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EMI's Mamonas 
On Loose In Brazil 



A&M Uplifted By Sting's 'Failing' 



BY ENOR PAIANO 




SAo PAULl). Brazil— Mamonas As- 
sassinas, a zany, irreverent rock act 
from this city, are sla^in); the Brazil- 
ian market with their self-titled debut. 

Since its release on KMI-Odeon 
Rra-sil last July. "Mamonas Assassi- 
nas" has sold more than million 



MAMONAS ASSASSINAS 

copies — a record for a debut album, 
according to Manoel Camero, presi- 
dent of Brazilian recording industr>' 
trade ^roup Associa^ao Brasileira 
Oos Prwiuctores de Discos. 

Noting that platinum awards are 
handed out in Brazil for sales of 
250,000 units, Camero adds that mil- 

(CfDitiinird oo pnf/r 7JI 

Horn's Verve Set 
Is Good Eatin' 

■ BY BILL HOLLAND 

\VASHIN(iTON. D.C.—l.ast spnng. 
Shirley Horn came up with a tasty al- 



■ BY MELINDA NEWMAN 

NEW YORK— Sounding like the 
schoolteacher he once was. Sting de- 
scribes the meaning behind the title of 
his new A&M album. "Mercury 
Flailing": "It's a phrase that I 
find laden with symbolic rele- 
vance. It means so many things. 
Mercury is a metal, a li<iui(l. an 
element, a planet. It's an astj'o- 
logical sipTnbol, an asti-onomical 
thing. You know. Mercury is the 
god of theft and commerce. He's 
the messenger, loo. He's quite a 
complex character, this Mer- 
cury'. As am 1." 

The material on the March 12 re- 
lease is similarly rife with difTerent in- 
terpretations: musically divergent 
and lyrically ambiguous. But as his 
seventh solo outing, it epitomizes 
Sting's artistic depth and continual 
ability to surprise. 

"Mercurial is probably a good de- 



scription of this record in that it's 
evervwhere, and you can't quite pin it 
down in ternis of its references and its 
musical styles," says Sting. 
Indeed, the album veers from the 
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country slyiings of "I'm So Happy I 
Can't Stop Cr>ing'' and "Lithium Sun- 
set." to a lihing liossa iinva beat on "La 



BILLBOARD EXCLUSIVE 



Belle Dame Sans Regrets," to soulful 
sea.sonings on "You Still Touch Me." 



The first single, the uplifting "Let 
Your Soul Be Your Pilot," went to 
adult contemporarv, triple-A, top 40. 
album rock, modern mck, and college 
radio Feb. 2. "Tou have to work radio 
very aggressively, especially 
with an ariist like Sting, who is 
always coming up with different 
themes and lyrics. He moves 
from genre to genre," says A&M 
product manager Brad Pollak. 

That divei-sity can cause con- 
fusion at radio. Harvev Kojan. 
PD at VVNOR Norfolk. Va.. an 
album rock outlet, says his sta- 
tion decides whether to play 
Sting on a song-by-song basis. 

"Sting has alternative credibility, 
so you can't say you automatically 
aren't going to play something," he 
says. "I haven't heard the new track, 
but we're a rock station and Sting's 
this eclectic jazz-pop mixture with a 
verj' AduM audience." 

((^outinued on page fi7) 
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Five Labels Going For The Olympic Gold 

Genre-Based Albums Boast World-Class Talent 



■ BYJQHNLANNERT 

Organizers of the l*Jft(5 Summer 
Olympic Games ai-e hoping to attract 



ed to be released lietween April and 
June on five labels in the following 
musical categories: pop/R&B 
(LaFace), country (MCA/Nashville), 



July 19-Aug. -1 in Atlanta. 

Among the best-known partici- 
pants in the projects are John 
Williams, Boyz II Men, Kenny 






bum concept — recording the foHow-up 
album to her Grammy-nominated "1 
Love You Paris" at her house, with 
plenty of good food and music, in a rc- 



new fans to the world-renowned 
s|M)tting event through an ambitious 
five-album project that boasts some 
of the biggest recording stars and 
producers in contemporary music. 
The individual albums are expect - 



Latin (EMI Latin), classical (Sony 
Classical), and jazz (DMX). 

The albums will also be made 
availal »Ie for purchase as a Iw.xed .set 
via a toll-free telephone number and 
at the Olympic Games, set to run 



"Babyface" Edmonds. V^ince Gill, 
(Jloria Estefan, Emilio Estefan Jr., 
Pliicido Domingo. Trisha Yearwood. 
Luther Vandross. R. Kelly, Vanessa 
Williams, Julio Iglesias, Willie Nel- 
iCnntiuued ot> poffc IS) 




Fans Take look Inside' 
Communion's Folk Implosion 



SE> PAOe 1 1 



FEBRUARY 10, 1996 



Britpop Acts On 
Invasion Alert 



BY CRAIG ROSEN 



LOS ANCELES— It may be pre- 
mature to call this a full-scale 
British rc-inviLsion, hut the ciiiTeut 




EVERYTHING BUT THE GIRL 



ft ^ 



success of three diverse British 
acts in America could help open the 
door for a number of other U.K. 
acU now waiting in the wings. 

This week. Oasis' second Epic al- 
bum, "(What's The Stor>') Morning 
(CoHtinuciJ on inufc MtSt 



Twain Leads 
Juno Nominees 

■ BY LARRY LeBLANC 

TORONTO— With seven nomina- 
tions in 37 categories. Mercury 




MORissene 



Recoi-ds' Shania 'IVain leads the pack 
of Juno Awanl nominei^s for the 2^lh 
anniversarj' Juno Awards, which will 
(('<)iiti)inrd on ftuqe HI) 



m cool ONES' 

Lounge, ^Urf, 



and Exotica 1541® 
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Award winning graphic design 
is FREE with every cassette 
and CD manufacturing package 
from Disc Makers. 

DISC MAKERS 

Call today for your free 1996 catalog 

1-800-468-9353 

609-663-9030: fax 609-661-3458 
http://www.discmakers.com 





108 SHOWS 
2,068,500 PEOPLE 
12,000,000 records sold 
Brit Award 
Golden Globe 
Academy Award® 
Polar Music Prize 
ASCAP Songwriter of the Year 
BMI MOST Played Song "Can You Feel The Love Tonight" 
Performance Magazine Tour of the Year 
CBE (Commander Of The British Empire) 

POLYGRAM CONGRATULATES ELTON JOHN FOR HIS SUPERLATIVE ACHIEVEMENTS IN 1995. 
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Musicland Posts Weak 1995 Results 

Retailer Plots Strategy To Improve Performance 



BY DON JEFFREY 



NEW YORK — Although a m.\Tiad of store 
openings boosted Musicland's total chain 
sales by to $1.72 billion for 1995, 

sluggish consumer buying coupled with a 
retail price war caused a 3.2% decline in 
sales for stores oyten at least one year. 

Weak sales pushed down Musicland 
Stores Corp.'s operating profit 11,4% to 
$80.8 million from $91.3 million the previ- 
ous year. Also, a noncash $138 million 
writedown of the value of the company's as- 
sets and a $5 million charge for store clos- 
ings resulted in a $135.7 million net loss for 
1995. The previous year, Musicland report- 
ed a $1 7.4 million net profit on $1 .48 billion 
in revenues. 

Musicland says in its financial release 
that this year it will execute a four-part 
strategy to improve profitability that in- 
cludes further store closings, a cutback in 
new-store openings, more aggressive mer- 
chandising and marketing, and strict inven- 
tor>' management. 

The most disappointing news for many 
observers was the listless state of Music- 
land's superstore division, which comprises 
50,000-square-foot Media Play stores. 
W'hich sell music, videos, books, and com- 
puter software, and 6,000-square-foot On 
Cue outlets, which are scaled-down media 
stores for smaller markets. Sales for super- 
stores open at least one year rose only 4.8% 
in 1995; previous year same-store sales 
jumped 3;i.3'S. 

Says Marcia Appel, VP of communica- 
tions and publications. "Superstore sales 
were up against very high [comp-store 
sales). Also, foreseeing a not-good holiday 
season we kept tight control of inventory, 
which may have cost us some sales." 

Musicland says it plans to open only 10 
Media Play and 10 On Cue outlets this year, 
which is scaling back from the 25 Media 
Play sti)res it had planned to open. Also, the 
new Media Plays will be ."^mailer — at 40,000 
to 43,000 square feet — than the tj-pical su- 
IM^rstore. In 1995. the company opened 43 
Media Plays, for a total of 89. and 7(; On 
Cues, for a total of 153. 

Analyst Craig Bibb of PaineWebber 
says in an investment report that Music- 
land may close eight to 10 Media Plays this 
year. 

Appel says. "We don't have any Ispecificl 
numbers of closings [in] any division. But ii' 
we lake a resen-e for future closings, it will 
affect all divisions except Suncoast." 

Musicland says it expects to open ap- 



proximately 10 new Suncoast Motion Pic- 
ture Co. mall outlets, which sell videos. 
Last year it opened 34 Suncoasts, for a to- 
tal of 412. 

The retailer is awaiting Securities and 
Exchange Commission approval of its plan 
to sell as much as 30% of Suncoast in an ini- 
tial public offering of stock (see story, page 
63). If that occurs at the proposed price of 
$16 a share, Musicland could raise about 
$40 million, which it would use to pay down 
debt. Musicland's lung-term debt stands at 
$163 million. 

Musicland's mall music stores — Sam 
Goody and Musicland — continue to be 
problematic. Price wars caused a 4.9% de- 
cline in sales for mall stores open at least 
one year; same-store sales rose 3.1% the 
previous year. The company opened 15 
mall music stores last year but closed 64, 
for a total of 820. This year, it expects to 
close additional stores that are underper- 



forming. 

The company acknowledges that it is 
talking with its banks about creating a re- 
serve to cover the expense of closing 
stores, which would likely decrease first- 
quarter profits. 

Meanwhile, the scaled-back expansion 
plan will cut capital spending to $25 million 
this year from $100 million last year. 

For the fourth quarter, which ended Dec. 
31, Minnetonka, Minn. -based Musicland 
reports a 6.6% decline in net profit to $22.6 
million with an 8.3% increase in overall 
sales to $686.9 million. Same-store sales for 
all concepts fell 8%; the decline for the 
malls stores was 9.2%, for superstores, 
4.6%. 

Musicland's stock was stable the day the 
financial results were announced because 
investors were expecting the weak results. 
Shares were trading at S2.50 each, 25 cents 
above their all-time low. 



U.K. Gov't Report Criticizes 
Performing Right Society 



■ BY JEFF CLARK-MEADS 

LONDON — A U.K. government report 
published Feb. 1 criticizes the British Per- 
forming Right Society, the authoi*s' body, 
for acting against the public interest. 

The Monopolies and Mergers Commis- 
sion report says the shortcomings are a re- 
sult of the PRS' monopoly position, and it 
makes a series of remedial recommenda- 
tions. 

These include adoption of a detailed 
system of cost allocation, improvement 
of measurement of public performance, 
provision of more information to mem- 
bers, and establishment of an appeals 
board. 

The U.K. authors community was still 
digesting the implications of the 362-page 
report at press time. However, PRS' new- 
ly appointed chief executive, John 
Hutchinson, says, "PRS has received crit- 
icism from the MMC, and we accept that 
-Home of the criticism is ju.stified. Equally, 
we feel it confirms a lot of the work that 
was already under way." 

Hutchinson emphasizes that much of 
the remedial action MMC asks for was al- 



ready being undertaken before the report 

was published. 

The recommendations have been ac- 
cepted by the MMC's political su|>ervisor, 
competition minister John Taylor, who has 
asked the PRS to implement the findings 
in consultation with the government's Of- 
fice of Fair Trading. 

The report criticizes PRS for failing to 
monitor public performances "adequately 
and effectively"; set out its. responsibilities 
to members or consult them adequately; 
provide an appeal procedure for griev- 
ances; adopt a proper costing system; di- 
vide activities "appropriately" between its 
general council and executive manage- 
ment; and allow members to administer 
their own righLs in respect to live perfor- 
mance. 

The MMC inguiiT. which took nearly 12 
months to complete, was looking into "the 
supply of the services of administering 
performing rights and film synchroniza- 
tion rights." 

In practical terms, this meant an inquiry 
into PRS, which administers the.ie rights 
on liehalf of U.K. com|M)sers and publish- 
ers. 



THIS WEEK IN BILLBOARD 



FAMOUS FOR ITS SUCCESS 

Famous Music has reason to be proud of 1995: It was the pub- 
listiing company's best financial year for both revenues and oper- 
alinq income. Deputy editor Irv Lichtman reports. Page 45 

ON THEIR MINDS AT MIDEM 

This week's coverage of the MIOEM international music fair looks 
at French music industry issues (including the value-added tax), 
German criticism of domestic-music quotas on French radio, and 
a seminar held by the U.K.'s International Managers Forum. 

Page 49 
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China, Japan Face 
Possible Trade Action 



BY BILL HOLLAND 



WASHINGTON. D.C.— U.S. gov- 
ernment and record industry nego- 
tiators have again failed to con\ince 
China's government to shut down 
more of its 36 CD factories, most of 
which are said to be pressing pirate 
goods, and open market access to 
Western labels. 

Meanwhile. U.S. Trade Represen- 
tative Mickey Kantor is threatening 
to use World Trade Organization 
powers to make Japan provide copy- 
right protection for pre-1971 U.S. 
recordings. A formal announcement 
was expected this week, according to 
several sources. 

Three U.S. senators returned Jan. 
21 from a trip to Beijing that involved 
broad discussion of U.S.-China rela- 
tions. In their talks with Chinese 
trade ministers and Vice Premier 
Zhu Rongji, Sens. Dianne Feinstein, 



D-Calif., Sam Nunn, D-Ga., and John 
Glenn, D-Ohio, raised the topic of 
piracy and their concerns about the 
failure of the Chinese government to 
implement its year-old trade agree- 
ment with the U.S. 

The lawmakers once again for- 
warded assurances that if the Chi- 
nese government closed the pirate 
CD plants and reopened them as le- 
gitimate businesses. Western record 
companies would then seek to enter 
into joint ventures with Chinese com- 
panies, guaranteeing that at least 
part of the production capacity of the 
plants would be filled. 

The offer was rejected by Chinese 
officials, according to Jay Herman, 
chairman/CEO of the Recording In- 
dustry Assn. of America. 

The proposal, according to 
Berman, "was not anything that 
hasn't happened in other places when 
(Contimied on page 87) 



Sandiford-Waller Named 
Billboard R&B Chart Mgr. 



Theda Sandiford-Waller been 
name<] R& R chiut manager at Billboarrl 
and chart director for sister publication 
R&B Airplay Monitor 

She began her new duties Jan. 30 and 
is based in Billboard's New York office. 

Most recently, Sandiford-Waller was 
music director at 
country WYNY 
New York, where 
she worked for 2'/: 
years. She was nom- 
inated for country 
MD of the year in 
the 1995 Bill- 
board/Airplay Mon- 
itor Radio Awards. SANDiFORD-WALif r 
Prior to joining 
WYNY, she was event marketing coor- 
dinator at heritage R&B station WBLS 
New York. 

Before joining WBLS, Sandiford- 
Waller worked at R&B WILD Boston, 
where her duties included programming 
assistant and special projects. While at- 
tending Tufts University in Boston, she 




served as GM and PD of campiLs .station 
WMFO, where she also hosted jazz, 
world music, and R&B shows. 

In atUiition to her chart duties, Sandi- 
ford-Waller will write the Rhythm Sec- 
tion column for BilUioard and the R&B 
Rh>t}mb: column for R&B Aiiplay Mon- 
itor. She will report to Billboard director 
of charts Geoff Mayfield and Airplay 
Monitor editor Sean Ross. 

"Theda Sandiford-Waller brings us 
the enthusiasm of a music lover and the 
perspective of a music programmer, 
along with the attention to detail that 
this position requires," says Mayfield. 
"At WYNT. she had to learn new ter- 
rain quickly and did so well enough to 
become a nominee for a Billboard/Air- 
play Monitor Radio Award. That ability 
to adapt to new challenges and situa- 
tions will serve Theda well here." 

Sandiford-Waller succeeds Suzanne 
Baptiste, who has moved to Los Ajigeles 
to be senior director of urban marketing 
at Uni Distribution. 

PHYLUSSTAKK 



Virgin Sows A Digital Garden 

Firm Bows With Nonmusic CD-ROM 



■ BY DOUGLAS REECE 

LOS ANGELES— With the launch of 
its newly created multimedia imprint. 
Digital Garden, Virgin Records is up- 
ping it's .stake in muitimeflia by releas- 
ing nonmusic and music titles. 

The imprint, headed by Virgin's VP 
of multimedia Cynthia Sexton, is affili- 
ated only with Virgin Records, and not 
with the autonomous Virgin Interactive 
or Virgin Sound & Vision, both of which 
are dedicated multimedia companies. 

Digital Garden will release its first 
product, a CD-ROM game titled 
"PAW.S.," in April. 

"PAW.S.," or Personal Automated 
Wagging System, features whimsical 
dog-related games and a "canine simu- 
lator." in which the player controls the 
actions of a dog roaming through its 
backyard. The game is targeted toward 



5- to 8-year-oIds. 

According to Sexton, Digital Garden 
also plans to release music-related 
multimedia product, but decided to re- 
lease "P.A.W.S." 
based on the game's 
success in the Euro- 
pean market and 
the strength of the 
product 

diait.1 s«rd«n "Virgin is a cut- 
tmg-edge and mnov- 
ative company, and 
when we find cutting-edge and innova- 
tive product, the fact that it's not a mu- 
sic title doesn't make that much of a dif- 
ference to us," Sexton says. 

Though Digital Garden licensed 
"P.A.W.S." from developer Organa 
Software, Sexton says that the imprint 
may develop its own titles in the future. 

(Continued on page 16) 




MTV Asia Goes Full Time In India 

Channel To Focus On Local Programming 



BY MIKE LEVIN 



HONG KONCr— MTV Asia's launch of 
24-hour programming in India is seen 
as a vital move for the music channel, 
as it strives to find its place within 
Asia's booming youth-entertainment 
industry. 

The new signal Ls being delivererl \ia 
local cable operators; it started late last 
month as a feed from MT\"s English- 
language southern beam, which covers 
Southeast Asia. Its programming — 
ranging from two to four hours a day — 
is also distributed in Thailand, Singa- 



pore, South Korea, and the Philippines 
through cable TV and in Indonesia and 
Sri Lanka on terrestrial TV. A north- 
em, 24-hour, Mandarin -language sig- 
nal is beamed into Taiwan. 

The Jan. 25 move to 24-hour broad- 
casting in India terminates MTV's 
three-hour-daily distribution deal with 
local state channel Doordarshan, al- 
though MTV plans to help develop lo- 
cal programming for its partner in the 
future. 

So far, MTV has an office only in 
Bombay, but local GM Chandni Sahgal 
will open offices in Calcutta, Delhi, and 




Happy Together. Rhino and HrghTone Records executives socialize after 
signing an agreement naming Rhino disiribulor of all HighTone catalog and new 
releases. Pictured, from left, are Colleen Anderson, product manager, Rtiino; 
Keith Altomare. VP of sales, Rhino; Darrell Anderson, director of marketing and 
promotion. HighTone; Bruce Bromberg. co-founder. HighTone; Richard Foos, 
president, Rhino; Larry Sloven, co-founder, HighTone; and Antone OeSantis, 
national field sales manager. Rhino. 



Imago Links With Kocli int'i 

Deal Marks Re-Entry Into Market 



BY CHRIS MORRIS 



LOS ANGELES— Moving to the inde- 
pendent side, Imago Records has 
signed an exclusive national distribu- 
tion deal with Port Washington, N.Y.- 
based wholesaler Koch International. 

The relationship kicks off officially 
Feb. 20, when Im^o releases "The Sun 
Sessions," a new album by Dread Zep- 
I)elin, the comic act formerly with I.R.S. 
Records, and "Meet Me At The Fair," a 
set by the Boston-based alternative 
band the Push Stars. 

The releases will mark Imago's re- 
entry into the marketplace after a long 
hiatus following the end of its joint-ven- 
ture relation-ship with BMG in late 
1994. At that time, it was said that Ima- 
go president Terry Ellis, who launched 
the company in January 1991, w as 
seeking other m^jor-label financing. 

However, Ellis says, the label is pro- 
ceeding as a self-financed independent 
entity. 

"When we came out of the BMG situ- 
ation," Ellis .says, "I think I wasn't com- 
pletely aware of all of the possibilities, 
and certainly once I began to look 
around, I became more acutely aware 
that independent distribution in this 
country is now a very viable alternative 
again. That became a ver>' attractive 
way for me to go. 

"When we made the deal with BMG, 
Imago was .set up as a m^jor label," El- 
lis continues. "And 1 have to .say that it 



wasn't a situation that I was very com- 
fortable in. We had six artists who sold 
100,000 units on their first album, and 
that should be good. But in a major-la- 
bel situation, where you have large 
overhead, it's just not enough. The situ- 
ation that I'm comfortable in is one 
where I can do what I do best, which is 
to find young acts and to develop their 
careers." 

Ellis Ls full of praise for Koch, one of 
the biggest indie distributors in the 
U.S. 

"I think what they've done is very ex- 
citing," he says. "They've got 30 
.salesmen, they've got a state-of-the- 
art distribution center out on Long Is- 
land that's just gorgeous, and all the 
computer information that their la- 
bels could want. And they've done all 
of that without having a top 200 Bill- 
board album. The first one they ever 
had was the Edwyn Collins record 
Ithe 1995 Bar/None release 'Gorgeous 
George'l." 

Imago, which formally signed on 
with Koch Jan. 1, joins a label roster 
that includes such indies as Bar/None, 
Cooking Vinyl, CTI, Knitting Factor>', 
Minty Fresh, Muse, Razor & Tie. Red 
House, Righteous Babe, Smithsonian 
Folkways, Sugar Hill, and Thirsty Ear. 

The distributor's president, Michael 
Koch, says, "We view | Imago] as the 
first m^or-label defection that's going 
independent again, and it has real po- 
(Continued on page 89) 



Bangalore within the next few months. 
Executives and VJs are on an 11 -city 
tour to promote the channel and find 
programming sources. It has also 
signed advertising deals with Levi 
Strauss (India), Coca-Cola, Pepsi, and 
local electronics companies BPL. 

The India move is important be- 
cau.se the countrj', which has a popula- 
tion of 850 million, is the fastest-grow- 
ing and least-regulated broadcast 
market in Asia. "The two years we 
were off the air was too long," says 
MTV Asia president Peter Jamieson. 
"It's been a real challenge coming 
back and marrjing Western wisdom 
with Indian practicality." 

Equally im|>ortant is the introduc- 
tion of locally produced programming. 
MTV's Indian schedule will aim for 
80% domestic music video program- 
ming, which will be created by its own 
staff, primarily Hindi pop shows but 
also including material from other 
Southeast Asian countries. The rest 
will comprise international artists, 
whose music is rapidly gaining popu- 
larity among middle-class youth. 

MTV Asia communications director 
Linda Stiles says there are no immedi- 
ate plans to use Hindi film music, 
which has been a huge success for oth- 
er TV channels. 'The feedback we've 
had from young people Ls that they can 
get film music on other channels and 
that they want something different 
from us," Stiles says. "This Ls our goal, 
to create something unique." 

India-specific programming from 
MTV is expected to start Saturday (3). 



Sparrow's Hearn 
Named Pre^CEO 
Of EMI Christian 

■ BY DEBORAH EVANS PRICE 



NASHVILLE — Sparrow Communi- 
cations Group president Bill Hearn has 
been named president/CEO of EMI 
Christian Music Group by EMI Music 
president/CEO Jim Fifield. Former 
CEO/chairman Billy Ray Hearn (Bill 
Heam's father) will continue with EMI 




Christian Music Group as chairman. 

Bill Heam's first official act in his 
new role was to elevate Sparrow senior 
VP Peter Yr)rk to the iK)sition of presi- 
dent of Sparrow Communications 
Group, marking the first time in 19 
years that a member of the Hearn fam- 
ily has not been at the helm of the Spar- 
row label. 

Billy Ray Hearn founded Sparrow in 
1976 and sold the company to EMI in 
1992. In the fall of 1994 EMI purchased 
Star Song Communications Group and 
the following January announced the 
formation of EMI Christian Music 
Group as the umbrella company en- 
compassing the Sparrow and Star 
Song labels, EMI Christian Music 
Publishing (which merged the Spar- 
(Continued on jxige 16) 
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Commentary 

Enhanced CD: Good Idea, Bad Approach 



I BY NORMAN BEIL 



A handful of enhanced-CD titles has final- 
ly hit the sheh'es. Plagued by technical prob- 
lems, budget overruns, missed release 
dates, generally poor reviews, and an appar- 
ent lack of consumer interest, this new 
music format can be pronounced dead on 
arrival. 

I admit it: I was one of the first guys to 
lose money for his label developing enhanced 
CDs. And it wasn't like I hadn't been warned. 
"This is a stupid idea." David Geffen told me 
years ago. Why would labels want to spend 
tens of thousands of dollars for glorified 
album artwork? Why would they risk miss- 
ing a release date (after carefully coordi- 
nating it with radio, a video, the tour, a fea- 
tured article, and a TV appearance) while 
multimedia developers fiddled with an ever- 
changing technology? Why would con- 
sumers put up with having to install their 
CDs (on their home computers)? How could 
labels pay for technical support? 

Why would consumers pay extra for 
ancillary material when they've already 
shown how underwhelmed they are with 
paying for the same stuff on VHS? Why 
would retailers give up valuable shelf space 
for another SKU of the same product? Why 
would recording artists let their timeless 
music be coupled with some cheaply pro- 
duced computer program that, as we all 
know, will become creatively and technolog- 
ically obsolete in no time? 

And how would consumers even know 
about enhanced CDs unless the industry 
si>ent the tens of millions of dollai-s needed to 
launch any new product in the marketplace 
today? 

But we persisted anyway. First, there was 
all this hype about multimedia in the press, 
which couldn't be ignored. Second, we were 
envious of the larger margins CD-ROM pub- 
lishers were getting — using the exact same 
silvery disc. Finally, we were just plain 
scared about losing sales to more "interac- 
tive" (and hence "cooler") entertainment 
software. 

Some of us dreamed of a world where all 
audio CDs Included videos, lyrics, liner 
notes, photos, artwork, online connections, 
and fun interactive stuff. In this dream 
w(trld. there would he only one SKU for 
retailers to carry — and labels to market. 
There would be no need for consumers to 
install their (.Ds on their home computei-s. 
No technical support issues. No technologi- 
cal or civative obsolescence. Multimedia ele- 
ments could be added by the labels to their 
audio releases without spending more time 
or more money. 

In such a world, everyone benefits. Artists. 
lal>els, and retailers get to sell a more valu- 
able piwluct. Back-catalog sales jump as con- 
sumers repurchase their favorites in this new 
format. Multimedia elements provide addi- 
tional rea.-ions for con.<umers to purchase 
(higher-margin) CDs rather than cassettes — 
or. for that matter, rather than taping a 
friend's ('D. The enhanced C'D itself becomes 
a marketing channel for an artist's prior 
releases, merchandise, or anything else. And 
the bond between artist and fan is strength- 
ened as multimedia provide new wa>'s of con- 
necting with the audience. 

Can such a wonderful world exi.st? Actual- 
ly, it can. But only if we bury the old appi-oach 
to enhanced CDs and develop a radically dif- 




ferent one. Enhanced C'Ds in their current 
incarnation will die, because we are treating 
them as audio CDs with bonus CD-ROM 
material: A complete mini-multimedia show 
is designed, prc^-ammed, and debugged for 
every audio dtle released as an enhancetl CD. 
This approach is just too burdensome to sur- 
vi\'e. With DVD on the horizon, it's now even 
more important for the industry to find a 
workable format for adding multimedia to 
music CDs. Fortunately, the phenomenal suc- 
cess of the Internet's World Wide Web gives 
us the perfect model. 



^With DVD on the 
horizon, It's now 
critical for the 
industry to find a 
workable format 
for adding multi- 
media to music 
CDs.' 



Norman Bell Is prestctent 
of Park City, Utah-based 
CyberDice, a division of 
Hersch & Co. 

Before the Web, the online information 
business consisted of bulletin boards. Like 
today's enhanced CD, each BB was complete 
unto itself: It not only contained the raw 
information or content — its raison d'etre — 
it had its own software program for storing 
that information and its own interface for 
accessing that information. This architec- 
ture made it difficult and expensive for infor- 
mation providers to set up and maintain 
their bulletin boards. It also made it very 
user-unfriendly, as the interface for each 
information source had to be mastered by 
each user. If a particular user wanted to 
access information from. say. 20 different 
bulletin hoards, he or she had to install and 
learn 20 different programs. The result: Bul- 
letin boards were essentially a no-growth 
business. 



The Web changed all that with the elegant 
concept of separating the content from the 
software interface needed to access that con- 
tent. With this architecture, information 
providers use a standard tool to quickly, eas- 
ily, and cheaply format their content for the 
Web. They do not have to worry about inter- 
face design, programming, and debugging — 
their focus is strictly on content. Users, for 
their part, simply install one of several avail- 
able software interfaces, commonly known 
as "browsers" (such as Netscape), which can 
access any and all information on the Web. 
Improvement* in the browsers can be made 
without involving the information providers, 
and information can be updated without 
requiring changes in the browsers. The 
result: The World Wide Web has had explo- 
sive growth. 

The same can happen with enhanced 
CDs. With a standard "browser" architec- 
ture in place (whether such standard is pro- 
mulgated by the Recording Industry Assn. 
of America, or independently developed 
and then adopted as the de facto standard), 
the labels can take existing videos, lyrics, 
liner notes, photos, artwork — you name it — 
and simply master these elements on an 
audio CD. 

Forget the time, trouble, and expense of 
designing, programming, and debugging 
interfaces for each title. Let third-party 
software houses develop, publi.'sh. and sup- 
port a variety of enhanced CD "browsers" 
adhering to the general standaixi. Consumers 
who wish to acce.-is the multimedia material 
need only purchase and install one such 
browser to enjoy every enhanced CD. Once 
the consumer has his or her browser work- 
ing for one title, it will work for every title — 
no tech-support problems. 

Making enhanced CDs becomes so easy, it 
can be done for every title on a single SKU 
Ijasis. With the interface freed from the con- 
tent, it will evolve on its own. allowing soft- 
ware' genuises of the future to cix'ate imagi- 
native and powerful ways to keep our music 
CDs fresh and vital for decades to come. 





LETTERS 










REGGAE COME FORWARD! 

I'm writing to thank you for your ever- 
expanding cn\ erage of reggae music. I was 
delighted to see Elena Oumano's co\'er story 
(Billboard. Jan. 27) titled ^ ^ ' 

"Women Increase Num- 
ber, Scope Of Roles In 
Reggae." As a woman 
who's been working in the 
reggae realm since the 
early '80s (concert pub- 
licity, radio D.J and pro- 
grammer, indie and 
major-label record pro- booker 
motion and A&R consul- 
tant, etc.). it's giKKl to .'^ee thi' indu.stry maga- 
zine giving reggae music its due resjiect and 
proix-*. I'm always glad to see the Top Reggae 
Albums chart, as well as the inclusion of reg- 
gae music in Havelock Nelson's column and 
articles. 

Bob Marley's mother. Ceflella Booker, has a 
song out on Rounder's three-CD "Global 
Divas" compilation titled "Listen Up, 
Ladies" — "Listen up, ladies, today is a new 
dayl" — which is a nice complement to 
Oumano's article. Many thanks to editor in 



chief Timothy White and Billboard for hel|>- 
ing usher in the dawning of that new rlay. 

Amy Wachtel 
Night Nurse Productions 
New York 

ANGLO-U.S. WRITERS' CULTURAL DE0UCT10NS 

I am writing in res|K'ct to comments in the 
MIDEM Spotlight ("Central Licensing Of 
Copyrights Sparks Fierce Comixitition," Bill- 
board. Jan. 27) regarding "cultural deduc- 
tions" in Europe. The figure of 21 million 
pounds that the British Acatlemy of Song- 
writers. Comiwsers & Authoi-s calculated has 
been lost between 1979 and lSt93 as a result of 
the.se deductions represents the 5()r* irriteitt' 
share only. If the so-called publishei*s' shares 
of income paid by the Continental Societies 
direct to the local offices of publishers repre- 
senting British writers is taken into account 
losses to the U.K. catalog between 1979 and 
1993 is actually in excess of 40 million pounds. 

Amanda Harcourt 
General Secretary 
British Acadenny of Songwriters, Composers 
& Authors 
London 
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Enchanted foresC % 



"...north of San Francisco grows an ancient forest known aS'J^- '^t 

tVluir Woods. It is a celebration not only of Muir Woods, but, ' ' ""■ ' 

of alUoreststnj;ougtiouttheworld."-Geotge Duke ^■i'^ ' „ 



This new album (rorri th^i^mmy-winning keyboardist waST-ecorded live V,....' 
at the Montreux Music Feskal. and features Duke joined by three other _ 
virtuosic jazz players ^ Stanley Clarke, Paulinho DaCosta and Chester , |V 
Thompson - along with an 83-piece symphony orchestra, . •jf^ 
Bridging the worlds of jazz and classical music, and described by Ouke as "^.i^ 
"the most difficult piece of music I've ever written," Muir IVooZfs Suite is an a 
ambitious composition ^ i remarkably lyrical and adventurous album. 9§ 



Musicians: • . •• 

George Duke, piano 
Stanley Clarke, bass 
Chester Ttiompson, drums 
Paulinho DaCosta, percussion 



and L'Orctiestre National de 
Ettore Stratta, Conductor 



Produced. Orctiestrated and Arranged by George Duke. 



Recorded at liie Montreux MUsic Festival, Mootrtu*, Swittertand, July .12, 
Live concert produced by Claude Nobs.'Herb Cohen and Quincy Jones, 

Management: Consolidated Productions, Los Angeles 



tittp://wwv/.wbiazz,com 



©1996 Warner Bros, Pecords Inc, 
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GRATEFULLY ACKNOWLEDGES 
THE EXTRAORDINARY VISION 

DAVID PACK 

CONCEIVER, ARRANGER 
w AND M 

^producerT^ 

M OF 

SONGS 
SIDE STORY 






AS A LOVING TRIBUTE TO HIS FRIEND 
AND MUSICAL MENTOR, LEONARD BERNSTEIN 

Through David's efforts, a portion of the proceeds from this recording wili go to 
The NARAS Foundation, Inc., The Leonard Bernstein Education Through the 
Arts Fund, Inc. &The Bernstein Center for Education in Nashville. 

Management: Jeff Wald Entertainment 
Kelly Newby 
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Trauma's No Doubt Keeps Faith 

Latest Set Shines With Shades Of Ska 



■ BY CARRIE BORZILLO 

LOS ANGELES— While it may ap- 
pear that No Doubt is just another 
band to come out of nowhere and hit it 
big with a catchy modern rock song 
("Just A Girl"), the Orange County. 
Calif.-bred. ska-influenced outfit has 
actually been paving the way for this 
breakthrough success for eight years. 

The band's latest album, "Tragic 
Kingdom" on Trauma/Interscope, 
reached No. 1 on Heatseekers for the 
week ending Jan. 27. The following 
week. No Doubt became Heatseekers 
Impact Artists when "Tragic King- 
dom" broke into the top half of The 
Billboard 200 with a 27-po8ition move 
to No. 89. 

This week, the album, released Oct. 
10. 1995, is No. 70 on The Billboard 
200; it has sold more than 87,000 units 
to date, according to SoundScan. 

"People can't get enough of [the 
ska] sound. They're hungry for it," 
says Hugh Jones, marketing manag- 



er of the three Cellophane Square 
stores in the Seattle area. 

Meanwhile, "Just A Girl" is No. 13 
on Modern Rock Tracks and No. 53 




on Hot 100 Singles this week. 

"This record has no burn," says 
Aaron Axelsen, assistant music direc- 
tor at modem rock KITS (Live 105) 
San Francisco. "It's increasing in mo- 





Hail To The Presidents. Columbia Records' the Presidents Of The United 
States Of America display the platinum award for their self-titled album. The band 
has been nominated for a Grammy and has just released its latest single, 
"Peaches." Shown, from left, are Staci Slater, band manager; Michele Anthony, 
executive VP, Sony Music Entertainment; band members Jason Finn and Chris 
Ballew; Don lenner. president. Columbia Records; t>and member Dave Dederer; 
Josh Sarubin, director, A&fl, Columbia Records: and Leah Reid, product 
manager. Columbia Records. 



mentum. Just when you think it's jM^ak- 
ing, it increases in sales again. We're 
spiking 'Spiderwebs' now, which is 
equally as strong as 'Just A Girl.' " 

"Spiderwebs," the second single 
from the album, 
has not officially 
been serviced to 
radio yet. 

There was much 
more involved in 
bringing No Doubt 
to the masses, 
however, than one 
long-lasting song. 

The band, which is booked by Mitch 
Okmin at MOB, has toured relent- 
lessly in the past eight years, travel- 
ing as far out of Southern California 
as its members could afford. 

Since the release of "Tragic King- 
dom," the band has been on the 
Warped tour, which is sponsored by 
(Conihiucd (yy page 89} 
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Folk Implosion's Success 
'Natural' For Communion 



LOS ANGELES— In the wake of 
the success of the Folk Implosion's 
track "Natural One," Communion 
Records has released a self-titled lo- 
fi EP from the band and expects to 
put out its new 
full-length album 
this summer. 

The modern 
rock, album rock, 
and top 40 expo- 
sure of "Natural 
One," which was 

culled from London Records' "Kids" 
soundtrack, has also drawn fans to 
the Folk Implosion's 1995 full-length 
Communion debut. "Take A Look 
Inside," which is experiencing a sales 
surge. According to SoundScan, 
"Take A Look Inside" has sold more 
than 9,300 units to date. 
The success of "Natural One" has 



also brought the Lou Barlow-led 
band to the attention of major labels. 





THE rOUK IHPLOSIQM 



such as London and Columbia. How- 
ever, indie rock mainstay Barlow, 
(Continued on page IS) 



'Led Zeppelin IV' No. 4 Best Seller 



BY CHRIS MORRIS 



LOS ANGELES— Led Zeppelin's unti- 
tled fourth album, released in 1971, 
moved into position as the fourth best- 
selling album of all time in January' cer- 
tifications from the Recording Industr>' 
Assn. of America. 

The Zeppelin opus, usually referred 
to as "Led Zeppelin IV," was certified 
for sales of 16 million units. The Atlantic 
album, which contains the radio (jerenni- 
al "Stairway To Heaven" and other 
heayy metal classics, now ti-ails Michael 
Jackson's "Thriller" (1982. 24 million), 
the Eagles' "Their Greatest Hits 1971- 
1975" (1976, 22 million), and Fleet\vood 
Mac's "Rumoui's" (1977. 17 million) on 
the all-time list. 

Hootie & the Blowfish's "Cracked 
Rear Vie\v," certified at 1 2 million in Jan- 
uary, is also in august company; The 
South Carolina group's Atlantic album 



now ranks in the top five debut albums of 
all time. It follows "Boston" ( 1976, 15 mil- 
lion). Guns N' Roses' "Appetite For De- 
struction" (1987, 13 million), Meat Loafs 
"Bat Out Of HeU" (1977, 12 million), and 



unstoppable in January: The 1994 
LaKace/ Arista album became the first 
album by a female group to attain 
sales of 8 million. 

Mariah Carey enjoyed a big month; 




HOOTIE & THE BLOWFISH 

"Whitney Houston" (1985, 12 million). 

AC/DC's 1980 Atco hard rocker 
"Back In Black" charged to the 12 mil- 
lion sales mark, while saxophonist 
Kenny G's 1992 Arista set "Breath- 
less" topped the 10 million plateau, 
where it stands as the best-selling in- 
strumental disc of all time. 

TLC's "Crazy Sexy Cool" remained 



LED ZEPPELIN 

Her 1995 Columbia album "Day- 
dream" topped 6 million, while 1993*s 
"Music Box" vaulted over the 9 million 
mark. Carey's hit single "One Sweet 
Day," featuring Boyz II Men, joined 
"Fantasy" at double-platinum; she is 
now the first female artist to collect 
two multiplatinum singles. 

(Continued on page 1 7) 




GEORGE WINSTON rOREST 



Grammy® nominated Best New Age Album of 1995 



Watch for his new record, vj 
Plays Vince Guaraldi coming this springj K^|^' 
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Garth Brooks, The Eagles 
Fly Away With The AMAs 



BY CRAIG ROSEN 



LOS ANGELES— The Eagles and 
Garth Brooks led the pack at the 
23rd annual American Music 
Awards. Each won three awards, 
but Brooks t«ok home only two. 

In one of the evening's few dra- 
matic momenU*. the country super- 
star refused to accept the trophy for 
artist of the year. 

At the event, held Jan. 30 at the 
Shrine Auditorium here, the Eagles 
took home trophies for favorite 
pop/rock band, duo, or group and 
for favorite pop/rock album for its 
Geffen reunion album, "Hell 
Freezes 0\'er." 

Brooks picked up the award for 
favorite male country artist for the 
fifth consecutive year, while his 
Capitol Nashville best-of collection, 
"The Hits." was named favorite 



countrj' album. 

However, Brooks left the award 
for favorite artist of the year — a 
new award — tm the podium, saying, 
"With all due respect to the people 
who voted, I'm gonna leave this 
award right here." 

Back.<tage, Brooks said he felt 
Hootie & the Blowfish deserved the 
award, because the band's Atlantic 
album, "Cracked Rear View," one of 
the best-selling albums of the year, 
helped retailers sunive a particu- 
larly tough period. 

Hootie, which was nominated in 
four categories, did not go home 
empty-handed, however. The band 
won the favorite new artist categorj' 
over Alanis Morissette and Blues 
Traveler. 

Other multiple winners included 
Mariah Carey, Boyz II Men, and 
(Continued on jxipe 79) 



Producer/Label-Owner Thiele Dies 

Diversity Was Hallmark Of Industry Vet 



BY JIM MACNIE 



NEW YORK— Bob Thiele looked frail 
and praud when he was given a liletime 
achievement award by Impulse! at a 
Village Vanguard soiree here last au- 
tumn. The well-regarded record pro- 
ducer and entrepreneur had reason to 
be both, as he had been jwint man for 
the acclaimed Impulse! Records sound. 

Suffering from ill health for the past 
seven months, Thiele, 73, died Jan. 30 
of kidney failure at New York's Roo- 
sevelt Hospital. 

Thiele's career covered a wide range 
of musical territory, and the sheer 
amount of music for which he was re- 
siwnsible Ls immense. 

He was the zealot who convinced the 
initially dubious Coral Records to re- 
lease Buddy Holly's "That'll Be The 
Day." providing the Lubbock, Texas, 
bandleader with his first hit and pop 
music with one of its seminal artists. 

Thiele also helped John Coltrane 



record some of jazz's most powerful 
impro\isations. 

Diversity was Thiele's hallmark. 
Over the course of hLs career, he made 
records with Buddy Hackett. Jack 
Kerouac, Mickey Mantle, and through 
the manipulation of 
tape, Spiro Agnew. 
Born in the 
^^^^ Sheepshead Bay 
\^ K^^^l section of Brook- 
lyn. N.Y., in 1922, 
the teenage Thiele 
was introduced to 
flfVjd^jHi jazz and the blues 
THIELE by forays into 

Greenwich Village, 
including the historic Cafe Society 
club. He ran the Sunday afternoon jam 
sessions at Kelly's Stable on 52nd 
Street and, with a linotype printer, 
published a local magazine titled Jazz. 

HLs addiction to music brought him 
to radio, where an hourlong weekly 
show on WHN New York made him a 




hero to jazz fans. Thiele started his 
first label. Signature, when he was a 
high school senior. The label's debut 
release u as by pianist Art Hodes. 

Dates with trumpeter Yank Lawson, 
Pee Wee Russell, and Eddie Condon 
followed. Coleman Hawkins' recording 
of George and Ira Gershwin's "The 
Man I Love" brought the label its ear- 
liest acclaim and commercial success. 

WTien Thiele began working at Dec- 
ca in 1952, he learned the power of be- 
ing affiliated with a mtyor company. 
Placed in charge of Decca subsidiary 
Coral, he had a string of pop smashes 
with the McGuire Sisters ("Goodnight, 
Sweetheait, Goodnight" and "Picnic"), 
Lawrence Welk ("Oh Happy Day"), 
and Teresa Brewer ("Till I Waltz 
Again With You"). 

In "What A Wonderful World," his 
1994 autobiography by Bob Golden, 
Thiele recalls how he w"as rewarded for 
his work. "At Coral Records, and 
(Continued on page 90) 



Jerky Boys File Suit Against 
Tlieir Labels, Former Associate 



NEW YORK— The Jerky Boys, the 
platinum phone pranksters, are involved 
in a bitter dis|Hite with their labels. Det- 
onator Records and Select Records, and 
a former associate, Louie Gatanas. 

In an action file<l Jan. 11 here in New 
York State Supreme Court, John Bren- 
nan and Kama! Ahmed, aka the Jerky 
Boys, allege that Gatanas and Detona- 
tor breache<l their fiduciary duties to 
the duo and conspired to defraud them 
of royalties. 

Brennan and Ahmed fuither charge 
that Select violated an agreement to pay 
tliem a $75,000 advance for the delivery 
of master recordings. Brennan and 
Ahmed charge Gatanas with misrepre- 
senting himself as a member of the 
Jerky Boys on the group's contracts, 
even though he never performed on the 
Jerky Boys* records. 

Under their conti*act with Detonator 
and Select, the Jerky Boys released two 



platinum-certified comedy albums: 
their self-titled debut in 199:3 and The 
Jerky Boys 2" in 1994. Both feature 
Brennan and Ahmed making humorous 
prank telephone calls. 

Gatiinas had previously sue<i Select 
and the .Jerkj' Bo\^ in a sepai*ate action 
that was settled out of couit, according 
to Jerk>' Boys attorney Brian Caplan of 
New York law film Goodkind, Labaton. 
Rudofl' & Sucharow. As a result of that 
previoas suit, the current complaint by 
the Jerky Boys is filed as a "cross 
claim." according to Caplan. 

Brennan and Ahmed seek damages 
totaling neaiiy .'M.5 million in theii' vaii- 
ous causes of action against the defen- 
dants. No trial date has been set. 

Representatives from Select had no 
comment and representatives from 
Detonator were unavailable for com- 
ment at press time. 

P.*IX VERSA 




White On Top. Bryan White stopped 
by Billboard's Los Angeles offices to 
show off his Heatseekers No. 1 T-shirt. 
The shirt commemorates White's self- 
titled Asylum debut album reaching 
No. 1 on the Heatseekers chart for the 
weeks ending Jan. 6 and Jan. 13. 
(Photo: Howard Waggner/BPI) 



Hootie & Co. Sue Calif. Man 

Suit Cites Plans To Sell Masters 



BY CHRIS MORRIS 



LOS ANGELES— The members of 
Hootie & the Blowfish and their man- 
ager have sued a California man in fed- 
eral court here, claiming that he plans 
to sell "counterfeit masters" of the 
group's independently released EPs 
to the foreign market 

The suit was filed in U.S. District 
Court in L.A. Jan. 30 by Fishco Inc.. a 
corporate entity fonned in 1991 by the 
members of Hootie — singer Darius 
Rucker, guitarist Mark Biyan, bassist 
Dean Felber, and di-ummer Jim Sone- 
feld — and manager Rusty Harmon. 
Named as defendant is a Beverly 
Hills, Calif.-based individual named 
Haim Mizrahi. 

The band claims that Mizrahi is in- 
fringing upon its copyrights. The 
group seeks an injunction against the 
marketing and reproduction of its 



masters, the retum of the masters and 
impoundment of any copies, any prof- 
its derived from the sale of unautho- 
rized Hootie recordings, and unspeci- 
fied statuton,' damages. 

Hootie & the Blowfish is one of the 
most popular young acts of recent 
years; in January, the group's 1994 At- 
lantic Records bow, "Cracked Rear 
View," was certified for sales of 12 mil- 
lion units (see story, page 11). 

The 15 recordings at issue in the 
lawsuit are contained on the EP 
"Kootchj'pop" (1993) and the cassettes 
"Time" (1992) and "Hootie & The 
Blowfish" (U)J)0), which were indepen- 
dently recorded and released by the 
South Carolina quartet. The cassettes 
were sold at the band's shows, while 
"Kootchypop" was independently dis- 
tributed by Davie, Fla.-based whole- 
saler Rock Bottom. 

(Continued on page 89) 





EXECUTIVE TURNTABLE 









RECORD COMPANIES. Andrea Ganis is 

promoted to executive VP, promo- 
tion, for Atlantic Records in New- 
York. She was senior VP, promotion. 

Craig Lambert is appointed senior 
VP at Epic Records in New York. He 
was executive VP at Elcktra Enter- 
tainment Group. 

Helen Murphy is promoted to se- 
nior VP. investor relations, for Poly- 
Gram International and senior VP, 
mergers and acquisitions, for Poly- 
Gram Holding in New York. She w^as 
treasurer and senior VP, corporate fi- 
nance, for PolyGram Holding. 

Elektra Entertainment Group in 
New York appoints Beth Jacobson 
VP of press and artist development 
and Beth Patterson VP of business 
affairs. They were, respectively, se- 
nior director of press and artist devel- 
opment and senior director of busi- 
ness affairs. 

Lionel Ridenour is promoted to 
VP, R&B promotion, at Arista 




Records in New York. He was senior 
director of R&B promotion. 

Mike Bernardo is promote<l to VP 
of urban promotion at Mercury 
Records in New York. She was senior 
director of promotion. 

H.O.L.A. Recordings in New York 
names Michael Greenspan chief fi- 
nancial officer. He was director of fi- 
nancial planning and analysis for Al- 
liance Entertainment. 

Nat Rew is promoted to VP/GM at 
Pandisc/Streetbeat in Miami. He was 
GM. 

Lava Records appoints Andrew 



Karp A&R representative in New 
York and Kevin Weaver A&R, 
soundtracks, in Los Angeles. They 
w'ere, respectively, national promo- 
tion coordinator and A&R coordina- 
tor for Atlantic Records. 

EMI Records in New York ap- 
points Etoile Shapiro national direc- 
tor, AC promotion; Hillary Siskind 
manager of publicity; and John Van 
Lokeren manager of college market- 
ing. They were, respectively, senior 
coordinator, AC promotion; college/ 
tour publicist; and department assis- 
tant. 



American Recordings in Burbank. 
Calif., names Todd Sievers director 
of alternative promotion. He was 
manager of national college promo- 
tion. 

Paul Ryan is appointed director of 
Troubadour Records in Vancouver. 
He was tour manager for the 1995 
Raffi radio concert tour. 

PUBLISHING. Hanna Bolte is named 
senior director of media relations, 
West Coast, for BMI in Los Angeles, 
She was senior director, national pub- 
licity, for EMI Records. 



RELATED FIELDS. Marc P. Shore is ap- 
pointed chairman of the board, presi- 
dent, and CEO of Shorewood Packag- 
ing Corp. in New York. He was 
president and vice chairman. 

Stan Burrows is named chief in- 
formation officer for Arbitron in New 
York. He was a senior software engi- 
neer at Lotus Development. 

Stephanie Robertson is appointed 
director of marketing for SRO Man- 
agement and Ardent Records in 
Toronto. She was director of publicity 
for A&M/Island/Motown Records 
Canada. 



12 



BILLBOARD FEBRUARY 1 0, 1 996 



Artists & Music 




WB's Los Lobos Look To Get A 'Head' 1^ 

Soundtracks Among Band's Projects 



■ BY MoiRA Mccormick 

It's lieen lour years since Los Lobos 
released their last studio album of all- 
new material, the critically lauded 
"Kiko." But neither the acclaimed Mex- 
ican-American roots rtx-k comlx) nor its 
laliel. Warner Bnis., expresses concern 
over the possibility of lost momentum 
when the long-awaited follow-up, 
"Colossal Head." hits stores March 19. 

For one. says Warner Bros. pro<luct 
manager David Kim, "The band's 
toured constantly and done a lot of film 
soundtrack work over the last four 
.vears, so they'\^ maintained their visi- 
bility." Los Lobos' film credits since 
lS)!t'2 include "Mi Vida Loca" and "Des- 
perado." Currently, they're wrapping; 
up work on the Keanu Reeves movie 
"Feeling Minnesota," due in April. The 
band also contributed songs to tribute 
albums for Johnny Thunders. Richard 
Thompson, and Doc I'bmus. 

In addition to the band's two-disc 
liHKJ retrosix»cti\v, ".Just Another Band 
From East L.A.: A Collection." Los 
Lobos vocalist/multi-instrumental- 
ist/songwriter David Hidalgo and 
drummer/guitarist/.'iongwriter Louie 
Perez released a well-received side 
project under the moniker the Latin 




LOS LOBOS 



Playboys in 1994. Plus, Los Lobos' first 
children's album, "Papa's Dream" 
(recorded with legendary Chicano 
musician Lalo Guerrero for Warner 
Bros, joint venture Music for Little 
People), is up for a Ut95 Grammy for 
l)est musical album for children. 

Perez sa^-s of the band's consistently 
crammed .schedule, "you couldn't i\ri\v 
even a small car in the cracks between 
'Kiko* and what we're doing now." 

The band and label are hoping to 
niiike a spUish at Uiple-A ratiio, a format 
that didn't officially exist in 1992, but 
appears to be tailor-made for the Lobos' 
earthy eclecticism. "If triple-A had come 
into its own in '92. 'Kiko' would proba- 
bly have done better." says Kim. At 
2M.O0O cqiics. according to SoundSean. 
"Kiko" is ^e thinl-biggest seller amoi^ 



Former AMC's Mark Eitzel 
Finds 'Silver Lining' On WB 



■ BY DAVID SPRAGUE 

NEW YORK— Mark Kitzel has been 
called one of Americas gi"eat underai> 
pix'ciated songwritei-s, but the former 
ioadei" of American Mu.sic Club has little 
jiatience for such h\qjei'bole. He insists 
he's merely "a sitd cnmner w- ith no chin." 

As prov-en by his studio solo bow, "00 
Watt Silver Lining." which Warner 
Bi*os. will ix'lease March 19, the former 
liescription is significantly more accu- 
rate. Still, the previously inconceivable 
image of Eitzel a.s crooner is unmis- 
takable in the album's smoky bal- 
ladeei'ing. 

"The legacy of American Music Club 
is thei"e. but I think there's a wry clear 
demarcation here." sa>'s Warner Bros, 
product manager Peter Rauh. "What 
Mark is doing now is so much more 
approachable that I think we're Ixtund 
lo find an audience that's older that 
might not have been comfoitable with 
the darker side of AMC." 

Not that "(iO Walt Silver Lining" 
(which will be i-eleased through Virgin 
in European territories) is uplx.'at. As 
evidenced by such songs as "The Wild 
Sea" and the otherworldly '*Some Bar- 
tenders" (which Eitzel wrote about a 
now-deceased mixologist he befriend- 
ed o\'er the course of a dcca<le's imbib- 
ing), the singer 'songwriter is still more 
at home exploring the duskier rece.ss- 
es of existence than tossing off easily 
grasiMKl ditties. He's cognizant that his 
latest effort is his most accessible, 
though. 

"I didn't set out to make a Chet Baker 
jazz record, but 1 guess that's how it 
turned out" says Eitzel. "It just felt so 
freeing not to be told I had to rock that 
I ended up writing some songs." 




MARK EITZEL 



The i-ecord's more muted tones are 
fairly remo\'ed from the often han'ow- 
ing mwKl swings that marke<l American 
Music Club's 10-yeai' cai-eer. Although 
critically acclaimed, none of the Imnd's 
seven albums (the final two of which 
were released on Repri.se/Warner 
Bros.) made an impact on the American 
charts, a situation that. Rauh says, will 
be addressed "fi-om the gi*oimd up." 

"It's a classic case of simply getting 
the word out," Rauh continues. "We'i-e 
obviously relying on pi-ess support eaiiy 
on so that thei^e will be a Ixxly of work 
out there by the time the album is 
released." 

In addition. Warner will be aggres- 
sively promote "60 Watt Silver Lining" 
at retail, with s|X'cial attention giwn to 
listening posts and other in-store tools. 

"They have a core audience that's 
ahva>'3 been there to buy e\'ery Ameri- 
can Music Club record." says Dave 
Swanson, manager of Cleveland's 
Rei>eat the Beat. "Those jM?ople know 
lEitzel's] name and will probably buy 
this right awa>'. It's a matter of adding 
to that cult following." 

Besides capitalizing on Eitzel's statas 
<Continued on page j-^f 



Los Lobos" half-dozen recordings on 
Slash/Warner Bros, including the dou- 
ble-platinum sfnmdtrack Ui the film "I^ 
Bamba," whose title track gave Los 
Lobos a No. 1 single in 19H7. 

"Kiko," whose success was reflected in 
part by an MTV Video Music break- 
throu^ awanl for "Kiko And The Lawn- 
der Moon," was an intros[)ecti\'e, atjnos- 
pheric, and, at times, surreal album. 
Perez characterizes "Colossal Head" — 
w'hich, like "Kiko," was produced by 
Mitchell Froom aral engineered by Tchad 
Blake (with John Pat«rno) — as a "fun 
recoi*d. with lots of good groov'es and a lit- 
tle bit of exixjrimentation. We had a great 
time making this iword." 

(Continued ou next page) 




Horsepower. The members of A&M Records group 16 Horsepower meet with 
executives from Warner/Chappeli Music Publishing after a show in Los Angeles. 
Shown, from left, are Kenny MacPherson, senior VP of Warner/Chappell; band 
members Keven Soil and Jean-Yves Tola; Shari Saba, senior director of creative 
of Warner/Chappell; band member David Eugene Edwards; Amy Berg, Steve 
Stewart Management; and Rick Shoemaker, president of Wamer/Chappell. 



Matador And Atlantic Say Adios; 
Garth Says No Thanks To AMA Award 



MDIOS: After thrtn^ yeai"s together, MaUuior and Atlantic 
have dl'yiolml their joint \Tenture, in which Atlantic promot- 
ed, markettnl. and duiU-ibuted a numUn* of Matarlor releast's. 

According to Gerard Cosloy, who owns Matador with 
Chris Lombard!, the [jartnei-ship had simply "gone as far as 
it could go." In somewhat elliptical terms, he further explains, 
"It got to the point in the relationship where we were bicker- 
ing over foot\\Tear. We like high heels arxl they like pointy toes, 
and those .>*tyle-s don't Iwk so gixid together." On the plus sitk;, 
Cdsloy sai.^ he leai-ned a great deal rluiing the coui-se of the 
association, which saw Atlantic in\^ting in Matadoi* but ne\'er 
iissuming any ownei-ship of the label. "It's not just the money 
that was great, but the lime and attention Atlantic f^we us 
was gi^at," he saj-s. "The whole thing is 
wry amicable." 

A statement L'yiued hy the Atlantic 
Greup basically reiterates Coslo\''s feel- 
ings of gofHlwill. .-raying the .'^plit was 
"jointly decided" upon. 

Among the artists whose releases 
Matadfu* hatl funneled thi-ougli Atlantic 
were Liz Phair. the Fall. Bcttie 
Serveert, Yo La Tengo. Pizzicato 
Five, and .Moonshake. 

The m^^ority of Matador's releases 
continued to go through such indie or 
indie-styletl distributoi-s as AltematKt Distribution Alliance, 
CaiTiline, IXitch East India Ti*a(ling Co.. and Matador's own 
distiibution. "E\'en while we were taking Atlantic's money, 
e\vn while w wre wry deix'ndeni on Atlantic, w wvw work- 
ing on om- mrn ability' to distiibute to mom-and-pops," says 
Cosloy. Matadiir dLsti-ibutes such lalx'ls iis PCR Crypt, Teen 
Beat, arel Silt Bi*eeze. 

Although lioth parties hwl nothing but gocxi things to say 
about each other, mi doubt sex'eral factors played into the pall- 
ing of the ways. Many Atlantic stalTei-s who initially wooed 
Matadoi- to the label ai'e no longer there. Additionally. Super- 
chunk. consi(k;red one of Matador's plum acts and ripe to go 
thitxigh Atlantic, returne<l to Merge Records, which is owned 
by the iiand. It's also jxissible tiiat the deal was not as fii^n- 
eially Ix'nelK'ial to either skle us hiul been planned. Of Mata- 
dor's toivselling albums, the only Atlantic-<listJ'ibiiled release 
is Phair's "Whip-Smart" 

Cosloy says that Matador is in discussions with several 
major labels abcxjt a new deal. "Fd .^y it's |>0Rsible, e\vn pr*ol)- 
al.>le, that we'll link with someone else." Howewi-. he stresses 
that, like the Atlantic deal, any new distiibution pact woul{i 
remain nonexclusivTe. 

L END AN EAR: Thirsty Ear Records has linked with 
Henry Rollins to dLitiibute his 2.1l?.r)l label. The imprint, 
which includes spoken word and music aiiists. had pre\ious- 
ly placed projects indi\idually The first batch of releases, 
coming March 19. will comprise five reissues, including pro- 
jects from Hubert Selby Jr., Chris Haskett, Exene Cer- 
venka, and the Matthew Shipp Quartet. Among the other 




bif Melinda Newman 



ai-tists with new releases coming out in UfiKi lut' T.V^ Smith, 
Wesley Willis, Alan Vega, Z'ev, and Charies (>a>ie. The deal 
does not imiu(k' releases by the Rollins Rand 

This and THAT: Keith Richards, who has been record- 
ing a numlx'r of Jamiiiciui ailisls, is in discussions with Chris 
Blackwell about placing some of the acts on Island Jammca, 
the company's Kingston -based reggae label . . . Ellen 
Detleneres will hast the Gi:ammy Awaitls. which will air Feb. 
28 on ('BH. In other Clrammy news, NAIIAS and Sony Music 
have joined foi*ces to release "U>96 (Jrammy Nominees," a 
compilation album featuiing songs by many of the iu-tists in 
the ninning for those goki statuettes. 

ThOI ■( ;HTS and DEEDS: The big 
(piestion on people's minds when 
(Jarth Brooks refused to accept the 
artist of the year awaixl at the Amer- 
ican Music Awards Jan. 29 was, 
"What is he thinking?" 

Given that he had not toured in 
1995 and his only album released dur- 
ing the eligibility ijeriod was a great- 
est-hits colleetion with no new mate- 
rial, it's easy to beliew Brooks when 
he sa>"s, "1 didn't ex-en consider our- 
sehies in the running [for the awardl. I felt bad when my nan» 
was called. I felt emlKin-.is.sed. We didn't haw half the .vear 
that Hootie & the Blowfish or Boyz H Men had. Vihen I 
was hugging them and TLC Ibefore gtting on stage 1, 1 was 
ti'ving to tell them that we're all in this together." 

Bitioks, who won anil accepted awards for top countn,' 
album and top counti*y niale aitist, says the ai'tLst of the year 
awaitl, which was giw?n for the fii"st time this year, differe in 
his mind fi*om the genre-si>ecific awai-tls. "In the country 
(k'iKu-tment ym feel gi"ateful that someone thinks .\ixi'rc near 
the tof) of \-oui* field, but this mierall thing. I just couldn't agree 
with it." 

Bi*ooks, who had not talked w ith show prahicei' Dick Clark 
hy pres.s time, believes the i-ecipient of the artist of the \-ear 
awai-d should haw his name engiw-ed on a ti*ophy with past 
honorees. But insleati of the winner taking the piize home, 
the awai*d would stay at the AMA hea(k(uai'ters. Clark told 
The Los Angeles Times that Bi*ooks' ardst of the year award 
will \v placed in the AMA's arehiw.s. 

Backstage, Bi-ooks said he beliex^d Hootie & the Blo\\'fish 
should I'eceix'e the awaitl l»ased on talks he'd had with re'tail- 
ei-s who said Hootie & Co. had saved them. 

And how do Hootie & the BlowfLsh feel about Brooks* ges- 
tui*e? "We think it was a wry nice thing for Caith Bi-ooks to 
do," says lumd spokesman Mark Zenow. "We're flattei^ed 
that he would make remarks like that, and it shows that he's 
a genuinel)' nice guy." 

Do we think artiste should make a hatit of refiising aw:ards 
that they don't feel they deserve? Not necessarily, but you 
gotta admit, it w^s a refreshing change of iiace. 



14 



BILLBOARD FEBRUARY 10. 1996 



Artists & Music 



Rykodisc's Escovedo Rocks Out 

Austin Singer/Songwriter Defies Pigeonholing 



I BY CHRIS MORRIS 



LOS ANGELES— Austin, Texas-based 
Alejandi-o Eaccp.'efJo — whose first album 
for Salem, Mass.-based I^,'kodisc, "With 
These Hands," will be released March 
19 — has been pigeonholed artistically, 
according to Rykodisc marketing direc- 
tor John Hammond. 

"He's Austin's best singelysong^^Titer," 
Hammond says, "and there are a lot of 
people who don't know about the guy. 
They don't know what a rock'n'roller he 
is. They don't know his band [the Nuns] 
oi)ene(l for the last Sex Pistols show." 

Escovedo's rocking side — bred in 
grou[Xii like the Nuns, the Austin-ljased 
ccw-punk unit Rank & FUe, and the True 
Belie\'ers — comes to the fore on such 
new numbers as "P*ut You Down" and 
"Guilty Was His Name." 

The album, produced by Bonnie Raitt's 
guitarist Stephen Bruton, also features 
"Nickel And A Spoon " a string-laden 



compositkHi in the manner of "Thirteen 
Years," Escon.«io's last album on Austin 
indie Watermelon Records. He also 
shows his Latin music roots cm the title 
ti-ack, a percussion-hea\7 hcwnage to his 
father that features other members of his 
illustrious musical family. 
But it was Esco\wio's rock roots that 
led him to Ifykodisc, 
the singer/song- 
wTita/guitarist s^-s. 
While working at 
Austin retail outlet 
Waterloo Records, 
"I met Jim Bradt, 
who works in the 
f%kodLsc] market- 
ESCOVEDO ing department. 

He's a fellow Faces 
and Mott The Hoople fan. So we started 
trading tapes, iuid wx* just dev'eloped a 
relationship through that 

"When [Escovwkj's 1992 album] "Grav- 
ity' came out [Bradt] presented it to [the 




WB'S LOS LOBOS LOOK TO GET A HEAD' 



(Cmitinued from preceding page) 

"It's like 'Kiko's' alter ego," says Kim. 
"It has a party atmosphere." Brawny, 
bluesy rock'n'roll dominates the disc, 
which is laced with idiosyncratic L(^k)s 
touches throughout 

Perez says that because of the band's 
hectic schedule, the album was essen- 
tially written in the studio. The group 
normally takes a month or two to pre- 
pare for recording. "1 pulled some real 
late nights trying to get things tc^eth- 
er for the next day," he says, "but 1 think 
the record sounds kind of effortless, not 
like something that was done in haste." 

Guest musician Pete Thomas of the 
Attractions kept time on "Colossal 
Head." joining regular Lobos Pdrez. 
Hidalgo, vwalL'it/guitarist Cesar Rosas, 
bassist Conrad Lozano, and saxman 
Stew Berlin. Other guest performers 
included singer Miho Hatori of Cibo 
Matto and percussionist Efrain Toro. 
"He's (renowned percussionist] Alex 
Acuiia's neighbor," .saj^ Perez. "Can >'ou 
imagine what that block's like?" 

The Hidalgo/ P^rez cut "Mas Y Mas" 
(Moi*e And More) is the first single and 
\ideo. "It's in cai6, which is the Chicano 
word for 'slang.' " Perez notes. "It's 
Spanglish — it goes in and out of Span- 
ish and English." 

"The promotion staff felt that *Mas Y 
Mas' is the best rock track the Lobos 
have done in a long time," says Kim. 
"Some tripIe-A stations ma.v fintl it too 
a^ressK-e for their format and may go 
with one of the mellower tracks, like 
'Ever\'body Loves A Ti*ain,' '("an't Stop 
The Riiin." or 'Little Jajian.' " College and 
alternati\'e stations are lieing ser\'iced 
w ith the cumplele album, wiiile album 
rock outlets will get the single first 

" 'Colossal Head' is as inspired and 
dynamic a set of performances as any 
we'll play on the station all year. It 
doesn't sound like anything else," saj-s 
Norm Winer, PD at WXRT Chicago. 
"[Los Lobas are] a fixture on our sta- 
tion. We'll probably play a lot of album 
tracks right off the iKit and whittle tha'* 
down to a handful to go in rotation." 

Along with radio, Warner Bros, is 
diligently working the press. "With 
Los Lobos. publicity and press have 
always plaj-ed an important role," says 



Kim. "Their audience is literate, edu- 
cated, and di\'erse." 

Perez says that upon the album's 
release, the band will do "what amounts 
to a promotional tour, which we'w never 
done anything like. We're gonna do 
[concerts], hut they might be in strange, 
unexpected places." 

"The band wants to do unusual 
venues and events," says Kim. "For 
instance, they'd like to play one wed- 
ding. The album art for 'Colossal Head' 
features a classic toy robot, so they 
might play a toy store. They're up and 
ready to do new things — they want to 
be more adventurous on this release, 
and we want to support them on that." 
A traditional full-scale tour will follow 
the promotional jaunt later in the 
spring, accoi*ding to Perez. 

'*When j-ou're marketing a band like 
La^i Lobos. you hare to attack on multi- 
ple fronts." Kim says. "TheyVe not 
purely single-, tour-, or press-driven 
artists — we hope to make an impact 
through a combination of all three. Our 
advertising is focusing on their critical 
acclaim. That's a big .'telling point." Most 
of the adveitising will be print, he says, 
"maybe with cable buys on VHl, A&E, 
other upscale-demo outlets." 

Los Lobos' p)-ofile should he raised fur- 
ther, Kim notes, by a j>air of PBS aj)(X'ar- 
ances: one on 'Austin Cit>' Limits." due to 
air ai-ound the tvlease of the album, and 
one as the .subject of a documentarj' that 
"will probaHy air in August" 

However, despite its near-universal 
acclaim, the 2-decades-okl-and-count- 
ing Los I.^bos has yet to rack up a gold 
record (not counting "La Bamba"). 
Still, says Kim. label commitment to 
Los Lobos is soHd. "Warner Bros, loves 
this band," he says. "They've always 
been cutting edge in terms of art — 
they're the kind of band Warner Bros, 
has built its reputation on." 

"Colossal Head" is the first Los 
Lobos album for which Warner Bros, 
has international distribution rights. 
Worldwide distribution outside of the 
U.S. was previously handled by London 
Records under the terms of the 
Slash/Warner Bros. i>artnership, which 
came to its contractual end last year. 



label], and they weren't quite sure," says 
Esccfvedo. "They kept saying, 'Well, we 
like you, but we're not quite sure how you 
fit into the label' " 

But in 1994, Rj-kodisc released "Hard 
Road," which compiled material by the 
True Believers, a hard-rocking band 
Escovedo led with his brother Javier 
"When the True Belierers thing finally 
came about I think it all made sense to 
them at that point" Esco\'edo says. 

For "With These Hands," Escoviedo— 
whose original songs ai*e published by 
Mayashaiseilla Music (BMI) — enlisted 
some notable collaborators. Jennifer 
Warnes sings backup on the track 
"Guilty"; harmonica player Mickey 
Raphael appears on two numbers; and 
Ra^^iael's boss, Willie Nelson, takes a fea- 
tured role on "Nickel And A Spoon." 

"We just called him on his tour bus," 
Escovedo says of Nelson. "He said, 
'When do you need me, man?' We told 
him, and he came down. He spent the 
better part of an e\'ening down there, and 
man, he is a real gem. He walked in with 
his old Baldwin amp and his old guitar 
with the hole in it 'Tiigger' He sat down 
and pla>'ed and played and played." 

The greatest treat fca* Esco^'edo, how- 
e\ier, was probably the presence of his 
family on the title cut 

"This thing was just a freak," he says. 
"We were in Calal^sas [outside of LA] 
and we were recording at this place 
called Castle Oaks ... In wallts my broth- 
er [percussionist Pete] out of nowhere, 
man, and my two nephews. They had 
been mixing Pete's album upstairs all 
week; it was their last day And my sis- 
ter-in-law Juanita was there. 

"And [Escovedo's niece] Sheila [E.] 
calls up cuid saj-s she wants to pla>' drums 
on the record. It was a little late for that, 
but I said, 'Bring your percussion and 
stuff and we'll do something.' Before >du 
know it, this semi pulls up, and they 
unload her whole rig. The wiiole family 
plajtid at once. It w^as amazing." 

To promote "With These Hands," 
Escovedo — who is managed by Tim 
Neece and booked by Brad Madison ot 
Mongrel Masic in San Francisco — will be 
"touiing. touiing, and touring" in either 
a solo or o|K»ning capacity, according to 
Hammond. 

For ratiio, Rykodisc will go to triple-A 
with "Put You Down." Hammond adds, 
"We also want to go to AOR with 'Put You 
. Down' or 'Guilty Was His Name.' That's 
a slower build. That isn't something we 
will need to accomplish within two weeks 
of the allium i^lease.'' 

The company may also work "Nickel 
And A S[xx)n" at pixjgivssKi* countr>* and 
Americana outlets. Hammond saj's. 

Eiscovcdo's long hlstor>' as a jxiiibrmer 
will be key to promoting the i^'ord. 

"We need to toll the sUiry here, so we 
do need a \ideo bio that we're doing," 
Hammond sa.s's. "We'll also do a newly 
produced interv iew CD for radio pro- 
grammers . . . We'll do a .sampler CD with 
interview segment* that .\1 is doing with 
[triple-A KGSR Austin PDl Jody Den- 
bei^, and we're licensing a lot of older 
tracks to flesh out the musical side of the 
ston,' as well." 

Bei.'ond the solo set Rykodisc w ill also 
be Issuing an allium by Esco\iedo's hard 
rock band Buick MacKanc. "We just 
handed over a record; it's called 'The 
ftiwnshop Years,' " Escovedo Bio's. "[But] 
it'll probably take a while before it's 



Former School Of Fish Member 
Clayton-Felt Solos On A&M 



■ BY CATHERINE APPL£FELD OtSON 

WASHINGTON, D.C.— Former 
School Of Fish front man Josh 
Clayton-Felt is swimming solo with 
a newfound joie de vivre and a new- 
label, A&^ Records, which is 
readying a no-holds-barred cam- 
paign to introduce him as a solo 
artist. 

After making a splash with its 
first album and single, "Three 
Strange Days," School Of Fish 
veered into choppy waters, largely 
because Clayton-Felt and band co- 
founder Michael Ward found them-- 
selves moving in diverging musical 
directions. Although Clayton-Felt 
says the two get along better now 
than ever, he is basking in his musi- 
cal freedom. 

"I'm really trying to follow my 
own creative voice as much as I 
can," he says. "Mike and I both had 
a lot to learn from each other. He 
came from a much heavier guitar 
place, and I came from a more 
melodic sense. With our first 
record, we wrote the whole thing 
together. But on the second record 
w"e newr even sat in the same room 
to write, and I felt if there was a 
third, we wouldn't even be speak- 
ing the same language." 

It isn't surprising, then, that 



Clayton -Felt's album. "Inarticulate 
Nature Boy," which hits stores 
March 19, has a more buoyant base 
than the School Of Fish sound. 
First single "Window," a swirling 
journey into the subconscious, will 
be accompanied appropriately by a 
surrealist-style video that Clayton- 
Felt traveled to New York, Prague, 
and New Delhi, 
India, to film. 

The single 
goes to triple-A, 
album rock, al- 
ternative, and 
college radio 
Feb. 14. 

The album's 
roots date back 
cu^YTON-FELT ^0 when Clay- 
ton-Felt was 
touring in support of School of 
Fish's second album. He began 
writing music on his own and 
recorded it at his Los Angeles 
home using an old 8-track and a 
menagerie of instruments — includ- 
ing a gold Gretsch drum kit and an 
old Wurlitzer piano — that he 
picked up and taught himself to 
play along the way. 

"I started writing like crazy," he 
says. "Suddenly I didn't feel any 
pressure to write in a certain vein 
(Continued on page 
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SPARROW'S HEARN NAMED PRESIDENT/CEO OF EMI CHRISTIAN 

(Continued from page 



row and Star Song publishing enti- 
ties), and the newly created Chordant 
Distribution. 

In his new position, York will report 
to Bill Heam, who in turn reports di- 
rectly to Fifield. 

The senior Heam underwent double 
coronary bypass surgery last Novem- 
ber. In a prepared statement, Fifield 
says that he understands Billy Ray 
Ream's "decision to reduce his level of 
involvement in the business" and that 
he is happy Hearn is staying on as 
chairman of EMI Christian Music 
Group. 

Fifield also said Bill Heam was the 
natural successor as CEO of EMI 
Christian Music Group because of his 
"outstanding record as a music execu- 
tive and his lifelong commitment to 
Christian music." 

Though Bill Heam reports that his 
father fti in good health now and will 
continue to be a vital part of the com- 
pany, he admits that his father's hospi- 
tal stay last fall spurred some of the 



recent changes. "I think that all along 
we had to look realistically, as a group, 
at a succession plan for Billy Ray," Bill 
Heam says. "He certainly didn't want 
to run the day-to-day operations of 
EMI Christian Music Group forever. 
So we knew it was going to be reality. 
However, we didn't plan on it quite as 
soon. I think his sui^ery in November, 
along with the fact that I felt confident 
that I was ready to handle the day-to- 
day (operations of EMI CMGl, was a 
sign that we should consider moving a 
little quicker." 

York began his association with 
Sparrow as a guitarist/aongwTiter/ 
producer who worked with many 
Sparrow artists. "Billy Ray and I 
worked together for years. Before I 
came to Sparrow, I played on his 
records. Then he brought me in 11 
years ago to work at Sparrow and has 
treated me as part of the family," York 
says. "As a player. I interacted with a 
lot of labels, and there was always one 
guy who was — more than anything 



DIGITAL GARDEN 

(Coniinited from page i) 

Previously released domestically for 
the Macintosh platform by New York- 
based Voyager Co., "P.A.W.S." will 
now be released by Digital Garden as a 
hybrid PC/Macintosh disc that accom- 
modates both format-s. 

Sexton says Virgin was primed for 
the new endeavor by the successful re- 
lease of its multimedia projects with 
the Rolling Stones: the "Voodoo 
Lounge" CD-ROM and the "Stripped" 
enhanced CD (Billboard, Oct. 21 , 1995). 

"I think that [Virgin) had already de- 
cided that this was an area that we 
could not not be involved in," says Sex- 
ton. "Any entertainment company 
[must] be involved in multimedia, be- 
cause record companies are no longer 
just record companies. They are enter- 
tainment companies, and they have to 
be prepared to be invoh'ed in every as- 
pect of media." 

Tom McGrew, VP of sales and mar- 
keting at Cema Distribution, says that 
while Digital Garden releases will be 
distributed via Cema's traditional na- 
tional account groups, which will be 
called on by the company's sales staff, 
the company will also hire software 
manufacturer representatives to pro- 
mote the title to software retailers. 

"Best Buy and Musicland are ac- 
counts we know and have a relation- 
ship with." he says. "On the flip side, 
with accounts that we don't know, we 
will use manufacturers' representa- 
tives who are familiar with those ac- 
counts." 

Josh Warner, a multimedia consul- 
tant for Virgin Records, says Virgin 
will aggressively market "P.A.W.S.," 
using an 800 information line, channel 
promotions with key accounts such as 
Best Buy and Software, Etc., and an 
Internet promotion that will post no- 
tices in online areas geared to dog 
lovers, parenting groups, and edutain- 
ment buyers. 

"On the marketing side. Virgin will 
be doing a lot of innovative things that 
the software industry is going to look 
at," says Warner. 

"Compared to regular software pub- 
lishers. Virgin has a better under- 
standing of straight entertainment 
product, because they have been in this 
business for a relatively long time." 



else — e.\cited about the music . . . I've 
always recognized that in Billy Ray. So 
the notion of coming to work for a com- 
pany that was run by a musician who 
understood artists is the thing that 
drew me to Sparrow." 

During his 11 years with the com- 
pany, York worked in the publishing 
and A&R departments and is credit- 
ed with signing and developing some 
of Sparrow's top acts, including 
Steven Curtis Chapman, Margaret 
Becker, Susan Ashton, and Out Of 
The Grey. Bill Hearn says it was a 
pleasure to name York as his succes- 
sor at Sparrow. "I couldn't be more 
proud," he says. "Yes, it is the first 
time in 19 years a Hearn has not 
been in that position, but no better 
shoes to fill that [slot] than Peter 
York with his dedicated service. 
There are a lot of similarities be- 
tween Billy Ray and Peter. They are 
both musicians and incredible artist 
A&R people. I think, in essence. 
Sparrow has come full circle." 
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SIGNED ARTISTS AND REGIONAL NEWS 



NEW YORK: Ha\ing penned pof) hits for the likes of Taylor Dayne ("Don't Rush 
Me"). Aliaha ("Too Turned On"), and Joey Lawrence ("Nothin' My Lov'e Can't 
Fix"), New Yorii-based singer/songwriter Alex Forbes is ready to make her raarii 
as a recording artist and perfoiTner. The thirtysomething Forbes has just com- 
pleted an album with renov\-ned producer Tony \1*iconti, v,i\o co-wrote much of the 
material and plaj'ed on the project as Forties — who stud- 
ied with the late Doc Pbmus and has collaborated with Cyndi 
Lauper — boasts a sweet, powerful alto and a gift fw writing 
hook-laden songs with thought-provTiking l>Tics. Her most 
inspired cotnpositaMis include '"Crossing "nie Kockies," " Wre 
Stfll Here," and •'Slottiy Surely" — all of which blur the lines 
between folk, rock, and pop. Forbes also deli\iers a refresh- 
ing, acoustic reading of "[\irple Haze" featuring Jimi Hen- 
drix Experience bassist Noel Redding. Besides tHinging the 
album (titled "Just Floating Around In The Unspoken 
Ether") to the attention of their friends in the music bu^ness, 
Fbrbes and Visconti i^an a series of club showcases in New York, in which they will 
perform either as a duo or with a full band. Forbes also plans to hit the road with 
a portable PA si-stem, pla.ving solo gigs in locations where her album has generatr 
ed interest Visconti sums up Fc«*bea' style as "psj-chedelic country rock," adding 
that she has "a lilt a tw^uig, and a bluesy voice." Fbrbes says the time is ripe for a 
mature singer/songwriter to emerge on the scene. "I'm all for bands [whose mem- 
bersl are 19 j'ears old and can express where that's coming from, but I'm in my 30b 
and I'm not going to talk about the san>e things as a j-ounger person," she saj's. 
"I'm not in my rebellious phase; I'm in my contemplati\« phase." Contact Forbes 
31212-969-8554 or AlexZan("aoLcom. PAUL verna 

CHARLOTTE, N.C.: Charlotte quartet Laburnum went about things a little dif- 
ferently than most after fwining a year and a half ago. The hand wrote, recorded, 
and self-released its CD^ "Unnoticed," on its cmti labei. Ultra Fkie, befoiie it played 
any liw gigs together. "I knew people wmiki take us more seriously if wxj had a CD 
out And wt also wanted to do it so people could buy one after 
ha\ing seen us," s^-s guitaristA«:alist )\fes Grasty . That strat- 
egy' ha'* paid off. C^trarj' its title. "Unnoticed" — a textured, 
swirling collection of dreamy pop undei*scored by a fluid 
rh>ihm section and molten blasts of guitar chords — has got- 
ten plenty of notice. It has garnered airpla>' on numerous North 
(]!aix)lina college radio stations, including WTCYC' at the Uni- 
wrsity of North Carolina. Chapel Hill; WXDl J, Duke Univer- 
sity. Durham: and W(^FS, University of North Carolina- 
Cii*eensboro. The hand has al'^o iweK^d play on statiotis at the 
LABURNUM I Jni\«^ity of Southern C^ifomia and the Univwsitj' of Pi^t 
Sound in TWoma. Wash. Commerciallv; the disc has gotten 
play on WXRT Chicago anti KRE\' MinneaixjUs. So far, tlie allmixn has sold more 
than 500 uniUs The group, which also inclwk's guitatisi Ta>1or Short, dnimmer 
John Cates. ami bassist/ vTx-alist Adam Roth, nalihe<i two nuyor awanis in last 
jear's music poll conducted by Charlotte's Creative Loafing magazine: The read- 
ers named Laburnum best new band, and the critics named (irastj* best male singer 
Contact the band at 7a4-;i39-0617 or ultrafatleC?/ aol.com. kk.n Johnson 

DALLAS: DiaUoSol has one small goal to acc(^ijlish this, year Get attention. After 
release of its second independent CD. that gtsU is IxHsiming a ideality as moK radw 
stations add its music to the playtist According tt> guitaiist Brannon Brewer, cuts 
from the new album, "Rumble," have been adtkid to 82 college, rock, and alternative 
.stations, including Dallas' KTXQ and KNON and Fort Worth college station KTCU. 
Brewer attributes the CD's success to the band's maturit>; although onlj' sLx mtrnths 
sei)ardte<l its first release. "Rwnd," and "Rumble" (both m the Red Onkm Records 
label) "Wfe\e matured in our songwrit- 
ing approach to the music." he says. 
"ITiere's always some sort of basic guitar 
and bass bdc, and then ever>'body feeds in 
equally from that jxiint" While louring 
has been limited for the band, Brewer 
says the members (who also include 
Shawn Burke, vocals; Sean Chadwick, 
bass; and newest member Keith 
Thoresz, drums) are getting ready to Diablo sol 

take *'Runible" on the road in Ajxil and 

head to California. In addition to headlining its mil gigs around towTi at such chibs as 
Galaxy Chib, Trees, and Chib Cleaniew; the band has been asked to open for I*ave- 
ment Hie band's appeal, according to Brewer, comes from Diablo Sol beii^ a "straight- 
forward mck band . . . We've ail iieen e-\|xwfYi to different kinrti i )f nutae mer the .veara. 
I\c grwTi up with A(7DC and Pink Floyd, but wt,'\e coupled I that] with seme Social 
Distortion ani some Sex l*i8tol&" BrewB' sa>'s Diablo Sd's sud 
dub ouTiers, fans, and labels is exactly what the band is shooting for in its quest to get 
signed "Ifs a good thing, and we're h^]f:n,' about it But no one shoukl ever b>' c^ 
hap|5^"Ointact Dialilo Sol at 214-a2-KnJ8. charlenk okr 
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The WTiitnev Houston-led soundti*ack 
"W^diting To Rxhalc" (Arista) topfied 4 mil- 
lion. She thus becomes the first female 
wcalist featured on twt) soundtracks with 
more than quadruple-platinum sales: 
Arista's mri soundtrack for "The Body- 
guard" has been certified at 15 milbon. 

Country comedian Jeff Foxworthy 
becomes the first comic with two multi- 
platinum albums: His 1**95 Warner BroR. 
release "Games Rednecks Plaj^" wvnt ck)U- 
ble-^^num in Januar>; joining 19tWs "You 
Might Be A Redneck If. . ." at that sales 
le\^l. Rap duo Tha D<^ Pound {Death 
Row/I nterscoi)e) and rockers Collectiw 
Soul (Atlantic) and Edie Brickell & the 
New Bohemians (Geffen) all pulled in their 
first multiplatinum discs. 

TTia Dogg Rxind aLsc) made its platinum 
bow in Jam^ry, the act was joined on the 
hst of first-time million-sellers by 
singer/songwriter Joan Osborne (Blue 
CiorilWMeraiT}'), English modem rock act 
Oasis (Epic), pop-rockers the Rembrandts 
(Atlantic), and alternative quartet Few 
Fighters (Ro6wcll€apitol). 

Alabama's RCA album "In Pictures" 
became the group's 18th gokl album, help- 
ing the act maintain its position as the coun- 
try group with the most goki discs. 

Firstrtime goW album award recipients 
include rappers Nas (Columbia), 
Genius/GZA (Offen), Thug Life (Inter- 
scope), and Eightball & M.JG (Suave 
House/Relati\it>'); countn,* singer Bryan 
White (Asylum); modem rock acts Randd 
(Epitaph), Deep Blue Something (Inter- 
scope), Seven Mary Three (Mam- 
moth/Atlantic), and Korn (Epic); and con- 
temporan,- Chiistiiui wjCuUst Kent Henry 
(Hosanna! Ma^c/Integrity). 

L.L. Cool J WTapjxHl up his first plat- 
inum single fori his coUabwation with Bayz 
II Men, "Hey Ixn-er" (RAIVRtlyGram), 
while Erei-^thing But The G\r\ (Atlantic) 
and 3T (Epic/MJJ) corralled their first 
gold singes. 

A con^lete list of January RIAA certi- 
ficatiwis foDows. 

MULTIPUtnNUM ALBUMS 

Zevpelin. "1^1 '/jivft-tn IV" AUanCr. Ifi milbn. 
AC/DC "ItHL'k 1 n UsiL-k." Mi\K 12 trallkn. 
Hontie & the Blowfliiv t 'i-aL-luxj Hear \Vk" AUantic 12 

Kenny H, "ttmtthlrs^" AriflUt. in milbn. 
Mari^ <'-arey. ■*^b*^k■ Bnx," Cotumtia, 9 millun. 
Tlx". "t'no5'Se5t>'<_'«i" LoFace Ahifla. » mtUiua 
(ountuiK Onwv, "AiKust & K\w>-thing AfUT,"(Jtflen.6 
milliLn. 

Maruih Canv. "I^Tlruun." Cidiinibu. 6 mtDiua 

>0(*wd JiKkHon. -HL"^-. FoA, Pns*nt And FXmire— 

llut^l''4tWh41>hi)«lHE>tl,t4ic.6n)itbn. 

Ea«ln, "I kH Fnvto' Our." Gt-Sm. 6 milfcin. 

.\Uni9> MnrMwtte, "JaKKi>(i IJltle HjU," MawridcKepve-, 

r)miUm. 

Btun Trwthr. "Bur." A& M, 4 milbn. 

OsnfaefTin, ■■E\a>tcd>- Ebe h Darv It, So Wl^- Onx\ 

We?." Inland. -ImillKin. 

SnMiihingPiaifitii«.'SimgBeI>H»nJ\Vgia4ndfaL 

Dbvv Matthew-H Bwd-tTrKkrlVniUp And Dramiing.'' 

faCvVSmiDkn 

Seal, "Seal." tiiv. 3 miUvn. 

BihK "^^ixteoi Stivic" Intcnvqie. 3 irainn. 

\^nui artetA. omndtzw^k. "Batman fVrem;'' AUantic, 2 

milbixi. 

BricMI & the New BohemianH. 'Shnntov Kid^ 
baixfe Al TTf Stara."Geff(.>a 2 TreOkjn. 
Beantie Baya, "ID Oronunicatinn," ('a(AoI. 2 millinn. 
Tha DuR IWd "DUfK Hud." Dnlh RuA.'lnlamfx^ 2 

Abn Jadtm "GmteA Hite G]lotua" Aivta Nh^^ 
2imllkn. 

R Kdlr. "R Kdbt" •Hwv 2 niann. 

JefT FiKwrth}. -Gam' Rvdnxle FVs" Warner Bpw^ 2 

millkfu 

Cutk-cthv SouL 't "jULttiw Siul" Aliiintu-, 2 miD). <l 



PlAnHUMMJUMS 

.\lice In (liairai. "Alice tn(!hain(i."(\ituiii^iUf(}urth. 
Iha Itaffi I Wd Rti'in'^^ 
(In4. 

Alan Smckxan. "GnMrnl Kite OAKtna" Art<ta Nastnilk'. 
hisRfth. 

(■nen Oaj^, "Imumnuc." Krfnv. it» sennL 

\WiiU( artKtK. mirettmck. "Mmal Kunil»t.''TVT Rccurls 

Mcli§Ba Etherid^T. "^'(ur LioJe i^ecm.'' 

Joan (Wwcne, "Rrtifii," Hkie (kiTlU'TiJmiiiy 

R Kelly, Ki-llj;" Jm\ h» thinL 

Meat LoaC "WttaroTbTV Ne«hhnrhno(l."* MCA hii 

thiid 

Madonna. "Sunutliing lb Rimniu;" Mmvntli. Hit 1 llh. 

Too ijhnrt, "i^ttix "Or Rrr^i," Jiw. his fourth. 

Oww. tKlnt s The SUMy} Marm^ (Sary^." he (irsL 

Rmrinndts, "LT E3ektra. fli^ 

FOo Ruhtcn, "R» FTghuss." RawtttCaiitol thdr tirsL 

Vittee am, "^ar^nn." MIX hv* fwtiih. 

l^Cnri J, 'IMc SmttK'' Jam. h» fifth. 

eoLouniMS 

Alice In Owira, "AAx 1 n ( liabH" Cilumbia, its fourth 
Ilia Dor nwniL "I>fK FintL'' I>Bath RoKTlntenc^ 
GrsL. 

Alan Jadonn, 'Y>eateat Hilii Cdlectwi," Af^ 

KCTrt Heray. 'M Hid Klrv Jem" Hrvonna: MiMc/litcsTV 

Oaaa, tWlrfu TH? Suwy) »mngGfcr>'?." Etitito aoctnl 

DeTtcniaM '"Vkdt— (;tn(fM Hitl^" Nfcnu^ 

Gnen Da^; "InwRinaic," Rf^rw, its fuurtK 

kA lanft "AD You Can Eat," Bttk^ Ivr fourth 

Dwi)^ 'Yoakanw "Cone." Reprice, Iw tmenth. 

CandMxn, "Iixi):'' Nbv«rich. itii fVvmL 

Uiis .Miguel -H Conma" WTIA UiiiB. h» thiid 

AMnnu. "In nnurffi." RCA. iu ISh 

AoeUrBaie,"niP tfei()Ke,"Arvta.it8feoond 

VanoB artntH. adundtnclc. "WdtinK lb t^xhale," Ari4a. 

MeU«a Etfaeridgc; "Your Utile Sanf." Isbnd. fifth 

IK: TWk, -^e^ l-'raak," Ftrpfri^it. its thinl 

R KeOy. "K Ki^" Jiw. hie third 

V^rns aiiwtB, taindtTKh. "ImnxTtal Belowd,' Sen)- ( la»^ 

KVi -lUmulic," Cnhmiha. iLi liiw. 

Meal Loaf. "\\^>k.-Tnw- To Ttte tie^|^^A>lwivod,'' MCA. he 

thinL 

Geniub*GZA. "Uiuid ^wrls," Gctfen. their flrsL 
Mwkma. "SanwthtnK l>i Kmvn^ira:'* Mavei-k-k. hrr 1 1th 
Quinqr Junes. "Q's A.*k .VinL" Qwett. h« nxlh 
Ministi5'."LanfiOfRiipe& Hfne>:"Sire. it* third. 



A THbe Okllrd QueiA. "R^pk^'s Instinctive Trntk & The 

Itahi ( >f Rli>1hm."Jiw, iLi thinl 

Offifvinc. "iRnit'n" E^il^iFh. itt wxtmd. 

Randd 'An! (>it C«nc llie AhUw" E|itji|iv il« fl^ 

Bo-an HTiite. ■*Br>-an VtlrOe" Asy^am. his favX. 

TKiK IJfe, "Uihan.- 1," Intt^Txupt-. iti> CuVL 

Deep Bhie Somelhinf[. "Hrm-." IntRTsrcipe, ttj* fin*. 

BcUc >Udler. '^tu- Of Rumk." Alluntic. her 

Bjorii, "R»L," ElLktrii. hu-M.-cund 

I J. C^nl J. "Mr Smith" Utf Jutik. hw Axlh 

Tom rwr. IV^'k" <tnx-CD Ixkb) sit). MCA h» 12th 

Wonne Wtfwkk. "HearthrwkPT." Arwa. her sesvnt^ 

Itob Se|[w. "It's A Mystery" ( ".apitfll. hbi 1 1 th 

Soen .Mary Three. "American Standard," Mam- 

mithAUanticit»fir«. 

K«n, "Kau" t^. to first 

Mna GUI. -^oiMsiirs," MCA his tmsth 

Eltchtball & >UG. "On T*v Of The Worid." Suaw 

HiUi»'Rebi[A-Tly their llnd. 

\^rinU8 arlii^ lioindtndi, "Dnn .luan ■>> Marcn," A&M. 
hike. 'Hk RiboB Liwu" AA.M. their dgtuh 

MUUVUmNUMSMOJES 
.Martah I'jovy (fpemrinB hmz II MraiX "t)np S«w< Hxa" 
C<Aant>a. 2 niilliai 

PUmUHSNUS 

WhHmjr Houston. "Exhale (ShDUf Shoufil." Arista, ter 
thini 

J ( &«tuiv« Bi^K n MenX "Ifcy Ltmf RAI/R^ 

Grun, his flret 

Mahah Cairr (featuring Boyx n Hefd, "YlM Sum CaiH^ 

Cohamtia, he- fuuith 

R Kdly. Too Ranind Me Of Sonrthmg." Sw. he fourth 

GOUISMQUS 
TIX\ "Ditonn'On Ynii," l^^j ArvUi. itR newnh 
ninlnQ'Hai«Un."Exha)e(SinT^3inpC'ArKa,ha-L3^ 
Cod J Ooitutii V Bi^7 n MunX "Hl? LiMx" RAIVN)'- 
Grwn. hit) fifth 

Mariah Carey (fealurinK Bc^ 11 Men), -Om Snwt D«y" 
CtJuniia. ha- lOlK 

Mnnica. "Hi^>it> Yiu Wdk Oui OTMy Ufih" Vom^MUm, 
htriwrinL 

Kria Kran, "Rntteii 1^ Ni^it," RuflfhuwOiiinifaia. to 

fcwrth 

l-^ttvUtimc But Tht CM. "iAMQi^" Albntk . tt* tintL 

JF. ■■An>lhinK." i;picM.U, ilB fina. 

Juan Oiifaonie. --Otb or I V Bhf GoilU Marury lo- ftnC 

AtaiMlnticr in prepariitg thin Mtitry mm pro- 
vided hjt Dottglm Reecf. 





BEACH RESORT 

ISO) CclUn«Avanu« 'Mivnl BMCh. R. 



Deluxe. Full-Service Oceanfronl Hotel 
Located in Heart of Art Deco Distnct 
Oceanfronl Swimming Pool with Original 
Art Deco Dive Platform 
V.I.P. Suites and Tovmhomes 
Wardrobe & Casting Room 
Production Offices 
Rooftop SItooting Location 
Rooftop Fitness Center 

An trying Ctman En t Brprim 



1-800-327-8757 
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LABELS READY GENRE-BASED OLYMPICS ALBUMS 

(Continued from inwe !) 



son, Amy Grant, and Patty Loveless. 

Louis Cunningham, VP of market- 
ing for the Atlanta Centennial 
Olympic Properties, the marketing 
joint venture between the Atlanta 
Committee for the Olympic Games 
and the U.S. Olympic Team, says the 
idea for the project gi-ew from a desire 
of the ACOG to expand the popularity 
of the games worldwide. 

'The Olympics are viewed in some 
corners of the world as somewhat 
highbrow," says Cunningham, "so we 
wanted to make the event more grass- 
roots and accessible. And what better 
way to do so than with a universal lan- 
guage like music." 

Conspicuous by their exclusion, 
however, are two very down-to-earth 
music genres: rap and rock. The occa- 
sionally controversial and unpre- 
dictable elements associated with rap 
and rock, says Cunningham, preclud- 
ed their inclusion in the project. 

"There was a conscious decution not 
to include rap and rock," says Cun- 
ningham, "because we didn't know 
three years ago when we started the 
project where those movements were 
heading. We pushe<l the [genre] enve- 
lope as far as we could." 

Virtuallj' all phases of the five album 
productions, ranging from cover art to 
songs, had to pass master with ACOP. 

But Cunningham notes that while 
the U.S. Olympic Committee is con- 
cerned about "making sure the music 
meets our standards," he adds that 
"with the caliber of producer and 
artists that we are involved with, it's 
never really been a concern of ours." 

Cunningham says an undisclosed 
percentage of the profits of the album 
sales and attendant merchandise will 
benefit ACOG, the U.S. Olympic 
team, and the Olympic teams in the 
countries where the albums and mer- 
chandise are sold. 

COFFEE TABir SET 

Along with the indi\idual releases by 
the participating labels, each of which 
will market and distribute its own al- 
bum, Cunningham ssiys ACOP will Is- 
sue a "coffee-table quality" boxed set 
containing all five albums. 

He adds that phone orders for the 
collection, which is as-yet untitled and 
will retail for $80, will be taken via a 
toll-free telephone number that will be 
in service beginning in April. There are 
no plans at i>resent to sell the boxed set 
at retail, except on-site at the games. 

"Another strong aspect of these 
recording projects," adds Cunning- 
ham, "is that the albums offer an op- 
portunity for our Olympic sponsors to 
use genre-specific music to hit particu- 
lar ethnic and lifestyle groups." 

For instance, says Cunningham, a 
sofl-drink or a fast-fo(Kl company could 
partner with the appropriate label to 
link its product to a title with point-of- 
purchase displays. Cunningham did 
not rule out the possibility of a fast- 
food store becoming a point of sale for 
the individual albums as well. 

Coca-Cola linked with Time Warner 
and NBC Sports for a 1992 Olympics 
promotion that included a giveaway of 
CDs and cassettes with Coca-Cola 
products (Billboai-d, June 27. 1992). 

Also in *92. Warner Bros, released an 
Olympics-themed album, "Barcelona 
Gold," which peaked at No. 32 on The 
Billboard 200 during the '92 01>Tnpiad 
and spawned sevemi hit singles (Bill- 
board. Sept. 19, 1992). The album has 
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sold 250,000 units to date, according to 
SoundScan. 

The five 1996 albums are in various 
stages of production. The Sony Classi- 
cal release, "Summon The Heroes," 
and the MCA/Nashville release, "One 
Voice," are fini.she<i. Both albums are 
due out April 23. 

EMI Latin's "Voces Unidas" (Unit- 
ed Voices) is almost halfway complet- 
ed and is slated to be released in April 
or May. Scheduled to ship in late May 
or early June are LaFace's "Rhjthm 
Of The Games" and DMX's as-yet-un- 
titled jazz album. 

"Summon The Heroes" was pro- 
duced by John Williams and recorded 
by the Boston Pops Orchestra and the 
Tanglewood Festival Chorus. Says 
executive producer Laraine Perri, 
who notes the album's title track is the 
official Olympic theme, "We didn't 
want an album with a sequence of 
brass fanfares; we wanted musical va- 
riety to be played in a programmatic, 
appealing way." 

Also included on "Summon The He- 
roes" are the Williams-penned 
Olympic themes "Olympic Fanfare" 
(coupled with the well-known "Bu- 
gler's Dream") and the previously un- 
recorded "Olympic Spirit"; Vangelis' 
"Chariots Of Fire" and "Conquest Of 
Fire"; and a previously unrecorded 
composition by Leonard Bernstein ti- 
tled "Olympic Hymn." 

MCA/Nashville president Tony 
Brown says he did not want "One 
Voice" to "just represent countr>' mu- 
sic, but Nashville — because Nashville 
is like a musical melting pot. So I got a 
lot of country artists and crossed them 
with pop artists." 

Brown also crossed languages on 
Nanci Griffith's "From A Distance," on 
which Griffith sings in English, Maver- 
icks front man Raul Malo sings in 
Spanish, and Donna Summer sings in 
German. The album's leadoff single, 
"You Believed In Me," by Karla BonoEf 
and the Nitty Gritty Dirt Band, will be 
releiised March 11. 

All tracks on "One Voice" were pro- 
duced by Michael Omartian, except for 
a classical-rooted cut recorded and 
produced by Mark O'Connor. Round- 
ing out the recording cast of "One 
Voice" are Trisha Yearwood, Vince 
Gill, Patty Loveless, Amy Grant. Willie 
Nelson, Chet Atkins, Lorrie Morgan, 
Marty Stuart, Mac McAnally, Alison 
Krauss, John Berry, Bela Fleck, and 
Paul Franklin. 

"Voces Unidas" is a Spanish-lan- 
guage record that label president Jose 
B^har says is based on a message of in- 
ter-nation unity directed toward Latin 
America and Spain. 

"Hispanics in Latin America and 
Spain have different cultiu"es and cus- 
toms, but there is a spiritual thing that 
brings us together which is the lan- 
guage." says Behar. "So we wanted 
somebody prominent from each of the 
Hispanic countries with the idea that 



everybody could identily with one of 
their favorite stars, ^riiile periiaps get- 
ting turned on to artists from other 
countries that they may not be familiar 
with." 

*^oces Unidas" boasts a who's who of 
Latino idols fiT)m seven countries. The 
first single, "Puedes Llegar," is the 
Spanish-language counterpart to 
"Reach" by Gloria Estefan, which will 
be on "Rhythm Of The Games." The sin- 
gle will be serviced to radio in March. 

Written by Estefan and produced 
by her husband, Emilio Estefan Jr., 
"Puedes Llegar" showcases an all- 
star Latino chorus featuring Placido 
Domingo, Jon Secada, JuHo Iglesias, 
Juan Luis Guerra, Jos6 Luis Ro- 
driguez, Patricia Sosn, and Brazilian 
superstar Roberto Carlos. 

Other prominent Latin artists ap- 
pearing on the album include Cristian, 
Marc Anthony, India. Emilio Estefan 
.Jr., Luz Casal, Marta Sanchez, Thab'a, 
Ednita Nazario, the Barrio Boyzz, 
Graciela Beltr^, Lucero, Paulina Ru- 
bio, Pandora, and Mijares. 

Further, B^har enlisted a slew of 
standout producers from the Latino 
music world, led by K.C. Porter, A.B. 
Quintanilla III, and Christian de 
Walden. B^har says a Spanish-lan- 
guage TV special centered on the al- 
bum may air in August 

"Rhythm Of The Games" continues 



whose other band is Sub Pop's Se- 
badoh, says he's not siu^ if he's ready 
or willing to take the major-label 
plunge. 

"Natiu^ One" is No. 9 on the Mod- 
em Rock Tracks chart and No. 35 on 
Hot 100 Singles this week. The single 
has sold more than 78,000 units, ac- 
cording to SoundScan. The song has 
had a long life at modem rock radio; it 
debuted four months ago at No. 35 on 
Modem Rock Tracks. 

"The Folk Implosion" EP, recorded 
on a 4-track and released Jan. 29. fea- 
tures songs culled from 1994's "Elec- 
tric Idiot," a limited -edition vinyl EP 
releaseci in Belgium on ITbik. The new 
EP also includes two of the remaining 
tracks from those "bedroom sessions," 
recorded at the home of Folk Implo- 
sion's John Davis. 

"Since there were only 500 copies [of 
'Electric Idiot'], fans were getting 
pretty cranky about getting copies of 
it, so we figured we'd tack them onto 
the new stuff," says Paul Ashby, who 
handlp.'* (listribution. j^iles, and publici- 
ty at San Francisco-based Commu- 
nion, which is owned by the larger indie 
Revolver. "We're shipping twice what 
the label Jias ever shipped before. 
Take A Look Inside' was a widespread 
cult item and a big hit with Sebadoh 
fans. Now it's mushroomed and msyor 
chains are picking it up, and the mod- 
em rock kids are getting into it." 

John Artale, purchasing manager at 
the 143-store National Record Mart 
chain based in Camegie, Pa., says the 
chain moved "Take A Look Inside" 
from only its college-area stores to its 
other locations because of the success 
of "Natural One." 

Likewise, Hugh Jones, marketing 
manager at the three Cellophane 
Square stores in the Seattle area, says 
that "Take A Look Inside" has picked 
up dramatically since "Natural One" 
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to take shape, as LaFace co-owner 
Edmonds assembles the lineup of 
artists and producers. 

"As the games have gotten closer, 
the project has been kind of growing 
and now everybotly kind of wants to 
be a part of it," says Edmonds. The 
producer/recording star says that 
production on the album has been 
slowed by "deep" label politics, which, 
he adds, is par for the course on multi- 
artist concept albums. 

Grounded in the Olympic ideals of 
honorable competition and realizing 
one's potential, 'The Rhythm Of The 
Games" sports the tentative leadoff 
single "Reach," co-WTitten by Gloria 
Estefan and Diane Warren and pro- 
duced by Emilio Estefan Jr. Tevin 
Campbell cut a cover of the standard 
"It's Impossible," produced by Ed- 
monds, who says that he and David 



hit the airwaves. 

Regardless of the strong commercial 
radio base, Communion is only servic- 
ing select modem rock stations — con- 
centrating on New York, Boston, Los 
Angeles, and San Francisco — with the 
EP. Its main focus is on college radio. 

Ashby saj-s the reason for not servic- 
ing all rock stations with the EP is be- 
cause '*if you send one copy out, then you 
get them asking for 15 more for their 
DJs wiio have free plaj-s on their shifts. 
That's repugnant . . . especially when 
each copy comes out of the band's royal- 
ties. We want [radio| to come to us," 

Fans of "Natural One" shouldn't 
expect anything that sounds like that 
song on the new release. The EP fea- 
tures shorter, rawer, yet still melodic 
songs. While a few songs ("Mood 
Swing" and the aptly titled "Lo-Fi 
Suicide") on the new EP have mod- 
ern rock radio potential, the low fi- 
delity of the recordings makes them 
unlikely candidates for mass airplay 
outside of college radio. 

Mark Hamilton, PD at modem rock 
KNRK Portland, Ore., says that listen- 
ers at his station would be eager to 
hear new songs from the Folk Implo- 
sion. As for the lo-fi quality, Hamilton 
didn't rule out playing the EP. "I'd 
have to hear how it sounds," he says. 

The label will promote the release 
mainly with fanzine advertising and 
one-stop co-op advertising. No tour 
dates were planned at press Ume. 

The "Natural One" explosion has 
taken Barlow, who has also recorded 
under the names Deluxx Folk Implo- 
sion and Sentridoh and was a founding 
member of Dinosaur (later named Di- 
nosaur .Jr), reluctantly up ftx)m the un- 
derground. 

"It's funny to watch ['Natural One'] 
become a hit. It was a complete acci- 
dent, though it's a nice surprise," says 
Boston-based Barlow, who is in the 



Foster are co-helming a track for 
Vanessa Williams. Edmonds adds that 
the record's first single will probably 
come out in early June. 

Edmonds himself will record a 
track, as will confirmed guest stars 
Luther Vandross, Boyz II Men. R. Kel- 
ly, and Toni Bra.xton. 

Digital music programmer DMX, 
which has just signed on to the 
Olympics project, will make its ra^jor- 
league bow as a record label with the 
OljTTipic jazz album. 

Company CEO and chairman of the 
board Bob Ruben.'^tein says the record 
will contain Oi.vmpic-related music "to 
the extent that you can match the 
Olympics to the music. But it's not the 
job of the artist to be Olympic-orient- 
ed; we just want good representative 
music." 

Rubenstein has yet to confirm par- 
ticipating artists, but notes that the 
record will contain vocal as well as in- 
strumental entries. A distribution deal 
with a major is in the works, he adds. 

With all the album deals now locked 
up with the labels, ACOP's Cunningham 
waxes euphoric about the ambitious 
scope of the 01>Tnpics album package. 

"There have been compilations in 
the past," says Cunningham, "but nev- 
er has it been done to this scale or mag- 
nitude where each genre of music has 
the best artist from that genre." 



studio recording the new Folk Implo- 
sion album and is also mixing the new 
Sebadoh album, tentatis'ely due in Au- 
gust "At the same time, I'm not think- 
ing. This is my break. Strike on all lev- 
els. Now!' " 

One of the reasons Barlow is hesi- 
tant to go to a m^or label is beca^ he 
believes a band can sell as many 
records on an indie label without hav- 
ing to put itself on "the hype machine." 

"I would hate to gel on a m^or, have 
everyone say this is the big follow-up, 
and, for whatever reason, I get left 
high and dry," says Barlow, who ad- 
mits his chances are slim for ha\ing an- 
other song as hot as "Natural One." 

"The thing that keeps us to smaller 
labels is that we know them and have a 
certain allegiance to them, as well. It's 
not so much my fear of success, though 
1 may have one. 

"You can't judge yourself based on 
national success," he continues. "You 
can find hundreds of thousands of peo- 
ple to love your music and never be in 
People magazine. I mean, there are a 
lot of people out therCrand they're not 
all watching MTV." he adds. 

However, Barlow admits that he 
hasn't entirely closed the door to the 
idea of going to a mjyor. He's also not 
sure if the ne.xt Sebadoh album should 
be distributed by Altemati\'e Distribu- 
tion Alliance or by Elektra, through its 
new deal with Sub Pop. 

"I don't want to get caught up in the 
feeling that if I don't make a huge ca- 
reer decision now, [the opportunity] 
will never come back, which might be 
the case, but I'm fine where I am now," 
adds Barlow. "Sebadoh is doing well 
for the kind of band we are. and. for 
the way I live, it's perfect. The Folk 
Implosion [success] is just the cherry 
on the cake." 

CARRIE BORZILLO 



FOLK IMPLOSION'S SUCCESS 'NATURAL FOR COMMUNION 

(Cojitinued from pane 11) 
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TERRI CURK 
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THINKING ABOUT YOU 
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JIM BRICKMAN WINDHAM hill 11164 (9.9a'15.98) 


BY HEART 
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DEBORAH COX arista 18781 (10-9SH5.98) 


DEBORAH COX 
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GROUP HOME PAYDAY/FFRR 124079MSLAND(10-9a(16 98) 


LIVIN' PROOF 


18 
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JEWEL ATLANTIC 82700/AG (7.98/1 1.98) 


PIECES OF YOU 


19 


23 
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DOUG SUPERNAW GIANI 24639/Y/ARNeR BROS 110.98/15 98) 


YOU STILL GOT ME 


20 


24 


U 


EDWIN MCCAIN UVA92597/AG(10.9a'15.9ei 


HONOR AMONG THIEVES 
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THE IMMORTALS VERNON YARD 39629VIRGIN (99»1 5.98) 


MORTAL KOMBAT THE ALBUM 
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THE WHOLE TRUTH 
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A THOUSAND MEMORIES 
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LONESTAR 


29 
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27 


11 
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DARRYL WILLIAMS RA20R EDGE 282 1 (9 9816 98) 


MORTAL CITY 


32 


32 
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LOUD LUCY DGC 24733,'GEFFEN 19 98/12 98) 
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ROMANCES 


35 


38 
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RUBY creation-work 67458(t:0LUMBIA (10 98(15.98) 


SALT PETER 


38 
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POE MODERN 92605/AG (lO ^eylS 98) 


HELLO 
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ENRIQUE IGLESIJ^ FONOVtSA 0506 (9-9&13.98I 


ENRIQUE IGLESIAS 


38 


31 


11 


BONEY JAMES WARNER BROS 45913 (10-9&15.9e) 


SEDUCTION 


39 


29 


3 


L.A.D. HOLLYWOOD 62036(1098(15 98) 


RIDIN' LOW 


CD 




1 


BIG MOUNTAIN GIANT 2463^WARNER BROS. (10.9a'15.9e) 
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O EASONED SWEDES; 
Eclectic public stotion KCRW 
Los Angeles and crosstown 
modern rock powerhouse 
KROQ rarely break records 
simultaneously, but it has hap- 
pened with the Swedish 
import of "Bluster" from 
Stockholm's Salt. 

Now, modern rockers 
nationwide have taken hold of 
the song, and this week it 
mEjves from No. 34 to No. 26 on 



Heartland Pop. Straight 
from Bloomington, Ind.. 
comes a sparkling pop 
debut from the Mysteries 
Of Life, whose "Keep A 
Secret" is due Feb. 27 on 
RCA. The band features 
former Blake Babies and 
Antenna drummer Freda 
Love and former Antenna 
guitarist Jake Smith. 
"Going Through The 
Motions" is being worked 
to college radio and triple- 
A. KBCO Boulder. Colo.. 
has already spun it. 



the Modern Rock Tracks 
chart. The track is from the 
band's "Bluster" EP on Island 
Independent and is also from 
the group's forthcoming Island 
debut, "Auscultate." due 
March 5. Due to the strong 



radio response in L.A. — and 
later at KITS (Live 105) San 
Francisco and KOME San Jose. 
Calif. — Island rushed the sin- 
gle to radio and the EP to West 
Coast retailers earlier than 
expected. The EP landed on 
sheK-es nationwide on Jan. 23. 

"We had the West Coast 
locked in before Christmas, 
and we weren't going with the 
single until Jan. 23." says 
Adam Pollock, associate direc- 
tor of marketing at Island. 

The trio hits the road with 
labelmates Local H 
Thursday (SVMarch 
9 for West ('oast and 
Midwest dates. The 
band will do full sets 
at retail outlets along 
the way and return 
for a larger U.S. tour 
in mitl-March. 

W ALT MINK 
RETURNS: It looks 
like Walt Mink's 
time has finally come. 

After slugging it 
out on the Min- 
neapolis club scene 
for years, releasing 
two promising 
albums on Caroline, 
signing with Columbia 
Records, and quickly leaving 
due to internal turmoil, the 
band is finally getting the 
recognition it deserves. Its 
major-label debut and first 
album in three years, "El Pro- 
ducto," was released on At- 
lantic Jan. 16 and ranked No. 
9 In the West North Central 
Regional Roundup for the 
week ending Feb. 3. (The 
Regional Roundups rank 
albums by new and developing 
bands.) Sales in the region 
were fueled by a Jan. 22 Rock 




Beyond Brad. Jeremy 
Toback steps out from under- 
ground rockers Brad (Stone 
Gossard's side project) for 
his self-titled debut ER due 
Feb. 27 on CherryDisc. "The 
Words Behind Words" goes 
to triple-A, college, and mod- 
ern rock radio in late Febru- 
ary. A full-length album is due 
on RCA in March. 



REGIONAL HEATSEEKERS #l's 



MOUNTAIN 
IinlCI<>l[,lkirlClDrt 



PACIFIC 




THE REGIONAL ROUNDUP 



Rotating top-10 lists of best-selling titles by new ft developing artists. 


PACinc 

1. KcMy Wjyiw ShcpTiwd LedDMei He«Ms 

2. &arba(> Ga(t.age 

3. Ffofl Smile Now, Dw Later 

4. 3T BfD(N;tnood 

5. L.A.D. RiDtn' Low 

6. SpAcehof Re&ioeni Allen 

7. Bl| Mountain ResisUnce 

8. EnHqu* l|tt«lM EnrtQuc IsWii^t 

9. Ruby S^it Pelet 

10. Tefii CUrk 1t-u Cifh 


SCUTK CENTRAL 

1. Tern CUrt Tern CiarK 

2. Wyinkal Mma Of MysliUl 

3. It Tropa F A Un Nuew 

4. Tru Itut 

5. SfMcerMf Reudenl Aliefi 

6. Pete AstudMb Como Te DKmw 

7. Intocabta Olto MunOo 

8. Jmid Dvenrryon Trimliins About You 

9. Tim NIxoM farii 

10. Jm BrKknun By Heart 



for Choice concert at First 
Avenue in Minneapolis, fea- 
turing Walt Mink and Soul 
Asylum, whom the band has 
toured with in the past. 



Walt Mink took its name 
from a professoi- at Macalester 
College in tit. Paul, Minn., 
which the hard-rocking, gui- 
tar-driven band's members 



attended. They embark on a 
week of East Coast dates with 
Buffalo Tom Feb. 2. After 
these dates, John Raso, prod- 
uct manager at Atlantic, says 
the label expects to get the 
band some good opening slots 
and keep it on the road 
throughout the year. 

At radio, the label is initial- 
ly targeting college and metal 
stations with three tracks: 
"Listen Up," "Sunshine M.," 
and "Up & Out," In mid-Feb- 
ruary, the label plans to work 
"Everything Worth- 
while" to album rock 
and modern rock sta- 
tions, marking the 
band's first big push 
at commercial radio. 

Unwinding AT 

RADIO: Capricorn's 
Sho\'eljerk Ls racking 
up album rock and 
modern rock spins on 
"Unwind," its first 
single from its debut, 
"Swarm." The album, 
produced by Don 
Gilmore, who has 
worked with Temple 
Of The Dog and 
Pearl Jam, is due 
Feb. 13. The band, formerly 
known as Black Happy, cer- 
tainly nabs the award for the 
most obscure and hard to pro- 
nounce hometown — Coeur 
d'Alene, Idaho. 

Ride 'em cowboys: 

Galactic Cowboys return 
three years after their last 
album on Geffen with a new set 
on Metal Blade, "Machine Fish," 
releaiied Jan. 'M). The hand hit** 
the road with metal heavy- 
weights Anthrax for a Euro- 
pean arena tour through March 



9. The Cowbojre will headline a 
four-week U.S. club tour start- 
ing March 29, before perform- 
ing at the mammoth Dynamo 
Festi\'al in Holland in late April. 



Rc 



lOAD WORK: American's 
Jenny Polonsky landed the 
opening slot for labelmate 
Frank Black's U.S. tour from 
Feb. 19-March 8 . . . Lomton's 
Hagflsh hit the road Jan. 26 for 
a tour mostly of the West Coast 
The Dallas-based band opens 
for Epitaph's NOFX for a string 
of dates in Texas and New 
Orleans. London has just 
released the band's second sin- 




Multitalented. Malyasia- 
bom alternative world artist 
Zuriani will perform March 
3 at the Los Angeles 
Marathon. The artist, who 
has produced several suc- 
cessful albums in Malaysia, 
has her self-titled multime- 
dia debut out on AIX Enter- 
tainment. 



gle. "Hapf«ness." fhim it^ "Hag- 
fish . . . Rocks Your Lame Ass" 
debut. 
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Once the epitome of 
"square, " the mood 
music of the futuristic 
'50s and early '60s 
is attracting an 
active, young crowd 
hungry for hip. 
What's behind the 
latest "throwaway 
culture that's been 
rediscovered"? 



IT CHMS MORRIS 



T 

J 



^uon Garcia Esquivel still 
can't believe the revival of 
his fortunes. The Mexican 
bandleader, who record- 
ed his pixilloted variety of 
"spoce-oge bachelor pod 
music" prolifically in the 
'50s and '60s, thought he 
was largely forgotten by the pub- 
tic. However, in recent years, new 
fans have been beating a path to 
his door. 

"Once," Esquivel recoils, "a cou- 
ple of disc jockeys from Chicago — I 
think their name is Joe and Jack — 
colled me. ..They told me they were 
very happy with the recordings. I told 
them, 'I'm very happy that you like the 
music' They told me, 'No, we don't 
like the music — we love it.' I asked, 
'How old ore you?' ond [Joe] said, 'I 
am 19, and Jack is 20.' 

"So I said, This is wonderful, 
because this is on oudience I did not 
expect to reach, ever, because in the 
doys I did recordings, we tried lo colei 
to all the people. We tried to cater to 
the moture audience, because some- 
how [Esquivel's label] RCA was trying 
to reach people from 40 years up. 
They had the impression that they were 
the people with money." 

Times have changed in 30 years, 
and o growing oudience of young lis- 
teners is gravitating tovrtjrds various 
strains of 'SOs-bred pop — the bache- 
lor-pod music of Esquivel and the 
Three Suns, the exotico of Yma Sumoc, 
Martin Denny and Arlhur Lyman, and 
the many styles of lounge crooning 
and bopping — and the form's '60s 
cousin, instrumental surf music (which 
itself has undergone o major revival in 
the wake of the "Pulp Fiction" sound- 
track}. 

Some recent events in Los Angeles 
bespeok the growth of the cult. 
"Exoticon," a convention devoted lo a 
things lounge held at a MacArthur 
Park hotel, drew more than 1,500 
people. A concert of pod forefather Les 
Baxter's music sold out two shows at 
Century City's toney Century Club, 
which temporarily ran out of martini 
glosses during the first set of the 
night. 

iinWING R» A KCUK 

In some parts of the country, 
venues hove sprung up to sup- 
port the lounge/pad/exotica 
lifestyle — outlets like the Lovo 
Lounge in L.A., or San Francisco's 
Bimbo's, a ballroom that played host 
to the music in its heyday. 

Like most wrinkles in the pop-culturol 
fobric, this phenomenon, v^ich hos 

Continued on page 22 
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Coming Right Up: 

Ijmminent 



COMPILED BY RICHARD HENDERSON 



Sobered as they 
have been by the 
recent passing of 
Dean Marlin (the 
Colossus of Rho- 
des of Lounge), 
bach-pad follow- 
ers nonetheless 
look hopefully to the future in search of 
sonic tonics. The next few months ore 
ripe with promise, as an increasing 
number of record companies responds 
to the collective thirst of Cocktail 
Nation. 



FEBRUARY 
AVI 

"Rore Surf Vol. 3" 

[Various artists]. 
'Rare Surf Vol. 4" 

(Various artists]. 
The Fathoms "The 

Fathoms" [Boston 

surf-bond debut] SwntfM'idtffo: Dwo 



Cugot, Edmundo Ros, Yma Sumac, 

Perez Prodol- 
''Vol.4: Easy Rhythms For Your 

Cocktail Hour" [Richard Hoyman, 

Perrey & Kingsley, Enoch Light), 
'^ol. 5: The Best Of The Arthur Lyman 

Group." 

"Vol. 6: More Of The Best Of The 
Arthur Lyman Group" 

Del<Fi 

"Shots In The Dark" [Henry Moncini 
tribute album, featuring The 
V^onderful World Of Joey, Tiki- 
Tones, Joey Altruda, Man Or Astro- 
Man, Davie Allon & The 
Arrows, Blue Hawaiians, 
others] 



Dionysus 

Robert Drosnin "Voodoo" 
('60s solo release by 
Martin Denny collabora- 
tor and television-scorer] 



Capitol 

"Ultra-Lounge" [Six various-artist com- 
pilations, to be followed by a series 
of classic-album reissues from the 
exotica genre] 

Vol. 1 "Monde Exotica" [Martin 
Denny, Les Baxter, the Out- 
Islanders). 

Vol. 2 "Mambo Fever" (Yma Sumac, 
Billy May's Rico Mambo 
Orchestra]. 

Vol. 3 "Spoce-Capades" [Tak 
Shindo, Alvino Ray, The Bobby 
Hammock Combo). 

Vol. 4 "Bochelor Pad Royale" [Nelson 
Riddle, Som Butera, Jimmie Haskell]. 

Vol. 5 "V^^ild, Cool & Swingin"' (Bobby 
Dorin, Peggy Lee, Louis Primo). 

Vol. 6 "Rhapsodesio" [Julie London, 
Muzzy Marcellino, Jackie Gleason) 

Catasonic 

Joe Zlnder "Choirs I Hove Known" 
[Late L.A. writer/ 
ctub host fuses 
Middle Eastern 
with lounge] 

DCC Compact 
Classics 

"Music For A 
Bachelor's Den 
Vol. 2: Exotica" 

[Continuation of DCC's series. 
Includes Les Baxter, Arthur Lyman, 
Ethyl Azama, South Sea Serenaders). 
•Vol. 3: Latin Rhythms In Hi-Fi" [Xavier 



GNP 

Ventures "Surfing" 
Challengers "Killer Surf: Best Of The 
Challengers" 





■Mai Tai 

The Tiki-Tones "Taboo Planet" 

Mesa/Blue Moon 

The Mermen "Songs Of The Cows" 

Rhino 

"Cocktail Mix Vol.1: Bachelor's 
Guide To The Galaxy" [The 
Three Suns, Alvino Rey, Lenny 
Dee, otfiers). 
"Vol.2: Martini Modness" (Mel Torme, 

Ann-Margret, Connie Francis). 
"Vol.3: Swingin' Singles" (Sammy 
Continued on poge 25 



MOOD MUSIC 
GETS HIP 

Continued from poge 21 

exploded into the public eye 
during the last two years, 
has been brewing in the 
hipster underground for 
over a decade. 

Irwin Chusid — a grand 
master of bachelor-pad 
music who has compiled 
Bor/None Records' two hot- 
selling Esqutvel collections 
and sets for series by RCA 
and Rhino— soys, "When 
the thing started, it v^s 
[championed by] these 
underground cartoonists 
and loony record-collectors. 
This was never supposed to 
hit Newsweek, or the cover Beth-pc^i 
of Billboard, for that mat- 
ter." 

Chusid was directed to the music by 
on underground cartoonist named 
Kaz. "He was ploying me a tape of this 
stuff that he'd got from this guy named 
Byron Werner," he recalls. "I would soy 
this was 1984. It hod to be a third- or 
fourth -generation tope; half the stuff 
wos probobly in mono. I remember 
heorir>g it and going, 'You know, this 
stuff never sounded so good before. 
Why is it?' He picked out the vreirdest, 
wildest, most eccentric of v/hat I would 
have termed 'eosy listening,' and tt 
was an entirely different perspecttve on 
tfiat music." 

Some fans, like L.A. DJ Senor Amor, 
literally acquired the music from their 
elders. "I started by picking up this 
music from my parents — anything from 




Today, the bi-monthly publication 
boasts o free circulation of 10,000. 

Wick sees an affection for the music 
OS the result of a reoction to the pre- 
dominant trends of the '90s- He soys. 
"When four-chord punk music explod- 
ed with Nirvona, the people who you 
would consider the true trendsetters 
were reolly looking for something new. 

"It's like comfort food," Wick contin- 
ues, "It's o throwback to o time in post- 
war America when America was greet. 
You're talking about '46 to '65, when 
America wos the top country, every- 
thing 5eemed very ?ecure. It's never 



latt hndtJ: Btxtat 

Tom Jones to Don Ho 
to Sinatra and all those 
guys," he explains, 
"and then os I got into 
collecting, my knowl- 
edge of the Lotin stuff 
or exotico or spoce- 
age bachelor pop 
grew." 

TREHDSCTTERS EXIT 
NlltVANA 

Sam Wick, who works 
by day in the A&R 
department of 

American Recordings, was so swept 
away by the music and its attendant 
culture that, with partner Bradley 
Temkin, he storted the mogazine 
Lounge in LA. in September 1994. 




Combvitibk tdiKin hnMioti LX't [mtkoa fttt. 

just the music — there's a big sociologi- 
cal aspect to it, because you also have 
the dress, the lifestyle, tt's all tied 
togetfwr." 

Continued on poge 27 
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With an eye toward assisting the neophyte listener who might be compiling a store of the audibly exotic, 
following is a selected guide to what's available in the overlapping realms of lounge, exotica and ofmos- 
pheric surf. — R.H. 



EDEN AHIEZ: 

"Eden's Island: The Musk of An 
Enchanted Isle" (Del-Fi) 

ma AinuDk 

"Cocktails With Joey" (Will Records) 
LESMXTK: 

"The Lost Episode Of Les Boxtar" 

(Dionysus) 
-■Africa" (GNP/Crescendo.) 

MTMZ HI WITH HIS BOT/U JEUY OICMESTM: 

"Joymi Bco With His Royol Jelly 
Orchestro" (Nepotism, Canada) 



nUE MWAIUINS: 

"Christmas On The Big 
Island" (Restless) 

BOHBOtU: 

"Savoge Islond" 
(Dionysus) 

MUX BBODIE I m BIAVU 

PATBOl: 
"The Shores Of Hell" 

(Shredder) 

COMBUSTIBLE EDISON: 

"I, Swinger" (SubPop) 
"Four Rooms" (Elektra) 

TOM OIBBtNt THE SUBF ICES 

(title Ik) (Belly Up) 

SMMT Dins, JB.: 

"Greatest Hits 
Volumes I & 2" (DCC 
Jazz) 

"The Whom Of Sam" 
(Warner Archives) 



MIUmN DENNY: 

"Afro-Desia" (Scamp/Caroline) 
"Eiiotica: The Best Ol Martin Dmny" 
(Rhino) 




ESOUIVEL: 

"Space Age Bachelor Pad Music"; 

"Music From A Sparkling Planet" 

(Bar/None) 
"Cobaret Manana" 

(RCA) 

nilENDS OF DUN MMTHKZ: 

"The Shadow Of Your 
Smile" (SubPop) 

DAVID KANE'S THEM 
lAnBIABDS 

"Soundtrack For 
Highballs, 
Lowbrows & Presbyterians' 
(Alert) 



(Sundazed) 
SHIC ( BUZI 




"Double Diamonds" 
(IMoi Tai) 

SUBFAHOIICS: 

"Tiki-A-Go-Go" (Pixler 
Discs) 

SWINGIN' SINGLES OBCHESIUi 

"Music For A '90s 
Bachelor Pod" (Future 
Records) 



ENOOI LIGHT A HIS LIGHT BBIGADE: 

"Provocative Percussion" 
(Varese Vintage) 

AUTHUB IVMAH: 

"Yellow Bird" (DCC 
Compact Classics) 

HENBT MANUNI: 

"The Days Of Wine And 
Roses" (RCA, 3-CD 

bOXMlMl) 



BOBEBT MITCHUM: 

"Coiypso Is Like So" 
(Scamp/Caroline) 

KEN NOBDIHE: 

"Colors" (Asphodel) 

PEBREY 1 KIHGSLEY: 
"The In Sound From Wa]f 
Out" (Vanguard) 



LOUIS PRIMA, KEELY SMITH A SAM BUHBA: 

"The Copitoi Years" (Bear Family 8 
CD import) 

BEVEIS: 

"Inloidcal Bail Oi Th* Rmis" 



THE THBEE SUNS: 

"Twilight Memories" (RCA, 
European import) 

VABIOUS ABTISTS: 

"Incredibly Strange Music Vols. 1 

and 2" (Asphodel) 
"Livin' Lounge" (Continuum; com. 
piled by L.A. lounge DJ Sehor 
Amor] 
"Lost Treasures: 
Rarities From 
The Vaults Of 
Del-Fi" (Del-Fl) 
"Mambo Mania!: 
The Kings B, 
Queens of 
Mambo" (Rhino) 
"Music For A 
Bachelor's Den 
In Hi-Fi" (DCC 
Compoct 
Clossics) 

Henry Mnnnni "Musical Meals: 

Cocktail Hour" 
(Sony Music Special Products) 
"Hare Surf Vols. 1 and 2" (AVI) 
"The History Of Space Age Pop, 
Volume 1: Melodies And 
Mischief"; "Volume 2: Mallets In 
Wonderlond"; "Volume 3: The 
Stereo Action Dimension" (all RCA) 
"Wild Surf" (Del-Fi) 




22 



BILLBOARD SPOTLIGHT 



BILLBOARD FEBRUAFiy 1 0. 1 996 



Rhino Records in no way wishes 
to promote the use of alcohol* 



COCKTAIL MjX 



BsEtielor's 




0 




' If, however, you somehow discover that the above CDs go extremely well with 2 oz. brandy, 1 ozT^mpori, and 1 oz. fresh lemon 
combined with a shaker of cracked ice for approximately 30 seconds, poured through a strainer into a chilled glass 
and served immediately, well, there's really not a whole lot we can do about that. 




o 



'^ixee ^eatuz'uiij tite music *^^>ean ^^^Litlin, ^f^zumte S, ^/-tfic/iat, tfuUt/ui ^hjlt. tvi? mctn. 

^//w ftciifect Sivin^tiick /<if ifouz next swiiujin sciiee. 
( Not that we'd encourage that sort of thing.) 

^^^^^ ^ 

<l.nj(<ii titesc otlicz fabuious sellings ^oni CJ!ub T^iino! 




hAon6o Mambo! The Best 
of Pifei P'Oth & Hh 
Orchestra 7] 869 



rims For low The Best 
OfMie iontkm 70727 



Exotkai The Best Of 
Aiortto Denn/ 70774 




Ken Nord.rwi The Best Of 
Word Jaz2 70773 



l^itilHti M.i.dii<L-.A It™ 



Twisted The Best Of 
Lambert, Hertdricks & 
Ross 70328 




"A mM bendkig foumej on the 
high tide- copiout amoints of 
Hrf otecura and utty 




©OE ■_▼■=■ RECORDS. INC. N^IrD 
MEMBER 

1 (&00) 03-DEL-FI • HTTP://www.c(el-fi.com/ 
de\f\rec&>ao\.com or del-fifS'primenet.com 
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SOUND SCOOPS FROM DICK HENDERSON 
IN HOLLYWOOD 



Bottoms Up: Attendees of 
Christmas parties 
throughout Hollywood's 
entertainment industry 
heord loads o' lounge 
in late '95.. .Caroline 
Records featured their 
new Scomp-iobel MAR- 
TIN DENNY re-ish throughout the festivi- 
ties.. .The gang from television hit "ER" 
fell in love with THE WONDERFUL 
WORLD OF JOEY during o recent House 
Of Blues date, then asked JOE SEHEE 
and his fellow exoticians to enteriain at 
Iheir Malibu Xmas bash. Steven 
Spielberg, Anthony Edwards and the 
"ER" gong got the full cocktail-a-go-go 
treatment, including live theremin 
accompaniment.. .JOEY ALTRUDA, 
bondleader extraordinaire and outeur of 
Will Records' recent release "Cocktails 
With Joey," hosted a tribute to the late 
LE5 BAXTER at L.A.'s Century Club in 
November. Altruda led a 20-piece 
orchestro through a program of Baxter's 
coolest compositions. ..Just A Glgolo 
And A Jill: KEELY SMITH and SAM 
BUTERA wowing the faithful at Vegas' 
Desert Inn. Though they cop their current 
six-week stand in mid-Feb, Keely plans to 
release her tribute album "Keely Sings 
Sinatra" this spring. Cut at Capitol 
['notch) before the Xmos holi-ckize. Miss 
Smith's volentine-in-song solutes that 
80th Sinatro birthday that you might 
have heard about... Meanwhile, a man 
who is o Rot Pock unto himself. Boy Area 
phenom BUD E. LUV, just finished a 



^1 



week ot the New Orleans Room at Son 
Fran's Fairmont Hotel. Barnstormir>g the 
Left Coast, Luv next checked into L.A.'s 
Luna Pork prior to recording tracks for on 
upcoming release. A full donee card for 
this cat. Of the "loungey-come-latelies,' 
Bud E. doesn't sweat the 
difference between the 
genuine orticle (such as 
himself) and the guys 
who just left their 
grunge-band gigs: 
"They don't spend top 
dollar on their threads 
onyway." Obviously, 
the ersatz types need 
some quality time with 
"You Oughto Be Me: 
How To Be A Lounge 
Singer & Live Like One" 
by the Fabulous Bud E. 
Luv [St. Martin's 
Press) . . .Mission 
Position: As long as we're in Boghdod- 
By-The-Bay, we must mention Bruno's, 
the Frisco eatery recently remodeled in 
'50s exotic style. Co-owner JON VARNE- 
DOE sez that ESQUIVEL, the THREE 
SUNS "and all those guys" are in heavy 
rototion ot his Mission -district (Mission at 
20th) hotspot... 

Apple Swingin*: Connoisseur of 
exotic and esoteric audio, IRWIN 
CHUSID of New Jersey's WFMU, checks 
in svilh reports of the respective scenes at 
NYC clubs Fez and Mercury Lounge, 
soon to appear at Fez are BEAT POSI- 
TIVE, which Chusid describes as a four- 



piece thot's caught 'the sound of early 
MEL TORME/ and DAVE'S TRUE STORY, 
featuring the smoky, torch vocals of 
KELLY FLINT. Irwin, by the way, is the guy 
whose prescient ears brought Esquivel's 
sounds into the '90s. The Big "1" has lots 
more exotic projects in the pipeline, ..For 
those of you seekir>g to purchase hard- 
to-find bachelor-pod CDs, look no fur- 
ther than the "WFMU Catalog Of 
Curiosities" (P.O.Box 1568, Montclair, 
N.J. 07042) .Baby Elevator Walk: 
JOSEPH LANZA, that most articulate his- 
torian whose books on "Elevator Music" 
and "The Cocktoil" ore essentiol reads, 
hos been tapped to do the liner notes for 
Del-Fi Records' HENRY MANCINI trib- 
ute, "Shots In The Dark," feoturir>g con- 
tributions from DAVIE ALLAN & THE 
ARROWS, The Wonderful World Of 
Joey, POISON IVY (of Cramps fame), 
The WONDERMINTS, The TIKI GODS 
(featuring ex-Cars ELLIOT EASTON), oil 
recorded in Delphonic Sound. "Shots* 
ships this month. ..Bombs Away: 
Meanwhile, SENOR AMOR, host of 
KXLU's "Molotov Cocktoil Hour" (now in 
its seventh year on LA's airwaves), is a 
DJ in demand, dispensing the sounds of 
lounge weekly with gigs at L.A.'s Smalls, 
Three Of Clubs, Union and Lulu's 
Lounge-A-Go-Go. Whatever he's drink- 
ing, I'll have a double. ..While in the 
rodiophonic realm, TONY TUCCI, host 
of internationally syndicated "Cafe 
Narcosis," describes his Japanese audi- 



San fr*m thtmiag poili Brvnot 



ence as being "way oheod of the 
ReSearch (booksj-inspired fad" and goes 
on to tell of 0 club called Exotica in 
Tokyo's Roppongi district, complete with 
tiki-torches and paintings of lounge 
genius Martin Denny. ..Critical moss for 
cult attention to Denny, Baxter, ARTHUR 
LYMAN & CO. was reached during fall 
'95 ot the Exoticon, ot the Park Ploza 
hotel in downtown L.A. The capacity 
crowd of fez-tur>ed and smoking -jacket- 
ed revelers dug the languid sounds of 
COMBUSTIBLE EDISON, Davie Allan & 
The Arrows, PHANTOM SURFERS and 
Continued on poge 27 



TiMK TO SwiNCi, Man! 0\'KR 30,000 Peovi-k Ar.Rr:Ai>Y Ahk! 
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IMMINENT ISSUES 

Continued from page 22 

Davis Jr., Dean Martin) 
Rykodisc 

"Shaken Not Stirred" (Reissue of '50s & 
'60s Hi Fi label material; Arthur 
Lyman, Jack (Bongo) Burger, The In 
Group, James Bond And His Sextet] 

SubPop 

Combustible Edison, "Schizophonic" 
Sundazed 

Morketts "Out Of Limits" 

Sympathy For The Record 
Industry 

Koria Pondif "Exotica 2000" (First 
album in two decades by '50s P/ 
keyboard-guru, produced by Joe 
Sehee of The Wonderful World Of 
Joey] 

Upstart /Rounder 

Teisco Del Rey "Plays Music For Lovers" 

Varese Vintage 

Steve Allen "Ploys Hi-Fi Music For 
Influentials" ['60s Dot material] 

MARCH 

DCC Compact Discs 

"Music For A Bachelor's Den Vol. 7: 

More Latin Rhythms In Hi-Fi." 
"Vol. 8: Sex Kittens In Hi-Fi." 
"Vol. 9: More Sex Kittens In Hi-Fi" 

Del-Fi 

"Pulp Surfin' Vol. 2" [vorious artists] 
Dionysus 

Skip Heller [Les Baxter's beneficiary) & 
Joey Altrudc 

Scamp 

Jackie Gleoson "And Awaay We Go" 

Sequel Records 

Sounds Orchestral "Meets James 
Bond" (reissue of 1965 olbum]. 

"Highly Strung, Vol. I" (LI.K. instrumen- 
tals by Dave Clark 5, tan Stevt^art, Joe 
Meek]. 

"The Sound Spectrum" (Music from 
U.K. film, TV of the '60s/'70s]. 

"20 Loungecore Favorites" [Various 
artists} 

Upstart/Rounder 

Loiko & The Cosmonauts "Zero Grovit/' 
(Compilation of first two albums by 
Finland's premier surf band] 



APRIL 

EMI Premier (U.K.) 

"Sound Gallery" [Vorious artists] 



Mai Tai 

Huntington Cads "Go Exotic" 

Mesa/ Blue Moon 

Aquavelvets, title TBA 



Scamp 

Martin Denny "Exotica, Vols. 1 , 7" 
[First in a series of 12 originol- 
olbum reissues] 



MAY 

U pstart /Rounder 

Los Siraitjackets "The Genius Of Los 
Straitjockels" [Second album from 
Nashville-based proto-surf quartet] 



JUNE 

Systematic/London (U.K.) 

Mike Flowers Pops, title TBA 

Upstart/Rounder 

Halibuts 



SONIEVfHERE 

IN THE FUTURE 

Scamp 

Augie Colon, "Chant Of The 
Jungle/The Sophisticated Sovoge" 
[twofer reissue of solo LPs by Denny 
bondmember] 

Warp (UK.) 

Jimi Tenor "Europe" I 




traveling lounge acts 

runo's 



fine dining 



booking 415 550-7457 .fax 642-9059 
415 650-7455 • 2389 mission street • san franclsco 
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EASY listening: 

All Over The Globe, 
Radio Un-rocks To A 
Brand New Beat 



BY DOUaAS PEECE 



I hough surf/lounge/ 
exotico music remoin 
largely ignored by 
commercial radio 
outlets, it is still find- 
ing its way to the air- 
waves via on assort- 
ment of college, 
public,Table, brokered and interno- 
tionol radio stations. What follows is 
an alphabetically ordered sampling 
of what Cocktail Nationalists ore 
easy-listening to everywhere... 

''The Beast & Baker Show": 

WAXY-AM Miami, 12am-2am, host- 
ed by the "Beast" ond Gregg Baker. 

Here's whot a sample hour sounds 
like: Man Or Astroman, "Escape 
Velocity"; The Halibuts, "Banzai 
Washout"; The Mermen, "The Koo 
Tree"; Huevos Rancheros, "Whiteout 
In Wyoming"; Polio Del Mar, 
"Insecticide"; Los Straightjackets, 
"G'Men"; The Insect Surfers, "77 
Gaza Strip"; The Aqua velvets, 
"Surfmania"; Laiko & The 
Cosmonauts, "Man From Huac"; 
Dick Dale, "Caro-von." 



REVERBERASIA! 




Rare Surf, a new series spotlighting 
hard to find & previously unreleased 
surf tracks from the 60's. 

RARE SURF VOL.1 
The South Bay Bands 

AVI CD 5009 

25 Tracks. 18 Previously Unreleased f-f;atuting. PJ & Tho 
Galaxies. Tt>e Journeymen. PJ & Artie 
"The Historical Find Of The Year' ■ Stereo Review 

RARE SURF VOL.2 
The South Bay Bands 

AVI CD 5010 
28 Tracks 20 Previously Unreleased Featuring: Ttie 
Nocturnes. Wheely McSidewalk & The Ball Bearings 
Revelairs. The Vibrant^ 

"Rare Suri prxn/'des the definitive history of South 
Bay surf m/sic' 



if>s the definit 



RARE SURF VOL. 3 
Johnny Fortune & 
Johnny Barakat a the Vestells 

AVI CD 5017 

7A Tracks 10 previously Unreleasec) Featuring 
Johnny Fortune's smash htts Soul Surfer & 
Dragster 

Also Coming Soon. 

GARY USHER GREATS VOL.1 
The Kickstands Vs. The Knights 

AVI CD 5018 

Two of Gary Usher s classic LP s on one CD 
Fealurrng L A. studio greats: Hal Blame. Glen 
Campbell, Leon Russell, Earl Palmer. Tommy 
Tedesco. Steve Douglas and many rnore Watch 
tor our upcoming Tnlxite To Gary Ushor coming 
up in late 19961 



Visit The AVI ExceHo-Nashboro 
Web Siie at: http: www cnotes.conVcnoteS-'i 



Distributed By INDI, AVI Mustc Di?.fnbLiflon 



--'^<MiM. CA 90075. 
-.1 com 
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"Cafe Narcosis**: PCM's Z-Sky 
Satellite Network, Japon, 12-2pm, 
weekdays, hosted by Tony Tucci. 

"Where music, cultures and cof- 
fee. ..collide." PCM, which has half a 
million subscribers, gives Japan's 
cultural elite access to this Los 
Angeles-produced mix of lounge, 
surf and eclectic music. Executive 
producer Jeff Hixon soys the all- 
English broodcost is presented as "c 
slice of the wild and wacky L.A. 
lifestyle. That's why the surf and 
lounge things work together." 
Currently, the show is looking to 
expand into Bombay, Delhi and Rio 
De Janeiro. 

"The Lounge Show": KOOP 
Austin, 10om-12noon Sat., hosled 
by Jay Robiliard. 

This program has the dubious dis- 
tinction of winning both the "Best 
Remedy For A Hangover" and "Best 
Reason To Mix Martinis In The 
Morning" awards by the Ausfin 
Chronic/e. Robiliard, who soys locol 
enthusiasm for lounge reveals itself 
in bands like 8 1/2 Souvenirs, the 
King Valentine Octet and Euripides' 
Pants, has found listener demo- 
graphics far-ranging. "It's funny how 
lounge has become underground 
cool. Even when it was popular, it 
was considered old-people's music 
or just stuff for nerds. Now, I gel calls 
from everybody, because young peo- 
ple think it's hip and old people think 
it's nostolgic." 

"Mp. Lucky Cocktail**: Europo- 
radio Milano, Italy 8-9:30pm Mon., 
6-7:30pm Sat., hosted by Steve 
Sondo. 

Sample Hour: Ernie Modruguero, 
"A Batecuda Comecou"; Henry 
Mancini, "Playboy's Theme"; Henry 
Moncini, "Brief And Breezy,"; Martin 
Denny, "Tse Tse Fly"; Esquivel, 
"Foolin' Around"; Esquivel, 
"Carioca"; Xavier Cugat, "Carioca"; 
Keely Smith, "There Will Never Be 
Another You"; Frank Sinatra, "All 
The Way"; Dizzy Gillespie, "'Bout To 
Wail"; Perez Prodo, "Why Wait"; 
Bebo Valdes, "Siboney"; Migueiito 
Valdes, "Bobolu." 



"Radio Shangri-La**: CBC 

[Canoda's national public station), 
AM band 6-7pm Sot., FM band 5- 
6pm Sun., hosted by Martin Strong. 

Strong, alias "Marty Beaumont," 
broadcasts from a "tiki lounge" com- 
plete with ambient sound effects and 
background cocktail conversation. 
"There is on irreverence to the deliv- 
ery, but we show absolute reverence 
to the music," soys producer Steve 
Kennedy. "We don't put down the 
music, and we rarely play something 
only for kilsch's sake." 

«Supf*S Up**: KFJC San Jose, Calif., 
Phil Dirt, 7-9pm Sat. 

Dirt, who has been running his 
show for 1 3 years, says the explosion 
of reissues and new surf bonds like 
Los Straightjackets and the Mermen 
has forced him to lengthen his show 
from one to two hours this year. 

"Supfwavo**: KXLU Los Angeles, 
1 1-midnight, hosted by Jim 
Dunfrund,. 

Dunfrund wins the "ahead of his 
time/longevity" award for broadcast- 
ing this Loyola Marymount 
University-based show for the last 16 
years. What began as a hobby while 
Dunfrund wos still a student has 
become a Southern California tradi- 
tion among hardcore surf-music 
fans. One listener who lives near Son 
Diego, Calif., lined his attic with cop- 
per wiring so thot he could pick up 
the progrom. 

OTHER NOTEWORTHY SHOWS: 

"The Cocktail Hour**: WMFU 

New York 7-8pm Thurs., hosted by 
Tom Schmitz; "Thursday Morning 
Breakfast Buffet**: WD6M 
Lansing, Mich., 6- 1 Oom Thurs., host- 
ed by Dove Cioncio; "Moiotov 
Cocktail Hour**: KXLU Los 
Angeles, 1 1 pm ■ 1 2midnight Tues., 
hosled by Senor & Cyrano; 
"Adventure**: KUGS Bellinghom, 
Wash., 9pm-l 2midnight Sal., hosted 
by "The Shadow"; "The House Of 
Games,**: KFJC San Jose, 9am. 
12noon Sun., hosted by Jock 
Diamond. H 



JloMey Attinuidla 



(of Jump with Jo«y fame) 

"1 H<'ll\\V""JL"Umv % 




will RIl ( )RI 



(fcaturing the legaTduy Pbs jolmson) 



\ I "the quintessential lounge 
\i album of our generation. . ." 



•li " A 5liai«cfpo5 pttcb*alioii oj 'suave and hmw {tjtetijffs'" 

Mi - -Los Angeles Times 

BK!annooN.M;. ^ 

The lanzest loun«e/ea.sv listen in«/surf exotica event /M.* 



1 



f of Its kind is seeking 

live entertainment @ event sponsors 
> vendor booth 6 product/service promoters 

SI Exotlcon Program ad space available 

Exoticon hotline 21]/ 694-2411 

l^^f/ Coming to Los Angeles this summer: 
^■^SS/ Exoticon "96 - "Journey Into Space" 
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MOOD MUSIC GETS HIP 

Continued from page 22 

Dominic Priore, a noted writer on surf 
music and o lounge enthusiast, also 
hears some cross-generational static in 
the rise of the style. 'The lounge thing 
started out as o woy to piss off the par- 
ents of the hippie generation for the 
Generotion X kids," says Priore, "Also, 
the grunge thing tends to be overrat- 
ed." 

nui Gurrjus mo souuruitss 

Erik Gilbert, label monoger at 
Asphodel Records, an indie imprint 



incredibly strange stuff was at one time 
incredibly square, but it's now reoHy 
kind of out-there and reolly very differ- 
ent from what the mainstream is." 

Joe Sehee, an L.A. musician, promot- 
er and ambassador of lounge culture, 
saw in the rise of the sound "a need for 
intimocy ond more communol enter- 
toinmenl. This wosn't about music that 
chorted. These were the never-was- 
beens — it's throwawoy culture that wos 
rediscovered. Contrarians were really 
driving this stuff, because it was hated 
by everyone else." 

Sehee notes thol many of the early 
underground lounge enthusiasts are 




that has released the seminal second 
volume of l?eSeorch'5 "Incredibly 
Strange Music" ond a reissue of word- 
jozz maestro Ken Nordine's "Colors," 
concurs with Wick and Priore. 

"The whole guifar-bass-drums [thing] 
has become quite stole," Gilbert says. 
"People ore always searching for 
something which, in some way, is 
always completely different from what 
the mainstream is. What was oNerno- 
tive hos become so much the moin- 
streom now. With exotico stuff, the 



now resentful that their pet music has 
been embraced, noting, "Some of 
them are almost a little pissed off 
because it mode it." 

COWMIMIHG THROUGH mUSttUNr 

Some might find the older lounge 
styles and the rock-derived surf sector 
to be strange bedfellows. But, in L.A. at 
least, the two go hond-in-glove, lest we 
forget, both surf pioneer Dick Dale ond 
easy listening's Enoch Light & The Light 
Brigade both recorded "Misirlou." 



"It's kind of weird how the whole surf 
music thing has been dragged into it 
and is a part of it now," confesses 
Priore. "It makes it because of the exot- 
ic Lebonese and Eastern [influences]. 
There's also that whole flamenco ele- 
ment to surf guitor. It's all kind of 
spherical." 

Whether listeners grovitcte to the 
slash-and-splash of the Surforis or the 
mony moods of Moncini, there's no 
doubt that the audience for these retro 
styles is reoching critical mass, and 
major record labels are starting to feed 
the frenzy [see accomponying product- 
listing). As Sehee notes, "They're all 
tripping over their martini glasses." H 

NEWS ON THE ROCKS 

Continued from page 24 

others. Organizer SPIKE IKE points to 
late spring/early summer for Exoticon 
II. ..Printed Potables: The latest issue 
of L.A. -based Lounge magazine (315 S. 
Willaman Dr., No. 1 , Los Angeles, Calif. 
90048) contains features on the 
Cardigans [Sweden's answer to Japan's 
Pizzicato 5) ond Vegos. Wotch for a nat'l 
edition soon, cautions editor SAM WICK. 
Gimme dot gleeby rhythm... Tiki News 
{1349 Preston Way, Venice, Colif. 
90291) vvill guide you to the Polyriesion 
nightspot of your wildest dreams. ..Big 
Noise From London: That would be 
the 11 -piece MIKE FLOWERS POPS 
ORCHEST(?A, who've scored o big hit 
with their liquefied version of Oasis' 
"Wonderwall." Correspondent Dom 
Pride says Merry Olde uncorked its 
scene two years ago. "In" dives ore 
Cheese, Big Chill and Indigo (where 
top-spun acts include GEORGE SHEAR- 
ING, JACK JONES ond SERGE GAINS- 
BOURGl...Cheersl ■ 





To Tjf JSf! -i 



The COiViPLETE 
YMA sumac COLLECnON. 



i |E6ENI> 

7 ^ ^ Br THI 

/ JrVARo 




Yma Sumac 



j^Mambof 



Five albums of exotica, collectively available for the first time on cd. 
Original albim artwork and liner notes inclided 
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Colour Club Focuses Its Palette 

Lisa Taylor Featured On Second JVC Set 



IBYJ.R. REYNOLDS 



U)S ANCELES— Colour Club, com- 
lK)se<i of wtei-an songwriter/pcoducers 
Fk'rnani "Skipper" Wise ami Les 
Pierce, will test the R&B waters with 
the release of "In The Flow." due 
March 19 on Vertex/JVC Music. 




COLOUR CLUB 



The act's lOSM self-titled debut was 
an eclectic pi^)ject that waded through 
a diverse range of music genres, 
including smooth jazz, light blues, and 
vintage funk, and featured an assort- 
ment of guest singei"s. 

Although the set performed mod- 
estly at retail. Wise says that it was 
well-received among the duo's studio 
peers. 



The team narrowed its scope to 
R&B in hopes that the follow-up would 
be more commei-cially enticing. 

As a re.sult, "In The Flow" spot- 
lights only one vocaIi.*t — Lisa Taylor, 
who made her .solo debut on Giant's 
1992 "Secrets Of The Heart"— and 
focu.tes more on friendly R&B 
melodies and stylish grooves. Howev- 
er, the act retiiined it** devotion to cre- 
ative musical arrangement and atten- 
tion to detail during production. 

"Les and I came up when you had to 
know music and had to know how to 
play," says Wise, who plays the guitar 
and bass. 

Wise and Pierce, who are managecl 
by Los Angeles-based White Light, 
placed as nmeh emphasis on instru- 
mentals as they did on Taylor's vocals 
while producing "In The Flow." 

Wise adds, "there's true musicians 
behind her with a lot of instruments 
creating, and we wanted to show that. 
We also generated a lot of [nontradi- 
tional music] sounds, so the result is a 
softer recording." 

One attention-getting example is on 
"Pump," in which the whine from a 
deflating balloon is heard only thmugh 
the left speaker. Wise says, "There's 
lots of ear candy on this album." 

Despite the enhanced role of sjx-cial 



Busta Rhymes Raps His Own 
Prophecy On Elektra Debut 



■ BY HAVELOCK NELSON 

NEW YORK— Busta Rhymes' first 
solo set, "The ('oming," has nothing 
to do with Revelations in the Bible. 
But according to the rough-voiced 
rapper, the Elektra set. which 
streets internationally March 26. is 
still i>acked with heavy-dutj' prophe- 
cy. 

"My album symbolizes one of the 
most powerful events that is yet to 
occur." says Rhymes. "It might be 
one of the albums that brings a new 
level of information to the minds of 
people who hear it." 

Many observers are taking 
Rhymes' claims to heart because he 
is a former member of Leaders Of 
The New School, a back-in-the-day 
hip-hop crew that lived up to its 
name by pairing classic rap aesthet- 
ics with innovative lyrics and nuisic. 

Prior to signing his solo deal with 
Elektra. Rhymes kept busy by 
bouncing around the hip-hop com- 
munity, collaborating on various pro- 
jects. 

As a rapper, the artist collaborat- 
ed with such artists as KMD. Big 
Daddy Kane. A Tribe Called Quest, 
the Harlem Boys Choir. Boyz 11 Men, 
TL(', Mary J. Blige. and Craig Mack. 
As an observer, he remained stimu- 
lated by such gifted young rhymers 
as Mobb Deep. Wu-Tang Clan. Nas, 
and the Notorious B.LG. 

Until early last year. Rhymes, who 
is managed by Daquan Brown and 




BUSTA RHYMES 



Chris Lighty in New York, felt reti- 
cent about embarking on a solo 
career. "I wasn't ready for it within 
myself," he says. 

Eventually, the artist managed to 
build enough courage to express 
himself by himself, "('onstantly 
being on the 
scene, rapping 
on other people's 
records and get- 
ting excited by 
the new MCs 
just took me to a 
new level of 
hunger." says 
Rhymes, whose 
music is pub- 
lished by P'Ziah's Music. 

Working with producers J.D.. 
Rashad Smith, Easy Moe Bee. Q- 
Tip, Backspin. and DJ Scratch. 
Rhymes says he designed "The 
Coming" to be relevant lyrically and 
dynamic musically. Rhyming fero- 
ciously over b-boy beats, he endeav- 
ored to keep his words real and 
fresh throughout the set. 

"All I'm doing is just .showing the 
world that there's more to Busta 
Rhymes than it's seen before," he 
savs. 

"WOO-HAH!! Got You All In 
Check." the album's head-nodding 
first single, was shipped to R&B and 
crossover radio on Tuesday In 
the song. Rhymes builds himself up 
while putting the com|>etition down 
tVo}itiuned o}i page .10) 



effects anil instrumentals on "In The 
Flow," Taylor holds her own with a 
decidedly j'oulhful vwal resonance that 
is marked by potent emotional inflec- 
tion and hearty delivery. 

"I had a better sense of self on this 
project than I did on my solo album," 
says Taylor, who wrote the bouncy, hijj- 
hop happy track "Anytime." 

"I'm really proud of and .secure with 
I'ln The Flow'] musically because Les 
and fWi.>;e| miule sum all the [nonvocal] 
elements were in the pocket, which 
(Confitmed on /mge JO) 



Jammin' In Jamaica. Ruffhouse/ Columbia's the Fugees line up for inspection 
with execs after shooting the video for "Fu-Gee-La." the first single from "The 
Score." Pictured at the clip's set in Jamaica, from left, are Columbia video pro- 
duction manager Camilte Yorrick. Ruffhouse CEO Chris Schwartz, the Fugees' 
Praz and Lauryn Hill, director Guy Guillet. Ruffhouse VP/GM Jeff Wells, and the 
Fugees' Wyclef. 




Transferring Artist-Development Process 
From Crowded Airwaves To The Road 



RHythm 
and the 



Black history: The R&B music business has slid 
steadily into a state in which few artists have the 
opportunity to develop long-term recording careers. 
The bang-it-on-radio doctrine by which label execu- 
tives primarily market and promote R&B music has 
resulted in the well-known singles-oriented .'fyndrome 
that plagues the genre. 

Admittedly, the practice of releasing radio singles 
and staying with acts whose records stick, while dis- 
carding those not immediately accepted by con- 
sumers, makes sound business sense. It's immensely 
profitable for labels — but at what coat to black music 
culture? 

"Over the last few years, the mu.sic industry 
approach to R&B and hip- 
hop can be compared to 
running fast-food joints," 
says C'orrect Records (JM 
Kevin Harewood. "It's 
become more important to 
have hit singles in the short 
term than invest in quality, 
long-term catalog artist^>." 

Harew(M)d says R&B has a 
twofold problem. "One is 
that labels are always going 
for the blockbuster hit sin- 
gle, which results in a feast 

or famine environment," he says. "Two, a lot of the 
newer managers are not savvy at [long-terml artist 
development." 

In fact, because artist development is virtually 
nonexistent among R&B acts, save for senior execu- 
tives' pet projects, the genre suffers currently from 
a serious lack of viable catalog. No disrespect intend- 
ed, but how many artists that are on this week's Top 
R&B Albums chart will consumers be interested in 
adding to their music catalog 15 or 20 years from 
now? 

It's difficult for consumers to develop an emotion- 
al attachment to a recording act by listening to a sin- 
gle on the radio or watching a video. And many times, 
that's all the significant exposure consumers get with 
an artist — that, and a snipe on a telephone pole. It 
may build awareness, but rarely will it result in buyer 
loyalty. 

One tried-and-true method that labels can use to 
develop a loyal artist following is by taking acts on 
the road. 

Managers and executives agree that touring can be 
a valuable tool for building a core fan base. Many also 
regard the lack of concert opportunities for develop- 
ing acts as a systemic problem. 

Former Triad and William Morris booking agent 
Daryl Stewart says, "Labels want to maximize their 
profits, so they sign disposable acts that arc cheap to 
market and don't have to tour." 




by J. H. Hetpiolch 



Stewart lists several reasons the touring business 
is out of reach for R&B baby acts. "First off, most 
R&B acts are playing club and supper club dates, so 
there's very few places that the 12-18 crowd — the 
market's most enthusiastic consumers — can go; 
because of the price for tickets, dinner, and the two- 
drink minimum; and because of alcohol restrictions 
that keep them from even getting in," he says. 

"Also, the larger venues are controlled by a hand- 
ful of 'families': MCA/Universal, Nederlander. and 
PACE/Sony/Blockbuster, and they're geared more for 
rock or pop shows," Stewart says. "Al Haymon Pro- 
ductions and Stage Right are about the only major 
promotion companies that consistently do R&B shows. 

And they usually don't fool 
around with up-and-coming 
bands or go int() the smaller 
markets, because there's not 
a lot of profit in it for them." 

Stewart also cites radio 
station-sponsored promo- 
tional shows in major mar- 
kets, a problem brought to 
light last year (Billboard, 
June 8, 19!).')). "Radio promo- 
tional shows offer a limited 
outlet for teens to see acts." 
he says, "but the artists 
don't get paid, and consumers have to win tickets to 
go to the .^how to see a bunch of acts perform one or 
two songs to track." 

Byron Phillips, who manages Warner Bros, act 
Somethin* For The People, says the time is right for 
labels and managers to make touring more of a pri- 
ority for R&B artists, because the genre seems to be 
turning a creative corner 

"There are a lot of live performance-oriented acts 
coming out again, like ISomethin' For The People], 
D'Angelo, and Tony Rich." he says. "If we really 
want to see a true renaissance with this promising 
crop of emerging R&B talent, lartists] have to tour, 
becau.se radio is just too crowded." 
Next week: touring solution. 

Rhino helps bet celebrate its first 15 years 
Feb. Vi with "Black Entertainment Television's 15th 
Anniversary Music Celebration." a 3(>-track. two-CD 
compilation that spans the last 15 years of R&B 
music. 

Among the set's tracks are Karyn White's "Super- 
woman," Tevin Campbell's "I'm Ready," Smokey 
Robinson's "Being With You," Aretha Franklin's 
"Freeway Of Love," and AI B. Surel's "Nite And 
Day." 

■rhe package has a suggested retail price of $27.98 
and $16.98, for CD and cassette, respectively. 
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"The most axrtive label in this sector... 
has been The Right Stuff 
-Chicago Tribune 

"Real jams from real artists' whose soiol doesn't 
come from Wendy's and Lexus coupes..." 
-Chuck D, Member of Public Enemy /HiosUer of Culture: 

"The CD that makes you feel good..." 
-Warren G Artist/ President, G Punk Records 

"Brings baLCk memories of the Good 01 Days." 
-Bigga B Director of Promotions/Loud Records 

"It's jumpin outta the box" I 
-Michael Terry- 
National Manager of Urban Artist Development/CEMA 

"The Slow Jams series has been widely imitated by 
labels specializing in reissues and compilations..." 
-Rhythm &? News 

"...the ongoing series from The Right Stuff captures 
the best of the Old School Ballads..." 
-Impact 

"Life Is equality, and music is love. 
Slow Jams combines them both. " 
-Nefertiti, Artist/Manager/ Actress 

"Slow Jams is the music that brii^ you close together..." 
-Rvdy Ray Moore (aka Dolemibe), Comedian/ Actor 

"Phat, phatter and the best ever released..." 
-Van SUk, Hip-Hop Pioneer /Mix Tape King 

"It's the jiggy buttas. . . " 
-Original Spinderella, D.J. 

"The Timeless Collection has done exceptionally well, 
and I'm looking forward to the new volumes, 
and the new customers that they'll bring in..." 
-^^oleb Brown, National Bi^yer/ 
Urban Music, The Wherehouse: 



"What took you so long? With the success of 
Voliimes 1 -4, I know my cash registers won't stop 
ringin' up sales on Vol.'s 5&?6." 
-George Daniels, George's M\jLSic Room (Owner) 

"A tribute and a blessing, an acknowledgment of 

good music whether it's sold or not. 
It needs to be put in people's ears. It's aU real..." 
-Snoop Doggy Dogg, Recording Artist/Pres. 
Doggy Style Records 

"The Timeless Collection was the first to come out 
with Slow Jams and it always does well. " 
-Royce Fortune, Owner Fortime Records 

"These are right on time. They contain urban cuts 
that are not available on CD anywhere..." 
-Kevin Anderson, V.I.P. Long Beach 

"Its the bomb compilation for every situation." 
-DJ Pooh, Producer/Actor/President, The Bomb Records 

"Sometimes I listen too Slow Jams in 
amazement at some of the songs Kevin picks. 
His soul music repertoire is on point..." 
-DJ Quick, Producer/Recording Artist 

"Out of aH the compilations Timeless outsells 
them aU, hands down..." 
-Kermlt Henderson, DRC Mxasic, East Cleveland 

"This collection is for the real music connoisseur" 
-Mary Duong, Starlight Music, Las Vegas 

"Kevin keep it real, you are the Slow Jams doctor. . ." 
-Martin Lawrence, Comedian/ Actor 

"If you had any problems getting pregnant this could 
be the Unk that your missing..." 
-Donny Simpson, Host of Video Soul/Bet 

"If it is at all p)OSSible Kevin 'Slowjammin' James has 
outdone the first four volumes, keep on slowjammin..." 
-Scooter Magruder, Roadhouse Oldies 



2 NEW VOLUMES AVAILABLE NOW! 
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COLOUR CLUB FOCUSES ITS PALETTE 

f('i)iitiiiiic(l fruiii iKHH' J.Sf 



BUSTA RHYMES' ELEKTRA DEBUT 



allowed me to relax and do my thing 
with the vocals," ^lays Taylor, who is 
seeking inatLagement. 

Unlike the group's first album, 
which was released through JV(*, a 
label traditionally known for jazz, "In 
The FliAv" bears the Vertex imprint. 

JVC Music marketing VP Del 
Costello says. "This Colour Club pro- 
ject is focused more tightly on R&B, 
and we didn't want to confuse con- 
sumers, so we put it otit on Vertex." 

A remixed version of "If It's All 
tJootl," the fii*st single, is being ser\'- 
iced initially to R&B radio stations in 



early February. A music video is 
scheduled to \ye shot during a poolslde 
showcase Feb. Ifi at the Urban Net- 
work Power-Jam conference in Palm 
Springs, Calif. A release date for the 
video has yet to be set. 

Costello says, "To underscore the 
musicality of Colour Club with radio 
and retail conferencegoei-s, the ])ool- 
side |x?rformance will Ije done with a 
livelwnd." 

Although the act ha.s yet to sign with 
a booking agency, the label plans to 
bypass a promotional tour in favor of 
concert dates. "We don't want to be 



bashful with this project." saj's Costel- 
lo. "We're targeting the 17-34 audi- 
ence, and success of the record will 
depend on our ability to get the group 
out in front of people." 

Despite the fact that there was not 
an international release date for the 
album at press time, Costello says that 
he has received requests for concerts 
in foreign market'*, citing JajKin as one 
market in which the act will be heavi- 
ly promoleil. "IJVC] has strong pres- 
ence there, and our success there will 
determine when we'll follow up in 
Eumi*e." ho says. 



(('uiitiinicil from jiMji' 2S} 

by using such lyrical wit as "Sorry, 
homeboy, but your flow sounds 
used." 

•Among the album's other tracks 
are "Finish Line," a rhyme sermon 
discussing a hip-hop judgment day; 
"Abandon Ship," which goes back to 
the future with techniques pioneered 
by the Cold Crush Brothers; and 
"It's A Party." a deeply atmospheric 
soul-stirrer. Guest voices are Ram- 
page. Zhant?, Redman, Keith Murray, 
the Notorious B.I.G., Method Man. 
and \ Tribe Called Quest, as well as 
members of Leaders Of The New 



School. 

The grass-roots campaign to intro- 
duce Rhymes lx?gan last November, 
when Elektra hosted a "pizza and 
forties" party for local taj)emastera, 
record-pool DJs, and mix-show jocks 
at the labels New Y(trk offices. Elek- 
tra black music senior VP Richard 
Nash says. "We wanted to start heat- 
ing up the streets and let everyone 
know Busta was gettin' ready lo 
come out in '96, so lat the party] w^e 
played [the B-sidel 'Everything 
Remains Raw' and the single, which 
(('o>itiiinc<i oti )ic.rt page) 
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Sha-Uv Breaks Silence With Solo Set 



Blllboaid, 



FOR WEEK ENDING FEBRUARY 10. 1996 



OHA I.IVF.S: As an assoeiaU' of 
BooKie Down Productions during 
the late '!S()s. rapper Sha-Liv last 
rhymed on Sly & Robbie's "Silent 
Assassin" album. Today he's with a 
brand-new crew, his own New York 
Cartel, and signed to Def .Jam. He's 
preparing a solo set with producers 
Q-Tip (the abstract rhymer from A 
Tribe Called Quest)! Baby Paul 
(Sha's DJ, who last supervised Fab 5's 
loopy, intriguingly titled "Leflour 
Leflah Eshkoshka"). Beatminerz, 
and D.R. Period. And. thanks to a 
recommendation from his homeboy 
Tupac Shakur, Sha is reiKirtedly also 
set to appear in "Black Love." the 
upcoming film by Barry Michael 
Cooper, the cultural reporter from 
Baltimore who originally coined the 
term "new-jack swing" to describe 
Teddy Riley's revolutionary musical 
cocktails in the 'HOs. 

Fast LIFE: Oenius/CZA's "Liquid 
Swords" (Gcffen) has been certified 
gold by the Recording Industry Assn. 




by Havelock Nelson 

uf America after two months in record 
racks. Next up from this bombastic, 
clever album are the singles "Shad- 
owboxin' " and "4th C'hamber" . . . 
Self-<iescribed rugged child Shyheim 
will drop his satisfying sophomore set, 
"The Lost Generation" (Noo Trybe/ 
Virgin), May 14. The performer, who 
had a cameo role in TLC's "Water- 
falls" clip, is also set to play Dink, an 
enterprising young-blood hustler, in 
"Original Gangstas," an inner-city 
drama that reunites blaxploitation 
stars Fred Williamson, Jim Brown, 
Pam Grier, and Richard Roundtree. 
Isabel Sunford, who portrayed 
"Weesie" in the "70s sitcom "The Jef- 



BUSTA RHYMES ELEKTRA DEBUT 

(Coittiniifd fmiu preceding fxige) 

got shipped to all tapemasters. DJ 
pools, and tastcmakers in early Jan- 
uary." 

According to Nash, DJs started 
calling Elektra. asking for "WOO- 
HAH!I" almost immediately. As soon 
as they received the single, "they 
started playing it [and] going buck- 
wild," he says. 

In an effort to develop interest 
among college consumers, Elektra's 
street team serviced the title to col- 
lege radio and mix shows Jan. 2. On 
Jan. Mi, the record was serviced to 
commercial rap mix shows. 

The street team is also distribut- 
ing Busta Rhymes fliers. T-shirts, 
and .stickers and is working the sin- 
gle to independent retailers and 
tastemakers around the country. 
Nash says there are no boundaries 
when it comes to Busta. "With him, 
it's not about the East Coast or West 



Coast." he says. 

In addition to making the rounds 
at the upcoming Gavin and Urban 
Network conventions in February, 
the performer will execute an exten- 
sive promotional tour beginning Feb. 
3 in Charlotte, N.C. 

On the international front, a U.K. 
promotional tour is being .scheduled 
for spring. Additional early interest 
is anticipated in such rap strong- 
holds as Germany, Japan, France, 
and Canada. However, no promotion- 
al tours of those markets were 
announced at press time. 

Elektra senior international mar- 
keting director JoAnn Kaeding 
says, "He's already conducted sev- 
eral press interviews, and we're 
planning a five-song sampler for 
colleges in U.K. for mid- February." 
A translated bonus track is includ- 
ed on the Japan version. 
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fcrsons," also has a part . . . "?'or 
Real" (Union/Warl(K-k) by Jackal The 
Bear is a rhythmically bubbling 
assault that masks some ferocious 
sound-bwoy terror. Play it loud, strike 
a celebratory gun pose, and shout, 
"Pram, pram!" 

"One Million Strong." the all-.star 
Mergela Records collection commem- 
orating the Million Man March, has 
spawned "Runnin'." a bluesy, dark- 
black single featuring Death Row's 
2Pac and Bad Boy'.<i the Notorious 
B.I.G. Mergela execs John Attleber- 
rj' and Jimmy Thomas say they hope 
the .^ong can be a "building block to 
help mediate the bitter rivalry which 
has historically divided East and West 
coast rappers along creative, com- 
mercial, and political lines. 19% is 
about unity and progress" . . . The 
word, according to M.T/s stirring, 
tastefully cinematic "The Ghetto" 
(Profile), is that life ain't no joke for 
people left to dwell in the inner city. 
In a voice that masks shades of sad- 
ness, he finally declares. "Momma 
always told me to hold on to my 
dreams/Pm try'na hold on but my 
brain's gone/I can't take it, I gotta 
go/Cuz how many ways can I survive 
in the ghetto*?" 

"Make It Hapi>en In Hip-Hop And 
Rap: An Arti-st's Guide To The Music 
Business." a 40-minute video by 
Media. Penn.-based RMD & Associ- 
ates, gives viewers the lowdown on 
how to get paid and stay paid. It col- 
lects advice from such experienced 
industry professionals as KRS-ONE, 
Jeffrey Sledge, Joe "the Butcher" 
Nicolo, Kim Jackson, Patrick 
Moxey. Cat Jackson, Ed Eckstine, 
Jon Baker, and Afrika Islam . . . 
Prince Ikey C debuts with "Who 
Kicks The Gutter" on Bee Stinger's 
Killer Bee Records. The jam, pro- 
duced by Elements, portrays the |>er- 
former as someone who has a will to 
sun'ive and the skills to get live. 

"Ghettonomics" is a slice of public- 
access cable programming that's 
fronted and backed by Larry "Han- 
nibal" Patterson and Derrick 
"Black" Johnson of Next Level Film- 
works. Airing in three New York bor- 
oughs (the Bronx, Brooklyn, and 
Queens) as well as Yonkers, N.Y., the 
HO-minute show mines the New York 
underground by going where the flava 
is. Instead of replaying the same ol* 
rap videos, "Ghettonomics" troops all 
over the streets, documenting fly free- 
styles, collecting funky interviews, 
and satisfying the desires of anyone 
who ever said, "I wanna send a shout 
out." I*atterson says, "We're like a col- 
lage of the inner city." 

Ini Kamoze has breezed from 
Elektra. citing dissatisfaction with the 
way the label promoted and marketed 
his un<icrnite(I "I^yrical Gangstii" 
album. Following extended discus- 
sions with Elektra. the artist was 
given the green light to move on. 

Nervous street promoters Chris 
Thomas and Shadow are presently 
blowing up Broadway's KRS-ONE- 
produced jam "Mu.'^t Stay Paid" from 
the bottom up. The song, the B-side of 
which is the Diamond-supervised 
gem "Enjov Yourself." is currently on 
the playlists of WQHT New York's 
Funkmaster Flex, WNYE New 
York's Mr. Magic, and WKC'K New- 
York's "Stretch Armstrong & Bobit- 
to" show. 



Hot Rap Singles. 


THIS 
WEEK 


LAST 
WEEK 


2WKS 
AGO 


WKS.ON 
CHART 


COMPILED FROM A NATfONAL SAMPLE Of RETAIL STORE SAIES REF^HTS 
COLLECTED, COMF>tLED. AND PROVIDED BY SpUndSCan* 

TITLE lllllll ARTIST 

LABEL & NUMBER'DIETRIBUEITva lABf I ■ ■ ■ ■ 


1 


1 


1 


10 


* ★ ★No. 1 * ★ * 

TONITE'S THA NIGHT • ♦ KRIS KROSS 


CD 


2 


3 


7 


* ★ * Greatest Gainer * ★ ★ 

fu-gee-la ♦ fugees 

L L' ■ V ..LFFHOUSE 7819M:0llJMett 


3 


3 


2 


13 


HEY LOVER ▲ 

1. .1.1 ILL III . Lil' .AL' HAl S..'.i4AL M Arj[: 


♦ LL COOL J 


CD 


NEW^ 


1 


GET MONEY * JUNIOR M AF.I.A. 

Ill ..(NL.LAiE ^ BEAT '^^-^^7 


FEAT THE NOTORIOUS BJ,G. 


5 


4 


4 


18 


CEU THERAPY 

II Li IV 111 . ALACL ?4113i'AfilSTA 


« GOODIE MOB 


6 


5 


6 


19 


DANGER 

r III FAi.^R i:7.:Lt:i5>.'ERC'jsy 


♦ BLAHZAV BLAHZAY 


7 


6 


5 


6 


LET'S PLAY HOUSE ♦ THA DOGG POUND FEAT. MICHELLE 

1 ■.( .-.rt. i-i i.v:t,:F('^.-.ifi .7?inf 


8 


7 


8 


26 


GANGSTt-S MRADISE (FROM HANGEROUS MINDS') A' * COOIIO FE«T. LV. 


9 


8 


7 


8 


JUST TAH LET U KNOW 


♦ EAZYE 


10 


9 


14 


12 


LEFLAUR LEFLAH ESHKUSHKA » HEW SnaiAH W OGC. kU. THE FU 5 

■LiiijRiT'f 


OD 


n 


18 


9 


GOIN' UP YONDER 

0; :[ii GIANT W.-p .VARr.ER BPOS 


« M.C. HAMMER 


12 


10 


11 


10 


TOO HOT 

L' iLi IT. TOMLL- &.?Y 77]^ 


♦ COOLIO 


13 


12 


10 


14 


HURRICANE 


♦ THE CLICK 


14 


13 


13 


12 


RIDIN' LOW ♦ LA.D. FEATURING DARVY TRAVLOR 

:. .[II iTi 'HOLLT'.VCOC WCC-J 


IS 


15 


19 


6 


FUNKORAMA 

L'l ' l*rL'.^CLill9«91-Au 


* REDMAN 


It 


16 


17 


18 


THROW YOUR SET IN THE AIR 

■ ■-ii-THO.JSE 7804i CCLLIMBLA 


♦ CYPRESS HILL 


17 


14 


9 


22 


FADES EM US. 

.IV 1 - VtUI L-LC4;iAI(l&TA 


« JAMAL 


OD 


NEW^ 


1 


WELCOME 

II .LI ^vm37779[llSLAND 


♦ ERICK SERMON 


d) 


24 


12 


9 


BEWARE OF MY CREW * LB.C. CREW FEAT. TRAY D AND SOUTH SENTREU. 

. : : Ii ..^1 VAL 177//'/i'AH\tH BROS. 


20 


19 


21 


11 


FAST LIFE 


♦ KOOL G RAP 


21 


20 


28 


14 


BROKEN LANGUAGE/HUSTLIN' 


♦ SMOOTHE DA HUSTLER 


22 


IS 


16 


14 


THE RIDOLER (FROM "BATMAN FOREVER") « METHOD MAN 

;i: 1 .[1. Ill AUATii. -I'lij: 


QD 


26 


23 


9 


COLD WORLD ♦ GENIUS/GZA FEAT INSPEKTAH DECK 


24 


17 


15 


10 


EAST 1999 ♦ BONE THUGS-N-HARMONY 


® 


38 


40 


3 


UKNOWHOWWEDO 

■' ■ ■ -^17tMI 


* BAHAMADIA 


2t 


23 


22 


16 


WINGS OF THE MORNING 

Ft, :i77;';'bliLAN[ 


♦ CAPLETON 


27 


22 


25 


18 


INCARCERATED SCARFACES/ICE CREAM ♦ CHEF RAEKWON 


21 


21 


29 


11 


1 NEED YOU TONIGHT ♦ JUNIOR M.A.FI.A. FEAT. AALIYAH 


29 


28 


30 


26 


JEEPS. LEX COUPS. BIMAZ t BENZ 


♦ LOST BOYZ 


CD 


33 


31 


7 


GIMME YOURS 

■ ■■ nfiTi? 


♦ AZ 


31 


25 


24 


18 


RUNNIN' 

L ,1 . 1 1 1 Vl'JVL ■ =-!.r.3';AR TOL 


♦ THE PHARCYDE 


32 


27 


26 


21 


Y'ALL AIN'T READY YET 


♦ MYSTIKAL 


CD 


37 


36 


4 


NASTY DANCER -WHITE HORSE 


♦ KILO 


CM) 


34 


32 


12 


WREKONIZE/SOUND BWOY BURIAL * SMIF-N-WESSUN 


35 


31 


33 


16 


LASTOAYZ 

1, ,'i i,>i iM, PAL Li?7lU,ilSLAND 


♦ ONYX 


3t 


29 


27 


3 


MOVE YA BODY 


♦ MAO SKILLZ 


37 


30 


20 


13 


RETURN OF OA LIVIN' DEAD 

' , , " •.■.AT.r.iH BP^i 


♦ THE O.O.C. 


® 


39 


45 


4 


COOLIE HIGH 

■ 1 1 1 1 


♦ CAMP LO 


39 


35 


37 


14 


PLAYA HATA ♦ LUNIZ FEATURING TEDDY 


40 


32 


35 


34 


ONE MORE CHANCE'STAY WITH ME A 

: I',' ■ -1 ipiiiA 


♦ THE NOTORIOUS B.I.G. 


QD 


NEW^ 


1 


MICROPHONE MASTER ♦ OAS EFX (FEAT MOBS DEEP) 


QD 


40 


43 


10 


WHAT'S UP STAR? (FROM "THE SHOW") ♦ SUGA 

1 ■■. 1. Fl . . 7,11.; ISLAND 


43 


36 


34 


32 


SUGAR HILL • 


♦ AZ 


44 


42 


48 


1? 


LIVIN' PROOF 

. ir.l 1 IN 7gi,o.|SLA.ND 


♦ GROUP HOME 


QD 


49 


44 


30 


PUVER'S ANTHEM • 

■.I.F ASBIG eLAT 98U? AG 


♦ JUNIOR M.A.F.I.A. 


4C 


43 


41 


17 


BOMDIGI 

■.■ - II lAW.flAL 577:9f>ilSLANC 


♦ ERICK SERMON 


QD 


48 




3 


REAL LIVE SH'T ♦ REAL LIVE FEAT K-DEF t LARRY-0 

,7 1 ■ 1 '1 BIG BEAT Ftfl ; j 7 AG 


41 


46 




2 


FOR REAL 

'. . ■ ■ .'I I'll. ■■. im Vt'APlOO. 


JACKAL THE BEAR 


d) 


RE-MTm 


2 


HEINY HEINY 

■ ■ II 9521 


♦ 95 SOUTH 


CD 


NEW^ 


1 


CRIME SAGA « SHABAZZ THE DISCIPLE 

1,, I I'K.FiIi ,-l€3TCMWrB0T 



(3 RecofOs with the grealesl Mies gams this week. ♦Vxteoclip availabildy. ^Recording Industry Associalon 
ol Arienca IRIAA) MrtHicalion Ic «lf4 ot 500.000 umls. ARIAA cpftification tot sal« ol 1 miHion units, Catalog 
no. IS (or cassette single, 'AstefisK indtcates caCalcg number is (or cassette mam-singlei cassette sit^l* unavailable. 
(C) Cassette single availab-lity. (Dl CD Mugle avaiiabil'ly IM) Cawetle ma«t single availabtlity. (T) VnTyl ma^i wgic 
availability. (V) Vinyl SHi0e availaDility. (X) CD maxi-stngte awailaDil v,: ^ lo^e. aillboard'BPI Communicatfons, 
■iiid SouncIScan, Inc. 



BILLBOARD FEBRUARY 1 0, 1 996 
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Bibood HOT R&B SINGLES 

FOR WEEK ENDING FEB. 10, 1996 ■ ■ ■ ■ B^PSHV ^^HH H^PI^H^H^^T 



COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS. 
R&B RADIO PUYLISTS. AND RETAIL SINGLE SALES COL- 
LECTED. COMPILED, AND PROVIDED BY l"!!!^!!!" 





5s 






TITLE ARTIST 


PEAK 
POSITION 


CD 


1 


5 


3 


* ♦ ♦ No. 1 * * * 

NOT GON' CRY (FROM "WAITING TO EXHALE") 2<><ik>iim i * MARY J BLIGE 

BASyfACE ,3A0YFa<[i Xl [)J ARISTA \ i9&/ 


1 


2 


2 


1 


17 


BEFORE YOU WALK OUT OF MY LIFE LIKE THIS AND LIKE THAT • ♦ MaNICa 


1 


3 


4 


4 


10 


SOON AS 1 GET HOME ♦ TAITH EVANS 

-THf'.'- ■. V " " ),'P'-.-|\ rr,>;pF, - -, i ^ , BAD fi.]i ; WJn ARISTA 


3 


CD 


5 


6 


7 


SITTIN' UP IN MY ROOM (FROM "WAITING TO EXHALE") BRANDY 

■^AF.V-.-- t •■.i|-'.-- 1 .L. iDl :yi ill :,»:iAfii5'A 1-29^? 


i 


s 


3 


2 


11 


ONE SWEET DAY ▲ ♦ MARIAH CAREY i BOYZ H MEN 

" " --■•'.''j.;':A^'*iv;^:,ivucf*^,)rcaWAJ<AAfv*t^i£^ :i : :u iTi.i'iii cciijwEU'ec't 


2 


CD 


1 


8 


iO 


TONITE'S THA NIGHT • ♦ KRIS KROSS 

i-'."iWM C.M p AMSS - M*. ; f 'i-i^u ::i T' u iI; ';„f-Hj..s! .'s3?.'r'JLUllEl( 


6 


7 


6 


3 


12 


EXHALE (SNOOP SHOOP) (FROM "WAITING TO EXHALn A ♦ WHITNEY HOUSTON 

i^ti'-..L IC) iMI n.MV; l^) ARISIA 1-2865 


1 


CD 


9 


9 


15 


LOVE U 4 LIFE ♦ JODECI 

: i'lVr. J : tvA'JE AHISCAyNSELFl iCf ID) (Tl US^OWN 55133,iMCA 


8 


CD 


10 


11 


9 


NO ONE ELSE « TOTAL 

J OL'/lfR ^ COMBS iT POBJNSOS J C OLIVlt*?) iC) ^C* iW^ ^Ti BAP PO^ 7 'JO'lP'ARISTA 


9 


10 


8 


7 


14 


HEY LOVER ▲ ♦ LL COOL J 

P|:! Kit \ 'M.» ICNf .R IfMPEHION.U (XtOt .1 -t:! iDl !Mi Jl IVi DtF JAMWt *.-;4ya,.liLAND 


3 




11 


14 


■J 


WHERE DO U WANT ME TO PUT IT ♦ SOLO 

I .L.M":. . M/,fiK- II r Ll/'U^ p.'. •K'y\\'\. .CifDl li; fV; no PERSI'fCHVt bH7b!2 


11 


(12) 


12 


12 


10 


WE GOT IT ♦ IMMATURE (FEATURING SMOOTH) 

C.SIUKHi.i MATHER (C.SIO*(£S.S.MAIM£R.J CAftlERAIOLlSSAINIl !C* iDl Tl WW f)5Me 


12 




18 


28 


f 


FUGEE -LA ♦ FUGEES 

':. RH," *J rJ'vS MICHEL ,L MtLL.A MCGRlER T P/ARIE = REMI' ICi :Mi 'i"' IK fiUEFHCUSE 7Bl?^x COLUMBIA 


13 


(S) 


U 




10 


NOBODY KNOWS ♦ TUT TONY RICH PROJECT 

■Rl'" '.1 II :> T' in.- ■. ■ [■ VI ■■■ l/.i'"'"! .'-IK'iAHiSTA 


14 


d) 


NEW^ 


1 


* * * nOT OMOT L/cBUT * * ♦ 
ALL THE THINGS (YOUR MAN WON'T DO) (FROM "D0N7 BE A MENACE...'^ ♦ JOE 

jOE.J.TMOMPSOH ij.ntOMAS 1 THOMfJON,''' WILliAM^ ! IC! I'J) ISLAND 851^30 


15 


OB 


NEW^ 


1 


GET MONEY ♦ JiJ'.i:j-' M A 1 . f, ( tiA I UHING 1 HL M: 1 1 .MI'SUS. B 1.0. 


16 


17 


16 


17 


18 


1 MISS YOU (COME BACK HOME) (FROM "NEW YORK UNDERCOVER") • UONIFAH 

HF.fi 1 h[ f.V"'' " T '■'.-:]'.'■ "I", iO tM) iTl i*,' UPiOWN hSiO'.iMCA 


16 


18 


15 


13 


18 


WHO CAN 1 RUN TO • ♦ XSCAPE 

.Lii-.i,.- PHI : h .iV.'O'. ■ "1 - iCi IDi &0 SO OEf 7B056CPLUVeiA 


1 


19 


13 


10 


IS 


WHERE EVER YOU ARE ♦TERRY ELI IS 

Dfj: L 1 1 . "[!■ " '.'1. L 1' : J.. . ;:..rtR T yrtific. ■ lO ici w EAsnvp ^' f^Ar". ;.;r :'i 


10 


(D 


22 


26 


5 


VISIONS OF A SUNSET (FROM "MR. HOLUND'S OPUS'1 ♦ SHAWN STOCKMAN 

' ":Ti>: .'i S'CO.MANi \Ci ■P; Ui POLVCIC*? 5aO%2.'A4M 


20 


21 


17 


18 


29 


TELL ME • ♦ GROOVE THEORY 

p p v..i:.i::'. '/.I.:!:-, p lappilLi* c BS'^nw, .'c: ir-.ii ppic "%l 


3 


22 


20 


16 


17 


YOU PUT A MOVE ON MY HEART ♦ QUINCY JONES INTRODUCING TAMIA 
' ' '■"'-■"-■■^ ' '■'•"^^''-■■'""■'"""^ 


16 


QD 


27 




2 


* * * Greatest Gainer/Sales * * * 

EVERYDAY t EVERYNIGHT YVETTE MICHELLE 

FUHKMASTER FLU (W SRWU) lO iO) rTJ LOUD 64ABaTCA 


23 


24 


21 


21 




LET'S PLAY HOUSE ♦ THA DOGG POUND FEATURING MICHEL LE 

■p". ■ '. . p :o^' 3oai,..i.PuPT,i:Ar riirjiA w sAit ^.rxi:,: ic .Di Lcp'm pj.v p.-.-'_ :'.:H;rr>^ 


21 


25 


19 


15 


13 


DIGGIN' ON YOU • * TLC 

eApvpP:;£ 5P&fPACE ICi iDilWHT^IXi LAFACE2J119.ARISTA 


7 


(D 


31 




2 


WHO DO U LOVE ♦ DEBORAH COX 

1 IP'.'PHM; .' Htr.fOCE.L L LAAIP'BtL. ip iC' iDl (M) (IHAI ARISTA 1 -2 W 


26 


27 


24 


24 


13 


STILL IN LOVE ♦ BRIAN MCKNIGHT 

P '.'rPMliltP P, MCKNIGHT. 8 &AJ?NES) ^C) (Dl MtKCIlRY RW>!!% 


24 


28 


26 


25 


20 


FANTASY A ♦ MARIAH CAREY 

"pS y :aP:V l-..PSr; 1 AE'WO.I" DHAELABEUW.SSIAKLE!) (OlDl (W(T|f*>IIl 


1 


29 


23 


15 


13 


YOU REMIND ME OF SOMETHING* ♦ R. KELLY 

---_!_ 1 - - lL_' Xi i'D! JiVE -)2?J4 


1 


30 


28 


32 


g 


DON'T GIVE UP (FROM "DON-T BE A MENACE.,,") ♦ ISLAND INSPIRATIONAL ALL STARS 

: ■;.Ri . ■Ji ' L-.'.f-:f. : -C' IT ISLAND 'i'lAi'H 


28 


(D 


33 


34 


]2 


YOU WANT THIS PARTY STARTED ♦ SOMETHIN' FOR THE PEOPLE 

-, ^r-.t 1' .iR'i.',; : ' ..j'.j - KcW.cwiai ■AWOiKTC*! u Lsuy!' : :•■<■■,: 


31 


32 


25 


23 


17 


CRUISIN' ♦ D'ANGELO 

:'.'.r-.j-:LC' Ri.-erjsr.fj m r.a-jr,: x»idi \rt\%\ twi fjM&s 


10 


33 


32 


27 


20 


ALREADY MISSING YOU ♦ GERALD LEVERT & EDDIE LEVERT. SR. 

■:. ;l ■.■(■": : ■i_f_LAi- l> Lt'/iLt?T t I MCHUiAil I Cl iDi EASIWtST ba37a E£G 


7 


34 


35 


30 


19 


DANGER ♦ BLAHZAY 8LAHZAY 

"Ff IT. ''1 ■ 1" "■■ 1 " r ■ ■ 1 'jriiNi iC! iTi i.xi TAMB ;z7nj5^'?/ERCi;Rv 


24 


3S 


29 


29 


18 


CELL THERAPY ♦ GOODIE MOB 

.:; 'JKl<.-|i;EDNiJL't ^dSRr.Eri.T aufllOS.CifFWK'JIiHTO'J] iC; :D1 iU: iTiWfWlE .'-(i:iWlST; 


17 


QD 


NEW^ 


1 


KEEP TRYIN' ♦ GROOVE THEORY 

!■; r rv^'i P ^iiWU.k tARRtELH.t.lWRtCUHl IC: lOHIl EPIC 78197 


36 


37 


30 


20 


15 


HOOKED ON YOU ♦SILK 

1 1 ■ ' - I ■, _;HOCKAMARTr«.KJON£S.K-KAHUr« (CUD) (D (K) Elf UtRA 64369 EEG 


12 


CD 


38 


38 


9 


COIN' UP YONDER ♦ M.C, HAMMER 

-'-A "I r-J,f,'!.'[S ift KAWHI'iS.V : navniERi Ci X'l GIAM 17717WAfiNER BROS 


38 


39 


34 




19 


ANYTHING ♦ 3T 

■■il *J 1 .AO.SL'U IA[:f.S:jN . L-': 111 M.iJ :,'!llLl,'j&D MUSIC 


22 


® 


66 




2 


ir "k ic Greatest Gainer/Airplay it "k 

A THIN LINE BETWEEN LOVE IL HATE H-TOWN 

R 1 ROUT ' ' ^'i|'i[ TER f( "'^ 'irjL-E *TEf' ' VB" IC] ''V' i AC -MAC 1 769^,WAflN£R BROS 


40 


41 


4(1 


43 


23 


BROKENHEARTED* ♦BRANDY 


2 


42 


37 


35 


26 


GANGSTA S PARADISE (FROM "DANGEROUS MINDS") A ♦ COCLIO FEAT. L V. 

: RPPHLE. PP.Pv.iR .::A'(:iERS,[;9ASHEED.S'/.^:iNCEfi; p; [P V.PA SfiUNDTRACKS 55inA.W0A 


2 


43 


41 


40 


28 


HEAVEN ♦ SOLO 

pi.'" PP liPPPIj ■ LErtli. /.'-li-T.D :tn..;P : MiVlS.i yAP, iPiAR^,.Ai .Pi :T. .v n PPpSPfpr'." =S"iPP 


7 


44 


36 


31 


14 


HURRICANE ♦ THE CLICK 

V .VHIIEMCRE E STEVENS B.JONES D STEVENS.! SIEVENE) ICj (Tl ;■ S'L. /,|D' IT A2 33P .HVE 


31 


45 


39 


41 


8 


JUST TAH LET U KNOW EAZY-E 

■: ,1-' .'.P .".HT.A TRijT'ER ^.R PAPEi iCl ID! iTi RUTHLESS e532.RfLATI^iTi 


30 


CS) 


NEW^ 


1 


WELCOME ♦ ERICK SERMON 

PiP; t .p.. 1 1 1 .1 PI.' ■\ -.f HVPfi [: ill'JSPrji ip:i ini ITI DEF JAM.RAt 5.P.P;9(1IS(AND 


46 


QD 


47 


47 


10 


YOUR HEART'S IN GOOD HANDS ♦ AL GREEN 

r.M.VAL.tML .■.APPf. iC WCA55142 


47 


(D 


18 


48 


10 


HOW WE ROLL ♦ THE BARRIO BOYZZ 

'.'APP PRPEP .M .ALfNtlPJt.L Hll..". 'PfiPY t HAI.bS.'.T LitT.f.t P. PiPLJ. PPI PP' PPAPbtM 


18 



THIS 
WfFK 


3$ 


5 IP 


o 

A it 

is 


TITLE ARTIST 

f-'i ," ■.!' [ ; '.r.',i.'i^!T: P LABEL 4 NUM8ER/DISrRi6'jTifi;i L.^SEl 


PtAK 

posmop. 


49 


43 


39 


10 


TOO HOT ♦ COOLIO 

R tlPiRRp .A P.i ' IR .'U ilvp.- P P:R' iWNi lOlPl (TJ TOfAM» BO* 7718 


31 


so 


42 


36 


24 


SENTIMENTAL ♦ DEBORAH COX 

[ Al. PTIN 'P PlIITiI. l .VP_FP Pi ..Pi»l |C) (0) iMl IT) (X) ARISTA l-SBSJ 


4 


SI 


44 


42 


14 


THROW YOUR HANDS UP ♦ L.V 

"p.ppp- 't ,■. p p.p : p.p IP- p .. PVP. 3p;.E»P(7AA(ftSAr.»SSlSfcS[XRS5 WOERi IO" l(rc««' Eij' p*;pp 


42 


GD 


G4 




2 


GIVE ME THE NIGHT * RANDY CRAWFORD 

P r.P.:t :-p '-I ■■ I^^P-'-. IPl it. IXI tSLUEI.'pPJ*. P'H.PAPiATLA'i'lP 


52 




NEW^ 


J 


CAN T BE WASTING MY TIME (FROM "OONT BE A MENACE...! ♦ MOMA USA FEAT LOST 30»2 

r'.iIlPP.P IV 'P.'...,!.'.:.,! i.PPTPilt.i A-.A',P. A'PI.ST PJTTiPM-flP,:pitOWi.L0Sl arPPI iPl PUT lPIAS0BS;S3f 


53 


m 


55 


57 


g 


LOVE OF MINE ♦ EARTH GYRLZ 

K.RVAN :^ fiPAM (CUT) CAF>ITOL AS4AI 


54 


ss 


57 


51 


9 


BCWUE OF m CDEW mil ■> THIN UNE SETWai IM MD MTT) * LB.C CREW FE«I IKtY D i SXTH SiKTIiLL 
Pvpppp-.p Pp" p - . .pv.pw«.':A.i;::Mi,i;.ftAiVp.>.":(,:5CAP.tp'HXWfli DOmititt .'p.'AWiia'p; 


51 




45 


37 


11 


1 REMEMBER BOYZ II MEN 

Til/ A RpiR % yPiRAIS.Vi P.OiRIS.S STOf.KMAfi.T Kf LLV. 6 ROBINSON 1 ICl !D) iTI M'PPOWf, fiP.njPj 


30 


57 


49 


45 


16 


SORRY. 1 ♦ WILL DOWNING 

'A [>P/>\ \G R RIDEOUT IW DOWSING. R RIDEOtl.A CHRISTIAN.. ICl WtPppPt PP-.t: 


45 


58 


51 


53 


8 


GIMME YOURS « AZ 

p pry. .AP PI XI EMI 


51 


(D 


NEW^ 


1 


ALL 1 NEED ♦ JESSE POWELL 

.PR rPfl"! P| -•fiVAP':. .ArPP ' PPHfPEP'.'tl IC I .T ;. 1 X ' SILAs P.p.! Pt.'WPjV 


59 


(D 


62 


73 


8 


LEFLAUR LEFLAH ESHKUSHKA ♦ HELTflH SKELTAH AND O.G.C. A.K.A THE FAB 5 

p.' ■ " . ■ i P P PA'tl. P PPKf p "Its IC 111 CUUIXAVN Pj?/SFPIPW 


60 


® 


61 


61 


■J 


LIKE MARVIN GAYE SAID (WHAT'S GOING ON) SPEECH 

PRti PH .M jAYE.A CLtVlU»ND.R.8ENS0N,5PEtCH IC; IT I (V) IX) CHfttSJ)! IS pgAALTWI 


61 


62 


52 


52 


10 


EAST 1999 ♦ BONE THUGS-N HARMONY 

:> J u NEEfc I3CNE.C J 0 NEEK TOM Ci IC) ID) ill RUTHLESS 6S3P.'R£LATIViry 


39 


63 


53 


50 


18 


RUNNIN' ♦ THE PHARCYDE 

TJEf 'D jTFrtART THARDEON E VillCOX ) yANCY) (CKTl^X) DC.)CtOl)S Vlf.^L b8aH3.CAPfla 


35 


64 


54 


56 


18 


LOOK WHAT YOU'VE DONE ♦ ASANTE 

"PPPPPP p-l :i|.iP- -P'P PppiiP il: It^l JiCOLL'KTBIA 77906 


42 


65 


58 


5b 


15 


FUNNY HOW TIME FLIES ♦ INTRO 

PPPHA^) K 'PKPLr.L L ),ALLi (C) (Tt ATLANTIC SPOR^ 


25 




67 


69 


6 


FUNKORAMA ♦ REDMAN 

^Km RS>5H(i 1 :aviSA MIJ-AWMAC.U TinoH VIi'OWLES.O'taiWlW.OVinMBlEY) iWi :T1 I'i'EIfiCOPt 55*91' <G 


66 


67 


56 


49 


14 


1 WANT YOU BACK ♦ PURE SOUL 

"'ilir' IT RiLtvS BIAIRE.K ANDERSON. ICl ID) (M) CTl (XI STEP SON 98IOS.1TiTERSC[)Rt 


26 


68 


63 


62 


11 


FAST LIFE ♦ KOOL G RAP 

piiP'.tvlpri ■) AipSON A REPP N JONES: IC) (T) COID CHIL1IN'>EPIC STREET 73fl6:.tPIC 


42 


69 


59 


60 


12 


1 REFUSE TO BE LONELY PHYLLIS HYMAN 

N VAR) M .11 IK i Lima). . I All C MAN. A RICH H MARIINCLLI.P HVMANt (O (D) PIR '.A-'iR'/OT 


59 


70 


70 


/) 


8 


RIDIN' LOW ♦ L A.D. FEATURING DARVY TRAYLOR 

ppAEjPp p Pk^G PPEUPS.O 'ATLSli"; <C1 iDI IT) HOLLTAiCt)D 64C04 


70 


71 


74 


31 


18 


THROW YOUR SET IN THE AIR ♦ CYPRESS HILL 

LiJOuP iL LMOPjEPpip : FREESEi iC: 0.': iTi iXIl RUFPfOUSf PRP): 'POLPiMePP 


60 


72 


78 


75 




COLD WORLD ♦ GENIUS/GZA FEATURING INSPEKTAH DECK 

PPP p PIPPP.p, ippiPE -11 1'iTER.E WNDER.E OEPAROP. .p P: .>:fpe'i I:).-p1 


63 


QD 


NEW^ 


1 


MICROPHONE MASTER ♦ DAS EFX (FEATURING MOBB DEEP) 

iA-.vOi.|i PAP ■, A I-IM p .1 pPPpI . R: ICia)iXIEASTWEST64j09IEG 


73 


74 


65 


54 


14 


DAMN THING CALLED LOVE ♦ AFTER 7 

p.PRrPAPP . .IN i^ ...pPNei IC! ID) VIRG-N 3B521 


33 


75 


68 


58 


10 


SURRENDER ♦ KUT KL05E 

^ P.VEAT £ '.■PLAINE IK SWEAT E MCCAINE.I DUT^CAN.A CAGEi iC) IXi kElAElEKTRA tAiljOEEO 


48 


QD 


NEW^ 


1 


NASTY DANCER.'WHITE HORSE KILO 

pilpl IP. I I- rppiNiosH r stahljgulobergi (CxnvmAPaAg^cHiBAN 


76 


77 


71 


76 


16 


WINGS OF THE MORNING ♦ CAPLETON 

.PMiI-PLhA:, : PP.MA p.fpPiSi^U.ORtDOiNG) IC) lO) (Ml mAfWCAN STARRAl SPPlRft ISLAND 


54 


78 


82 


66 


8 


1 SPECIALIZE MICHAEL SPEAKS 

D WHITDNGTON IW SPFAhS D )NHITlTf<GTON) ICI (Tl IK) MECCA E'ONEASIWrST 643fcl.EEG 


66 


79 


76 


82 


18 


INCARCERATED SCARFACES/ICE CREAM ♦ CHEF RAEKWON 

PPP .p IP. p. p p:ilDI(IIL01!D5AA2f;.EtCA 


37 


80 


84 


SO 


11 


WHAT'S UP STAR? (FROM "THE SHOW") ♦ SUGA 


72 


GD 


NEW^ 


1 


UKNOWHOWWEDU ♦ BAHAMADIS 

■■• P..| pp. . iriiTA.lTi X PI'PrPA. pppp;p.M 


31 


GD 


S3 


86 




BROKEN LANGUAGE^HUSTLIN' ♦ SMOOTHE DA HUSTLER 

l:W :[> nMril.l Plt)A)AN I SMITH. IC) 111 IXI PROFILE f.440 


82 


83 


81 


63 


10 


CUTIE ♦ RAW STILO 

J F.'ARTINEi.S GU, IJ.WAHTINE^.C BI^O.VN.L b F^HONS A.JLD C LCvAV) iC iTp:> CVB SSICIP.'AAM 


63 


(E) 


NEW^ 


I 


SEXY ♦ MAYSA 

R NEVk.SOUBIN (S DOBIN R.NEVIL .S CvWRET'l IC) iTi SLUE THJMF! 3?71.'P.BP 


84 


85 


77 


79 


14 


THE RIOOIER (FROM "BATMAN FOREVER") ♦ METHOD MAN 

PPINPP APPFPM P PV -H P FPIGGP N HErP .IC) iDI ITI APIANTIC B71.;0 


41 


86 


73 


84 


11 


1 NEED YOU TONIGHT ♦ JUNIOR M.A.F.I.A. FEATURING AALIYAH 

- .rp- ppp; .7T_; .|u klEF'Ci [ r.EM p RpliHFS.B SE.3fl3£ .Sp-^PPpE; C BEDEAUI ICI-:!'. LPAEtASEPS BEx' ^Si'lMrLPSTi: 


43 


d) 


NEW^ 


I 


HEINY HEINV ♦ 95 SOUTH 

A rpPM ■ -PNCER 'A iiARTLEY C SPENCER T WtfXISl (C) (Dl ITI IXiRiP ll 9b?: 


87 


88 


79 


83 


11 


WHERE IS THE LOVE (FROM "DEAD PRESIDENTS") ♦ JESSE & TRINA 

S CPP 1 ■ ■■ArrONAIPWPJlLTFRi iC ' ONOERWORLO SBSCA CAPITOl 


40 


89 


88 


70 


10 


IT'S ALL ABOUT YOU ♦ ADINA HOWARD 

:.p-.' . ■PPPSL.i'7£P-P:PA'.TV~EF.;iPS:NC: . pi UEPPAIp'.EiP^AEPIpTSL'EEC 


58 


90 


85 


74 


7 


IT'S MY LIFE ANGIE B 

IP MP P~LP: A II 'H F BARRIER.M FJ01>ALES.M.C FWONEY.K PRICE) !Ci (Dl iF.ll IXI tiUSl IT PA'PAII 


74 


91 


86 


85 


14 


PLAYA HATA ♦ LUNIZ FEATURING TEDDY 

P P -. pp- I HLSBAND.J ELLIS.JR .BCAimVELL.E-A-SlU.CI^T) (C)iDlITi NOO TRIBE -SPTP 


51 


GD 


NEW^ 




COOLIE HIGH ♦ CAMP LO 

, ILP .1 . AP.l PI f . .VILPP.A PPPPAIP' ICIIT)PROFIlEL4AP 


92 


93 


89 


73 


g 


TOP OF THE STAIRS (FROM "MONEY TRAIN ") ♦ SKEE-LO 

A KPi ' " P p: nu») SUNSHINE 760F.7 SCOT'! BROS 


73 


94 


87 


72 


13 


TAKE A LOOK ♦ J'SON 

REP" '1 .-■ .- .PIVIER IS.BARNES.J.P OLiulER.T ROBINSONO PORTERi iCl IDI HO. Ly.S-OOD 6AL/J3 


54 


95 


91 


71 


10 


WE GOT IT GOIN' ON (FROM "WHITE MAN'S BURDEN") ♦ CHANGING FACES 

P PIFpP! ■ PlipPE.P LUP-AS.C ROSEl ICpX'' ITi SPOILED )*|PrTPN."AP, -p.p l pp ATLAMiP 


61 


96 


95 


96 


4 


WREKONIZE ♦ SMIE N WESSUN 

rP:pP.:PUPA?f=A.LlCOAlESIWlpAl»;.FREVC=:FSAA.-PEP:,XPP.I.h:FJA;pp',i.: P 1 ■ P.p PlI 


95 


97 


94 


98 


15 


LAST DAYZ ♦ ONYX 

1 .rppp 1) .PK0Li3S.tPJ0NES.T-TAYL0fl,E.WUGH) (C)(THA)AU^ 577:U'tSLAND 


61 


98 


90 


91 


3 


MOVE YA BODY * MAO SKILLZ 

p 1 ppp .1 p If A p p pPNi IP EASTWOOD.) OSBORNE) ICF(T)BKBEAT BiBjCCvATLANTFC 


90 


99 


80 


68 


13 


RETURN OF DA LIVIN' DEAD ♦ THE D.O.C. 
the: P' p. I :■ -p p i^OICDI iC)(Tl(X)CWWT 177% '.VARNER BROS 


67 


100 


92 


92 


5 


GOLD « f 

t NEA PC.VER GEI.EKAIipiI,' ^ LEW Pl^.VER GEI.ERATIOM iCi IDI' lYP NPC 17;ip,WARNER iiHOS 


92 



Of^ecofds with the greatest airplay and sales gains this week. ^Vldeoclrp availability. •Recording Industry Assn. Of Amenca (RIAA) cerlidcation tor sales of 500,000 units. ARIAAcedification for sales of 1 million units, with addilronal million Indicated tiy a numeral following 
the symbol. Catalog numbet is for cassette single. 'Astensh if>dicate5 calatog numt)er is for cassette ma«t-sing)e; regular caisette smgte unavailable. (CI Cassette single availatniity (Dl CO smgte avaiiatnlity. (M) Cassette maxi'Single avallatxhty, (T) Vinyl mani-slngle availat)iiity. 
<V) Vinyl single availability. (X) CD maxi-single availability. 1996. Btllboard/ePI Communications. 
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BiUbocid. 



FOR WEEK EMDIWG FEBRUARY 10, 1996 



Hot R&B Airplay. 

Compiled fmm a national sanxite of airplay supplied by P.^m:1: a^- Data Systems' Radio Track service. 88 R&B stations 
afee*ectfWHcally rrwitored 24 hcxjrs a day. 7 days a weA Songs ranked 

refcfenoncexact ikneso' airplay wfthArtiitronllsteneraata, Ths<latalsusedrfimeHolR8iBSinglesctart 



TITLE 

ARTtST 



* * NO. 1 ★ * 



BEFORE YOU WALK OUT OF MV UFE 



00 YOU WANT TO 



WHERE DO U WANT ME TO PUT IT 



NO ONE ELSE 



EVERYDAV t. tVERYNtGHT 



X 


i 
i 


i 

i 


TITLE 

ARTIST llABEUDISTRIBUTtNG LABai 


M 


35 


17 


VOU REMIND ME OF SOMEIHING 

R KELLY ' . 


3D 


42 


4 


WHO DO U LOVE 


a> 


45 


3 


WIND BENEATH MY WINGS 

GfWiDL£W?TlEDOCLmRT SR IFAETWEST' 


3D 


43 




BROKENHCARTEO 

BRASDy lATUlNTtC; 


42 


32 


23 


cmjisiN' 

D-ANGCLO <EMI» 


41 


34 


17 


HOOKED ON YOU 

SILK ILLEKTR^EtG: 


w 


44 


21 


UKE THIS AND UKE THAT 

MWICA fROWDWARISTA) 




53 


3 


FU -SEE-LA 

f Ui.l' iCl.f FH'iL-.c'tOlUMBIAJ 


m 




1 


A THIN UW BETWEEN LOVE 1 HATE 

M-TOWN 1 [>'K F.'L\:.V.fl.((r.[R BROS 1 


ID 


55 


3 


KEETTRriN' 

GHOOVt THEORY lEF-tCl- 


41 


4S 


28 


SENTIMENTAL 

DEBORAH COS (ARISTA) 


m 




1 


STAIRWAV TO HEAVEN 

PURE SOOL ISTEP SUMNTERSCOREi 


» 


48 


28 


HEAVEN 

SOLO (PERSPCCTIVE) 


SI 


40 


11 


THIS TIME AROUND 


52 


51 


15 


DANGER 

BLAHZAT BU.HZAY (FADER/MERCURYl 


53 


47 


11 


HURRICANE 

THtaiCKISICKWIO-lI.jlVt 


S) 


57 


11 


THROW YOUR HANDS UP 

Lv I'jatmi BOi:- 


99 


56 


3 


WELCOME 

ERICK SERMON IDEE JAM«AliSLANO; 


9( 


52 


2 


LETS LAV TOGETHER 

THE iSLEY BROTtCRS (ISIANO) 


97 


54 


11 


GOIN' UP YONDER 

MC HAWWEHiGlAN-fWARNERBROSI 


35) 


68 


6 


YOUR HEART'S IN GOOD HANDS 

AL GREEN IM-^^AI 


W 


73 


2 


GIVE ME THE NIGHT 

RANDY CRAWFORD IBLUCMOOWATUNTICI 


w 


59 


12 


TOO HOT 

COOLIO (TOMMT BOY) 


u 


58 


10 


HEAVEN'S GIRL 

QUINCY J0ME5 lOWtST/WARNER BROS ! 


(2 


60 


8 


(YOU TO BE) BE HAm 

R K-L^v (JIVE) 


S) 




1 


TRADE IN MY UFE 

R KIUY Jl.T, 


64 


50 


16 


CEU THERAPY 

GOOOIL MOB (LAFACE/AR1STA) 


m 


70 


2 


CANT BE WASTING MV TIME 

MOftA LISA (ISLAND! 


w 


67 


7 


HOWWEROLl 

THE BARRIO 80YZ7 ISBK/EU)) 


(7 


66 


13 


SORRY. 1 

WlL r-'jWNl'iGIMtRCURV) 


w 




1 


AU.INEED 

.ESSE POWtaiiltAi'MCA) 


m 


61 


25 


GANGSTA'S PARADISE 

OOOUO FEAT. . ^ .''y^ SODNCTRJSO'.SMCJ;- 


3© 




1 


EVER SINCE YOU WENT AWAY 

ART N .1 I7iftri OF a"W.«0 BFA' ATLANTCl 


3D 




1 


LOVE OF MINE 

rA-.'T.( ...ivi. 1 II 111 


72 


62 


15 


1 WANT VOU BACK 

PURE SOUL (ilEP SUN.INIERSCOPti 


35) 




r 


NEVER KNEW LOVE 

OtETA ADAMS [F0fJTANA1.IERCUflT) 


74 


69 


18 


EVERYDAY IT RAim 

MARY 3 BEIGE (DEF JAIARALISLANDl 


79 


75 


4 


GIMME YOURS 

AZ lEMII 



ReconJs with the greatest aifc-JT,' Rams c 1996 Bil'tXMfd,'BPI CommLinications, 



HOT R&B RECURRENT AIRPLAY 



1 


2 


10 


WATERFALLS 

TLC (LAFACE'ARISTA) 


2 




8 


ONE MORE CHANCE/STAY WITH ME 

THE NOTORIOUS BIG (BAO BOT.'ARISTA) 


3 


3 


16 


CAN T YOU SEE 

TOTAL FEAT I>* r«TO«OLJS BIG (TDMAW BOO 


4 


4 


7 


YOU USED TO LOVE ME 

FAITH EVANS lEIAD 80Y)WtlSTA) 


5 


1 


7 


ON THE DOWN LOW 

BRIAN MCKNIGHT IVEBCURY) 


( 




1 


'TIL YOU DO ME RIGHT 

AFTER 7 (VIRGIN) 


7 


6 


17 


BEST FRIEND 

BRANDY lATLANTICl 


1 


5 


10 


SUGAR HILL 

AZ(EM1| 


9 


1 


15 


DONT TAKE IT PERSONAL 

MONK^ IROVYDY.ARISTA) 


10 


9 


13 


SOMEONE TO LOVE 

JCNBfEAI IWETYF«Xnf*eYVA«50 MOSCOW 


11 


10 


22 


THIS IS HOW WE DO IT 

WONTELL JOFJDAN iPMPiRALlSLANOl 


12 


12 


33 


IF YOU LOVE ME 

BRCWNSrONE IMJlitPlCl 


13 


8 


8 


WE MUST BE IN LOVE 

PURE SOOL ISIEP SUMNTERSCOPD 



14 




1 


RUNAWAY 

AANET lADKSON MMl 


IS 


15 


36 


CREEP 

TLC ILAFACE/AMSTAI 


It 


20 


31 


CANDY RAIN 

SOUL FOR RE*L lUF'TOWFWMCA) 


17 


17 


15 


WATER RUNS DRY 

BOY? II MFN (MOTOWN) 


11 


U 


4 


YOU ARE NOT ALONE 

MICIUEL lACKSON (LP1CI 


1« 


11 


10 


BROWN SUGAR 

OANCELOIEMII 


20 




15 


CRAZY LOVE 

BRIAN MOMGHT (MERCURY) 


21 


24 


23 


GRAPEVYNE 

BROWNSTONE (MJliEPIO 


22 


13 


11 


HE'S MINE 

MOKENSTEF (OUTBORSTTfALaSLANO) 


23 


25 


38 


PRACTICE WHAT YOU PREACH 

BARRY WHITE (AAM-TERSPECIIVEl 


24 


18 


33 


1 WANNA BE DOWN 

BRANDY (ATLANTIC) 


2S 


16 


n 


BOOMBASTIC 

SHAGGY IVIRGINI 



Recunems are titles wtucti aopeared on the Hot R&B 
$Mi0ss chart ky 20 Meks and twe droppod baicm irw top 50 



R&B SINGLES A-Z 

riTU (PuUnlKf - Uccminc Oft) Stwct Musk Dist 

S9 ULINEHKCu^QiM 
15 Ul THE THINGS (YOUR MAKH0N7 DO) (FROM DONT 
BEtllEMaj(«la2ebdiASt]IMffe«TiK 

33 uawimsammoMaiimtiLatvM 
a uini«i6(ioi»BTaLeM 

2 BBnnEmiWUaUTOFMVUfEAJEmSIICUK 

iwnoaApdisoinoARP.KOimuimAsansMa 

95 BEWMEOrMIOIEWiniMllTIINlICIEniESIUlK 

IWMIE)l>wSttta*S«BWSovlILaiAM 

41 IRanMIEMITaiHminltiimBMKNmts 

Asaip/nfci«niiiscwFii>iiiisctfi«ieM 

E2 HROIENLMGUMIEWSIUN'MxiKASOPfMM 

Q(D««sciip«an8iK«sci>n 

33 CmnKWHSiniGMYTKMabneHHissAani. 

»t1W^ ^AVxfsa ASCAP)«lVlY«Sin. 
ASW.O(*(llr,)K«l 
35 CCUIieillPYI^IidNnLmsaSMEMOiikMlim 

72 C(UIWiatDICl«)FaCeMRiTKnBM(ZIL 
•SOV/UaKKSMWhlieiAASCIPlYm 

9 COOUEHKHIWaiLASOVISatBOitASCU'lS* 
MnASCWHulitiltaBKASCVI 

32 CRUtSWemiL'SCAP) 

G CUIlCniBDuttbWkLJISOV^:ancaoLeHfttMnSn 

BWWbnw-TonatoK BMl4Vrtti*[n ASCtf^Oioa 

•SQV/DRIISOIFt^ASCRPIWBU 
74 MMIIMNOCNlEDUniESov^eMraiVin 

amsaam 

3» DIMEROnigtQiM 

25 DMOirONVQU^BWSavSr^BMllt. 

30 D0in<»EUPI7R0ND0inilEIIIIIOIKE_IISe> 

ni»i8MOLMniL«scimi9KAic«scAn 

eZ EAST 19*9 J4jrtKS*dLASC»fAl)Ih*ASCtf'^Afcc.N 
SnaBMNBuBMCDttiietKaiFlIRtQiniBMIIl 

23 EVBnDliriE«HIMGHT(trig1ldTlkLeMMBMeM 

! comi :sHoop sfioop) (from WAnruG to etehald 

EaieMSmSdEeMfsnneMiraMH. 
21 F«inisYjiKiMS(iysi>cLmMM.fficimya«ii 

kfl ASCtf*/Ski»LaniASOAf«ss, N^&CvoiftASOVwe. 

68 FAST UFE MLASQIf^Q9n.|lfiCAP«l*Ml1vS(ffaK 
ASCflFi-antiFiASCtflYeM 

13 FU-G£E-LA(SavT^ASCAP(Tffi)SaiK(^IISCMMllMne 
Clli<IIlASWM»)bA5W.4*n^l*S>lASCW)EM 
Apl ASCAPFScifOD Ran ASCAP) )i 

66 FUNKORAMA^DbLASEWtWM 
e FUNNY HOW TIME FUES?Yittn)fm.ASW/SkreAnL 
ASOTIHW 

42 GANGSTA'S PARADISE (FROM DMGEfKWSMUnSlO- 

Bcy ASOV.UQO fc£4 ASOV^ Cbdjy. ASOVM^Ssdn. 

U GETHOHETeKRniLASCAnUiteBMfZQML 
ASOVmASOn 

91 eiMMEYouiisa«isAaDLAsan 

52 imilEIHEniiHiniib.BMO 

31 omrupraNDERiEuiiinxBMioiaTisuLeM) 

« HEmNIHI«ilASCWmil>linnltSCIPM>>Ftrp«*« 
ASOP) 

87 HEMrHEMYtkxtan)e.AS^FfiiliFrr.A9:»P) 

10 HEY LOVER {Rils(in)&AX>P.'MmASCAf^vveM 

37 l«a«ED0NI<)UM>r|ili8nLASaP,(M!iiilMiii 
BMOifystLAS0V;WT>iASCW.Saln>aAS0inB« 
CagddA8M)vmH. 

41 HailVWEmU(Hal5Hi&Valenk«(AS(3VjScnBi(3BnB- 

m.a» 

44 IWIIRICWIE(a:ntiliawTo«0F«eMf4).eMeTl« 
BMO^nm^TBMtVIEM 

17 I MISS 1W (COME BACK HOME] CHKM NEW YORK 
UHOCRCOVER) IMIM*SCIIP.E^«J!<ASOVWB 
«SO»M>iASCIinH^«eM 

n nCMCERAIEDSCMFACESIICECREMIba^aiC 
BWRnacAeHWi-T««MHL 

■ IICHIVOUI<MGHIILMkASCVXMsIuRA 
BhtCamsEMa ASCN^airta OMfiabr Ff^ IIGCAn YCM 

SB IR01ISETOeEU)HBTMAASO)P.«h^(»tav 
ASCAPCanYFitirtl Rjfanmft ASCAP.'K*jm: (xid OIkma 
BMl-^FbiFL BWWia: ft Qrt^ ASCflfl WBM 

56 I REACMBER Wmkmi mh/^ BAlSiBM) PbMl 
BMlEnssi etATtme hY FVfe BMlfttt JbK OMO H. 

n ISPECUUIEQHlaAeMTtoiYaiiULEHQlri 
M«i«nllSI9IP«%tCaineeWHI»«r.IiiiBtaE 
BWfMBkMonieMMmlttvMweM 

a irSIIU.IiaOUima>K«BW€M»7LASO«)CMan 
SntASCIIP/tt«»ilfceMl^(l)Sb»UBb<.eHO«D«BV 
BMKiilMASCNWaTtltnlw.iaXnWGN 

90 irsiiruFE(SB(mi()FiB*jiftiJwTjK.a»ftia 

SttXAOMl 

C7 IWIIiniaiB>ailIl<n(ASCI««ITb.«SCIP«M« 

45 IUStT«tlLHU>MMIIUrte>nhASCAIW«OIA 

p^dmnASoriMmAsoipi 

3t HEEPTRIIiriEtosUnASCIf'iOoMTS.ASOPMni 

ASUmoi iM^ Sere, SMI 
97 USTDAYZ(IYii£ttLaV.AS;^.'Z[viilKASCIV^2Dnta 

a lEFUinLEFUHESMOISHMSmnuBMIMttKli. 
ASOVMIa^ASOinaani^mxvAacAP) 

24 lETS PUT HOUSE Gi«e.ASCAPF6nn'&/IG(3in 

a usiHmH«i[s«o(wmrsaM«owuM> 

AstTKtanAwewweM 

« LDO« WHAT YDim DONE rTcaJTBLrtASCWaC 

AS01BaieUlF»Bn.ASCIP) 
54 LOVE OF MINE ^iFi M 
a LDVEU4LJFEeFl^ASCAP/D£M«Wi.ASCtfllt 

73 MICROPHONE MASTER (Sta^ 01 CBSeiw.ASOIPFteMi 
FjivASC^.mArrtASW 

91 M0«Wn)YfaMF«l|kASOI«JitI«ClintoYl 
ErtnnUeCffWinffiDV^MdiWTinCMsIuFiriLeM 

71 HASTY OMCCH/WIfrt HORSE Ofc9A*(te).Wf'ir«t 

ewsmnEMWAsw) 

14 NoeooTnoNsutcaidLewsMSiiiieMO'iiiMaM 

9 NOO(IEElS£0uiv^BmGMli5hiCiiTtisASCAF)EM 
IV>tASCin&*ASCIIHar.<SC(mintBASCAmQi«l 

Ascmn/WM 

1 NOIGON'CRtlHnMWNTIHGTOEXWUII&d. 

MSavSoi^ MfmnrL BHEM eVldMinl BWVWM 
5 OMESWEniMY(SavS(TeLlM<^.BMSa«runB. 

ASCAm%«iaittASOV)aaJ(ParflH.GMVanlspcDt 

ewywY. MSbwi Rttix BMD H 

91 punwinsuAEWiiikaitBMijYsbAtiewsiiy 

I>mASI>P)»((MI.«0«««M 
e DC MDOtBdHOIinnHII FOREVER) «anccA 
BMVAi-l^ a«C»sfrSM& fiMMb. ASCAP) 14. 

70 mowiMntoM 

C3 DUMirMiiweMaiadMiiteNKKixAscinii 

so SDmHBITJILBilV]iA80VM)ARP.ASCNWeASC»V 



Bilboard. 



FOR WEEK ENDING FEBRUARY 10, 1998 



Hot R&B Singles Sales 

Compiled from a rvitkmal sut>-sample of POS (pont & sale) equipped key R&B retail stores wtMch report number 
of units SOU to SoundScan, inc. This data is used in tt>e Mot R&B Singles chart. 

SoundScan9 

lllllli 


X 


1 
1 


|)WIEKSON 1 


TITLE 

ARTIST (LABELOISTRIBUTING LABEL) 




THIS WEEK 1 


1 UST WEE^ 


S 

i 


TITLE 

ARTIST (LABEUTMSTRIBUTING LA8UI 




2 


3 


■k * NO. 1 ** 

NOTGON'CRY 

MART , BUGE (ARISTA) 1 wli A) No I 


38 


37 


to 


RIDIN' LOW 

LAO FEAIUBfC D«VY IRAYTOR (HHYVWOO) 


3D 




1 


KEEPTRVIN' 

CFtOOVE THEORY .11. 


33 


7 


10 


SOON AS 1 GET HOME 

FAinH EVANS iNA:. BOY/AJtlSTA) 


4t 


39 


6 


FUNKORAMA 

RED MAT! ONIEHSCOFt) 


1 


3 


10 


TONITFS THA NIGHT 

KRIS KR0S5 " U' 1 HijLi-:,L'LL). J\IH:A; 


41 


41 


18 


THROW YOUR SET IN THE AIR 

CYPRESS HILL (RUFFH0USE(COLUM6IAI 


4 


1 


11 


ONE SWEET DAY 

Mill M : AF. I V & BOTZ II MEN (COLUMBIA) 


42 


38 


22 


FADES EM ALL 

JAMAL IF^OYVCY.'ARISTA) 


3) 


6 


7 


FU-GEELA 

FLIGEES (RUFTHOUSE)COLUUBIA) 


43 


33 


23 


COME WITH ME 

SHAl IGASOUNE ALLEV.TACA) 


i 


4 


17 


8S«l£Ya>WKUUUK£THSAND_ 
MOMCA (ROFRnrOWKTAF 


w 


51 


28 


HEAVEN 

SOLO (PEfWPEaiVE) 


3) 


5 


9 


NQOMCEUC 

TOTAL (BAD BOYAfllSTA) 


IB 


— 


1 


WELCOME 

ERICK SERMON IDEF JAFVRAl/ISLANDI 


3'> 


10 


Y SITTIN' UP IN MV ROOM 

' BRANDY (ARISTAI 


46 


40 


15 


HOOKED ON YOU 


t 


8 


12 


EXHALE ISHOOP SHOOPI 
WHITNEY )«JIJS1C.N (ARISTA) 


w 


54 


9 


BEWARE OF MV CREW 

L B C CREW a MA .WARNER BROS 1 


u 


9 


13 


HEY LOVER 

LL COOL J IDEF JAMflAL'ISLAMDl 


B) 


72 


2 


A THIN UNE BEIWEEN LOVE If HATE 

H.TOWN .)[ '.l/.i:'.Y.)R-|EP BRC-S ' 


3D 


12. 


15 


LOVE U 4 UFE 

JOOEO (UPTOWNFMCA) 


41 


45 


11 


FAST LIFE 

KOa G RAP 1 a^Li CH.UN EFTC STREETitnC) 




14 


7 


WHERE DO U WANT ME TO PUT [T 

SOLO iPFOr-^-fCTi-.T 


Si 


47 


5 


BROKEN LANGUAGE/HUSTUN' 

SMOOTHE OA H(;5TLER (PROFILE) 


33) 


— 


1 


GET MONEY 

AIHOR MAFJA (UNCCAS^ BEATATUMIQ 


SI 


43 


14 


THERIDDIER 

METHOOMAN(ATLANrFC) 


3$ 


13 


10 


WE GOT IT 

IMMATURE (FEATURING SMOOTH) lUCK 


52 


52 


11 


THROW VOUR HANDS UP 

LV. (TOMMY fiOYt 


IS 


11 


9 


NOBODY KNOWS 

THE TONY RICH F^jECT (lAFACE- ARlSIA! 


S) 


57 


9 


COLD WORLD 

GENIUSGZA (GEfFENi 


11 


15 


18 


ANYTHING 

3 T(M.'J.'5S0 MUSIC] 


54 


42 


10 


EAST 1999 

BONE THUGS-N HARMONY (RUTHLESS) 


3D 


22 


2 


EVERYDAY & EVERYNICHT 


B) 


— 


' 


UKNOWHOWWEDO 

BAH.'.F/iLC'A iL('F) FiALjS.TF/lF 


IS 


17 


16 


1 MISS YOU (CO 

MONIFAH (OPTOW 

CEU THERAPY 

COCOIE MOB (LAP 


ME BACK HOME) 

NMCA) 


ss 


46 


12 


SnU IN LOVE 

BRIAN MCKNI(;Ht :f.')wi;(,RY 


19. 


IS 


18 


tCE/AFtlSTA) 


57 


50 


16 


WINGS OF THE MORNING 

CAPLETON (AFRICAN . TARTtAlvlSLAND; 


3) 


20 


5 


VISIONS OF A SUNSET 
SHAWN STOCKMAN (POLYOOR/AAM) 




SI 


53 


5 


0ON7 GIVE UP 

ISLAND INSPIRATIONAL ■)( 1 T,)B; I^IANDI 


21 


18 


19 


DANGER 

BIAHZAV BLAHZAV (FADERFMERCURYI 


St 


49 


18 


CE CREAMTNCARCEAATED SCARFACES 

CHEF 11,'..-) /. K. 111.:' (FfF. 


22 


19 


6 


LET'S PLAY HOUSE 

■ 11. PIXNDFEAT »FlO«LTf rLfADIBW) 


10 


58 


24 


SENTIMENTAL 

DEBORAH COX (ARISTA) 


3D 




1 


HLT>CTHNGS(yajRMWWDHTDa 


11 


44 


18 


WHO CAN 1 RUN TO 

ASCAPEISOSO .Fi iLiJMBIA 


® 


29 


2 


WHO DO U LOVE 

TlSlfiAHCOX iFiFii^.TA) 


82 


48 


11 


1 NEED YOU TONIGHT 

AJFWMAFUL RAT AAiAAHflACEKOGBEAl) 


2S 


23 


26 


GANGSTA'S PARADISE 

(XOUD FEAT LV (MCA ^ODNC^RACKiMCAt 


(3 


60 


26 


JEEPS, LEX COUPS, BIMAZ t, BfNZ 

LOST BOYZ iDPTOrtNFMCA) 


2t 


25 


8 


JUST TAH LEX U KNOW 

EAZr.£i:HUIrtLESSRELAIIv;TY) 


H) 


68 


6 


GIMME YOURS 

AZ F .'.'l 


n 


24 


IS 


WHERE EVER VOU ARE 

TERfrf ELLIS (tASTYYEST'EEGi 


IS 


55 


18 


RUNNIN' 

THE PHABCYDE (DELICIOUS VINYLCAPITOL) 


21 


21 


13 


YOU REMMO ME Of SOMETHING 

R KELLY (TtVE) 


K 


59 


21 


VAU AIN'T READY YET 

MYSTIKAIIBIC- .1 


21 


26 


13 


OIGGIN' ON YOU 

TLC iLAFAClAR r-V 




6« 


3 


YOU WANT THIS PARTY STARTED 

SOMETHIN FOR THE PEOPlEIVWfiNER BROS ) 


X 


28 


10 


LEFLAUR LEFLAH ESHKUSHKA 

DC FABS IFEA' HEIIAH 9(ELTA)I! (DOO DOAM 


II 


56 


11 


1 REMEMBER 

eOYZIIMEN ■( ' IF'.-) 


n 


27 


17 


CRUISIN' 

D-ANGELO Mi'i' 


« 


64 


20 


ALREADY MISSING YOU 

GCRAU) LEVERT S ECOC LEWRT SR (EASIWISI) 


S) 


32 


8 


GOIN' UP YONDER 

M.C HAMMER CDNTIVARNER BROS ) 


IE 


— 


2 


NASn DANCER/WHITE HORSE 

WEO IWRAPdCHIBAN) 


12 


30 


10 


TOO HOT 

COOUO iTOMMY BOY 


71 


70 


5 


WRECKONIZE 

SMIF N.WESSUN (WRECK/NERVOUS) 


34 


34 


12 


VOU PUT A MOVE ON MV HEART 

a JONES INTROCUONG lAMIA lO'AtSTWUl 


02 


— 
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CAN'T BE WASTING MY TIME 

MONA USA FEATURING LOST BOYZ 1 (SLANDI 


IS 


35 


20 


FANTASY 

UARIAH CAREY (COLUMBtAI 


73 


65 


15 


LAST DAY2 

ONYX JM- R'l^l jL-FiNL 


N 


31 


27 


TE11.ME 

GROOVE THEORY (EP1C1 


74 


61 


3 


MOVE YA BOOY 

MAOSKILLZ 1 AILANIICI 


17 


36 


14 


HURRICANE 

THE aH:K (SKK WIO IT/JIVE) 




03) 




2 


LOOK WHAT YOU'VE DONE 

ASANTE (COLUMBIA) 
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Grammy Nom Latest Cap To David Morales' Career 




David morales is aU about vibe 
and contradictions. Like the countless 
recwds that fill his lO-year career as (me 
of clul:Jand's truly legendary producers 
and DJs, he entoces the mo<xl or con- 
text of a singular moment and wears it 
comfortably. As a result, it is not uncom- 
mon to watch him swerve from star- 
tlingly shy and modest to Ixnahly cocky 
and opinionated in the span of time it 
takes for him to take a swig from a bot- 
tle of Beck's beer Tno glass, please"). 
Such flexibility has sen.^ the Brodc- 
lyn, N.Y., natr.'e ex- 
tremely well. Not 
only is Morales the 
dance music pro- 
ducer/remixer of 
choice for such 
superstars as Mi- 
chael Jackson, 
Tina Turner, Seal, 
MORALES and Luther Van- 

dross, he also co- 
owns the influential Def Mix Produc- 
tions, which manages fellow club pioneer 
Prankie Knuckles, among other pro- 
ducers. He also remains one of the most 
in-demand turntable arUsLs in the world. 

The chilly January morning when we 
sat with Morales for a rare inteniew, he 
was in the midst of doing what he does 
best, mixing a record — the forthcoming 
"Pray For Lo\'e" by Love To Infinity, to 
be specific. He was also still blissfully 
high on the surprise of earning a Gram- 
my nomination as one of the producers 
of Mariah Carey's mega-album "Day- 
dream." 

Billboard: Where were ym when you 
found out you were nominated for a 
Grammy? 

David Morales: In the studio. When 
Jufiy IWeinstein, his manager] called, I 
thought she was kidding me. It's funny. 
That cut, which was a different version 
of the single "F^tasy," wasn't original- 
ly supposed to be on the album. 

BB: Haw you thoug^it about winning? 

DM: Nc\er in my wildest dreams. It 
KeemB virtually im|XMfAihlo. 

BB: How does something like this 
change you? 

DM: It has totally lifted me up off the 
ground. To be a dance producer in that 
arena is incrediHe. I feel a definite shift 
It's like a sign that it's going to be a great 



year 

BB: It could also be the start of some 
changes in your career. Are there any 
specific ones you'd like to make? 

DM: I want to concentrate more on 
writing and producing. Yd also like to live 
a little and eryoy things more. I spend 
Monday through Friday in the studio. 
Contr£u> to popular rumors, no one does 
my work for me. 

BB: How does it feel to be in such 
huge demand? 

DM: Actually, I don't feel like I'm in 
huge demand. 

BB: You don't? 

DM: No, not really. Fbr me, this is a 
natural pace. I i^)preciate being consid- 
ered so highly but all go through inse- 
curities. 

BB: And is that what pushes you? 
Looking at j-our schedule, >'ou work like 
you're a kid still scrambling to make it 
Do >'ou feel like >tiu've made it? 

DM: Yes and no. Sometimes I feel like 
a dinosaur compared to others. It's been 
10 years now. In the early >iears, when I 
was first getting hot I had no idea of 
what was up. It was like, "Wow . . . they 
like what I do." It's wild to go out and 
people know what j-ou do. 

BB: Are there moments — like m^ybe 
when you're working with an artist like 
Mariah Carey — you think, "I've ar- 
ri\'ed"? 

DM: It's exciting. But it can get intim- 
idating. 

BB: Does it ever creati\'ely paraljw 
you? Fbr example, I would imagine that 
there's a lot of internal drama attached 
to working on a record like "Scream" by 
Miciiael Jackson. 

DM: Working on "Scream" was an 
experience. I wasn't 100% pleased with 
tliat one. I was totally taken out of my 
element. We had to work in a specific 
studio in Los Angeles that I'd never seen 
or been in before, and security was 
intense. E\^r>lhing about it was hush- 
hush. And then yon stop and think about 
the fact that ,\i)u'ru wirking on the King 
of FVip'B music. It's wiVl ... I mean, I usod 
to try and imitate Michael Jackson when 
I was in the first grade! The whole exf>e- 
rience was deep. 

But it's nice to have the status to even 
be in that kmd of situatioa There are a 
lot of great people out there making 
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music, and I'm just happy to be part of 
the whole business. It's funny becaase 
those situations can have a w^ole differ- 
ent vibe. Fbr example, when you're work- 
ing with Mariah or Gloria [Estefan], 
and you feel that something is wrong 
with the vocaL All I can think is, "How 
am I going to tell Mariah Carey that 
something she's doing with her wice isn't 
working for me? Who am I next to some- 
one like her?" 

BB: So what do you do? 

DM: (Laughs) Well . . . After hokling 
it in for a while, Tve got to sa>' something. 
And that's when I realize that they do 
have respect for me. There's a reason 
why I'm there in the first place. It's a 
blessed feeling. 

BB: Ek> i-ou ever bum out? 

DM: It happens to everyone, but I 
always rebound and get myself back 
togeUier. There were times when I was 
doing three or four records a week, 
working it seven days a week. 

BB: What about the flavors of the 
moment? Is there anyone out there mak- 
ir^ you look over your shoulder? 

DM: People used to tr>' and make me 
feel that way. And I hate when people in 
this business are like, "This one's on >'our 
ass." If I was always looking over my 
shoulder when someone good was com- 
ing up, I'd have a broken neck! 

And it's not like I wasn't new on the 
.scene at one time, too. I can't think that 
it's always gmuia be about me. Of course, 
flavors come and go. Some move on, 
some stay. You make your mark, you 
move aside, and yoa let somewie else get 
a chance. 

BB: But you still have that competi- 
tive spirit 

DM: \Mthout a doubt It was never my 
intentk>n to be temporary. 

BB: Do you ever listen to another pro- 
ducer's record are! wish you hafl done it? 

DM: There's no use in that attitude. 
It'll drive you nuts. I can appreciate a 
great record— e\«n if it's by someone I 
might not like personally If it's slammin', 
I want to pla>' it 

BB: The last time we talked for the 
record, you had just completed your 
"Bad Yard Club" album for Mercury. 
Now- that it's come and gone, what do you 
think about the whole thing? 

DM: It was a good experience. I 
learned sMne lessons — especially about 
the corporate structure of this industrji 
I realized how frustrating it is for an 
artist to have a label that can't get with 
what you're doing. 

Creatively, I was show^casing different 
sides of my personality: reggae, soul, 
house. It was intended to be a collage of 
sounds. I wanted to show that dance 
cones in different tempos. I do feel that 
some of the music was ahead of its time. 

BB: Do you want to do another 
album? 

DM: Fd rather be behind the scenes. I 
never was one to want to be center stage. 
I'm too shy for that. 

BB: After 10 years, you're still active- 



ly spinning. Why? 

DM: I have to. It's in me like a drug. I 
have turntables everywhere — in the 
office, in the studio, in my home. I'm 
alwaj-s tryii^ out new mixes and listen- 
ing to new records. I like listening to new 
records. I sure wouki like the records to 
get better. 

BB: What do you think about dance 
music these days? 

DM: It's starting to get a little better. 
I was listening to some stuff from the 
70s the other day, and it v^-as incredible. 
It took me back. Things were so different 
then. It didn't matter if jmi lodted cute 
or ugly or fat or short — the music is what 
mattered. A lirf there was a lot more time 
and effort put into the songs hack then, 
ftople just seemed to work harder. 

BB: When I talk to people about 
whose music moves them, your name 
inevitably comes up. Whose music is 
mo\'ing v'ou these days? 

DM: First off, let me say that I do have 
contemporaries. I am not alone in a 
league. Let's see ... I love Masters At 
Work and Fi-ankie [Knuckles], Peq)le 
are (nerlooking Satoshi Tomiie. I like a 
lot of guj-s from overseas. Grant Nelson 
has been doing some nice stuff. So has 
CJ. Mackintosh. Ricky Morrison is a 
real interesting kid coming up. And, of 
course, Todd [Terry] is a maniac. There 
are actually a lot of people I eryoy and 
support. WTiy not? We're doing it all for 
the same thing. 

BB: So then why is there all this dog- 
ging happening on the street? 

DM: It's sad. I wish people vwuld stop 
pointing fingei-s and dLksing and just p^>' 
each other's stufl'. You can't just be into 
your own stuff If you do that, your world 
just gets smaller and smaller. 
. BB: But it is an easy trap to fall into 
once .vou become successful. How do you 
avnid it? 

DM: Quite honestly, I am the last one 
to play my own records. After listening 
to them nonstop for two or tiiree days, I 
dtm't wannji hear 'cm anymore! 

HB: Rut ynu must go back to your 
records after a while and re-examine 
them. Which ones still work for you? 

DM: That's tough. "Love Will Save 
The Day" by Whitney Houston, "Mr 
Loverman" b>' Shabba [Ranksl, "What 
Is This Thing Called Love" by Alexan- 
der O'Neal. 'Another Sleepless Night" 
by Shawn Christopher. "Where Love 
Lives" by Alison Limerick. I also still 
really dig "Finally" (by CeCe Penistonl. 
But I think {hut "Dreamlover" [by Mari- 
ah Careyl is probably my all-time 
faverite. 

BB: Which of your records make >'ou 
cringe? 

DM: (Laughs) Pleane don't take me 
there . . . There are more than a few that 
I stop and think, "WhyV And there 
some records I've wanted to give up on 
midway through doing the mix. What 
can I sa.v? You need to make bad records 
.sometimes. It's one of the ways to judge 
when jTMj're good. Anjene who sa>'s they 
don't have off daj-s is lying. 

BB: Let's clig into one of the long-run- 
ning rumors .'iurrounding you. What's 
the latest on the Def Mix label? 

DM: It will happen — maybe in the 
nextfew^ mwiths. We're trying to find the 
time to do it right One of the main pres- 
sures about being David Morales is that 
people expect you to be phenomenal 



every time. That's just not possible, obvi- 
ously. But when you have a good reputa- 
tion, you to be double conscious of what 
you put out I don't want to waste this 
opportunity. I've got to put my best foot 
forward. When you reach a certain 
level — and the only way to go is down — 
people will try to trip you. It's sad, but 
true. 

BB: Does that give you stage fright? 

DM: Absolutely. Sometimes I think 
I'm not cut out for this. I still think that 
after doing this for 10 jears. Then I won- 
der what else I would do. The only other 
thing I was ever interested in was law. 
But at this age, that is never going to 
happen! After 10 years, the Grammy 
nomination is a real nice reward. It's a 
sign that it's time to move on to a new 
level. It was a real wake-up call. Most 
d^ys, I still feel like I'm haiiging on the 
lower level . . . still hanging underground. 

BB: But that's not how people in this 
industry see you. 

DM: Well ... I sui^nse so. I dcxi't even 
know what people reaDy think of me any- 
more. Who do jDur trust to come at you 
with a real vibe? At this point, I certain- 
ly don't let my hair down so easily. Fve 
become more guarded. 

BB: Because you know your everj' 
word will travel. 

DM: And get totally twisted. Sudden- 
ly there's this major thing going on 
becau.se David Morales said it. And, in 
the end, I may not have even thought 
what \\e supposedly said. It's scarj'. 

BB: Would you ever leave dance 
music? 

DM: No. But I wxHild like to try other 
things. Balance is good. But I'm not 
"goin' R&B" or anything, like so many 
other people who start out in dance 
music. I still love dance music. And I stiD 
kive playing records. 

BB: \Vhere do you go from here? 

DM: Ten years from now. I would like 
a much easier schedule. Maji* wor4t mi 
a few m^)or projects a year and then chiD 
for the rest of the time. 

BB: But will you really allow >wrself 
to have such an easy lifestyle? 

DM: (Laughing) I doubt it 
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2. LIFT ME UP CONNIE & JUNIOR ekmi b>u 

3. I DON'T WANT TO TALK ABOUT IT 

GEOFFREY WILLIAMS hmds oh impobi 

4. BIG VELLOW TAXI JONI MITCHELL 

RCPWISt 

5. DON'T FAU IN LOVE BYRON STINGILY 

NEBTOUS 

MAXI-SINGLES SALES 

1. CAN'T BE WASTING MY TIME MONA 

LISA FEATURING LOST BOYZ isund 

2. FOLLOW YOU DOWN GIN BLOSSOMS 

3. PACIFIC TRIM PAVEMENT maiador 

4. MICROPHONE MASTER DAS EFXeastwest 

5. RUMOUR BEL CANTO UVA 
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2 


3 
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WHtN -/ii ■■ l-Mk*So 1 5„N;,f:^f.EM 


72) 
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9 


THE LOVER THAT YOU ARE .[LLYMAN 2506 PULSE FEATURING ANTOINETTE ROBERSON 
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9 


DAY BY DAY CAjUAt 234 OAJAE 


4 






13 


SHOOT ME WITH YOUR LOVE SIRt 660eVtEG ♦ P:REAM 
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1 


10 


GOT MYSELF TOGETHER HCNRV STRtHfllG KAT 9M97'ATIAHTIC THE BUCKETHEAOS 
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1 FOUND IT MAXI 20JC DAPHNE 
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TREAT ME RIGHT ONE PLANQ 10302 TEMPLE OF THE GROOVE 




14 


24 
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ENERGY AQUA BOOOttWNG a52637<MERCURV OEVONE 
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TOMAcr.iiAi DUNfJON ELCANTOR 
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FREEDOM (MAKE IT FUNKY) STROIV RHYTHM 12403 SLACK MAGIC 




12 


19 
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CATERPILLAR ucx]T^5iti\t MJSiCBa419 KEOKI 


C12) 


25 


43 


3 


WHO DO U LOVE AfliSTA l 2943 DEBORAH COX 
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12 
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FINGERS & THUMBS (COLO SUMMER'S DAY) MUTEELIKTRA 6G051EEG ♦ ERASURE 


(14) 
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39 
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THE WINDING SONG StRE 4^19^'EEG DOUBLE PL USGOOD 
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27 
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UNLEARN W4.X tra:.' B72aTVT PSYKOSONIK 


16 
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PASSION OF THE NIGHT LOGIC 59031 ♦ CLUBZONE 


(") 


29 
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THE NEW ANTHEM LOGIC 6«34 N-JOl FEATURING MARK FRANKLIN AND NIGEL CHAMPION 
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1 SPECIALIZE IN LOVE ARISTA 1 2920 EXPOSE 


1> 


IS 


14 


9 


PEOPLE UtEPf R fX!02 DEEPER FEATURING KAREN POLLARD 
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CHILDREN OF THE WORLD LtGHPfEAR SOUNDS OF BLACKNESS 
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24 
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THIS TIME AROUND EPiC PROMO MICHAEL JACKSON 
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25 


16 


8 


12 
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MUSICA ES Ml VIDA (ROBI-ROB'S BORIQUA ANTHEM PT.II) MCA IMPORT C*C MUSIC FACTORY 
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LOVE IN C MINOR PURE 226] CERRONE 


30 


26 


26 


6 


SUPERSTAR DJ MOONSHINE MUSK 88424 CIRRUS 
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SET ME FREE tCHlBAN 24875 MIISA 
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TIME TO GET DOWN HOT N'SPTCV 128^ ANGEL MORAES FEAT SALLY CORTEZ & OCTAVIA LAMBERTIS 
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THE JOY YOU BRING CUTTING 359 SWING 52 
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(44) 


NEW^ 


1 
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MY LIFE JELLVBEAI. 2505 95 NORTH FEATURING SABRYNAAH POPE 


(48) 


NEW^ 


1 
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26 
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SOON AS 1 GET HOME lUi .:D tic &AD eOY 7 904*ARISTA ♦ FAITH EVANS 


3 




2 


1 


7 


FU-GEE-LA iM; it iXi RUFFHOUSE 78194'COLUMBIA 


♦ FUGEES 




3 




2 


EVERYDAY t EVERVNIGHT ITI LOUD 6MS0WA 


♦ YVEnE MICHELLE 


ct) 


g 


3 


14 


BE MY LOVER " ixi RCA 64445 


♦ U BOUCHE 


( 


4 


7 


3 


FEELS SO GOOD (SHOW ME YOUR LOVE) ITI IXI UNIVEBSAL S«XM 


UNA SANTIAGO 


7 


5 


6 


6 


FUNKORAMA '.1 I : ME HSCOPt 95691 AG 


* REDMAN 


(8) 


11 




2 


WHO DO U LOVE iMi (I: ix) ARISTA 1-2943 


DEBORAH COX 


9 


7 


5 


20 


SET U FREE a> lA) STRICTLY RHYTHM 12362 


PUNET SOUL 


10 


9 


4 


12 


BEAUTIFUL UFE IHI (Tl l» AR6IA 1-»I8 


♦ ACE OF BASE 


11 


12 


14 


7 


STATIN' AUVE (Tl DO MOIKAL 15S62/AVEX{»ini>Ut 


♦ NTRANCE 


12 


ID 


16 


19 


EVERVBODV BE SOMEBODV IT) ixi HAW 0004'STRlCaY RHYTHM ♦ RUFFNECK FEAT VAVAHN 




30 


27 


19 


DANGER (Tl IX) FADER 120076 MERCURY 


♦ BUHZAY BLAHZAY 


Cii 

15 




24 


19 


3 


WALK! Ti TRIBAL AMERICA 5852CH R S SIZE QUEEN FEATURING PAUL ALEXANDER 




15 


12 


20 


FANTASY IM: iTmXI COLUMBIA 7B044 


♦ MARIAH CAREY 


(li) 


23 


23 


5 ■ NO ONE ELSE V ■ BSD eoi ! >;;j "aisTA 


♦ TOTAL 


17 


13 


10 


i; BEFOBE YOU WALK GUI OF MY LIFELIKE THIS AND UKETHAT lUi ITI H) K)«m J-MST.AHSIA ♦ MONICA 


18 


14 


13 


19 , TEUME.I' 1' ;sn65 


♦ GROOVE THEORY 


19 


21 


30 


11 


lEFmUII LEFUW ESHKUSHKABIAH iTi Jia CJ«N 5!27i=»B»T. * HEcTA-l SKELTAH ASD 0 GC A K « THE FAB 5 


20 


19 


15 


13 


WREKONIZE/SOUND BWOY BUREia lUl IT ili WRECK 20I6I NER/OUS 


♦ SMIF-N-WESSUN 


( 


2D 


NEW^ 


1 


♦ * * Hot Shot Debut* * * 

GIVE ME THE NIGHT ITi ixl BEUEMOO-I )WAK ♦ RANOY CRAWFORD 


22 




26 


22 


14 


HEY LOVER lUl IT DEF JAM,HAL 577495ISmN0 


♦ LL COOL J 




23 




17 


24 


10 


TONITE'S THA NIGHT (MmTi RUFF HOUSE 78093 COLUMBIA 


♦ KRIS KROSS 


il) 


39 


18 


3 


UKNOWHOWWEDO Ml IT: IX) CHRYSALIS 56511 EMI 


♦ BAHAMADIA 


25 


25 


11 


11 


ONE SWEET DAY Al. iTI IX; COLUMBIA 78075 ♦ MARIAN CAREY t BOYZ II MEN 




28 




16 


21 


Q 


GET MONEY'l NEED lOll TONIGHT • JNOtASSOBSAI KtWAG ♦ JUNICfl M AFTA, FEAT THE NOTORIOUS BT C 


NEW^ 


1 


6E0RGY PORGY Tl TRISTAR 36771 


3-0 




28, 




NEW^ 


1 


DON 'T STOP (WIGGLE WIGGLE! (II IXI AUREUS 1200 ♦ THE OUTHERE BROTHERS 


29 


22 


17 


3 


WONDERWALL 'Xi EPIC 76^04 


♦ OASIS 


30 


18 




2 


YOU'LL SEE iTi '« I7AYER1CK 43649'WAfiNER BROS 


♦ MADONNA 




REunir 


2 


THE NEW ANTHEM )Ti[l; LOGIC 5W3A N JOl FEAT, MARK FRANKLIN AND NIGEL CHAMPION 


( 


32) 


37 


40 


15 


1 MISS YOU (COME BACK HOME) IMi ITI (II UPTOWN 5513ZMCA 


* MONIFAH 


33 




20 


37 


17 


CELL THERAPY iM> ITi LAFACE 2 41 U.'ARISTA 


* GOODIE MOB 


34 


29 


8 


3 


MOVE YA BODY T) BIG BEAT 95701'AG 


« MAD SKILLZ 


35 


31 


28 


17 


MAGIC CARPET RIDE IT) (XI SM It 9014IWf ILE ♦THE MIGHTY DUB KATS 


(36) 


NEW^ 


1 


KEEP TRYIN' (Ti EPIC 78260 


♦ GROOVE THEORY 


(3i) 


NEW^ 


1 


TODOS LOS LATINOS (EN LA CASA) (II STRCTLV RHYTHM 12414 


MOREL S GROOVES PT 9 


38 


28 


9 


4 


CAUGHT A LITE SNEEZE III ATUtNIIC S551«AG 


* TORI MKIS 


39 


32 


20 


13 


TO DESERVE YOU < Tl (X) ATUXNTIC 85531 'AG 


♦ BETTE MIDLER 


(40) 


RE-ENTIir 


13 


1 GOT DAT FEELIN' im m CIR 5214 


DJ. KOOL 


^ 


NEW^ J 


1 


WELCOME (Tl OEF JAMfiAL 57779L<ISUtND 


* ERICK SERMON 


42 


33 




2 


FOR REAL (Tl (XI UNION I89YVARL0CK 


JACKAL THE BEAR 


43 


35 


32 


15 


LIVIN" PROOF (T: PAYOAYIONOON 120077)1SLA7ID 


• GROUP HOME 


44 


43 


25 


17 


AUTOMATIC LOVER (CAU FOR LOVE) (UXTI ARISTA 1 2S7) 


♦ REAL MCCOY 


(45) 




1 


CRIME SAGA (T; PENALTY 16yiOMMY aOY ♦ SHABAZZ THE DISCIPLE 


(46) 


50 1 - 


2 


MR. KIRK IT) (XI SM IE go30.PTlonLE 


4 HERO 


(47) 


RE-ENTRT 


2 


THE WINDING SONG ITI ix; SiRE 660I9.EEG 


DOUBLEPLUSGOOD 


41 


49 1 33 


8 


LOVE U 4 LIFE T) UPTEYWN 55159iMCA 


♦ JODECI 


_ 


Ji) 


RE-EIITItr 


7 


COLD WORLD ili orrin 22210 ♦ GENIUS^ZA FEATURING INSPEKTAH DECK 


SO 




38 1 34 


7 


BROKEN LANGUAGE/HUSTUN' 111 )X> PR04IU 7440 * SMOOTHE OA HUSTLER 



O TiHes with trw greatest sales or club play mcfeases tivs week_ ♦V*deoclip availability. Catalog numbef is lex vtnyl maxi-single. Of cassette maxi-smgle i1 vmyl ts unavailable. On Sales chart: (M) Cassette man-s-ngte availab-lily (T) Vinyl max'-single availability (X) CD 
ma »i Single availabiit/ c 1996. Bii iboartifBPi CofTunumcatiofls 




I 



(. 


The Bomb 


8 


Tanighl Is The HlgM 




THE BUCKETHEADS 




LE CLICK 


2. 


Magic Carpel Ride 


S. 


Scalman 




THE MIGHTY DUB KATS 




SCATMAN JOHN 


3. 


Da Yau Wanna Get Funkf 


TO, 


EveryOody Be Somebody 




CtC MUSIC FACTORY 




RUFFNECK 


4. 


Macarena 




FEATURING YAVAHN 




LOS DEL MAR 


11 


Parly an 


5. 


Sexual Healing 




ULTRA NATE 




MAX'A'MILLION 


12. 


Slay Together 


6 


Groove Tltaag 




BARBARA TUCKER 




ZHANE 


13. 


Love S Devotion 


7. 


Too Many Fist) 




JOI CAROWEIL 




FRANKIE KNUCKLES 


CSG2II-4 CD 6218-2 JfAR 




Available through all mnjor 
one-stops and distribulors nationwide. 
Call 1-800-328-6640 (ext. 877) 
lor more inlormation. 
Distribiiled try K iel International (USA). Inc. 
1996 K iel Intetnalional fUSA}. Inc. 
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Shenandoah Marks 1 st Decade 

Capitol Set Features Oldy New Material 



m BY DEBORAH EVANS PRICE 

NASHVILI.K— Shenaiuloah is fole- 
hratinp its 10th anniversary this year 
with the April 2 release of "Now & 
Then." 

The 15-song collection features such 
early hits as "Clhost In This House." 
"Church On Cunilx-rlaml lioad," "T\u^ 
Dozen Roses," "Sunday In The South." 
and "Moon Owr (Jeorgia." There also 
are fiw new tracks. includinK "I Will 
Know You," "Lonely Too Long." and 
the first single. "All Over But The 
Shoutin'." which will be released Feb. 

"The overall feeling on this i>articu- 
lar project is that this is a celebration 
|of| their career." savs Capitol execu- 
tive VP/GM Walt Wihon. "When we 
stepped hack and tttok a look at their 
history and what an imjiact these guys 
have had over the last 10 years, it's a 
real exciting thing to celebrate. This 
hand has to be one of the most consis- 
tent acts in country music." 

According to Wilson. Capitol plans 
to make consumers aware of the new 
album through radio specials and a 
push at i-etail. It is still working out the 
details on a worldwide radio special 
and also plans to issue another siiecial. 
"We are going to service a similar 
radio siK-cial to all the 2,r>0()-plus sta- 
tions that are out there." he .-iays. "It 
will he an ojien-ended special where 
stations can actually edit in their own 
imiilvement." 

C'apito) is also negotiating with the 
Nashville Network on a Shenandoah 
10th anniversary television special 
that will air later in the spring. Addi- 
tionally, the label is talking to TNN 
about devoting a whole episotle of the 
new "Prime Time Country" show with 
Tom Wopat to Shenandoah. 

"This band hasn't gone away." Wil- 
son sitys. "EverylxMly loves them, and 
they are doing great. In fact, they are 
doing better in a lot of ways than they 
i>v(>r huw. and it's tiinc to stand up ami 
celebrate it." 

Shenandoah has a lot to celebrate 
these days. It seems to be enjoying its 
best time yet. The group took home a 
Country Music Assn. Award in Octo- 
ber for its collaboration on "Some- 
where In The Vicinity Of The Heart" 
with Alison Krauss. This year, 
Shenandoah is nominated for (Irammy 
Awards in three categories — best 
country performance by a duo or 
group with vocal for "Darned If I 
Don't (Danged If I Do)"; best countn,' 




SHENANDOAH 



collaboration with vocals for "Some- 
where In The Vicinity Of The Heart" 
with Krauss; and lx*st Southern gos- 
pel, country gospel, or bluegrass 
gos|)el album for its participation on 
"Amazing (Irace — A Country Salute 
To Gospel." 

Lead vocalist Marly Haybon says 
that the hand is enjoying these good 
times and that the new reconl is a 
reflection of Iwth the group's past and 
future. "We wanted to take people 
through the years. From the first top 
10 isinglej. 'She Doesn't Cry Any- 
more.' to 'Mama Knows.' 'Church On 
Cumberland Road.' and 'Sunday In 
The South.' 

"We wanted to take people through 
the yeai-s as it went in the Ix'ginning 
of our career," Kaybon says. "It gave 
us a chance to take jwople fi-om wheix' 
we started at A and wound up at H. 
This thing isn't over. We are at the 
AB(' level now, and Z is a long way 
off." 

Raylwin says the group originally 
envisioned its greatest-hits package 
as a live album. But it had been in the 
studio recording new material last 
year, ami it was the lalx'l's idea to take 
five of those new songs and place 
them with 10 greatest hits for the new 
album. Then the group went back in 
and rerecorded new versions of its 
previous hits (with the exception of 
"Somewhere In The Vicinity Of The 
Heart," which wa.s recorded recent- 
ly). 

"The hits on this record ha\^ been 
brought up to date musically and son- 
ically." Wil.son says. "Now our job is to 
get the message out to all the sup- 
|iorters of Shenandoah, radio, and the 
press." 

Wilson and the Capitol staff are 
hoping the exposure from the Gram- 
my nominations will translate into 
album sales. Debbie Abbott, senior 
buyer at Best Buy. a 250-store chain 
based in Minneapolis, says that coukl 
be the case. Although she hadn't 
talked to Capitol reps yet alxjut their 
plans for the April release, she says 
award show exposure is always help- 
ful to a new album. 

Wilson says Capitol plans a push to 
retail that will let fans know what to 
expect from "Now & Then." "We ar-e 
going to sticker the album and let |)eo- 
plc know what a great record it is. 
liecause it has 15 cuts on it with the 
old ami new songs, and we're going to 
position it like a new Shenandoah 
record," he says. "Retail is a lot like 
radio. They love Shenandoah because 
they aivn't flashy, hut they get the job 
done." 

Gary McCartie, PD at WMZQ 
Washington, D.C.. agrees. "Shenan- 
doah represents all that's good alxjut 
country music — great harmonies, 
family values, and songs about real 
life."* 

WiLson says Capitol plans to secure 
listening posts at retail and will be 
setting up promotions at rarlio to cap- 
italize on the 10th anniversary. "We 
will lie doing a lot of 10th anniversary 
things, and we are in discussion right 
now' with Justin BfKits in working up 
some type of promotional things. W^e 
just don't have the mechanics finished 
enough to talk about it yet." 



Capitol isn't relea.sing a video for 
the first single, but plans one for the 
second. "Our theory was to put the 
money we wouki have put into a video 
... to go in conjunction with TNN on 
the 10th annivei"sary sjK'cial and ijos- 
sibly use that down the road for a 
home video. We are kind of investing 
in partnei*ship with TNN on this." 

Booked by William Morris, Shenan- 
doah will also tour this year in support 
of the 10th anniversary and the new 
album. (KaylKin will continue to per- 
form .solo dates in supiM)rt of the w)lo 
gospel i)roject he released on sister 
EMI label Sparrow last spring.) The 
(Contiiufed on page .0)) 




Gattis And The Marty Party. RCA newcomer Keith Gattis was recently joined in 
the studio by Marty Stuart, who plays mandolin on Gattis' upcoming album. Gat- 
tis' first single, "Little Drops Of My Heart." will be released this spring. Pictured, 
from left, are producer Norro Wilson, Stuart, and Gattis. 



Navy F-14 Crash Kills Musician; 
Great Reissues From RCA, Capitol 



That navy F-H crash in Nashville Jan. 29 took the 
life of a former country musician. Tommy Ewing Wait. 
;>i. was visiting friends Elmer and Ada New.som when a 
Tomcat jet hit the Newsom home in Antioeh near the 
Nashville Airjjort, killing all three immediately. Wair was 
a fiddler and backup singer for Stonewall Jackson in 
the '*>0s, and his sister Juanita is mai ried to Jackson. He 
also was a former Metro police officer here . . . Veritas 
Music Kntertainment has hati to change its name because 
of a copyright problem. The label launched by Roy Wun- 
sch and Bud Schaetzle will henceforth be known as 
Imprint Kecords. It continues to be traded on Nasdac] as 
VMKI. First relea.ses are expected this spring from 
(itetchen Peters and Bob Woodruff. 



Wv 



by Cket Flippo 



YNONNA, whose life- 
style continues to enthrall 
the tabloid press, has got- 
ten pregnant again, is now 
marrietl. ami is launching 
a tour, album, and televi- 
sion special. She's lined up 
the flamboyant Bette 
Midler as special guest on 
her CBS television special, 
to be aired Feb. 23 at 10 
p.m. EST. The album 
"Revelations" will be re- 
lease<I Feb. 13 by Curb/ 

MCA, and her tour begins with shows on March 1">, 1(>, 
and 17 at the Universal Amphitheatre in Los Angeles. 
She will be a guest on "Late Show With David Letter- 
man" Feb. 21, "(iood Morning America" Feb. 22, and 
"The Tonight Show With Jay Ix^no" March IS. She'll al.so 
appear with Kicky Skaggs and Michael McDonald on 
"CMT Presents: Monday Night Concerts" April 8 at 8 
p.m. and midnight EST. BlackHawk will l>e opening act 
on the first leg of her two-year tour. 

Apple {X)MPUTER has signed on as title spon.sor for 
Extravaganza '!Mi, the Nashville Entertainment Assn.'s 
four-<lay showcase of local, regional, and national musical 
talent, which is scheduled for various venues Feb. 1-1-17. 
More than 200 acts are booked. Other corjMrate spon- 
sors are Blockbuster Music. Budweiser. Western Pacific 
Airlines. Jack Daniel's, Southern Comfort, and Henry's 
(Ireat ('offee Shop (the product of (libson (Juilar chair- 
man/CEO Henry Juskicwicz). The event benefits the 
city's Musical and Vi.'^ual Arts Educatitm Foundation, 
which works with Metro public schools here . . . Booking 
agent Joe Harris* funeral last week included perfor- 
mances by his clients (larth Brooks, the Oak Ridge 
Boys, and the Moffals. 

All Music Row was abuzz about Brooks' refusal to 
accept the American Music Awards" artist of the year 




award (see The Beat, page 14). Brooks said he thought 
that Huotie & the Blowfish should have gotten the 
award because they turned retail sales around last 
year. Tammy Wynette, on the other hand, said she 
woukl have walked on water to get there to collect her 
Award of Merit. Brooks won male artist and album 
awards and kept those. Reba McEntire was named 
best female artist, best group was Alabama, anti best 
new artist was Shania Twain, who continues to enrich 
my life by risking catching pneumonia in her fashion- 
able outfits. 

Some CJREAT stuff: Country caUlog continues to 
enrich our listening experience. Crossing my desk this 
week are some discs that 
will stay on top of the 
active stack for a while. 
RCA's Essential Series 
brings "The Essential 
Jim Ed Brown And The 
Browns," "The E.s,sential 
Dottie West." "The 
Essential Connie Smith." 
"The Essential Earl 
Thomas Conley," and 
"The Essential Foster 
And Lloyd." Needless to 
say, "Pop A Top" from 
the Browns should he 
playi'd daily, and it's nice to hear "Scarlet FiiblMjns (For 
Her Hair)" again, as well as "Barroom Pals And (lood- 
time (lals." The late Duttie West is fondly rememtered 
for her feisty .spirit as well as for such hits as "( 'ountry 
Sunshine." Conley's duel with Keith Whitley on "Broth- 
erly Love" should be required listening for all aspiring 
artists. Smith's "Once A Day" likewise needs a revisit. 

Capitol /Nashville's Vintage collectitm is issuing albums 
from Wanda .lackson, Tex Williams & His Western 
Caravan, Merle Haggard, and classic duets by George 
Jones & Melba .Montgomer>'. From the latter, there's 
an embarrassment of riches: "We Must Have Been Out 
Of Our Minds," "Rollin' In My Sweet Baby's Arms." and 
"Blue Moon Of Kentucky" Jones' chemistry with Mont- 
gomery was far different than his cooler partnership 
with Tammy Wynette, and this is a real barn-burner. 
Haggard's cuts, produced by Ken Nelson and Fuzzy 
Owen, are simply classics: "Mama Tried," a live "White 
Line Fever," "Sing Me Back Home," "Hungry Eyes." 
"The Bijltle Let Me Down," "Blues Stay Away From Me." 
a ])reviously unreleased "Streets Of Berlin." and live ver- 
sions of "Okie From Muskogee" and "The Fightin' Side 
Of Me." 

Jackson, as you know, pioneered in both rockabilly and 
country. In her one guest appearance on "The (Irand Ole 

(Cdiiiinuvd on fKiqi- .{U) 
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TNN's 

new cou 



showcase ! 






CSountry 

Hosted By Tom Wopat 

weeknights 
9PM ET LIVE! 

C3TNN 

THE NASHVILLE NETWORK* 



C I'M* Croup W Salcllilc Comirunicalions, THE NASHVILLE NEWORK. T>JN and Ihc TNN lojtH «c rcgisicrwl sen i« majks. 
■iMl PRIME TIME COUNTKY and WE AKE COUNTSV are tana naikt. ofKLM. liK . • Gayloid Eolcnammciit Coiii|>Miy. 




Cl.: 



jterial 



Bfcggd HOT COUNTRY S 



COMPILED FROM « NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE 150 COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 



1^ LU 
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l«ST 
WEEK 


is 


WKS. ON 
CHART 


TITLE 


ARTIST 

i \UMBEB.DISTR'aLniNG LABEL 


PEAK 
f«SIIION 










* ♦ ♦ No. 1 ★ * * 






1 


1 


2 


13 


(If YOU'RE NOT IN IT FOR LOVE) I'M OUTTA HERE! 2 n»i 

ft i.lANGE TWft-rvK J LANGI ,C?i.C 


■INS. 1 ♦SHANIA TWAIN 

\Vi MERCURY NAiKVILU 852206 


1 




5 


5 


11 


BIGGER THAN THE BEATLES 


♦ JOE DIFFIE 

:C. 'V EPIC 7S2C2 


2 


CD 


5 


5 


18 


NOT ENOUGH HOURS IN THE NIGHT 


♦ DOUG SUPERNAW 

C.I IV, G.AM 1 7^tJFlPRISE 


3 


4 


4 


4 


13 


COWBOY LOVE JOHN MICHAEL MONTGOMERY 


4 


CD 


7 


7 


14 


LIKE THERE AIN T NO YESTERDAY 


BLACKHAWK 

iC iVl ARISTA '. -2%^' 


5 


6 


2 


1 


I« 


IT MATTERS TO ME 

HE-.:.- t ■ 1 '.' ■ r mu) 


♦ FAITH HILL 

CilVWAPRERERCS I. WIS 


1 


7 


3 


3 


16 


WHEN BOY MEETS GIRL 

f ^r|i-..\,, 1 ' t-.-..- KO," CL;ifK,c WATEftSI 


♦ TERRI CLARK 

V 1 V; RC JR Y -lASHVILLE Bf: 


3 


CD 


8 


9 


13 


NOT THAT DIFFERENT 

P iVORLEV t iLA- . MuBBo i*^ GOOD.. SCOTTi 


♦ COLLIN RAYE 

Ii; IVIEPIC JBlb? 


8 


CD 


11 


12 


11 


WILD ANGELS 

^ .VI HIFVf si At iP.^ r. HAHRliC\ H,Sr:'oO\ 


* MARTINA MCBRIDE 

CI I'V) RCA 6J437 


9 


CD 


9 


11 


14 


RING ON HER FINGER. TIME ON HER HANDS 


REBA MCENTIRE 

IT-' MCA SblBl 


9 


(TT) 


10 


j3 


16 


WHAT 1 MEANT TO SAY 

[iC.jC* : ' ■ -1 . ■. V ■■;[■ ■ 


♦ WADE HAYES 

IF.: lul ODLUMBJ* ?ROB^ 


10 


(u) 


12 


18 


10 


THE BEACHES OF CHEYENNE 

ARfy'i'.l ... r — : - r.. BR02-.i 


GARTH BROOKS 

V, CAPITGL NASWVILLE '.'KliZ 


12 


U3) 


lA 


17 


7 


I LL TRY 


ALAN JACKSON 

:vi ARISTA 1 ;Ct4l 


13 


Cli) 


13 


15 


8 


1 KNOW SHE STILL LOVES ME 

T RRi . T7.„ - „ ....,7.H) R W WHMtS^ 


GEORGE STRAIT 

IV: tACA 55163 


13 


QD 


18 


24 


7 


YOU CAN FEEL BAD 


PATTY LOVELESS 

LilV ERrC 7B2DR 


15 


GD 


16 


19 


9 


IF YOU LOVED ME 


♦ TRACY UWRENCE 

AFlArgllC ALBUM CUT 


16 


(3D 


17 


20 


12 


OUT WITH A BANG 


OAVID LEE MURPHY 

'.■ F.ILA 55;53 


17 
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OD 


ZD 


26 


6 


TO BE LOVED BY YOU 


WYNONNA 

:i v-c\jfiB ^^JmviCA 


18 


QD 


19 


22 


12 


■ROUND HERE 

■,| ■ ■ ■■ .-. P.-IL.LP,; LP.1LPIC*. G l-IIRRAh' 


♦ SAWrt^ BROWN 

F. c • 'IF.;. ■uFj,.-5 


19 


(20) 


2A 


29 


9 


WALKIN AWAY 

',' . " '.i: RIO . A Rl:«<!ff C W Sft.'AM 


♦ DIAMOND RIO 

c .viARISIA 1 2934 


20 




31 


37 




HYPNOTIZE THE MOON 

.Slhi . 


♦ CLAY WALKER 

iC/iVlGIANI i:-G4 REPRISE 


21 




26 


27 


— 


SOME THINGS ARE MEANT TO BE 


♦ LINDA DAVIS 

C. IVl ARISTA 1 JBRfi 


22 


(23) 


23 


25 


14 


GRANDPA TOLD ME SO 

. ..p ■. . 1. , I. i.iCN.-- 


KENNY CHESNEY 

CiiV BNAW35J 


23 


24 


15 


3 


16 


CAN T BE REALLY GONE 

. ^Ih ju: 0 :.AL-R.tUSE GBURRl 


♦ TIM MCGRAW 

:Ci:D. IV: CURB T€97i 


2 


(25) 


30 


34 


10 


TOO MUCH FUN 

. tTR. ilJR R TRA^ S T MAIlOY IC WRKiKI.l J KMGhT . 


♦ DARYLE SINGLETARY 

GIANT ALBUW CUT TfERftlSE 


25 


2B 


21 


21 


18 


HEART HALF EMPTY ♦ TY HERNDON FEATURING STEPHANIE 8ENTLEY 

■. : .l-r C, Rl.RP C CHILD) CI (V' ERIC 7eO.'3 


21 


dD 


28 


31 


10 


PARADISE 

- M i .^^Ofi 1 B VCCIU.ft MURfiAHl 


JOHN ANDERSON 

:ci fvi m>- «4e5 


27 


(ID 


29 


33 
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SHE SAID YES 

:.\ , : i i.i R AMNS: 


♦ RHETT AKINS 

FV: DECCA 55CS5 


28 


(D 


33 


36 




YOU GOTTA LOVE THAT 

s BE'>t" e i'.E5 


NEAL MCCOY 

ATLANTIC At BUM CUT 


29 


30 


22 


10 


19 


REBECCA LYNN 

F 1 1 . . -'-.■;fj ; E'^.trji-; 


* BRYAN WHITE 

:Ci'ViASTLLmG43tC 


1 


dD 


35 


39 




IT WOULDN'T HURT 10 HAVE WINGS 


MARKCHESNUn 

FVOECCA 55iM 


31 


(ID 


36 


44 




NO NEWS 

PCOOK ^* LKir^ SHCGiN RflJSRKHARI M D. SANDERSi 


♦ LONESTAR 

iCi;viBHAfc434e 


32 


33 


34 


30 




TALL, TALL TREES 

• ,Ai.. 1. ...ir.F'i ft M.LltRi 


♦ AUN JACKSON 

V: ARISTA ; ?B7i> 


1 


(M) 


37 


40 




WHAT DO 1 KNOW 

F. LHA-. f -. :FA. Rj^t c MA.ESKI.S.SMlTM. 


RICOCHET 

IC: (VI COLUMBIA 7B068 


34 


3S 


25 


14 




THE CAR 

C HCAarl; l M ^-F-i^^i ij HE-'F^ 


♦ JEFF CARSON 

t£j IDI FVI MCG CURB 7697i.-i 


3 


(D 


38 


45 




IT WORKS 

fCOPrt |F^ .-.l.-.f^AF.H Mi.i-F- ASFRI\FiiR; 


• ALABAMA 

CI :v. RCA 64473 


36 


dD 


44 


52 




HEART'S DESIRE 

- hL'.:~ -' ■•■■F'F'E I R -'^Rr.r.L 


LEE ROY PARNELL 

1'. CAREER i ;R57 


37 


38 


32 


16 




LIFE GETS AWAY 

STHOl.'C : .[ A.LAFA M.^F^FILAyT ^CF^I.'rLER 


CLINT BUCK 

:Vi RCA 64447 
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(D 


42 


43 


9 


READY. WILLING AND ABLE 

irr 1 .VI IFF F .FFF .1. SVifETi 


LARI WHITE 

ICI .VI RCA 644^5 


39 


(3D 


■n 


4b 


8 


STANDING TALL 


♦ LORRIE MORGAN 

.c: ;veNA64jS4 


40 


41 


39 


32 


19 


DEEP DOWN 

R 'ILlis M FOCLE W ALDRICGE..' .SRRARL 


♦ PAM TILLIS 

:C V. AR STA ; 7876 


6 


42 


41 


41 


20 


IN PICTURES 

£ liFiR: ' ' ;laFima f.ffff ? I tOiti 


ALABAMA 

c. v rcacaa;? 


4 


QD 


46 


49 


9 


SHE'S GOT A MIND OF HER OWN 


JAMES BONAMY 

Ci V EPIC 7S72C 


43 


(«) 


47 


54 


4 


ALL YOU EVER DC IS BRING ME DOWN ♦ TCE MAVERICKS fFEAT FLACO JIllENEZ.i 
C C&:f f ' . - ANDERSON V MCA ^5154 


44 


(© 


49 


50 


7 


COUNTRY CRAZY 

CDINA.i, : ,r.. 1 1 F FF.AS P F-jViELL C JONES: 


LITTLE TEXAS 

AARNER BROS ALEUW CL7 


45 




58 




2 


WITHOUT YOUR LOVE 


AARON TIPPIN 

C IV: RCAtJ47: 


46 




52 


62 


3 


THE RIVER AND THE HIGHWAY 

P TILi;'- .1.1- F F F ' -.117. 


♦ PAM TILLIS 

IVl ARISTA 1 2555 


47 


40 


40 


42 


19 


ALWAYS HAVE, ALWAYS WILL 

C CCOF N[...FN F F.i-.N[.V,LEE 


SHENANDOAH 

:Vi CAPITOL NASKVILIE 16*3 


40 


QD 


51 


59 


4 


EVEN IF 1 TRIED 

R eF_7h.ET .7 7ALILK N yuSIC: B REGAN. 


« EMILIO 

Ci CAPfTOL NASHVILLE 58fC7 


49 


(M) 


70 




2 


IT S WHAT 1 00 


♦ BILLY DEAN 

iCiCARiTOL NASHVILLE S657f 


50 


dD 


55 


53 


5 


NOW THAT'S ALL RIGHT WITH ME 


♦ MANDY BARNETT 

:C: :Vl ASVLLM 


51 


dD 


53 


60 


4 


ONLY YOU (AND YOU ALONE) 


♦ TRAVIS TRITT 

WARNER BROS ALBUM CUT 


52 


L 337 


54 


56 


5 


LET YOUR HEART LEAD YOUR MIND 


♦ SMOKIN' ARMADILLOS 

C; iLi FV, MFG IF.RB ^^/rt 


53 


(54) 


62 


70 


3 


HEADS CAROLINA. TAILS CALIFORNIA 


♦ JODEE MtSS Nfl 

ICI II IV "1 RF 'FF.-_ 


M 


dD 


72 




2 


HEAVEN IN MY WOMAN'S EYES 

r BRCl/iN .'7 -.E.-Fh 


TRACY BYRD 
.V, MCA 551-35 


55 


dD 


60 




2 


GONE (THAT'LL BE ME) 

PANLFERFON C F_.AKiM 


♦ DWIGHT YOAKAM 
REPRISE ALBUM CUT 


56 


dD 


61 


67 


3 


1969 

FF SlfGALL.F t-.K'Cv c C'vAHBER.AifF i'. SftCALLC HARRISOR.D H£N$C*vl 


♦ KEITH STEGALL 

FC: in MERCUn NASHWtU tUilS 


57 


58 


SO 


35 


17 


IF 1 HAD ANY PRIDE LEFT AT ALL 

BC'AEN c HCFiVARD 1 GREENEB*UI.V" SEALS t 5ET5ER 


♦ JOHN BERRY 

C IV CAF»TOL NASFiN tlE SaieS 


25 


(M) 


63 


65 


3 


HANGIN' ON 

E C VAHEP A F/CCREAC ' B C MAHER K l-URLEV C INGRAI7 


♦ RICH MCCREADY 

ic: MAGNATONE 11C-: 


59 
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NEW^ 


1 


THE LOVE THAT WE LOST 

E SLAv.h.SHEDD IG.BlfflB.M.POWELU 


CHELY WRIGHT 
(C) m POtYOOR NASHVIIU 57;M6 


60 


61 


64 


66 


4 


RIPPLES 

k lANN; N 1 :HI;F '■ FIASElCEN 


♦ 4 RUNNER 

CF IV: PIlLtCOR NASHVkLE 5 7 7 737 


61 


dD 


68 


72 


5 


ALL 1 WANT IS A LIFE 

srpi F;', I. ' F7LFll(NS $ MUNSETF.D Rf RIMWEfti 


TIM MCGRAW 

CURB ALBUM CU' 


62 


63 


66 




2 


WHO'S THAT GIRL 

T WIL^E^ ■ .'.ukFEF if RLMLiV.G TEREN D PFfilWMER; 


♦ STEPHANIE BENTLEY 

C IV EFC 7&334 


63 


(M) 


69 


69 


4 


LADY'S MAN 

J CRUTCHEiEfD ;R CBOSfiV G COTTON: 


♦ ROB CROSBY 

ft VEft NDRTIF ALBUM ClT 


64 


® 


74 




2 


TEN THOUSAND ANGELS 

D MALIOV N WILSON iS B FONES B HENMRSOKI 


♦ MINDY MCCREADY 

IC: IVl SNA 64476 


65 


66 


67 


64 


20 


TROUBLE 

T BRCfVN F ^N IFFR 


♦ MARK CHESNUTT 

C: Vi DECCA 55163 


18 


dD 


NEW^ 


1 


SHE GOT WHAT SHE DESERVES 

F7 |7,F. ... .F . 1 . hi- L ElACKi 


FRAZIER RIVER 

IVIDECCA 55173 


67 


68 


56 


55 


12 


SHE CAN'T SAVE HIM 

. SRI '..1.1, 1 1 fENGBEP: 


♦ LISA BROKOP 

iC CAPITOL NASmvilLE 565*3 


55 


69 


65 


63 


19 


RUB A-DUBBIN' 

ciiF ■ : . ■ 1 ■ F-. F.AV s B hobbsf 


♦ KEN MELLONS 

C: IV EP'C 7B066 


39 


70 


59 


5! 


18 


NOTHING 

1 ANrrfiFCN FI F0AKAI7,K0SfAS 


♦ DWIGHT YOAKAM 

C 0 F... REPRISE 1 7734 


20 


71 


57 


47 


16 


SMOKE IN HER EYES 

:. FUF.L F n F^RESTWOOC: 


♦ TY ENGLAND 

C: IV. RCA 644C5 


44 


72 


RE-ENTRY 


11 


THE FEVER 

A RE-NFJFCis 3 TVLER J PEPRT.fi KENNEDY D ROBERTS: 


GARTH BROOKS 

(ViCARlTOL NASMVILLE 18946 


23 


73 


73 




2 


THE STRENGTH OF A WOMAN 

. CR'i'CHFiELD PCfAfPCOF 


♦ PHILIP CLAYPOOL 

Ci'E.' ,V.CUflB7f977 


73 


QD 


REENTRY 


II 


WHAT IF JESUS COMES BACK LIKE THAT 

P FVFRFEF F FFA. FiFSRF f RijnCH C >DHNSi7N 


COLLIN RAYE 

fPlC AlflUM CU- 


57 


75 


NEW^ 


1 


YEARS FROM HERE 

N fAAfi". f,' ,.: . F'.F ..VF.pTh IC BAKER 7 M7ERS . 'A LL At/S' 


♦ BAKER & MYERS 

C. iVlKFCGCURfi 7696" 


75 



(3 Records s.rK)wiiigar. ncfease n Qetections ower ttie pfev ous *«e*(, 'es^fdless ot c-iarT movefTent Aifpowp awarded to ttxjse 'ecorfls wtiich 
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IT MATTERS TO ME vFiF-.EPtFFCs .7-if, 3«riFsalN>.l 






14 


12 


12 


33 


WHEN YOU SAY NOTHING AT ALL BHA 64329BCA ALISON KRAUSS & UNION STATION 


1 


1 


1 


11 


FAITH HILL 




15 


15 


17 


6 


BIGGER THAN THE BEAUES EPIC 78202.so«v JOE DIFFIE 


2 


2 


2 


18 


I'M OUTTA HEREI.THE WOMAN IN ME l/ERCUHv NASHVILLE 852206 


SHANIA TWAIN 




16 


13 


14 


33 


ANGELS AMONG US RCA 626J3 ALABAMA 


3 


3 


3 


25 


1 LIKE IT. 1 LOVE ITc jrb76!f61 


TIM MCGRAW 




17 


17 


16 


33 


YOU HAVE THE RIGHT TO REMAIN SILENT CURB 76956 PERFECT STRANGER 


4 


4 


4 


11 


CANT BE REALLY GONE CURS 76971 


TIM MCGRAW 




(18) 


18 


24 


3 


NOT ENOUGH HOURS IN THE NIGHT giant l776A,wAlinER BROS DOUG SUPERNAW 




5 


6 


9 


NOT THAT DIFFERENT epic ;818»so«y 


COLLIN RAYE 




19 


20 


22 


11 


NOTHING REPRISE 17734..WARNER BROS DWIGHT YOAKAM 




6 


7 


12 


WHAT 1 MEANT TO SAY 77 .UUBIA 780B7750«t 


WADE HAYES 




20 


19 


19 


21 


NO MAN'S LAND Atlantic btiosag JOHN MICHAEL MONTGOMERY 


m 


16 


25 


3 


HYPNOTIZE THE MOON giant l 7;o*'wab»ieb BROS. 


CLAY WALKER 




21 


21 


21 


26 


I'M NOT STRONG ENOUGH TO SAY NO arista l mil BLACKHAWK 


1 


7 


8 


13 


REBECCA LYNN asyhjm m360,ug 


BRYAN WHITE 




22 


22 


18 


19 


WHO NEEDS YOU BABY CANT 1 7771,'vvARNER BROS CLAY WALKER 


9 


9 


10 


8 


WHEN BOY MEETS GIRL UERCURV naskville 852388 


TERRI CLARK 




23 


23 


20 


32 


SOMEONE ELSE'S STAR ASVLUU 6443sf EG BRYAN WHITE 


10 


8 


5 


21 


THATS AS CLOSE AS I'LL GET TO LOVING YOU KA 64392 


AARON TIPPIN 




(24) 


NEW^ 


1 


EVEN IF 1 TRIED capitoi Nashville saso; EMILIO 


11 


11 


11 


8 


HEART HALF EMPTY epic 7»73.mrv TY HERNDON FEATURING STEPHANIE BENTLEY 




(25) 


NEW^ 


1 


YOU CAN FEEL BAD epic 7820950nt PATTY LOVELESS 


12 


10 


9 


12 


THE CAR WCG CuftB 7e97CFCUR6 


JEFF CARSON 


O Recwds With the greatest sales gains this week. •Recording industry Assn of Amenca cef1ificat<on fo* sales of 500,000 units. ARiAA 


(13) 


14 


15 


15 


TEQUlU TALKIN' BNA643S6,ftCA 


LONESTAR 


certificatiofi for sales of 1 million units, with multimiliion titles indicated by a numeral loiiowmg [he symbol, s 1996. Bitlboard/BP 
Communications and SoundScan. tnc. 
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by Wade Jessen 

Tr.\CY LAWRENCE takes Hot Shot Debut honors with his fifth project, 
"Time Marches On," at No. 6 on Billboard's Top Countrj' Albums chart The 
sales total, in excess of 20,000 units, also places that package at No. 37 on 
The Billboard 200. Bob Heatherly, sales and marketing VP at Atlantic 
Nashville, says this album illustrates Lawrence's artistic maturity and his 
widespread acceptance among fans. Heatherly thinks this set also reflects 
Lawrence's confidence with production duties, which are shared with Don 
Cf>ok and Flip Anderson. "Time Marches On" marks Lawrence's second- 
highest debut on Top Country Albums; Lawrence's prior studio album, "I 
See It Now," entered that chart at No. 3 in '94 and dips slightly (56-59) this 
week. Meanwhile, the lead single from the new^ title, "If You LoN-ed Me," bul- 
lets at No. 16 on our airplay list, 

Patty loveless (Epic) also posts her second-highest Top Country 
Albums debut with "The Trouble With The Truth." which enters at No. 15 
and graces The Billboard 200 at No. 98 on sales of about 1 0,000 units. Coin- 
cidentally, it was Lov-eless' prior title, like Lawrence's, that held her career- 
high debut. "When Fallen Angels Fly" entered Top Countrj' Albums at No. 
9 during September *94. "The Trouble With The Truth" is Loveless' ninth 
album title and her third for Epic. 

And the winners ARE: our Greatest Gainer on Top Countr>' Albums 
goes to Lonestar (BNA) for its self-titled debut disc, jumping 64-51 for an 
increase of 500 units. That title, which also bullets 35-28 on the Heatseek- 
ers chart, is one of only four packages on the country chart to show unit 
gains, typical at this time of year. The other three titles showing modest 
jumps: '"'Life Is Good" by Emilio (Capitol Nashville), 43-39; "A Thousand 
Memories" by Rhett Akins (Decca) 49-46; and "We All Get Lucky Some- 
times" by Lee Roy Parnell (Career) 71-67. The Akins title wins our per- 
centage-based Pacesetter award for an increase of more than 5%. 

Kentucky thunder: Wynonna (CurVMCA) flies solo in the Air- 
power brigade with "To Be Laved By You," which jumps 20-18 on Billboard's 
Hot Country Singles & Tracks for an increase of more than 250 spins. Air- 
play leaders for the song are WPOC Baltimore and WBCT Grand Rapids, 
Mich., with 33 spins each. Greg Cole, music director at the Baltimore sta- 
tion, says Wynonna's song has consistently been that station's top re(iuest 
item for three weeks. Cole thinks the absence of current material from 
Wynonna during 1995 hasn't dampened the enthusiasm of listeners, and 
many have expressed excitement for the forthcoming album. "Revelations." 
"To Be Loved By You," written by busy Nashville tunesmith Gary Burr and 
former Cincinnati Bengal Mike Reid. is the lead single from "Revelations," 
due at retail Feb. 13. 

Turn it on, turn it UP: Radio listeners are apparently satisfied with 
much of what is being played on country stations these days, with only 25% 
of the top 40 titles on the airplay chart showing decreases this week. Of 
those 10 songs, four peaked at No. 1 and five others peaked elsewhere in 
the top five. The remaining title peaked at No. 21. Meanwhile, Chely Wright 
(Polydor Nashville), the Academy of Country Music's top new female wcal- 
ist of '95, takes Hot Shot Debut honors at No. 60 with "The hove That We 
Lost" 



SHENANDOAH MARKS 1ST DECADE 



(Continued tnnii puiji: .Hi) 

new tour and TV special will introduce 
fans to new bassist Rocky Thacker, 
who joined the group in the wake of 
Ralph Ezell's departure at the end of 
1995. "Ralph mo\'ed to Nashville to be 
a session player, and there will be a lot 
of people continuing to want to hire 
him," Raybon says. "He is going to do 
wonderful." 

Raybon is looking forward to per- 
forming the new material live. He 
feels the new songs fit together with 
the hits into a cohesive collection. 
"There is a lot of realism in the songs 
we've done," Raybon says, citing new 
tunes on the album such as "Lonely 
Too Long" and "All Over But The 
Shoutin'." 

"It's all real-life stuff,** he says. 
"That's one thing I appreciate about 
the songs that we cut. We try to cut 
stuff on the level of which we are. 
What we are are just people that may 
have a different profession than some- 
body out there laying brick or a pipe 
fitter or a clerk. We do something dif- 
ferent for a living, but it doesn't make 



us any different than anybody else . . . 
We are just concerned with making 
good music. That's where our mind-set 
is. [We] try to sing songs that are pos- 
itive, songs that lift up the heart" 

Amongst the Shenandoah songs 
that fall into that categor>' is a new cut 
on "Now & Then" called "I Will Know 
You." "Listening to the story line of 
the song, it could be happening any- 
where." Raybon says. He starU recit- 
ing lines: "It could be anywhere on 
some crowded street/I'll turn around, 
you'll turn around, and our eyes will 
meet/On a plane, at a party, through 
a friend of a friend/It's gonna happen, 
I just don't know when . . . /But I'm 
going to find you one day, and it'll be 
worth the wait/Before you even say 
your name I will know >-ou . . . / You've 
been calling me from across the 
stars." 

Though they've recorded positive 
music, the band's members haven't 
known only good times. Five years ago 
they were at a low ebb after being tied 
up in litigation with other bands also 



called Shenandoah because a trade- 
mark search wasn't done on the name. 
"It's sort of like that old song Lester 
Flatt & Earl Scruggs used to sing, 'All 
The Good Things Outweigh The Bad,' " 
Raybon says philosophically. "Even 
through the process of litigation over 
the name and all that other kind of 
stuff. That was five years ago, and to 
think that we were just starting ... It 
just seems kind of smoky. It just 
passed." 

Raybon attributes his ability to get 
through the bad times to his faith in 
God and says the hard times have 
made Shenandoah a better band. 
"When you get it dangled in your face 
that you may not have the opportuni- 
ty to do what you love and care for, I 
think you cherish the days you have 
left in it," he says. "That's why this 
10th anniversary album is so impor- 
tant It's going to give us a chance to 

say to the fans 'Everything that 

we've been through, the gtwd and the 
bad times, you .stuck with us, and we 
appreciate it.' " 



NASHVILLE SCENE 

(Coiitiiim d from iKifje ^6) 

Opry," Ernest Tubb insisted that she 
cover up her shoulders, which were 
bared by her spaghetti-strap coclrtail 
dress. She was a firecracker, I mean 
to say. She is represented here by her 
composition "Right Or Wrong," by the 
Paul Anka-written Buddy Holly hit 
"It Doesn't Matter Anymore," by her 
trademark "Fujiyama Mama," "The 
Window Up Above," "Kansas City," 
and "Let's Have A Party." I>ermitely 
ahead of her time, and she's still out 
there doing it. 

Williams has been largely over- 
looked by history, but he was a pk>neer 
western swing artist. His 1947 
recording of his co-composition with 
Merle Travis, "Smoke! Smoke! 
Smoke! (That Cigarette)," was Capi- 
tol Records' first million-selling disc 
and even became a hit for Vegas song- 
ster Phil Harris. Both Williams and 
Harris died of lung cancer. 

Note to carla from emmits- 

BURG, MD.: We really don't cover 
weddings and other such .social func- 
tions in this column, but we'll see 
about getting around to the other stuff 
you would like to see written about 
here. 




One Voice. MCA/Nashville will release "One Voice." a country salute to the 1 996 
Olympics, on April 23. The first single from the album is a collaboration tjetween the 
Nitty Gritty Dirt Band and Karia Bonolf titled "You Believed In Me." Shown at the 
Atlanta press conference announcing the project, seated from left, are John Berry, 
Karia BonofI, and Jeff Hanna of the Nitty Gritty Dirt Bard. Shown, standing, from 
left, are A.O. Frazier. COO of the Atlanta Committee for the Olympic Games; Bob 
Carpenter of the Nitty Gritty Dirt Band; "One Voice" producer Michael Omarfan; 
Tony Brown. MCA/Nashville president, Jimmy Ibbotson of the Nitty Gritty Dirt Band; 
and Louis Cunningham. VP of marketing for Atlanta Centennial Olympic Properties. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE 

mi (Publiihef Uefising Oft } Shed Muw: Disl 

57 lt€9 [Wacnei -Tamerlane. BMI/Patnch loseph. 

BWWB ASCAP/Denny Henson ASCAP) WBM 
U MllNUTtSAUFtlCID.ASUP,1hitalt>avcn.BMI)W&M 
44 ALL TOU EVER 00 IS BRING ME DOWN (Sony Troe 

BMl/Kaul MalD. BMI/lifagtrty Nkc BMl/AI Andersongs 

BM) HL 

41 ALWAYS HAVE. ALUMTS WILL (Sony Tre«. BMl.ae«itM 
BI*/Son»Cro«Keyj,ASCAP,WB ASCAPJHLWBM 
' 12 THE BEACHES OF CHEYENNE (Old Boott. ASCAP.IMi 
April. ASCAP/Rofie And Dally ASCAP/?Jo Fences 
ASCAP/Uaior Bob. ASCAP) WBI^L 

3 BIGGER THAN THE BEATLES (Timbuk One 
ASCAP/MR8I, ASCAP/ChiciJUw Run, ASCAP/emdtr 
ASCAP/Tbus WedgA. ASCAP) W8M 

24 CAN'T BE REALLY GONE (MCA, ASCAP/Gary Bucr. 
ASCAP) HI 

SS THE CAR (Diamond Slorm. BMI/EMI bwer Slroet. 

Bm/ZM\ Blackwood. BMl^ihe Curb. BMI) HL/WBM 
49 COUNTRY CRAZY (Square Wesl, ASCAP/Howlin Hits 

ASCAP/Loneest Day. ASCAP/Great Curnberland. 

BMLTugtie. BMI) WBM 

4 COWBOY LOVE (EMI Tower Street. BMI/EMI BLach- 
wood, BMII HL 

41 DEEP OOVN (Fhch Hall. ASClV>,''Wue(1ir>n. ASCAP./Alabama 
Bamj. ASUP/Wiklciwntry. ASCAP,/Mss Btrn. ASCAPl WBM 

«> EVEN IF I TRIED (Tom CoHms, BMl/AMR. ASCAP/Sier- 
ra Home. ASCAP} WBM 

72 THE FEVER (Swag Song, ASCAP/EMI Apr4. ASCAP/ftope 



RIGHTS/SHEET MUSIC 



And Dally ASCAP/Otd Boots. ASCAP) WBM^L 
9fi GONE aHAFLL BE ME) (Coal Dust Weil, BMIAVam 

« Iamerlan«. BMI) WBM 
23 GRANDPA TOLD ME SO (Murrati. BMl/Tom Coilins. 

BMI) W8M 

M HAHGIN- ON (UacTiAtone.ASCAP/Morsine. ASCAP) 
M HEADS CAROLINA. TAILS UUFORNIA (EUl OlKk- 

wood. BMl'Iy Land. 8MI/Slarttruch Writers Group, 

ASCAPz-Marti D ASCATl HL 
» HEART HALF EMPTY (Gary Burr, ASCAP/MCA, 

ASCAP/EMI Apol. ASCAP/Desmoblfl, ASCAP) HL 
37 HEARrS DESIRE (Soncs Of FWyGram, BUUBamey i 

Aniey. BMl/lee Roy Parnell, BMI) HL 
» HEAVEN IN MV WOMAN'S EYES ((^ittertisti, 

SMlOrpad BMI) 
21 HYPNOTIZE THE MOON (GaleHood. BMI/Ensicn, 

BMI/Zena, ASCAP) WBM/HL 
5> IF I HAD ANT PRIDE LER AT ALL (WB. J^CAP/East 

64 th Street. ASCAP/Warner-Tanierlane, BMIAaia, 

BMI/MaiM Bob. ASCAP) WBM 
IC IF YOU LOVED ME (Sony Tree BMI/lenlee, BMIAlam- 

stein Cumtwiand BMlTiim Stiaptfo, BMI) WBM/HL 
1 (IF YOU'RE NOT IN IT FOR LOVE) I'M OUHA HIRE! 

(Loon tcho, BM(/Zoiiit>a ASOPl WBM 
14 I KNOW SHE STILL LOVES ME (0-1ex. BML^Hit Stteet. 

BMI/Malaco. BMI) HL 
13 I'LL TRY (WB ASCAP/Yee Haw, ASCAP) WBM 
42 IN PICTURES (BMG, ASCAP/Careers-BMC, BMI) 



WBWHl 

6 IT MATURS TO HE (Slsrstruck Writers Group. 
ASCAP/Mark D . ASCAP/New Haven. BMI/Music Hill 
BMI) WBPA/KL 

W IT'S WHAT I DO (Hamstein CucntMftand. BMUIoni Shapiro. 

BMlVik« Cult. BMli'Dumond Struck. SWI WBM 
36 IT WORKS Mubsma Band ASCAP.INitdcDuntry. ASCIP.^MI 

BlactMiod SML'Marl Alan Sprinfer. BMI) IMBM,'XL 

31 IT WOtlLDN'T HURT TO HAVE WINGS {Wainei 
Tameilane. BML'Uiss Holly, BHl/Haps4ck, BMI/Great 
Galen. BMI) VffiM 

«4 LAOY'S MAN (Music Corp Of AmerKa, BMI/Santee 
Kmt, BMI) HI 

S3 LET YOUR HEART LEAD YOUR MIND iSmohin 

Axmadilh], BMI] 
IB UFE ens AWAY (Blackened, BMI/lrving. BMI/EMI 

BlKhwood. BMI/Bettitetiem BM) mWHl 
5 UKE THERE AIN'T NO YESTERDAY (Rick Halt. 

ASCAP/Walerlowr). ASCAP/Fame. BMI] WBM 
10 THE LOVE THAT WE LOST [MCA. ASCAPA^ary Burr. 

ASCAP/Acutl-Rase. BMI) 

32 NO NEWS [Sony Tree BUl/Katy s Ravibow, BMl/Sim- 
pty Irresistible, BMI/Siarstrock Wnters Group, 
ASCAP/Mart D , ASCAP) HL 

3 NOT ENOUGH HOURS IN THE NIGHT (Sony Cross 
Keys. ASCAP/Kim Williams. ASCAP/O-Iex. BMI/HIt 
Streel. BMI) HL 
70 NOTHING (Coal Oust West. BMI/Warnef-Tamerlane, 
BM^Songs 01 PolyGfam, BMI/Seven An«els. BMI] 
HUWSM 

B NOT THAT DIFFERENT (W B M . SESAC/K I Good. 
SESAC'-S^oofer. BMI) WBM 

51 NOW THAT'S ALL RIGHT WITH HE (Songs Of Poly- 
Gram. BMI;'Seve<i Angelv BMI) HL 

52 ONLY YOU (AND YOU ALONE) (Tro-Hollis. BMI) 



n OUT WITH A BAH6 (N2 0, ASCAP/Brlan s Dream, 
ASCAP) 

27 PARADISE (PolyCram Int l. ASCAP/Ran«er Bob, 
ASCAP/Muriah, BMI) WBM/ML 

39 READl WILLING AND ABLE (DreamCatcher, 
ASCAPrlilfle G.U Monster. ASCAP/Moon Catcher 
SMI.'Via Qi Cila Mon^lec. BMI) 

30 REBECCA LYNN <MCA ASCAP/Acuft Rase, BMI) WBMAl 
10 RING ON HER FINGER. TIME ON HER HANDS (Sony 

TrM. BMl/E«ypt Hollow. BMI/My Oioy. BMI/CopyTi«ttt 

Manacemenl ASCAP) HL 
tl RIPPLES (Millhouse. BMI/Astiwords. 8MI/Soncs 01 

PolrGram. BMI) HL 
47 THE RIVER AND THE HIGHWAY (Hotisenotes, 

BMI/New Don, ASCAP/Ttew Hayes. ASCAP) 
19 'ROUND HERE (Travelin Zoo. ASCAP/Wyrt & Chuck's 

Boy. ASCAP/Oub Zoo, BMI) CLM 
U RUB-A-DUBBIN' ((^man Walker, BMI/Beckarixi, 

BMI/Shoot Straietit, ASCAP) WBM 
M SHE CAN'T SAVE HIH (Starstrvck Writers Croup. 

ASUP/AMR, ASCAP/Starra Home. ASCAP) WBIVHL 
(7 SHE GOT WHAT SHE DESERVES (Ctiterion, 

ASCAP/T:scod«a. BMl'Bobfry Frscher. ASCAP/Song$ In 

Black Ink. SESAC/CMI. SESAC) 

21 SHE SAID YES (BUG. ASCAP/Sony Tree. BMI) HL 

43 SHE'S COT A HIND OF HER OWN (Irvwit BMI/New 

Hayes. ASCAP/New Don, ASCAP) WBM 
71 SMOKE IN HER EYES (Careers-BMG, BMI/Hufh 

Prestwood BMI)HL 

22 SOME THINGS ARE MEANT TO BE (Noctumil EclipM 
SAftWKhaH Garvr. BMl'tmiEn. BMl/BMG -Careers, BMI) HL 

40 STANDING TALL (EMI Blackwood. BMI/Ben Peters. 
BMI) HL 

73 THE STRENGTH OF A WOHAH (Mike Curb. BAH) WBM 
33 TALL. TALL TREES ilno. Rmait Knox. BMI) WBM/HL 



65 TEH THOUSAND ANGELS (Island Bound. 

ASCAP/Famous, ASCAP/Pler Frw, BMI) 
la TO BE LOVED BY TOU (MCA ASCAP/Cary Burr, 

ASCAP/Almo, ASCAP/Brio Slues, ASCAP) WBWHl 
2S TOO MUCH FUN (Hamstsin Slroudavanoui, 

ASCAP/Cuits Wncht. ASCAP/Maypop. BMI/Wtk)COUn- 

try BMI) WBM 
K TROUBLEIBro NSis, BMI/KerttiSykes, BMI) 
20 WALXIN' AWAY (A>mo. ASCAP/Anwa. ASCAP/D»ddy 

Rabbit. ASCAP) WBM 
34 WHAT DO I KNOW (Starslruck Artgel. BMl^ Btoch- 

wood. BMI/Sony Cross Keys. ASCAP/AII Arcwid Town, 

ASCAPl WBM/WL 

74 WHAT IF JESUS COMES BACK LIRE THAT [August 
Wind. BMI/longitixte. BMi/He«idersbot. BMI/Sydney 
Erin, BMI] WBM 

II WHAT I MEANT TO SAY (Sorry Trn, BMl/Don Cook, 

BMI/Katy's Rainbow, BMI/Sony Cross K«ys, 

ASCAP/Mill Vill4l«. ASCAP) HI 
7 WHEN BOY MEETS GIRL (Great CumberUnd, 

BMI/Diamood Struck. BMI/Sofly Tree. BMI/Tom 

SlMpiro. 8MI} WSM/HL 
B3 WHO'S THAT GIRL (Careers-BMG. 8MI/Zomba. 

BMI/G I 0 , ASCAP) WBM 
9 WILD ANGELS (Lonsitude, BUI/Augusl Wind. 

BHIAVeal Broad, BMI/Sony lre«, BMI] WBMA1L 
46 WITHOUT TOUR LOVE (Migbty Nkb. BAN/AI Aiidar- 

son«s, BMI/Blue Water BML/Almo, ASCAP) WBM 

75 TEARS FROM HERE IZombs, ASCAP/Di»e SUrs. 
ASCAP/Zomtia, BMI,auneovw, BMII 

15 YOU CAN FEEL BAD {Loniiitude. BMI/AuEUSi Wind. 
BMI/Great Broad BMI/Migtity Ntce. BMl/Btue Watet. 
BMI) WBM^L 

29 YOU GOHA LOVE THAT (Almo. ASCAP/Bsmatuch. 
ASCAP/lrvmg. BMl^l^aina. BMI) WBM 
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Bfeoafd TOP COUWTBY ALBUMS 



COMPILED FHOM « lUTIOWU. StMFU 
OF RETAIL STORE AND RACK SALES 
REPORTS COaECTED. COMPILED, AMD 
PROVIDED BT 



WEEK 


it 


SAGO 


1 

5 






Z 

S 

t 

s; 


THIS 


LAST 


(M 


S 


ARTIST TITLE 

LABtL 4 NUMKfVDISlRIBUTING LABEL (SUGGESTED LIST PRICE Ofi EQUWALENT FOR CASSEHLO)) 


X 

<. 

u] 










★ * ★ No. 1 * ★ 


* 




1 




1 


51 


SHANIA TWAIN A' WRCuw wv^tui * taif !J6; BB 


:4«w«<s3(V 1 (HE WOMAN IN U£ 


1 


2 


2 


2 


14 


ALAN JACKSON A' arista 1B801 (10 9&1 6.981 


THE GREATEST HITS COLLECTION 


1 


3 


3 


3 


10 


GARTH BROOKS (y(PnoLNASHViaE3ZO80ll09»15,9«l 


FRESH HORSES 


1 


4 


4 


4 


10 


VINCE GILL MU 1 1394 110 9a(l6.9S1 


SOUVENIRS 


3 


i 


5 


6 


22 


FAITH HILL • WARt4ER BROS 4SB72 l tO^B'16 98) 


IT r^ATTERS TO ME 


5 


CD 








★ * * Hot Shot Debut* ♦ * 




NEW^ 


1 


TRACY LAWRENCE AnmK urawAS il(l 4314 wi 


TIME MARCHES ON 


6 


7 


e 


5 


13 


TIM MCGRAWA'CUAB77aOO(]0-9a'16.9e> 


ALL 1 WANT 


1 


< 


? 


7 


59 


GARTH BROOKS CAPITOL Nashville 29689 (io.9e/i5.98) the hits 


1 


9 


8 


8 


17 


REBA MCENTIREA MCA 11264(10.gfl/ie-96l 


STARTING OVER 


1 


10 


9 


10 


^ 


JOHN MICHAEL MONTGOMERY A' 


JOHN MICHAEL MONTGOMERY 




11 


10 


9 


28 


JEFF FOXWORTHY A' wuMCit BMie. 4sa» 110 3»ie 9ei 


GAMES REDNECKS PLAY 


2 


12 


12 


13 


23 


COLLIN RAYE •EPic67033y50>n(ia9eEan5.9ei 


1 THINK ABOUT YOU 


5 


13 


11 


11 


20 


Z!?!?B™^ ,10.9an6 9S, 0''"TEST HITS ■ FROM THE BEGINNING 


3 


14 


14 


18 


15 


CLAY WALKER giant 24M(VWARNER BROS. (10.9e/15.9ei 


HYPNOTIZE THE llUON 


11 


® 


NEW^ 


' 


PATTY LOVELESS epic 6;26M0»n |10.9«I15.98| 


THE TROUBLE WITH THE TRUTH 


15 


U 


13 


14 


32 


BRYAN WHITE • ASYLUM 61642/EEG (10.9a/15.9S) ■ 


BRYAN WHITE 


13 


17 


15 


16 


37 


DAVID LEE MURPHY • MCA 11044 1 lo 9»l s 961 ■ 


OUT WITH A BANG 


10 


11 


17 


12 


20 


GEORGE STRAIT A^ MCA 1 1263 (39.96(49.96) 


STRAIT OUT OF THE BOX 


9 


It 


16 


15 


86 


VINCE GILL A^ MCA 11047 (10.96/15.96) 


WHEN LOVE FINOS YOU 


2 


20 


18 


17 


51 


*'"iNn''r'^^H^^ 9H. SB FOUND YOU: A COLLECTION 


2 




20 


24 


25 


TERRI CLARK mercury Nashville 526991 (10.96 £(Vl5.9e) 


■ TERRI CLARK 


20 


22 


19 


27 


18 


THE MAVERICKS MCA 1 1257- (10 96(15 981 


MUSIC FOR ALL OCCASIONS 


9 


23 


21 


19 


14 


AARON TIPPIN RCA 66740 (996(15.981 


TOOL BOX 


12 


24 


22 


23 


18 


MARTINA MCBRIDE RCA 66509 (9.96/1596) 


WILD ANGELS 


17 


29 


25 


21 


20 


BLACKHAWK • AinsTA 18792 (I0.9»1S.9«I 


STRONG ENOUGH 


4 


21 


24 


22 


97 


TIM MCGRAWA'CURB 77659 (9.96/15.96) 


NOT A MOMENT TOO SOON 


1 


27 


23 


20 


13 


DWIGHT YOAKAM • RtPnSC 4«a517WAR)ICR BROS (10.96/16 96) GONE 


5 


21 


27 


28 


58 


WAOE HAYES •COLUMBIA 66412/SONY (9 96 Et» 5.96) ■ 


OLD ENOUGH TO KNOW BETTER 


19 


29 


26 


25 


31 


LORRIE MORGAN • 6NA66S0etICA (10.96(16.981 


GREATEST HITS 


5 


30 


28 


31 


8 


JOE OIFFIE EPIC 67405'SONr (1096(15,961 


LIFE'S SO FUNNY 


28 


31 


30 


30 


18 


UTTLE TEXAS warneh BROS 4601 7 (10.96/1 5 96) 


GREATEST HITS 


17 


32 


32 


34 


176 


GEORGE STRAIT A^ MCA 10651 (10.96(15.96) 


PURE COUNTRY (SOUNDTRACK) 


1 


33 


29 


26 


28 


TRACY BYRD • MCA 11242 (10.96(15.981 


LOVE LESSONS 


6 


34 


34 


33 


86 


TRACY BYRD A UCA ic^l (109&15.96) 


NO ORDINARY MAN 


3 


35 


31 


32 


107 


JEFF FOXWORTHY A' 

WARMER PJ^ 'j: 4S314 1 S 961 (IB 


YOU MIGHT BE A REDNECK IF... 


3 


3t 


33 


29 


4? 


JOHN BERRY • Capitol nashville 28495 (10.96(15 981 


STANDING ON THE EDGE 


12 


37 


36 


35 


39 


TY HERNDON EPIC 66397(SONY (9.98 E(V15-9eiH 


WHAT MATTERED MOST 


9 



THIS WEEK 


LAST WEEK 


2 WKS AGO 


1 

5 
5 

<d 

£ 


ARTIST TITLE 

LABEL & NUMBEWDISTRIBUTING LABEL (SUGGESTtD LIST PBICE OR EQUIVALENT! 


PEAK POSITION 


31 


37 


38 


70 


ALABMMA RCA 66410 (tO-9e'lS 96) 


GREATEST HITS VOL III 


8 


CD 


43 


50 


18 


EMILIO CAPITOL NASHVILLE 32392 O WIS 98) 


LIFE IS GOOD 


13 


40 


39 


37 


24 


ALABAMA • RCA 66525 (]0.9«'15,98) 


IN PICTURES 


12 


41 


38 


40 


122 


REBA MCENTIREA* MCA 10906 llO 9ar]59e] 


GREATEST HITS VOLUME TWO 


1 


QD 


44 


48 


5 


DOUG SUPERNAW GIANT 24639WARNER BROS. (10.9ari5,98] 


■ YOU STILL GOT ME 


42 


43 


42 


39 


92 


REBA MCENTIREA' MCA 10994 110 9&'1!> 96) 


READ MY MIND 


2 


44 


41 


42 


106 


FAITH HILL A WARNLR BROS. 45389 (9 9&15.9SJ ■ 


TAKE ME AS 1 AM 


7 


49 


35 


41 


3 


D*^A'*^^? :t?Il^a 16 "i-' ^^^^ {REMEMBERING BUDDY HOUY) 


35 




49 


51 


48 


* ★ ★ Pacesetter ★ ★ * 

RHETTAKINSo£CCAno9¥ifMCA no '^a;?) JaiEB athchjsand memories 


46 


m 


48 


44 


70 


BROOKS & DUNN A' arista 1876S (I0.9W15.98I 


V»AITIN' ON SUNDOWN 




M 
4V 


40 


36 


31 


JEFF CARSON UCGCURB 7 7 744A:URe (9.96/1 5.963 ■ 


JEFF CARSON 


22 




47 


46 


12 


PAM TILLIS ARISTA £6799 [10.90^15.96) 


ALL OF THIS LOVE 


25 




46 


53 


104 


THE MAVOtlCKS A MCA I0961 (9 9&15 96lfli 


V»HAT A CRYING SHAME 


g 


CsT) 


64 




2 


★ ★ ★Greatest Gainer* ★ ★ 

LONESTAR BNA 66*4210 19,WH5 xej EH LONESTAR 


51 


S2 


52 


47 


104 


BLACKHAWK A arista 18706 19 96/15.96) 


BLACKHAWK 


15 


S3 


45 


43 


24 


TY ENGLAND RCA 66522 (9.9&15-98I 


TY ENGLAND 


13 


54 


5j 


49 


80 


WILLIE NELSON COLUMBIA &418«S0Nr (5,96 EQ/9.9e) 


SUPER HITS 


34 


55 


50 


55 


18 


DARYLE SINGLETARY GIANT 2460&WAANER BnOS. 110-96^5 


981 ■ DARYLE SINGLETARY 


50 


56 


53 


S« 


105 


JOHN MICHAEL MONTGOMERY A' ATUiriTK 82559/AG (10 9015.96) KICKIN' IT UP 


1 


57 


55 


57 


75 


PATTY LOVELESS • EPIC64188,^KY (9 98EQ'15.9a) 


WHEN FALLEN ANGELS FLY 


8 


SI 


54 


52 


20 


SAMMY KER^AW MERCURY NASHVILLE 526S36 ltO.98 tQI\& 


981 THE HITS^CHAPTER 1 


19 


59 


56 


59 


71 


TRACY LAWRENCEA ATLAMiC 826S6/AG(10.9a'15.9B) 


1 SEE IT NOW 


3 


60 


58 


60 


64 


GEORGE STRAIT A MCA 11092 (10 9&15-98} 


LEAD ON 


1 


61 


59 


61 


233 


BROOKS ft DUNN A^ arista 1B6&B (9.9&15.98) 


BRAND NEW MAN 


3 


62 


61 


62 


63 


CHARLIE DANIELS epic 64182/S0NV (5.96 EQ>9.9B) 


SUPER HITS 


50 


63 


63 


70 


17 


MARK CHESNUTT DECCA ll2&t/M(»aa9WlS,98) 


WINGS 


24 


64 


60 


54 


19 


TRACY LAWRENCE ATUWTIC S2847M6 (10.9enS,9n 


TRACY LAWRENCE UVE 


24 


65 


62 


66 


IS6 


MARY CHAPIN CARPENTER A' COLUMBIA 488B1;S0NT (10.9B EW16,9(n COME ON COME ON 


6 


66 


66 


64 


76 


THE TRACTORS A' ARISTA 1B72B (9.96'15.9e) ■ 


THE TRACTORS 


2 


GD 


71 


67 


16 


: 5 «1 B WE *U- GET LUCKY SOMETIMES 


52 


61 


68 


74 


26 


KENNY CHESNEY bna KsezKCA (9 9sns Wl ■ 


ALL 1 NEED TO KNOW 


39 


69 


57 


58 


50 


TRISHA YEARWOOO A IKK 11201 ll09e/159Sl 


THINKIN' ABOUT YOU 


3 


OD 


73 




17 


VARIOUS ARTISTS . _ _ ^ AMA2ING GRACE; A COUNTRY SALUTE TO GOSPEL 


41 


71 


65 


65 


43 


JEFF FOXWORTHY laughing hyena 2080 l4.9aB.981 


SOLD OUT VOLUME SO 


35 


OT) 


RE-ENny 


142 


BROOKS li DUNN A' ARISTA IB716 [lag&ts.MI 


HARD WORKIN- MAN 


2 


73 


74 


75 


13 


JUNIOR BROWN HCG OIRS 7>783«URe 16 9819 Ml ■ 


JUNIOR HIGH (EPI 


54 


74 


67 


63 


46 


JEFF FOXWORTHY LAUGHING HYENA 2079 (4.908.961 


THE ORIGINAL VOLUME 79 


27 


75 


72 


69 


72 


JOE DIFFIE A EPK 643»fSOI<Y 110.98 eiyi5.98l 


THIRD ROCK FROM THE SUN 


6 



^3 Albums with the greatest sales gains this week. •Recording Industry Assn. 0> America (RIAA) certiticatkin tor sates of 500,000 units. ARIAA certilication tor sales o( 1 million units, with multimillion sellers indicated by a nurrwral following ttie symtx)!. 'Asterisk indicates LP is available. 
Most tape prices, and CD prices fof W£A and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prkes, are equivalent prices, which are projected from wholesale prices. Greatest Gainer stwws chart's larsesl un4| increAie. Pacesetter indiCJleft tXgge&t percentage grcrivtti. 
Heatseeker Impact shows albums removed from Heatseefcers this week. ■ Indicates past or present Heatseeker title. C 1996, 6illboard/BPI Communications, and SoundScan. Inc. 



— ^ „, 1 n n^t^t^mm BIlAaaaMA COWPIIEO FROM 4 HHIOHAL SAMPIE OF RCTAIL STOSE »N0 
Halln-jT-j-MMirJ mil 1 illlllinil 1 SfSinn OinillllV rack sales reports COUECTEO. compiled. «ND provided by SpundScanx 

DiiiDocird« iu|i uuuiiii y udiaiuy HiiiuiiiaT. for week ending feb 10. i99« inn" 


THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL & NUMBERfTMSTRIBUTING LABEL [SUGGESTED LJST PRICE OR EQUIVALENT FOR CASSETTE/CD) 


vVX i ON 




THIS 
WEEK 


LAST 
WEEK 




WKS. ON 
CHART 




1 


PATSY CLINEA^ MCA 13* (7.9arl2.981 207 m 


EtaatNa 1 


GREATEST HITS 


247 




14 


15 


BILLY RAY CYRUS A' mercury nashvilu 510635 (10.98 E<yi6.98) 


SOME GAVE ALL 


37 




2 


REBA MCENTIREA' MCA 4979- (7 9M2 981 




GREATEST HITS 


245 




19 


10 


JOHN MICHAEL MONTGOMERY A' ATLANTIC S242aAC 19 98/15 96) 


IIFFS A DANCE 


9 




3 


HANK WILLIAMS. JR. • CURe 77S3B (6 9» 981 




GREATEST HETS. VOL. 1 


59 




It 


14 


GARTH BROOKS A" CAPna NASHVILLE 93866 (9 9»13 98) 


NO FENCES 


12 




4 


GEORGE STRAIT A' MCA 42035 17 .98^2.981 




GREATEST HITS, VOL 2 


245 




17 


20 


WAYLON JENNINGS A- RCA 8506- (8 98) 


GREATEST HITS 


110 




6 


SHANIA TWAIN MERCURY HASHVIUE 514422 (9.9B ECta5.98) 




SHANIA TWAIN 


28 




18 


16 


DWIGHT YOAKAM A' reprise 4S24)AMARNER BROS. (10.98/15.90) 


THIS TIME 


3 




5 


GEORGE JONES A epic 4077&SONV (5.98 E(V9.98I 




SUPER HITS 


226 




19 


18 


WYNONNAA'CURB 10529rtlCA(10.9W15.98) 


WVNONNA 


23 




8 


THE CHARLIE DANIELS BAND A Enc 38795/SONY 17 98 EUU 981 


A DECADE OF HITS 


243 




20 


21 


THE BELLAMY BROTHERS atm 42298,MCA (4.98/1 1.98} 


GREATEST HITS VOL. Ill 


45 




7 


HANK WILLIAMS mercury Nashville 823293 (7.98 EQrl0.9e 




24 GREATEST HITS 


46 




21 




TOBY KEITH polt[x)r Nashville 514421 19 98 tan 9ei 


TOBY KEITH 


1 




9 


GEORGE STRAIT A' MCA 5567* 17.98/12.98) 




GEORGE STRAirS GREATEST HITS 


241 




a 




GEORGE STRAIT • MCA 10450 n c.^, 


TEN STRAIT HITS 


73 




19 


ALABAMAA RCA 6825 (7.98/11.981 




ALABAMA LIVE 


108 




» 


17 


GARTH BROOKS A' CAPITOL nashvilu 80857 no 98/1 6.98) 


IN PIECES 


9 




12 


KEITH WHITLEY A RW 2277 (9.9S13.98I 




GREATEST HITS 


93 




24 




KENNY ROGERS A CAPITOL nashville 46106 (9.9*15.98) 


TWENTY GREATEST HITS 


105 




11 


MARTINA MCBRIDEA RCA 66288 (9.98(15.98) 




THE WAY THAT 1 AM 


11 




» 




ALABAMA A* RCA 7170* (9 98(13.981 


GREATEST HITS 


204 




13 


PATSY CLINE MCA 4038 (7 9*12.98) 




THE PATSY CLINE STORY 


72 


Catalog 


atbuins 


n older titles which are resistering svnrficanl sales, c 1 996, Billtoard/BPI ConMlHinlcations and SoundScan, Inc. 
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Sony Steps Up To The Microfon 



I ESTING. L'NO . . . DOS: Sony 
Musio Argentina has acquired the 
catalog of Argentina's venerable 
indie Microfon. Sony plans to main- 
tain Microfon as a separate label 
with president /founder Mario 
Kaminsky remaining on-lward as an 
exploitation consultant for Sony 
Argentina. 

Raul VAsquez, senior VP of 
administration, Latin America, for 
Sony Music International, says the 
Microfon deal is "])art of Sony 
Music's regional plan to maintain our 
leadership through strategic associ- 
ations. Microfon's catalog will be 
exploited throughout the whole 
region." 

V^squez says the accord was put 
together by Frank Welzer, presi- 
dent of Sony Music Latin America: 
Alberto Caldeiro, (JM of Sony 
Music Argentina: Hugo Piombi. 
deputy managing direclur of Sony 
Music Argentina; and Jorge Melen- 
dez. VP of finance of Sony Music 
Argentina. 



Notas 
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EARING MTV LATINO: "Radio 
MTV" a joint venture between MTV 
Latino and Westwood One Interna- 
tional, is .-scheduled to launch in 
April. 

"Radio MTV." which will be pro- 
duced, marketed, and distributed by 
Westwood One. will include a weekly 
radio show, special programming 
based on MTV Latino shows, and live 
events. MTV Latino VJ Alfredo 
Lewin will host "Radio MTV": 
Javier Andrade of MTV Latino pi o- 



btj John Lauaert 

gram "Semana Rock" will host the 
daily news features. 

' HoMMY' RETURNS: Salsa lumi- 
nary Larry Harlow is reviving his 
musical o]>era "Hommy." A salsa ver- 
sion of the Who's "Tommy" com- 
posed by Harlow and Jenaro Heny 
Alvarez, "Hommy" will be staged 
Aug. 29 at the Roberto Clemente 
Coliseo in San Juan, Puerto Rico. 
Among the cast members ai-e origi- 
nal players Celia Cruz and Junior 
Gonzalez, along with Gilberto 
Santa Rosa, Lui.s Enrique, Marc 
Anthony, and India. 

The second coming of "Hommy" 
will feature a children's choir, plus 
guest soloists Dave Valentin, Gio- 
vanni Hidalgo, Yomo Toro, 
Cachete Maldonado, Roberto 
Roena, and Tony Vusqucz. 

Elsewhere. Harlow has just 
wrapped up his first album with the 
Latin Legends Band. Appearing on 
the record — which is being shopi)ed 
by Harlow's son Myles Harlow 
Kahn— are Adalherto Santiago, 
Johnny Pacheco, Ismael Miranda, 
Pete "EI Condc" Rodriguez, Valen- 
tin, Hidalgo, as well as several 
cohorts from the redoubtable Fania 
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All-Stars. 

Appointments: Luis Mendez 

has been named managing director 
of Warner Music Argentina. He pre- 
viously was GM . . . EVIitchell 
Morales has been named director of 
Hispanic markets for Track Mar- 
keting. He ffjrnierly was tlirector of 
sports marketing for Palacio de los 
Ueportes in Mexico City. 

Cooking with caetano: on 

very rare occasions, PoiyGram's 
esteemed singer/songwriter Cae- 
tano Veloso is moved to pen a press 
release for a new album. The object 
of Veloso's latest aural desire is 
"Novclhonovo." by Siio Paulo, Brazil, 
jazz act Nouvelle Cuisine. Released 
in December on Eldorado, "Novel- 
honovo" runs clo.ser to Brazilian pop 
than jazz, as the group revisits 
Brazilian standards with superbly 
crafted arrangements. 

Tw(j Wlo.^o tracks are included on 
the album, along with the title track, 
the name of which blends uoivlo (ball 
of yarn), trihn (old), and iioix) (new), 
in short, the album explores the 
relationship between the traditional 
and contemporary elements of 
Brazilian music. 

The title track was compose<l by 
(Coutinufd on Hcjf page) 



LATIN TRACKS A-Z 

TtTLE IPuijIisfwr - Uceiiiirm Og ) Sheel Humc Out 

36 AMANOOTE (BMG Songs, ASCAP) 

3 AMANECI EN TUS BRAZOS (BMG Songi. ASCAPI 

27 AMIGOS iCaiiblJt.'iin Viawi. ASCAPl 

1 AMOR iFo'MiuMC bLSAC) 

5 COMOrEEXTRAHO<AOIIIMusH:.BMI/'EMI 
Bl^ckMooil. BMI/Peace Rock. BMI) 

20 COQUETA (Couyitgtit Comrol) 

40 CUANOO El DEST1N0 SE COBRA iCooyright Conlrol) 

28 DESVELADO ',0}p,'«ftM CooUoU 

6 ENAMORADO OE UN FANTASMA (Fttimansa. ASCAP» 

14 ERES ASI iCogyriRht ContrnJ) 

15 ESO ME GUSTA (Vandtr ASCAP) 

12 ES MR Tl (FiPP BMt) 

33 EXPERIENCIA REUGIOSA (UnimuMca 
ASCAIVFoiiwnusic. SESAC) 

1 3 )UAN SABOR i Copyright Conlrol) 

30 LAGRIMAS DE ALECRIA iSwiy Lalin. GMIt 

38 MALA HUIER ;5o!tnar Music SESAC) 

19 MANOAME FLORES (AY Al AT) (Stritung. BMI) 

li MARIA i:i)(acaCotn«lius BMl'Sony Utin. BMI/Mundo 
.\uBWD, SESAC irtsignia, ASCAP/Farnous, ASCAPI 

24 MAS r MAS JnmM Goliten Sands ASCAPI 

34 ME ASUSTA PERO ME GUSTA (FDiiomitsK. SESAC» 

22 MIBENDUAnERRA ' FlUti Songs. ASCAP) 
10 Ml FORMA DE SENIIR (Farwniusic. SESAC) 

23 MUNOO DE AMOR :/mtitid Golden Sands. ASCAP) 

31 Nl POR CAPRICHO {M A M P BMI) 

35 NO PUOE DETENER Ml LUNTO (Edimodsa. ASCAP) 
15 NO PUCDO MAS \lm Enleftainment. BMI) 

B POR AMOR A Ml PUEBLO (Mas Utin. SESAC) 

J QUIEM ;U)ptt.EW Contfoll 

2E QUIERO r NECESITO IVanilor. ASCAP) 

39 SE VA SE VA iFifslper ASCAPI 

17 SI QUISIERAS ICopytighl ControJ) 

4 SI TU TE VAS IFoncwisa, SESACAInimuntu ASCAP) 

32 SUAVE (Warnet Tametlane BMI) 

9 TE AMARE (Ftltine^tarw Jachel. KW/Ramm 
CAR. ASCAP^fliene Music. ASCAP/Schosh, ASCAP) 

21 TODO POR Tl rVandn. ASCAP) 
IS TONTAISanAntoiwMusJC. SMI) 

37 TRES OESEOS (FiPP BMI) 

2 UN MILLON OE ROSAS (Copyngtil Control) 

25 VUELVEME A OUERER iFonovtsa. SESAC) 

29 VA LO SE TODO (Beio MuMSl) 
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ARTIST 

I/.HK.IHSTRIBUIINO LABEL 


TITLE 

EWDliiirER isofvr.wmlER 










* * * No. 1 * * * 


1 


1 


^ 


4 


CRISTIAN 

MELOOY FONOTRA 2 j 


♦ AMOR 

: Ae^AliNIANiLLAIII'.CCASIROl 


CD 


3 


3 


4 


LA MAFIA 


♦ UN f.MLLON DE ROSAS 


d) 


4 


6 


9 


LUIS MIGUEL 


AMANECI EN TUS BRAZOS 


4 




1 


18 


ENRIQUE IGLESIAS 


♦ SI TU TE VAS 

- t |l..t>l^j,»M..«lE51 


5 


5 


4 


17 


PETE ASTUDILLO 


* COMO TE EXTRANO 

1 RuifiNrANii - A II CA'-j-.niu'i i:'if|:Ai 


G 


7 


5 


9 


LIBERACION 


» ENAMORADO DE UN FANTASMA 

jBfBs.: .,'.•:<., ij:'.:;ll7i 


CD 


8 


9 


8 


PEDRO FERNANDEZ 


QUIEN 


CD 


11 


23 


3 


M. A. SOLIS Y LOS BUKIS 


POR AMOR A Ml PUEBLO 


CD 


i: 


— 


2 


MARC ANTHONY TE AUARE 

R'.r.' ^GEnRLFMaMH,-'.' I-.".-.!.'!.-,.' |. F -l-.VTiiH 


10 


10 


11 


4 


GIRO 


Ml FORMA DE SENTIR 

c scT.-i u Dii rmm 


11 


6 


7 


10 


RICKY MARTIN 


* MARIA 










* * * AlRPOWER* ♦ * 




21 




2 


JON SECADA 


♦ ES POR Tl 








SfiKlMaAIIN 


:l^-'. .h , SIU;1A . L^iA'i.KSARIAAOER) 










* * ♦AlRPOWER* ♦ * 


QD 


20 




2 


LA TROPA F 

tWi -At S 


* JUAN SABOR 

J FARIASJ FARIAS U FARIAS/ 


(S) 


2^ 




3 


THE BARRIO BOYZZ 


ERES ASI 

K i';:Bifp .Mfli.RIS 


OD 


]1 


■ 


3 


PESAOO 


ESO ME GUSIA 


d) 


15 


18 


10 


LOS TIGRES DEL NORTE 

Fii-.OllSA 


NO PUEDO MAS 

11, I'll- .let.LO 


17 


13 


10 


11 


MICHAB-SALGMM 

nri 


SI QUISIERAS 

S IRf,- iri.lENrE/.BtmTfr.A COTiTBfRASi 


18 


14 


12 


17 


DAVID LEE GARZA Y LOS MUSICALES * TONrA 

IM LAI"I D 1 '.-^W/^ [iiLVi/ALE; :J KorHli.'JE ; I.' UISNTRIIS^ 


OD 






2 


SPARX 


MANOAME FLORES (AY. AY AY) 

T'.'i-iPH.r 1 iTnNIO) 


Cm) 


18 


14 


6 


INTOCABLE 


COQUEIA 

.AVUA l.RAfl.LA' 


21 


S 


8 


12 


BRONCO 


TODO POR Tl 

fl- iNrr, 1 t^FAfirii 


22 


16 


37 


3 


JUAN GABRIEL 

JSi.-.li-Vi. 


Ml BENDITA TIERRA 

ni»N.-.*nn , ,UH.Mmii 


(D 


NEW^ 


1 


LOS TUCANES DE TIJUANA 

*L"CRA'tEI''i LiTIN 


♦ MUNDO DE AMOR 

C FLLI.< IV QIJ.MLRO lARAi 


(M) 


NEW^ 


I 


MAZZ 

IM lAI ■. 


♦ MAS Y MAS 

F. :*j;/.;t/ . •.OPF.'F 


25 


2b 


19 


22 


CRISTIAN 


VUELVEME A QUERER 

■v.L'.r.-.*.: II. "F:. ■ .v.'fr.|-;.'.i-.i .inHS'i 


CEi 


NEW^ 


1 


JOSE MANUEL FIGUEROA 


QUIERO Y NECESITO 

MRISTUI. ^IFiAFiim, 


(E) 


33 


34 


3 


CEL1NES 


AMIGOS 

L fAARTLJ QULRCt FR VA?auE/l 


28 


21 




2 


BOBBY PULIOO 

IV iil ■. 


♦ DESVELADO 

F Fll,:|ll,riOi «VfNA' 


CD 


35 


28 


3 


GUARDIANES DEL AMOR 


YA LO SE TODO 

<i»bIOR,TaLLLi.ii 


30 


25 


21 


8 


FAMA 


LAGRIMAS DE ALEGRIA 

Or.AiVAf. L.rtr.A'. . U.F',VAM. 


QD 


32 




2 


LOS RIELEROS DEL NORTE 


Nl POR CAPRICHO 

:r rjt'E." - l.uMF.':. 


(2) 


30 


17 


4 


JERRY RIVERA 


SUAVE 


CD 


NEW^ 


1 


ENRIQUE IGLESIAS 


EXPERIENCIA RELIGIOSA 

P ■ rPF.' Roll lA i: GARCIA 


Cm) 


NEW^ 


1 


ANA BARBARA 


ME ASUSTA PERO ME GUSTA 

AFAF-i-.P -.A.-AS: 


(D 


NEW^ 


1 


LOS REHENES 


NO PUDE DETENER Ml LLANTO 

•ml Lli'E; ■ R-Ei : ,i.i;VArji 


36 


28 


25 


3 


LORENZO ANTONIO 


AMANDOTE 

•|;:RI'|| i.F-, ,.A-Bli,l 


QD 


37 




4 


GLORjA ESTEFAN 


TRES DESEOS 

F F5IFFAN IR K SANIAtt-A IF 5AMAr.MB; 


d) 


NEW^ 


1 


INDUSTRIA DEL AMOR 


MALA MUJER 

A MITCHELL A RAViFFt: P VERT LL'C'Jl 


CD 


NEW^ 


1 


PIMPINELA 


SE VA SE VA 

M.FAIAN .UAIAM -F.AIAfL. 


® 


NEW^ 


1 


EZEQUIEL PENA 


rwANcn El nmiNn SE cosra 






POP 




1 TROPICAiySALSA 


1 REGIONAL MEXICAN 



20 STATIONS 



59 STATIONS 



1 CRISTIAN 'Fl f . 

AWCR 



2 JON SECAOA tUKtui LATir^ 

3 LUIS MIGUEL wr A iATiri(A 
AMANECI EP. TUS BRAZOS 

4 DONATO & ESTEFANO y)\^ 

5 THE BARRIO BOYZZ .(^^ O.- 
i/,Ti'. FRES .■.S 

6 RICARDO MONTANER i v> 

lAIlN fiOV 'UYO 

7 MILLIE -t/i li-iN 

CON '.OS RRA70S ABIERTOS 
S ENRIQUE IGLESIAS f i \ ) 

■.hi SI !U TEVAS 
9 JOSE JOSEa^^ tLAHi.'!, 

Mj VALIG .A PLNA 

10 NINO BRAVO ^ uL-i.f.Ai.' 

Tt aU'EHC. TE 

11 JULIO IGLESIAS MJN' 
LA CARRETERA 

12 RICKY MARTIN VJHf 
MARIA 

13 CRISTIAN MFL XI =:rj[!.ii* 
VUELVL'.'E A i_;jmLf^ 

14 ENRIQUE IGLESIAS > 



1 MARC ANTHONY ^r'.' 

2 GIRO ^ t I -.- 

I/I FORMA DE SFMIR 

3 CEUNES HM-,' 
■VMlGOb 

4 JERRY RIVERA i\v 
SUAVt 

5 VICTOR MANUELLE -j-.y 
HAY QUE PtlNER fL Al MA 

6 KAOS'^tJi 

Mt HACES EALTA 

7 OLGATANON v-iA latin;. 
EXITOS ¥ MAS 

8 CRISTIAN f.'f LOOv.f ONOwiSA 
AMOR 

9 TITO NIEVES »mm 
Ml PPiMER AMOR 

lOGISSELLE f'l-^v . 
VAbLUULE'jLLI'r.AL 

11 RICKY MARTIN -.r 
MAMtA 

12 EDGAR JOEL ( ' f r ; 

NO JULGLb. MAS 

13 GISSELLE v< 
LU MIO LS MIO 

14 EL GRAN COMBO f CNo.lsA 
CHICA Df Mis SUENOS 

15 MANNY MANUEL "f- M 



1 LA MAFIA 

.I'i Mil i'"r. r:f Ru:->As 

2 PETE ASTUDILLO F'.< i -T •. 

■ I ■ ■ ■■■■-nn 

3 LIBERACION i '-.i . .-a 

4 LUIS MIGUEL ■ - - - 
AMANIi I ■ ■ l-l .■.•■•\ 

5 M. A. SOLIS Y LOS BUKIS 
F-'M . F.iH am;;4 a, 

e CRISTIAN ■-■iLUL. Mt.j.isA 

AMOR 
7 LATROPAFtWuAliN 

.RIAN SABOR 
a ENRIQUE IGLESIAS fOSO 

'. SI fU Tf VAS 
9 PESADO I 



10 PEDRO FERNANDEZ ■ Hr 

11 LOS TIGRES DEL NORTE 

■ . ■. . • J'.LlOMAS 

12 MICHAEL SALGAOO ' <M 

13 DAVID LEE GARZA Y LOS 
MUSICALES t'.- LAI(^ IONIA 

14 INTOCABLE f." laI'N 

coautTA 

15 BRONCO f V.I . a 



BILLBOARD FEBRUARY 10. 1996 



41 



Artists & Music 



LATIN NOTAS 

(Coitt tuned from pn'cediug iHigvt 

singer Carlos Fernando. Other 
members of Noiivelle Cuisine's 
kitclien are Luca Vitale (clarinet), 
Maur(cio Ta^liari (guitar), and 
Guga Stroeter (vibes). 

Writes Veloso of the album: "We 
feel that the boys reached a superior 
level of concentration, but in a very 
relaxed, natural manner." 



He 



Ignoring MATA: BMG Mexico 
recently released a 22-CD retro- 
spective of Mexican com|)oser/con- 
ductor Eduardo Mata titled "The 
Complete RCA Recordings (19(i('>- 
1985)." 



Mata was music <lirector for a 
number of companies, including the 
Phoenix Symphony Orchestra, the 
National Opera Of Mexico City, 
and the Dallas Symphony Orches- 
tra. The Mexico City native was the 
principal guest conductor and artis- 
tic adviser of the Simon Bolivar 
Symphony Orchestra in Caracas, 
Venezuela, when he died Jan. 4. 1995, 
at age 62. 

Chilean to chii.ango: as 

part of its effort to crack Latin 
America's largest Spanish-speaking 
market, Warner Mexico's Chilean 



MANHATTAN LATIN MU$I( ([NTIR 
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act La Ley has relocated from San- 
tiago to Mexico City, whose residents 
are known as chilangos. The pop/ 
rock ^roup. set to kick off a Mexican 
tour March 1-2 at Mexico (City's just- 
reopened Teatro Metropolitan, has 
turned down a fourth consecutive 
appearance at the Vina del Mar song 
festival in order to concentrate on 
the Mexican arena. After its Mexi- 
can swing. La Ley is set to tour 
Latin America and Spain. 

MaRIACHI SUMMIT: Sony Dis- 
cos diva Vikki Carr is slated to 
headline the Mariachi Heritage Soci- 
ety's fifth annual Mexico Canta, 
scheduled for March 16 at the 
Pasadena (Calif.) Civic Auditorium. 
The event is being produced and 
directed by mariachi titan Jose 
Hernandez, who also will debut 
material from his Mariachi Del Sol 
band's EMI Latin debut, "The Era 
Of Mariachi." 

Rounding out the concert bill is 
Arista Texas' 15-year-old signee 
Nydia Kojas and all-female mariachi 
crew Mariachi Reyna. 

Hernandez, by the way. can be con- 
tacted on the Internet's World Wide 
Web at httpiZ/www.qTO.com-sol.html. 

Miscellanea: Prominent indie 
publisher peermusic has signed co- 
publishing deals for prominent BMG 
rockers Fobia and La Luplta . . . 
Warner Mexico's Aureo Baqueiro 
will represent Moxico at Viiia del Mar 
Feb. 14. He will sing "Morin'a En El 
Intento" . . . Warner Spain's Alejan- 
dro San7., who has just completed 
Italian- and Portuguese-language 
albums, has begun an Ibero-Latin 
American tour that concludes in 
March . . . Due out Feb. 20 on Henry 
Street/Riuinder is an album l»y Los 
Pleneros De La 21 titled "Somos 
Boricuas/We Are Puerto Rican: 
Bomba Y Plena En Nueva York" . . . 
La Diferenzia's upcoming Arista 
Texas album. "Fue Mas Que Amor," is 
due to drop Feb. 27 . . . Ariola/BMG's 
Di Blasio and Sony Discos' Ricky 
Martin have boon added as a guest 
artist for EMI Latin's Olympic album 
"Voces Unidas" . . . Due out Monday 
(5) on NRT/MP is a self-titled release 
by Primera Clase. 

Chart notes: Nearly one year 
after her death, it seems that the 
bloom on Selena's rose finally has 
faded at radio. The Tejano pop star's 
latest single, "A Boy Like That" 
(RCA/BMG). has failed to chart on 
Hot Latin Tracks. Her previous sin- 
gle, "El Toro Relajo" (EMI Latin), 
lasted only four weeks on the chart, 
peaking at its debut position. No. 24. 
Moreover, there was nary a Selena 
single on the Jan. 13 chart— the first 
time aince April Ifi. 1994, that Sele- 
na was not represented on Hot Latin 
Tracks. 

Selena's 21-month run on Hot 
Latin Tracks is a record, however. 
And what a streak it was. During 
that time, Selena notched seven top 
10 hits, five of which were chart-top- 
ping smashes. 

Assistance in jyre paring this column 
was provided hij Emr Paiano in Sao 
Paulo, Brazil, and Teresa Aguilera 
in Mexico City. 




Mlllton-Unit Memento. Italian recording artist Laura Pausini, right, receives a 
plaque from Warner Music Latin America commemorating sales of more than 1 
million units in Latin America of her self-titled Spanish-language album and her 
two Italian-language records. "Laura" and "Laura Pausini." The plaque was pre- 
sented to Pausini by WMLA marketing VP Maribel Schumacher during a press 
conference Nov. 27 in Mexico City. 
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LA8EL & NUMeER'DISTRIBUTING LABEL 




ARTIST 








* * NO. 1 


* * 


1 




8 


THE MEMORY OF TREES 




ENYA 


CD 


2 


218 


SHEPHERD MOONS A 

REPRISE ' aftOS 




ENVA 


3 


3 


9S 


LIVE AT THE ACROPOLISA' 

PHlVArE r.iusic 821 '.6 




YANNI 


4 


4 


40 


BY HEART 

winDHAiri HILL n 16« BB 




JIM BRICKMAN 


5 


5 


48 


LIVE AT RED ROCKS • 

GTS 528754 




JOHN TESH 


6 


7 


146 


IN MY TIME A 

PRIVATE MLiSi:: B2106 




YANNI 


CD 


14 


2 


ROMANCES 

"IG- i-a=:'.iijN' 1001 BB 




ROBERT BONFIGLIO 


8 


6 


20 


CHRISTMAS IN THE AIREA' 

AMfRICAN GR/iMAPHO«E 1995 




MANNHEIM STEAMROLLER 


9 


8 


66 


FOREST • 

WINDHAM HILL 11157 




GEORGE WINSTON 


10 


11 


296 


NOUVEAU FLAMENCO • 

HIGHER OCTAVE 7026 




OTTMAR LIEBERT 


11 


9 


2 


VOICES 

ATLANTIC iJ.^'i • A:i 




VANGELIS 


12 


10 


29 


AN ENCHANTED EVENING 

DOMO 71005 OB 




KITARO 


13 


12 


14 


THE MUSIC OF THE GRAND CANYON 

REAL MUSIC U22 




NICHOLAS GUNN 


14 


13 


22 


BELOVED 

NARADA &A0O9 




DAVID LANZ 


OD 


18 


16 


TEMPEST 

NARADA 63035 




JESSE COOK 


IS 


17 


34 


VIVA! 

EPtC 66455 


OnMAR LIEBERT + LUNA NEGRA 


17 


IS 


5 


THE BEST NEW AGE 

PRtORlTV 53056 




VARIOUS ARTISTS 


18 


19 


92 


CELTIC TWILIGHT 

HEARTS OF SPACE 11104 




VARIOUS ARTISTS 


19 


16 


11 


THE DREAM MIXES 

M RA\'.\P ."'in.'^ 




TANGERINE DREAM 


20 


21 


107 


NARAOA DECADE 

NARADA 6391 1 




VARIOUS ARTISTS 


21 


20 


86 


MONTEREY NIGHTS 

GTS 528748 




JOHN TESH 


OD 


REENIRr 


NO WORDS 

W N□.i,\^' Mil', -.1139 




JIM BRICKMAN 




BEEMISr 


1 LOVE YOU PERFECT 

SILVA AfcflERICA 1015 
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by Heidi Waleson 

Blast from the past: if youVe ever wondered 
what the legendary pianists of the early part of this 
century really sounded like, Nimbus Records offers 
an answer. The label has launched its Grand Piano 
label, which presents performances recorded on Duo- 
Art piano roils for the Aeolian Co. between 1915 and 
1930. 

The first three discs were released in January; "The 

Grand Piano 
Era," with per- 
formances by 
Ignaz Fried- 
man, Frederic 
Lamond, Har- 
old Bauer, 
Nikolai Medt- 
ner, Ignaz Jan 
Paderewski, 
Fcruccio Bu- 
soni, Percy 
(iraing^er, and 
Josef Hof- 
mann. serves 
as a series over- 
view. "The Pol- 
ish Virtuoso" 
focu.ses on re- 
cordings of 

Friedman, Hofmann, and Paderewski. 

"Chopin: Jo.'^cf Hofmann" presents toIIs made between 
1920 and U)2fi and includes Chopin's Sonata No. 2. plus 
smaller pieces. The ('Ds offer remarkably complete, 
nuanced performances with clear and natural sound. 

The first reproducing piano was sold in Germany in 
1904. By 1915. the market was booming in America, 
and in 1925. the Aeolian Co.. America's largest piano 
maker, manufactured more than 192.000 instruments. 
The company also developed a technology that would 
capture a performance by measuring as many perfor- 
mance parameters as possible, and in 19i:l it unveiled 
the Duo-Art. The key to the system was a set of per- 
forations along both edges of the roll that controlled IG 
different intensities of hammerstroke. The encoding 
process could vary the volume and intensity of the 
melody independently of the accompaniment and the 
pedals (Billboard, March 5. 1994). By 1920. the most 
famous pianists of the day were making piano rolls for 
Aeolian. In addition to those mentioned above, the ros- 
ter included Busoni, Ravel, and Saint-Saens. 

Some noted pianists felt that Duo-Art represented 
their playing better than the primitive technology used 
to record 78 discs. Certainly 78s, with four minutes of 
music on a side, were at a disadvantage when compared 
to the lengthier rolls. 

The Aeolian Co.. crippled by the Depression and the 



Ignaz Jan Paderewski in a Duo-Art 
piano roll recording session circa 
1910. In the background, the record- 
ing engineer enters his own notation 
into a console (inked to the perforator. 



advent of radio and movies, issued its final piano roll in 
1939. Twenty years later, an Englishman. Gerald 
Stonehill, bought a house in London that contained a 
broken-down reproducing piano. It was the start of a 
decades-long fascination, which led Stonehill to restore 
his piano, collect more than ().000 of the rolls (about 
99^^^ of Aeolian's output), and work with inventor Gor- 
don lies to create a robot, with 80 fingei*s and two feet, 
that would give accurate and complete reproduction of 
the Duo-Art rolls on modern grand pianos. 

The robot has now begun recording Stonehill's col- 
lection in the Concert Hall of the Nimbus Foundation, 
using a German Steinway. The company hopes to issue 
50 CDs in the new series. 

You ARE THERE: In a somewhat more traditional 
reissue program. Philips Classics has brought out a CD 
of the famous Mercury Living Presence LP recordings 
of Tchaikovsky's "1812 Overture" and Beethoven's 
"Wellington's Victory." They were recorded by the 
Minneapolis Symphony Orchestra under Antal 
Doraii and transferred under the watchful eye of 
Wilma Cozart Fine, who directed the original record- 
ings. 

Reproducing battles on the turntable without blow- 
ing out '(iOs audio systems proved a major undertaking, 
and Fine sought out period instruments of a different 
kind than one usually thinks of today. That is. cannon, 
howitzers, and muskets of the proper era (found in the 
West Point Museum) plus bells that would sound like 
the cacophonous church bells of Moscow (the Rivenside 
Church Carillon in New York was his choice). 

Napoleon is soundly defeated in both instances; for 
a comjielling verbal a.ssassi nation of the Emperor, check 
out Evangeline Bruce's "Napoleon And Josephine" 
(Scribner). 

Days of (ILORY: Deutsche Grammophon has decid- 
ed to relive some of its glory days with its new "Origi- 
nals" series, which spotlights some of the DG artists of 
yore in famous recorded LP performances. 

Herbert von Karajan and the Berlin Philharmon- 
ic figure prominently. There's also a two-CD set of 
David Oistrakh in performances recorded in 1954, 
1961. and 1962; recordings made by Lorin Maazel in 
1957 and 1965; and Wilhelm Kempff, Karl Bohm, and 
Maurizio Pollini playing Stravinsky, Prokofiev, 
Webern, and Boulez. 

Transfers have been remastered using Original 
Image Bit Proce.ssing technology. The January release 
of 25 titles was available in a boxed set. Ten more titles, 
including Dietrich Pischer-Dieskau's stunning 1965 
"Die Winlerreise." will he out Feb. 13, and the compa- 
ny plans to put 10 more Originals on the street in April 
and Ma v. 




Distinguished Gentlemsn. Musicians Van Cliburn and the Marsalis family (Ellis, Branford. Wynton, Oelfeayo, and Jason] 
were the recipients of the Distinguished Achievement in and Service to the Arts Award bestowed by the Third Street Music 
Settlement. Pictured at the organization's 101st anniversary luncheon at New York's Plaza Hotel, from left, are Cliburn, 
BMG Classics president Guenter Hensler, Ellis and Wynton Marsalis, and Columbia Records president Don lenner 
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by Jim Macnie 

Global marketplace: There wa-s a time when 
jazz fans in the I '.S. would drool over the records made by 
American bandleaders but issued exclusively in other 
countries. I remember really, really wanting a Chico Free- 
man disc on Japanese DIW label in the early 'SOs. Now, 
the licensing of impoit titles is much raoi"e commonplace. 
And the benefiti; to i-clailers {as well as consumei-s) are 
many. 

Take, for example, Evidence's new deal with Japanese 
company Alpha. Eight titles haw ju.^it l>een issued by the 
Pennsylvania-ba.-^cd lalx'I, including those by immensely 
respected (jlayers Benny (tolson, Pharoah Sanders, and 
Hank Jones. Titles by drummer Carl Allen and pianist 
Cyrus Chestnut — l)olh signed domestically to Atlantic — 
round out the initial batch of relea.ses. Cost-wise, stores 
can offer these titles to comi)ete with domestic discs, 
rather than haw them weigh in at the much steejier price 
imports usually carry. Jeri^' (lonlon, VP/co-ow^ner of Evi- 
dence, saj-s that looking for hip records is a sizable part of 
the game these days. 

"Some foreign companies have a rich tradition of hon- 
oring jazz and blues." he says. "A lot of American musi- 
cians get their first shot with foreign companies. Young 
players with ambitions of recording foi- an Ameiican label 
often get rejected; it's now the standard thing to go el.^ 
where, get in contact with Japanese, German, English, 
and French companies. The Alpha deal is nice; they're 
gofHl partnei-s. Their producers' musical choices corre- 
spond with oure." 

Gordtm is like a miner when it comes to scoping out 



viable dates. A deal with King Kecoitls (also in Japan) has 
brought about the U.S. issue of "The Colossal Saxophone 
Sessions," a multi-artist double disc that surwys the mod- 
ern sax sound. Gordon adds that the import-licensing 
maneuver is nothing new. 

"It's lieen going on forewr. Some of the titles that you 
and I bought as consumers, like Gil Evans f'Live At Sweet 
Basil' discsl on Gramavision or Ralph Peterson on Blue 
Note [originally released on the somethin'else label in 
Japan], we assumed were fntm the U.S. — that's not always 
the case. And don't forget, right now. Verw has a gi*eat 
deal going with Gitanes in France. The world is becoming 
a smaller place as far as cross-pollination of busineits 
goes." 

More Alpha titles are pending, but Evidence didn't have 
to look too far for one of its most [jowerful pieces of late. 
"Somalia" by tenor saxist Billy Harper proves that U.S. 
dates can be as articulate and profound as music created 
anywhere across the globe. Here's to the international 
pipeline flowing briskly, and the ears of American label 
execs being ju-st asoi>en. 

Etc.: Dave Brubeck is scheduled to receive the UHMi 
Lifetime Achievement Awaitl fmm NAIiAS on Feb. 28 at 
the Grammy Awards . . . If Wessell Anderson's forth- 
coming "The Wa.N's Of Warmdaddy" sounds refreshing — 
and it does — perhaps one reason is iLs length. The eight 
tracks clock in at less than 45 minutes, the first jazz disc 
in ages that I can ifmomlier doing .<o. Anderson is assi.sl- 
ed by trumpetei- Antoine I)r>'e, pianist Ellis Marsalis, 
bassist Taurus Matcen, and drummer Donald Edwards. 
Each helps shape the sound of the date, which steadily 
switches iwrsonnel gi'oupings; A few cuts use the piano; a 
couple position the trumpet a.s Anderson's foil; sometimes 
it's just the alto player communing with the rhythm sec- 
tion, "Warmdaddy" was ivcordcd in New Orleans and is 
due out Feb. 13 on Atlantic. 



FORMER SCHOOL OF FISH MEMBER CLAYTON-FELT SOLOS ON A&M 



(Coiitittiifd Jhint fKiqe I'l) 

or style. I just felt a whole lot of cre- 
ativity, and it was a lot more fun. Pd 
always wanted to record at home. Of 
course there were some songs I 
wrote I would never play Cor anytme. 
but even they were interesting 
e.vpcrimcnt.-*." 

After taking care of the slightly 
sticky business of leaving Capitol 
Records, ('layton-Felt was ready to 
approach other labels with a full- 
length demo. A&M supported his 
creative vision and rented him a 
house — which he fondly refers to as 
"the Tree House" — in Topanga 
Canyon. Calif., where he lived and 
recorded "Inarticulate Nature Boy" 
in a self-designed 24-track studio. 

"Josh generated all of the music in 
terms of the demo he played for us. 
and it was pretty much his musical 
vision that created his music," says 
David Anderle. .-icnior VP of A&R at 
A&M. who signed Clayton-Felt. "It 
seemed natural that he would have 
that sort of producer's n)le, given he 
would work with an engineer that 
was really good." 

After Clayton-Felt finished the 
project, he took it to engineer Tony 
Phillips and producer Matt Wallace. 
Wallace helped him pare down more 
than IS songs to the 12 album tracks 
(Billboard, Jan. 20). leaving A&M 
with plenty of fodder to sink its teeth 
into. 

"Because this is Josh's fir.'tt solo 
album and Iwcause it was such a per- 
sonal experience for him. we are 



looking at it as a clean .^tart." says 
Kelly Mills. A&M product manager. 
"Of course we'll \n' using the School 
Of Fish fan club list for mailings and 
mentioning his history so people can 
make the connection." 

Getting Clayton-Felt out in front 
of those fans is job No. 1. "He is a big 
priority for us, so he'll he spending a 
lot of time on the road," Mills says. 
In an unusual move so far in advance 
of the album's release date, Clayton- 
Felt already has been louring with 
fellow A&M act Dishwalla. At shows, 
he has been handing out a sampler 
that contains "Window" and snipiK'ts 
of several other songs. 

When he kicks off the second part 
of the tour later this month, Clayton- 
Felt will visit at least 20 key markets 
and will spend several days in each 
city to provide time for retail and 
radio appearances. Among the 
upcoming stops will be the National 
Assn. of Recording Manufacturers 
conference in March in Washington, 
D.C. 

In conjunction with the next leg, 
A&M will relea.se a CD-maxi with 
two album and two nonalbum tracks. 
To ensure easy accessibility in 
stores, the label is including "Clay- 
ton-Felt" bin cards with the new- 
release drop shipments, "so people 
know where to find the record, under 
C instead of S," Mills says. "This is 
something we've never done Iwfore." 

As for Clayton-Felt, he already is 
looking ahead to his next project. 



"This record has been ready since 
the beginning of the summer, and 
I'm starting to feel the winds of cre- 
ativity pulling me to the next place," 
he says. "Those seeds are raring to 
burst out again." 



MARK EITZEL 

(Coutinned ftrnii page 

as a critical fawirite. Rauh saj-s. the label 
will service college radio with the full 
album in early March, with an as-yet- 
unchosen single to go to triple-A sevei'al 
weeks later. No plan;* for a video cun-ent- 
ly axist. 

"Well he trying to e-xpiiw him to dif- 
ferent markets" sa.w Rauh. "Triple-A 
.*;eems pretty natural, and we're even 
planning some i*emixes to get some of 
the moi-e appropinate music into a club 
setting. It's something r<i say we're 
going to be excruciatingly patient 
with." 

Shortly after the album's relea.^e, 
Eitzel will embark on a tour, booked by 
Bob Lawton at Twin Towers/ICM". 
Although former AMC guitarist/pro- 
duer Biuce Kaphan will likely join him, 
the singer — who recently signed with 
Janet Billig's Manage This! — sa>'s that 
he's unlikely U) settle <m a [Jermanent 
band anytime soon. 

"We may have done a little better 
than the president and Congress," he 
says, "but in the last few years, I di.s- 
cmered democracy and music don't go 
together very well." 
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17 


19 


22 


KEIKO MATSUI white cat 77727/UNlTV 


SAPPHIRE 


OD 


22 


62 


DAVID SANBORN WARNER BROS. 4576S 


THE BEST OF DAVID SANBORN 


19 


18 


34 


INCOGNITO FORECAST 52aOOavERVE 


100 DEGREES 4, RISING 


(S) 


NEW^ 


AVENUE BLUE bluemoon 9265aAG 


NAKED CITY 


21 


20 


18 


MICHAEL FRANKS warner BROS 45996 


ABANDONED Gr'.l;.^LN 


22 


21 


12 


BOBBY CALDWELL sin drome 6910 


SOUL SURVIVOR 


® 


24 


13 


MAYSA BLUE THUMB 700L«RP 


T/AVSA 


24 


25 


13 


DAVID BENOIT 

GRP9831 THE BEST OF DAVID BENOIT 1987 1995 


(D 


REENTRY 


ALEXBUGNON RCA 66665 


TALES FROM THE BRIGHT SIDE 



O Albums with the greatest sales gains (his w«k • Recording industry Assn 01 America (RIAA) ceflrfication 
for sales of 500,000 units A RIAA cetliticatKin tor sales al 1 million units wrth each additiooal million indicated 
by a numeral tollowine the symbol All albums available or^ cassette and CD. 'Asterisk it>diC3tes vinyl available. 
BS'ridtcates past ot pfesert Healseeker litle. r 1996, BiMboard'BPl Cofnmunicalions. a'-d SoundScan, Inc. 
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One Sweet Year For Famous Music 

Revenues, Operating Income Set Record In '95 



I BY IRV LICHTMAN 



NEW YORK— With almost seven 
decades under its belt, Famous Music 
doesn't need to look further back than 
last year to report its best financial 
year in terms of both revenues and 
operating income. 

That's the word from Irwin Robin- 
son, who has ser\*ed as chairman/CEO 
of the Viacom-owned music publishing 
operation for the last four years. He 
reports a 1995 revenue increase of 
29.5*^ over 1994, and an operating 
income increase of bS9c. 

Significantly. Robinson cites a dra- 
matic tui*nai*ound in the ratio of catalog 
rewnues \'s. contemporarj' copyrights. 
He says that four years ago, Famous 
Music was generating only 7*}r of its 
revenues from contemporary music, 
but ho estimates that 25*^ of 199n's 
re\Tenues will ha\'e stemmed from deals 
with current writing talent. 

Robinson draws a financial theme 



for 1995 by paraphrasing the title of 
Famous' No. 1 Mariah Carey/Bo\^ II 
Men hit, "One Sweet Day," extending 



" \i I s I <: 



the title's time frame to a year. Robin- 
son says it was "a yeai' of internation- 
al success, international growth \ia our 
subpublishing agreement with BMG 
Music Publishing, and a year of stabi- 
lization for the company that allows us 
to get on track in terms of signing new 
talent and building our catalog." 

Robinson's use of the word "stabi- 
lization" recalls a decision by Macom 
early last vear to test the waters for a 



For Producer Duo Jam & Lewis 
Songwriting Is Simply Organic 



■ BY HAVELOCK NELSON 

NEW YORK— Having written mater- 
ial for more than 40 singles and albums 
that have Iwen certified gold or plat- 
inum, there's no doubt about it: Jimmy 
"Jam" Harris and Terry Lewis are a 



9* 




J 
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JIMMY JAM & TERRY LEWIS 

prolific, hit-making pair. They have 
created smashes for Janet Jackson. 
Michael Jackson, Terence Trent D'Ar- 
by. the Human League, Sounds Of 
Blackness, and Mint Condition. Win- 
nefa of numei-ous (Irammj-s. American 
Music Awards, and ASCAP writer 
honors, they're currently preparing 
songs for Lionel Richie and New Edi- 
tion, among others. 

And to think — Jam and Lewis owe 
alot to l)eing fired by ^. When he was 
Prince, he plucked local group the 
Time out of obscurity. Jam and I^wis 
were members of the band, so Prince 
became their bo.'ts. When the duo 
missed their plane to a Time gig dur- 
ing a snowstorm. Prince sent them 
packing. 

W^ith a hot demo tape circulating, 
they stepped into their new- positions 
as producer/songwriters. "After the 
Time's first tour in 1980. we bought a 
4-track tape recorder and put a bunch 
of demas down," says Jam. "This tape 
went to [a number) of people, and 
ererybody pulled a song off it." Among 
the takers were the S.O.S. Band ("High 
Hopes" and "Just Be Good To Me"), 



Gladys Knight & the Pips ("When 
You're Far Away"), and Klymax.x 
("Wild Girls"). "W'e were also getting 
calls to produce." Jam says, "but we 
still had the Time thing, wliich was fine 
with us. But after IPrince] fired us. it 
was full speed ahead." 

Jam an<i Lewis, whose songs are 
administered by EMI Music Publish- 
ing, are fans of organic collaboration. 
"There are some thinp; we can't change 
alxiut the way wv write, but we try to 
give e\'erylxxly their individual sound," 
sa^'s Jam. "The only way to really do 
that is t« have the artist's input. Also 
the fact that we'if away from the fast 
pace of New York and the phoniness 
of L.A. allows us to be creative 
(Coiitiiuu'd oil )Hi<)i' 'i^) 



sale of Famous Music. The decision to 
sell, which was later dropped, would 
have helpe<i jwy off Viacom's debt fol- 
lowing its purchase of Paramount Pic- 
tures, which set up the publishing unit 
in 1929. Despite the recent departure 
of Viacom president/CEO Frank Bion- 
di, Robinson says management 
remains "a champion" of Famous 
Music as a key Viacom holding. 

However, the initial intention to sell 
Famous Music led to staff departures, 
ON'entually depleting the comiiany's ere- 
ati\'e department, says Famous Music 
president Ira Jaffe. However, person- 
nel are now in place in ke\' creati\'e cen- 
ters of the U.S. music industry'. 

"As of Jan. 1 . we had no creati\'e staff 
in New York, Los Angeles, or Nash- 
ville." says Jaffe. As of Jan. 28. Ro.>*s 
Elliot, who has had prior publishing 
associations with Jaffe. heads the New 
York creative unit In Los Angeles, also 
effective Jan. 28. Bobby C'arlton, for- 
merly A&R chief at Mercury Records 
in Los Angeles, is running the comi>a- 
ny's creative activities. In Nashville, 
Pat Finch, from EMI Music Publish- 
ing in that city, has replaced Chuck 
Bedwell as creative chief. A second 
staffer will be selected by Finch. 

Jaffe says additional creative 
staffei-s in these cities will be hired as 
"scouts." who will work clubs looking 
for talent. "It's all a reflection of the 
A&R-drive at publishers these daj^," 
says Jaffe. 

The arrival of Robinson ami Jaffe at 
Famous Music in 1992 greatly accel- 
erated the comiKiny's bid for a big slice 
of the contemporary-music publishing 
pie. Co-publishing deals since then 
include relationships with Boyz II 
Men, 4 Non Blondes. Bjork. Lettei"s To 
Cleo, Heather Nova, and Crystal 
Waters, along with songwriter-only 
deals with Phil Galdston and Bill 
La Bounty. 

Also working with Famous Music 
are Latin writer/producers K.C. 




Rapper To MCA. MCA Music Publishing has made a deal with Kool G Rap, 
whose current Cold Chillin'/Epic album is "4,5.6. "■ Shown, from left, are Big 
Chuck. Full Clip Management; Kim Jackson, director of creative services at MCA 
Music Publishing; Kool G Rap; attorney Scott Feltcher; and Awanda Booth, 
associate director of A&R at Epic Records. 
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HOT 100 SINGLES 

ONE SWEET DAY • Wariah Carey. Michael McCary, Nathan Moniss. Wanya Morriss. Shawn Slockmm, 
Wattcr Afanuttff • Sony Songs. BMI. RyA BMI. Sony TbMS,' ASCAP. Wallyworld/ASCAR Black Pan* 
th«r/BMI. VanMfpool.'BMI. Aynaw BMI, Shawn PatrictL'BMI 

HOT COUNTVtV SINGLES « TIUCKS 
(IF YOU'RE NOT IN IT FOB LOVE) I M OUTTA HERE! • Shanla TWBin, Robert Johr> Lange • Loon 
Echo.'BMI. Zomba. ASCAP 

HOT RAB SINGUS 

MOT CON' CRY (FROM "WAmNG TO EXHALE") • Babylae* • Ecal BMI. Sony Songa BMI. Fojc 
Fllm;BMI, EMI Btachwood'BMI 

HOT RAP SINGLES 

TONITES' THA NIGHT • J. Duprl. fl. Parlter. Jr., K. Hsrrtson. T Crum, fl. Aikens, R. Neal. C. Satchell < 
So So Daf/ASCAP, EMI Aprll/ASCAP Globe An BMI. Montezk BMI, Play Orw BMI, Rlghtaong,BMI 

HOT LATIN TRACKS 
AMOR • Chrlsttan Castro - Fonomualc/SESAC 



Showcasing Frank Loesser: 
Weisman's Elvis Connection 



UUY & HIS DOLUS: In this corner, 
there is no finer tribute to a song- 
writer than to regret that many 
songs were not inckided in a staged 
presentation of his catalog, not 
because they were sub-par but 
because there just wasn't enough 
time to get 'em all in. So it was with 
the season's initial Lyrics & LyricLsu 
presentation at the 92nd Street Y in 
New York. Four performances were 
given Jan. 21-22. 

Frank Loes- 
ser. who was 
given his first 
salute in the 
series as a start 
to its 26th year, 
had two well- 
defined careers 
as a song\vriter. 
The fii*st was as 
a lyric writer 

for Hollj-wTOd musicals, most of which 
are long i>ast remembrance. 

The other started in World War li 
when he was a GI and discowred the 
melod}' muse. This phase saw It'; a[M;.\ 
in a series of wonderful Broadway 
shows and an occasional Hollywood 
musical. Notable among them are 
"Where's C'harley?." "Guys And 
Dolls." "Hans Christian Andersen." 
"The Most Hai>i)y Fella." an<l his last 
Broadway tiiumph. "How To Succewl 
In Business Without Really Trying." 
currently a hit re\i\'al. 

Hosted and sung (in a duet on 
"Inch Worm" with Loesser's widow, 
singer Jo Sullivan) by the charming 
Kitty Carlisle Hart, the program 
ino\e<l along brLskly l>oth in musical 
content and in humorous references 
to Loesser's climb to long-sought- 
after success. He died in 1969. 

Many of the members of the "Lyric 
& Lyricists" audience remember 
World War 11 and the songs that told of 
[Kirted hfttrs and GI heroism. It was 
.stirring to hear again thi' persuasiw 
call to arms of "Praise The Lord And 
Pass The Ammunition," which is 
i-egarded as Loesser's first song in 
which he wn)te iKtth words and music. 
Hut it was Loesser's "I Don't Want To 
Walk Without You," with its tune writ- 
ten by Jule Styne, that folks huminecl 
on the way (Hit of an afterncHin [lerfor- 
mance. That was their sentimental 
chtiice among a few dozen of America's 
most superior pop songs. 

And, yes, perhaps a medley at 
some point would have given quick 
bows to such equally solid material 




by Irv Lichtvian 



as "Tliev're Either TtX) Young Or Too 
Old," "l"Wish 1 Didn't Love You So." 
"Rodger Young." "Make A Miracle," 
"Lmelier Than EN-er." "No Two Peo- 
ple," and "I'll Know." 

Songs, a subject matter: 

"The Gi-een Book Of Songs By Sub- 
ject" has ewlwd into its fourth edi- 
tion. A brainchild of Jeff Green, 
senior director of strategic market- 
ing at the Country Music Assn. in 
Nashville, it has 
m[iivthan21,()00 
songs written 
in this century. 
The\' are divid- 
ed into more 
than 800 cate- 
gories, all based 
on themes <hai)- 
piness. money, 
cheating, holi- 

dajn, etc.). 

Additional information includes 
artist recordings and labels. The pub- 
lisher of the tome — which sells for 
$(54.95 in its hardcov^er edition. $49.95 
in its softcover — is Nashville-based 
Professional Desk References. 

Update: Ben Weiaman, the song- 
WTiter who co-authoi^ed 57 songs used 
in films ."itarring Elvis Presley, 
diTjppetl a note to Words & Music that 
ujKlatcd his activities. He recently gave 
a 90-minute concert in Gstaiul, Switzer- 
land, that featurtKl songs from Presley 
films. He was accomjKmied by a back- 
up combo and xxx-alLst Mark Janicello. 

Weisman can jwint to a song of his 
that aiJjwars on the Beatles' "Antholo- 
g>' 1." It's "Lend Me Your (.'omb," which 
originall.v wiL« i>ei-forriKHi on the BBC 
broadcast "Pop (Joes The Beatles." 

The new Tom Petty boxed set on 
MCA contains "Wooden Heart," which 
Weisman co-authored for Presley. A 
Statler Brothers* i-econling of Weis- 
man's "In The Ifc^ginniiig" Is })eifonned 
in the hit film "Seren." 

Weisman operates his own music 
putriishing firm, Blen Music, in Marina 
fXi Rey Calif 

Print on print: The following 
are the best-seUing folios from Music 
Sales Inc.: 

1. Natalie Merchant, "Tigerlily." 

2. Seal, "Seal." 

3. AC/DC, "Ballbreaker" (guitar tab). 

4. BobDylan."Antholog> VoL2." 

5. Paul Simon, ''Complete" (revised 
edition). 
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As Producer, Massenburg Is Inspired By 'Musical Moment' 



Second of a tico-part Pro-File on 
George Maifneiihurff. Part one ixin in 
the Feh. .i inane. 

■ BY JACK ARKY 

NEW YORK — George Massenburg's 
reputation as an audio pioneer and 
trailblazing equipment designer is sur- 
passed only by his track record as a 
producer/engi neer. 

In a prolific career spanning 30 
years, Massenburg has made land- 
mark recordings with Linda Ronstadt. 
Lyie Lovett, 10,000 Maniacs, Aaron 
Neville. Toto. Little Feat, and Earth. 
Wind & Fire, among others. 

Not one to impose a sonic blueprint 
on a project, Massenburg sees the pro- 
ducer's role as ensuring that the 
truest representa- 
tion of the recorded 
moment is con- 
veyed. 

"I would like to 
see the musical 
moment protected 
and revealed," he 
saj-s. "Producing to 
me doesn't neces- 
sarily mean defin- 
ing the music. 
Sometimes it's 
identifying it. That's where I think I 
am a producer" 

Of the producing profession in gen- 
eral, the characteristically outspoken 
Massenburg pulls no punches. "My 
experience with other producers, with 
the exception of three or four people, 
has been tremendously negatiw," he 
laments. "I come across many produc- 
ers who are deeply stupid and deeply 
unintuitive. If genius were to land with 
a thud in front of them, they'd piss on 
it." 

Conversely, "working with a really 
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great producer ha.s been an educa- 
tion," adds Massenburg, referring to 
his mentor and chief inspiration, Peter 
Asher. 

With Asher as producer, Massen- 
bui'g engineered 10,000 Maniacs' "In 
My Tribe," which Massenburg calls 
"one of their better records. It sound- 
ed so different and unusual — clean 
and weird." The Asher/Massenburg 
team also made Linda Ronstadt's dou- 
ble-platinum "Cry Like A Rainstorm. 
Howl Like The Wind," which won a 
Grammy in 1990 for best engineered 
nonclassical recording. 

Massenburg, who has enjoyed a rar- 
ified combination of critical acclaim 
and commercial success, says he is 
motivated by a pursuit of music, not 
money. 

"I produce to try to make music in a 
world that's trying to make money — 
the two don't cross very often," he 
says. "When I make money in records, 
it's luck." 

As a producer, Massenburg has had 
several triumphs, including Lyle 
Lovett's highly acclaimed "Joshua 
Judges Ruth." 

"I really loved that record," he says. 
"It's a good record. I wish we could do 
that again. But Lyle has a way that he 
wants to make records, and I have 
mine. There was a lot of banging of 
heads during that record." 

Other productions that Massenburg 
cites as his favorites are Valerie 
Carter's 1977 album, "Just A Stone's 
Throw Away," which has just been 
rereleased; 'Toto's "The Seventh One"; 
Aaron Neville's first solo album, 
"Warm Your Heart"; and Ronstadt's 
1992 Latin jazz opus, "Frenesl." 

Massenburg's discography as pro- 
ducer, engineer, or "sound designer" 
also lists James Taylor's "James Tay- 
lor Live"; Jimmy Webb's "Suspending 



AUDIO TRACK 



NEW YORK 

Suzanne VEGA tracked her 
forthcoming A&M album at the 
Magic Shop with producer Mitchell 
Froom and engineer Tchad Blake; 
Joe Warda assisted on the sessions, 
which included Pete Thomas and 
Bruce Thomas of the Attractions. 
Also at the Magic Shop, the Rollins 
Band worked on a track for an Elek- 
tra project; Melvin Gibbs produced, 
Theo Van Rock engineered, and 
Warda assisted ... At mastering stu- 
dio Trutone in nearby Hackensack, 
N.J., engineer Phil Austin complet- 
ed a DJ Magic Mike project for 
Warlock Records. Austin also 
worked on upcoming releases by new 
age/techno group Chemical Broth- 
ers (Caroline) and Poison Clan 
(Warlock) 

Producer/remixer/label entrepre- 
neur Jellybean Benitez worked at 
Reel Tyme Recording doing audio 
sweetening for an upcoming TV pilot 
with King World Productions. Also 
at Reel Tyme, Soul Solution 
tracked and mixed its latest single, 
"Can't Stop Love," and Jellybean 
Recordings artist Daryl Debonet 
worked on a project produced by 



Benitez and Hex Hector and engi- 
neered by Ernie Lake. 

los angeles 

At skip saylor recording, 

former Led Zeppelin bassist John 
Paul Jones produced Sony act Ele- 
fant Ride in Studio A with engineer 
Brian Foraker and assistant Jason 
Mauza. Soulshock & Karlin mixed 
the Elektra debut album by Unique, 
with Marroquin engineering and 
Mauza assisting. Producer DJ Quick 
mixed a track for Death Row artist 
Danny Boy; Rod Michaels assisted 
... At Sound City in Van Nuys, 
Calif., Sheryl Crow tracked her 
upcoming self-produced release for 
A&M; Blair Lamb engineered with 
assistance from Jeff Sheehan and 
Greg Fidelman. Geffen act Weezer 
also tracked a self-produced project 
at Sound City; Joe Barresi engi- 
neered, and Billy Bowers assisted. 

NASHVILLE 

Activity at woodland Digi- 
tal includes an overdub session by 
Arista newcomers BR5-49 with pro- 
(Continued on next page) 



Disbelief"; Emmylou Harris, Dolly 
Parton & Linda Ronstadt's "Trio"; the 
Emotions' "Flowers"; Weather Re- 
port's "Night Cro.'^sing"; Herbie Han- 
cock's "Lite Me Up"; Carly Simon's 
"Coming Around Again"; Bonnie 




In a 1987 photo, producer/engineer/ 
equipment designer George Massen- 
burg is shown in front of a diagram for 
one of his innovative designs. (Photo: 
David Goggin) 

Raitt's "Nine Lh«s"; Jennifer Warnes' 
"F^ous Blue Raincoat"; several other 
albums by Ronstadt, including 
"What's New," "Lush Life," and "M4s 
Canciones"; Little Feat's "Waiting For 
Columbus," "Let It Roll," and "Rep- 
resenting The Mambo," among others; 
and Earth, Wind & Fire's "That's The 
Way Of The World," "Spirit," "I Am," 



"Faces," and more. 

Currently, Massenburg is working 
on a concept album with Ronstadt of 
which he gi\'es little detail — other than 
to say that chamber ensembles are 
imDlved — for fear that the concept will 
be appropriated by others. 

Massenburg is recording Ronstadt 
at her house in the Bay Area, tracking 
primarily on Tascam DA-88s, assem- 
bling \>ocals in a Sonic Solutions digital 
audio workstation, and flying tracks to 
a Sony 3348 digital multitrack. 

"You can make a great record on 
DA-88s," says Massenburg of the mod- 
ular digital 8-track units, which hare 
been enormously popular in the home- 
and project-studio sector since their 
introduction in the early '90s but only 
recently haw been embraced by high- 
end facilities. "I think there is going to 
be a lot more use of that technology to 
make great music," he adds. 

Massenburg grew up in Macon, Ga., 
in the mid-'50s. His earliest musical 
memories are of raw, sexually charged 
R&B by such pioneers as the Coasters, 
Howlin' Wolf, and Wilson Pickett pour- 
ing out on an AM radio. 

The Massenburg family eventually 
settled in Baltimore, where George 
lived down the street from another 
audio innovator, Deane Jensen. The 
two dabbled together on various pro- 
jects, including a ham radio set, no 
doubt la,ving the groundwork for a life- 
long fascination with audio. 

Massenburg studied bassoon and 



trombone for years, playing in his 
school marching band. But when he 
realized where the women were, he 
switched to electric bass. 

He attended .lohns Hopkins Uniwr- 
sity for two years but, admittedly a 
poor .student, he dropped out. "When 
I went to school, I didn't learn any- 
thing," he says. "My biggest adver- 
saries were my professors. I had to 
learn on my own." 

Accordingly, Massenburg started 
his first recording studio in Baltimore 
in the early '70s and built the first 
parametric equalizer— a unit that 
would establish him as a first-rate 
equipment designer 

The young audio enthusiast mowd 
to Paris in 1973 and worked for the 
now-<lefunct Europa Sonar studios and 
then for Barclay Records. 

"Americans were loathed in Paris in 
the '70s," he recalls. "But it was 
healthy to have my values rejected. 
Americans should get around the 
world and be despised a little." 

While Massenburg was in Paris, his 
Baltimore studio had attracted the 
attention of Little Feat. In the sum- 
mer of 1974, Massenburg returned to 
Paris from a trip on the French island 
of Corsica to find his mailbox stuffed 
with telegrams from Little Feat's 
A&R rep at Warner Bros., Clyde 
Bakkemo. Each telegram was succes- 
sively more urgent, leading up to one 
that offered Massenburg a free flight 
(Continued on next page) 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (WEEK ENDING FEBRUARY 3, 1996) 



CATEGORY 


HOT 100 


R&B 


COUNTRY 


MODERN ROCK 


RAP 


TiTLE 
Artist 
Producer 
lljbeil 


0NES\«EETDAV 
Marish Carey & 
Boyz II Merit 
W. Afanasiefl 
M. Carey 
(Columbia) 


NOTGONCRY 
Mary J. Blige' 
Sabyface 
(Arista) 


(IF YOU'RE IN 
IT FOR LOVE) 
I'M OUHA HERE 
Stiania Twain/ 
RJ. Lange 
(Mercury Nashville) 


WONDERWALL 
Oasis; 
0. Morris 
N. Gallagher 
(Epic) 


TONIGHT'S THA NIGHT 
Kris Krossi' 
J.Dupd 
(Rulflwuse) 


RECORDING 

STUDIO(S) 

Engirwefls) 


CRAVE/ 
HIT FACTORY 
(New York) 
Dana Jon Chapppelle 
Jay Healy, 
David Gleeson 


THE TRACKEN PLACE 
(Los Angeles) 
Brad Gilderman 


SOUND STAGE 
(Nashville) 

Ron "Snake" Reynolds 


ROCKFIELD 

(Gwent, SOUTH WALES) 
Owen Morris 
Nick Brine 


KROSSWIRE 
(Atlanta) 
Phil Tan 


RECORDING 
CONSOLE(S) 


ssisoooa' 

Neve VRSP Legend 
wHti Flying Faders 


Euphonix CS 20(X) 


SSL 40O0E with 
G Computer 


Neve VR Willi 
Flying Faders and 
Recall Automation 


D0AAMR12 


RECORDERISI 


Sony 334a 


Sony 3348 


Sony 3348 


Studer AS27 


Sony APR 24 


MASTER TAPE 


Aiiipei499 


Ampex 467 


Ampex 467 


3M 996 


Ampex 499 


MIX DOWN 
STUOIOIS) 
Engineers(s) 


SONY STUDIOS/ 
CRAVE 
(New Yodi) 
Mick Guzauski 


RECORD PLANT 

(Los Angeles) 

"Bassy" Bob Bfockmann 


LE STUDIO 
MORIN HEIGHTS 
(Quebec) 
Lynn Peterzell 


ORINOCO 
(London) 
Owen Morris 


STUDIO LACOCO 
(Atlanta) 
Phil Tan 


CONSOIE(S) 


SS14096G 


SSL 4000G Plus with 
Ultimation 


SSL40SGG 


Neve VR with 
Flying Faders 


SSL 40O0G Plus 


RECORDER(S) 


Sony 3348 


Stu<lerA820 


Sony 3348 


Otari MTR 90 


Studer A827 


MASTER TAPE 


Anp«467 


3M996 


Ampex 467 


Ampex 456 


Ampei 499 


MASTERING 

Engineer 


GATEWAY 
BobLudnrig 


FUTURE DISC 
Eddy Schreyer 


MASTERFONICS 
Glenn Meadows 


ABBEY ROAD 
Nick Webb 


MASTERDISK 
Tony Dawsey 


CD.'CASSETTE 
MANUFACTURER 


Sony 


BMG 


POO/HTM 


Sony 


Sony 



C 1996, Billboard/BPI Communications. Hot 100. R&B £ Country sppMr in Vn'w feature MCti time: Album Rock, Modem Roch, Rap, Adult 
Contemporary, Club Play, and Dance Sales. 
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MASSENBURG 

(Continued from pivcediug page) 

to Baltimore to record Little Feat's 
"Feats Don't Fail Me Now" in 1974. 
Massenburg took the Job and has lived 
primarily in Los Angeles, San Fran- 
cisco, and Nashville ever since. 

About L.A., Massenburg has no illu- 
sions. He is there for the cutting-edge 
projects and for the fact that it is home 
to much of the nation's audio business. 
But his disdain for L.A. is clear. 

"Los Angeles reminds me of New- 
York in the '60s," he says. "It's a hard- 
assed, fast-paced town, and I don't 
think anybody is paying attention. 
Lives are being shattered in L.A." 

For all his experience, the 4S-year- 
old Massenburg looks like he could be 
35. He credits his j-outhful appearance 
to the fact that he stopped smoking 
and drinking — "because you just have 
to at some point." But he also believes 
a youthful outlook is a byproduct of 
enjoying one's work. 

Massenburg says, "You have to 
approach music with great purity. And 
if you do, you stay young." Then, with 
a pause, he edits himself: "Don't use 
that. It sounds like bullshit." 



AUDIO TRACK 

(Continued from preceding page) 

ducers Jozef Nuyens and Mike 
Janas; a mix session by Faith Hill 
for a Hollywood Records project 
with Scott Hendricks producing and 
Brian Tankersley engineering; an 
overdub session by Jo-El Sonnier 
for Stoney Plain Records with pro- 
ducer Holger Peterson and engineei 
Miles Wilkinson: and a tracking 
session by Heather Nova for Big Cat 
Records with producer Peter 
Collins and engineer Rick Will . . . 
Mark Luna overdubbed and mixed 
a Polydor project at the Music Milt 
with Buddy Cannon producing ami 
Jim Cotton, Joe Scaife, and Rand> 
Clark engineering. Also at thr 
Music Mill, Reba McEntire mixeii 
with producer Jerry Hammock and 
engineers Duane Scott and Clark 
for a Grand Ole Opry TV show. 



OTHER LOCATIONS 



ADONNA tracked and mixed a 
Spanish version of "You'll See" at 
Crescent Moon in Miami; David Fos- 
ter produced, David Reitzas engi- 
neered, and Sean Chambers assist- 
ed. Also at Crescent Moon, studio 
co-owner and Epic artist Gloria 
Estefan is working on a project with 
executive producer Emilio Estefan 
and additional producers Jorge 
Casas, Larry Dermer, and Clay 
Ostwald; engineers include Eric 
Schilling, Mike Couzzi, and Patri- 
ce Levinsohn; assistant engineers 
include Chambers. Marcelo Anez, 
Scott Canto, Sebastian Kr>'s. and 
Chris Wiggins . . . Roadrunner 
recording artist Kevin Salem com- 
pleted his second album for the label 
at Long View Farm Studios in North 
Brookfield, Mass. Niko Bolas pro- 
duced and engineered the project, 
which was mixed at the Hit Factory 
in New York. 

Please send material for Audio 
Track to Paul Verua, Pro Audio/ 
Technology Editor, Billboard, 1515 
Broadway, Neiv York, N.Y. 100S6: 
fax: 212-536-5S58: E-mail: PVer- 
naQi biUboardgrottp.com, 




Introducing Quantegy. 
The new company that's been making 

AmPEX TAPE FOR OVER 35 YEARS. 



Nothing's changed, really. 

You still get (he audio mastering tapes that go gold more than 
ait other brands combined. 

The same top quality video tapes used by broadcast and 
creative professionals around the world. 

The same market-leading instrumentation 
tapes used by aerospace and government. 



GiUANTEGY, 



And the same manufacturing, technical support and sales people. 
You even get the same Ampex™ brand name. 
The difference is that we're now the only media company 
dedicated exclusively to you. the recording professional. 

So call us today and we'll tell you more 
about Quantegy;" 

After 35 years, we're just getting started. 
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Hotel 
Accomodations 

Hotel Inter-Continental 
100 Chopin Plaza 
Miami, Fl. 33131 
For reservations call 
305-577-1000 
Room rate $120.00 single or double. 
To insure room, please make reservation by 
April 6tln and state that you're with the 
Billboard Latin Music Conference. 

Registration Information 

5265. OO Early Bird Special -- 
must be postmarked by March 1st 

$305.00 Pre-Registration -- 
must be postmarked by April 15th 

$350.00 Full Registration - 
After April 15th and walk-up 

Contact Information 

Maureen P. Ryan, Special Events Manager 
(212) 536-5002 PH ■ (212) 536-5055 TAK 

FOR SPANISH IHQUtniSS: 

Angela Rodriguez, Latin Marketing Manager 
(305) 441-7976 PH ■ (305) 441-7689 FAX 

RECISTBR MOW 
AND GET THE LOWEST RATE - 

Registration Fees are non-refundable. 
Confirmation will be sent by mail.— 
Please allow 7-IO days. 



REGUTRATIOH 
FORM - 

Billboard's 
LATIN MUjIC 
CONFERENCE, 
April 29 - May 1 



TO RSCISTtB: 
Cut out and mail to: 
BILLBOARD LATIN MUSIC 
CONFERENCE 

ATTH 

MAUREEN P. RYAN, 1515 
BROADWAY, I4TH FL. NEW 
YORK, NY I0036 OR FAX TO 
(212) 536-5055. 

This form may be 
duplicated — please type or 
print clearly. 
Make all payments to 
BILLBOARD MAGAZINE. 



I First Name: 
b Last Name: 



I Company: 



I Title: 



Address: 



City: 



State: 



Zip: 



Country: 



Phone: 



Fax: 



I'm Paying by: 

□ Check □ Money Order 

□ Visa/MC □ Amex 



I Credit Card #: 

I Exp. Date: 

I Cardholder's Name: 

I Cardholder's Address: 

I 



Cardholder's Phone: 



I Cardholder's Signature: 



Credit cards not valid 
without signature and 
expiration date. 



International 



THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



Video-On-Demand At Issue In EU 

Music Industry Fears Imposition Of Quotas 




m BY PETER CHAPMAN 

BRltSSELS — Eiu-u|)o's lutuiv video-on- 
rlemiind mitsit* T\' chanriels [-(Hikl Uxiime 
embroiled in a [wlitical raw ovef quotas 
this month as the European Union's 
'Television Withtiul Fi-onliefs" dii-cetiw 
plans take shape. 

The music indiistiy is angr>' at plans 
i'nm memlx*i*s of the Eur»i>ean Parlia- 
ment to include video-on-demand ser- 
vices in a damjxlown on material pm- 
dticcd outside the Eumix^an \ Inion. 

Thei-e ait? ciuix'ntly no knmvn chan- 
nels o|K'ratinjr a ptu*e video-on-<lemand 
senice. Hm\i*\'er. i-ecord companies ai-e 
seeing; [Krtential rewnue in the nol-t<K>- 

distant future from 

digital or possilil.v 
analog delivery of 
music videos. 

OnFeh.U.MEIV 
will \-ote on a set of amemlments to the 
El "s 1 \HJ TeIe\ision Hixjtwlcasting Dinv- 
ti\'e, pi*o|X)sed Jan. 10 by the Eumpean 
PVlijimenl's cultuiv committee. The pi-o- 
|M)saIsinchHiethpenfoiYement (if quotas 
otTtVi El I-pmlucefl television pixijmmis 
on mainstivam channels. 

But MEPs also ckvided to lay tin" fcHiii- 
dation for restrictions on the so-called 
"thcriiatic" channels, |i4ipulai" with cable 
and s:itellite coniiJanies, which aix* dewt- 
tfl to niche intei*ests such as masic. car- 
loons, films, or s])orts. Among those 
affected by this restriction would be 
MT\' Eui-oiK-.TOl in the UK. and Ger- 
many. Viva 1 and Viva 2 in (lermany. 
MCM in Fi-ance, and Italy's Vitleomusic. 

Music indastry sources fear that the 
inclu.^ion of video-on-demand services 
aioi^ido these thematic channels in the 
broailcasting bill will haw myjor impli- 
cations for the rights of i>erfomiei's. 

PolyGram dii-ector of European 
Afl'aii-s PhilipiH? Kei-n sa>'s, "For mater- 
ial that is broiulcasU performei-s and the 
ownei*s of the rights to music ai*e not in a 
position to negotiate the tariffs they 
recei\X' — rates an? set by natioiuil agi-ee- 
ments. and the music irakistry ti"ddition- 
ally does not do very well. 

"But foi- distrilmted music and \ideo, 
the industry- can negotmte. We think that 
video-on-demand is not broadcasting. 
The consumer makes a conscious deci- 
sion to play a cei*tain video. We think it is 
a fonn of distribution," sa,\-s Kom. 

Adrian Strain, European Union 
spokesman for international lalx>ls Ixiriy 
IFPI. .sii\-s. "We fear that once the diixf- 
ti\Te has attached the 'broadcast' tag to 
television online pi-oduets |sijch its videti- 
on-demand |. the same tj-eatment will he 
given to the range of 4)ther products, 
including Idigitally delivered] sound 
rwoi-dings. which aiv destined for the 
(informationl su[>eriiighway." 

The industry is less concerned about 
the Issue of restrictions on foi-eign con- 
tent A siHJkeswtjman ftH* Genruuiy's Ber- 
telsmann company, which owns BMG, 
adds, "As far as we ai*e concerned, the 
quotas ai^e not an Issue. It Is the inclasion 
of video-on-demand in the broiitlciisting 



bill that is the key issue." 

Pt^lyt Jram's Kem saj-s, "We don't fawr 
quota systems or other restrictions — 
especially in the framework of an EU 
directive. It should be a local matter 
whether a slate decides to restrict its 
bi-oadcasting." 

I\>l\-Grani tJiinks these i-estinctions are 
unnecessary. The market for channels 
that show a high pnjjxwibn of local masic 
is very strong without the need for legis- 
lation. Gennan music channel \1va. set 
up twf) ^vai-s ago with a commitment to 
showing 4(Ki German videos, has been a 
givat success and has a signiHcant mar- 
ket share. 

"Araither gor»d example of a channel to 
chtUlenge MT\' is t^-ances MCM. It fea- 
tures a high pro|M)rtion of local mu.sic 
videos. MTN" is conscious that it needs to 
adapt to the market — it doesn't need to 
Ix' told." Kern juids. 

Under the framework decided by 



MEPs. thematic channels uxnild not Iv 
.subject to direct quiJtas on foreign inixit. 
Instead, programmers would have a 
choice of devoting either 5'^ of sales 
income or So'^i of prtq^-anmiir^ budget 
to EU pi-oductions. 

This amendment, put foi-ward i>y the 
S(wialists, was the culture committee's 
pivlcnvd option, and the Libei-al gixHiiVs 
proiX)sal to foixx' pn4n-<unmers to devote 
15'^ of their sales to European pro- 
gramming was outvoted. 

Vidt^win-iiemandsenice.'':^ — e.\|)ected 
to feature digital-<iuality soumlti-acks in 
the near liUuiv — coimt as thematic chan- 
nels, but MEIV vioted on a fivv-veai" delay 
to enjible the market for the.se .sen iees 
to develoj). 

Tin- kittle ovx'r the "Television With- 
out I-'^'ontiei's" flirectiv^ is set to continue. 
The diiTftivv will mmv fi'iwn the culture 
committee to tlie full session of the Par- 
liament on Feb. 14. 



The Carpenters Are A Hit 
Among Young Japanese 



■ BY STEVE McCLURE 

TOKYO— Unlike their fickle American 
counteriiai'ts, .Ia|xuiese music faas have 
never been emlKunussed U> admit they 
like the ('aipentei-s. Now. a new genem- 
tion of Japanese has discoveml the sib- 
ling duo's music thi^ough a hit T\'' drama 
series that uses two Car- _____ 
I3entei*s tunes as o|)oning ^ ~ " 
and closing themes. 

After the TRS TV net- 
work premieivd theyixith- 
oriented series "MLseinen" 
last year, Polydor K.K. 
released on Nov. :i a CD 
single featuring the two 
.songs: "Top OfTlie World" 
and "i Need To Be Lovt'd." So far it has 
sokl 450.000 copies — far more than most 
foreign singles sell in Ja|)an. 

And '"22 Hits Of The Can>entei-s," an 
album newly compiled foi' the Ja|jane^ 
market by Richanl Cai^jenter, has sokl 
close to 1 million copies since its Nov. 10 
release by PoIvtIoh 

"In the U.S., alternative rock and 




THE CARPENTERS 



giiinge ai"e becojiiing mainstivam. but in 
Japan, vviung jx-ople don't really \vant to 
listen to music that lacks mekxiy," .sa.vs 
Shun Okano, pitxluct manager in Poly- 
dor's international catalog marketing 
de|jaitment. "They like the ('ar]ientei*s' 
pleasant melodies and beautiful har- 
monies. It sounds like something fresh 
and new to them." 

Hays Tckyo office v\x>rk- 
er Chihiro Nakaoka. 25. 
"IV likwi them ewr since 
high sch(x)l, when I first 
heard their music in a 
record store. And their 
English was viery easy foi* 
me to undei"stand." 
Among tl» ('aiixTitei-s' 
many Japanese fans ai"e the membei-s of 
IK)wer |)op band Shonen Knife, whose 
version of "Toj> Of The World" was 
included in the litm "If I Were A Car- 
jjenter" tiibute album. 

CapiUilizing on Ja|Km's i*enewed intei*- 
est in the duo, Richard Canienter will 
visit Japan for a weeklong promotional 
tour late this month. 



Dutch Market Gets New Island/Def Jam Unit 



HIIA EKSl'M, the Netheiiands— The 
gmwing -success of the Island liecords 
roster in the Dutch mai'ket has [x-rsuatl- 
ed Mereuiy liecoi-cLs here to form a sei> 
arate unit that will combine the niai'ket- 
ir^ activities of Island and Def Jam. 

Aixui; fnim Island's home in the U.K.. 
I'1"dnce is the onl.v other Eureix'an teni- 
toiy where the label has .starwi-alone .sta- 
tus within parent company Pol,vlIi*am. 

The a nation of Lsland/Def .Jam is |iait of 
a ix-sUTJctmiiig at Met\au->- Uiat also .setis 



the laiuich ula daixv unit aixl several jx^r- 
s<.innel chiinges. 

Accoitling to >feitnii*>' heafl of interna- 
tional pitxnotioii'niai'ketir^ Diiesvan tier 
Schult. Island Is e-\|xvte*l to genenile $S 
million in the Dutch market this ,veai* on 
the stJ-englh of ii^lea^es Utm U2 and Ux' 
t't"anbenies. as vvx'll as tiK' growing ix>ixi- 
liuity of MelLssa Etheriflge and the antici- 
pated breakthrough of Pulp. The lalwl 
switched to Mei-cur.y fit>m BMG at the 
Ix'ginnii^^of liKlTj. M.U'IKMKt BAKKKit 



French Music Industry 
Issues Heard At MIDEM 



■ BY EMMANUEL LEGRAND 

CANNES — The French music indus- 
try had a busy time here, in an envi- 
ronment dominated by the debate wer 
quotas on French music on radio and 
the renewed call foi* a reduction of the 
value-added tax on records (see story, 
page r>0). The major lal^els found time, 
though, to make a huge new commit- 
ment to established and emerging 
French talent. 
And the record companies vvei-e not 



the only ones with something to say. A 
broad spectrum of participants — 
including French Ministtr of Culture 
Philippe Douste-Blaz>'; Herve Bourges. 
president of broadcasting aulhoritv 
CSA; and labels body SNEP— all 
brought significant revelations to the 
discussions, indicating the seriou-s light 
in which the industry is lieing seen in 
this post-quotas period (Billboard, Jan. 
27). 

Making his first mjyor sjx^ech about 
(Coi/tiifucd on ncii fxige) 



Germans Disdain Frencli Quotas 



■ BY WOLFGANG SPAHR 

CANNES — German vviilei^s and pul> 
lishers called at MIDEM for greater 
French tact when dealing with tieiTnan 
mu.sic. 

F'l-ench Minister of Culture Philippe 
Douste-Iilazy visited the German pub- 
lishers' eoqiorate stand and met with 
Hans-Henning Wittgen, managing 
director of DMV. the German publish- 
ers association. Wittgen told him that 
French radio quotas are not in keeping 
with the concept of Eurofx^an integra- 
tion. Wittgen said that the law, which 
re()uircs stations to haw a 40^ French- 



content minimum in their daytime pi*o- 
gt-amming, is particularl>' discriitiina- 
tory against (Jerman works. 

Munich-based publisher Joachim 
Neubauer told the minister that the 
French law was axcessively nationalLs- 
tie and would be a problem for FYench 
music fans who would no longer be able 
to hear a cosmopolitan selection of 
music. 

Wo!f-I). Gi*anialke, president of Poly- 
Gram Gemiany and head of the coun- 
tiy's IFPI group, expressed his regi-et 
at the introduction of (juolas. saying 
that tastes were being censored. He 
(Continued on ixif/v -'4) 



U.K.'s IMF Holds Seminar 



BY ADAM WHITE 



CANNES— The Biiti.4i -leased Interna- 
tional Managers Foi-um continued its 
international outreach fluring MIUEM. 
hokling a seminar Jan. 2."5 to outline its 
agenda and encoui"age artist managers 
in Eure|x? and elsewhere* to help build a 
network of like-minded oi-gjinizations. 

The seminar iiarticiijants also dLsciLssed 
a numlx'rof indastiy Issues, most notalily, 
the necent inaiease in withhokling tax in 
GeiTminy for foivign musicijins |x'i*foi-m- 
ing there. There was tiUk of leading I '.K. 
neta ciuiceling Gennan toui*s in pifitest of 
tlK> new tax, vvhk^li includes thi^ iMtis|x?ct of 
(k-mantU lor biick taxes fi-om musicians. 



"It's an e.\1jvniely serious issue," said IMF 
chaimian John Glovi'r. 

IX'nnis Muiiheafl, fmnwr chairman of 
tlie giTwp, place(l ib^ activities in context 
and .-^ti-es-sefl its (Kxsitivi* ajijiniach. "We're 
not heiv U) tr.ictit)niiibx* the mu-sic indiistjy 
or lo cause |iroblems." he said. "We're here 
to make it nvAv efficient and eflccthi*." 

Muirhead noted, for example, bow the 
British Phonographic Industry' and the 
Ihitish Performing Right Society (an 
authors' group) were seeking to take 
[«u-t in the IMFsuix-omingUiiiningpro- 
gi-am for managei-s anfl olhei-s. He said 
the IMF (formed in late 1!*92) now has 
;ir>fl members and was looking to 
(Continnefl on nv.rt fxige) 



BELLK AlUSICfik. - one of the leading 
Low-Budget Companies of Europe - wants to 

acquire international repertoire 
- Hits of the 60s. 70s. 80s and 90s - 

and wants to get in contact with the 
original producers. 

DELLFk, WJ-lTP D-7781 5 Buhl/Baden 
VMUSICIk fe^ Tel.: 00-49 (0)7223-98 55 0 



Fax: 00-49-(0)7223-98 55 66 
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International 



Lower Value-Added Tax On Records Sought In France 



CANNES — After >'ears of pressure, the 

French music industry' appears to be 
making progress in its battle for a 
nxluced value-added tax on i^ecords. 

Speaking at MIDEM, French Minis- 
ter of Culture Philippe Douste-Blazy 
said that "a low VAT rate for records a-s 
it is for cinema or lx)oks. Ls a \ital neces- 
sitj'." Douste-Blazj- said he expected the 
Euro|)ean Union to address the issue. 

The goal, according to the minister, is 
to ha\t; the issue on the agenda when EU 
authorities discuss the harmonization of 
European VAT rates by 19^7. 

'This question will be tough to soIto 
because it requires a unanimous vote 
from all EU state members," said 
Douste-Blazj'. "But we have the will to 
make it happen. I am cominced that oui' 
partners can be interested in such a 
measure, especially for the >t)Uth. who 
are the prime consumei"s of records." 

Douste-Blazy's announcement was 
welcomefl h\' ma^ic indiL«tr>' i*epresenta- 
tives, who ha\e been jisldng for a reduced 
VAT rate for the jklsI five >ears as a wa>' 
to limit the retail price of records. French 
President Jactjues Chirac — who lowerefl 
the VAT on records from 33.3'^ in 1987 
to the cunx'nt IH.fi^^ when he wus prime 
minister — endoi-sed the concept before 
being elected, as did Prime Minister 
Alain Juppe. 

French music industry body SNEP 
says a lower VAT rate will help keep 
records at an attracti\ie le^^el for buj-ers 
and therefore limit pracj' and home tap- 
ing while boosting production. 

To strengthen France's position on 
this issue, Douste-Blazy appointed a 
"flying ambassador." Andre Larquie. 
former president of France's interna- 
tional radio service RFI, whose task is 
to explain the importance of the mea- 
sure and win \t>tes from other countries. 

The French masic industry, helped by 
the newly created European Music 
OfTice in Brussels, will now lobby EU 
authorities. The goal is to get European 



EXECUTIVE 
TURNTABLE 



OLIVIER MONTFORT is appointed to Ihc 
newly created post of deputy GM of 
Sony Music France. He remains GM of 
Sony's Columbia label and takes on 
international exploitation and man- 
agement of the company's media 
strategies and advertising sen'ices. 

JUNICHIRO SUZUKI is named president 
of Blockbuster Video Japan. He was 
previously director of sales for Time 
Warner Video Japan. 

GWEN WISH has been named market- 
ing director of Sony Music Denmark. 
Wisti has been with Sony Denmark for 
11 years, most recently as marketing 
coordinator. 



FOR THE RECORD 

New albums by Japanese artists 
generally cost between 2,800 and 
3,000 >'en — not a uniform 3,000 yen 
throughout the country as incor- 
rectly stated in a Jan. 27 story. 
Japan pressings of foreign reper- 
toire albums sell for about 2,500 
yen, in contrast to imports, which 
sell for about 1,000 yen, depending 
on the yen's exchange rate. 



Union state members and the Eurc^iean 
Commission in Brussels to add records 
and videos to the list of so-called "cul- 
tural goods," which have a refiuced VAT 
rate of 5.5'%. 

"We welcmne the minister of culture's 
renewed commitment regarding VAT," 
said SNEP managing director Herve 
Rony. "Now, our energj- will be turned to 
Brus.seK We tkm't see why cinema tick- 
ets will hare a 5.5% VAT rate and not 
records or videotapes," 



(Coniinned frotn pnredivff page) 

his policy on music, Douste-Blazy said 
his goal was to create the right condi- 
tions for "a professional dialog" 
between all sectors of the market and 
to assist the creation and the exposure 
of music. The minister also said he 
plans to sponsor legislation that would 
limit the sale of music at a loss-leader 
price. French hjiiennarketji have used 
such a tactic to attract customers, but 
the policy has had a devastating effect 
on the country's traditional record- 
retail network. 

Douste-Blazy's initiatiws have been 
asked for and are welcomed by the 
music industry, but some executives 
expressed disappointment that no fur- 
ther agenda was set by the minister. 

SNEP also unveiled in Cannes its 
platform, which, along with the VAT 
rate reduction, includes the following: 

• a change in the relationship with 
the m^or retail accounts, resulting in 
a limit to loss-leader practices and the 
introduction of a minimum retail price 
on records. "We want to put an end to 
dumping practices," sa>"5 SNEP pres- 
ident Patrick Zelnik; 

• a promotion of national repertoire 



strengthen its membership and affilia- 
tions o\prseas. 

"Oiu- clear goal is to spread the word 
around Europe," said Glover, suggesting 
that managers on the Continent might 
consider joining the U.K. group asapre- 
cursor to setting up their avm organiza- 
tions at home. TTie IMF was quite willir^ 
to help, he added. 

Currently, the IMF has affiliations in 
Australia, Canada, Ireland, Ja|)an, and 
the U.S. (New York and Nash\-ille). "We 
also need to get rolling in Los Angeles," 
Glover said. 

A particular priority for the IMF and 
its sister group, the Assn. of United 
Recording Artists, has been to secure 
equitable distribution of performance 
income from all sources. Glover pointed 
to the December announcement by 
Britain's Phonographic Performance 
Ltd. that it would increase artists' share 
of broadcast income from 32.5'iSf to 50%. 

Pre\-iously, U.K. ai'tusts ha\e received 
a TOluntarj' payment by PPL of 32^% of 
net distributable income from broad- 
casters, which was split between named 
performers (20^ ) and session players 
(12.5%). With an increased 50% share, 
the IMF wo\M prefer that 45% go to fea- 
tured performers and 5% to session 
musicians, said Glower. 

The agreement between PPL and 
IMF/AURA precedes U.K. copyright law 
changes that the government must make 
to comply with a Euroj)ean Union direc- 



midem 



The VAT Issue was also raised during 
a meeting in Cannes under the aegis of 
the European Music Office. Attending 
were representathes from the European 
Parliament, the European Commission. 



via a \igorous production policy; 

• strengthening producers' rights 
within the context of mullime<Ua; 

• solving the conflict with musicians 
o\'er rights payments. The negotiations 
between the two parties have been 
frozen for more than a year, but will 
resume soon. 

The hottest issue remains the quo- 
tas. Heated debates between music and 
radio industry representatives took 
place throughout MIDEM over the 
capacity of the French music industry 
to deliver the goods. For five days, 
music industry executives fought back 
against what they belie\'e is an under- 
estimation of their abilities to deliver 
French product. 

Alain Weill, managing director of 
leading top 40 station NRJ, said he did 
not see how radio sUitions could fill the 
40% quota with Fi*ance's current pro- 
duction level and what radio program- 
mers call "the lack of quality" of mate- 
rial they recei\v. 

PolyGram president Pascal Negre 
countered, "It is hard for me to imag- 
ine that radio stations have problems 
finding songs out of the 6,()00 songs 



ti\e (Billboai-d, Jan. 13). The draft legis- 
lation, which includes other components 
of interest to the IMF, will not be enact- 
ed until later this year. 

Glover sti^essed, hm\'e\er, that AURA is 
not a collecting society "We'd like PPL to 
continue to collect and distribute money 
to musicians and featured artists," he said 

Meanwhile, the managers' body has 
recruited Volker Gruneberg of London- 
based Metiia Senices as a consultant He 
has opened accounts with new sources of 
performance income in Continental 
Europe on behalf of U.K- claimants. Musi- 
cians and producen> should lie registered 
at royalty distribution agents in the 
region, (Gruneberg told the MIDEM 
workshop. So far, he has arranged for 
IMF-afTiliated artists to receKe l»tMdeast 
income from seven European territories. 

Casino Steele of Norway's Gramart 
group, which is considered comparable to 
ALTIA, detailed [Htiblen:^ that artists had 
experienced in dealing with the ma'^knans' 
union in that nation. "It's important that 
featured artists all over Europe form 
(H-ganizatioas to look after then- interests 
like this," he said. Frederic Bard of 
France's ADAMI group (which repre- 
sents featured artists, classical perform- 
ers, and actors) echoed Stede's comments. 

The German tax situation drew the 
IMF session to an intense close, aa 
Glover, Muirhead, and IMF deputy 
chairman Jef Hanlon spelled out their 
view that the increase — and the 



IFPI, and different trade bodies, as well 
as professionals from all music fields. 

Douste-Blazy said he planned this 
issue to be fully i>ai*t of a genei-al debate 
titled "Assises Europeennes du Disque" 
that he has oi^anized for June in I^s. 
It will be attended by music industry 
i*epresentati\'es, experts, and politicians. 
"I expect European professionals to fully 
endorse this theme," said Douste-Blazj'. 

The minister adds that the VAT issue 
is part of a global scheme for Europe to 



released each year." 

The good news for stations during 
MIDEM came from the CSA president 
Bourges, who announced that although 
changing the 40% quota of French pro- 
ductions is not on its agenda, some 
technical arrangements will be imple- 
mented lo make things easier for sta- 
tions. The changes ai*e the result of dis- 
cussions within Musiques France Plus, 
an umbrella group for radio and music 
representatives. CSA proposes to 
"lake into account the divei*sity of for- 
mats and efforts made in favor of 
works by new talent." 

But in this environment^ the music 
industry is not standing still. In order 
to help radio stations "meet their quota 
requirements," SNEP announced a 
series of measures to support the pro- 
duction of music. 

It will invest 15 million francs ($3 
million ) over f K'e years in a fund set up 
by various music industry bodies under 
the aegis of the IFCIC organization. 
The purpose of the fund is to finance 
and support production — particularly 
projects presented by independent 
labels — in order to r^uvenate the cre- 



prospect of retroactive taxes — was 
"detrimental to the livie-music industi-j'" 
in (iennany. Hanlon said that at a recent 
London meeting of the Agents Assn. of 
Great Britain (of which he is president), 
it was recommended that none of its 
members should ha\e artists tour in CJer- 
many while the increase holds. 

The German tax authorities are ask- 
ing for 32.01% of gross revenue for for- 
eign bands (and a smaller amount for 
solo acts) toiirir^ the country, effective 
from this January, according to IMF offi- 
cials. Also, it is said that the Germans 
are refusing to graduate the tax or allow 
artists to deduct pi-oduction expenses. 

A number of the panel speakers said 
that record companies, concert promot- 
ers, and music publishers in (Germany 
would all be erentuaUy affected by the 
new taxes when m^jor artists began leav- 
ing the country on their touring sched- 
ules. "It's not just an artist^agent Anan- 
ager is.sue," s^ Hanlon. 

"A third of our council members have 
canceled tours of Germany for their 
artists," said Glo\'er. "The problem is 
that Germany probably amounts to half 
of Europe in a European tour," under- 
mining the entire economic viability of 
itineraries for the region. 

"One wonders about the legal position 
[of the new rates] in respect of the spir- 
it of the Treaty of Rome." said Hanlon. 
"This rate and the lack of allowance for 
reasonable expenses is discriminatory." 



'*take better advantage of its sir^e uni- 
fied market" He saj-s, "Three of the five 
multinational n?coitl companies ai-e Euro- 
l)ean- Everywhere., indeiX!ndent pnxhic- 
tion Is dynamic and creative, despite the 
difficulties. Yet a mi^oritj' of the produc- 
tions sold on our markets Is American. 

"We don't inteml here to act as protec- 
tionists, because we believe that Europe 
must remain an open cultural sj)ace, hut 
the reciprocal must also be true! 

EMMANUEL LEGRAND 



ative and production pi*ocess, 

"Our goal is to promote and 
strengthen national repertoire with an 
active production policy and a support 
to new acts," says Zelnik. "But once 
again, all these investments would be 
useless if there is no proper expo- 
sure." 

In addition, the French affiliates of 
the six major record companies un- 
veiled a charter in which they pledge 
to increase their investments in local 
productions in UKKi. 

The goal is to achieve an increase of 
5% in the number of Francophone 
albums — 225 albums were released in 
1995 — and a 20% increase in albums 
by new Francophone talents. The 
majors also are committed to increas- 
ing marketing and promotion invest- 
ment by 20% to a minimum of 340 mil- 
lion francs ($71 million), of which 120 
million francs ($25 million) must be 
inv^stetl in new talent Such a measure 
could be repeated in 1997 and 1998. 

"It is a voluntary gesture from 
major companies that shows our com- 
mitment to French production," says 
Zelnik, who is also president of Virgin 
France. "This is our answer to those 
who accuse us of not producing 
enough, both on a quality and quanti- 
ty level. This is our way of telling radio 
stations they can respect quotas." 



CONVENTION 
CAPSULES 



This year's MTV Europe Music 
Awards will be staged in London in 
November. The announcement was 
made during MIDEM by MTV Net- 
works' international president. Bill 
Roedy, at a media dinner hosted by the 
channel. Still to be fixed are the 
awards' vienue in London and the exact 
date, but Roedy said the show will 
avx)id the Thanksgiving holiday con- 
flict that occurred with the '95 show 
in Paris. 

MTV Europe also revealed plans to 
launch a monthly lifestyle magazine. 
Blah Blah Blah, in the U.K. next 
month. It is being produced in con- 
junction with U.S. publisher Raygun. 

During MIDEM, international 
labels body IFPI was to have an- 
nounced plans for a European sales 
award, comparable (but on a larger 
scale) to certification programs oper- 
ated by individual national groups. The 
award is expected to make its debut 
before too long. 



BRITAIN'S IMF HOLDS SEMINAR 

(Oiitliiuu'dfrfwi preceding {Xige) 



FRENCH MUS C NDUSTRY SSUES HEARD AT M DEM 
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Jason 'Son' Beck's A Thriller' 

Relaunched Set Displays Numerous Influences 



m BY LARRY LeBLANC 

TORONTO— Whati'vcr musie has 
delighted Jason "Son" IJerk, whatever 
he has fantasized, and wiiatewr he was 
thinking: at the moment of perfor- 
mance — all this constitutes his jjroup 
Son's remarkahle "Thriller" album, 
released independently last Septem- 
ber on his Evil Humanoids label. The 
alliimi is now Ix'in^ relaunched natlon- 
allv March lil hv Warner Music Cana- 
da. 

Throughout "Thriller," IJeck's com- 
positions, such as "Young Offenders 
Act." "Allergic Again." "Jewish Jazz," 
and "The Magic Tongue." effortlessly 
channel-surf thi"ough pop. rock'n'roll, 
soul, jazz, and alternative rock. The 
album's 12 tnicks display a sli-ong, lyri- 
cal sense of irony and wit, and there is 
a judicious, if recognizable, use of an 
astonishing numlier of Bock's contem- 
porary musical influences. These 
include l*rince. Elvis ('ostello, Jo<leci, 
Cameo. Earth. Wind & Fire, the Pix- 
ies. Devo, Squeeze, the Police, the 
Beach Boys, and Herbie Hancock. 

"Ear training is my life." says the 
fast-talking, jazz-trained keyboardist. 
Born in Montreal, Beck. 2:^. describes 
himself as "a kid hyper-hungry for 
music which makes my ears go crazy." 
He adds, "My two favorite forms of 
music in the past few years have been 
from John Zorn and su])er-iMj}. If (the 
music is) committed and <loesn't pre- 
tend to lie anything it's not. I'll like it. 
Why did the artists record [the music | 
this way is what excites me." 

Intrigued by the album's catchy 
avant-garde cover gi*aphics. Warner 
Music Canada A&R rep Steve Jordan 
picked up "Thriller" last Octol^er dur- 
ing one of his weekly vi.'^its to check out 
new indie relea.'^es at all the flagship 
retail stores of Sam the Record Man, 
HMV Canada, and Sunrise Records on 
Toronto's Vonge Street. Playing the 
recording the following day, Jordan 
was tremendously impressed. 

"I had to get other people in our 
company to hear it, liecause I couldn't 
belie\*e how good it was." says Joi*dan. 

"The imjjact on me and the others I 
played it for was so immediate." he 
says. "By the afternoon, Kim Cooke 
[VP of A&RI and I had called Dave 
Tollingston [senior VP, managing 
director, domestic/international divi- 
sion 1 to say we'd found an amazing 
artist. We had a irecordl offer to Beck 
a week after seeing him play at the 
Cameron [clubl here. At this point, the 
album has sold approximately 1,000 
copies (independently! in Toronto and 
in Ottawa." 

Jordan, while admitting that the 
album's quirkiness might initially turn 
off some conservative radio program- 
mers, says there are a great many 
other media opportunities to explore. 
"This is a kind of record we can go any- 
where with," he claims. "We can do 
CHR and college radio and al.^o do 
some great \ideos. All you have to do 
with this record is play it for people. 
Play it. then the questions come out 
about who is this guy." 

Beck, who graduated from Montre- 
al's McGill University in 1994, began 
exploring pop music sounds at McGill 
while jwrforming with the Jason Beck 
Trio at the university's local jazz pub, 




JASON "SON" BECK 



the Alley 

"I was studying jazz and classical 
composition at .school but not liking 
them much," Beck recalls. "I was an 
avid fan of avant-gai-de or music that 
wiis abashedly pop. Many of the peo- 
ple at Mc(iill thought we were giving 
the wrong [reputationl to the i)ub. We 
even had our [wstei-s defaced, but the 
club owner liked us because we sold 
l>eer." 

Following graduation. Beck moved 
to Toronto to play with a Mc(Jill friend, 
guitarist/bassist Dave Szigeti. With 
the addition of guitarist Simon Craig 
and drummer Anthony Michelli, Beck 
soon set up several demo tape sessions 
pttMluced by his brother, Los Angeles- 
based film composer and producer 
Jean-Christophe Beck, in hopes of 
.seeking recognition from a label. 

"The demos we did were reverb- 
drenched and .synthetic." says Beck. 
"My brother mixed this album, but I 
wouldn't have let him record it. His 
musical aesthetic Is extremely .slick. 
Howe\'er. the balance worked well this 
time. I had these over- recorded, very 
rough-soimding . . . tracks, and he real- 
ly helped me edit ewrything." 

With only demo tajies on hand, few 
music industry people took what he 
was doing seriously. Beck says. "It was 
frustrating feeling that the demo tajjes 
were exactly that — demo tapes. 
"Doing a CD makes you question youi* 
commitment and your vision. You bet- 
ter have a vision, because if someone 
asks 'What do you want on the co\'er?' 
you better ha\'e an answ^er." 

Despite the inclusion of other gi'oup 
members on the album. Beck says 
"Thriller" is centered on his musical 
vision alone. He tells each musician 
exactly how he wants the part played. 

"The album is a one-man show." 
Beck says. "On about one-third or half 
of it, I'm playing all instruments. In 
the studio, I'm a control freak. I haw 
trouble taking anybody else's opinion 
seriously. Nobody knew what they 
were to record when I brought them 
in. A lot of time I had them play a lot 
of noise and edited that later in the 
computer." 

Sessions for "Thriller" kicked off at 
B-Group Music studio in the Toronto 
suburb of Burlington last January. 
With the exception of "Can't Feel" and 
"Killing Is Ea.'iy." the tracks began 
there with just Michelli on drums and 



Beck, with headphones on, experi- 
menting with vocal cues from the con- 
trol room. 

Despite the often synthetic or lay- 
ered approach to the album, Beck was 
adamant about using live drums. 
"There's nothing worse than a drum 
machine apologizing and trying to 
sound like a real drummer," he says. 
"[Playing live| preserves the integi-ity 
of a musical i>erformance." 

Follow-up .'te.'isions at Beck's Hook- 
er Room home basement stuclio a few 
months later also went quickly. Guitar 
and uverdub vocals were recorded in 
two weeks. "Pai'l of that was because I 
had these rentals, and I had to get 
them back on time." Beck says. "How- 
ever. I took a tot of time to edit." 

Beck admits that people may initial- 
ly view his music as little more than an 
interesting gimmick. Others may claim 
that he throws in outside influences 
haphazardly, he says. 

"Some people have told me my 
[musical] diversity is my biggest 
strength and my greatest weakness." 
he says. "It's neither; it's just what I 
do. I'm happy if people see my work as 
original or as something new, but it's 
not an intention of mine. I have no 
aspirations to necessarily be original. 
If it's a bvproduct. fine, but I'm a musi- 
cian and mv goal is to make music I 
like. 

"All the arrangements and musical 
parts are just window dressing," Beck 
continues. "(The album] started with 
good songs which evoh'ed over a long 
period of time. I'm pretty prolific. I 
usually write between five and 10 
songs a week and keep about one a 
month." 

Beck and the band members have no 
desire to faithfully replicate "Thriller" 
onstage. Live, the arrangemenU are 
far different — the music is rougher, 
more aggressiw, more explosiw. 

"We've run into a bit of trouble with 
people who ha\'e heai-d both [studio and 
live versions] and sometimes have a 
real preference," says Beck 

He says he's stiU looking to make his 
mark in live performance with the 
band. "Right now, we're opening for 
jangly Canadian 'don't talk' rock 
bands," he sa>'s disdainfully. "C'mon, 
give us something that puts me to 
w'ork. I want George Clinton to walk in 
while I'm playing so I have to play my 
ass off. I wanted to be challenged." 



Billboard's 
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The International Buyer's Guide 
is an indispensable directory for me 
as an Indie one stopper. 



Cole R. Patterson. Indie Go Music 
Joondalup. Western Australia 




H ymi'iv iniL-rcMcd in joiiiin!; iIiom; woll-connock'il folks who do Ihc 
Imk deuLs. nuW ihc hi)> money. :inil ha\c ihc hi}; i'un in tlx- music und 
\ idcti business. \\c suuycsl llial \\)u order your own a>py of 
liilllKiard s Inicrnalional Buyer's Guide "96 before this year's press run 
is coniplelcly sold oul. 

IBG '96 hrings you record labels, music publishers, wholesalers 
and dislribulors. nianufaclurers. service and supply companies, 
home video companies, public relalions firms, schools, enlerlain- 
ment attorneys, tape duplicators, compaci tlisc plants, anil an 
audio books section that has been doubled in si/e. Plus. y<iu'll 
llnd dozens of pages of informative ads. and an entire section of 
manufacturing specification charts on blank tape. 

With IR(; 96. you will Ik- able to: 

■ Reaeii record buyers worldw ide at retail and dislribulors. 
importers/exponcrs. 

■ Find the telephone number, fax or E-Mail number of companies 
throughout the w orld. 

■ Get specifications on blank media inclusive of blank tape and diskettes. 

■ Find manufacturers of jewel boxes and other service and supply 
organizations, 

■ I .(vate a publisher who ma\ ha\ e interest in your catalog and/or specific 

copyriaht. 

This is the kind of information that can put you at the top of the 
industry. And, best of all. it costs just $109 (plus shipping/han- 
dling), w hich is practically nothing when compared to ihe stag- 
gering cost of gathering this information on your own — particu- 
larly when you consider that the guide is constantly being updated 
by our research learns in boUi the U.S. and Europe. 

FOR FASTEST SERVICE CALL 

(800) 22.1-7524 OR (800) 344-7119. 
In NY (212) 536-5174. in NJ (908) 363-4156. 

Or send check/money order for $109 plus S5 S&H ($12 for interna- 
tional orders) with this ad to: Billboard Directones. P.O. Box 2016. 
Lakewood. NJ 08701 . Please add appropriate sales tax in NY. NJ. 
PA, CA. TN. MA, IL & DC, Orders payable in U,S. funds only. 

All sales are final. „„„^.,.,, 



BItXBOARO FEBRUARY 10. 1996 



filial 



HITS OF THE 




WORLD 



JAPAN ll^Pa Publications Inc.) 2/5/96 



CANADA (Tne Reconl) 2/^ 



GERMANY <"^'' Ci^troU l/3a'9e 



FRANCE ISNEMFOP/TileUwl 1/57/96 



IMS 


LAST 


WIEK 


WEEK 


1 
2 


1 

NEW 


3 


NEW 


4 


2 


S 


3 


f 


A 


7 


6 


8 




9 


9 


10 


10 


1 


NEW 


2 


NEW 


3 


1 


4 


7 


S 


2 


s 


3 


7 


6 


S 


4 


9 


NEW 


10 


5 



SINGLES 

DEPARTURES GLOBE *wt» irw 
SORAMOTOBERUHAZU SPITZ PDiTDOn 
LAST SCENE TOMOYASU HOTEI ttsMWWMl 
CHASE THE CHANCE NAMIE AMURO avextwuc 
MY FRIEND MRD i-CMU 

TO LOVE YOU MORE CELINE DION WITH KRYZLER 

& KOMPANY i.u 

GLOfilOUS GLAY f-a-oob 

SHIAWASENI NARITAI VUKI UCHIDA king 

GATTSUDAZE!! ULFULS icshibaemi 

FUYUNO FANTASY COUSIN n-fMNWHt 

ALBUMS 

MR. BIG HEY MAN t*STW1.i 

ULFULS BANZAI ia^>«fiMMi 

MAKIOHGURO BACK BEATS NO. 1 bgrmi 

CARPENTERS I NEED TO BE IN LOVE-BEST OF 

THE CARPENTERS urifDiw 

MY LITTLE LOVER EVERGREEN ifivstAcioRY 

MIWA YOSHIOA BEAUTY AND HARMONY t«c 

NAMIE AMURO DANCE TRACKS VOL. 1 tc^hibaimi 

B7 LOOSE ^i>fiMs 

SPITZ SORA NO TOBIKATA f<\.t«^ 

CELINE DION LOVE STORYS SPECIAL EDITION 
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AOEMNOOD UNDA ROOS i JESSICA diw 
iESUS TO A CHILi) GEORGE MICHAEL vogm 
I GOT 5 ON IT LUNIZ ■. mm 

ZONDEK JOU SIMONE KLEINSMA & PAUL OE LEEUW 

wrVE GOT IT COIN- ON BACKSTREET BOYS 7n«iA 
I WISH SKEE LO ."LWHi 

ONE SWEET DAY MARlAH CAREY & BOYZ II MEN 

EARTH SONG MICHAEL JACKSON ep«c 

MISS SARAJEVO PASSENGERS muciay 

DONT LEAVE ME ALONE DJ PAUL ELSTAK midtcwn 



EWYA THE MEMORY OF TREES wwner 
ANDRE RIEU WILNEP MELANGE ui^ixm 
YOUPVANTHEK OODEJAARSCONFERtNCE 1995 
ctm 

FRANS BAUER VEEL LlEFS rmoF 

CCUNEDION D'EUX luluwbia 

MARCO BORSATO ALS GEEN ANOER Poin»R 

ELTON JOHN LOVE SONGS mfrcurv 

QUEEN MAD€ IN HEAVEN lmi 

HELMUT LOTTI GOES CLASSIC bmg 

SOUNDTRACK FILMPJE FILMPJE sow 
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BOOMBASTK: shaggy virgin 

BE MY LOVER LA BOUCHE put. 

WONDERWALL OASIS cwcatom 

ONE SWEET DAY MARlAH CAREY 4 BOYZ II MEN 



GIVE ME ONE REASON TRACY CKAPNtAN wsnhiR 
JESUS TO A CHILD GEORGE MICHAEL \mM 
BREAKFAST AT TIFFANY'S D€EP BLUE SOMETHING 

GANGSTA-S PARADISE COOIIO FEATURING L.V tJC* 
BOOM BOOM BOOM OUTMERE BROTHERS letRi*' 

APPLE EYES SWOOP wwwqm.tesiivai 

TELL ME GROOVE THEORY fpc 

LUMP PRESIDENTS OF THE U S A. oxumbi* 

LETS GROOVE CDS ^tmmif. 

DONT TAKE fT PERSONAL MONICA um: 

IN THE SUMMERTIME SHAGGY '.ihc», 

MOVING UP Cl-RtAMWORLD LeERTv.fiSTivM 

HAND IN MY POCKET ALANIS MORtSSFTTE WAiiNEN 

OKKilN'ONYOU T.LC. hmj 

HISS SARAJEVO PASSENGERS s-w* 

ITS ALRIGHT DENI NINES MusHM0OMT(Sif.Ai 

ALBUMS 

OASIS IWHAT'S THE STORY) MORNING GLORY' 

LtVt THROWING COPPER r*D.-*tti^f Mr* 
ALANIS MORISSEnE JAGGED LITTLE Pta 
PRESIDENTS OF THE UNITED STATES Of AMERICA 

THE PRESIDENTS OF THE UNITED STATES Of 
AMERtCA iTdiMM 

ENVA THE MEMORY OF TREES AtftntR 
TRACY CHAPMAN NEW BEGINNING wMNtR 
SMASHING PUMPKINS MELLON COLLIE AND THE 

INFINITE SADNESS ■ iMiir. 

MADONNA SOKIETHING TO REMEMBER warker 
TINA ARENA DONT ASK :wmb>^ 
SOUNDTRACK WAITING TO EJtHALE pmg 
SOUNDTRACK MORTAL KOMBAT lONOCr. 
MARlAH CAREY DAVDREMI axuMW 
GREEN DAY INSOMNIAC ^>^Mn^Ji 
COB GLIDE WITH ME ^mufJuM 
HOOTIE «. THE BLOWFISH CRACKED REAR VIEW 

JANET JACKSON DESIGN OF A DECADE 198&1996 

RED HOT CHILI PEPPERS ONE HOT MINUTE wjwnfr 
CHRIS ISAAK FOREVER BLUE awr 
QUEEN MADE IN HEAVEN EM< 
BJORK POST pc«mrooR 
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STAYIN' ALIVE N TRANCE quality 

ONE SWEET DAY MARlAH CAREY oxumbw 

FANTASY K*AR\M) CAREY iiXUMiUA 

BEAUTIFUL LIFE ACE OF BASE wisiw 

EXHALE (SHOOPSHOOP) WHITNEY HOUSTON WiSTa 

YOU ARE NOT ALONE MICHAEL JACKSON IPC 

GANGSTA S PARADISE COOUO FEATURING L V mca 

BACK FOR GOOD TAKE THAT »u. 

MISSING EVERYTHING BUT THE GIRL wtA 

BULLET WITH BUTTERFLY WINGS SMASHING 

PUMPKINS .it^.r. 

SETUFREE PLANET SOUL <>im<u 

ONE MORE CHANCE NOTORIOUS B I G. wista 

ZOMBIE ADA ^4 .i.At n 

CAN I TOUCH YOU ... THERE? MKXAEL BOLTON 

Ll.t lATilA 

MERKINBALL PEARL JAM ep.:i 

TELL ME GROOVE THEORY tftc 

DANGER BLA2AY BL/IZAY 'wrOOfti 

FREE AS A BIRD BEATLES wn.1 

KISS FROM A ROSE SEAL m 

EVERYBOTY BE SOMEBODY RUFFNECK qualtit 

ALBUMS 

ALANIS MORISSETTE JAGGED UHLE PILL MAvrncx 
SMASHING PUMPKINS MELLON COLLIE AND THE 
INFINITE SADNESS ^iwir, 

OASIS IWHAT S THE STORY) MORNING GL0RY> EMC 
MADOfWA SOMETHING TO RD^IEMBER m-.-if\ia 
MARlAH CAREY DAYDREAM fCA.me^ 
HOOTIE fc THE BLOWFISH CRACKED REAR VIEW 

VARIOUS ARTISTS DANCL MIX % xm 
PRESIDENTS OF THE UNITED STATES OF AMERICA 

THE PRESIDENTS OF THE UNITED., . axLweiA 

VARIOUS ARTISTS WAITING TO EWHALE asista 

JOAN OSBORNE RELISH verojrv 

ENYA THE MEN*ORY OF TREES 

VARIOUS ARTISTS DESTlNATtON DANCE OOOR 

DEF LEPPARO VAULT viniawv 
SHANIA TWAIN THE WOMAN IN ME MfJKMlV 
BUSH X SIXTEEN STONE i'acs^.« 
ASHLEY MACtSAAC HIHCWAREYOU MM 
ACE OF BASE THE BRIDGE m^ia 
LIVE THRO^VING CXDPPER rado«ciive 
VARIOUS ARTISTS MASSTVE DANCE HITS aia 
COUECTIVE SOUL COLLECTrvt SOUL aiiavi^: 
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MISSING EVERYTHING BUI THE GIRL aha 
GANGSTA S PARADISE COOLIO FEATURING L,V. 

MCA 

CAPTAIN JACK CAPTAIN JACK [mi 
WE'VE GOT IT GOIN- ON BACKSTREET BOYS 

apiola 

ICH FIND DICH SCHEISSE TIC TAC TOE 
CARTHSONG MICHAEL JACKSON epic 
SPACEMAN BABYLON ZOO im 
OOH WAH DIDOY FUN FACTORY edel 
I GOT 5 ON IT LUNIZ vircin 
8 BACK IN THE U.K, SCOOTER foel 
NEW LEMON TREE FOOL S GARDEN imcrccho 

10 : GOLDENEYE TINA TURNER EMi 

1 1 EINE INSEL MIT ZWEI BERGEN DOLLS UNITED 

16 JESUS TO A CHILD GEORGE MICHAEL viflGiK 

1 2 WHERE THE WILD ROSES GROW NICK CAVE & 
KYUEMINOGUE Mt«cc#io 

Id I WISH SKEE-LO tCfi 

19 KNOCKIN' DOUBLE VISION m 

NEW FATHER AND SON BOYZONE POtrGRMi 

13 INSIDE OUT CULTURE BEAT sofrt 
15 HYMN MUSIC INSTRUCTOR ew 

ALBUMS 

1 I QUEEN MADE IN HEAVEN tw. 

2 I MADONNA SOMETHING TO REMEMBER mca 

4 1 MICHAEL JACKSON HISTORY; PAST, PRESENT 

I AND FUTURE— BOOK 1 epic 

5 j ENYA THE MEMORY OF TREES wa 

3 ' PUR ABENTEUERLAND webcobo 

10 I OASIS (WHATS THE STORY) MORNING GLORY? 

I CSEATlWi •>_'V< 

6 I COOLIO GANGSTAS PARADISE f mtwest 

8 ■ KELLY FAMILY OVER THE HUMP £Mi 

9 ! ACE OF BASE THE BRIDGE MtiRowJME 

14 I MARlAH CAREY DAYDREAM muMHA 

7 1 SIMPLY RED LIFE easfwesi 

1 1 I ELTON JOHN LOVE SONGS mercury 
NEW ' SOUNDTRACK DANGEROUS MINOS MCA 

13 ' ARZTE PLANET PUNK wuKOHOMt 
NEW ' FOOL'S GARDEN DISH OF THE DAY intehcow) 

15 : DOLLS UNITED GUT GEBRULLT! EASTWEiT 

12 ■ DIE SCHLUMPFE MEGAPARTY VOL. 2 (Ml 
18 ' HERBERT GRONEMEYER LIVE eui 

16 HERBERT GRONEMEYER UNPLUGGED lmi 
NEW MARLAGLEN THIS IS MARLA GLEN arioia 



HITS OF THE HUK. 



SINGLES 

SPACEMAN BABYLON ZOO am 

SLIGHT RETURN BLUETONES superhwoua^itv 

ANYTHING "^r 

JESUS TO A CHILD GEORGE MICHAEL v.rqn 

STREET SPIRIT (FADE OUT) RADIOHEAD 

WHOLE LOHA LOVE G0LD6UG uacc DUSIMiOD 

NOT A DRY EYE IN THE HOUSE MEAT LOAF nnGM 

ONE BY ONE CHER ,ma 
NO FRONTS 1 EAT DOG roadrui^nlr 
EARTH SONG MICHAEL JACKSON CPIC 
CHANGE YOUR MIND UPSIDE DOWN wo«io 
I WANNA BE A HIPPY TECMNOHEAD morum 
GANGSTA S PARADISE COOUO FEATURING L.V. 

MISSING EVERYTHING BUT THE GIRL biANCot 

Nf r.lf-HIl«hAl. 

BEAUTIFUL LIFE ACE OF BASE metronommcndon 

FATHER AND SON BOYZONE pcitoob 

FROM A WINDOW NORTHERN UPROAR huvihiv 

WONDERWALL OASIS CfttA'OS 

SO PURE SABV D s>^iiMAiK:.'..;h&:r^ 

THE NAUGHTY NORTH I THE SEXV SOUTH E 

MOTION -:nnur.:pRO0F,*«:A 

WEAK SKUNK ANANSIE OWUTTLEmiMN 

EVERY TIME YOU TOUCH ME QFX EnoCMic 

SANDSTORM CAST poiycor 

MR. FRIDAY NIGHT LISA MOORISH acy but 

EVERY LITTLE STEP (REMIX) BOBBY BROWN mca 

TOO HOT COOLIO rowuY een 

LUMP PRESIDENTS OF THE UNITED STATES OF 

AMERICA COUMBM 

CREEP 96 TLC iafaclawsia 

TIME MARION iovdom 

I AM BLESSED ETERNAL istavikulcmi 

5ITTIN' UP IN MY ROOM BRANDY arista 

LET'S PUSH IT NIGHTCRAWLERS FEATURING 

JOHN REID riT,AL viiytbACiSTA 

PLEASE ELTON JOHN fJ^MT.WDtCUBY 

SOUTHSIDE DAVE CLARKE BUSKOCCONsraucTim 

HEAVEN 5010 "tHSPti^'vtAW 

GETTING BETTER SHED SEVEN POiYDon 

LITTLE BRITAIN DREADZONE vyrgm 

IF YOU WANNA PARTY MOLELU FEATURING THE 

nUTHFR: BROTHERS STIpfhrnm 

irS OH SO QUIET BJORK ONE LiniE induw 

WORLD OF GOOD SAW DOCTORS shuiiowt. 
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ALBUMS 

OASIS :'.'.'Hi.T S THE STMV} 
TORI AMOS tvjYS 'OR P£LE. r.■■■T^^■ 
ALANIS MORISSETTE JAGGED LITTLE PILL 

PULP riF'FRfNT CLASS -..-Mi 

ROBSON & JEROME R08SON & JEROME RCA 

MICHAEL JACKSON HISTORY PAST , F^ESENT AND 

FLJTURE-BOOK 1 .. 

MADONNA SO*.ieTHINGTOREM£MBER w.vthkk'^ 

MICHAEL BAU FIRST LOVE oxumsm 

CAST >Ml CHANGE 

BOYZONE SAID AND OONE polyoor 

GCNC TO SZL TVie LIGHTS oosrEKMONBtN 

TLC CRAZYSEXVCOOL iAfta.-wa.iA 

ENYA THE MEMORY OF TREES «A 

SmPVt RED i Tf '..iMSi 

OASIS "f" N Tl 1 MAYBE CWATiCfi 

CHER M ■ .\ ■ '.VORLD wtA 

RAOKIHEAD Ml l iNDS PWaOPHWt 

AFTER DARK ^AIL r.lGMT SAX O* 

ETERNAL -'CWYf-: AWOMAN ISlAwiNULtWI 

QUEEN r.v.r.if :N HEAVEN pabiophone 

PAUL WELLER STANLEY ROAD GOi DISCS 

MEAT LOAF iVELOOME TO THE , . . vihgih 

LERFIELD LEFTISM H«*o manikccuimbw 

LIGHTNING SEEDS JOLLIFICATION O-K 

ELTON JOHN .OVE SONGS R'^yn waiajRY 

Ca.lNE DION THE COLOUR OF MY LOVE epc 

M PEOPLE BIZARRE FRUIT/BIZARRE FRUIT II 

ntCONStRUCIOM 

SWEET BALLROOM HITZ-VERY BEST OF SWEET 

POtYWAUTV 

THIM LIZZY WILD ONE— THE VERY BEST OF vnmoa 

PRESIDENTS Of THE UNITED STATES OF AMERICA 

THE PRESIDENTS OF THE UNITED STATES OF 
AMERICA (XXKMPA 

COOLIO GANGSTA-S PARADISE tcwm. 

BLUR 'I'L GREAT ESCAPE > jX.i-wlWvcni 

BJORK FDST . w .irtii invm 

CHEMICAL BROTHERS EXIT PLJVJET OUST ainkr 

GERRY RAFFERTY ONE MORE DREAM-THE VERY 
BEST OF POiWRAM IV 

JANET JACKSON DESIGN OF A DECADE 198&1996 

AIM 

BIACK GRAPE IT'S GREAT WHEN YOU'RE 

STRAIGHT .YEAH RftiwvCliVT.wi.A 
MARlAH CAREY DAYDREAM rr, ijuka 
FRANK BLACK fHE CULT OF RAY nftAGMiTtPt: 
ROCKET FROM THE CRYPT SCREAM, DRACULA, 

SCREAM' S'.EMENIAt 

WEDDING PRESENT MINI cocMNCvimL 



SINGLES 

GANGSTA-S PARADISE COOLIO FEATURING LV. MCA 

MISSING EVERYTHING BUT THE GIRL wtA 

DIBJ M A DONNE LA FOI OPHEllE WINTER CASTWE5T 

EARTH SONG MICHAEL J.VCKSON epiC 

GOLDENEYE TINA TURNER lmi 

IL VOLO ZUCCHERO f.^t vdcb 

ONE SWEET DAY MARlAH CAREY & BOYZ II MEN 

JESUS TO A CHILD GEORGE MICHAEL vwGiN 
L'INSTANT X MYLENE FARMER fxran 
BOOM BOOM BOOM OUTHERE BROTHERS smv 
WONDERWAU OASIS v f.' 
BEAUTIFUL LIFE ACE Of BASE eJWCiA» 
HONESTY ET JALOUSIE ALLIANCE ETHNW vmiiN 
R TO THE A C J LEWiS mla 
JESAISPAS CELINE DION a:t,LM8iA 
FRUIT DE LA PASSK)N FRANCKY VINCENT »fiC«iE 
SET THE WORLD ON FIRE E TYPt poiyoM 
FAUT QU'JTRAVAILIE PRINCESS ERIKA pomxn 
CREEP RADIDHEAD emi 
L'AIR DU VENT NATIVE sovt 

ALBUMS 

CELINE DHW D EUX ictLrMfi* 

MYLENE FARMER ANAMORPHOSEE pavDCR 

MICHAEL JACKSON HISTORY: PAST. PRESEMT AND 

FUTURE- BOOK 1 ipxr 
ACE OF BASE THE BRIDGE eJWCiAY 
CRANBERRIES NO NEED TO ARGUE iSlahd 
FRANK BLACK THE CULT Of RAY Sony 
MARlAH CAREY DAYDREAM oxumbw 
QUEEN MADi IN HEAVEN tMi 

OASIS (WHAT S THE STORY) MORNING GLORY? SONY 

SOUNDTRACK POCAHONTAS son« 

SMASHING PUMPKINS MELLON COLLIE AND THE 

INFINITE SADNESS vK^&^ 

PIERRE PERRET CHANSONS EROTICOQUINES 

CRANBERRIES EVERYBODY ELSE IS DOING IT. SO 

WHY CAN'T WE7 -.:am; 

JOHNNY HALLYDAY PAROLES D HOMMES mehcury 
COOLIO GANGSTA S PARADISE tommy boy 
JOHNNY HALLYDAY LORAOA tMaamt 
FRANCIS CABRa SAMEDi SOIR SUR LA TERRE 

MAXIMELEFORESTIER PASSER MA ROUTE pawKl 
VERONKWE SANSON SANSON, COf-IME ILS 
L IMAGINENT v-[a 

LES ENFOIRES A L OPERA COMIQUE tc«y 



ITALY IMusIca e Dtschi) 1/1&96 (FIMI) 1/24/96 



SINGLES 

CHILDREN ROBERT MILES discohacic 
GANGSTA'S PARADISE COOLIO FEATURING LV. 

JESUS TO A CHILD GEORGE MICHAEL vy«VN 

ITHURTS TI-PICAl ;..p 

SO IN LOVE WITH YOU DUKE flyiw 

I DONT WANNA BE A STAR CORONA DISCOAUGIC 

ANGELI DOMINI DATURA time 

EARTH SONG MICHAEL JACKSON epic 

POLARIS DREAM REXANTHONY DiCtT 

YOU'LL SEE MADONNA wea 

ALBUMS 

JOVANOTTI LORENZO 1990-1995 mercury 
ELTON JOHN LOVE SONGS MfKum 
ZUCCHERO SPIRITODIVINO poiyoor 
LIGABUE BUON COMPLEANNO ELVIS wea 
MADONNA SOMETHING TO REMEMBER wca 
VASCO ROSSI PRENDILOTU FRUnO AMURO 

ANTONELLO VENDITTI NESSUN 

PER!COLO,..PERTE 

QUEEN MADE IN HEAVEN emi 

ENYA THE MEKWRY Of TREES wea 

OASIS (WHAT'S THE STORY) MORNING GLORY? 



SPAIN iFVL'AFYVE) 1/20^6 
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SINGLES 

JESUS TO A CHILD GEORGE MICHAEL virom 

EX-P-CIAL EX 3 oi^GER 

BIE REISE FRANKTAL 2 max 

TONIGHT CONTRASERA KRYSS CONttiASERA 

ADOHAi D.J SILVAN vtr>-.s<;rt«E« 

BUM BUMP 740 BOYZ max 

DOH WAH DIDDY FUN FACTORY edce^hcer 

ME AND YOU Al EXIA B1«^COYNEG»0 

U DJ SCOT PROJECT wax 

DULB-DULB ME & MY N-smox 

ALBUMS 

GLORIA ESTEFAN ABRIENDO PUERTAS lpiC 

ENYA THE MEMORY OF TREES warmer 

NINO BRAVO 50 ANIVERSARIO polvdoR 

ELBOSCO ANGELIS -^liV-AvCx 

LUZ COMO LA FLOR PROMETIDA hispawoi 

KETAMA DE AKI A KETAMA MERCufw 

QUEEN MADE IN HEAVEN emiodeon 

OASIS (WHAT S THE STORY) MORNING GLORY? 

JULIO IGLESIAS LA CARRETERA Columbia 
MARlAH CAREY DAYDREAM Columbia 



Hits Of The WorlO is compiled at Billboardaonclon by Bob MacdonakJ and AIisoti Smith, Contact 171-323-6686. fan 171-323-2314/2316 
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SINGLES 

GANGSTA'S PARADISE COOLIO FEATURING LV. 

MCA 

JESUS TO A CHILD GEORGE MICHAEL nKiN 
EARTH SONG MICHAEL JACKSON Efic 
HISSING EVERYTHING BUT THE GIRL BL««o» 
KGtm 

GOLOENEVE TINA TURNER fWLOmwE 

SPACEMAN BABVLON ZOO CMi 

I GOT S ON IT LUNIZ man 

ONE SWEET DAT MARIAH CARET i SOYZ II MEN 

BEAUTIFUL LIFE ACE OF BASE UIM 
ILVOLO ZUCCHERO FORNACIARI «x>noo 



QUEEN MADE IN HEAVEN PAAiom^NE 

ENVA THE MEMORY OF TREES v>ea 

MADONNA SOMETHING TO REMEMBER mavebpoi 

SiRt 

OASIS WHATS THE STORY) MORNING GLORY? 

CAtAtlON 

MICHAEL JACKSON HISTORY: PAST, PRESENT 

AND FUTURE— BOOK 1 [pic 

ELTON JOHN LOVE SONGS nocun/UEBtulw 

ACE OF BASE THE BRIDGE ME« 

MARIAH CJUIEY DAYDREAM coii>mbul 

COOLIO GANGSTA'S PARADISE IMMveor 

CEUNE DION D EUX EP&COiuMBui 



BELGIUM tl^f^'HWi 



SINGLES 

GANGSTA'S PARADISE COOUO FEATURING LV. 

MCA 

KNOCKIN' DOUBLE VISION pink 

JESUS TO A CHILD GEORGE MICHAEL viRoN 

MISSING EVERYTHING BUT THE GIRL warned 

AU RIGHT DOUBLE VISION pink 

MISS SARJUEVO PASSENGERS 'suwo 

EARTH SONG MICHAEL JACKSON EPIC 

GOLOENEYE TINA TURNER CMI 

IK GEEFOM JOU SRTIESTEN MET EEN HART 

POCYDOR 

WE'VE GOT IT COIN' ON BACKSTREH BOYS XC 

MBUMS 

CEUNE DION D'EUX cxxumbaa 

DANIEL BALAVOINE BALAV0|>IE BAHCuir 

MVLENE FARMER ANAMORPHOSEE POlvms 

OASIS IWHArS THE STORY) MORNING GLORY? 

SONY 

MICHAEL JACKSON HISTORY: PAST. PRESENT 

AND FUTURE-BOOK 1 epic 

MADONNA SOMETHING TO REMEMBER warncp 

MJUtlAH CAREY DAYDREAM Columbia 

FLORENTPAGNY BIENVENUE CHEZ MOI mercury 

SMASHING PUMPKINS MELLON COLLIE AND THE 

INFINITE SADNESS virgin 

AaiANCE ETHNIK SIMPLE t FUNKY MRCIH 



SWEDEN IGLrilCa96 



SMGIES 

SPACEMAN BABYLON ZOO IMi 

SAHGSTA 'S PARADISE COOLIO FEATURING L V. 

MCA 

I GOT 5 ON IT LUNIZ virgin 

JESUS TO A CHILD GEORGE MICHAEL viRciii 

MISSING EVERYTHING BUT THE GIRL WARMR 

EARTH SONG MICHAEL JACKSON epic 

I WISH SKEE-LO mega 

ELECTRIC LEILA K uega 

ONE SWEET DAY MARIAH CAREY & BOYZ II MEN 
OXUMOA 

UTELIGGJUtOJUREN VADER-ANNIKA start kuri 

ALBUMS 

NOROMAN INGENMANSLAND SONr 
EHYA THE MEMORY OF TREES WARNER 
SIMON A GARFUNKEL THE DEFINITIVE SIMON A 
GARFUNKEL Columbia 

MADONNA SOMETHING TO REMEMBER warmer 
OASIS (WHAT'S THE STORY) MORNING GLORY' 
CREAION 

LONELY BOYS THE LONELY BOYS pariwbom 

TORI AMOS BOYS FOR PELE ATLANTIC 

POPSICLE POPSICLE teeeoraai 

ELTON JOHN LOVE SONGS ROCKn 

EVA DAHLGREN JAG VILL SE MIN ALSKADE 

KOMMA FRAN DET VILDA RECORD station 



PORTUGAL (PotugaVAFP) 1/30/96 



DELFINS 0 CAMINHO DA FELICIDADE ARiocA 
ENRIQUE IGLESIAS ENRIQUE IGLESIAS hoaalui 
ROXETTE DON'T BORE US— GET TO THE 
CHORUS! EMI 

QUEEN MADE IN HEAVEN parlo^iicnc 

XUTOS L POHTAPES XUTOS AO VIVO ANTENA 3 

POCYOC* 

MADONNA SOMETHING TO REMEMBER Warner 

BROS 

ELTON JOHN LOVE SONGS ntRCURY 

SIMSHING PUMPKINS MELLON COLUE AND THE 

INFINITE SADNESS cui 

ELflOSCO ANGEUS EMi 

SERGIO GOOINHO NOITES PASSADAS emi 



NEW ZEALAND irianz) i/zw 



SINGLES 

HOW BIZARRE OMC huht>oiygram 
MYSTERIOUS GIRL PETER ANDRE nsilvAi 
ONE SWEET DAY MARIAH CAREY & BOYZ II MEN 
sotft 

LETS GROOVE C.D.B IRtKWY 

JESUS TO A CHILD GEORGE MICHAEL virgin 

GANGSTA'S PARADISE COOUO FEATURING L.V. 

MCA 

SEXUJU. HEAUNG MAX A MILLION festival 
BEFORE YOU WALK . AIKE THIS AND LIKE THAT 

MONICA BMG 

« 2 THE A C.J. LEWIS mcwag 
ANYTHING 3T som 



OASIS (WHArS THE STORY) MO«NING GLORT? 
SONY 

ALANIS MORISSEHE JAGGED UTTLE PILL 
WARNER 

EXPONENTS ONCE BinEN TWICE BITTEN wabker 
VANESSA-MAE THE VIOLIN PLAYER fmi 
HOOTIE t THE BLOWFISN CRACKED REAR VIEW 

WARNER 

MARIAH CAREY DAYDREAM SONY 
ELTON JOHN LOVE SONGS MtRCURY 
WEEZER WEEZER mca 

MADONNA SOMETHING TO REMEMBER warner 
SOUNDTRACK DANGEROUS MINDS mca 



SWITZERLAND '"■^'^ '^'^ SwiUerlandl 1/24/96 
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SING1£5 

GANGSTA'S PARADISE COOUO FEATURING LV. 

MCA 

EARTH SONG MICHAEL JACKSOM SOnv 

MISSING EVERYTHING BUT THE GIRL warner 

I GOT 5 ON IT LUNIZ m> 

WEVE GOT fT GOIN' ON BACKSTREET BOYS bug 

GOLOENEYE TINA TURNER emi 

JESUS TO A CHILD GEORGE MICHAEL emi 

BACK IN THE U.K. SCOOTER edcl 

CAPTAIN JACK CAPTAIN JACK tm 

I WISH SKEE-LO pmonu 



GOHHARD GOHHARD BMC 

QUEEN MADE IN HEAVEN emi 

ENYA THE MEMORY OF TREES waano* 

COOLK) GANGSTA'S PARADISE WARNER 

MADONNA SOMETHING TO REMEMBER warner 

ELTON JOHN LOVE SONGS POL«GflAM 

MICHAEL JACKSON HISTORY: PAST. PRESENT 

AND FUrURE-BOOK 1 sony 

MARIAH CAREY DAYDREAM smv 

ACE OF BASE THE BRIDGE poltcram 

BACK TO EARTH RIVERS OF LIFE phonae 



FINLAND (SeurVIFPI Finland) I/2t/% 



SINGLES 

JESUS TO A CHILD GEORGE MICHAEL viRGir. 
HAiONNUT(EP) APULANTA iEv» 
BABY BOY ME & MY medleviOii 
STAYIN' ALIVE N-TRANCE AAtw^Nftx icl 
GOLOENEYE TINA TURNER pwlophone 
OH FATHER MADONNA uavuoovm* 
GMGSTA-S PARADISE COOLIO FEATURING L V 

MCA 

MISS SARAJEVO PASSENGERS island 
BEAUTIFUL LIFE ACE OF BASE mjcweiart 
I DON'T WANNA BE A STAR CORONA i^incm tel 

ALBUMS 

MADONNA SOMETHING TO REMEMBER maverov 

JARI SILLANPAA JARi SILLANPAA mtv 
AIKAKONE TAHTIKAAREN TAA flC* 
ELTON JOHN LOVE SONGS BOCTErnuBcufrf 
ADIEMUS SONGS OF SANCTUARY vkin 
YO PARHAAT «Jno 
QUEEN MADE IN HEAVEN PuiiOFKyjE 
JANNE HURME KIRJE imiRECORDS 
ACE OF BASE THE BRIDGE MEQ^iREaART 
NORDMAN INGENMANSLAND kmet 



CHILE (APFChOe) 12/95 



LAST 
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ALBUMS 

PANCHO Y LA SONORA TODOS A BAILOR CON... 

50Nr 

JUAN GABRIEL AMOR A DOMICIUO auG 

BEATLES ANTHOLOGY 1 Ew 

VARIOUS ARTISTS AMOR A DOMICIUO bug 

ANA GABRIEL JOYAS DE DOS SIGLOS Whi 

UNIVERSIDAO DE CHILE EL GRAN BAILE DE LOS 

BICAAMPEONES Emi 

RAUL 01 BLASK) LATINO Bmg 

LUIS MIGUEL EL CONCIERTO WAfmER 

BANANA 5 CACHETE. PECHITO Y OMBUGO iMi 

TAKE THAT NOBODY ELSE bmg 




GLOBAL 

MUSIC PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

FINLAND: In the late *60s and early '70s, this country had a strong, leftist youth movement 
that was as much about music as it was about politics. While some activists staged demon- 
strations, several agit-pop vocal groups contributed to the movement by singing protest 
songs, many of which became hits. Now, 25 years later, those songs are being recognized 
again for what they are: pop songs that are sometimes naive and pompous, but always 
passionate and very melodic. The legacy of the protest song movement is not only preser- 
ved on compilation albums, but also reflected in the work of modern groups, notably Ultra 
Bra. Although too young to remember the '70s, the members of this intriguing band are 
certainly familiar with the music of that era; some of them are children of the original 
agit-pop singers. With a lineup of five vocalists backed by eight musicians. Ultra Bra has 
quickly established itself as a live favorite in the clubs of Helsinki. The band's as-yet-unti- 
tled debut album is set for release in the spring on Megamania, but its self-financed debut 
EP, "Houkutusten Kiihottava Maku" (The Exciting Taste Of Temptation), has already 
become a radio hit. A mixture of old and new, the band combines a '70s orchestral pop 
sound with soul influences, while its potentially earnest message is defused by a glamor- 
ous hve show and an ironic '90s attitude. Despite the band's jokey name — which means 
the same here as in English but is also Swedish for "good" — Ultra Bra is not exactly a 
parody band. "We have tried to write [straight] protest songs, but they just haven't turned 
out to be very good," keyboardist Kerkko Koskinen told Nyt magazine, antti isokangas 

NETHERLANDS: The jazz-dance scene is flourishing here 
with media attention focusing on the six-piece band Hit The 
Boom!, uifSnimous winner of the most recent Heineken 
Crossover Award. The annual competition, which was set up 
by the country's biggest brewery to find new talent in pop 
and jazz, has recently bepome dominated by jazz-dance acts. 
The compilation CD "Hardtoget/Hardtobeat" on the Hard- 
toget label (part of CNR Music) features tracks by all the 
contenders in the 1995 contest. Hit The Boom!, which is 
fronted by singer Marijn van Teylingen and rapper Chris- 
tien Oele, was rewarded with a slot on the bill of a future American jazz festival, probably 
the Jazz and Heritage Festival in New Orleans. Meanwhile, the group's debut album, 
"One Day Soon," is released this month in France, Germany, Sweden, and Norway (all 
on GNR Music International) and the U.K. (through Slip). "Here Comes The Sun," an 
airplay hit. in the Benelux region last summer, will be promoted in France, while all other 
territories will go with the single "Don't Lose The Love." Tour dates are being planned 
to coincide with the international releases. rorberttilli 



JAPAN: Whiz-ldd producer Tetsuya Komuro is everywhere these days. His new group, 
globe, is currently No. 1 with the single "Departures" (Avex Trax), an appropriate title, 
since the song is stylistically different from his usual work. Produced, arranged, and com- 
posed by Komuro, it has a more melancholy flavor than the relentlessly upbeat music of 
trf, another of his projects, also signed to Avex Trax. Unlike the other artists he produces, 
Komuro is himself a member of globe, along with vocalisVrapper Marc Panther (who 
is also an MTV Japan VJ) and singer Keiko, who was chosen from hundreds of girls in 
a nationwide audition overseen by Komuro. Another Komuro protege, female vocalist hi- 
tomi, is featured in a series of TV commercials for a beauty salon chain, and in a break 
with the tradition of the faceless Japanese producer, Komuro appears in the ads. Komuro 
is also busy running his own record label, Orumok, established last year and distributed 
by Pioneer LDC. The qiiestion now on everyone's lips is. How long can the Komuro phe- 
nomenon last before he saturates the market with his vast array of projects? 

STEVE McCLURE 



POLAND: "Rapatapa-to-ja" (Polton), the sixteenth album by Wojciech Waglewski and 
his band Voo Voo, is an unusually arresting project even by the exotic standards of this 
mullitalented artist. A guitarist, singer, songwriter, and producer, Waglewski formed Voo 
Voo 10 years ago, and the band quickly found favor in alterna- 
tive music/cultural circles. Over the years, its activities have in- 
volved forays into the worlds of cinema, theater, pantomime, 
children's music, classical, and folk. Inspired by rock acts, such 
as Jimi Hendrix« Frank Zappa, and the Clash, and folk music 
from all over the world and Polish classical composers, such as 
Henryk Gorecki and the recently deceased Witold Lutoslaw- 
ski, Waglewski and Voo Voo have never sought commercial suc- 
cess yet have achieved a surprisingly broad measure of popular 
acclaim. For the recording of "Rapatapa-to-ja," the band was 
joined by such guests as DJ Janmarian, a master of mysterious 
scratch effects, and Senegalese singer Mamadou Diouf, who 
is now a resident in Poland and best known here for his 1994 
album "African Snow." On "Rapatapa-to-ja," Waglewski com- 
bines world music, rock, folk, and African rhymes with elements 

of dance music and reggae. Some compositions are thoughtful and intimate — almost like 
chamber music. Others, such as "Bisz Bosz," are pure dance tracks, ideal for playing in 
clubs, while "Nie Spac" (No Sleeping) proves that there is not much distance between 
rock'n'roll and reggae. BEATA PRZEDPELSKA 
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Update 



CALENDAR 



A iveekly Ihftiiig of trade sAows, con- 
ventions, award fthotvn, Heminars, 
and other events. Send itiformaiion 
to Calendar. BUIbuurd, IS15 Broad- 
way New York, N.Y. 100.16. 

FEBRUARY 

Feb 8, <SCtP Presents: Music Publishint 
Info Session. ASCAR New York, 2 1 2-62 1 -64 14. 

Feb 10. How To Start And Grow Vour Own 
Ricord Lal>el Or Music Production Company. 

presented by Music Business File. Holiday Inn- 
Brooliline/Boston, Steven Kercher, 508-526- 
7983. 

Feb. 14-18. Urban Network Power-lam. 

Palm Springs Riviera Resort. Palm Springs. 
Calif. 818-843-5800. 

Feb 15. tSCAP Presents: Music Publish- 
int >>ilo Session, ASCAP New York. 212-621- 
6414. 

Feb 19. The Brit Awards, Earl's Court Exhi- 
bition Center. London 

Feb 24-25. First Ever laserdisc Spectac- 
ular, presented by Image Entertainment. Hol- 
lywood, Calif. 818-407-9100 x265. 

Feb 26-28. Great Lakes Broadcastlni 
Conference t Eipo, presented by the Michi- 
gan Assn. of Broadcasters. Lansing Center. 
Lansing. Mich. 517-484-7444. 

Feb 27-March 2, 27th Annual Country 
Radio Seminar, Opryland Hotel and Conven- 
tion Center. Nashville. 615-327-4487. 

Feb. 28, 38th Annual Grammy Awards, 
Shrine Auditorium, Los Angeles. 310-392- 
3777. 

Feb. 29, Rhythm And Blues Foundation 
Seventh Annual Pioneer Awards, Palladium. 
Los Angeles. 202-588-5566. 

MARCH 

March 4. Ontario Assn. Of Broadcasters 
Annual Conference, location to be announced. 
Ontario. 416-695-9236. 

March 9. Canadian Music Hall Of Fame 
Dinner And Awards, presented by the Canadi- 
an Academy of Recording Arts and Sciences. 
Metro Toronto Convention Centre, Toronto. 416- 
485-3135. 

Match 10, 25tli AaauaiJum Awards, Copps 



FOR THE RECORD 




The Beach Boy.s' "Pet Sounds" 
was originally released May 16, 
1966. An incorrect release date 
appeared in a Feb. 3 story on Capi- 
tol Records' plans to mark the 
album's 30th anniversary this May 
with a boxed set 

The reporting structure in an 
announcement in the Feb. 3 Exec- 
utive Turntable may be miscon- 
strued Dav« Rosas reports to EMI 
Records, while Gary Morgenstein 
and Victoria Kahn report to the 
label group. 



Coliseum. Toronto. 416-485-3135. 

March 12, tlineteenth Songwriter Show- 
case, presented by the Songwriters' Hall of 
Fame and the National Academy of Popular 
Music. New York. 212-957-9230, 

March 12. ASCAP Presents: Music Pub- 
lishint Info Session, ASCAP. New York. 212- 
621-6414 

March 13-17. 26lh Annual ITA Seminar. 

Arizona Biltmore. Phoenix. 212-643-0620. 

March 17-20. Winter Music Conference, 
Fontainebleau Hilton Resort and Spa, Miami 
Beach, Fla. 954-563-4444. 



March 22-25, HARM Convention, Sheraton 
Washington, Washington, DC. 609-596-2221. 

March 26. ASCAP Presents: Music Pub- 
lishing Info Session, ASCAP. New York. 212- 
621-6414. 

Marcli 30-31. Platinum Plantation Re- 
cordlnt Industry Seminar And Oemo Clinic, 
Radisson Hotel. Atlanta. 770-368-3905. 

APRIL 

April 2. The Business Of Entertainment: 
The Bit Picture, presented by Schroder 
Wertheim and Variety. Pierre Hotel, New York. 




BMI Gives 6. 8MI sponsored a performance by Warner Bros, group Take 6 at a 
recent National Assn. of Minorities in Cable fund-raiser. The beneficiary was the 
Rheedlen Center, an organization that provides services for underprivileged fam- 
ilies and children. Shown socializing at the event, from left, are Kamala Gordon, 
associate director of writer/publisher relations, BMI; Take 6 members Mark Kit>- 
ble. David Thomas, and Claude V. McKnight, III; John Shaker, senior VP of 
licensing. BMI; group members Alvin "Vinnie" Chea and Joel Kibble; and Eric 
Lily, senior director, sates and marketing. BML 



LIFELINES 



BIRTHS 

Boy, Charles Parker, to George and 
Mary Jane Meyer, Dec. 16 in Frank- 
lin, N.J. Father is merchandise man- 
ager for the music division of Nobody 
Beatii the Wiz. 

Boy, Ian Jack, to Faithc Raphael and 
Robert Haimer, Jan. 5 in Los Ange- 
les. Mother is VP of product manage- 
ment/direct response for Rhino 
Eleeords. 

Boy, James Mackness, to Shawn Bates 
and Paul Webb, Jan. 19 in San Fran- 
cisco. Mother is retail marketing and 
publicity representative for Hearts of 
Space/Fathom Records. 

DEATHS 

Walter Fischer Connor, age un- 
known, on Jan. 6 after a brief illness at 
his home in Darien, Conn. Connor was 
president of Carl Fischer Inc. and 
chairman of the board of Boosey & 
Hawkes, a London-based publisher of 
mostly classical and educational music. 
Connor, who worked in New York, 
joined Carl Fischer in 1967 and yas 
the great-grandson of Carl Fischer Sr., 
who founded the company in 1872. He 
received a B.A. degree from Princeton 
in 1961 and an M.B.A. from Columbia 
University in 1966. He is survired by 
hLs wife, Kathleen Kindred Connor; a 
son, Keith Fischer; two daughters, 



Amy and Caroline Connor; a sister, 
Phoebe Connor Mackenzie; and a 
brother, Frank Hayden Connor, for- 
merly an officer of the company and a 
board member, who will rejoin the 
company as president. In lieu of flow- 
ers, contributions may be made in the 
memory of Walter F Connor to Camps . 
Newfound-Owatonna, Box 105. Harri- 
son, Maine 04040. 

Richard Kermode, 49, of cancer Jan. 
16 in Denver. Kermode, a keyboard 
player and composer, was prominent in 
the San Francisco music scene of the 
'60s and '70s, at one time a member of 
Janis Joplin's Kozmic Blues Band. He 
was a founding member of Jorge San- 
tana's group, Malo, and joined Carlos 
Santana's group in the mid-'70s. Most 
recently, Kermode toured as a solo per- 
former and with a jazz group. He is 
survived by his wife, Gail Knox Ker- 
mode; a daughter, Adrienne DeMoni- 
co; and three sons, Eric, Jeremy, and 
John. 

Robert D. Brownstein, 57, of cardiac 
arrest Jan. 21 in Los Angeles. Brown- 
stein worked at Eleklra Records from 
1967 to 1975. first in college promotion, 
then in the international department. 
He later worked in tele\'ision and man- 
aged the Vincent Chase Actors Work- 
shop. He is survived by his father, 
Harry, and brother. Jack. 



212-492-6532, 

April 26-28. Second Adventures In Broad- 
casting Promotion Director's School, sem- 
inar for radio marketing professionals, Sfiera- 
ton Stamford. Stamford. Conn. 203-288-2002. 



GOOD WORKS 



H 



ERE'S TO EASTER SEALS: 
The first Tony Bennett Celebrity 
Pro-Am golf tournament, to benefit 
Easter Seals, will take place March 
4 at the North Ranch Country Club 
in Westlake Village, Calif. It will 
feature 25 LPGA pros, 25 celebri- 
ties, and 25 amateurs. The event is 
open to the public, and the proceeds 
will benefit the Los Angeles and 
Orange counties units of the Easter 
Seal Society. Tickets to the event 
are $5, while tournament slots are 
$1,500 per person and threesomes 
are $4,000. Each threesome will be 
paired with a celebrity and an 
LPGA pro. The official theme of the 
tournament is "Here's To The Lad- 
ies," which is also the name of Ben- 
nett's latest Columbia album. Con- 
Uet: 800-TKT-3726. ext. 8550. 



HT BAT FOR CITY OF HOPE: 
The sixth annual Wrangler/City of 
Hope Celebrity Softball Challenge 
will be held June 9 at Greer Stadi- 
um in Nashville, presented by local 
radio stations WSM-FM and WSIX. 
Proceeds from the event will bene- 
fit the City of Hope National Med- 
ical Center and Beckman Research 
Institute in their efforts to combat 
such diseases as cancer and AIDS. 
The City of Hope established the 
Spirit of Life endowment fund for 
residents of Middle Tennessee. Past 
participants have included CHnt 
Black. Garth Brooks, Billy Ray 
Cyrus, Vince Gill, Reba McEntire. 
John Michael Montgomery, and 
Wynonna. Tickets can be pur- 
chased through Ticketmaster by 
calling 800-333-4849 or 615-737- 
4849. 



Have fun. fight a disease: 

The Kristen Ann Carr Fund has set 
its third annual winter semi-formal 
to raise funds to establish a re- 
search fellowship dedicated to the 
study, care, and prevention of sar- 
coma, which caused the death of the 
21-year'Old daughter of Barbara 
Carr and music writer David Marsh. 
The fund has also been able to 
establish a sarcoma patient's sup- 
port group. The event will take 
place at the Supper Club in New 
York Feb. 24, with a donation of $75 
per person. For ticket information, 
call 212-501-0748. For charity infor- 
mation, contact Julia McCormick 
at 212-639-3520. For press informa- 
tion, contact Marilyn Laverty or 
Seth Cohen at 718-522-7171. 



FRENCH QUOTAS 

(Continued frt/tu pa-Qr j.9> 

reiterated the point that this was at 
odds with the European Union concept 
of a single market 

He added that Germany in particu- 
lar was proud of being able to offer 
music fans a wide range of different 
music due to its multicultural musical 
landscape. This, he said, was the only 
reason why German music had been 
able to reach the highest international 
standards. 

Also at MIDEM. DMV VP Hans 
Wilfred Sikorski said that German 
music was being used on the Internet 
without fees being paid. He argued 
that new laws are necessary to curb 
such abuses. 

The theme was taken up by Rein- 
hold Kreile, a member of the manage- 
ment board of German collecting soci- 
ety GEMA. Kreile said that there had 
already been instances in Germany of 
large-scale unlicenswi exploitation of 
copyrighted music on the Internet 

He said the effects of this could be 
seen in the stagnation of the German 
record market. To get global protec- 
tion, he said, collecting societies must 
be able to monitor usage on electronic 
networks. He said collecting societies 
faced a "constantly evolving task" in 
tJieir work on authors' behalf. 

JAM & LEWIS 

(Continued from page ^5) 
without getting too involved in the pol- 
itics that go hand in hand with the 
music business. We operate a lot freer 
than most other people." 

Jam and Lewis, who have been 
friends since childhood, didn't always 
operate like a well-oiled machine. "I 
don't actually ren>ember the first song 
we wrote together, but I know our 
styles clashed initially," Jam says. "I 
was very Philly International, and he 
was really into P-Funk. He'd come up 
with a real nasty-sourKling thing, and 
I'd try to put a pretty melody over the 
top. He'd be like, 'No, no, no.* It just 
wasn't working out" 

It took some time before the two 
finally struck the right balance. "Just 
Be Good To Me." which features strings 
and belts alongside stomach-churning 
bass, and Janet Jackson's 'That's The 
Way Love Goes," which sports soulful 
guitar notes atop a loopy breakbeat, 
perfectly illustrates the duo's approach. 

Asked to name his favorite composi- 
tion. Jam replies, " 'Optimistic' by the 
Sounds Of Blackness. We've had chart 
and monetary success. But in 'Opti- 
mistic,' we had a song that really, in 
some way, changed people's Ihr^s.** 

FAMOUS MUSIC 

((Continued from page Jt5} 

Porter and Rodolfo Castillo, along with 
veteran composers Marvin Hamlisch 
and James Newton Howard. In addi- 
tion, the company has obtained the 
U.S. rights to Andrew Lloyd Webber's 
smash musical "Sunset Boulevard." 

Famous Music now t^ the resources 
of its parent Viacwn. The publisher has 
administration rights to Viacom Enter- 
tainment with music related to many of 
the TV shows it produces. 

Among its successes are album-cut 
performances by Mariah Carey, Tim 
McGraw, Boyz II Men, Selena, and 
Reba McEntire, as well as the "Forrest 
Gump" soundtrack. 
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BMG Unit Meets On High Note 

But Conference Acknowledges Market Woes 



BY ED CHRISTMAN 



NEW ORI.EANS-BMG Dislribulion 
was riding high as it convened its sales 
conference in New Orleans Jan. 8-13. 
The company was holding down that 
week's No. 1 spot on The Billboard 200, 
had just completed 1995 as the No. 1 
singles distributor, and was second in 
overall "current" market share. 

But ju-st to make sure BMG staffers 
do not get complacent, the convention's 
theme was the question "Where do we 
go from here?" 

In explaining how that came to be 
the convention's 



theme. BMG Dis- 
tribution presi- 
dent Pete Jones 
said the company 
came to the con- 
vention during a 
good news/bad 
news time. 
The good news, 
JONES according to 

Jones, was all that 
hsu] been accomplished during the ye&r 
by BMG Distribution, and he outlined 
some of those achiewments at the con- 
wntion. 

Another positiw, accoixiing to Jones, 
was the reorganization that lead to the 
creation of BMG Entertainment in 
1994. That restructuring integrated 
film and T\' operations in Europe with 
music and \ideo worldwide, collecting 
them all within the rubric of BMG 
Entertainment (Billboard, Sept. 24, 
1994). 

As its parent company adds prod- 
uct lines, Jones said that BMG Distri- 
bution will gain new responsibilities. 
For example, BMG Distribution is 
adding staff to handle interacti\"e-prod- 
uct distribution and is beefing up its 
video staff, Jones said. As a result of 
those efforts, there will be more oppor- 
tunities for business gi-owth, he added. 

But the bad news is the "difficulty of 
the marketplace and how we deal with 
that, not just for our sake but for 
accounts as well." Jones said. "To get 



to a more orderly marketplace, obvi- 
ously we will have to go through a sig- 
nificant retail contraction." 

Nevertheless, the BMG Distribution 
.staff must maximize product opportu- 
nities in the face of those difficulties, 
according to Jones. 

BMG Distribution is dealing with 
some of the problems plaguing the eco- 
nomic health of the account base, Jones 
.said. "We ha\'e stepi)ed upon the (min- 
imum-advertised-price] side, to the 
degree that we can address it within 
the limit of the laws," he said. BMG has 
revamped its MAP policy to cut off all 
ad\-ertising funds to an account if it has 




violated MAP on three occasions with- 
in 12 months (Billboard, Jan. 20). 

In addition. BMG has recently taken 
on a comprehensive review of its terms 
of sales, Jones said, and "we e.xpect to 
be making decisions and begin imple- 
menting them in the near future." 
Those decisions probably will result in 
changes "in the way we deal with the 
market," he said. 

Meanwhile, there was plenty of dis- 
cussion at the convention aimed at 
helping the field staff sell in the cur- 
rent environment, according to Rick 
Cohen, senior VP of sales. 

"Right now, the chain buyers are 
working with limited open-to-buy dol- 
lars. They are saying. 'I need a reason 
before 1 purchase an album.' " Cohen 
said. So toclay, the core issue for any 
sales organization is. "How do ^-ou com- 
municate into the home office aliout 
what's going on in different market- 
places? And why they should be react- 
ing to any of TOur records?" he said. 

Although the con\'ention theme was 



"Where Do We Go From Here?," it 
might have been more appropriately 
titled "How Do We Get Here?" One of 
the biggest snowstorms in the history 
of the Northeast played havoc with the 
travel plans of those ba.ied in the New 
York, Boston, and Washington, D.C., 
branches. The official arrival date was 
Monday afternoon, Jan. 8, but staffers 
were still arriving on Wednesday. 

In total, about 800 jjeople attended 
the convention, including staff from the 
23 owned, distributed, and joint-ven- 
ture labels handled by BMG Distribu- 
tion. 

"The snowstorm could have put a 
damper on the convention, but it 
didn't," Rick Bleiweiss. BMG Distrib- 
ution senior VP of marketing, told Bill- 
board. "Certainly we wouUl have 
wanted evei'.N'one there from the Ix'gin- 
ning. but the convention carried on in 
spite of those missing people. In fact, 
in many ways, each late arrival aug- 
mented the spirit of the convention, 
like late arrivals coming to a family 
reunion." 

Bleiweiss noted that the company 
has just enjoyed its 10th anniversary. 
"Our company has. in many ways, 
matured and really congealed as a 
family," he said. "But while a lot of our 
people have worked together awhile 
now. they still approach their work 
with enthusiasm, tingling, and excite- 
ment. There is no complacency about 
the way they approach their work." 

BMG Distribution holds a convention 
every 18 months, and since the last one 
in Seattle in July 1994. the company 
has generated plenty of good news, 
according to Jones. For example, it has 
released 142 records that each 
achieved shipments of more than 
100,000, Jones told the convention in 
his opening address. accoixUng to notes 
made a\*ailable to BilUxjard. (Billboard 
attended the latter half of the conven- 
tion.) Of those 142, 57 shipped more 
than 250.000 units each, and 36 sur- 
passed ,S00,000 units each. 

In comparison, in the 18-month peri- 
fCouti)nif<i i)n patji 7 J) 



Distribs Well-Suited 
To Listening Stations 



■ BY DOUGLAS REECE 

LOS ANGELES — A giming number" of 
companies are attemj)ting to profit fi"om 
listening stations, and sevra-al disD-ibutors 
are enterii^ the field and finding them- 
selve.^ unusually suited to running suc- 
ces.sful programs. 

During the past 18 months, distributors 
ranging from BMG U) indies A!tornati\\» 
Distribution Alliance and RED to altema- 
tiw mai'ket specialist Northstar Music 
ha\'e all launched successful Ustening-sta- 
tion programs, drauing on their strengths 
and e-xploiting 
wtiriooked 
markets. 

ADA. which 
launched its 
first listening 
stations last 
April, now has 
73 stations in 
" various indie 
^ outlets and 

planned to mil 
out another six 

machines in January'. 

The dislrilxilor ai>ortjs the $2,500 cost 
of the listening stations, chai*gii^ labeti for 
slots in the 12-disc machine. 

According to ADA president Andy 
AUea slots in ADA listening stations are 
offered at lovv^r rates than ri\-al stations, 
sucli as Oa>ys' CD listening Program (Bill- 
board, Dec. 9, 1995), which generates prof- 
its solely hxxn selling stots. 

"In our ca.<ie, tslc*s| are onl>' a\'ailaMe to 
our distributed labels, so we offer a pro- 
prietarj- phsx that's favorable to them." 

TTwugh retailers incur no cost for hav- 
ing the machine in stores, there is a mini- 
mum inventor>' requirement of ADA-<lis- 
tributed product based on the store's sales 
wlume. 

Allen sees ADAs inwK\;ment with Us- 
tening station.-; as a natiu-al mj^v, .'^uing 
that iiKlie ea'^toine-i's ju^ mui^' likely to use 
the stations, 

"We're not dealing with n^jor tonnage 
retailers." si^w Allen. "We're dealing with 
what we looseJv describe as 'musical dLv 



co\cry zones,' w^iere people still go to find 
out what's new that they might like. You 
don't ivaSfy need la listenii^ ^ationl to sell 
Kenny G." 

Brian RafTi, store manager at Rough 
Trade in San FVancisco. which is equipped 
with an ADA listening post, agrees. "F^ 
the customer that doesn't much care about 
their masic and just wants to get what thej' 
hear on the radio or MTV I don't think the 
station has a great impact, so it really 
deperxb; on the peycholog>' of the peofde 
coming into the store. Frtim what I\e seen, 
stations at >ojr Virgins and Ibm^a^ in pro- 
portion to the numbea- of customeis, aren't 
as ustxi as Imuch as those] in indie stores." 

To furthej- specialize its program, ADA 



LTERNATIVE 
ISTRI8UTION 
LLIANCE 



plans to begin including retailo* input in 
music selections. Pre\'iously, ADA and dis- 
tributed labels hav-e made the picks. 

Allen says that for the next six months, 
half of the slots on stations will be deter- 
mined locally by ADA salespeople and 
store buj-ers. 

"It gi\^ us the opportunit>' to tailor at 
least six slot=i regkmally based on dewl<^ 
ing aiipla>; pi-ess profiles, upcoming tour 
e\'ents, or .in^lhing that might driw sales 
of that particular record in th^ particular 
store." Alien si^w. 

RED, whKh bowed 12 listening statitms 
as part of its "Spin With Me In The RED 
Zone" ixxjgram last April, has fount! cus- 
tfjmizing its program a paiticular chal- 
lenge. 

"TTie inherent problem that you can't 
treat 50 nx»n-and-pops like they are the 
same store, so we might end up with a title 
that's perfect far Vintage \'iny 1, but wrong 
for Aai-on's," saw Ken GuUic, KclatKitj' 
Recoi'ds VP of sales and former RED 
national diiwtor of product de%elopment 

To remedy these pitiblems. Gullic says, 
RED will initiate a second phase of "Spin 
(Coutiiiiicd oupage 59) 



When it comes to music 
storage, there's only one 
place to turn. And that's 
Case Logic, the world 
leader in quality cassette 
and CD storage systems. 

C303 DRV CHEEK PARKWAY 
lONGMONT. COLORADO B0503 
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Deep, Wide Stock Of Seattle's 
Exotique Aimed At Devoted DJs 



BY PATRICIA BATES 



SEATTLE— Whore the under- 
ground meets downtown's high-rise 
waterfront apartments, Exotique 
Imports has found its own corner of 
Seattle for techno, house, dance, and 
acid jazz. 

DJs for Seattle parties — or 
raves — can't wait for the store's 
doorR to open on Thursdays, when 
foreign shipments of vinyl LPs 
arrive from 18 to 20 distributors. 
They like to mix tracks before Sat- 
urday night, so they listen to each 
cut on the one turntable in the store. 
Domestic LPs come in twice a week. 

Exotique Imports has seen a pro- 
gressive growth in revenue since 
1992. "There seems to be nothing 
holding us back financially with the 
Seattle economy," says Marty Heidt. 
owner of the store, located at the 
corner of Battery and Third streets. 
Sales are 70% vinyl. 20% CDs, ami 
10% magazines, record bags, shirts, 
and tour programs. 

The store has almost 16.000 titles 
in stock, but of the 1,000 or so new 
recordings released weekly, "we 
could only afford 100-200 of them at 
the most. Our European sources 
take holidays from the second week 
of December to mid-January," says 
Heidt. "That means my music buyer, 
Masa, had to purchase early for 
Christmas. But then we get nothing 
but the latest product for about a 
month and a half after the season in 
February and March. Our best sales 
reports come in March and April and 
fall." 

The store's top 10 sellers of house 
and techno titles in late 1995 consis- 
tently included HardKiss (three San 
Francisco brothers with their own 
independent label). Eat Static (Plan- 
et Dog Records), BassBin Twins 
(Shaken Not Stirred). Carl Craig 
(Warner Music U.K.). OrhiUl (ffrr). 
Sabres Of Paradise (Junior Boys 
Own), Freaky Chakra (Astralwerks), 
Leftfield (Outer Rhythm). Chemical 
Brothers (Astralwerks). and BT 



IS COMING SOON TO 
A STORE NEAR YOU! 



(Music Now). 

As a DJ for 15 years, Masa works 
eight to 10 times [wr month at local 
parties, and he was a guest DJ at 
least once at the Limelight in New 
York. "He is really exceptional, and 
he's been with me since I started my 
business in 1988." says Heidt. "Masa 
knows the market in Europe and 
Japan, and he has a personal collec- 
tion of 5,000 records. Because he is a 
DJ, there's a direct link to what fans 
want and what we sell." 

Exotique Imports specializes in 
house (progressive, funk, and tribal) 
and techno (acid, trance, and ambi- 
ent), along with acid jazz. Nearly 150 
used CDs are taken in each month for 
resale. Used vinyl LPs are taken on 
consignment. There are also 400 pro- 
motional single videos and about 1.800 
old 45s, which are often bought by 
jukebox owners, according to Heidt. 

"In Seattle, there are no more 



than three to four alternative record 
stores like ours for dance music, 
though others carry iM)rtions of what 
we do. We're one of the few that lets 
them preview the albums," says 
Heidt. "We inspect every LP for heat 
bubbles and cracks from the manu- 
facturers, and we have to see that 
the DJs don't scratch them." 

Because of that. Exoti(|ue Imports 
has fewer returns to the warehouse 
and from customers, he says. "We 
think we're friendly and helpful with 
the students coming into the area by 
word of mouth. We also advertise in 
Roiwnance, a Seattle bimonthly maga- 
zine which has reviews, opinion pages, 
and information, and XLR8R. which 
publishes out of San Francisco." 

The average price for a domestic 
LP (American and Canadian) is $6 
for 12-inch vinyl, and the average 
price for a 12-inch import is $9- 
$10.50 (usually Euro|}ean and Japan- 
ese). A full-length domestic album is 
$13-$16, with comparable imports 

$18-$:jo. 

"To me, the quality for imports 
seems far superior to domestic," 
says Heidt. "Americans might make 
(Cotttitnu'd on lu'-xijwge) 




Exotique Imports is a dance-oriented music retailer in downtown SeatUe. (Photo: 
Patricia Bates) 



EXECUTIVE TURNTABLE 



RETAIL. Peter Luckhurst is appoint- 
ed president of 85-store HMV Cana- 
da in Etobicoke. Ontario. He was 
president of HMV U.S.A. 

DISTRIBUTION. Jerry Wilkie is pro- 
moted to sales manager. Southwest 
branch, at Sony Music in Dallas. He 
was director of sales, national ac- 
counts. Southwest branch. 

HOME VIDEO. Rita Chiapetta Thibault 

is pmmoled to senior VP of finance and 
operations at New Line Home Video 
in Los Angeles. She was VP of 
finance and operations. 

Hallmark Home Entertainment in 
Los Angeles names Gina Portman 
creative director and Craig Rucker 
senior accountant. They were, 
respectively, executive creative 
director for Live Entertainment and 
senior financial analyst for Para- 




mount Home Video. 

Lynn Donahue is promoted to 
director of sales for Playboy Home 
Video in Beverly Hills, Calif. She 
was senior manager of sales. 

Buena Vista Home Video in Bur- 
bank. Calif., names Martin 
BIythe director of publicity, 
rental; and David Elzer, director 
of publicity, sell-through. They 
were, respectively, senior market- 
ing manager for Buena Vista 
International and director of 



national publicity for Twentieth 
('entury Fox. 

ENTER*ACTIVE. John T. Baker is 

named VP of operations, adminis- 
tration and planning, at Activision 
in Los Angeles. He was senior VR 
finance and administration, for 
Robertson Coco Corp. 

Court B. Shannon is named VP 
of sales for NovaLogic in (?alabasas, 
Calif. He was GM/director of Ac- 
claim Distribution. 



newsline... 



WEA INC. says effective June 30, Richard C. Marquardt Sr. will step 
down as president/CEO of WEA Manufacturing 
and become a senior adviser to Warner Music 
(Iroup. Ellis Kern, president/co-COO of WEA 
Inc. and president of its packaging and printing 
firm. Ivy Hill Corp., will assume responsibility 
for WEA's manufacturing and replication oper- 
ations. Marquardt started in music manufac- 
turing at Specialty Records, which was founded 
by his father and later acquired by Warner Com- 
lunications (WEA's former parent company) in 1978. 



MCI, the long-distance telephone company, and News Corp., the par- 
ent of Fox Vide(» and the 20th Century Fox film studio, have formed 
a strategic alliance to provide information and entertainment ser- 
vices to businesses and consumers through MCI's newly acquired 
direct-broadcast satellite spectrum. MCI paid $682 million with the 
winning bid in the FCC's auction for the last remaining DBS satel- 
lite slot for the U.S. 

WALT DISNEY CO. says that revenues for the first fiscal quarter, 
which ended Dec. 31, 1995, rose IS.T'Tf to $3.82 billion from $3.3 bil- 
lion in the same period the previous year. Net profits rose 3% to 
$49G million from $482 million. The company reports stronger-than- 
expected results from its movie and home video units. In other 
news, Disney says it is launching a World Wide Web site on the 
Internet for "Beauty And The Beast" on Monday (5). The address 
is http://www.disneytheatrical.com. 

RENTRAK, the pay-per-transaction videocassette leasing company, 
has extended an agreement to provide videos to 19 Video USA 
Entertainment stores for six years. Executives estimate the value 
of the contract at $5 million. Rentrak has been supplying Video USA 
with product since 1993. Rentrak also announces that it is suing San 
Jose, Galif.-based Photo Drive-Up and its president. Gregg Bunker, 
for $16 million over a Rentrak investment of $750,000 in the photo 
retailer's franchising unit. 

THE NATIONAL ASSN. OF RECORDING MERCHANDISERS says the 
Gospel Music Assn. will showcase three artists at the Gospel Brunch 

March 24 at NARM's annual 
convention at the Sheraton 
Washington Hotel in Wash- 
ington, D.C. Slated to per- 
form are Forefront Commu- 
nications' DC Talk, Gospo 
Centric's Kirk Franklin, and 
Benson Music Group's 
Hezekiah Walker & the Love 
Fellowship Crusade Choir. 

DIVICOM, a manufacturer of products for digital video networks, 
says that Thomson Consumer Electronics has selected the compa- 
ny to provide MPEG-2-based cable-head-end equipment for TELE- 
TV's digital home video delivery system. Thomson will develop dig- 
ital set-top boxes that allow subscribers to receive more than 100 
digital TV channels. Milpitas, Calif.-based DiviCom says its con- 
tract with Thomson could exceed $100 million. TELE-TV is a joint 
venture between regional phone companies Bell Atlantic. NYNEX, 
and Pacific Telesis. DiviCom also says it has begun shipping set- 
top decoders to Bell Atlantic for its test of home video delivery sys- 
tems in Dover, N.J. 

POLYGRAM VIDEO and NFL Films plan to release the official pro 
football championship video "Dallas Cowboys: Super Bowl XXX 
Champions" for the sell-through market at a list price of $19.95. 
The marketing campaign includes TV ami print advertising, in-store 
support, and a cross-promotion with Sports Illustrated magazine. 
The street date for the 50-minute video is Feb. 20; the pre-order 
date is Friday (9). 

QVC, the home-shopping cable TV network, offered two Diana Ross 
titles — her latest Motown album. "Take Me Higher." and a four- 
CD/cassette greatest-hits compilation — for sale on a live show that 
aired during the Super Bowl Jan. 28. The show also included a per- 
formance of the album's title cut and an interview with the singer, 
both of which were taped. A QVC spokeswoman says that sales fig- 
ures were not available at press time. 
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DEER WIDE STOCK OF SEAHLE'S EXOTIQUE AIMED AT DEVOTED DJs 



(CotdiiaH'it fwtn jttvvt'diitf/ ixif/vf 

300.000 presses of a record from a 
master. The Knplish, French, and 
Germans make 70.000-100.000. and 
the .Japanese 30.000 tn ."iO.OOO." 

Exotique Imports carries current 
boxed sets, but normally only by spe- 
cial order. Single video promos aver- 
age $:i each, and multisong cassettes 
are $8-.$9. The rarest LP is a best of 
Elvis, which is $100; the second 
rarest is a 12-inch Hoastie Boys orig- 
inal pressing for S.'iO. As for used 
CDs. singles are purcha.sed for .50 
cents to $3 each, and albums .$2-$(i. 

Seattle DJs are predominantly 
male and in their mid-teens to late 
20s. They read such magazines as DJ 



(which covers American and some 
European releases). Straight No 
Chaser {London acid jazz). Propa- 
ganda (gothic), and Industrial Nation 
(gothic and industrial). But most of 
all, the D.Js embrace the lifestyle. 

"It's almost an addiction for us. It 
has to be, for us to spend $.>0 a week 
on albums. If I have a choice between 
going to McDonald's or getting a new 
record. I won't eat lunch that da.v." 
says Wesley Holmes, a local D.I who 
owns S.tWo'dance LPs. 

"We don't trade in vinyl much, 
because it doesn't get airplay on 
radio. We al.so get very creative with 
the mixes, so we like to keep them." 




Sales siving you the Blues? 
Rock & Roll with Gopher Carcfs! 

Divider Cards 

Shelf Talkers 
Custom Styles 
Printed 
Blanks 



Cophf Proaucti^ 



800-648-0958 



1 Billboard* 1 
I BIG EIGHT I 

I ESSENTIAL REFERENCE GUIDES | 
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1 . Intematioiuil Buyer's Qiride: The wortdwide music & video business- 
to-business directory jam-packed with record & video go's, music pubiisliers. 
distributors & rrwre. $109 

2. International Talent & Touring Directory: The source for U.S. & 
Intefnational talent, booking agencies, facilities, services A products. $95 

3. Record Retailing Directory: Detaited information on thousands of 
independent music stores & chain operations across the USA. $135 

4. International TapeyDisc Directory: All the info on professior^ seivices 
& suppfces for the audiaVideo lap&fisc industry. S50 

5. Nashville 615/Country Music Sourcebook: The most 
comprehensive resource of business-to-business listings for the Nashville 
regi on & c ountry music genre. S50 

6. <'i Y-'** The Power Book Fall 1 995 Edition: The ultimate guide to 
radio and record promotion, Usts Riidio Stations (Country. Rock. R&B. Top 40). 
Record Companies. Radio Syndicators arxJ Top 100 Aitntron Markets. $75. 
*-XS2E!i> The Power Book Fall Edition AND The Power Book Spring 1996 
Edition — $1 1 9 (order Spnng editor now & save more than 40° o — mails m March'96) 

7. Intematlonai Latin Music Buyer's Guide: The essential tool for 
finding business contacts in the latin music marketplace. $60 



8. ♦^^f ' I ♦ Intemational Recording E«|uip>nen« a StucBo I 

Diractoiy: AJI the facts on professional recording equipment, studios & I 

I 
I 

Lales tax in NY. NJ, CA. TN. MA. IL. PA & DC. Orders payat>le in U.S- funds only. ■ 

AJI sales are linal. BDZZ301 6 I 



, studios & 

equipment usage. SSff S40 

Mail in this ad with check or money order or call todayl 
For fast service call: 1 •800-223-7524 or 1-800-344-7119. 
In NY call (212) 536-5174. In NJ call (908) 363-4156. 
Billboard Directories, P.O. Box 2016. Lakewood, NJ 08701 

Please add S5 per directory for shipping ($12 lor international orders).Add applicable 
sales tax in NY. NJ, CA. TN. MA. IL. PA & DC. Orders payat>le in U.S- funds only. 



adds Holmc!«. who bucks local dates 
about twice a month. "That prosecves 
the Seattle club scene." Parties ha|>- 
pen at Moo, Crofodile Cafe, Catwalk, 
Victor's, and Weathered Wall, amun^ 
other Seattle nightspots. 

Visiting D.ls go to Exotitiuc 
Imports (or inspiration, too. "Seat- 
tle also has a lot of transplants here, 
and we can easily do 300 special 
ordoi s in a month or even a week. 
Those are usually for international 
CDs." says Heidt. "We don't get into 
Seattle mainstream dance — I really 
can't keep up with Ithe inventory at j 
Tower Records. Musidand, Silvei- 
Platters, Wherehouse, and other 
chains." 

Instead, E.\oti(]ue Imports relies 
on the major house and techno labels, 
such as Clean Harthouse. Plus 8. 
R&S. Warp, Underground Resis- 
tance, Subway, NovaMute, Exist 
Dance, Junior Boys Own. EighlBall. 
Nervous. Underground Music Move- 
ment, XL, and Mephisto. The ambi- 
ent labels include Apollo, Beyond, 
and Reflective Rephlex. 

"We offer 45-50 labels alone now 
for acid jazz, including Acid Jazz, Mo" 
Wax, Dorado, Ninja Tune. Cup of 
Tea, Blue Note, Instinct, Ubiquity, 
Jazz Juice, and Talkin Loud." says 
Heidt. The beat includes the slow and 
mellow, fast and jungle from such 
acts as Depth Charge, DJ Krush, 
Funky Porcini, 9 Lazy 9. and DJ 
Shadow. 

"By now, the distributors know our 
tastes, and they make suggestions all 
the time to Masa. We have a rapport 
with them." says Heidt. "Most have 
toll-free 800 numbers, which keeps 
our telephone bills low. Last March, 
we spent nearly twice as much with 
them than we did the year before for 
the numth, but there was a lot out 
there we couldn't decline." 

Along with Masa, Heidt has two 
other employees, who work Monday 
through Saturday, 11 a.m. -8 p.m.. 
and Sunday, noon-(> p.m. Exotique 
Imports assumed its lease in 1988 
from an established record shop that 
had been there since U>H8. 

Originally, Heidt was an architect 
with a bachelor of science degree 
from Kent (Ohio) State University. 
"I'd love to design my own store one 
day," says Heidt. He took a hi-tech 
job in nearby Bellevue. Wash., and 
invested his extra salary in Exotique. 

For now, he has no plans for a sec- 
ond location. "We're getting more 
anti more traffic every day, because 
we have four major condominium 
complexes in the neighborhood now." 
says Heidt. "Besides, the free bus 
zone for downtown Seattle ends at 
our intersection, so kids have to get 
off at our stop." 




Exotique Imports in Seattle specializes 
in all categories of the dance music 
genre, such as techno and house. 
(Photo: Patricia Bates) 




Marty HekJt, left, is owner of Seattle retailer Exotique Imports, Pictured with him 
are local DJs Shelby Leyson. center, and Wesley Holmes. (Photo: Patricia Bates) 



SELL YOUR MUSIC 

with custom postcards! 
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-op»es 



Promote Record Releases & New Bands • Great for Recording S 
Sound Studios • Perfect For Trade Sfiows & Promotions • Feature 
Musical Accessories & Instruments • CD & Cassette Covers Also 
Available • Call Now For Information 8 Free Sample Kit! 

Modem Postcard 

1-800-959-8365 




Tired of leaving messages on 
voice mail and hoping some- 
one will call you back? 
YOU SHOULD HAVE 
CALLED H.L.! 

|o800»1B0«ni2 



llUltUI|llli<B'i(ifiQlUDI!UMili'QSii1QQQM 



6940 S.W. 12 SueetMijmi, FL 33144 ■ 

SeFVICE tS OUR fTlAin PRIOPyTV 
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Super Prices 
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Best Tills 
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Same Day Shipping 
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Guaranteed! 
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THE MOST 

RELIABLE 



CD LISTENING 

STATIONS «^ 

gt«=fl' IN V. - 

|r -vr THE Jtu" J 

frsprsA WORLD 



i A 

SOUND 
, INVESTMENT 
i IN QUALITY 

Model CDLS 106 Model CDLS 212 

5rn X 11-W X 2-1. 5-D S^'H X 25 5-W X :i IS'D 

FULL ONE YEAR WARRANTY INCLUDED 



HIGH LEVEL MARKETING 
' TEL (818)769-7700 fax: (818)769-7133 

803.1 SUNSET BOULEVAkD SUJTB 35l» LOS ANGELES. CALIFORNIA 111046 



400 CD BOOKLETS in 2 SQ. FT.! 

actual CD's kept in jewel boxes behind the counter. 

Full line of counter, wall and floor displays 



Browser^ 




DISPLAY SYSTEMS 
CHICAGO ONE STOP, INC. 
401 WKI Superior . Ollugo. IL BD6I0 
Ptio™t, 3IZ 8H/CBZ2 ■ TolllrBe: m B2Z/4410 




SELL MORE MUSIC! Nothing sells music better 
than allowing customers to hear samples. And there is 
no better way to let customers listen to music than the 

"Solo"™ 

Plays any CD you 
choose 

Small footprint, you 
can put anywhere in 
your store 

Simple inexpensive, 
and extremely 
reliable design 
Lifetime headphone 
warranty 

Call: 800-835-7072 

today for an interactive tomorrow. 




Worsening Retail Conditions 
Finally Arrive At Labels' Door 



rOK THE LAST three years, many 
major tvfoni labels haw made an end- 
loss stream of pronouncements stat- 
ing that the label achieved its "best 
sales results ever" for the month, 
quarter, year. etc. — take your pick. 
And when the labels weren't bnij^ginji 
about their sales growth, they were 
too busy jumping for joy over their 
record profits. All in all. it's been 
nothing but the best of times in the 
world where labels live. 

On the other hand, during that 
time, and even further back, things 
ha\x'n't Ix'en going so well in the world 
where the music siwcialty merchants 
live. While sales have been growing in 
their world, too, a number of alarm- 
ing trends have had music merchants 
worried almut the health of their busi- 
ness. But their pleas fell on deaf ears. 
Of tho.^e label types that did listen, 
some dismissed the warnings as whin- 
ing. Nonetheless, 
many of the things 
merchants were 
\wniefl about have 
come to pass, and 
now amid bank- 
ruptcies and store 
closings, ewn the 
strongest music ^— 
chains are ha\ing 

a lough time making a profit of the masic 
basirte.>vs. 

The troubles of music specialty 
merchants began when things start- 
ed getting really good for the labels — 
when CDs started to outsell cassettes 
in 1992. CDs, you see, provide retail 
with smaller gross profit margins 
than cassettes — on average about 
for (^Ds and 42^ for cassettes. 
But that was no sweat for the labels, 
because the emergence of the CD as 
the dominant format meant their prof- 
it margins were growing. 

Then, record clubs stepped up their 
ailvertising campaigns to the point 
where any consumer knows that the 
l)est music bargain is to get "10 CDs 
for a penny." But, again, that wasn't 
the labels' problem, because they were 
getting their take from the record 
clubs. 

Still, some labels, such as Virgin 
and MCA, did complain on behalf of 
retailers and withdrew from the 
record clubs. Others complained and 
found that the clubs began throwing 
them larger advances so they would 
sign on the dotted line, adding to the 
labels' already swollen profit margins. 

And just when it looked like things 
couldn't get any worse for music mer- 
chants. Best Buy. Circuit City. Target, 
Wal-Mart. Lechmere, and Nobody 
Beats The Wiz decided to add loss- 
leader music in an attempt to drive 
ti'affic into their stores to buy com- 
puters. TVs. clothing, hardware, and 
whatever else it is they make their 
profits on. Try to find a consumer in 
the CS. today who doesn't think that 
a hot new release sells for $9.99— 
about (i5 cents less than cost — and 
that the rest of the CDs in the store 
sell for Sl().99 or $11.99. But while 
sales and distribution e.\ecutives wor- 
rit'd that those low prices meant that 
eventually music specialty retailers 
would be lucky to break even, labels 
consoled themselves with the fact that 



RETAIL 
TRACK 

by Ed Chrlstman 




the lower prices would result in high- 
er album sales, thus further b4jo>ting 
their profits. 

And at last year's National Assn. of 
Recording Merchandisers' annual 
convention, music specialty mei-chants 
pleaded with the majors to cut off dis- 
counters, or at least, stop supporting 
them with advertising dollars, pre- 
dicting dire consequences if they did- 
n't take any action. Other than PdD. 
which had already announced it would 
cut off any account selling its product 
for less than cost, the response from 
the other five majors was an across 
the board "It's out of our hands. There 
is nothing we can do." 

Well, welcome to 1996. Kor the fii-st 
lime, the retailei-s' problems are about 
to spill over and become the labels' 
problems. In addition to the bank- 
ruptcy filings by Wherehouse Enter- 
tainment. Kemp Mill Music, and 
Peaches Enter- 
tainment. some 
of the largest 
chains in the 
business are 
having trouble 
meeting pay- 

ments. Worse. 

^^"^^^^^^^ i-etiUTis are com- 
ing back to man- 
ufacturers so heavily now that their 
wai-ehou.^e can't keep up with the flow. 
All of a sudden, it looks like the labels 
are about to find out what it feels like 
to live in the same world as the music 
merchants. 

Now that that reality is about to bite 
them in the face, three of the 
majors — WEA, Sony Music, and 
BMG — have found that they can do 
something, after all, about the price 
war and have issued new minimum- 
adverti.scd-price policies. And PGD 
stepped up and gave the retailers 
more margin on front-line CDs. Some 
are skeptical aiwul these efforts, call- 
ing them a day late and a dollar short. 
But in Retail Track's view, these 
efforts are good news because it 
means that upper management at the 
labels is finally listening to its sales 
and di.'itribulion executiws. Maybe, in 
the future, as labels make decisions 
about such issues as direct marketing 
and placing music product into new 
retail sectors, they consider how their 
decisions will impact their main dis- 
tribution channel — music specialty 
merchants. 

In ADDITION to Lechmere, Electric 
Avenue, Circuit City has decided to 
disregard WEA's MAP policy. Retail 
Track hears. That policy says that 
noncompliance will result in an 
account being denied all advertising 
funds. WEA executives aren't com- 
menting about specific situations, but 
they insist they are enforcing their 
policies. 

Retail track hears that One 
Way's David Schlang has emerged as 
the top music man at Alliance Enter- 
tainment Con'- According to sources. 
Independent National Distributors 
Inc.. Pa.ssjwrt, Alliance Label Devel- 
opment, and the company's music 
labels. Castle and Concord Jazz, all 
rei>ort to him. 



ADVERTISEMENT 




The Princess 
Collection 



Join your favorite 

princesses from some of 
Disney's best-loved animated 
fealures as ihey sing about 
Iheir hopes and dreams in 
Walt Disney Records' new 
album, the Princess 
Colli'clitin . Featuring 
Cinderella. Ariel. Snow 
White. Jasmine and more, the 
Princess Collection is sure 
1(1 be a royal hit with little 
princesses everywhere. .As an 
added bonus, consumers 
receive a sheet of glittery 
stickers of their favorite 
princesses FREE inside 
selected packaging. 




Ship date: 3/12/96 
Street date: 3/26/96 



Share the music 
of Disney 

at our website: 
http://www.disney.com/recotxls 
Now on-line! 
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DISTRIBUTORS WELL-SUITED TO LISTENING STATIONS 

(Continued fro^n page 55) 



With Me" this summer. The revised pro- 
gram win be haseti on a twT)-tiered system 
(iesipnefi tn further sjiedalize its program 
for different classes of indie stcres. 

Previously, RED had backed its pro- 
gram by naming 50 stores, 12 of which 
have RED listening stations, in fiill^jagc 
ads in Spin magazine. At retail, these 
^TiED Zone Stores" were prmided with 
specialized bin cards, stickers, and point- 
(^-purchase matoial identifying product 
with the ad 

However, until the program Ls reinsti- 
tuted, RED has estal^shed k)cal atterna- 
tive weekly press campaigns fw station- 
equipped stores that list current selections 
playing in the stations. 

ADA. has taken a similar strategy, run- 
ning ads in Alternative Press magazine 
that list the k)cations and selections of hs- 
traiing stations. 

Meanwhile, Greenwich, RX-bas«i indie 
distributoiTli^l NcHthstar ha^ taken its 
Kstening-station wnture a step further, htr 
erally building its [jrogram from scratch. 
The con^jan.^ which began manufacturing 
its own stations in the last half of 19£>4, noA- 
has approximately 150 stations located 
mostly in gift and hodtstores. 

At Nffllhstar's off-site mamifacturing 
division, emptoyees build wwd shells fw 
the stations and instaD the CD-RC^-based 
proprietary software de\el(^)ed by Apple 
Computer. The program offers listeners a 
choice of three fiO-secOTxi cuts from each 
of 20 featured albums. 

Jim L^ndis, national sales manager fa* 
Northstar, says that while buikling the sta- 
tions ihenisel\«s ma>* he unorthodox, the 
project was initiated because of practical 
concerns. 

"'MoGt listening statitms a\:ailalde com- 
mercially ha\^ CD-changer-based tech- 
nok)gy and they ls"eak doivn a lot," Landis 
says. "With a CD-K(JM prt^jam. yai get 
instantaneous pla.vback, reduced mainte- 
nance, and less cost" 

Like ADA, Northstar requires that 
retailers maintain a minimum in\«itory. 
Stores with stand-alone and countertop 



models must stock $1014.60 and $513.10 in 
product, respectively 

After the first j"ear erf" service, the com- 
pany chaiges a $50 annual fee for the quar- 
terly rotation of music selections. 

However, Landis says retailers are ini- 
tiall>' more conconed with the wolh of the 
stations than the cost of putting them in 
their stores. 

"Our biggest issue is convincing stare 
owners that this is a better way to sell 
music. TTiis is something new to the gift 
store/bookstore circuit, and people are 
wary," Landis sa(ys. 

Still, Landis adds, once the stations are 
in place, sales of Northstar product often 
increa^ie 3-10 timea 

Dede Wirth, bookstore supervisor at 
Mystic (Conn.) Sei^wrt Museum, says sales 
of Northstar titles have tripled since the 
store added its listening staticTL According 
to Wrth, the store has two other Katening 
stations not run b>' Ntxihstar. 

"Thou^ we're not directly competing 
with recot^ stores, having the stations <faes 
lev^ the playing field on a smaller scale," 
Wirth s^ys. "Being able to comoiience cus- 
tomers by letting them hear what they're 
going to buy is j*till an advantage." 

Although most retailers interviewed 
were pleased with the stations for increas- 
ing competitiveness, buikling sales, and 
freeing clerks, ADA and Northstar have 
pulled stations from stores. 

"Some [of the stationsl arc being pulled 
back, hut they're going out to other stores," 
8a>'s Northstar account representative 
Chip Freeman. "It doesn't work ev^erj'- 
whwu and there aren't any sure-fire cor- 
relations. Some stores with strong ejdsting 
accounts didn't do anything. Some 
accounts that weren't great [in terms of 
sales), but [are] in high-trafHe areas, did 
phentMTienally w^" 

To counter retail fears, Northstar has 
guaranteed the repurchase of remaining 
inventory if the station has to be removed 
for any reason during the first 90 d^v-s of 
operation. 

On two occasions, ADA removed sta- 



Get Connected To The Music Source. 

• CD, CSJAXI-CS, CD 5, Cassette Singles and 12" 

• T-Stiirts, Videos, Laserdiscs, Accessories 

• Professional Products, CD ROM and MUCH MDRE 
'Thousands of Titles always on Sale 

• New Store Openings Our Specialty 

• One of Ttie Largest Selection of Independent Titles Anywhere 

BWIBUTORS 
800'329'7664 Mk For Wanda 

15950 N.W. iSTH. AVt. MIAMI. FL 33169 fAX 30S-62S-I5O8 



tions due to lackhista* performance 

"One stcre owner just feh it was a little 
less personal than the .service the store was 
(^aing its customers as a normal course 
of business," 8^>'8 Allea "Frankly, if that 
wa« the case at retail everywhere, there 
vmuld probaH>- be less erf a need for these 
listening stations." 

BMG Distribution executives decline to 
conment fa* this stcT); but sources sqy that 
over the last year tiie company has [daced 
Hstenii^ stations in more than 100 R&B- 
oriented iAore^ and more than 100 alter- 
native-oriented stares. In most instances 
the corapan>' has given the stores a fkxr 
kiosk that has a CD player with a 12-CD 
carousel but in some ca'^es it has mounted 
a counterttqj sj'stem with a six-CD chang- 
er Each listening staticm is stocked with 
developing-artist priorities from BMG-dis- 
tributed labels. 

Distributors are finding that besides 
helping move product, listening stations 



benefit labels in other ways. Northstar 
Music, which only distributes product on 
it.s ovs-n label, RED, and ADA credit the 
stations with exposing acts that n^y not 
othmvise receive attention. 



"Rr our market, we have to record safe 
music that store wners can pl^y on their 
Sixmd system," saj-s Landk. "With the lis- 
tening statim, v\>e can expand our bound- 

(Contitiued on page 72) 



Check Out Our Everyday* Low Price on Major Label CD's: 


CD List Our Price 
$17.97 $11.80 
$16.97 $10.87 
$15.97 $10.16 
$11.97 $7.97 


* Weekly Mailer 

* Same Day Shipping 

* Serving The Entire U.S. 

* New Release Discounts 


tel (714)724-5163 
fax (714)724-5162 


IC^CTnrai ASK YOUR CURRENT ONE-STOP TO MATCH 
[■l^i^^H OUR PRICES. WHEN THEY WONT, CALL US! 




DEEPEST 



In The Business 





• CDs, Cassettes, Accessories & 
-l7t^;632-141,902 Tides 

• Same-Day Shipping 

• Deepest Catalog In The Business, 
Induding Latin Catalog 

•The Most Music, The Best People 



FOUR-TIME WINNER OF NARM'S 

ONE-STOP OF THE YEAR 

INCLUDING 1993 & 1994 



VALLEY RECORD DISTRIBUTORS, INC. 

For more information and to receive our 800-page catalog 
Call Toll Free: 800 845.8444 Fax Toll Free: 800.999.1794 
Outside U.S. Call: 916.661.6600 Fax: 916.661.2502 
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Sony Wonder's 'Gullah' and 'Allegra' Go To Audio 



W( 



rONDER-FUL WORLD: Sony 
Wonder is taking major steps in the 
preschool audio market this quarter. 
First up is the seven-title "Sesame 
Street" release (Child's Play, Bill- 
board, Dec. 16), which streets Feb. 
20 (moved from Jan. 18). Then, on 
March 26, Sony Wonder and Nick- 
elodeon launch the Nick Jr. audio 
line. 

The first two titles in that series, 
"Gullah Gullah Island" and "Alle- 
gra's Window," are spun off from a 
pair of superb programs airing on 
"Nick Jr.," Nickelodeon's preschool 
programming block, which airs 
weekday mornings. "Gullah Gullah 
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Ron and Natalie Daise, top left and 
second from right, are featured per- 
formers on the Nickelodeon kids' pro- 
gram "Gullah Gullah Island." Others in 
the show, from left, are Shaina Free- 
man; BInyah Blnyah Pollywog, a yet- 
tow tree frog; Simeon Daise (the Dais- 
es' son); and James Coleman II. 



by Moira McCormick 



Island: Jump Up And Sing — 
Binyah's Favorite Songs" features 
costumed character Binyah Binyah 
PoUiwog and the show's human stars, 
Ron and Natalie Daise, performing 
21 songs. As exemplified on the show, 
which is set on South Carolina's Sea 
Islands, the music is a mix of zyde- 
co, Caribbean styles, R&B, and rap, 
as well as pop and country. Selec- 
tions include the "Gullah Gullah 
Island" theme, "Do As I'm Doin'," 
and "Rhyme Time," as well as child- 
hood standards like "Old MacDon-_ 
aid" and "If You're Happy And You' 
Know It." 

According to Sony Wonder 
spokesman Alan Winnikoff, the 
"Gullah Gullah Island" album's pro- 
ducer, Ed Mitchell, took the unusu- 
al step of remixing and remastering 
the tracks taken from the show — and 
also had the Daises record studio 
overdubs for the project (normally, 
children's audio releases based on 
television are taken unaltered from 
the show). 

"Allegra's Window: Shake Your 
Doodles — ^Allegra's Favorite Songs" 
contains 16 tracks performed by 
rainbow-tressed puppet Allegra 
(voiced by venerable puppeteer 
Kathy Mullen) and her onscreen 



friends. They include the 'Allegra's 
Window" theme, "Shake Your Doo- 
dles," and "I've Been Cooking 
Zootabagas," as well as such famil- 
iar fare as a medley of "The Alpha- 
bet Song," "Baa Baa Black Sheep," 
and "Twinkle Twinkle Little Star." 

Winnikoff says Sony Wonder will 
add more preschool titles to its ros- 
ter on April 23, with a new pair of 
"Sesame Street" releases: lullaby 
album "Drcamytime Songs" and 
book/tape package "Elmo's Dreamy- 
time Stories." 

Say GOODNIGHT: "The World 
Sings Goodnight Volume Two" (Sil- 
ver Wave Records, Denver), a new 
collection of international lullabies, 
is notable for a number of reasons. 
Its predecessor, "The World Sings 
Goodnight," was the No. 5 world 
music record in 1994, peaking at No. 
3 on Billboard's Top World Music 
Albums chart. As was the case with 
the predecessor, album producer 
Tom Wasinger has earmarked a 
portion of "Volume Two's" profits for 
charity. But whereas the first release 
targeted Amnesty International, 
"Volume Two's" beneficiary is Save 
the Children. "Volume Two" features 
nighttime airs from Ireland, 
Lebanon, Brazil, Hawaii, Vietnam, 
and other countries; also included is 
a gypsy lullaby 

KiDBITS: Walt Disney Records has 
released the fourth title in its "Sing- 
Along" aeries, which includes 
"Aladdin," "Beauty And The Beast," 
and "Pocahontas." "Winnie The Pooh 
Sing-Along" contains 12 songs, along 
with a 22 -page full-color songbook 
. . . Benson Music Group's Cedar- 
mont Kids line has passed the 3 mil- 



Ichiban Records' Split Jars Family, Biz 



ICHIBAN SPLIT: Some stories are 
literally painful to report. None is 
more so than the rupture between 
Atlanta-based Ichiban Records' 
partners, chairman/CEO John 
Abbey and president Nina Easton, 
which came to light two weeks ago. 

The disarray at the prominent 1 1 - 
year-old label — which has made its 
mark with releases by noted R&B 
artists and young rap acts and has 
enjoyed recent success with the 
alternative act Deadeye Dick — is 
especially saddening because of its 
personal nature. Abbey and Easton 
are married and have two children. 

Easton has established her own 
office in Atlanta, taking with her 
four staff members and the name 
Ichiban International. That opera- 
tion was established last March, in a 
major-distribution deal with Cema 
(Billboard, March 11). Abbey and 35 
staff members remain at Ichiban's 
Kennesaw, Ga., offices. 

Neither Abbey nor Easton is forth- 
coming about the nature of their dis- 
pute. However, sources indicate that 
the schism may have come as a result 
of conflict over the deal with Cema, 
which has led to the release of 
albums by Kid Sensation, Francine 
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by Chris Morris 



Reed, and Lisa Cerbone through the 
EMI-controlled distributor. 

At this early date, Easton says she 
believes that the Cema-distributed 
acts will remain with her, while 
Abbey will control the indie-distrib- 
uted artists. 

Abbey disputes this, saying, 
"There are certain acts that have 
been released through International 
. . . that I'm not happy losing. There 
are acts I have a long-term relation- 
ship with." He adds, "That's some- 
thing the lawyers are going to have 
to get to the bottom of . . . It's not 
going to be that simple." 

Nothing, in fact, will be simple: 
Abbey and Easton, who have been 
together for 13 years, jointly control 
two record companies with nine sep- 
arate imprints, two recording stu- 



dios, two music publishing concerns, 
and a distribution company. At this 
point, even the names of Abbey and 
Easton's companies are uncertain. 

"Negotiations are ongoing," East- 
on says. "It would be very premature 
[to say anything]." 

Part of Easton's future beyond her 
own business concern is cloudy. She 
has long been a vocal member of the 
National Assn. of Independent 
Record Distributors and Manufac- 
turers board and serves as chairman 
of the trade body; if she chooses to 
focus on major-distributed acts, her 
presence in the group could be put in 
doubt. 

The split between the two long- 
time partners has obviously jarred 
both parties. Abbey says, "When 
(something like this] involves hus- 
bands and wives as well as business 
partners, you can't help but wind up 
with a mess." 

No SALE? The sale of a minority 
interest in Select-O-Hits in Mem- 
phis, which we first wrote about last 
March, looks like it probably will not 
go through, according to the distrib- 
utor's principal, Johnny Phillips. 

(Continued on next page) 



lion mark in sales . . . Kid Rhino is 
releasing a pair of audio titles from 
the animated series "Sailor Moon" on 
Feb. 27. "Storytime Adventure: 
Unnatural Phenomena" and "Sailor 
Moon: Songs From The Hit TV 
Series" come packaged with photos 
and descriptions of each character. 
"Sailor Moon" — notable in that it's 
one of the few action series starring 
female characters — is a major hit in 
Japan, Hong Kong, and part of 
Europe; it debuted stateside in Sep- 
tember. 

Ronton, Wash.-based Sound Storm 
Music is a true family affair. Its 1995 
release "Blankey Bay Lullabies" was 



a collaboration between husband and 
wife Kelly Kunz and Kelly Sever* 
son, along with Kunz's father Jack, 
brother Kevin, and sister-in-law 
Mary. Both sets of Kunz spouses and 
their six collective kids share a sin- 
gle house, from which they base 
their business, and all are musicians 
and/or music educators . . . From 
Acorn Media (Bethesda, Md.) comes 
the "Kids Love Collection," three 
audio and two video titles aimed at 
kids ages 2-8 and featuring songs by 
children's group Red Wagon Music. 
Titles include "Kids Love Trains," 
"Kids Love Sing-Alongs," and "Kids 
Love The Circus." 
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Top Kid Audio . 


THIS WEEK 


LAST WEEK 


WKS. ON CHART 


ConplM fron a natioMi sanpla «l ratail stm and rack SwtdScwf 
sales reports cotlKlsd. compilwl, and proridMl by lllllll 

ARTIST/SERIES TITLE 

LABEL, CATALOG NUMeEiVDISTRIBtfriNG UBEL (SHELF PRICEl 


— 


I 


12 


* * * No. 1 * * * 

READ-ALONG TOY STORY 




2 


23 


VARIOUS ARTISTS CLASSIC DISNEY VOL 1 ■ 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60865 (10.98(16.98) 




4 


15 


VARIOUS ARTISTS WINNIE THE F«OH. TAKE MY HAND 
WALT DISNEY 60863 (9.98(16.98) 




3 


23 


VARIOUS ARTISTS CLASSIC DISNEY VOL II - 60 YEARS OF MUSICAL MAGIC 

WALT DISNEY 60866 (10.9&16-98) 




5 


22 


REAO-ALONGA POCAHONTAS 
WAa DISNEV 60258 (6.98 Cassette) 




6 


23 


BARNEY A' BARNEY'S FAVORITES VOL 1 
SBK 27115/EMI 19.98/15.98) 




7 


18 


BARNEY BARNETS SLEEPYTIME SONGS 
BARNEY MUSIC 35101/EMI (9.98(16.98) 




i 


22 


KENNY LOGGINS • RETURN TO F>0OH CORNER 

SONY WONDER 5767 3.COLUMBIA (9.98 E(>13-98] 




9 


22 


READ-ALONG THE UON KING 

WALT DISNEY 60254 (6.98 Cassette) 




12 


6 


VARIOUS ARTISTS A' CHILDREN'S FAVORITES 1 
WALT DISNEY 60574 [6 9a 13. 98; 




11 


17 


BARNEY • BARNEY'S FAVORITES VOL 2 

BARNEY MUSIC 28338/rMI (9.98/16.98) 




10 


18 


VARIOUS ARTISTS THE MUSIC OF DISNErS CINDERELU 
WALT : . .-JF- 60886(9.98/16.98) 




13 


6 


READ-ALONG CINDERELLA 
WALT DISNEY 60204 (6.98 Cassette) 




IS 


23 


SING-ALONG A THE UON KING 
WALT DISNEY 60857 (10.98 Cassette) 




16 


23 


SINGALONGA POCAHONTAS 

WALT D : -|F , 50876 (10.98 Cassette) 




14 


23 


VARIOUS ARTISTS FEAT. LEBO M • THE UON KING: RHYTHM OF THE PAIOE UNOS 
WALT DISNEY 60871 (I0.9a'16.98l 




17 


11 


READ-ALONG POCAHONTAS; LISTEN WITH YOUR HEART 
WALT DISNEY 60263 (6.98 Cassette) 




21 


5 


VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS 

WALT DISNEY 60819 (9.98/13.981 




18 


18 


CEDARMONT KIDS CLASSICS ACTION BIBLE SONGS 
BENSON 217 (3.98/6.98) 


21) 


NEW^ 


SING-ALONG WINNIE THE POOH 

WALT DISNEY 60889 (10.98 C^sette) 


21 


25 


16 


MY FIRST SING ALONG ACTIVITY SONGS 

WALT DISNEY 60623 (5.99 Cassette) 


22 


22 


5 


VARIOUS ARTISTS A' CHILDREN'S FAVORITES 2 
WALT DISNEY 60606 (9.98/13.98) 


23 


19 


15 


VARIOUS ARTISTS MICKEY UNRAPPED 

WALT DISND' 60627 (9.98/16.98) 


24 


20 


14 


CEDARMONT KIDS CLASSICS SUNDAY SCHOOL SONGS 

S{t.'0-. . In -. 9m.9B) 


25 


RE-ENTBT 


CEDARMONT KIDS CLASSICS BIBLE SONGS 

BENSON 216 (3.98/6.98) 



ChiWren's recofdin^S: original soundtracks excluded • ReKKdmg Industry Assn, Ot America [RIAA] certification for 
S3ies ot 500.000 utirts. k RIAA cetlilicadon tor saies ol 1 mil'on units, with multimillKin sellers indicated by a numeral id- 
kMnng (he symbol. Most albums available or cassette and CD 'Asterisk indicates vinyl i.P is available Most tape pnces. 
and CD [KKes tor WE.A anc! 8UG labels, are suggested lists. Tape pric*s marfcei] EQ. and all o\htr CD pnccs, jie e<]utva(enl 
prices, which ate projected ttom wtxriesile puces C 19%, B4llt»arcL'BPl CommuiMcalions, and Soundscan, Inc. 
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Top Pop. Catalog Albums. 


THIS 
WEEK 


LAST 
WEEK 


COWPtLED f ROM A ftATIONAi. SAMPLE Of RETAIL SIOfiE AND RACK SALES 
REPOflTS COLLECTED. COMRLED. AND PROVIDED By SoundSc3n " 
ARTIST iflflll TITLE 

LABEL & KUMBER'DISIHIBUTING LABEL (SUG UST PfilCE} ■ ■ " 


WKS ON 
CHART 


1 


1 


* * No. 1 

BEASTIEBOYSA 

DEF JAM Si; l.liLANO (?-y8 E'i'! : '-^ 


★ * 

LICENSED TO ILL 

1 3 WMF-S at F*^ . 1 


164 


2 


6 


ENYAA' 

-TPC >: ■--,7-.; 'A'ASNFR BflOS ]■''■']'■ 


WATERMARK 


219 


3 


4 


BOB MARLEY AND THE WAILERS A' 

TUFF V \ .5981 


LEGEND 


233 


4 


2 


SOUNDTRACK A- 


GREASE 


£3 


5 


3 


THE BEATLES A' 

CAPITOL 46446* 1 1 :< 94 It. 98 


ABBEY ROAD 


90 


> 


8 


JIMMY BUFFETTA' SONGS YOU KNOW BY HEART 

MCA 5633* 1 7 1 ! 'idi 


240 


7 


5 


THE BEATLES A' SGI. PEPPER'S LONELY HEARTS CLUB BAND 

CAPITOL ^ri.:i?- ilO^?. 16 9pi 


124 


8 


7 


CAROLE KING A" 

COLUMBIA 3JyJ& i7 9S EU 1 1.98! 


TAPESTRY 


59 


9 


9 


PINK FLOYD A" 

CAPITOL 46001 • 1 9 9a 1 5 981 


DARK SIDE OF THE MOON 


244 


10 


14 


PINK FIOYDA" 

COLUMBIA 36183' ' IC 9BEQ3! 96) 


THE WALL 


247 


U 


II 


NINE INCH NAILS A' 

TVT 2610* 14 9alb9si 


PRETTY HATE MACHINE 


121 


12 


13 


JOURNEY A' 


JOURNEY'S GREATEST HITS 


242 


13 


1? 


JIMI HENDRIX A 


THE ULTIMATE EXPERIENCE 


36 


14 


19 


ENYA 

REPRISE ;-;i(.S. '.VARNFR BROS '10 94 :6 981 


THE CELTS 


25 


IS 


16 


SMASHING PUMPKINSA' 

VIRG.-. 882G7- ■ -1- :■- 9.^ 


SIAMESE DREAM 


10 


1( 


10 


THE BEATLES A' 

CAPiToi 9;o:i9' . - ■ : 9.^; 


1967 1970 


56 


17 


18 


VAN MORRISON A THE BEST OF VAN MORRISON 

POLTDOB . . 'd .6981 


32 


It 


15 


JAMES TAYLOR A 

■.VAHM" ^Hi.J.'= jl .. 9K., I 'M; 


GREATEST HITS 


239 


19 


17 


ELTON JOHN A" 

ROCKET 5'.2532'tSLAND i7 9a'11.98! 


GREATEST HITS 


229 


20 


32 


CREEDENCE CLEARWATER REVIVALA 

FANFASy ..• v 


CHRONICLE VOL. 1 


146 


21 


20 


THE BEATLES A 

CAPiT.), .1^ ■• ■'^."'"j 98) 


THE BEATLES 


38 


22 


21 


BOYZIIMENA' 

MOFijW. 530^'31 .:9 9a IS 98.' 


COOLEYHIGHHARMONY 


61 


23 


22 


THE BEATLES A' 

CAPiroi97036'(:S91i.319BI 


1962-1966 


43 


24 


24 


THE DOORSA' 

ELEKTTWcOJJSEEG .:12 9a i9 981 


THE BEST OF THE DOORS 


226 


2S 


23 


MADONNA A' THE IMMACULATE COLLECTION 

SIRE :i.4--|- ..V.\R*4tB BROS (13 98.18 9Si 


41 


26 


28 


METALLICAA' 

KfHRA-„^B12.E£G 19 9a.lS98-. 


...AND JUSTICE FOR ALL 


227 


27 


26 


PATSYCUNEA' 

MCA 12* (7 I'S 12 1*31 


GREATEST HITS 


227 


2> 


25 


THE BEATLES a; 


RUBBER SOUL 


13 


29 


27 


STEVE MIUER BANDA* 

j\l'.';:.i ). ! . .-. : . - 


GREATEST HITS 1974-78 


236 


30 


30 


JANIS JOPLINA 

COLUMBIA 32168 ■ .-; - .■■ 98 


GREATEST HITS 


191 


31 


29 


ERIC CLAPTON A' TIME PIECES 

POLVDOR^.:uJ14.A4M17.9aEa.ll 981 


■ THE BEST OF ERIC CLAPTON 


236 


32 


33 


AC/OCA' 

AU^M 1 91..;;aA5!i.9 9a'lb9B! 


BACK IN BLACK 


134 


33 


35 


SOUNOTRACKA" 

ARISTA 18699*il(] 98:9931 


THE BODYGUARD 


4 


34 


31 


THE BEATLES A' 


MAGICAL MYSTERY TOUR 


11 


39 


M 


U2A ^ ^ 


THE JOSHUA TREE 


193 


39 


37 


EAGLES A' 

EIFHRA ;:ib-£EGI109a.l5.98) 


GREATEST HITS 1971-1975 


240 


37 


36 


THE BEATLES A' 


REVOLVER 


12 


38 


39 


BETTE MIDLER • EXPERIENCE THE DIVINE: GREATEST HITS 

AUAM .11 - . - -it. .^ri 


3 


39 


ti 


FLEETWOOD MAC A' 

WARNLR l-.'jadl td 16 981 


GREATEST HITS 


199 


40 


41 


LYNVRD SKYNYRDA 

MCA 42293 ' 98 12 I'e. 


BEST SKYNYRD'S INNYRDS 


103 


41 


43 


MEAT LOAF A° 

:Hf.."l..'.'.i: r.'L 3497J'EPlCi798Ea'L1.98i 


BAT OUT OF HELL 


208 


42 


45 


ALICE IN CHAINS A* 


DIRT 


9 


43 


42 


LED ZEPPELIN A 

.).j ..J .-^ilti .J8 


LED ZEPPELIN IV 


205 


44 


40 


METALLICAA* 

1. .•9&.Trr.(9 9aT3 98) 


RIDE THE LIGHTNING 


216 


4S 




CHICAGO A 

R£F»RtSt . BflOS.(99a'!b98l 


GREATEST HITS 1982-1989 


198 


49 


44 


METALLICA A 

E1----I.-.. -.-.15 981 


MASTER OF PUPPETS 


213 


47 


38 


GRATEFUL DEAD A' THE BEST OF SKELETONS FROM THE CLOSET 

.AAR'lEP e.Ri;-", 2764 I7 9811 98t 


131 


4t 




ZZTOPA 

.AAHNFK BRiyS 2884*-. : - 


GREATEST HITS 


16 


49 




SIMON 8.GARFUNKELA 


GREATEST HITS 


41 


M 




QUEEN A 

HQl . -vy 'UOD 8 1 j 1 1 i EG 1 1 0.9a 16 981 


CUSSIC QUEEN 


1 
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Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart 
ar>d are registering significant sales • Recording Industry Assn Of America <RiAA> certification for sales 
of 500,000 units A RIAA certilicaUon lor sales ot 1 million units, with multimillion sellers indicated by 
a numeral following ttie symbol. Most albums available on cassette and CD. 'Asterisk indicates vinyl IP 
IS available. Most tape prices, and CO prKies (or WEA and BMG labels, ate suggested lists. Tape prices 
marked EQ. and all other CO prices, are equivalent prices, which are projected from Mholesale prices. 
■ irxjicates past or present Heatseeker title. C:I996. Billboard ■'B'^l Corn mi; ri' cat ions, and SaundScan, inc. 



DECLARATIONS OF INDEPENDENTS 

fOmthitmi fmm preceding ptuje) 

The sale, which was originally 
posited as a majority interest in 
Select-O-Hits, was cut back to a 
minority interest after the whole- 
saler got cold feet, according to 
Phillips. By the lime the deadline for 
the transaction was reached at the 
end of 1995, the 15 partners in the 
investment group that was to pur- 
chase the company were split about 
whether to go through with the 
minority buy-in. 

Today, Phillips says, "it's pretty 
much over with ... I just don't think 
it's gonna happen. We've got to pro- 
ceed." The investors have until the end 
of January to reach an agreement. 

In the interim, Selecl-0-Hit.s' list 
of distributed lines has been altered 
dramatically, as Fantasy Records in 
Berkeley, Calif., has withdrawn its 
line (which continues to be handled 
by Independent National Distribu- 
tors Inc. and MS Distributing). A 
source says Select-O-Hits laid off 
five employees in the wake of the 
Fantasy withdrawal. 

Phillips says that his company is 
concentrating on black music and has 
picked up Hip Rock Records in Miami 
and J&B/Le Jam Records in Jackson, 
Miss., for national distribution. 

On a personal note, Phillips suf- 
fered a massive loss when his house 
in Memphis burned down on New 
Year's Eve, after a fire was appar- 
ently started by a badly wired 
antique lamp. He lost his record col- 
lection (including some invaluable 
Sun records passed down from his 
uncle Sam Phillips) and his collec- 
tion of golf memorabilia. Phillips, 
who is currently living in an apart- 
ment, says he plans to rebuild. 



stirring combination of fierce, intelli- 
gent writing, beautiful harmony, and 
Davies' distinctive vocal approach, 
which glides from Bowiesque to Beat- 
lesque over the course of the record. 
Check "Transcontinental," "Sign Up 
Maybe For Being," or "('hips Raffer- 
ty" for compelling evidence of Davies' 
pop genius. 

To date, the peripatetic Davies, 
who has lived in England and Boston 



in recent years, ha.s done little live 
performing in the States; most 
recently, he performed a set in New 
York in 1995, backed by the Flam- 
ing Lip8. "I've done three shows in 
three years," he says, chuckling. "I 
do an album, I do a show, maybe." 

However, he says he plans to play 
shows in both the U.S. and Europe in 
April, following the album's release. 




Isaak At HMV Opening. Reprise recording act Chris Isaak and his band, the 
Silvertones, help HMV celebrate the opening of a 27,000-square-foot superstore 
in Philadelphia with a performance and album signing for more than 2,500 fans. 
Pictured, from left in the bottom row, are Rowland Salley and Johnny Reno of 
the Silvertones, In the middle row are Herschel Yakovitz of the Silvertones; Isaak; 
and Alan Handel, HMV store manager. In the top row are Peter Luckhurst, presi- 
dent of HMV USA; Alan McDonald, VP of marketing of HMV USA; Kenney Dale 
Johnson of the Silvertones; and Peter Blount, VP of operations of HMV. 



■ LAG WAVING: Last year, we were 
captivated by Eric Matthews* stun- 
ningly gorgeous Sub Pop debut, "It's 
Heavy In Here." On March 26, 
Richard Davies, Matthews' former 
partner in the group Cardinal, will 
release his own sublime album, 
"There's Never Been A Crowd Like 
This," on Seattle's Sub Pop-distrib- 
uted Flydaddy Records, which 
issued Cardinal's aelf-titled set in 
1994. 

In marked contrast to Matthews' 
elaborately produced record, "Crowd" 
features sparse instrumentation, and 
the focus is on Davies' multitracked 
vocals, which glide over some elegant- 
ly structured, lyrically opaque pop 
compositions. 

Says Davies, an Australian native 
who resides in Sydney, "The point of 
it all for me is songwriting." 

He says that while he was working 
on his solo record, he was listening 
to very simple and direct records — 
like '60s Stax soul singles — and read- 
ing very spare American authoi^ like 
Ernest Hemingway, John Stein- 
beck, and Ray Bradbury. As a result, 
the elaborate sonics of his earlier 
writing were pared down to their 
essence on "Crowd." 

"The thing that gave me a lot of 
pleasure was, as I was writing a song 
on piano, that's the way [listeners] 
are going to hear it," Davies says. 
"Before, there were always layers of 
stuff going on . . . It was an interest- 
ing journey, the whole thing. This 
was a place to arrive at." 

And quite an arrival it is. "There's 
Never Been A Crowd Like This" is a 
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Simultaneous Launch Dawns At Elektra 



■ BY BRETT ATWOOD 



LOS ANGELKS— Elektra Records is 
readying the first simultaneous 
release of an enhanced CD and con- 
ventional aufiio CD by a major artist. 
The dual release of Jackson Browne's 
"Looking East" is due in music and 
computer retail stores on Feb. 13. 

"Part of the benefit of a simultane- 
ous release is that we can take advan- 
tage of all the 
advertising, prod- 

^uct placement, 
and publicity 
efforts that we 
will be getting for 
a new release by 
an artist of Jack- 
^■■■b^^H son's caliber," 
BROWNE says Chris Tobey, 

senior VP mar- 
keting/new technologies at Elektra. 

There will be two separate SKXJa 
for the new title. The enhanced CD 
will be priced $3 higher, $19.98, than 
the audio-only CD, which will retail 
for $16.98. 

This strategy' by Elektra is the lat- 
est attempt by a music label to find a 
price that consumers are willing to 
pay for the addition of multimedia 
data. Interscope recently released an 
enhanced CD version of Primus" 
•Tales From The Punchbowl" for 
$17.98, which is only $1 more than its 
audio-only counterpart. Another 
label, Nettwerk/Arista. did not arid 
anything to the cost of Sarah 
McLachlan's "The Freedom Ses- 
sions" CD, which contained multime- 
dia data on the first track. Columbia, 
on the other hand, is charging $22.98 
for the CD Plus versions of audio-only 
albums that list for $16.98. 

"In a way, the enhanced version of 
•Looking East' is a premium or spe- 
cial edition of the audio-only version," 
says Tobey. "We decided to release 
them separately, because we felt that 
the multimedia content added sub- 
stantive additional value and that all 
the work and investment we put into 
[it] was worth the additional cost to 
the consumer. Also, we didn't want to 
penalize the consumer who doesn't 
have access to a CD-ROM drive by 
raising the price of a single SKU disc 
to co\'er the additional cost of the mul- 
timedia authoring." 

Elektra plans to educate con- 
sumers about the added value of the 
multime<lia content in "Looking East** 
by packaging the enhanced CD in an 
elaborate "spine cap" card that 
defines what an enhanced CD is to 
consumers. 

The spine cap card, which wraps 
around the jewel case of the CD, will 
also detail the specific multimedia 
content that is contained on Browne's 
enhanced CD. 

One of the highlights of the "Look- 
ing East" enhanced CD. "Evolution 
Of A Song" allows users to explore 
Browne's songwriting process. 
Through digitized video footage and 
graphics, they can follow the creation 
of the title track from conception to 
completion. 

Browne says thai he had already 
begun to document the origins of his 
music before he was approached by 



Elektra to participate in the 
enhanced CD project. Video footage 
of his early creative songWTiting ses- 
sions for "Looking East" had been 
shot by Browne's girlfriend. 

When Elektra approached him 
with the idea to create an enhanced 
CD, Browne was ready with hours of 
video footage to fill the creative con- 
tent of the project. 

"1 had all of this documentary 
footage that I had just been sitting 
on." says Browne. 'The enhanced CD 
brings more information, but in the 
end, I'm not sure that it actually 
affects the art. The medium is sort of 
limited right now. Only so much infor- 
mation will fit on one disc. The prob- 
lem with this project was that we had 
more stuff than we could fit on one 
disc." 

Other multimedia features on the 
disc include .long lyrics for each track 
and a virtual tour of Browne's studio, 
where the album was recorded. 

Elektra plans to mention the a\'ail- 
ability of the enhanced version in all 
of the label's national consumer 



■ BY BLANE MALL 



SAN FRANCESCO— The human 
faces that compose the online com- 
munity will be captured in "24 Hours 
In Cyberspace." a one-day art pro- 
ject on the Internet's World Wide 
Web that aims to produce the largest 
photographic documentary to ever 
hit cyberspace. 

The online event, which will be 
held Thursday (8) at http://www. 
cyber24.com, will bring together sev- 
eral new and advanced technologies, 
approximately 100 professional pho- 
tojournalists, and thousands of stu- 
dents and amateur photographers 
around the world In an attempt to 
instantly document how cyberspace 
is changing people's lives. 

The project was spearheaded by 
Rick Smolan, creator of the "Day In 
The Life" photography series and the 
CD-ROM titles "Passage To Viet- 
nam" and "From Alice To Ocean." 

DIRECT DIGITAL STORIES' 

The participating photojournalists 
will "report" from around the globe 
using digital cameras and special 
software to download their images 
and "stories" directly to those who 
tune in to the evolving Internet doc- 
umentary. 

The images and stories that unfold 
on the site, which will be updated 
every half-hour for the length of the 
project, will eventually spawn a CD- 
ROM, book, and TV documentary. 

Among the assigned stories 
expected to unfold in real time dur- 
ing the 24-hour project are tales of 
underprivileged school children 
designing Web pages for Silicon Val- 
ley executives, wildlife officials in 
Malaysia tracking elephants online, 
and students on three continents col- 



advertising and on its World Wide 
Web site on the Internet. 

Still, many retailers are wary of 
stocking enhanced CDs. Of those that 
do, only a few are creating dedicated 
sections for the new multimedia 
music discs. Most enhanced CDs are 
stocked in the same bin as the artist's 
audio-only CDs, 

"There's no telling how retailers 
will react." says John Mefford, Elek- 
tra manager of multimedia market- 
ing. "Some are still waiting to .tee 
whether enhanced CDs will sell. I 
don't blame them for that. They have 
been burned so many times before 
with the MiniDisc and D(X'. Howev- 
er, the enhanced CD is a perfect fit 
for them. Hopefully, this will open 
their eyes to the fact that these are 
real products that can sell. We will 
try to support the disc by buying 
enricap displays, where possible." 

In addition, the audio-only disc will 
contain a sticker that reads, "This 
title is also available on enhanced 
CD." 

"Jackson really took the time and 



laborating on a simulated space 
flight. 

SMALL BAND MARKETING 

Many of the stories planned for the 
project relate to people who have 
used the Internet to create Web sites 
that spread information about their 
own creative efforts. 

For example, the Mermen, a San 
Francisco-based band that is slated 
to participate, are a small, relatively 
unknown act that can get interna- 
tional exposure via the Internet for 
its music. 

Smolan explain.s how the project 
"purposely chose [unknown acts] to 
show how a small band can get expo- 
sure to a lot of people." 

"It is incredibly efficient for small 
bands to do marketing on the Inter- 
net," says the project's technology 
coordinator Tom Melcher. "Someone 
in Japan can listen to their music sec- 
onds after they put it on the Web." 

NET CASTING CALL 

Getting the complex project off the 
ground was not an easy task, accord- 
ing to Smolan. 

In 1995, a cyberspace "casting 
call" went out on the Internet to 
round up individuals and their stories 
for the ambitious documentary. 

"We had a team of professional 
journalists hard at work for three 
months," says Smolan. "We E-mailed 
[potential participants] and asked 
them, 'Why should we photograph 
your family?' " 

Thousands of responses poured in 
from people around the globe who 
were anxious to participate, accord- 
ing to Smolan. 

SPONSORS ENTHUSIASTIC 

Another challenge for Smolan and 



trouble to pour himself into this pro- 
ject, so what we ended up with is a 
very creative effort that, to my mind, 
begins to redefine the potential of the 
enhanced CD," says Tobey. "Keep in 
mind that this is a brand-new medi- 
um for us in the music business. 1 
don't think we've really found the 
right recipe of music and multimedia 
j-et, but we belief that 'Looking East' 
is clearly a step in the right direc- 
tion." 

Browne says that his first exjieri- 
encc with the enhanced CD format 
has inspired him to think about 
future projects that merge his music 
with multimedia. 

"I have some ideas that I want to 
explore." says Browne. "1 recently 
ran into Bob Dylan and found myself 
telling him that I really [liked] his 
CD-ROM. Then, it occurred to me 
that he didn't actually do it. He's not 
a computer programmer, and neither 
am I. But the more that these things 
get done, the more likely artists will 
become familiar with them and want 
to participate." 




Melcher was finding the sponsorship 
and technological support required 
to successfully execute the project. 

"When Rick and I sat down, we 
made a list of all the technologies we 
needed to pull this off," says Melcher, 
who then approached the leading 
companies in each field of technical 
expertise for sponsorship. 

Smolan and Melcher went "basi- 
cally door to door" asking the com- 
panies to participate. 

"Surprisingly," says Melcher, 
"almost all of them said yes." 

Smolan and Melcher also made 
sure that none of the companies 
would be competing against one 
another by only approaching poten- 
tial sponsors with different areas of 
technological expertise. 

Among the companies participat- 
ing in the event arc Eastman Kodak, 
Sun Microsystems, Adobe Systems, 
Netscape Communications, and Sonic 
Solutions. 

"[Utilizing the Internet's World 
Wide Web] is certainly a topic that's 
on everyone's mind," says Smolan. 
"We just thought it would be a good 
time to finally put a human face on 
all this technology." 



Woods Cuts; 
E! Online 

SANCTUARY CUTBACKS: Sanctuary 
Woods Multimedia has laid off more 
than 20^ of its full-lime \vT)rkforce and 
is undergoing a corporate reorganiza- 
tion, following weaker-than-expected 
sales in the '95 hoHday buying season. 

In addition, the San Mateo, Calif.- 
based .'ioftware company has named 
Charlotte Walker as president/CEO. 
Walker was formerly a managing 
director at Bear Stearns & Co. 

As a result of the cutbacks, the com- 
pany will produce fewer soft\vare titles 
in 1996 than originally planned. Sanc- 
tuary Woods has terminated its pub- 
lishing agreement with Morpheus 
Interactive, a thini-party develoi>er 
with which it had planned to release 
sewral video games. 

E! ONLINE: E! Entertainment Televi- 
sion is teaming with c|net: The Com- 
puter Network for a new online enter- 
tainment service. E! and c|net will 
each own 50^ of the company. 

The advertiser-supported site 
(http://www.eonline.com) will be avail- 
able free of charge on the Internet's 
World Wide Web in mid-1996. 

"We will integrate the latest Inter- 
net technologies as they become avail- 
able." says Dale Hopkins, senior VP of 
marketing of E! Online, which will 
incorporate Java, Shockwave, and 
RealAudio technologies into its content. 

Entertainment news and celebrity 
interviews are expected to compose 
most of the E! Online content, accord- 
ing to Hopkins. 

"EI Online will contain expanded 
interviews and in-depth news reports 
that might not make it on the E! chan- 
nel because of time and programming 
considerations," says Hopkins. 

NETSTATION OEBUTS: Public TV sU- 
tion WNET New York is branching out 
to the Web. Its site (http://www.wnet. 
org) contains several original "pro- 
grams" created specifically for the 
Internet, including Wynton Marsalis' 
jazz-flavored "Marsalis On Music," 
Bruce Hornsby's music-themed 
"Hornsby Online," and the New York 
culture guide "City Arts." 

"It's like having a second TV sta- 
tion — but on the Web," says Barry 
Levine, executive producer of NetSta- 
tion. "The programming is parallel to 
what can be found on WNET." 

Levine says that most of WNET's 
TV programmir^will contain the Web 
address so viewers know to **tune in" 
to the Internet for more information. 

"Basically, the Web is interactiw TV 
without the bandwidth," says Le\ine. 
"But the bandwidth is coming. Our 
programming could be considered 
interactiv-e TV in its earliest form." 

BITS AND BYTES: The Times Mirror 
Co. has acquired entertainment online 
service Hollywood Online for an undLi- 
closed sum . . . Virtual Entertainment 
has entered a licensing agreement 
with Rolling Stone magazine for a new 
line of music-based CD-ROM titles . . . 
Acclaim Entertainment has entered 
into long-term distribution agreen)ents 
with Take 2 Interactive Software and 
Pulse Entertainment. 



Documentary To Spend '24 Hours' Online 

Photo Project Looks At People On Internet 
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Retailers Queue Up To Go Public 

Suncoast, West Coast Among IPO Filings 



Eyes On A King. Vito Mandate. Turner Home Entertainment director of strategic 
marketing, presents Coretta Scott King, founding president of the Martin Luther 
King Center and widow of the civil rights leader, with a collector's edition of the 
PBS Home Video series "Eyes On The Prize." The gift was accepted at a Jan. 21 
dinner in Atlanta to acknowledge Trumpet Awards honorees. A seven-cassette 
boxed set. "Eyes On The Prize" cames a suggested list price of $149.98. 



■ BY SETH GOLDSTEIN 

NEW YORK— Video i-olailci-:^ are at it 
again. 

Despite the fact that several chains 
haw been lamls t« the slaughter on Wall 
Street in i-ecent months, a:* share prices 
(hxjpiKHl 40^? -ly'r . SnncoiL*t Motion Pic- 
ture Co. and West Coast Enteitainnient 
have filed with the Securities and 
Exchange Commission ami ex|KK:t to go 
public soon. A lliini, Hlowout Enter- 
tainment, may .sell slock via a rights 
offering conducted by jjai-ent Kentrak. 

Also in the wings is Home Vision 
Entertainment in Brun.-^wick, Maine, 
which plans an initial public offering 
during the first quarter. Home Vision 
originally wanted to raise equity 
financing late last j'ear. 

Why the urge to emerge? Pi-operiy 
undei-written. an IPO nets more cash 



WarnerVision Turns Down Tiger Eye; 
Should Studios Bring Out Tlie Brands? 




THIS 



ARNER SAYS WHOA: After the Sfnnn uml Dnmj 
surrounding the proiwsed sale of WarnerVision — Who's 
buying? Will president Stuart Hersch stick around as an 
owner? — it now appears the unit will stay put. Trade 
sources indicate that Time Warnei-'s deal with Hong Kong- 
based Tiger E.w Investment Holdings has fallen through. 

lacking other .suitoi-.s Warner Masjf Gnmp has iviwrted- 
ly decided to it'tain all of WarnerM^ion except Fitne.ss C^est, 
the acce,s.s(>ries company that Hersch had actjuired last .\var 
at a liargain price. Hoi-sch, who abruptly left WamerViskin 
late last month (Billboard, 
Feb. '.i), is said to l)e a candi- 
date to take over Fitness 
Quest as jjait of a new entj-e- 
preneurial venture. If that 
happens, of course, he wrti't 
be joining old acquaintiinces 
at MC-A, coasiflei'ed another 
|x)ssibility. 

Tiger Ej-e's CS. repre- 
sentative Bob Book 
remains unavailable for 
comment, hut apparently 
his Warner\^sion pro|XJsal mna Hersch was no page turn- 
er. A nwice in the home video bu.sincss here and abroad. 
Tiger Eye was considered too much of a risk to Warn- 
erVision's royalty-conscious content providers. "The 
artists were getting uncomfortable," a source says. 

In search of a solution. Warner Music Group brass met 
with W'ai'ner Home Video e-.xecutiws Warren Lieberfarb 
and Jim Cardwell in New York about a week after Hei"sch's 
departure, we're told. The get-together raised the intrigu- 
ing [xjssibility that Wai'ner Home Video, which has done lit- 
tle in fitness since Jane Fonda shifted to WarnerVisirjn. 
might want to lest it-* strength once again in that arena. 

Branded for W^HOM? on the surface. 20lh Century 
Fox Home Entertainment's introduction of two brands. 
Prcmiere Series and Double Featui-es, seems futile. 

After all. customei-s don't search out a brand to buy a 
movie — they simply buy the movie. Disney remains the 
exception to that rule. Moreover, the Fo.xVideo catalog 
titles should sell themselves since the movies, including 
"White Men Can't Jump" and "Last Of The Mohican.^" 
aren't that okl. So why apply a lalx'l that consumers must 
struggle to recijgnize? 

One answer, according to Ira Mayer of EPM Commu- 
nications in New York: Branding at this level is really 
aimed at retailers and the floor space they control. "You 
want to build loyalty and an image" while the studio 




by Seth Goldstein 



attempts a line extension, he says. Marketing analysts 
aren't sure that this strateg>* works, but Mayer thinks it's 
woi'th the effoil. And there's the added bonus that the 
effort may actually drive a few sales. 

The urge to brand isn't limiterl to Fox\'ideo. Just about 
e\-ery Hollywood wndor .seeks a retail wMndow in which to 
display s<jme catalog hoft. Promotional Concept Gi'oup's 
test of its Entertainment Central supermarket endcap 
uses a differc'nt approiich, however. Here titles and price, 
generally $(>-$8 per cassette, are the focus. New York- 
based PCX] has assembled 
various releases — orga- 
nizefl by genre, not lal>el — 
for a trial run in selected 
Shop Rile and Ralph's 
locations on the East and 
West coasts. 

Entertainment Central 
has at least two advan- 
tages o\'er brand sections. 
It jwrmits greater cross- 
promotional flexibility, 
since such snack makers 
as Nestle and Nabisco can more readily choose individual 
titles they want to support. Supermarkets also haven't 
focusetl on sell-thi-ough with the intensity of the mass mei'- 
chants. When thej' do. however, they'll l>e subjected to the 
same blandishments for branded videos. 

First among equals: with the help of a loan, 
Ingram Entertainment retains its place as the lead dis- 
tributor to the post-merger West Coast Entertainment (.see 
story, this ]iage). According to West Coast's Securities and 
E.xchange Commission filing, the chain is committed to 
buying 50'>J of its rental cassettes iVom Ingram duiing the 
first two years of a contract that oxpii-es in July 2(X)2. 

In the next thi-ee years, the level drops to 30^f of its 
annual requirements or $25 million, whichex-er is less, and 
in the last Iwn yeai-s. 25""^ oi- $20 million, whichever is less. 
Ingram provitles marketing funds and an advertising 
allowance ba.>4e<l on the percentage of cassette and "inter- 
active electronic entertainment purchases." 

West Coast, which also takes deliwry from Star Vidc^), 
Baker & Taylor, and Rentrak, had borrowed $1.4 million 
from Ingram sul)sidiar"y Resource Holdings, payable in 
quarterly installments tlii-ough July U»i)7at IK? interest. 
In July, the chain issued a stock warrant that entitles 
Resource Holdings to purchase almost 170,000 shares at 
70';f of the hoped-for $16 initial offering price. Tlie offer 
expires July 12, 2000. 



than any other method of financing: 
bank debt and pri\'ate ])lacenient may Ix? 
(juicker. but at a price. Lendei-s gener- 
ally want a big piece of the action in the 
form of interest or ownership, a slice 
that companies are loathe to surrender. 

Suncoast has a bloodline that may 
insure a proper market introduction, 
(vonmrate parent the Musicland Group 
will retain a 70^ ownership in the sell- 
through-only chain after the 3.3 mil- 
lion-share offering is completed. Along 
with the controlling interest, Musi- 
cland is responsible for all of Sun- 
coast's back-office functions, such as 
managing inventory and delivering 
prfKluct to stores. 

Lfnder that an-angement, Suncoast 
grew to 3% locations by Sept. ;i0, 19!)5. 
ami the presumption is that the chain 
will continue to prosper. Nevertheless, 
the SEC registration document makes 



it clear that Suncoast may have to 
incur the expense of developing those 
administrative functions, even as it 
competes against the Musicland 
Grou]»'s Musicland. Sam Goody. Media 
Play, and On Cue stores, all of which 
sell cassettes. 

SuncoiLst. in fact, is competing in the 
fastest-growing segment of home 
video — and the one with the lowest 
margins. Thus far, however, the chain 
has creatwl the klml of financial track 
reconl that sells shares. Accoi-ding to 
the SEC filing. Suncoast has Ijeen prof- 
itable since 1992, when net earnings 
lopped $1.7 million on sales of $177.1 
million. In 1994. net earnings topped 
St> million on revenues of $29*}.l million. 

Unless the fourth tjuarter was a dis- 
appointment. Suncoast anticipated 
doing at least as well last yean It lost 
(Quit ill Kid on iHiffv 05) 



VSDA Looks To Bigger Parties, 
Attendance At L.A. Convention 



■ BY EILEEN FITZPATRICK 

LOS ANGELES— Even though the 
theme of this year's Video Software 
Dealers Assn. convention is "Holly- 
wood: VSDA On Ij^cation," its subtitle 
may as well be "Back To Etasics." 

Relwunding from the ho-huni meet- 
ing in Dallas last May. this year's event 
will 1x3 held July 10-13 in Los Angeles, 
the home of the entertainment busi- 
ness. The show has more entertain- 
ment options than a digital .satellite 
system, with Buena Vist^i Home Video. 
Paramount. MCA/Universal, and 
Columbia TriSlar committed to thiw- 
ing parties on their respective lots. 

Buena Vista will again host the 
oi)ening-night festivities. Details al)out 
the entertainment and party are 
sketchy, but the e\'ent will most likely 
highlight the dirc>ct-to-vi(k3o sequels of 
"Aladdin" and "Honey. I Shrunk The 
Kids," as well as the anticipated 
fourth-quarter release of "Toy Story." 

Plans for Paramount and Columbia 
haven't been confirmed, but MCA will 
give \^DA attemlees siK?cial treatment 
at the I'niversal Studios tour, where 
the imrty will Ik> held July 12. Full reg- 
istrants will receive free admission to 
the theme park and "preferred" line 
placement for rides and shows. 

M('A, however, was unable to close 
the park for VSDA liecause the mid- 
July convention coincides with the 
peak of touri.'it .'icason. Puraninunt's 
party will precede MC'A on July 11, 
while ( 'olumbia follows the Entertain- 
ment .Awards Show (formerly the 
Homer Awards) on July 13. 

AH e\ening events are <tpen to atten- 
dees with full registration, the cost of 
which is $325 for regular members. 
$495 for associate nu*nilMM-s, and $(i95 
for nonmembei's. Highei' prices apply 
for registration aftei" May I. 

Without a Wet & Wild park in the 
Los Angeles area. Playboy Home 
Video will not be hosting its annual 
bikini-clad bash. Instead, the comiwny 
will hold a cocktail party for VSDA 



i-egional leaders at the Playboy man- 
sion in Beverly Hills, according to con- 
^-ention chairman Wayne Mogel of Star 
Video in Boston. 

Eariy estimates imiicate that VSDA 
attendance should swell to 15.000. vs. 
9,000 last year. Mogel would not com- 
ment on attendance goals. Some of the 
increase will come from California ren- 
ders sending more people since the 
show is in their backyard. Tightened 
ti*a\el bu<lgets haw forced attendance 
cutbacks in recent years. 

The home-turf advantage will also 
enable studios to funnel money usually 
earniai'ked for tra\x'l and tninsiMirla- 
tion into bigger and lx!tter events. "In 
shipping charges alone, we're going to 
save a fortune this year," says one stu- 
dio PR e.xecutive. 

Mogel adds that attendance should 
l)enefit from families traveling to the 
convention on the way to a vacation in 
C'alifornia. Al.to, retailers from San 
Diego and sun*ounding areas will haw 
an easy day trip to the show. 

VSDA announced the convention 
lineup at it** aimnal Regional leaders 
Conference held Jan. 20-22 in Los 
Angeles, which also sened to kick off 
the association's "Fast Forward To 
End Hunger" campaign. Held in con- 
junction with the End Hunger Net- 
work, the camjwiign's fund-raisitig goal 
was set at $2 million by VSDA presi- 
dent Jeffi'ey Ews. Money will be dis- 
tributed to food banks, kitchens, and 
other agencies in the region in which 
it was raised. 

VSDA has creaU'd the Fast Forward 
Foundation to administer the funds. 
"Fa.st Forward" will tiike place at video 
stores nationwide June-August. 

At the regional leaders meeting, the 
nonprofit gitiup held a .seminar to .<how 
attendees h>\\ to organize in-store pro- 
motions to raise awareness for the 
campaign. VSDA will piwide dealers 
with celebrity public sen-ice announce- 
ments, point-of-purchase materials, 
collection canisters, ami other in-store 
materials for the fund-raiser. 
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MERCHANTS & MARKETING 



Not One But Two 'Sevens'; Pioneer Hardware Plays All 



SeVKNT TWICE: T\m wrsions of the 
hit thriller "Se\«n" with Brad Pitt and 
MorKan Freeman will bmv on laserdisc 
March 2f). One will lie Image's 
widescreen movie-only edition that will 
feature AC-;J sound. The disc will pre- 
serve the entire theatrical image, with its 
2,35:1 aspect i-atio. whereas the pan-scan 
videotape version will cut off 4*1*5 of the 
picture. 

In acldition. Voyager's Criterion Col- 
lection release of "Seven" (wide, CAV 
extras $124.i).5) will include audio com- 
mentary by director David Fincher, 
.screenwriter .\ndrew Walker, and oth- 
ers: deleted scenes; outtaketi; story- 
boards: and miK'h more. The CAV format 
of the Criterion version will allow viewers 

billboard „ 



to view any single frame with perfect 
clarity. 

Aliio due from Image: a letterboxed 
"French Connection" on March 

1,% and Alfonso Arau's "A Walk In The 
Clouds" with Keanu Reeves {wide, 
.$.39.98) and "The Brothers McMullen" 
(commentary, $:il).t>8), both on April S. 

Goofy, fit BRAVE: Wamer laimch- 
es 'Ace Ventura: When Nature ('alls" 
with Jim Carrey and "Pair Game" with 
Cin<l>' Crawford (both wide, SM.i(8), and 
Pioneer hown Mel (iibson's "Braveheart" 
(wide or pan-.scan, THX, AC-3, *49.98), in 
March. 

Columbia tristar's lineup of 




bij Chris McGowan 

laserdiscs for February and March 
includes Roberto Rodriguez's "Desper- 
ado" with Antonio Banderas (wide, 
$».9o), Peter Yates' "The Run Of The 
Country" ($:W.«.i), the comedy "Party 
Girl" {iv»!-X>\ Melanie Mayron's "The 
Baby-sitters Club" (wide, $.'i9.95), the 
thriller "Never Talk To Strangers" with 
Banderas and Rebecca DeMornay 
(wide, $39.95), and the acclaimed docu- 
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Top Laserdisc Sales. 


THIS WEEK 


2 WKS. AGO 


WKS. ON CHART 


(XIMPILED FROM 

TITLE 


A NAnONAL SAMPLE OF RETAIL STORE SALES R 
Label 

Distributing Label, Catalog Number 


EPORTS. 

Principal 
Performers 


Release 


Rabin 


Is 


1 
1 


NEW^ 


DrE HARD WITH A VENGEANCE 


* * * No. 1 * * * 

FoxVkjeo 

\maae Entertain menl 8858-65 


Bruce Willis 
Samuel L. Jackson 


1995 




4998 


2 


NEW^ 


MORTAL KOMBAT-THE MOVIE 


New Lifte HorT>e Wtleo 
Image Entertainment 3021 


Chnslopber Lambert 
Taltsa Soto 


1995 


ro.i3 


39,99 


3 




3 


SHOWGIRLS 


MGM/UA Home Video 

Image Entertainment ML1Q5525 


Elizabeth Berkeley 
Kyle MacUchlan 


1S95 


m-v 


49,99 


4 




5 


JUDGE DREDD 


Holtywood Pictures Hoine Video 
Image Entertainment 5261 


Sylvester Stallone 


1995 


R 


39,99 


S 




9 


CRIMSON TIDE 


Image Entertainment 5255 


Gene Hackman 


1995 


R 


44,99 


6 




9 


APOLLO 13 


MC^Universal Home Video 
Uni Dtst. Cofp. 42580 


Tom Hanks 
Kevin Bacon 


1995 


re 


4498 


7 




13 


BATMAN FOREVER 


Warrwr Home Video 151O0 


Val Kilmer 
Jim Carrey 


1995 


PG-IJ 


39,98 


S 




17 


PULP FICTION 


Mifamax Home Entertainment 
ImaKP Entertainment 3614 


John Travotta 
Samuel L. Jackson 


1994 


R 


39.99 


9 


8 


5 


SPECIES 


MGM^UA Honte Video 

Image Entertainment ML10520S 


Ben Kingstey 
Natastta Henstridge 


1995 


R 


3498 


10 


e 


19 


THE LION KING 


Walt Disney Home Video 
Image Entertainment 2977 


Animated 


1994 


c 


29,99 


11 


16 


24 


DIE HARD 2: DIE HARDER 


FoxVideo 

Image Entertainment 8906-85 


Bruce Willis 
Bonnie Bedelia 


1990 


R 


49 98 


12 


10 


5 


CLUELESS 


Paramount Home Video 

Pioneer Entertainment {USA) L,P 33215 


Alicia Silverstone 


1995 


PG-13 


39 98 


13 


9 


53 


STAR WARS 


Fox Video 

Ir-iJt-^ Entertainment 8763 85 


Mark Hamill 
Harrison Ford 


1977 


PC 


59.98 


14 


12 


SS 


DIE HARD 


Fox Video 

lr-ia^;e Entertainment 8905-85 


Bruce Willis 
Bonnie Bedelia 


1988 


R 


49 98 


IS 


IS 


40 


ALIENS 


FoxVideo 

Image Entertainment 8761-85 


Sigoumey Weaver 


1916 


R 


59 98 


16 


13 


9 


CONGO 


Paramount Home Video 

Pioneer Enlertamment (USA) LP 33038 


Dylan Watsti 
Laura Linney 


1995 


PC-13 


39 98 


17 


14 


39 


RETURN OF THE JEDI 


FoxVideo 

Image Entertainment 8765-85 


Mark Hamill 
Harrison Ford 


1913 


rc 


59.98 


18 


19 


5 


JOHNNY MNEMONIC 


Columbia TriStar Home Video 73476 


Keanu Reeves 
Dolpti Lundgrer 


1995 


R 


39 95 


19 


NEW^ 


PRIEST 


Miramax Home Entertainment 
Image Entertainment 5325 


Linus Roac^ 
Tom Wilkinson 


1995 


R 


39-99 


20 


20 


19 


ALIEN 


FoxVideo 

Image Entertainment 8760-85 


Slgounwy Weaver 
Tom Skgf ntt 


1979 


R 


4998 


21 


22 


3 


FORGET MRIS 


Columbia TriSlar Home Video 1 1996 


Billy Crystal 
Debra Winger 


1995 


PG.13 


3995 


22 


17 


47 


THE EMPIRE STRIKES BACK 


FoxVideo 

Image Entertainment 8764-85 


Mark Hamill 
Harrison Ford 


1980 


PC 


59,98 


23 


21 


35 


CINDERELLA 


Watt Disney Home Video 
Image Entertainment 410 


Ant mated 


1950 


G 


29,99 


24 


11 


120 


TOP GUN 


F^ramount Home Video 

Pioneer Entertainment (USA) L,R 1692 


Tom Cnjise 
Kelly McGillis 


1986 


re 


3998 


2i 


18 


5 


BAD BOYS 


CoJumbia TriStar Home Video 10716 


Will Smitri 
Martin L;i^<iBnce 


1995 


R 


44 95 



mentary "Crumb," about underground 
cartoomst Robert Crumb (SIW.OS). 

Also coming are se\'eral old faTOrites 
with new (ligital transfei-s: "A Man Foi- 
All Seasoa'i'' (wide, liAASSA "Butterflies 
Are Free" ($:i4.95). and "Oictas Flmvx;r" 
and "Shani[K>o" ($;i4.9n apiece). Rouml- 
ir^j out the list are "Nicholas And Alexan- 
dra," "White Nightie" and 't'romweU" (all 
wi<le. SW.95). 

Panasonic AC-3: Bmasonic is intro- 
ducing in Miuvh \Xs first laserdu^c |)la>vrs 
with Dolbv Sumxind AC-;^ ca|)abilit\: TTie 
LX-HdHO will list for $599.<»5. and the 
karaoke-ready LX-K780 will retail for 
SHia95. Both units feature both-sidcs 
play. 

Pioneer will indeed bow a laser- 
disc/DVD/Cn combi-player this fall, 
according to Mike tidier, i*ioneer Elec- 
tromcs USA seruor VP of new technology 
and strategic planning. The unit will fea- 
tui^ Dolby Surround AC-3 audio, making 
it a formididile jHcce of hanlware for any 
\ideophile who w^ants the option of jiar- 
ticipaling in both \ideo formats. Pricing 
Ls not yiet set, says Fidler. 

In addition, Pioneer has two new 
laser/CEVkanu^e combi-playvrs that will 
debut in March. The CLD-D5a'S ($fi50 
list) and CLD-D605 both offer two-sided 
play, karaoke features, S-Video outputs, 
and DoIh>' Surround AC-^ ca|)ability. 

LuMIVISION has released "The Hid- 
den" in a si)ecial edition (1J»87, wide, side 
three CAY e.\tras. $69.95) that includes 
audio commentary by director Jack 
Sholder on analog track one and music 
and effects on analog t\\'o, plus the shoot- 
ing script, original screenplay, story- 
boards, and more. In this droll, consis- 
tently entertaining blend of action and 
sci-fi, Kyle MacLachlan plays an FBI 
agent on the trail of a murderou.'* .tlien 
who possesses human bodies, cra\es hard 
rock and fast FeJTaris, arel suffers from 
terrible indigestion. Interestingly, 



MacLachlan's impasshi'. apaced-out char- 
acter here is quite reminiscent of FBI 
agent Cooper in 1990s "T\\'in I^aks." 

Columbia TRISTAR recenUy lx)\ml 
Dcnys Arcand's "Love And Human 
Remains'* (wide, $:i4.%), a brilliant new- 
feature from the Canadian director of 
"The Decline Of The Ameiicaii Empire" 
that explores the dai'k and \iolent corners 
of niociem remance and the nnleeming 
power of friendship. Also out from 
Columbia Tristar: "The Secret Of Roan 
Inish." "Martha And Ethel," "A Pure 
Formality," and "Prince Brat And The 
Whipping Boy" ($34.a5 each), and "First 
Knight" (S39.95). 

Surround action: image's "Die 
Hard With A Vengeance" (wide. THX, 
AC-J. %Vd.m and "Mortal Kcimbat" (wide. 
AC-3, $39.99) both blast the roof off with 
letterboxed action and Dolby AC-3 multi- 
channel auflio. For a more reflectiv'e cin- 
ematic experience, tn,' Robert Bresson's 
cijLssic "The Diiuy Of A Country Priest" 
(li)50. p^m)), a poignant tale about the 
life and death of an alienated, withdrawn 
yTHing priest assigned to a rural parish in 
Frai>ce. 



I AORI BIXTES: Don't nuss \fayager's 
Criterion Collection laser release of 
"Once Were Warriors" (w ide, extras, 
$49.t*5), the highest-grossing miAie in the 
hlston,' of New Zealand and one of 1995's 
best films anywhere. Lee Tamahori's 
inspired drama itbout domestic violence 
in a trouble*! Maori family is so disturb- 
ing that you want to turn away at numer- 
ous points, but it is so powerfiilly toH and 
l3eautifull>' acted that you're compelled to 
finish the harrowing journey. 

\b>'ager's edition includes a fasdnatii^ 
audio commentan," by director Tamahori 
that sheds light on Maori culture, nrodem 
New Zealand, and his cinematic influ- 
ences. Production stills tattoo portraits, 
and archival fwtage of the Maori people 
are also included. 



^ ITA gold certi'icalion for a minimum of 125,000 units 
least 25,000 units and $1 million at suggested retail for 
volume o( $18 million at suggeiled retail for theatrically 
cal triles. c- 1996. Billboard/BPI Communications. 



or a dollar volume dollar of S9 million at suggested retail for theatrically released programs, or of at 
nontheatrical titles. ITA platinum certification lor a minimum sale of 250.000 units or a dollar 
released programs, and of at least. 50.000 units and $2 million at suggested retail for nontfieatri- 



REPRINTS 

For reprints of advertisements or 
articles appearing in Billboard 
(minimum of 100) call Cindee Weiss 
212-536-5003 



Enter The Future of Disital Entertainment with„ 

LASERS UNLIMITED, INC. 

"Where the Customer Comes First" 

One Stop Shopping • Excellent Fills • Deep Catalog 

Competitive Prices • Family Owned and Operated 
Laser Discs. CD-ROM s, CD-I s, T-Shirts, Hals. Etc. 

1643 Fenimore Rd., Hewlett, NY 11557 
Ph 516-295-1910 Fax 516-569-1266 
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0 


P 


Music Video 


IS.. 






t 

X 


Ui 
UJ 

s 

§ 


WKS. ON CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED, COMPILED. AND PROVIDED BY SouruScan >■ 

IIIMII 

TITLE. Label Principal 
Distributing Label, Catalog Number Performers 


S. 


|s 


1 


1 


33 


* * NO. 1 * ★ 

PULSEA 

CcJufihis Mi.'jic Vtrffto Stjrif Music Vidto 501ZI 


Pink Floyd 


If 


2491 


2 


7 


50 


THE COMPLEAT BEATLES A 

MGMi'UA Hjr-fii Video Wiinitt Name Vi<Jeo 700166 


The Beatles 


Lf 




3 


5 


18 


THE WOMAN IN ME 1 


Stiani« Twain 


a 


i;9s 


4 


2 


13 


UVE FROM AUSTIN. TEXAS 

Eo^c Music ViOej Sony Mmic Video 501 30 


Stevie Ray Vaughan & 
Double TtouM 


IS 


1S.98 


5 


4 


32 


VIDEO GREATEST HITS-HISTORY A 

CpK Music Video Sony Mu&ic Vided 50123 


Michael Jackson 


If 


19.98 


6 


3 


109 


OUR FIRST VIDEO A' 

Oualstar Video W3T»fVrsK)r Entertanwnent 53304 


Mary-Kate & 
Astiley Olsen 


SF 


12.95 


7 


S 


99 


UVE AT THE ACROPOUSA 

PfTvrtti- Ml.-. ]■ Rf.lfi '.'iilrO 82163 


Yanni 


Lf 


1991 


8 


9 


12 


CRAZY VIDEO COOL 

6 WBSt Home Video BMG Video 25731-3 


TLC 


SF 


11.91 


9 


6 


16 


DESIGN Of A DECADE 19Se/199S 

A&M Video PoivGrarn VkMO 6577 


Janet Jackson 


Lf 


I9.9« 


10 


10 


14 


EL CONCIERTO • 

Wea Latina 1 1639 


Luis Miguel 


Lf 


19.98 


11 


12 


62 


HELL FREEZES OVER A 

GeMen Home Vceo [Xst. Corp. 39548 


Eagles 


LF 


2198 


12 


13 


8 


VIDEO VAULT 

PatfOftm ViOfto 4400748 1 3 


Del Leppard 


LF 


1995 


13 


11 


10 


GREATEST VIDEO HITS COLLECTION 

6 We^t "^i iit '.'la&j HMii Video 1573 


Alan Jackson 


LF 


1498 


14 


U 


7 


VOODOO LOUNGE 

ft)l>G'am V<»o 80136374833 


Rolling Slones 


Lf 


19.95 


15 


15 


13 


UVE INTRUSION 

An>etiMrTvisiia is Afi*Ti;:a-' Recofdin^i 3-38424 


Slayet 


LF 


24.98 


16 


21 


66 


THE BOB MARLEY STORY • 

Isiarxl ViOeo PafyGnm Video 44O0S23733 


BobMarlevAnd 
The Wailers 


LF 


14.95 


17 


25 


14 


UVE FROM LONDON • 

PotyGrjim Vifleo 8006392 1 93 


Bon Jovi 


Lf 


19.95 


18 


16 


14 


SUMMER CAMP WITH TRUCKS 

Warnt'r'.'.; in Ent'jrig, 'irrient 59009-3 


Hoot>e & The Blowtish 


LF 


19.98 


19 


20 


10 


DECADE 1985 1995 

CoIljitiDi3 MuSic Video Sony Mu&ic Vid^ 50132 


Michael Bo<ton 


LF 


1998 


20 


18 


10 


PLAYBACK 

MCA M-js>c Video Uni Disl. Cofp, 1 1367 


Tom Petty* 
The Heartbreahcn 




1998 


21 


i; 


7 


NONA WEISBAUM 

CoiiKii".-' Mii-.ii: Sony Music Vidw 50137 


AJice In Citains 


LF 


1<9« 


22 


19 


8 


CHAMPIONS OF THE WORLD 

Hull>v;.. .1 h.- tlI-. M ivc ViflW 90033 


Queen 


Lf 


19.95 


23 


29 


74 


THE 3 TENORS IN CONCERT 1994A' 

WarnefViiiQfl Enterta itT^ent 60822-3 


Carwas. Domineo. 
Psvaroni (Mehta) 


LF 


2998 


24 


24 


26 


REBA UVE 

MCA Mus,c Video Uni DisI, Cwp. 12743 


Reba McEnhre 


II 


19.98 


2S 


22 


6 


GRATEFUL TO GARCIA 

Cn^nnel One 39733 


Various Artists 


LF 


995 


26 


27 


3 


JUBILEE: UVE AT WOLF IKAP 

C^lumtM Music Vkleo Sony Music Video 50126 


Mary Chapcn Carpenter 


Lf 


1998 


27 


31 


50 


YOU MKiHT BE A REDNECK IF... A 

Wame* Reori5« Video 3-3S41& 


Jeff FoKworthy 


VS 


198 


28 


26 


63 


LIVE! TONIGHT! SDLDOUTIIA 

r.r'l ; Video Uni DIM. Cwp 39541 


Nirvana 


Lf 


2498 


29 


33 


2 


HOLY GROUND 

Cnaoei Music Group 46155 


Gaimei Vocal Band 


Lf 


29 98 


30 


RE-ENTfir 


SING OUT WITH RON KENOLY 

',■ Video 2393 


Ron Kenoly 


Lf 


1995 


31 


23 


8 


ROAD TESTED 

Cjpito' Video 77S53 


Bonn« Raitt 


Sf 


1195 


32 


28 


70 


BARBRA.THE CONCERT A' 

ColumtM MuiK Video Sony Music Video 501 1 5 


Barbra Streisand 


If 


2198 


33 


RE-EKTRT 


REVIVAL 

Ct>aoe' Ml^'C Gfoup *160i 


Gaitfier Vocal Band 


If 


2998 


34 


30 


18 


GREATEST HITS FROM THE BEGINNING 

Wd.-rte- Reprise V<;eo 3 38430 


Travis Trin 


If 


14 98 


35 


37 


15 


EVERLASTING GLORIA 

CoJiinibia Mii«: VtOeo Sony Music ViO« 50128 


Gloria Estetan 


If 


1998 


36 


34 


102 


MARIAH CAREY A 

Columbia Mu«: Video Sgny Music Video 49179 


Mariah Carey 


If 


1998 


37 


38 


52 


THE CREAM OF ERIC CUPTON A 

PolyGram Video 440081189 


Enc Clapton 


If 


14 95 


38 


RE-ENm 


LITTLE EARTHQUAKE 

W»merVision EnteftsmmeiH 50335-3 


Tofi Amos 


IF 


1598 


39 


39 


53 


UVE CONCERT HOME VIDEO 

Epic Music Video Sc^ty Muvc Video 50114 


Sade 


IF 


1998 


40 


32 


72 


BOYZ II MEN THEN II NOWA 

Molown Home V-deo PolyGrjm VMleo 8006326553 


Boy; II Men 


If 


1995 



O RIAA gold cert, lor sales ol 25.000 units tor video singles; • RIAA gold cert, lor sales ol 50.000 units 
for SF or LF videos; A RIAA platinum cert, for sales of 50,000 units for video singles. A RIAA platinum 
cert- for sales of 100,000 units for SF or LF videos. RIAA gold cert, for 25,000 units for SF or LF 
Videos cerlified prior to Apnl 1. 1991; ^ RIAA platinum cert, for 50,000 units tor SF or LF videos certi- 
fied prior to Apnl 1. 1991. LF long-form. SF Short-form. VS Video single. cl996, Billboard/BPI Commu- 



RETAILERS QUEUE UP 

(Coutitim'ii fhj/ii iHiqv ft.!) 

$1.3 million thronjrh So|>t. par for 
the first nino numth.'i of the ypar. 

Suncna.st cxiK'cts t'l use the 11*0 pix>- 
ceetls, estimaU'd at $-11 million, to pay 
back some of the nwney borrowed from 
Musiclaml, which is owod $(>9 million. 
Net cash from the current business 
will finance future outlays, incluilin}; 
$18 million to finance at least 70 new 
stores in imWami 1997. 

Rental -oriented West Coast Enter- 
tainment j)Ians to use $52.4 million of 
its net proceeds of $73.3 million to pay 
the cash i>()rti(in nf the puiThase price 
of its acijui-sition.";. Amtther S9.2 million 
will cm^er outstanding debLs. maturing 
at various dates through Ck'tober 1998. 
The balance of $11.8 million is ear- 
marked for general corporate purpos- 
es, including acquisitions, new stores, 
and leasehold improvements. 

West Coast, headquartered in 
Philadelphia, expects to begin public 
life with the purchase of 172 owned 
and operated si*ecia!ty stores, plus the 
rights to a 22-store franchise. These 
outlets and the chain's core stores had 
combined sales of $80.3 million for the 
year ending Jan. 31. \\m, and ^8 mil- 
lion for the st'von tnonths ending Aug. 
31, 1995. Net income was $5.1 million 
and $;:J.5 million. re8i>ectivt;ly. 

In May 1995, West ('oast agreed to 
a merger with Marion, Ohio-based 
Giant Video. The now venture — with 
Giant Video founder Ralph Standiey as 
chairman and his son, I^'le, as presi- 
dent/CEO — will have 200 company- 
owned stores and 312 franchisees in 27 
states once deals are completed. 
Approximately SCTr of the units are at 
least 4,000 square feet in size and 
carry 7,000- 1 7.0(«) cassettes. 

Blowout Entertainment may follow 
the path of least resistance to public 
ownership. According to Wall Street 
sources, Rentrak will likely stage a 
rights offering that would enable Ren- 
trak shareholders to buy shares in the 
subsidiary without the need and 
expense of an SEC registration. 

Tratle sources who saw the business 
plan that Rentrak di.stributcd to guests 
at a mid-January dirmer in New York 
say the company plans to have Blowout 
concessions in 7(51 Iwations by 1999. 
Wal-Mart supercenters would house 
576, up from 128 at present; Kmart 
14(1, up from 25; and Ralph's super- 
markets 40. up from four. 

Rentrak reiwtedly told anal>*sts its 
goal is to raise Blowout per-location 
revenues to $4,750 a week — or 
$250,000 a year — over the next four 
j'ears. That's more than double the cur- 
rent average, but Rentrak thinks 
there's plenty of nxjin for growth giwn 
the cash-flow improvements since 
Blowout was consolidated last year. 

Wal-Mart concessions, for example, 
jumped from $2,183 a week to .$2,750 a 
week after Rentrak brought its Enter- 
tainment 1 and Supercenter Enter- 
tainment operations under one roof. 
The break-e\-en jwint is $2,800 a w^ek. 
Ralph's locations already average 
$4,750 a w^eek, a standard that Rentrak 
expects to emulate elsewhere. Ren- 
trak, which spends abf»ut $100,(KM) to 
outfit a new Blowout, anticipates a 
14.7*^ profit margin, .sources indicate. 

Analysts dining at Ruth's Chris 
Steakhouse thought they might be get- 
ting just the sizzle, however. Several 
were skeptical that Wal-Mart and 
Kmart could be brought to the le^-el of 
Ralph's, the ciLstomers of which return 
se\'eral times a week. Noting that low- 
margin sell-thnmgh brings in 20'7f-25'^ 
of .sales and factoring in the fee paid to 
the stores, one analyst doubts Blowout 
could Uv¥ up t^> RentJ-ak's biLsiness j>lan. 
"You're giving up too much," he s-Ays. 
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Top Video Rentals 








COMPILED FROM ft NATIONftL SAMPLE OF RETAIL STORE RENTAL REPORTS. 


X 


s 


1 WKS. ON CI 


TITLE (Rabni) 


DistntwIinE L3l>el. Catalog Number 


Principal 
Perfomwrs 








it -k -k 


No. 1 A * * 




1 


1 


5 


DIE HARD WITH A VENGEANCE IK 




:i.v,:„. 


2 


8 


3 


THE NET (PG-131 


Columbia TnSUf Home Vrteo 11613 


Sandra BuliKk 


3 


3 


4 


SHOWGIRLS (NC 17! 


MGM'UA Home Video 905525 


Elizabeth Berteley 
Kirte MacLachian 


4 


2 


5 


CLUELESS (PG-131 


R»t8motji^t Home Video 33215 


Ahcia Silver«one 


5 


6 


5 


MORTAL KOMBATTHE MOVIE (FC-IS) 


New Line Home Video 

Tumc' Hoine Entcrtainincnl N43 1 0 


ChrrstopTier Lambert 
Taiisa Soto 


« 


5 


5 


JUDGE DREDDIRI 


Horiywoad Pictures Hrxiw Video 
Suena Visia Honre Vxleo 526 1 


Sylvester Stallone 


7 


9 


8 


SPECIES (R) 


MGMrUA Home Video 905208 


Ben Kingsley 
Natasha Henstndge 


8 


7 


5 


FIRST KNIGHT (PC-ISI 


Columbia TriStar Hixne VKJeo 7] 1 73 


Sean Coorwry 
Ricfiard Gere 


9 


4 


11 


CRIMSON TIDE (Rl 


Horiywood Pi[:tuies Horne Video 
euena ^sta Home v^leo 5255 


Den^ei Washington 
Gene Hacl<man 


10 


35 


2 


NINE MONTHS (PG-131 


FmVideo8924 


Hugh Grant 
Juiianne Moore 


11 


10 


9 


AP0LLD13 IPC) 


MCA^ImverMl Home Video 

lle.irWt r*rwn D^jl 1 Q 


Tom Hanks 
Kevin Bacon 


12 


NEW^ 


INDIAN IN THE CUPBOARD (PCI 


Columbia TfiSlar Hune Video 1 1640 


Hal Scardino 
Oavid Keith 


13 


11 


9 


CONGO IPG- 1 31 


Paramount Home Video 33038 


OytanWaHh 
Laura Linney 


14 


13 


15 


WHILE YOU WERE SLEEPING (PGI 


Wlywood Pictures Home V<(teo 
Duena vista nome vneo jJtd 


Sandra Bulloch 


19 


14 


11 


DOLORES CLAIBORNE (R) 


Cdlumbia TnSUr HcmeVxleD 747SJ 


Kathy Bates 
Jennifer Jason Lei^^ 


1( 


12 


8 


FORGET PARIS (PG 13) 


Coiurr«ia TrtSUi Heme voeo 1 1 993 


Billy Crystal 
Debra Winger 


17 


NEW^ 


LORD OF ILLUSIONS IRI 


MGWUA Home Video 905200 


Scon Bakuia 


11 


15 


12 


BAD BOYS (Rl 


Colurrrtiia TnStai Home Video 1Q713 


Will Smith 
Martin Lawrence 


19 


17 


5 


THEENGUSHMAIIIMIOWENTUPt 
Hia BUT CAME DOWNAMOUKTAIK 


Mirwnax Home Entertairment 
Buena v^sta Home Voeo 5258 


Hugh Grant 
Tara Titzteraid 


20 


23 


2 


PRIEST IR) 


Miramax Home Entertairment 
Buena Visla Home V^Jeo 5325 


Lmits Roache 
Tom Willunson 


21 


16 


9 


JOHNNY MNEMONIC (Rl 


Columbia TriStat Heme Vfleo 73473 


Keanu Reeves 
Oo'pli Lundgren 


22 


19 


20 


PULP FICTION (Rl 


Miraman Home Entertainmer^ 
Buena Vista Home Video 1438 


John Travolta 
Samuel L. Jackson 


23 


21 


13 


THE SANTA CUUSE IPG) 


Wall Disney Home Video 
Buena Vista Home Vdeo 3633 


Tim WIen 


24 


20 


5 


THE SECRCT OF ROAN INISH IPG) 


Columbia TriStai Home Vdeo 50923 


Jeni Courtney 


2S 


18 


17 


FRENCH KISS IPC-I3I 


FiuVklea8823 


Meg Ryan 
Kevin Kline 


2« 


NEW^ 


WATERWORLD (PG-131 


MCAAJniversal Home Video 42680 


Kwin Coslner 
Dennis Hodw 


27 


25 


4 


BELLE DE JOUR (Rl 


Miramax Home Entertainment 
Buena Vista Home Video 5923 


Catherine Oenevve 


28 


27 


3 


SAFE(R) 


Columbia TriSlat Home VKleo 1 1643 


Juiianne Moore 


29 


22 


15 


TOMMY BOY (PG-131 


Paramount Home Video 33131 


Cfms farley 


30 


30 


13 


EXOTICA (R) 


Miramax Home Entertainmerrt 
Buena Vista Home V^leo 4704 


%nKX Greenwood 


31 


32 


3 


THE GUSS SHIELD IPC-13) 


Miramax Home EntertainmerM 
Buena Vista Home Video 5264 


Michael Boatman 
Ice Cube 


32 


31 


13 


BATMAN FOREVER <PG-I3I 


Warner Home Video 15100 


Val Kilmer 
Jim Carrey 


33 


34 


5 


THE LAND BEFORE TIME III (PG IJI 


MCAOJniversal Home Video 
Uni Dm. Corp. 82413 


Animated 


34 


24 


16 


ROB ROY (R) 


MOMrTJA Home Video 905228 


LiamNeeson 
Jessica Lange 


39 


28 


15 


FRIDAY on 


ttew Line Home Video 

Turner Home Entertainment 3019 


Ice Cube 
Chris Tucker 


3t 


NEW^ 


POISON IVY 2: ULY IRI 


Mew Line Home Video 

Turner Horw Entertainment N4190 


Aiyssa Milam 


37 


39 


8 


THE GREAT ELEPHANT ESCAPE (IW 


Malimarii Mame Entertairvnent 
Cabin Fewr Entertfriment CF1482 


Stephanie Zimbalist 
Jiriian Sands 


38 


37 


16 


CASPER (PG-131 


MCA/Universal Home Video 
Un< Dm Corp 82566 


Christina Ricu 
Btll Pullman 


39 




JAOEIRl 


Paramounl Home Video 32968 


David Caruso 
Linda Rorenlifio 


40 


33 


3 


BURNT BY THE SUN IRI 


Colurribia TfiStai Home V«)eo 41553 


Nikita Mikhalkov 
0:eii WefKhikov 



♦ ITA gold certification for a mmimum of 125.000 units or a dollar volume of $9 million at retail 
(or theatncalty released programs, or of at least 25,000 units and $1 million at suggested retail tor 
nonthealfical titlos. ITA pTatmum certification for a minimum sale of 250,000 units or a dollar 
volume 0* $18 million at retail fof ttwalncaliy released programs, and ot at least. 50.000 units and 
$2 million at suggested retail for nontfieatrical titles, c 1996. Billboard/BPI Communications 
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MERCHANTS & MARKETING 



Triboro Revives Cult Titles; 
L.A. Blocl(buster Revamps 



SHELF 
TALK 



by Eileen Fitzpatrick 



InDEPENDENTTHINKING: Many 
iralei>enflent sui)pliers hav^e figured out 
that they can't Ihe on rentiUs alone, ami 
two more comiKinies ai*e starting sell- 
thnHigh lines U* take arh-antage of the 
friendly retail environment for low- 
priced product. 

WTiile Trilioni Entertainment has its 
share of rental erotic thrillei-s, its fii-st 
sell-through releases will be Andy 
Warhol's "Frankenstein" and "Dracu- 
la." The titles are scheduled to ani\Te 
in stores April 30, pricetl at SU.IW. 

The titles were issued as i-enlals in 
UKJ2 and will be re]iackaged with lim- 
ited-edition box ^^^KB^^^K^^ 

art for their 
repriced debut 
"We're much 
more diverse 
than we a^ipear 
to be." says Tii- 
boro president 
Marcus Tic- 
otin. "And this 

can be a real revenue source for us." 

The strategy' has worked well for 
such companies as Fox Lorber, which 
says sell-throujfh now accounts for 
nearly half of it; sales (Shelf Talk, Dec. 
23. 1995). 

In a pre-Warhol mo\-e, Triboro will 
reprice the thrillei-s "Jack Be Nimble," 
"Killing Ol>session." "Body Puzzle," 
and "Hard Drive" to $1-1.98 on April 9. 
Ticotin sa^-s the.se titles will mainly be 
.'iold to new stores looking for rental 
inwnton,; 

Triboro also plana to issue addition- 
al cult M" foreign movies fnxn its Hbrar)* 
for sell-through. Among those tai:q)ed 
for release later thb; >'ear iu^ forgotten 
works by Brian De Palma and "Inter- 
\ista" by Kederico Fellini. The comj);»- 
ny also ha.^ .'^me rare fir-'^t features, 
such as "Tim." starring a young Aus- 
tralian actor named Mel Gibson. 

For .something a little steamier, pay- 
TV network Showtime has reached 
another video distribution deal, this 
time with New Video Group in New 
York. Showtime also has video deals 
with Hallmark, Paramount, and 
Republic. 

Under terms of the agreement. New 
Video will distribute the new sell- 
through series "Erotic Zone." Two 60- 
minute titles will arri\'e in stores Feb. 
27. priced at $14.95. The program con- 
tent is along the lines of "Red Shoe 
tHaries." wWch aired on Showtime. 

Not in our neighborhood: a 

group of retailers, not far from Shelf 
Talk's home turf, has successfully nixed 
Blockbuster Video's design plan, claim- 
ing it would be an eyesore for the neigh- 
borhood. 

For months, Blockbuster has been 
announcing the openir^ of a new store 
in Larchmont Village on a quaint, tree- 
lined commercial street steps away 
from Paramount Studns in central Los 
Angeles. 

The neighborhood business associa- 
tion, according U) a local newspaper, 
objectefl to Blockbuster's loud yellovs- 
and blue colors against its brick-faced, 
ivy-covered store fronts and filed a 
complaint with the zoning board. 

The board agreed, and Blockbuster 
now will construct the store, which used 



to house a bank, with a red-brick fnmt 
and conspicuous signage. When 
oi>ened, it will be the only Blockbuster 
in the country' sporting such a l(X)k. 

In other Blockbuster newv, 10 loca- 
tions will begin offering \ideoa for the 
visually impaired. The tapes are pro- 
vided by Descripti\f Video Services, 
which was develoi)ed bv PBvS station 
WGBH Bo.ston. 

Each contains a voice-over that 
descrilxw the action taking place on the 
.sciTeen. No a(klitional devices are need- 
ed to hear the descriptions. Sixteen 
titles have been supplied by Descrip- 
^^^^^^^^^^m> tive Video, in- 
cluding "The 
Sound Of Mu- 
sic," "The Lion 
King." "Schin- 
dler's List," 
and "Forrest 
Gump." 

Blockbuster 
will offer the 
videos at a reduced rental rate of $2. 
Test cities include Charlotte and Mw- 
ganton, N.C.; Austin, Taxas; Denv^er; 
('hicago; New York; and Woodland, 
Calif 

Covering all the bases: The 

marketing folks at Buena Vista Home 
Video have been pretty quiet about 
plans for the direct-to-video feature 
"The Many Adwntui-es Of Winnie The 
Po<)h" — until now. 

As outUned in one of the most elab- 
orate cross-piijmotions e\'er to lan<l on 
Shelf 'Hilk's desk, the title is tietl to a 
profluct in every class of trade. 

For grocery and drugstores. John- 
son & Johnson is offering Si off ius line 
of Pooh hath producUi. Toy stores will 
be able to tout $11.50 in dificounts on 
four Pooh products, including stuffed 
animals and play .sets. 

SuiJei-stores. meanwhile, can cross- 
promote Pooh books, videos, sing- 
along audio tapes, and interactive 
titles, all of w'hich carry instant 
coupons worth $1 or $2 off other mer- 
chandise. Mass merchants, of course, 
can cross-promote with all of the 
•dhove. 

Buena Vista also has direct 
response covered with its 800-Gift- 
Line. The membership service offers 
consumers discounts on flowers and 
gift orders, as well as reduced rates 
for airfare, hotels, car rentals, and 
entertainment. 

When consumers buy "The Many 
Adventures Of Winnie The Pooh," 
they can receiw a free six-month trial 
membership to the service, $.1 off a 
flower order, and 20^ off an order for 
the Great Sports Heroes gift assort- 
ment 

Redemption coupons are included in 
each cassette. Buena Vista has also 
made the title more attractiw for tra- 
ditional video retailers with a trade 
discount as an incentive to increase 
onlers (BilUKtanl. Feb. 8). 

While "The Many Adventures Of 
Winnie The Pooh" may have been 
overshadowed by "Pocahontas" and 
"Aristocats" during the first quarter, 
Buena Vista isn't skimping on the 
amount of marketing muscle. In this 
case, there is something for ev^rj'one. 
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Rating 
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it it * No. 1 ih- * * 










1 


1 


9 


APOLLO 13 


MCA,'Universal Home ViOeo 
Uni DisI CofD 82418 


Tom Harks 


IMS 


re 


2298 


2 


39 


2 


INDIAN IN THE CUPBOARD 


CtHumbia TriStar Home Video 1 1640 


Hal Scardino 
David Keitti 


1995 


re 


22.95 


3 


2 


9 


PLAYBOY; THE BEST OF ANNA 
NICOLE SMITH 


Playboy Home Video 
Uni Oist. Corp, PeV0789 


Arna Nicole Smitti 


1995 


m 


19,95 


4 


3 


13 


BATMAN FOREVER 


Warnet Home Video 1 5100 


Val Kilmer 

Jim Caney 


1995 


re-13 


1996 


5 


8 


II 


PLAYBOY: 1996 VIDEO PLAYMATE 
CALENDAR 


Playboy Home Video 
Uni Dist. Corp. PBV0782 


Various Artists 


1995 


m 


19.95 


6 


7 


5 


THE LAND BEFORE TIME III 


MCA/Universal Home Video 
Uni Dist. Corp. 82413 


Animated 


1995 




1998 


7 


6 


16 


CASPER 


MCA'Dniversal Home Video 
Uni Dist. Cofp 82586 


Ctiristina Ricci 
Bill Pullman 


1995 


re- 13 


22.98 


8 


NEW^ 


STREET FIGHTER II: THE 
ANIMATED MOVIE 


Renegade Home Video 
Sony Music Video 49861 


Animated 


1995 


re-13 


14.98 


9 


5 


147 


CINDERELLA 


Walt Disfwy Home Video 
Buena Vista Home Video 410 


Animated 


1950 


G 


26 99 


10 


4 


47 


STAR WARS TRILOGY 


FoxVideo 0609 


Mark Hamill 
Harrison Ford 


1995 


re 


49 9! 


11 


9 


10 


FREE WILLY 2: THE ADVENTURE 
HOME 


Warner Home Video 18200 


Jason James Rictiter 


1995 


re 


22 9! 


12 


ID 


11 


PUYBOY'S SISTERS 


Playboy Home Video 
Uni Disi. Corp. PBV0781 


Various Artists 


1995 


m 


1995 


13 


12 


9 


MIGHTY MORPHIN POWER RANGERS: 
THE MOVIE 


Saban Entertainment 
FoxVideo 8901 


Karan Ashley 
Jotinny Yong Bosch 


1995 


K 


22.98 


14 


II 


12 


DUMB AND DUMBER 


New Line Home Video 

Tumef Home Entertainment N4036 


Jim Cariey 
Jeft Osniels 


1994 


K-\3 


1998 


IS 


15 


31 


PLAYBOY: THE BEST OF PAMELA 
ANDERSON 


Playboy Home Video 
Uni Disl, Corp. PBV079O 


F^meta Anderson 


199S 


m 


19.95 


16 


14 


9 


TOM PETTY li THE HEARTBREAKERS: 
PLAYBACK 


MCA Music Video 
Uni Dist. Corp, 13575 


Tom Petty & 
The Heartbreatefs 


rns 


m 


19.98 


17 


22 


9 


INTERVIEW WITH THE VAMPIRE 


Warnw Home Video 13176 


Tom Cruise 
Brad Pitt 


I99< 


« 


19.98 


IS 


37 


2 


LIKE WATER FOR CHOCOUTE 


Touchslone Home Video 
Buena Visla Home Video 2111 


Lumi Cavazos 
Marco Leonardi 


1993 


R 


14.99 


19 


26 


10 


LUIS MIGUEL: EL CONCIERTO • 


Wea Latina 11639 


Luis Miguel 


1995 


m 


19.98 


20 


17 


10 


LIVE FROM AUSTIN, TEXAS 


Epic Music Video 

Sony Music Video 50130 


Stevie Ray Vaughan & 
Double Trouble 


1995 


m 


19.98 


21 


18 


71 


RESERVOIR DOGS 


Live Home Video 68993 


Harvey Keitel 
Tim Roth 


1992 


R 


14.3! 


22 


13 


14 


THE SANTA CLAUSE 


Walt Disney Home Video 

RiiBna Uicta Nnma Ui^on '^R^l 
DUCIId VIbId riUIFIC VKJCU ^uOiJ 


Tim Allen 


1994 


re 


19.99 


23 


le 


3 


THE GRIND WORKOUT: FITNESS 
WITH FLAVA 


MTV Home Video 

Sonv Music Video 49796 


EficNies 


1995 


iffi 


12.98 


24 


31 


4 


ROLLING STONES: VOODOO LOUNGE 


PoiyGram Video 8006374833 


Rolling Stones 


1995 


m 


1995 


25 


20 


17 


LEGENDS OF THE FALL 


Columbia TriSlai Home Vidao 78723 


Brad Pitt 
Anthony Hopkins 


1991 


R 


19-95 


2S 


RE-ENTRT 


THE SHAWSHANK REDEMPTION 


Columbia TriStar Home Video 74593 


Tim Robbins 
Morgan Freeman 


1994 


R 


1995 


27 


32 


5 


GUMBY: THE MOVIE 


Ktdvision 

WamerVision EntertalnmefH 53700-3 


Animated 


1995 


m 


19.95 


21 


23 


2 


ALICE IN CHAINS: NONA WEISBAUM 


Coiumbia Music Video 
s.;)n , Music Video 50137 


Alice In Chains 


1995 


m 


14.98 


29 


NEW^ 


A GREAT DAY IN HARLEM 


ABC Video 

Paramount Home Video 3254 


Various Artists 


199S 


RR 


19.96 


30 


27 


29 


ACE VENTURA: PET DETECTIVE 


Warner Home Video 23000 


Jim Carrey 


1993 


PC-13 


24.96 


31 


36 


3 


JERRY GARCIA: GRATEFUL 

lU bAKLIA 


Ctiannel One 39733 


Various Artists 


1995 


RR 


9.95 


32 


40 


46 


GREASEA* 


Paramount Home Video 1 108 


John Travolta 
Olivia Newton- John 


1977 


re 


14.95 


33 


28 


6 


SUPERMODELS IN THE RAIN FOREST 


BRI Video BVl 35 


Frederique Van Der Wal 
Tyra Banks 


1995 


m 


19.95 


34 


34 


12 


LinLE WOMEN 


Columbia TriStar Home Video 01023 


Winona Ryder 
Susan Sarandon 


I99< 


re 


19.95 


35 


NEW^ 


CUUDIA SCHIFFER: PERFECTLY 
FIT BUNS 


CBS/Fox Video 
FoxVideo 8242 


Claudia Schitler 


1996 


M) 


1498 


36 


29 


3 


RAISING ARIZONA 


FoxVideo 1914 


Nicholas Cage 
Holly Hunter 


1987 


re-13 


998 


37 


NEW^ 


CLAUDIA SCHIFFER: PERFECTLY 
FIT ABS 


CBS/Fox Video 
FoxVideo 8240 


Claudia Schillo 


1996 


M) 


14.9! 


38 


21 


9 


THE ADVENTURES OF PRISCILLA, 
QUEEN OF THE DESERT ♦ 


PolyGram Video 8006337133 


TererKe Stamp 
Hugo Weaving 


1994 


R 


1995 


39 


25 


II 


GORDY 


Miramax Home Entertainment 
Buena Vista Home Video 4369 


Doug Stone 


1995 


G 


1499 


40 


30 


38 


FORREST GUMP 


Paramount Home Video 32583 


Tom Hanks 


1994 


TO13 


2295 



• RiAA sold cert, tor sales of 50,000 units or $1 mill»n in sales at suggested retail. A RIM platinum cert. Foi sales ol 100.000 units S2 millvon m sates at Suggested 
retail. ♦ ITA go*d ccftiticaiton (« a mmimuni of 125.000 units or a dollar voluTO ot $9 millicxi at retail for ttwatncalty released programs, or of at least 25,000 units ami $1 
million at suggested retail for nontheatrical titles. ITA platinum certiFication for a minimum sale of 250,000 units oi a dollar volume of $18 millran at retail for Uwatrically 
released programs, and of at least. 50,000 units and $2 million at suggested retail lor nonU>eatncal titles. ^C' 1996. Billtx>ar(VBPI Communications 
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EOITED BY PAUL VERNA 




^ FRANK BUCK 
The CuHOtRay 

PRODUCER: Frank Blacl. 
AfTtcfican Recordings 43070 
Now on u new lalH'l, (►ni'timo Pixi(\s 
leatlcr and affomplishnd solo artist 
I-Yank Black departs somewhat from his 
c'haraclerif-tically dissonant style ami 
embraces a jjunk-fueled nx-k'n'i-oll sound 
alun^ the lines of the New York UoUs. the 
Itamones, and the Replacements. A bit 
more cohesive and accessible than 
Black's previous effort. "The Cult Of 
Uay" showcases the artist's lyrical acuity 
and sense of humor, particularly on 
"Kicked In The Taco." "Punk Rock City." 
thp title cut. and instrumental "Mosh. 
Don't Pass The Guy." A stop foi-ward for 
a pi-olific and inventive artist who never 
fails to deliver the jt^oodm. 

TRANS AM 

PRODUCER; John McEntro 
Thrill Jockey 24 

With \l» ien^ setup and racing chorus, 
"Ballbadt)s " the opening track on TVans 
Am's debut album, is sou])ed-up instru- 
mental rock of a singular stripe. The rest 
of the album veers lielween brainy crunch 
rock and spare, metullic ambience. Kxper- 
imental yet elo(|uent. the disc has only one 
real deficiency — its l)revily. Distriluiled 
Ijy Touch an<t do. 

1995 ORIGINAL NEW YORK CAST RECORDING 
Out Of This World 

PRODUCER HuEfi fcrdin 
ORG 94764 

Bcyonti ('olumbia's U'lt)ved IDTjO cast 
recording, last year's Xew York concer- 
tized re\'ival of "Out Of This World" fur- 
ther revealed that C<ile Porter had written 
one of his most ingratiating and uitty 
scores. Dealing with Greek g<Kis who lake 
mortal form. "Out Of This Worid," now 
available with all its songs and music 
intact, didn't prt)duce any out-and-out 
standaixls. However, a cutout, "R*om This 
Moment On" (presented here), later 
became aw as a result of its use in the 
8ubse*|uent film version of Rirter's "Kiss 
Me, Kate." Produced with sparkling claii- 
ty by Hugh Poitlin. this recording fea- 
tures Andr(>a Martin (as a delightful .luno) 
and Marin Mazzio. whose lovely voice is 
highlighted in renditions of several Ptirter 
ballad gems. 



RAP 



^EAZY-E 

Str8 Off Tha Streetz 

PRODUCERS VaftOLis 
Rulhleu 88S61-5S04 

With all its talk aljout death and resurrec- 
tion, gangsta rap icon's long-aw'aite<l 
posthumous set creates an eerie aura. He 
die<i from AIDS last March, and .*!ome of 
the fit;aky chat be delivere on "XuLs On 
Ya Chin" and "L— kin', S-kin, — kin' " 
makes it clear he was unawaiv of the dis- 
ease he was carrjing. KIsewhere he slicks 
it to Death Row's inmates (including Dr. 
Dre) and ix!i-petrates other assorted bits 
of hi|>-hop \'illainy alongside former N.W.A 
mates MC Ren and DJ Yella. The subject 
matter is far from visionarj; but it's what 



SPOTLIGHT 




GAVIN FRIDAY 
Shag Ibbacco 

PftOOUClRS. Tim Simenon with Gawn Friday and 
Maurice Seeiet 
Island 524126 

latest by Dublin aitiste Ga\in Riday is 
a futuiistic cabaret album in which 
visions of "^lOsH-'ra liertin collide with fin 
lie xifvle angsl in a musical melting |k>1. 
Among the chanictei's that inliabit ihis 
ixxoiliai* world aiv Enrico Caruso. 
Dublin drag queen Mr. Pussy, writer 
Patrick McCalie. and the late Mare 
Bolan. who^e 'The Slider" is coverwi. At 
limes, Kriday's Kno-esfiuesoundscajtes 
and \'<K'aJ alTectations are reminiscent of 
his fiiend Bono. But for Uie m<jst part, 
tht^ iU"tL«t shine-s f(»r his originality and 
songci-aft. es]>ecially on the title track, 
"You, Me And Worid War Three." "Mr. 
Puss.v;"and "l-e Roi D' Amour." 



Eazy's fans expec-l from him. The tracks 
thrill) with mullilayei-e4l dntma anil flow 
uith a stnmg undei-curi-ent of inner-city 
terror. 

POISON CLAN 
Strait Zooism 

PRODUCERS Mil.«(fre5hlMcCfay. J.T Money 
W«rtock 2763 

Consisting of empty boasts on the ortler of 
"i lieen a knucklehead since my youth," 
timl rhymes about banging "bitches" and 
.shi»oting "niggju^." and stale samples 
loo|>ed sloppily, not pn)|K'rly. the r-a-pon 
this album starts with a "C and rates a 
grade of V for lu'ing so jK!rfecUy unchal- 
lenging. 



VARIOUS ARTISTS 
The King R&B Box Set 

■'P;"'Dur.f F M.nr I /t.^ 
King 7O02 

Legendary Cincinnati K&B label run 
by .Syd N;ilhan ranks anumg the top 
diskeries nf the pit'-nR'k'h'nill era. 
resiHin.sible for such .seminal hits as 
.lames Bntwn's "["apa's Got A Brand 
NeiA Bag (Part 11." Hank Ballard's 
"Tlie TVist." the Platters' "Only Yovi." 
the Five Uoyales' "Dedicated TVj The 
One I Love," and W>'m>nie Harris' 
"<jfK)d Rockin' Tonight," which 
in.spiitKf KKis Pi-esley's version. Four- 
( 'D ivlrospective collects these sides, 
plus other pionwrinu' singles fmm the 
like.s of Bull Mfxise .Jacksifn, Fnnidie 
King. Little Willie .]ohn. and many 
othei-s. While presentation hicks the 
sizzle of major-laltel funded l>oxeii. 
what counts is the music, and King — 
now based in \ash\ille — is unar- 



SPOTLIGHT 




MIKEOLDFIELD 

The Songs Of Distant Earth 

PRODUCER. MikeOWiria 
Reprise 45933 

The ci-eator of -"nibular Bells" 
returns with a C(>nceptual instrumen- 
tal opus based on the Arthur C. 
('larke novel of the same name. Play- 
ing most of the instruments himself. 
Oldfield ci-eates an electric oirhestra. 
updating his sound considerably with 
pulsing, techno-influenced rhythms; 
Gregorian and Sami chant arrunge- 
mentin: and tribal )>ercussion. 
Although some of his space effects 
ar-e hokey, he retains his trademark 
gil'l for hemic melodies, and his gui- 
tar playing has never (MM*n belter. 
.■\lbum also includes an interactive 
CD-ROM track that requires the 
user to crack a code to enter. 



COUNTRY 



^ LINDA DAVIS 

Som« Things Are Meant To B« 

PROOVtCER JcilinGurti. 
AriiU 18804 

Linda Davis appears to be finally step- 
ping into the country spotlight that 
many have predicted for her for yeai-s. 
Careful song selection, precise pi-oduc- 
tion, and one of the most versatile voic- 
es in country music combine to make 
this a winner. Davis even manages to 
turn "Neither One Of Us" (a legacy 
from her hotel piano bar days in 
Nashville) into a reasonable country 
vehicle. 



guably one of the most historically sig- 
nificant sources of H&U in Amerira. 

CHET ATKINS 

Chet Atkins Picks On The Beatles 

FR03IJCERS rjvt AlVmi nnd BoO Fmeuwh 
RCA 53531 

This ll*t>)i iilbum stands up very well 
today as a testament to the vitality of 
the Beatles' songs and to legendary 
fivtman Chet Atkins' affection for 
them. It's also intei^sting to renjad 
(Jeoi^e Harrl»'on's original liner notes 
for Uk- uUmm (which uckmiwUslge 
Atkins" profoimrl influence on the Bea- 
tles) and to get another liKik at Atkins 
wearing a Beatle wig! Among the com- 
positions Atkins essays— either sfilo or 
accompanied by a siKirse ensi'mhle 
that features harmonist Charlie 
McCoy — ^are "1 Keel Fine," "Yester- 
day." "'1*11 Follow The Sun." ami 
".viichelle." A long-lust tiv-jisure, avail- 
able for the first time on CI). 



JAZZ 



^ MICHAEL SHRIEVE 
Two Doors 

PHOOUCtftS. Kurt RenKw and Michael Shne-^e 
CMP 74 

One of the year's best bai-gains. the sin- 
gle-disc "Two Do<}rs" contains two com- 
plete albums with two different tritts Ie<l 
by drummer's drummer Michael Shrieve. 
"Deep Umbra" boasts giiitaiist Shawn 
Lane and bassisl .lonas HelllKirg and 
nn'ks with high-energ>'. Mahavishnu-style 
psychedelic fusion. The pick of the litter. 
"Flying I^illy." features guitar whiz Bill 
Hisell and organist Wayne Horvitz and 
reprises the eclectic. Lifetime-like groove 
of Shrieve's fantastic "Fascination" album 
from last year-. Distributed by Passixirt. 

* BILLY HARPER 
Somalia 

PROOUCCRS: BilV Hdrper AnCS Mriik Rapiupoti 

Evidence 22133 

Tenor saxophonist Billy Har|)er's career 
as a jazz educator has i>erioil)cally taken 
him out of the limelight, but this .stirring, 
prngessivp work should reafTirm his 
maj»ir-league credentials. Hai-]>er's pow - 
erful, relentless tenor voice brings to 
mind .John Coltranc. as do the gi-and. 
muscular horn lines and expansive length 
of the Afn)-modal title cut (not to mention 
pianist tVancesca T^nksley's T>'neres<jue 
tones). Other highlights of a solid, .serious 
set include the entrancing romance of 
"Quest" (stylishly remade in a new time 
signature with "Quest In :i") and "Thy 
Will Be Done." a glistening, polyr^thmic 
avant-garde spiritual that bi-oadens into 
an extended ody.s.sey that .-iometimes 
recalls the Iarg<j melodies of Ornelle 
Coleman. 



^VICTOR MANUEUE 
PRODUCER: Sergio George 

Sony Discos 81 733 

Thir-d lime could l>e the charm forever- 
impriiv ing baritone Victor Manuelle, 
whose giittier iniprovi.«(;itional [nature 
meshes beautifully wilh Sei-gio ( leorge's 
hard-.swinging backdnip. ( uint'orting 
whoes of classy '70s salsa i-everlM'rate on 
climactic entries "Ahora Me Ti>ca A Mf 
and "Tmlo Quedo. Quedo." 

-A- VARIOUS ARTISTS 
Serrat . . . Eres Unicoi 

PRODUCtRS V.n.wl^ 
RCA/BMG 33662 

Stellar, mostly Spanish cast pays tasteful 
tribute to Spain's esteemed singer/song- 
writer Joan Manuel Serrat by treating 
many of his classics as if they w ere oltj 
friends who could sUIl surrender a sur- 
prise or two. Relatively faithful covers, 
such as Ketama's soothing "Aquellas 
Pefjuefias Cos:ts." shine as well. 



WORLD MUSIC 



> CLAUDIA GOMEZ 
rwrradentro 

PRODUCtR John Sanlos 
Green UnneOtenophile 4039 

(.filomhiun-lxim. Kay Area-ba.sed 
singer/songwrit*'r Claudia Comez 
explores a variety of Latin musical styles 
with a marked Brazilian influence on this 
enchanting lal>el debul. Led by Gomez's 
strong, affecling vocals, this exquisitely 
simple and elegant set is marked by the 
gorge()us flamenco stylings of the title 
track, the iiercolating mulUtracked vocals 
of "Soltarlo," the beautifid choral har- 
monies of "Aguacerilo Llove," the African- 



influenced call-and-res|K)nse of "La 
Guayabita." and the light, sambafied aura 
of "Debi Llorar" and "Itecuerdtks De 
Medellin." 



NEW AGE 



p- CRAIG CHAQUICO 
A Thousand Pictures 

PRODUCERS CraiE Chaquico and Out Mtn 
Higher Octave 7084 

Cha<iuico avoids the trilog>' temptation by 
not following up his ".Anmstic Highway" 
and "Acoustic Planet" albums with anoth- 
er "acoustic" disc. But the formula 
remains the same as the former .lefferson 
Starship guitarist lays air>' acoustic 
melmhes over mechanical, ntck-based 
rh>thms. "Wity The Dolphin Smiles" and 
"Navajo Stars" show off Chaquico's 
melodic gifts and bridge the ga|> between 
his rock background and current AC 
direction. Saxophonist Richard Elliott 
solos on tw() tracks, and :Jnl Force are 
engaged for the remix of "Acoustic 'H-avel- 
er." 



GOSPEL 



•k RADICAL FOR CHRIST 
Praise In The House 

PROOuCtR Fied Hat'inwid 
Intecrity 08792 

I'rbarVeontemporary gosjiel mainstay 
turns his formidable talents and his 
young v(K-al ensemble loose on some of 
the most time-honoi*ed. traditional songs 
of the modern chureh. and the results are 
both inspiring and irn^istible. Combin- 
ing massive grooves with memorable 
melodies and a jubilant live performance. 
pi*oducer Fifd Hammond and the choir 
musingly yet reverently redefine .such 
staiil classics as "Blessing. Glory And 
Hipnor." "There Is None Like You." 
"Blessed Be The Name Of The Lord." 
and "We Are An t)ffering." A joyful jam 
from a gn)up that means every woi-tl it 
sings. 



CONTEMPORARY CHRISTIAN 



DALLAS HOLM 
Face Of Mercy 

PROOUCtR Bill BaiKtiK*'! 
Benson 84418^065 

Steven Curtis Chapman, TVila Paris, and 
Eddie DeGarmo are among the conlemijo- 
rjry Christian arti.sts who acknowie<ige 
Dallas Holm as a primaiy influence. 
Holm's :i()th album is another jewel in an 
ilIu.strioiLs career Holm jH'nned some of 
the album's best cuts, including 
"Strength," "I'll Fight For You." and "This 
Too Shall Pass." For other tunes he relied 
on such accomplished song craftsmen as 
.JeffSilvey, Billy Simon, and Michael 
Pur^'ear. Holm possesses one of the indus- 
tr>*'s warmest. mo.st e\'ocative voices, and 
he wTa|»fi them around songs filled with 
the unwavering spiritual fiK'Us he's built 
his life and career on. 



CLASSICAL 



* TELEMANN: TWELVE FANTASIAS FOR VIO- 
LIN SOLO 
Andrew Manze 

PRODUCER John H»*Jen 
Harmonia Mundi 907137 

Following his fabulous recordings of the 
sparkling Manchester sonatas of Vivaldi 
and the profound, \irtuosic Biber .sonatas, 
violinist Andrew Manze here delivers a 
tremendous account of Telemann's deep- 
est work. Manze received a Gi-ammy nod 
for llie Biber last yeai*; he has the inside 
trackforareijeat 



VITAL REISSUES'" 



A I D|||U|Ob SPOTLIGHT: Releases deemed by the review editors to clesefve special allentKJn on ihe tiasis o< musical merit and'or Billboard chart potential. VITAL REISSUES; Rereleased albiims o* speaal artistic, archival, and commercial interest, and outstanding collec- 
ff%EiDUITIw« ttonsol works by orwor more artists. PICKS (►■): New releases predtcted to hit the lop half of the chart m the conesporxJing format CRITICS CHOICES {* ); New releases, regardless ot ctiart potential, tiighly recommeoded because o1 ttieir musical 
merit.MUSICTO MY EARS(J3): New releases deemed Picte which were featured in the "Music To My Ears" column as being among tfw most significant records ol the year. All aibumscommerciaily available in the U .S. are eligible. Send review copies to Paul Vema. Billboard. 1515 
Broadway. IMew Yorh. N Y 10036. Send R&B albums to J.R. Reyr»o»ds. Billboard. 6055 Wilshire Blvd.. Los Angeles, CA 90036, Send country albums to Chet Flippo, Billboard, 49 Music Square W . Nashville, TN 37203 Send Latin alburns to iohn Lannert, 1814 Fern Valley Road. 
Louisville, KY 40219. Other contrib<jtorsi Havetack Nelson (rap'N.Y); Irv licbtmaf) (BnMdway/cabaret'N.Y), Heidi Waleson (ciassicalTJ Y); Dfew Wheeler {jazz,'N,Y), Deborah Evarts Price (contemporary ChnstiarVNashville); Gordon Efy(gospeil; John Dtliberlo (r>ew age), 



BILLBOARD FEBRUARY 10, 1996 



67 



Reviews & Previews 




EDITED BY LARRV FLICK 




^ SOPHIE B. HAWKINS Only Love (The Ballad 
Of Sleeping Beauty) h.m 

PRODUCER Stpplwn Lipwn 
WRITER: S B. Hjwiiim 

PUBLISHERS- The N«m ftainbow'Braton Plate. ASCAP 
REMIXERS Soptiie B HMkins, Randy Jackson 
Columbia 7693 Icti S^iny) f.--jnMltc «nc^l 

Thf slow-huininp smash "As I Lay Me 
Dowii" is follnwtHi liy a chanTiing sinp- 
along ditty that shnuld connect with radio 
progi-ammers far tguicker than its prerip- 
ceswr (which spent approximately a year 
gamerinp supix>rt). The chorus is rife 
with earnest refeivnces to the residual 
effect;; of sharing love, and Hawkins deliv- 
ers it with sweet sincerity. The synth- 
framed nulio edit is in contrast to the per- 
cussive acoustic version that better 
complements tht^ s<ing's melody and adds 
weight to the lyrics. Listen to both mixes 
and pick your fave. 

it DON HENLEY Vou Don't Know Me At All i4 

PRODUCERS! Don Menlry, S!wi h^ich, John Corely 
WRITERS: 0. H«iilev, S lynch. J. Corely 
PUBLISHERS: WistwiaWB/MaOiua&X^ Han. ASCAP 
Geffen 4844 IcAi Uiki <cau«(t» i>n&if) 
Another neu' tune on the greatest-hit^t 
package, "Actual Miles." this is vintage 
Henley: Slicing, literate l>Tics examine the 
underlwlly of relationshi|is with unflinch- 
ing. HK-k-tKlged |>op smart*!. An intricately 
constructed ttut crisply pnnluce*! effort 
that challenges \H>\i listeners In be alert 
and willing to ingest m(ni' than ouh-baby- 
haby sentiments. Not to Im? missed. 

2 UNLIMITED Do What's Good Rir Me \bm 

PRODUCERS P Wiltle, i DeCoatm 
WRITERS P Wilde, J Dt Cmtei. A D*is, R L S^fngMrd 
PUBLISHER. Ally K.nd Of Music. ASCAP 
REMIXERS Alei Party. Dobre & Jamej. X-Oul 
RadikaVCrttique 15055 iilv euG) (nswn* h-yIh) 
The ongoing wave of |)o|)-NUG dance acts 
eryoying radio prominence owes a massive 
debt to this e\'er-hot European duo for 
getting the party started. Sadly, the act 
ha:* yet to achieve L"..S. suiress a la such 
offspring as Keal McCoy, but Ihisjumpy 
lil jam i-ould easily change that. The 
bassline throbs infectiously, while the 
interplay of male rapping and female 
singing pops with palpable chemistry. Aiex 
Party's remLx fleshes out the .song with 
ftin and froth, while Dobre & Jame£ and 
X-Out kick harder-edged l)eats that ulll 
likely connect with clubgoers. A hit-bound 
cutie from the forthcoming "Unlimited 
Hiu.." 

BROTHER CANE Vbkc Of Eujena i3 38) 

PRODUCERS: Marb Fredefiv.sen. Bfother Cane 
WRITERS D Johnson, M. F[«derihs«n 
PUBLISHERS EMl-VitginHeamalee'LiHIe Miss. ASCAP. 
EMi-Viisin Song&'Peail While. BMI 
Vlrfin 1 1073 la^ Cmui ic.-Hwiie •.,t,gie\ 
Rock outfit offers a solid acoustic-pop jam 
that Is overfltminp with the |K»tential to 
AikkI top 10 airwaves. The S4mg's winding 
melody is fleshed out with waltz-like gui- 
tar strumming and mildly twangj' electric 
licks. Factor in swelling harmonies and a 
poignant tale of a young boy's journey 
into manhood and you have a real bulton- 
pusher The album «lit works just fine, 
though the more simple, purely acoustic 
version is far more effective and touching. 
You can't lose either way. Addcni sales 
incentive is prmided by the inclusion of a 
IKt version of the band's rock radio hit, 
"And Fools Shine On." 

ZUCCHERO No More Repcts i3 »i 

PRODUCER Coriado Rusiici 

WRITERS /uccnero. A, Palladino 

PUBLISHERS Sonet Of PolyCram internalKinal, BMI 

A&M 00166 let) PCD) icn vngt?) 

Italian pop star returns for another go at 

stateside radio acceptance. This lively, oh- 

so-glossy pop/rocker has notable appeal — 

starting with a forceful vocal and a ring- 



ing, dramatic chorus that is reminiscent of 
Meat l^ioaf's recent work. Should also be 
of interest to .\C tastemakers. 

CHAIN OF FOOLS 1 Am The Walrus i5 07i 

PRODUCER: Michael R. FrtigefaW 
WRITERS. J lenntin. P McCartney 
PUBI iSMf RS: Nofthem Sor«s/ATV. ASCAP 
Rimshot 1002 (LdSMlie s-ngSr) 

.Iack.wn\iUe, Fla., quartet i^econ-structs 
the Beatles cla-^sic for the IKls with a 
chugging iwp/hip-hop pace. There is 
gomething endearing about singer 
Michael K. Fitzgerald's fult-throttled. 
gravelly delivery; it carries the unvar- 
nished passion of a fan who has probably 
always dreamed of recording his favorite 
tune. A fun moment from the band's 
cheeky debut album, "t(KK5 Of Nothing." 
Contact: ;mM-219-T2<M). 

LORRAINE Drrws Me Wild (4%» 

PRCDUCIH not liMcd 
WRtTERS B Fwlris, L. F.ndlay 
PUBLISHER, nol Irstwl 

Sightseer S8C608 iCD un«iol 
Newcomer Lorraine is a Canadian rocker 
with a ras[j-voicefl attack reminiscent of 
comiKitriol Alannah Myles. She exudes 
mucho aggressiim within the track's 
blues-sftakeil j)op in.-*tru mentation, which 
It^ns heavily on crunchy rhythm guitar 
chords and w hil ling organ lines. The 
wmg's immediately contagious choru.s 
pushes this potential winner over the Lop 
and makes this a viable contender for top 
40 and album rock radio play. Contact: 
r>19.fi(»-8279. 



R & B 



* PURE SOUL Stairway To Heaven m 

PRODUCLH. A H. Islam, K. Jofdan, D- Wiiael 
WRITERS K Gamble, L Hirtt 
PUBLISHER: Mighly Thm. ASCAP 
SlepSun/lnlerscope 6594 ico uianni:) (cassene sinciei 
Lovely female vcw-al gi-oup returns to the 
sweet and old-.sch(Kjl soul flavor of its 
bi-eakthrough hit "We Must Be In Love" 
with this richly hamnnic RAB ballad. The 
song is rife with uplifting spiritual refer- 
ences that jibe comfortably with its over- 
riding romantic context. The lead vocal is 
appropriately acrolratic, while the itacking 
v(x'altf feel like silk fluttering against a i-ool 
and refreshing breeze. Essential listening 
for anyone with a sentimental streak. 

DOMINO Physical Funki3 33j 

PRODUCER. Donimo 
WRITER. Domino 
PUBLtSHER nol listed 
Outburst 7121 [CD vnetcl 

Duminft exhibits more of what made 
tracks like "Sweet Pittato I*ie" and "Ghet- 
to .lam" so jxijHilar from his self-titled 
191*4 debut. Programmers will groove to 
this physical funk, which shows that 
Dtjmino still has one of the more distinc- 
tive voices in rap today. In fact, his deliv- 
ery overcomes the track's cliche<l lyrical 
content. 



COUNTRY 



RICKY SKAGGS Back Where We Belong a 2a, 

PRODtKER Rcky Skages 

WRITERS: J. RusMng, K. Setmll 

PUBLISHERS: Magnola H.ll.McSpad(Jen-Smith'Rushin 

Water.Cotonel Rebel/Kentucky Thunder. ASCAP; Keith 

Seweli, BMI 

Allsfilk 6616 (7 tnch Mn0el 

A hauntingly h>'pnotic intra gives way to 
that instantly iiecognizable tenor on this 
fine single fnim Skaggs' "Solid Ground" 
album. The production is excellent, and 
the musicianship is im|>eccable. When spe- 
cial guests Vince Gill and Dawn .Sears 
chime in on background vocals, the rejiult 
is a slice of country music heaven. If there 
is any justice in the worid, country- radio 
will make thus single the hit it deser\'es to 
be. 

p- JOHN BERRY Every Time My Hevt Calls Vtwr 
Name <.i obi 

PROOUCtRS; Jimmy Bowe, CI>uck Howard 
WRITERS: J B, RuiM, G Heyde 
PUBLISHERS: EMI Tower StreoVE Ml Blackwood. BMI 
CapJtol 10310 lotiCema) CT.incK singlfl) 

Kerry seems to have only one speed on 



this driving uptempo number from his 
current "Standing On The Kdge" album. 
But what he lacks in nuance he seems to 
more than make up for in pure energy. 
The song is well -struct ure<i. and the pro- 
duction is most engaging. All in all, a sin- 
gle that will proiiably keep country radio 
calling Berry's name. 

^ AARON TIPPIN Wtthoul Your Love 12 59) 

PRODUCER: Slew Gibson 

WRITERS: A Andefson. C Wiseman 

PUBLISHERS Migtity Nice MusioAl Andefsongs. BMI: 

Btuewaler'Atmo. ASCAP 

RCA 64486 tr» BMG) <7 >ncri single) 

A blue.s-tinged departure from 'Hppin's 
usual hardcore country .^lound. It's a gut^y 
move that sort of downplays the twang>' 
quality that is such an ap|)ealing jwrt of 
Tippin's v(K-al signature. His last outing. 
"That's As Close As I'll Get TV) living 
You," was one of the finest country music 
singles in recent years. This one may 
catch radio programmers a little off 
guard. iMit you know what they say—dif- 
ferent good. 

■k HIGHWAY 101 & PAULEHE CARLSON 
Where'd Vou Get Your Cheatin' From i j id 

PRODUCER Lairy Butlet 
WRITERS: P Carlson, T Shapro, C. Waters 
PUBLISHERS: pQlygirl/Diamond Stmck/Creal Cumber 
land/Hamsteui. BMI 

WahlW Tree 0101 IcM InlrtSnnndl (7 inch unEic) 

The first single from Paulette Carlson, 
.Jack Daniels, and Curtis Stone's "Reunit- 
ed" collection finds the Highway 101 gang 
sounding as if they've never spent a day 
ai^ail.. Markeil by an a cappella intro that 
will reintrn<luce ("arlson's distinctive voice 
to listeners, this straight-ahead, uptempo 
tune signals the welcome return of one of 
country music's btwt-loved bands. 

RICH hIcCREADY Hangin' On a 24) 

mXJUCtH EWian Dean Matter 

WRITERS: R. McCrexr^, B.D. Maher, K. Hurley. D. Ir^ram 
PUBUSHEFTS: not Irslert 
Magnate ne 1 1042 (7 mch uigln) 

This Missouri native's debut is a high- 
energj' ode to [Misitive thinking that 
should fin<i favorable resinmse at country 
radio. Fniduced by Magnatone ltect»rds 
president Bre-nt Maher's son Brian, this 
track is absolutely smokin'. and 
[WcCready's right-on-target vocals keep 
pac-*' with the energy- A prombiing debut 
from a sparkling new talent. 



DANCE 



FLIPPY LOU Frealu<f>M> 

PRODUCIR John TtWniis 
WRITERS Wa*, Was, Ueatt. O Dowd, Thfrnts 
PUBLISHERS EMVMCA'PpHpctSonip. ASCAP 
REMIXERS: Mar%hall stn>. Mike ttagm 
More Prote4r^R«dkkal 5048 \ i ^-incit vr^) 
Playfully confrontational rapiier/toaster 
follows her closet-shattering debut, "Lib- 
eration," with an etpially riotous gay and 
lesbian club anthem. Thbi time. Lou rides 
the Was (Not Was) chestnut "Out Come 
The hVeaks" for inspiration, tweaking it 
with smart new lyrics (co-jH^nned by men- 
tor Boy Ge<}rge) over a racing Euro-NRG 
groove. Though this is an easy fit for flag- 
waving acti\isLs and hardcore dubheads, 
the message was carefully coined to con- 
nect with anyone who dares to Ix' a little 
differenL Give it a listen. 




^k.d.lang Sauality i-^ m> 

PRODUCERS kd lang. Br*i Mink, Marc Ramaw 
WRITER: k d litng. B MIrih 

PUBLISHERS Sonp Of PolyGram intwnalionanXW. 
BMI; Zavion. SOCAN 
Winter Bros. 8050 tcasiimt iirigir) 
The stHTond single from lang's brilliant, if 
-somewhat underappreciated, current 
album, "All You Can Eat," smolders with 
yearning of both the carnal and psycho- 
logical nature. Lang is downright seduc- 
tive within the track's framework of cock- 
tail-rock rhythms and languid Wolin 
passages. Highly sophisticated, yet wholly 
accessible^ this gem will probably begin its 
life on triple-A and AC stations before 
making a possible transition to adventur- 



ous lop 40 playlists. By the by, i)e on the 
lookout for club-friendly i-emixes that 
could add to the single's shelf life. 

* THE HIGH LONESOME True Believer . i mi 

PRODUCERS: Ste«e Plunkrtt. Tom Weir 
WRITERS: The High Lone&ome 
PUBLISHERS: Dennan. BMI 
Spirk 1720 (CDciiO 

Bouncy, roots-rockin' ditty seems custom- 
made for cranking at |)eak volume while 
cruisin' down the highw ay with your best 
buddies. Singer Larr>' Pwindexter infu.ses 
the song with an urgent, engaging blend 
of romantic idealism and antsy wanderlust 
that is complemented by tight, if some- 
what si)arse, instrumentation. Factor in a 
fun, sing-along chorus and you have an 
excellent programming choice for trip!e-A 
foi-mats. Kor thase who care, the Iwid's 
lineup includes popular "General Hospi- 
tal" actor Jon Lindstrom on drums, but 
this one could easily be sold without 
exploiting that information. Check it out. 
Contact; 2i;i-fyj:J-7T27. 

•k HOWARD JONES New Song i^.. iini...e iid«ii 

PROOUCf H MDrt.iril loii.:^ 
WRITER: H Jones 

PUBLISHER Howard Jones AmerKa, BMI 
Plump 6902 <CD cut I 

It has been 12 years .lintT Ho,Io (as his 
die-hards fondly call him) bowed with this 
guileless ditty ab<rut stnilling down the 
fHksitivc side of life's road. Stripped down 
to a bare piano/bongo arrangement from 
his new "Live Act>ustic America" album, 
the s(mg provtw to have legs that easily 
withstand the close of the synth-pop trend 
that the original reconling rode. A fond 
memory trigger, this song also leaves you 
hankering for new material from Jones — 
which is actually due later this year. Con- 
tact: 212-2i:i-4;i|.f>. 



ROCK TRACKS 



^MINISTRY Uy L^y Lay 

PftOOUCEHS: Hvpo Liwa. Hemws Par 

WRITER: B. Dylan 

PUBLISHER: BigShy, ASCAP 

Warner Bros. 7467 iCO siiwe) 

Ministry covers Bob Dylan's 1969 hit with 

a ferf>tious fury — and the result is sur- 

pri.singly giKKlI Hypnotic guitar riffs swirl 

around Alain .lourgensen's guttered 

v(K'als. Modern rock radio programmers 

will probably jump on this one. 

^ COWBOY JUNKIES A Comrmn Disaster d 2 1 1 

PRODUCERS: John Heaiw. Mlc^ae^ TimniiiK 
WRITER M Tlmmin^ 

PUBLISHERS; Pw Junk'BMG Sorws, ASCAP 
Geffen 4S41 Icw u™i tc»s*llf s-ntlei 

The Junksters set up house at Geffen and 
preview the imminent "Lay It Down" 
album with tjTJically subtle but surprising- 
ly stylish m4H>H-r(K'k. l-Vonl wumun Murgit 
Timmins has de\'eloped into a mature 
vocall'^t capable of packing volumes of 
subttf.xt and emotion int<i a single phrase- 
She is iiacked by spare, almost numbing 
instrumentation that is led by needling 
guitar work and a steady. toe-t;ipping 
beat. The result is an api)ealing. hypnotic 
effort Ijegging for immediate rock radio 
approval. 

BLAMELESS Town Ckwns M) 

PRODUCERS Raul Koldw*, Sean Slxle 
WRITERS Blerrwtpw 
PUBLISHER: Wmdswepl Pacrfic, ASCAP 
Atlantic 6187 [CD cmna) 

This LlK.-based foursome sounds nothing 
like Bush or Oasis, but U.S. fans of either 
of those overseas acts will probably wel- 
come this latest rock entry. Blameless 
vwalist JartKi Daley sounds like a cross 
between Sting and Kddie Vedder. This 
track has already proved to be a U.K. 
intlie hit, and U.K. radio's acceptance of 
Oasis may pave the way for the same suc- 
cess here. Taken from the album "The 
Signs Are All There." 

HEATHER NOVA Mayt«AnAr«el(3 50) 

PRODUCER: Fcliii Tod 
WRITER: H Nova 

PUBLISHERS Big Litaa^aannu Island, PRS 
Big Cat/Work 7620 Sanyl (CD tnsnol 

Some modern nxrk programmers may 



need to glani-e twii'e at the i»ackagingof 
this promotional disc to make sure it is not 
a new single by Belly. Nova's heavenly 
vocal soars over stunning rock orehestra- 
tion, while a wall of guitars flutters along. 
Definitely angelic. 

LOUREED Hookywooky (4:19) 

PRODUCER- L- Reed 

WRITER: L. Reed 

PUBLISHER: Lou Reed, BMI 

Wanwf Bros. 8083 iCD pnmo) 

Lou Heed gels loose and wild on his latest, 

oddly titleil single. At one point. Heed 

laughs and almost seems to lose his i»acing 

with the song. Gmify but gallant rxK-k from 

the singer/com|Miser's ii|x-oming album, 

"Set The TVilight Keeling." 

PREACHER MAN I'm A Shotgun a oai 

PRODUCER D»ru«l Wis* 
WRITERS: D, W«. M Bosch 
PUBLISHER: Hook PrDducIrons 
Hook 01 fun-iellF iingic! 

Alterna-rock outfit wisely keeps the frills 
down to a minimum, choosing to let this 
contagious, well-crafted tune fully shine. 
Singer Daniel Wise breathes an anchoring 
sense of reality into lyrics that aim to be 
gothically [K>etican<l philosophically 
brooding. Spare, live-sounding instrumen- 
tation is an added Imnus that could make 
college and mo*lern rock radio program- 
mers take notice. Contact: 2I2-77!t-79T7. 

* THE THRILL aCLE Hooey Come Lately im 

l.rningl^) 

PRODUCER: Victor Campanile 
WRITERS Smith. Bokrsny 
PUBLISHER; not l-sted 
New York Music Corp. 1001 <CD sm^ti 
liund that featuivs the nimble guitar work 
of .John liokosny of the Smithereens 
makes an e.xcellent first impression with 
an instantly infectious toe-tappor that 
begs for airplay at mcxJem rock and top 40 
radio. Singer Sir Carlton J. Smith has a 
friendly ck-nieanor. playfully darting 
around the track's spring^' rh\1,hms and 
making the mo.st of the .^>ng's Iii>-smack- 
ing melody. This is i«mer iKip for the 
masses, but with just enou}^ edge to 
avoid backsliding into sugar sludge. Con- 
tact: 212-r>42-:J74S. 

DISHWALLA Counting Blue Can (4 201 

PRODUCERS. Phil NiCDio. DisTiwaHa 

WRITERS: Atexande*. Browning, Kolanch. RachanJs, P»n- 

dergiut 

PUBLISHERS Mono Ral'Bieee* Than Peanut Butter. 
ASCAP 

A&M 0012 (CO PGD) ICO sir«tei 
Straight -up pop from the four Santa Bar- 
bara. Calif., natives. A slow build makes 
this track all the more rewanling, as lin- 
gering vocals and an instrumental cadence 
are answered by a booming, inspirational 
refi'ain. Ripe and ready ff»r airplay at 
modern rcK-k radio. 

WHIPPING BOY Twinkle (She's The Orriy One Fof 

Me) 13 57) 

PRODUCER: Wiwie Livesey 

WRITERS: M. McDonnell. F. McKee. C. Ha&sen. P Page 

PUBLISHERS, not listed 

Columbia 761 1 lo« Sonyl (CD pnynol 

Whipping Boy comes up with a macabre, 
dark tune that belie-s its seemingly innocu- 
ous title. Unfortunately, the refrain plays 
as if on loop, droning to the point of aggra- 
vation. 



RAP 



^ DAS EFX Mkrophone Master m os- 

PRODUCER: Parrtsh "PMO" Simith 
WRITERS, not listed 

PUBLISHERS Andre WestoaWlta Htftes ^nd OiXtn Hit 
vey Ji..^lrfl«hl Ou1 Da Sewer.'Bmi Mo Easy/EMt-Apnl, 

ASCAP 

East West 66020 (co Ekeclra> iCD Knstr) 

With skill to kill. DAS EFX is back with a 
collaiwration with Mobb Deep. On this cut 
taken from the act's current album, "Hold 
It Down," Simith bounces sounds from 
speaker to speaker with exceptional fiair. 
High production value, however, does not 
detract from a .tense of intimacy. The 
casual flow of the wordplay lends a feel of 
being right in the room with the DAS 
crew. No fat. All phat. 



QIAU^I CQa PICKS (►): New releases witti the greatest charl polenlial. CRITICS CHOICE (*); New releases, regardless o< potential chart action, which the reviewer highly recommends twcause oMheir musical meril. NEW AND NOTEWORTHY: Highlights new and 
OUWXLfOadevetopingacts worthy ol attention. Cassette, vinyl or CO singles equally appropriate (or more than onelormat are reviewed m the category with the broadest audieiKe. All releases available to radio and/or retail in the U.S. are eligible for review. Send 
copies to Larry Flick. Billboard, 1 51 5 Broadway, New Yofk, N.Y. 10036. Country singles should t)esenHo Deborah Evam Price. Billboard. 49 Mustc Square W.. Nashville, Tenn, 37203. Contributor: Brett Atwood (L A ). 
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Reviews & Previews 



HOME 
VIDEO 

EDITED BY CATHERINE APPLEFELD OLSON 

MUSIC 



DOC McKENZIE & GOSPEL HI LITES 

Video Mustc Inc. 

70 minutes, $19.95 

Fans of Southern KOJ'pel music- will find 
lots to i^ejoioe about when Ihey settle in 
uith this hour-plus perform it nt-e shot ai 
a Selma, N.C, TV i^ludio. Dot- McKenzie. 
who haf lieen traversing the South and 
Midwest with his musical ministry for 
more than two decades, shares his 
jn8ighti> and inspirations throughout the 
program, which includes the old favorite 
"Your Blessing Will Come." Guest 
appearances hy a cornucopia of East 
Coast performers including Angels Of 
Praise, the Fantastic Disciples, and 
Heavyweights round out the proceedings 
in fine form. (Contact: (^Ui-'ZlH-TlW) 



CHILDREN'S 



TIMON & PUMBAA'S WILD ADVENTURES 

Walt Di!Mi«v Haiii«- VkIpd 
33 minutes. $12.99 

Adventurous meer cat Timon and wail 
hog Pumbaa are the latest Disney char- 
acters to migrate from a role in a hit 
movie — in this case, "The Lion King" — 
to their own video series. And in the tra- 
dition of their comrades in animation 
from "Aladdin" and "The Little Mer- 
maid," they do so amid the traditional 
Disney promotional fanfaiv. Disney is 
releasing a trio of "T&P" tapes this win- 
ter, with the possibility of more to come. 
The videos, each of which include sever- 
al episodes, also featui-e other "Lion 
King" friends and introduce a pack of 
new hosts. 

THOMAS THE TANK ENGINE & FRIENDS 

Afichof Bay Entettainmenl 
60 minutes, $14.95 

The joy of lending a helping hand i.> the 



VOODOO CHILD: THE ILLUSTRATED 
LEGEND OFJIMI HENDRIX 

By Martin I. Green and Bill Sienkiewicz 
Penguin Studio. $34.95 

JIMI HENDRIX: THE COMPLETE STUDIO 
RECORDING SESSIONS 1963-1970 

By John McDermott with Billy Cox and 
Eddie Kramer 

Little, Brown & Co., $24.95 

The corims of Jimi Hendri.x seems 
about as pored over these tiays as 
those of Bach or Mozart — if not the 
Beatles. From MCA's tantalizing 
"Voodoo Soup" compilation of leflovier 
recordings to an ex-girlfriend's 
recent dubious claim to have been 
engaged to him, Hentli-ix redux runs 
the gamut fntm punw«'ful to iwithol- 
ic. 

With "Voodoo Child: The Illustrat- 
ed Legend Of Jimi Hendrix" and 
"Jimi Heralrix: The Ctmplete Stmlio 
Reconiing Sessions I9G3-1970." we 
have well-meaning effort** at captur- 
ing the disparate sides of the vision- 
ary musician. "Voodoo Child" Is a 
graphic biography that tells Hendilx's 
story comic-lioftk .style, mixing fanta- 
sy with fact The book is attracti\-ely 
illu.str.ited in dark, purplish tiines, but 
its biographical speculation and 
reliance on the hippie mysticism of 
Hendrix's IjTics and on-stage patter 



focal iKiint of this "greatpst hits" video, 
w hich brings together a myriad of short 
vignettes from pre\ious programs star- 
ring Thomas and friends. And unlike 
most previous "Thomas" releases, which 
generally comprise five to six episodes, 
this new title features 11 segments — 
ranging fnim "Kdward Helps Out" to 
"TVouble In The Shed" to "Saved From 
Scrap" — at the same price. As the pro- 
gram proves, neither rain nor snow nor 
dark of ni^ht can keep the animated 
engines from bein^ there for one anoth- 
er, and with more bang for the buck, the 
video provides a UlUe help for retailers 
as w ell. 



HEALTH & FITNESS 



KATHY IRELAND: BODY SPECIFICS, STRESS 
REDUCTION 

UAV VifleD 

45 minutes. S12.99 

Supermodel-cum-actre.ss Ireland makes 
her second move into fitness video with 
two tapes: "Body Specifics" and "Stress 
Reduction And B(tdy Strengthening." 
And after the oOO.OOO-plus units her 
"Total Fitness" has sold, there's no rea- 
son not to expect big things from these 
titles as well. Target training is the 
name of the game in "Body Specifics," 
which comprises tJining segments for 
the abs, buns, and thighs. "Stress 
Reduction" is a kinder, gentler workout 
that combines flexibility, resistance 
training, and breathing technitjues. Ire- 
land — who appears twice daily on 
KSPN's "Bodyshaping" — includes hor 
own words of wisdom in each tape. 



SPORTS 



TORVILL & DEAN, FACE THE MUSIC 

PotyGfam Vtileo 

91 minutes. S19.95 

The apropos lyrics to Foreigner's "Cold 
As Ice" greet viewei-s of this montage of 
performances by world-renowned ice 
dancers .layne Torvill and (Christopher 
Dean. The duo. which mse to interna- 
tional stardom more than a decade ago, 
made a Kocky-esque comeback al the '94 
Winter Olympics that usually is 




can be a mile tedioa*. 

By far, the most fascinating element 
of "Voodoo Child" is the exclusive CD 
that accompanies the book. Titled 
"Jimi By Himself: The Home Keconi- 
ings," the disc features a half-horn- of 
demos from 1968 with just Hendrix 
and his guitar. Complete with plug-in 
crackle, miscues. and abrupt endings, 
the tracks are mugh and low key, to 
say the least. But, inevitably, these 
wi"sjonsor"Ii>8:l(A Merman I Shtiuld 
Turn To Be)," "Angel," "Cherokee 
Jam," "Hear My Train A-Comin'," 
"Voodoo Chile/Cherokee Mist" and 



reserved for movies. A swirl of black- 
and-wliite interview footage and film 
culled from practice gives way to color 
clips from some of Torvill and Dean's 
proudest moments. The impularity of ice 
skating and dancing continues to grow 
with increased coverage on network TV 
and special- interest videi) shelves. This 
up-close and personal visit with two of 
the sport's reigning champs should per- 
form well. 

WORLD COMBAT CHAMPIONSHIP 

GSH Vioeo Inc. 

120 minutes. $19.95 

Two hours in the ring with some of the 
world's most indestructible martial 
artists may seem a bit extreme to the 
casual observer, but for their diehard 
fan base it's just what the doctor 
ordered. Shot in Octolier in Winst<in- 
Salem, K.C.. these championship match- 
es gather some of the toughest dude.s 
from around the globe. Their sport, 
which melds kick-boxinp. kung fu, jujit- 
su. savate, wrestling, and shoot fighting, 
is more succinctly culled "reality-based 
combat" and includes lots of skin-to-skin 
contact and occasional blood spillage. 
"World Combat Championship" is not 
for the faint of heart but should draw a 
strong showing from martial arts 
mavens. 



INSTRUCTIONAL 



THE PREGNANCY MASSAGE VIDEO 

CBW VentufK 

36 minutes. $24.95 

Although it promises to bo one of the 
most exhilarating times in a woman's 
life, pregnancy is rarely all fun and 
games for the mother-to-be. This video, 
which begins with a totally unnecessary 
introduction by actress Tracy Nel.son. 
aims to relieve such nagging conditions 
as water retention, low'er back pain, leg 
cramps, nausea, and constipation. A vet- 
eran massage therapist teaches the easi- 
ly mimicked techniques in a group ses- 
sion, emphasising the participation of the 
father-to-be and others close to the preg- 
nant woman, as well as answeiing com- 
monly asked questions. The pass-along 



'*G>i)sy Eyes" are soulful and blues- 
inftised. 

Knowing the market for Hendrix 
goods, it is hard to believe these home 
recordings never surfaced before. 
Curiously, there is next to no infor- 
mation about how^ the tajres came to 
light or who owns them. 

"Jimi Hendrix: Sessions" is the 
companion book to John McDermott 's 
fine 1992 bio, "Hendrix: Setting The 
Record Straight" (Warner Books), 
which he wrote with Hemlrix produc- 
er/engineer Eddie Kramer. The book 
giws us a generally com|)lete, insight- 
ful seRsion-by-se.ision rundown from 
HemlrLx's days with such B wter- 
ans as Little Richard to his final 
efforts at Electric I-ady. As with "Set- 
ting The Recoixl Straight," Kramer's 
exiK'rt, generoiu* input is vital. 

From the emphasis in "Sessions" 
that HendiTX was an absolute crafts- 
man in the studio who was obsessed 
with the perfection of his perfor- 
mances, we can glean the ethical 
quandary presented by such albums 
as "Jimi By Himself." However much 
fun it may be for us to listen to in 
uier-o versions or"liKl" or "Hear My 
Train A-C'omin'," surely Hendrix the 
|>erfectionist is rolling in his gravie. 

BlUDLEY B.\MBAltCER 



potential for this title is high, making it a 
good liel for retailers. {Contact: 408-622- 
»44l) 

VIDEOACTION 

GRcily Vxieo Pioductionb 
45 minutes, $29.95 

Subtitled "Your Guide To The New- 
Social Justice," this intriguing, reflexive 
program spotlights the various ways 
activists can use the video medium to 
command a presence. Aside from run- 
ning through the basics of activism and 
some potential ways \ipwers can make 
their camcordei's work for their cause, 
the program provides what it*; creators 
view as clear-cut examples of the magic 
of video. Included are a woman who 
claims to have changed a slate law via a 
video campaign, an activist who shut 
down a factory using his camera as a 
weai>on. and more. Viewers will be the 
judge. (Contact: 408-622-9441) 



COMEDY 



RICHARD PRYOR LIVE! 

MPI Home Vid«> 

78 minutes, $19.98 

Comic actor Damon Wayans likely will 
do a bang-up job when he portrays 
Richard Pryor in an upcoming feature 
film, but as this clasitic video attests, 
there ain't nothing like the real thing. 
MPI's reissue of this vintage Pryor per- 
formance pi"oudly earns its obligatory 
parental advisory sticker and all the 
kudos it has picked up during the past 
17 years. Filmed in 1979 in Long Beach, 
Calif-. Pryor brings fans back to his 
prime years via a barrage of rude, 
crude commentary and his trademark 
refreshing take on physical comedy. 
P(M)r health has kept the performer 
from making all but a few live appear- 
ances for (juite some time, and this 
video is an in-your-face reminder of the 
good old days. 



ENTER* 
ACTIVE 

EDITED BV BRETT ATWOOD 



VOtVOD "Negatron" 

Mausoleum Kecoids 

Hybrid PC/Macintosh enhanced CD 

The dark, somewhat cryptic interactive 
element of Voivod's new enhanced CD is 
an apt complement to the album's heavy 
metal sonic bnHKlings. Wlhout explana- 
ti(m. the disc presents users a panel of 
illustrated images that look like 
medieval (or post -apocalyptic) gl.vphs. 
Clicking on these scenes reveals an 
assortment of mateinal: song lyiics, 
vidcoclips of the band at rehearsal and 
at i*est. Voivod's World Wide Web 
address on the Internet, and a full- 
length video for "Insect," the album's 
first track. Original artwork hy drum- 
mer Michel Langevin enhances these 
details, providing an atmospheric thread 
of alien visitors and metallic ants 
throughout. Also present in the layout is 
an interactive sampling of some of the 
other bands on the Mausoleum label. 

JUST ME AND MY DAD 

B<K Tona/GT interactive 

Hybrid PC/Mac CD-ROM 

1-Vom the mind of prolific childi-en's book 

author Mitl-it Maytr fomes un inti-i^ti- 

ing interactive adventui-e for young chil- 
dren. This read-along CD-ROM borrows 
many of the same successful elements of 
Mayer's previous interactive creation, 
"Just Grandma And Me," which remains 
one of the top-selling edutainment titles 
to date. Like the popular Bi"oderbund 
"Living Bonk" series, this title contains 
various "hot s[mts" on the screen that 
bring humorous results with the click of 
a mouse. The pei-sistent participant is 
rewarded on the final "page" of this sto- 
rybook adventure, which contains a 22- 
minute animated children's video. 



AUDIO 
BOOKS 

EDITED BV TRUDI MILLER ROSENBLUM 



THE COUNT OF MONTE CRISTO 
By Alexandre Dumas 

Reaa 5v Bill Ho/newood 
Naicft Aiidiotwoks 

2 hours, 38 minutes (abrid|e<f), $9.96 on cas- 
sette, $11.96 on CD. 

Naxos Audiobuoks' state<l goal is to 
encourage |)eopie to try the classics, and 
this latest release achieves that goal 
admirably. Dumas' tale is of a promising 
young sailor framed by jealous enemies 
and thrown in prison for years; ho finally 
escapes and embarks on a slow, delicious 
scheme of revenge. Homewood's cul- 
tured British voice is suitable for the 
classic work; he reads with great drama, 
and his l*Vench pronunciation is jjerfect. 
As with all Naxos releases, this one uses 
stirring classical music to create a dra- 
matic atmosphere. 

THE BURGLAR IN THE CLOSET 
By Lawrence BkKk 

Re^d by Itve authof 
Penauin Aodiot»oks 

3 houn (abfMied). $16.95. 

This thoroughly enjoyable audiobook is 
part of Block's popular "Burglar" series, 
featuring the misadventures of Bernie 
Khodenbarr, a hapless burglar who 
invariably stumbles onto murder cases 
and has to solve them before he gets 
blame<l for the crime. In this installment, 
Bernie 's dentist is angry at paying high 
alimony to his ex-wife. Crystal, and talks 
Bernie into stealing Crystal's jewels. But 
during the course of the burglary. Crys- 
tal comes home unexpectedly. Bernie 
t)iiickly hides in a closet, an(l, lieing 
Bernie. gets locked in. He's still stuck in 
there when Crystal is murdered. Award- 
winning mystery writer Block reads in a 
likable, witty, and just slightly whiny 
voice — a "why is everybody out to get 
me?" tone that's perfect for the 
schlemiel-like Bernie. Like the rest of 
the series, this is a fun, clever, highly 
entertaining mystery. Penguin has also 
published audios of Block's "The Burglar 
Who Traded Ted Williams," "The Bur- 
glar Who Thought He Was Bogart." and 
"Burglars Can't Be Choosers," 

ENCHANTED TALES 
By various authors 

Redd by vJrious redttera 
BMP Lid. 

1 hour. 31 minutes (unibridfed). $24.95. 

This collection of four classic fairy tales 
read by celebrities is a mixed bag. The 
uruleniable highlight is Michael York's 
brilliant performance of Lewis Carroll's 
poem "The Hunting Of The Snark." 
York'.'* interpi-etation brings out every 
bit of absurd humor and irony in Car- 
roll's words, and the whimsical voices he 
creates for the different characters are 
wonderfully comic. Jason Robards 
sounds hke a kindly grandfather as he 
afTectionately reads "The Klfin Grove" 
by the Brothei-s Grimm, and Julie Harris 
gives a straightforward reading of Hans 
Christian Andersen's "The Nightingale." 
The dowTiside is Katharine Hepburn's 
performance of the Brothei-s Grimm's 
"The Bi-emen Town Musicians." One 
hates to criticize a legendary actress of 
Hepburn's caliber, but she is simply not 
u good choice fur audio. On this tape, her 

voice is so quavery, her enunciation so 
garbled, that it is difficult even to make 
out what she is saying. Nor does she 
make any effort to differentiate the voic- 
es of the characters. Another negative 
factor is the price: Rven though prnfita 
from this audio will go to charity (as do 
all of BMP's audios). $24.95 is still a 
hefty sum for such a short prtiduction. 
BMP is considering rereleasing each of 
the stories as a separate book-and-ta|)e 
combo for kid.'i, and in that format it 
would offer much more value than this 
compilation. 



HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld. 381 7 Brighton Court. Alexandria. Va. 22305. ENTER'ACTtVE: Send review coptes to Brett Atwood. Bplltjoard. 5055 Wilshire Blvd.. Los 
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* Call JeH Serrette NY State • 212-536-5174 

Billboard Classified 'ISIS Broadway 
2 New York, NY 10036 

I FAX YOUR AD 

★ 
★ 



CALL TOLL FREE: 1-800-223-7524 

Regular Classified: S5.50 per word, minimum order: $115.00 
DISPLAY CLASSIFIED: 



**REAL ESTATE TO THE STARS** * 

For Real Estate information call Susan Maze -k 

In NY (212) 536-5173 * 

* 

Real Estate To The Stars -k 

$74.00 per inch * 

ALL MAJOR CREDIT CARDS ACCEPTED ^ 
*★★**★**★★**★★★★★★★★★★★★★★★★★★★★★★★★★★*★★***★★★★★★★★★★**★★★★★★★★★*★★**★★★★ 



- 1 issue 

- 3 Issues 

- 13 Issues 

- 26 issues 

- 52 Issues 



(156.00 PER 
143.00 PER 
136.00 PER 
127.00 PER 
106.00 PER 



212-536-5055 



REVERSE ADVERTISEMENTS: S20.00 
POSITION WANTED: $75.00 PER COLUMN INCH 
BOX NUMBER: S22.50/RADIO HELP WANTED: $85.00 PER INCH 
CLASSIFIED ADVERTISING IS NON<:OMMISSIONABLE 



SERVICES 



SERVICES 



SERVICES 



CD-AUDIO/CD-ROM 

CASSETTE DLPLICATIO\ • VINYL RECORDS 

High-Volume RepkaI'm for labels S Multi-medio Producers - 
Also, Complete, Reloil-Reody Potkoges with Grophics Design & Pockoging. 



CALL FDR OUR CATALOG' 800-455-8555 

75 Vanck Su-eet, New York. NY 10013, (2121 226-^401 FAX 12121 9660456 

Manufacluring for Independents, Since 1 977 
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...FROM THE COMPANY YOU KNOW AND TRUST 



764 Sli Avenue, 
BrooWyn, New Ybik H232 
In NYC W: (7181 369-8273 
24 Hour Foe (7181 349-«275 National RBOxding Suppias mc 



145 Lauo Pnem Ave, 

Cebo. Puerto Rico 00735 k~i 

InPiwtoRicoW: 

(809) 885-MW [T| 



CALL TOLL FREE 1-800-538-2336 



COMPACT DISCS 

500 - $1039.00 


CASSEHE SINGLE 






500 - S499.35 (Reorder • $349) 
1000 - S799.95 (Reorder - $659) 

\^ Includes: 

RUNNING MASTER 
l<i'— 1ESI CASSEnE 

" APEX PRINTING ON SHELL 

1 COLOR WRAP-AROUND CARD 
COMPOSITE NEGS • SHRINK WRAP 
foa ou> tm mkxwwh' 


Classmaster 
Free Layout S Design 
2 Color Labal Printing 
Protective Vinyl Sleeve 

ConwrUble to our 1 Color CD Package 
enyV'fW Ifrom your Camem-Reafty Art! 
1 Cotor a Pago Booklet and Trayciird. Jvvovlbox 
and Stirinkvurap 
(including Compoaite Neg»! add $393 OO 
1 Color Rear Cards mcludmg Typesatttng 
BddSIOOOO 


mA. ) Rainbe Records and Cassettes 

l)!8 Btrkeley llreel. Sjnij MonK.i. CA 90401 ■ lilO) 8;9.i4;6 • Fi> (ilO) 828-8765 



COMPACT DISCS • 85C EACH 



(Bulk Frtan your CD. rvody m oi lT and UmI poaWvw} minjniwni 1000 

ContpUto CD and Cou«(to PodtogM Availed 

1-800-874-4174 

CAa FOR A QUOTE 
DiglM< Madm'ng Syilsma • Oigtal AikHo Ouptcalion • CanfaHmr Gn^a 

NATIONAL TAPtfOiSC 

1 1 10-48lh Avanu* North • N«twaa. Tn^720S 



AUDIO PRODUaS iNg; «\ 
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100 PIECE MINIMUM 



RINTED LABELS & J-CARDS • | 

221-6578*2^"fU8PAX 



3M 

^TDK 
a BASF 



maxell 





CASSETTES 
1000 $899 

CHROME - HX PRO 

COMPACT DISCS 
1000 $1890 



PACKAGES INCLUDE: DIGITAL MASTER & 
TEST • PROFESSIONALLY DUPLICATED 
CASSETTES OR CD S • FULLY PACKED 

• PRINTED INSERTS (FROU CUSTOMER 5 filmi 

GUARANTEED QUALITY 

FAX (818) 569-3718 • (800) 423-2936 

'S»BEl STREET 
" BURBANK CA 91506 



iMItlNATION SI'KCiAl,!! 
500 TAPES AND 500 CD'S 
COMPLETE RETAIL READY PACKAGE 
Co«i6intlion S(wcui Price $2, 1155 



212-333-5953 

E-Mail: (ligilaltorce@inorebbs.com 



TOTAL CD, CD-ROM 
8 CASSETTE PRODUCTION 



MASTERING GRAPHIC DESIGN 

REPLICATION PRINTING 
PERSONALIZED EXPERT PACKAGING 



The Power of Excellence 



330 WEST 58lh ST. NY, NY 10019 



SHRINK MANAGEMENT 

Board Carlitiad Psychiatrist/Rock-N-Roll 
Minager, Itnatly oHers the music Industry 
experienced ability to maintain Celebrity 
Longevity tor record companies or 
Individual artists. 

Contact Scott Glatfslone. M.D. (808) 329-1 557 



Am 



«ID2 

wKKsamcBwc 



THE ONlTHUMaVOU NE(D 

miujiwtniiiiKG 

(212)260-0237 

(luDussnnomK 




CD-R s $16* 

Your Logo / Fast Turnaround 

*OV»((CE rP«E-RELE»S£ HEfEREHCE i ROM BE^" 

'Pe« Dttk F<x MuMple Cop*e« 



DB Plus DiqiTAl ScRvicts. Kc 
!»0 West >7Th si. IS.Y.C. N.\. 101(1 
212-J97-4099 I 597 2207 FAX 





611 BroMtway 
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NY 10012 




(212) 2M-0237 
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(212) 260-mi 
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DEAL DIRECT WITH THE FACTORY 



Manufacturing Tomorrow's Technology Today 



Music, Software, Games, Interactive 
Multimedia, Education, tintcrlainmenl, 
Databases, Photo CDs, Movies and 
Karaoke. Mastering and Pre-Mastering, 
up to 6 color printing, replication, 
graphics, shipping and packaging, and 
fulfillment. 

W I NC^S 

DIGITAL CORPORATION 

10 Coiiiiiicrcial Slrcct • llicksvillc, NY 11801 
Tel. 516-9.i.i-2500 • Fax 516-033-2506 

Toll Free: 1 - 8 0 0 -W I N G S 4 1 




NOW YOU CAN 
ADVERTISE UNDER 
THE FOLLOWING 
NEW BILLBOARD 
CLASSIFICATION 
HEADINGS: 

• Financial Services 

• Jobs Available 

• Catalogs 

• Concert Information 

• Collector's Items 

• Tickets 

call today for more info 
1-800-223-7524 
(212) 536-5174 
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SERVICES 



* CD & Gissene MasrcriiiE and Rcplicitii»i 

DP) i X T LMnKT.»i.v.T«hn.*w 
LJ£ A 1 To Brine V<«>r Pmfni 

!W!F iiviMiuinivj Mv,i rjti. r,A imo; 
Call 1-800-444-DDAI 



HELP WANTED 



CUSTOM COMPACT DISCS 

AFFORDABLE SINGLE COPY CDS 
STARTING AT $30. WRITE. CALL OR 
FAX FOR INFORMATION. 

46 PRODUCTIONS 

42WU7 HAWK CIRCLE • ST CHARLES, IL (0175 
TEL (800) 850 5423 
FAX (800) 203 1725 

CorlacI Ui On The Inlermt a1 Fort|fSlxP@sol.com 



QLI>\I-IT-Y ■ 



f«ff CATALOGUf Of SPtCIAL OUOTt. CAll 
AUGNED AUDIO 1 - MO - 869 - 6S61 
at 718 - 788 - 6969 / FAX 718 • 499 - 0421 



COMPLETE! ftft 
RETAIL W 

Digital Bin incorporated 
Cassette Duplication 
CD Replication 
Video Duplication 
Digital Editing 
Graphic Art ^rvices 




COMPUTERS 



[YOUNC STSTIMS LIMITID| 



mnm srucNS roi 

THE HUSK b VIDEO IHItSTlY 



HOKTKtKiOrUISOfEmilCKa 



lltHCt I 




(919)«33-5533 
P FA>: (9191133-1900 



Database Coordinator/ 
Directorios 
NASHVILLE, TN. 

Part lime person lo coordinate the 
Inputting ol DATA tor Billboard 
Directoriei. 

Work in Billboard's Nashville otlice. 
Knowledge ol music industry & 
computer necessary. 

Detailed phone worli & tollowup. 
No calls please. 
E.O.E. 

Resume to: Boi RW, Billboard 
ISISB'Way, N.Y., N.T. 11036 



ADVERTISING SALES 

International mass entertainment 
newsweeiily seeks experienced, 
aggressive, professional ad 
salesperson for the Nashville Office. 
College background and minimum 
three years safes experience. 
Salary and commission. 

Send letter anil resume la: 
Gary Nueil, Amusement Business 
49 Music Square West 
Nashville, TN 37203 
No phone calls please 



FAST GROWING NEW YORK BASED 
INDIE LABEL SPECIALIZING IN 
ALTERNATIVE, HARD AND POP 
ROCK MUSIC HAS OPENINGS FOR 
THE FOLLOWING POSITIONS: 

PUBLICIST: Min 2+ years 
experience and current press 
contacls. 

RETAIL MARKETIHG/PROMOTIOII/ 
SALES: Min 5+ years experience 
and currant ratall contacts. 

Please lax resume, cover letter i 
salary requirements to: 
(212) 779-3255 



SALES REPRESENTATIVES 

REQUIRED THROUGHOUT U.S.A. 
To sell Dance, Hip-Hop, R&B 
and Reggae 12" & CD's. New 
releases weekly. 
Higti Commission & expenses 
paid to entliusiastic personel. 
Fax your resume lo: 

201-568-6919 



HELP WANTED RADIO 



PROGRAM DIRECTOR 

Top 30 market Country station seeks proven 
PD looking Id movA Into major market 

opportuntty. Send Iruk record, tapes, 
resume, uliry history to: 
lillbtvri Mat«2int. Boi 83€4 
1515 Iroatfway, NY. NY 100U 



PROGRAM DIRECTOR 
WANTED 

Cotumbus, Georgia's country o>>nt, KIX 106 Is 
looklns lor an on-air program director. 
Minimum 3 yearx country experience required. 
Tape resume and cover letter to: Bernle Barker, 
General Manager, WSTH, 1236 Broadway. 
Cotumbus, GA 31901. 



SALES MANAGER 

Major Independent Distributor lias an 
opening lor a New York based Sales 
Manager to help oversee all sales functions 
in the Tri-Stale area ol NY, NJ and Conn. 
Some travel required. Candidate should 
have at least 5 years Sales/Sales Mgmt 
exp., preferably In music business. Must 
have strong leadersliip abJIibes. eiceptional 
organizational and presentation ddlls, and 
computer experience. Send resume with 
salary history and verifiable reterences to: 

Box 8303, Billboard Magazine 
1515 Broadway. New York, NY 10036 



*<MOVIES & MUSIC" 

National company seeks aggressive 
salesperson. Must have established 
relationships with all key record 
labels. 

Fai resume to: (818) 789-1116 



. <ieiuMniu0i.1negotialions/draftlngtof all . 
« divisions. * 

EXECUnVI SCCftCTARY/ASSinANT ^ 

^ Applicant must be an organized, it 

^ motivated Indlv. w/common seme, .jl. 

strong written & verbal communication 
W skills tor admin, position Involving heavy if 
^ phone work and heclic, high pressure jl 

situations. Computer skills required, 
'A' previous ent. Ind. exp. a+/billngual X 

Englisli/Spanish a must. 

'A' Fax resume and salary requirements to: 'A' 
it Human Resources 212-777-77B8 ir 
★★★★★★★★★★★★★★★ 



BUSINESS 
OPPORTUNITIES 



FLEX YOUR 

MUSCLE 

ON THE 




toraiiivf pay for call 
.services lor llic 
rnliTlainmcnl industry 



new york 
consulting group 
747 third avenue, nyc 
(212) 758-6600 



ATftT, MCI 900#'S 

Starting * Turnkey 900 line 
as a side business is easier 

THAN rOU think! 
■FREE INTERNET ADVERTISING* 
Call 1-t00-417-4900 
FOR FREE INFORMATION! 



jREALESTATETOTHESMSi 



Rate $74 
1 inch by 1 column 
Susan Mazo 

(800) 223-7524 • (212) 536-5173 



★★★★★★★★★★★★★★★ 
* JELLYBEAN * 
I PRODUCTIONS, INC. * 

if A fast growing entertainment company if 
^ Including music publishing, recording l 
^ and production. ^ 

^ OIRECTOR BUSINESS AFFAIRS ^ 

K Atlonwy w/min 3 yrs music Industry exp. W 
^ PosltioN entails general business atfairs 



SANTA FE NEW MEXICO: 
LACAPILLAVIEJA 
(THE OLD CHURCH) RANCH 

231.94 acres with 26 acres 
Irrigated, water rights dating back to 
the year 1 710, two rivers, old adobe 
home, large cottonwoods, secluded, 
scenic, llrst time ever ottered tor 
sale, 10 minutes irom the Plaza In 
Santa Fe, owned by the same family 
lor generations, very historic, a 
must see. For more informalion 
contact Milie Oberg / Centerfire 
Property Co. (SOS) 86S -7800 



TALENT 



★★★★★★★★★★★★★★★ 



SONG WRITERS 

Outstanding Female singer 
seeks quality original Rock 
and Pop or country songs. 

Protessional recording/ 
production available in 

Toronto and L.A. 
Serious writers only. 

Phone: (403) 874-2764 
Fax: (403) 874-6166 
Box 1906 
Hay River, NWT 
XOE ORO 
Canada 



★ 
★ 
★ 
★ 
★ 
★ 
★ 
★ 
★ 
★ 
★ 
★ 
★ 

★ 
★ 
★ 



★★★★★★★★★★★★★★★ 



DON'T MISS THE BILLBOARD 
PRO-TAPE' SPOTLIGHT ISSUE! 

From the 1996 ITA's planned 
activities to the promotional 
campaigns ol tape companies, 
Billboard's Itflarch 16th special 

highlights the important 
challenges and issues lacing 
the pro tape market. 

BlllBOARO WILL COVER THIS SHOW 
FROM START TO FINISH. 

Call today with your 
Classified Ad 

Deadline Dale - March 1st 
Issue Date - March 16th 

FAX: 212-536-5055 
Toll Free 1-800-223-7524 
212-536-5174 
JEFF SERRETTE 



Reach For The 
STARS! 
MOVING? 
RELOCATING? 

ARE YOU INTERESTED IN 
RESIDENTIAL. COMMERCIAL 
OR STUDIO PROPERTIES? BE 
SURE TO READ THE ADS IN 

THE REAL ESTATE TO THE 
STARS CLASSIFIED SECTION 
EVERY WEEK IN BILLBOARD. 



FOR SALE 



ROCK AND SOUL 
ELECTRONICS 

■W 462 7th Ave. NY. NY 10018 
212-695-3953 Fax 212-564-5358 
For 20 years - N Y #1 Music Source 
DISCOUNT PRICES 

• Large selection on 12 vinyl & LP's 

• CD s • Cassettes - Blank Tapes 

PRO D.J. Equipment 

• Mixers • Cases • Turntables • 
Cartridges • Mail Orders Available 



^. Colond Jewels ■ Jewel Boxes 
<^\v\CO Blisters • Secorily Packagint 
.^jO*fi«\ Plastic Sleeies • Price Gum 
^f^^-^ Mailers • Divldcn • Norelcos 



Lfun2 : 

Retail-level siirink wrapping. Does Ciys, <'kk<» 
cuseties, LP't, posters A nKue^jonly SI89.951 
iBdka • Bud|cu • Nowttiet • Aootmohtt • B^lifx 

PerTormance Dlstr'ai. 

2 Oak St. New BnuMawiot NJ 0890 1 



Buy direct and save' While other people are 
raising ttieu prices, we are slashing ours Ma^or 
label CD's, cassettes and LP s as low as 50C. 
Your choice from the most extensive listings 
available For tree catalog call (609) 890-6000 
FAX: (609) 890-0247 or write 
SCORPIO MUSIC. INC. 
P.O. BOX A 
TRENTON. NJ 08691-0020 



* FOR SALE X 

* THE NIXON LAUGH RECORD i' 
X TIMELY -HILARIOUS- X 

* NOVELTY * 
X (212)873-0778 t 



Campus RACords 

Whoto*^* OtolrttHrior of 
"D*Mh>ns/Ov«rstocfci' 
174 Albwiy Shatwr Road 
Lattwm. NV 1211D 
(518) 7S3-<aM 
(910) 783-07S3 FAX 
Fmr m Umiwur B!rKd of Ud,pfm.d0nt uW 



SPANISH CUTOUTS 

Large Selection of Cassettes & CD's 

Custotn Prepacks Avadabie 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66th Street - Dept. S 
Miami, FlorkJa 33166 
PH: 30&-591-2188 • FAX: 306-59I-7210 
DEALERS ONLY 



(Continued on next page) 



RecordTrak 

_^|™r*^^~| iDvcniory Management 

I Fo' Record Stores 

HL 800-942-3008 
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INVESTORS WANTED 



YOUR NEXT HIT ... 

Living Doll From Tennessee 

I got h«r name and number, 
And then it made me wonder. 
Cin't say how I leel Inside, 
I am lust an average guy. 

I only mel her last night. 
But evefytliiog went just right. 
When I called her on the phone. 
She didn't want to be alone. 

It's a wondertui surptli*. 
That she wants me by her side. 
It's amazing but It's Inie, 
I am not sure what to do. 

Chorus: 

Ob, can someone tell me why. 
She thinks I'm a special guy? 
Don't know what she sees In me. 
The living doll from Tennessee. 

OrYIKHTIHSUMISV nCCOU) Ui MGHT1 

1-800-287-50S8 



INVESTORS WANTED 

Independent distribution label with 5 
ma|or current projects Uial have a min. 
potential of 3 million tales each is 
seeking Investors. Only serious investors 
need reply. 

For mors Inl*. In 1-202-U4-1U2 



YOUR AOVERTISEMENT 
MERE ... 
800-223-7S24 



APPAREL 



lICtNSED MUSIC APPARREL 
-OVER 100 ARTISTS- 
CALL FOR FREE CATAL06 
DEALERS ONLY 

1 800 328 0308 



STORE SUPPLIES 



DIVIDER CARDS 

BUY DIRECT FROM MANUFACTURER 
ALL SIZES AVAIUBIE 

Dies & Die Cutting 

1 (800) 359-5038 
755 Wythe Avenue. Brooklyn, NY 11211 
THE DISTKIBUTORS SUPPLIER 



REAL ESTATE RATES 
Rata $74 

1 1ncli by 1 Column 
See Coupon For Malls 



WANTED TO BUY 



We pay CASH for your 
"Excess Inventory" 



Contact Ryan Kugler 

800-683-4147 

Distribution Video & Audio 



"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is (oo 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 



WE PAY TOP $ 

CD's-Cassettes 
Videos & 
Audio Books 

WE BUY IT ALL 



(305)351-0000 

m (305) 351-0561 -CAil MOW! 



CASH -CASH -CASH 

Top $ paid on CD's, Cassettes, 

LP's. Music Books. Rock 
T-st\irts. No quantity too big or 
too small. Call 201-662-7600 or 
Fax: 201-662-8060 



ARE YOU READY 
TO REACH THE 
MOST 
RESPONSIVE 
READERS IN THE 

MUSIC 
ENTERTAINMENT 
INDUSTRY? 

SURE YOU ARE . . . 

CALL 
BILLBOARD 
CLASSIFIED 
1-800-223-7524 

FAX: 
212-536-5055 

212-536-5174 



EMI'S MAMONAS ON THE LOOSE IN BRAZIL 



(Continued from page I) 

lion-sclIing albums in Brazil are 
highly uncommon. Only three other 
albums sold more than 1 million 
units in 1995. 

Luis Domingues, manager of Sao 
Paulo retailer/wholesaler CD & 
Cia., says sales of the Mamonas 
Assassinas album — of which his 
business sells 60,000 units per 
month — account for about 5% of CD 
& Cia.'s current income. 

Domingues says that shortly after 
the album's release, the unexpected 
demand for the record caused his 
company to have a two-month back 
order with its retail clients. "EMI 
wasn't able to deliver the amount of 
units we needed," he says. 

Denise Romano, EMI's interna- 
tional exploitation manager, con- 
cedes that the label was not antici- 
pating a breakout hit from the 
group, whose name translates 
roughly to "killing giant tits" and 
which is known popularly as 
Mamonas. 

"We thought [the band] would be 
something quite underground — at 
best a successful group — but never 
such a smash," says Romano. 

Romano says the album is so hoi 
at radio that "we cannot decide any- 
more which track to suggest, 
because each station chooses its 
favorite track, and some play many 
tracks." 

In December, radio-monitoring 
company Radio Link announced 
that five of the 10 most popular 
songs in Rio de Janeiro were by 
Mamonas Assassinas. 

The album's first hit single, "Vira 



Vira," is a near-pornographic rock 
parody of Portuguese folk rhythm o 
vira (the turnaround). The song's 
witty lyrics relate the story of a 
dull-witted Portuguese couple invit- 
ed to a weird orgy, where they don't 
know what's happening but still 
enjoy themselves. 

Marcelo Nascimento, program- 
ming manager of national radio net- 
work Transamerica, says that in 
August, 18 of the 33 affiliate sta- 
tions wanted to add "Vira Vira,"; 
most of the rest said the lyrics were 
"too strong." 

Nevertheless, the network opted 
to program "Vira Vira,'* and the 
song quickly became the No. 1 lis- 
tener request. "We supported 
Mamonas from the beginning." says 
Nascimento, "because they fit the 
young, aggressive, unconformist 
spirit of the [networkj." 

The recording prosperity of 
Mamonas Assassinas has boosted 
other facets of the five-member 
group's career. In less than five 
months, the band's concert fees have 
soared from $1,000 to $50,000. A hit 
concert attraction, Mamonas employ 
masks and disguises while poking 
fun at a broad range of topics, from 
the environment to sexual mores. 
Perhaps most surprising is the fact 
that for a parody band, the band 
actually plays well. Mamonas cur- 
rently perform six days a week 
throughout Brazil. 

Brazil's TV networks have also 
fallen in love with the group. The 
band's colorful, humorous appear- 
ances are tailor-made romps for 



BMG UNIT MEETS ON HIGH NOTE 



(Continued from page 55} 

od l>etwoen its Seattle convention and 
its January 1993 meet, the company 
shipped 117 records that went over the 
100.000-unit mark. 

Jones noted that between the last 
com^ention and the current one. BMG 
had 12 albums i)ass the 1 million mark 
in unit shipment. Of those, six albums 
hit 1 million, three surpassed 2 milUon, 
and the three top sellers during that 
period were "Waiting To Exhale" 
(more than 4 million shipi>ed). Kenny 
G's "Miracles" (more than fi million), 
and TLC's "CrazySexyCool" (more 
than 7 million). 

Arista's "Waiting To Exhale" began 
its three-week ride on The Billboard 
200 as the No. 1 album during the week 
of the convention, which helped set the 
tone for the meet, according to Jones. 

Jones also spoke of the significance 
of BMG Distribution's No. 2 ranking in 
"current" total market share for 1995, 
as calculated by SoundScan. "We have 
a respected catalog but not a big one, 
so we can't win the total market share 



game," he pointed out. "But to be the 
No. 2 in 'current' market share is very 
pleasing, because it says we are max- 
imizing the new music we get, which 
is very meaningful." 

Going forward, BMG Distribution 
will have plenty to work with, thanks 
to the labels it distributes, Jones said. 
"Arista continues to reach new and 
higher plateaus, as does Jiw and BMG 
Classics. I think that will also be true 
of RCA. The BMG family of labels will 
giw us plenty of opi>orlunitit'M." 

To further promote BMG Enter- 
tainment, one of the tchotchkes hand- 
ed out at the convention was a sweat 
shirt with the new BMG Entertain- 
ment logo. 

"One of the reasons we gave them 
that gift is because we need evi'rj'body 
across the company to he looking at 
the entire forest," Jones said. "We 
want them to see the broader market- 
place and have them respond with a 
broader effort." 



DISTRIBS WELL-SUITED TO LISTENING STATIONS 

(Cojitinued from fxige 39) 

arics ;in<i iuV 1 titles th:a tiuiy tw it ha\c been 
as successful [before we had] the stations." 

Louis Mascolo, manager of Garden 
Views, a Nca-thville, Mich., garde-ning store 
that also sells music, agrees Landis. 

"I play my top 10 pieces on the store's 
sountl s>-stem, iind then? are 20 jMOces on 
the station. So the statifin has increased 
saksi in that I'm selling more music that I 
wtjukln't necessarily want wi the store's 
sound system." Mascolo says. 

Gullic adds that listening posts, along 
with exposing baby acts and building 
regiMial acts, also he^a3nTpilation albums. 



Gullic Raj's, "CherryDlsc's 'Punk Rf>ck 
Jukebox," which would have inherently 
been lost in the \ariuus artists secti(si, bkw 
out at Vintage Vinyl becau'^ of the listen- 
ing post" 

Allen s^ ADA has also been aMe to 
exiMKse now acts, citing Sub Rjp's Eric 
Matth(?ws ai«l Itestless' H|)ain as tag gain- 
ers since being placed in stations. 

"Titles that are not getting mainstream 
airplay or media attcntkm, but are getting 
[coUf^ radiol aii-play «• fanane i»¥ss are 
th(^ pnijecLs that we s<v Iwnefiting most 
frcmri the listening statims," s^ys AJJai. 



domestic TV music programs. 

Mamonas' TV performances 
helped spark their dizzying ascent 
in popularity, as young children 
embraced the group — even though 
they could not understand the adult 
nature of the hilarious banter — and 
were soon asking their parents to 
buy the album. 

"We're dressed like clowns, and 
we play around with the audience all 
the time, but I can't explain why so 
many small children like us so 
much." says Mamonas' front man/ 
main songwriter Dinho. 

Despite appearing on TV dressed 
as such characters as the Teenage 
Mutant Ninja Turtles, He-Man. 
Wonder Woman, and Mickey Mouse, 
the members of Mamonas Assassi- 
nas do not view what has fueled 
their phenomenal success as an off- 
color comedy sketch. They under- 
score intent of having a serious 
musical career by refusing to teth- 
er the group's name to merchandis- 
ing or consumer goods. 

"From the beginning, there were 
a lot of offers — children's games, T- 
shirts, shampoos, soft drinks, even a 
CD-ROM," says Mamonas' produc- 
er and de facto consultant Rick 
Bonadio. "The boys decided that if 
they began doing [endorsements], 
they soon would be seen as every- 
thing but a musical group." 

It was Bonadio who agreed to cut 
a demo tape at the insistence of 
long-time friend Dinho. The group 
formed in 1989, when Dinho hooked 
up with bandmates Samuel Reoli 
(bass) and his brother Sergio 
(drums), Julio Rasec (keyboards), 
and Bento Hinoto (guitar). Bonadio 
says that no one seems to know how 
the group selected its curious 
moniker. 

Mamonas honed their craft in 
obscurity until April 1995. when 
EMI A&R director Joao Augusto 
listened to their demo. He later 
signed the group and arranged a 
showcase for Brazilian media. 

The rest has been phenomenal 
history that eludes easy explana- 
tion, since few rock hands sell well 
in Brazil. Two possible reasons for 
the Mamonas' massive impact are 
that there is a huge market for 
musical satire that hasn't been 
explored by Brazilian labels and 
that the Mamonas are bona-fide 
stars for idol-starved children in 
Brazil, a country in which it is esti- 
mated that almost 45 million are 
younger than age 15. 

Mysterious as their wild success 
may remain in Brazil, Mamonas 
Assassinas are now poised to con- 
quer new countries. 

The group's songs are already 
being played on radio stations in 
Argentina. In March, Mamonas will 
embark on a promotional visit there, 
followed bv a promo trip to Portu- 
gal 

There are no current plans to 
release the album in the U.S. 

In Portugal, "Vira Vira" is per- 
ceived as a paean against govern- 
ment corruption, although it is 
uncertain whether the song's 
wicked humor will be appreciated 
there. 

Asked if he is prepared for the 
uncertain reception that awaits the 
band in Portugal, Dinho replies, "I 
know we're going there; what I am 
not sure is that we'll manage to 
come back." 

AnHixUtncc in pre paring this article 
was provided by John Lannert. 
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Telecom Bill Still in Congress 

Prospect Of Digital Spectrum Auctions Causes New Holdup 



I BY BILL HOLLAND 



Read This. KATT Oklahoma City recently fiosted a rock auction to benefit the 
Oklahoma Literacy Coalition, raising SI 2.000. Shown, from left, are morning 
show co-host Rick Walker, master of ceremonies Adam "Batman" West, and 
morning show co-host Brad Copeland. 



WASHINGTON, D.C.— Conferoeis on 
Capitol Hill haw still not signed off on 
a final version of the giant telecummu- 
nicalions bill, despite the urging of 
President Clinton and congressional 
sponsors. 

The legislation, already passed by 
the Senate and House last year, now 
enters its second month of final delib- 
erations in the new session. 

A final vote on the bill is e,\peeted 
early this month, insiders say, and then 
will be sent to the White House for 
approval. 

The primary reason for the holdup 



Museum Of TV And Radio Goes West 

L.A. Branch To Duplicate New York Archives 



I BY CHUCK TAYLOR 



The vision of New York's Museum of 
Television and Radio to preser\'e and 
offer to the public classic on-air pro- 
gramming will extend a little farther 
with the opening of a Los Angeles 
facility. 

Set to unlock its doors March 18, the 
new branch will duplicate the archives 
of the east coast base in a redesigned, 
23.000-square-foot former bank build- 
ing in Beverly Hills, Calif. 

"I think that it is particularly appro- 
priate that there be a Museum of Tele- 
vision and Radio in Southern Califor- 
nia, from the standpoint of the radio 
community, since Los Angeles is the 
No. I rewnue market in the country." 
says Norm Pattiz. a trustee of the 
museum and chairman of Westwood 
One and the MT&R Southern Califor- 
nia Radio Advisory Board. "We're now 
in the No. 1 and No. 2 radio markets, 
with exactly the same material avail- 
able at both museums." 

The collection includes more than 
75.000 TV and radio programs and 
commercials. The 20,000 available 



radio programs span the medium's 75- 
>'ear history, comprising news and pub- 
lic affairs, documentary, comedy, 
drama, the performing arts, children's 
and sports programming, and 
acclaimed commercials. 

The L.A. facility also includes a 
state-of-the-art radio studio for live 
broadcasts, a 150-seat theater with 
satellite link-up. a memorabilia store, 
and an information center. 



Recordings of on-air talent will also 
be represented, including Southern 
California i>ersonalities Wolfman Jack, 
Casey Kasem, Rick Dees. Robert W. 
Morgan, and Hunter Hancock. In addi- 
tion, the region's stations will be 
immortalized with archix-e recordings 
of the predominant formats heard in 
Southern California. 

The museum's building was 
(Coiitimted oti next puge) 




is the si^cternf s]>ectrum auctions for 
digital TV channels. At this point, law- 
makers are leaning away from revisit- 
ing the issue, but last month Sen. 
Robert Dole, R-Kan., called the cur- 
rent plan to lease digital spectrum to 
broadcasters without charge "corpo- 
rate welfare." 

"The bottom line is that specU'um is 
just as much a national resource as oiu- 
national forests. If someone wants to 
use our resources, then we should be 
fairly compensated." Dole said. 

Supporters of the present bill have 
rallied, and in his State of the Union 
message Jan. 23, President Clinton 
also urged passage of the bill as writ- 
ten. "It has broad supiwrt," he said. "I 
urge you to pass it now." 

If Congress is forced to retiu*n to the 
drawing board with the bill, which has 
taken lawmakers more than a year to 
craft, the public will ha\'e to w^ait for a 
number of new senices. These include 
digital radio and TV and on-demand 
subscription services for movies, 
records, news, and data that would be 
offered by long-distance telephone 
companies entering the communica- 
tions marketplace. 

At issue in this latest attempt to 
re<lraft the already wobbly communi- 
cations bill is whether the go\'ernmenl 
should offer a free lease of digital s|)ec- 
trum to TV broadcasters or charge for 
it, as the feds have done with all spec- 
tra other than that reserved for broad- 
cast use. 

By month's end, House-Senate con- 
ferees were still deliberating over the 
final form of the bill, and it was still 
unclear whether congressional leaders 
dealing with the bill's final version are 
willing to reopen the conference report 
to revise the six*ctrum auction matter. 
But at least three important lawmak- 
ers have said they want the bill sent to 
the White House as written, before the 
upcoming recess. 

A sponsor of the House version of 
the telecom bill. Rep. Thomas J. Bliley, 
R-Va., says that the profwsals for auc- 
tioning of the six megahertz of broad- 
cast spectrum would "wreak ha\*oc on 



American television viewers and kill 
off digital altogether, before it ever has 
a chance to get off the ground." 

Bliley's comments before the Vir- 
ginia Assn. of Broadcasters Jan. 18 
carry weight on the Hill; he is the pow- 
erful chairman of the House Com- 
merce Committee. 

He also disputes charges that broad- 
casters will be allowed to use the addi- 
tional spectrum free for nonbroadcast 
purposes, such as commercial imaging 
and telephone services. "If broadcast- 
ers use the new signal for something 
other than free-of-charge broadcast 
services, they'll pay a fee for it — as 
they should." he says. 

Sen Ernest HoUings. R-S.C, and 
Rep. John Dingell. D-Mich., also 
oppose the spectrum auction scheme. 

The National Assn. of Broadcasters, 
at its board meeting in Los Angeles, 
designated the issue its top priority. In 
a Jan. 16 vote, the NAB declared its 
support for the bill as written, without 
the spectrum fee changes. In the vote, 
NAB members put aside concerns 
from smaller stations and affiliates 
regarding future network media con- 
centration. 

The industry says it has shouldered 
the cost of refining digital technology' 
for TV The cost of converting, some 
say. could cost individual companies 
between $8 million and $10 million. 

The FCC has estimated that auction 
of reserved digital broadcast spectrum 
(and the return of analog spectrum, 
which would then be auctioned as well) 
could bring as much as $70 billion into 
the Federal Treasury. 

Challengers of free spectrum use 
argue that broadcasters will not only 
broadcast advanced "free" digital TV, 
but will also be able to offer up U> five 
other services on the frequencies, 
including "pay" subscription senices. 

Plans by lawmakers and adminis- 
tration officials alike for broadcasters 
to pay for new digital spectrum have 
been successfully deflected by the 
broadcast industry for years. But the 
new flare-up caught lobbyists off 
guard. 
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is 


TITLE 

LABEL 1 NUMBER'DiSTRiBUTiWG LftBEL 


ARTIST 










★ * ★ No. 1 * * * 


1 


1 


1 


13 


ONE SWEET DAY ♦ MARIAH CAREY & BOVZ II MEN 

CCL-JMBiA TSO ' Jl 1 


1 


2 


2 


38 


AS 1 UV ME DOWN 


♦ SOPHIE B. HAWKINS 








. ir.v. 77801 




3 


4 


4 


17 


BLESSED 


♦ ELTON JOHN 


4 


3 


3 


27 


BACK FOR GOOD 


♦ TAKE THAT 


S 


6 


8 


26 


TIL 1 HEAR IT FROM YOU 


« GIN BLOSSOMS 


1 


^ 


7 


26 


ROLL TO ME 


♦ DEL AMITRI 


7 


5 


5 


U 


YOU'LL SEE 


* MADONNA 






r'i.- - !7719-.vaRN£RBROS. 




CD 


11 


13 


17 


BREAKFAST AT TIFFANY'S 


♦ DEEP BLUE SOMETHING 


9 


8 


6 


30 


ONLY WANNA BE WITH YOU 


♦ HCOTIE & THE BLOWFISH 


10 


9 


9 


33 


KISS FROM A ROSE 


♦ SEAL 


OD 


13 


12 


18 


NAME 


♦ GOO GOO DOLLS 


d) 


14 


15 


11 


MISSING 


♦ EVERYTHING BUT THE GIRL 


13 


10 


10 


15 


EXHALE (SHOOP SHOOP) 


♦ WHITNEY HOUSTON 


® 


15 


14 


15 


TIME 


♦ HOOTIE & THE BLOWFISH 


15 


12 


11 


36 


RUN-AROUND 


♦ BLUES TRAVELER 


(S) 


18 


18 


10 


OON T CRY 

■" /,AM\tB BffOS 


♦ SEAL 


OD 


19 


25 


3 


JESUS TO A CHILD 


♦ GEORGE MICHAEL 


18 


16 


17 


23 


CARNIVAL 

ELEKTBAf.i^liTLG 


♦ NATALIE MERCHANT 


OD 


21 


23 


6 


1 WANT TO COME OVER 

iSLA'O 


♦ MELISSA ETHERIDGE 


20 


17 


16 


24 


RUNAWAY 


♦ JANET JACKSON 


21 


22 


24 


8 


WONDER 

HM-'- h.;57^.Ei::. 


♦ NATALIE MERCHANT 


(D 


27 


30 


10 


ONE OF US 


♦ JOAN OSBORNE 


23 


23 


21 


18 


GOOD INTENTIONS 


♦ TOAD THE WET SPROCKET 


M 


24 


22 


26 


DECEMBER 

ar.AKT..; 67;:,7 


♦ COLLECTIVE SOUL 


IS 


25 


28 


7 


DREAMING OF YOU 


SELENA 


26 


26 


26 


23 


FANTASY 

:CLLl75lA7fi043 


♦ MARIAN CAREY 


QD 


31 


39 


3 


SO FAR AWAY 

A.S.lf.* ;j- ATLANTIC 


♦ ROD STEWART 


28 


29 


29 


8 


GET TOGETHER 


BIG MOUNTAIN 


29 


30 


40 


3 


PROMISES BROKEN 


♦ SOUL ASYLUM 


(D 


38 




2 


NOBODY KNOWS 


♦ THE TONY RICH PROJECT 


31 


28 


27 


17 


1 WILL REMEMBER YOU 


♦ SARAH MCLACHLAN 










★ * *HoT Shot Debut* * ★ 


(D 


NEW^ 


1 


HOOK 

A4M V-?n7'"; 


♦ BLUES TRAVELER 


33 


33 


34 


4 


INSENSITIVE 


♦ JANN ARDEN 


34 


35 


35 


II 


HAND IN MY POCKET 


♦ ALANIS MORISSETTE 


35 


32 


33 


23 


FOREVER TONIGHT ♦ PETER CETERA & CRYSTAL BERNARD 


38 


36 


37 


5 


A LOVE SO BEAUTIFUL 


MICHAEL BOLTON 


n 


34 


32 


9 


(YOU MAKE ME FEEL UKEI A NATURAL WOMAN CELINE DION 

LAVA A,HU17 -7-'.' . 


(D 


NEW^ 


1 


SOMEWHERE 


PHIL COLLINS 


(D 


NEW^ 


1 


THE WORLD 1 KNOW 


♦ COLLECTIVE SOUL 


d) 


M 




16 


ANTS MARCHING 

RCA ALBUM CUT 


♦ DAVE MATTHEWS BAND 


O Traces snoiving an increase in drtectrons ovw tic previcua week. fegartiWftt 01 cnai t movement. Ajfpowef awarded to 

tlX)se records ^nicfi artam nQO rtetecttcos fwine f"5l time. ♦Vid«>:ltp ai,>aii ability ! 1996, Bi' iDOafd'BPI Commutucitions. 


H 


DTA 


DULT CONTEMPORARY RECORRENT 


1 






1 


I'LL BE THERE FOR YOU 

Eft5r.VE5T -3478-: lir. 


♦ THE REMBRANDTS 


2 


1 




2 


1 CAN LOVE YOU LIKE THAT 

91 777 ?7i74 A717.N7 7 


♦ ALL-4-0NE 


3 


2 


1 


8 


IN THE HOUSE OF STONE AND LIGHT ♦ MARTIN PAGE 


4 


3 


2 


12 


1 KNOW 

CCLUMBIA /77bO 


♦ DIONNE FARRIS 


5 


1 


3 


24 


YOU GOTTA BE 

^50 MUSIC 7755! 


♦ DES'REE 


6 


6 


5 


46 


ALL 1 WANNA DO 

A4\t 5.^D7C2 


♦ SHERVL CROW 


7 


7 


9 


12 


I'LL STAND BY YOU 

SIRE 13160WARNERBR05 


♦ PRETENDERS 


8 


5 


4 


18 


HAVE YOU EVER REALLY LOVED A WOMAN? ♦ BRYAN ADAMS 

A4M ^B!07fl 


9 


9 


6 


3 


1 COULD FALL IN LOVE 

EMI lA'|7J ALBUM CJ7 EM 


♦ SELENA 


10 


8 


7 


43 


COME TO MY WINDOW 

ISLAND 858028 


♦ MELISSA ETHERIDGE 



'World Chart Show' Coming To U.S. 

Countdown Already Heard In 60 Nations, 27 Languages 



THE 

WORLD 




CHART 

SHOW 



Recurrents are titles wttich have appeared on the Hot Adult Contemporary chart lor 26 weeks and 
have dropped below the lop 20 



■ BY CARRIE BORZILLO 

LOS ANGELES— Now that it has con- 
quered the world. Radio Express is 
aiming its sights on America via the 
weekly syndicated program "The 
World Chart Showi" 



NETWORKS &. 
SYNDICATION 



In foreign territories, the four-hour 
count<it}\vn has landed on 350 stations 
in fiO countries in 27 languages with 90 
special coiTespondenU — all in a mere 
12 months. 

The show was created by Ron Jacobs 
and Tom Rounds, the former Water- 
mark executives behind the famed 
"American Top 40." Their next goal is 
to spread the word about the prc^ram 
to aiiniiates across the U.S. 

Executix'e-produced by Rounds and 
hosted by Adrienne "Ace" Walker and 
Joe Cipriano, "The World Chart 
Show-" debuted Feb. 4, 1995. on fewer 
than 100 .stations in 
six languages (Bill- 
board, Jan. 14. 
1995). 

Top 40 and hot 
AC outlets are the 
target for the show; 
which is compiled 
from playlists from 
200 stations and 
offers a sampling 
of the biggest 
songs worldwide. 

Jacobs, president of Radio Express, 
claims "The World C^hart Show" ranks 
No. 1 in its time slot in Germany, Italy, 
Mexico, Russia, Hungary, Poland, 
China, Spain, and various Canadian 
cities. 

The first U.S. affiliate is hot AC 
WPNT Chicago. 

"It's a unique show that may provide 
some interest for American audi- 
ences," says WPNT PD Lorrin Palagi. 
'*1 !o\'e the other countdown sho\\'s, but 
this was a unique opportunity. They 
had a real good run with 'American 
Top 40.' Now, let's see if thm one has 
the same kind of legs that AT40' had 
in the '70s." 

Radio Express decided to wait until 
there was a demand for "The World 
Chart Show" before going for U.S. 
affi Hates. 

"We've received E-mail from all 
over. We got one from a guy in Seattle 
saying that he heard the show in Van- 
couver when he was vacationing and 
wanted to know where he can hear it 
here," Jacobs says. "Then there was 
one from Minnesota from a kid who 
goes to school in Thailand and heard 
it there and missed it when he came 
back." 

Armed with many more responses 
like that, Jacobs says the company 
decided it was the right time to test 
American waters with the show. 

Jacobs isn't concerned about the 
competition with other chart shows 
such as "Rick Dees' Weekly Top 40." 
which Radio Express distributes out- 
side of the U.S., or Westwood One 
Entertainment's "Casey's Count- 
down." 

Both of those shows count down the 
top songs in America, whereiis "The 
World ('hart Show" countdown differs 




WALKER & CIPRIANO 



because it takes playlists from around 
the world. 

"Those .shows also run internation- 
ally, and in some cases, we're on the 
same station as one of them," Jacobs 
says. "Some stations here even run 
Rick Dees twice, so our show is also 
good if a programmer doesn't want to 
repeat a show." 

Here's a sampling of what "The 
World Chart Show" sounds like: Mari- 
ah Carey & Boyz II Men, "One Sweet 
Day"; Ewrything But The Giri, "Miss- 
ing"; Oasis, "Wonderwall"; Michael 
Jackson, "Earth Song"; the Goo Goo 
Dolls, "Name"; Joan Osborne, "One Of 
Us"; Whitney Houston. "Exhale 
(Shoop Shoop)"; the Beatles "Free As 
A Bird"; TLC, "Diggin' On You"; and 
Ace Of Base. "Beautiful Life." 

For added flavor, the show spot- 



lights indigenous hits from various 

countries, such as the Taiw^anese rap 
song "Everybody Comes To The Elec- 
tions." and "Varumees" from Estonia's 
Boriss Gorsky. 

Other features include "Border 
Breakouts," in which one of the 90 cor- 
respondents talks about what is hap- 
pening in his or her neck of the woods, 
and "Green Notes," in which celebri- 
ties give environmental tips. 

One thing that Jacobs has noticed in 
the past year is that "music seems to 
be tightening up around the world." 

"When we started, Sheryl Crow 
would be on the countdown for 27 
weeks, because it would break in one 
country then another," he says. "Now, 
hits are spreading faster; it's not as 
stretched out. The whole thing about 
the global village is really happening." 



MUSEUM OF TV AND RADIO GOES WEST 

(Continued fmiii {iirceding imgc} 

redesigned by architect Richard Meier 
and offers an array of interconnected 
spaces designed to accommodate both 
the public and private functions. 

"What it will reflect is what we like 
to refer to as 'a museum without 
walls,' " Pattiz says. "This isn't a place 
where you walk in and see exhibits 
hanging on the wall. This is an elec- 



tronic museum, so the ambience real- 
ly reflects the fact that TV and radio 
programs can be accessed and liiitened 
to in a state-of-the-art environment." 

The museum's first radio exhibit will 
be a salute to rock'n'roll radio. The 
show will be based upon an exhibit cur- 
rently running in New York but will 
have a California spin. 




Leggo My Lego! WKSS (Kiss 95,7) Hartford. Conn . teamed with the Salvation 
Army and Lego for the 10th annual Kiss 95.7 Lego Construction Zone. More than 
800 families showed up at the University of Hartford Sports Complex to donate 
$5 and build Lego models, which were then judged for creativity. The promotion 
raised $3,000 for the Salvation Army. 
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For Atlantic recording artist Tori Amos, her 
new album, "Boys For Pele," was a recla- 
mation of things feminine and forgotten. 
"I had to go back into the bloodline of woman- 
hood to reclaim parts of me, so I went back into 
the bloodline of the piano to the harpsichord," 
Amos explains. "1 wanted to break free with an 
instrument that hadn't been freed. 

"I wanted to get to know the harpsichord — 
where it's been and what it can say," Amos con- 
tinues. "Then I wanted to take it farther, you 
know, like, 'Come on, baby, put on a red dress and 
let's roll.' " 

The percussive sounds of the harpsichord help 
set the tone for the rhythms on such tracks as the 
galloping "Caught A Lite Sneeze," which is at No. 



22 on Modern Rock Tracks this week. The song 
marks Amos' fifth appearance on the chart. 
"God," from her 1994 album "Under The Pink," 
hit No. 1, and the follow-up single, "Cornflake 
Girl," peaked at No. 12. From her '92 Atlantic 



'i 



**1 wanlcd to tak« 

ft» r- hnrpsichord 
further. ltk«^, 
'dome on. biiby, 
|stil i> II n r<.*ci drcH 
nitd let'tt r4ill.' " 
— IbdII 



debut album, "Little Earthquakes," Amos chart- 
ed with "Silent All These Years" and "Crucify." 
Amos says "Boys For Pele" traces a young 
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woman's realization that she can't seek affirma- 
tion of her femininity from men. "After drinking 
enough boy blood, you realize that you need to get 
validation of yourself within yourself," she says. 

"In 'Sneeze,' the character realizes that her 
romantic relationship isn't butter, it's only mar- 
garine," Amos adds. "So she knows it's over, but 
she can't give it up — she's addicted. She's still 
crawling on the floor, waiting for the phone to 
ring. 

"I've been playing music since I was 2 years old, 
and there have been times when the musician in 
me was beyond the woman. But I've been catch- 
ing up. The process has been like a little camping 
trip I've taken on my own. It's not anything any- 
one can do for me." 
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TRACK TITLE 


ARTIST 

_A,eELOisrRiBuTi\G j;bel 


CD 


1 


3 


14 


* ★ ★No. 1 * * ♦ 

THE WORLD 1 KNOW . .n*. « i ♦ COLLECTIVE SOUL 

:auEc;tvt atiantic 


2 


2 


2 


10 


1 GOT ID 


pemKl jam 

EPIC 


3 


3 


1 


22 


CUMBERSOME 

AWERICAN SIANCAfiD 


♦ SEVEN MARY THREE 

U^MMOr^t'AnANIIC 


4 


4 


4 


12 


GLYCERINE 

s »^EEN STONE 


♦ BUSH 
TRAUMA'INttftSCOPt 


CD 


5 


7 


10 


1979 

MELLON COLUE ANC THE ISflNlTE SADNESS 


♦ SMASHING PUMPKINS 

'.'IWilN 


® 


8 


8 


8 


SEE YOU ON THE OTHER SIDE 

LL.'MKIS 


OZZY OSBOURNE 

fCIC 


CD 


9 


12 


8 


HEAVEN BESIDE YOU 

ALICE IN CHAINS 


♦ ALICE IN CHAINS 

CfXUWBlA 




6 


e 


10 


WAITING FOR TONIGHT TOM PETTY 4 THE HEARTBREAKERS 

PLAY5AC* MCA 


CD 


11 


14 


8 


SANTA MONICA (WATCH THE WORLD DIE) « EVERCLEAR 

;t*RKLE AND FACE TIM RERR'CAPrOL 


10 


10 


9 


11 


COVER YOU IN OIL 

BAi-ElREAKEfi 


♦ AC/DC 
tASTWESr.'tEG 


OD 


15 


20 


6 


WONDERWAU 

rtHATS THE STORYI MORNING GLDRT' 


♦ OASIS 

EPIC 




14 


15 


9 


IN THE MEANTIME 

RESIDENT ALIEN 


♦ SPACEHOG 

HlFlF^IRE'EEG 


13 


; 


5 


19 


MY FRIENDS 

ONE HOT MINL,T£ 


♦ RED HOT CHILI PEPPERS 

WAfiNEA BROS. 


(E) 


17 


18 


7 


BRAIN STEW/JADED 

INSOMNIAC 


♦ GREEN DAY 

REPRISE 


15 


12 


10 


16 


OEJA VOODOO 

LET BETTER HEIGHTS 


KENNY WAYNE SHEPHERD 

GIANT 


IS 


13 


11 


23 


NAME 


♦ GOO GOO DOLLS 

Mf TM aUOEi'rt/ARNER SROS 


® 


20 


2b 


3 


* * *AlRPOWER* ♦ * 
NAKED ♦ GOO GOO DOLLS 

A9ff^NAM£0£/J0 MnAL BLADtWARNfft BROS. 


18 


18 


19 


1 


PROMISE 

vlcr .:fi 


♦ V CTOR 
"r..'.Nr c 


19 


16 


13 


17 


BULLET WITH BUTTERFLY WINGS ♦ SMASHING PUMPKINS 

I.IELLC'J .DLJE iN[ IHl '.r tl ;,^[ Si : - V.RGiN 


CD 


23 


28 


4 


♦ * *A[RPOWER* * * 

SISTER THE NIXONS 
rOMA MCA 


QD 


NEW^ 


1 


FOLLOW YOU DOWN 

CONGRATIH AT ONS I'M SORRY 


♦ GIN BLOSSOMS 


QD 


2b 


35 


3 


NATURAL ONE 

"KIDS" SOCINDTIiACK 


♦ FOLK IMPLOSION 

LONCOMSLAND 


QD 


36 




2 


AEROPLANE 

tjne hot minute 


RED HOT CHILI PEPPERS 

WARNER BROS 


24 


21 


17 


IS 


PURE MASSACRE 

fRCGSTCATP 


♦ SILVERCHAIR 


® 


38 




2 


AWAY 

RU3BERNECX 


♦ TOADIES 

JhTERSCOPE 


26 


27 


30 


8 


ONE OF US 

REL'SH 


♦ JOAN OSBORNE 

BLLE GORtLL^WERCUR> 


27 


26 


31 


S 


TIME 

CRACAED HEAR VIEW 


♦ HOOTIE&THE BLOWFISH 

atlantk: 


(D 


39 




2 


1 WANT TO COME OVER 
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♦ BUSH 

TRAUMAINTERSCOPE 


(D 


5 


7 


8 


BRAIN STEW 

NSTMNIAC 
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TI'E PRESIDENTS OF THE UNITED STATES OF AMERICA COLUMBIA 


® 


38 


40 


3 


DROWN 

TRACE 


♦ SON VOLT 
WARNER BROS 


35 


28 


27 


19 


HOOK 

FCUR 


♦ BLUES TRAVELER 
A4U 


36 


35 


31 


9 


TRIGGER HAPPY JACK 

FIFIIC 


♦ POE 

MODERHAIIANIIC 


37 


33 


33 


7 


TICKING 

("RiATHt 


♦ LOUD LUCY 
DODGEFfEN 


QD 


NEW^ 


I 


TINY MEAT 

SAL' PETER 


RUBY 

CREATIONWRK 


39 


37 


29 


16 


ALL 1 REALLY WANT 

lACt-.TLj .IT'IF -Ml 


ALANIS MORISSETTE 

MAV{RICK1?E PRISE 


40 


39 


36 


21 


I'LL STICK AROUND 

fOOFtSH'LFi^ 


♦ FOO FIGHTERS 

R0S7.-ELLCAP1TDL 


J.I5 K* ti. 

(Mtdxin 


.llrMir JIF, It* (..r-J L^ r^i.r. 
1 (AJtLnt Rika] n 900 iMsct 


cm IModcfTi RocU hv the lini Iiine ♦ VhJbocIio AvkMxM 


y c 1990, 6>lttx)AnbBPi rjmmunKXm. 



HITS! 
IN 

TOKIO 



WMkofJaouarY21. 1996 

Q) Anywdflf e Is / Enya 
<2) Pomr 01 A Wwrun / Etomil 
O Ftm As A Bird I TTia Beatlei 
® Mr. Jor>Bi / Out Of My Kan 
(S Lctialfi / Whitnev Houston 
® One Sweet Day/ 

Manah CarsY & Boyi II Man 
(Z) Jackxon Cannery / Bbd Faldi Five 
(B) Beautitul Ule / Ace 01 Bate 
(Bl Oiggin' On You / RC 

& JttM To A Child / G«wga Michael 

O GoU / 'f' 

& Uke Marvin Saye Said IWhaCs Going On) / 

Spaech 
O Kiss / Patti Auitin 
& Vertigogo / Contbitsbble Edison 
O \'t Atways B« Around / C + C Music 

Fsctorv Ftsturing AS.K. A \Ac BUck 
O It's Oh So Qutet / Biorti 
O Yes / McAlmont And Butter 
9 Ydu1I See / Madomia 
9 Take Cover / Mr e»g 

9 Rufwvey/The CofTS 

O To Love Vbu Mora / Celine Dion 

dH«v Lover /LL CoolJ 

O Taffy / L»a Loeb And Nina Stories 

d Shy Giry/ Diana King 

9 I Need To Be In Love / Carpenters 

9 Lump / The Pntidents 01 The United 

States 01 America 
® Heaven For Everyone / Queen 
9 Something So Right / Annie Lennox 

Featuring Paul Simon 
9 Ramefobaring The First Tuna / Simply ftm) 

9 Yeha Noha / Sacied S[»rit 

& I Got Id / Pesfl Jam 

9 Evergreen / My Little Lover 

9 Love City Groove / Love Citv Groove 

9 Tumelaliu Shmavde / Mnva Yoshida 

9 Good Sweet Lovin' / 

Louchie Lou And MIchia 0n« 
9 Scatman / Scatmsn John 
® Heaven / Solo 
9 Ai&hitefnasu / Maki Ohguru 
9 While The Earth Steeps / 

Peter Gabriel With Deep ForeM 
9 Rock With You / Quincy Jones 
O Moonlight/ Sung 

® ril Be There for You / The Rembrandts 

9 Walk Thts World / Heather Nova 

9 You Remind Me Of Something / R. Kelly 

9 Dancing Quean / P 

9 Goldeneye / Tuia Turner 

® Stayin' Alive / 

N-Irance Featuring Ricardo Da Force 
9 DominKiue / Soeur Plus 
9 You Are Not Alone / Michael Jackson 

96utt Daie/UWuls 

SftecfNNis CM A« AHfrf an 
'Sapporo Beof Tokio Hot 108" 
mry Saadsy 1 PMS PM m 
J-WAVf/81.3FMin TOKYO 



81.3 Ffn J-UJAUE I 

Slalion infoimalioii available al: '. 
http://iAiww.ln{ojapan.coiii/JWAVE/ i 
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BUlBOAnO FEBRUARY 10, 1996 



Radio 



WYNY: More Than Just A Format Flip; 
Bubba The Hero In Helping Avert Suicide 



PROGRAMMING 



WhY'N'WHY: a lot of questions 
remain, but there's at least one break 
in the long and winding tale of Ever- 
green's achin' New York country out- 
let, WYNY. 

By Monday (5), the station will 
indeed drop the format, to be followed 
by several days of stunting. Word is 
that on-air staffers h&ve already been 
handed pink slips. 

Meanwhile, Steve Rhws, whom Ever- 
green recently inherited in its Pyramid 
acquisition, will be somehow invoK-ed 
with the new WYNY. His current work- 
ing title is chief progranuning officer. 

It's still unknown whether the sta- 
tion will evolve into dance-leaning top 
40, '70a, or yet another rock format in 
the Big A. But get this: The hottest 



rumor around is that WRCX Chicago 
morning madman Mancow MuUer 
will be simulcast on WYNY. (Coinci- 




TELECOM BILL READY FOR VOTE 

AtdeacUine, k^^islation that ^crhaiiLs 
the natim's telecommunications laws 
was ready for final ai)j)ro\-al by Con- 
gress after Senate Miyorily Leader 
Robert Dole. K-Kan., decided to (iixifi 
demands that wuuhl ha\i' mmk? hrrsMl- 
caslaTi pt^' fur nevv < ligital TV lectrum 
HcenseB (see stor>; pnge T.j). 

The House of RepresenlatiMes was 
wdng FeK 1 on the final conference 
\'ersk)ii of the hill, which consf)li(lates 
House and Senate \^!-sions, A Senate 
\'ote. expected before the weekend, 
coukl send the measure to the White 
ffouse. 

The ImII (fcn^^ulates all areas of the 
communications inrhistry and would 
completely eliminate radio natiomil- 
ownership caps. It would, however, 
restrict radio (wnras from purdiasii^ 
more than 209M9% of stations in indi- 
vidual markets, based on a sliding 
FCC scale. 



by Chuck Taylor 

with rpporting by D<nigiast Reece 

dentally, both Erergreen stations' fre- 
quencies are 103.5.) Nobody's saying 
whether he's there for the long term or 
whether it's part of Ewrgreen's effort 
to further exacerbate the issue. 

It should be good, clean fun to hear 
what Howard Stern has to say about 
sharing the airwaves with Muller in his 
home base, given Stern's past strug- 
gles in securing a frequency in Chica- 
go. (Speaking of. The Chicago Sun 
Times reports that Stern mav end up 
on modern WKQX [QIOIJ there. He's 
currently heard on crosstown Infinity- 
owned AM WJJD.) 

Only one thing's certain: You can bet 
that any radio pundit within range of 
WYNY's 5.800 watU will have an ear 
glued to the radio through the coming 
week — and then beyond to see if 
there's a scramble to give country its 
due elsewhere in the market. Gee, this 
Is more fun than Christmas. 

WFLZ T^pa. Fla., syndicated per- 
sonality Bubba The Love Sponge is 
soaking up all sorts of rah-rah press 
following efforts that probably saved a 
listener's life. A woman named "Mor- 
gan" phoned Bubba's show Jan. 26, say- 



newsline . . . 



BARnY MAYO has entered into an exclusive agreement with ABC Radio Net- 
works to "help further [its] dominance in urban programming." He has 
servwi for several j-ears as a consultant for the network's R&B adult for- 
mat, the Touch, and will continue to consult KRBV (VlOO) Dallas. 

R.J. CURTIS, former KZLA Los Angeles PD, joins After MidNite Enter- 
tainment in the newly created operations manager position. 

KEVIN STAPLEFORD, who has worked with the modem rock format for 13 
j-ears. has formed KDK Media in San Diego. The consultancy will focus on 
alternative music programming and imaging. Stapleford programmed 
XTRAOIX) San Diego. 

PAT REEDY becomes CM of KISN-AM-FMyKUMT Salt I^e City, recent- 
ly acquired by Trumper Communications. He exits the same job at 
WTDR/WLYT Charlotte. N.C.. which Trumper recently sold. 

JACK ALIX, OM of 70s gold WXTR (Xtra 104) Washington, D.C., adds OM 
responsibilities for top 4a'adult WMXB (Mix 103.7) Richmond, Va. 

STATION SALES: WWWW/WDFN Detroit from Chancellor (once it com- 
pletes purchase from Shamrock) to Evergreen for $30 million; 
KYBG/KNRX Denver from Century Broadcasting to EXCL; 
KKND/KMXZ/KKHG Tucson, Ariz., from Apogee Radio Limited Part- 
nership I to Journal Broadcast Group for $16 million. 

KIFM San Diego from KIFM Broadcasting to Jefferson Pilot Commu- 
nications; WHLX Wheeling, WVa., from Bethlehem Radio Inc. to Osbom 
Communications for $800,000. 



ing she was planning to commit suicide 
by channeling carbon monoxide into 
her parked truck. She called to hear 
"Two Of Hearts," the 1986 dance hit 
by Stacey Q. Bizarre in itself. 

When she hung up, before Bubba 
could convince the woman to shut off 
her truck, another listener recognized 
Morgan's wice and called the station 
with her phone number. Police then 
traced her address, went to her home, 
and, sure enough, found Morgan 
unconscious in her garage behind the 
wheel. 

While Bubba told a local newspaper 
that he was a nervous wreck, Morgan 
is expected to recoxxr and wa-t being 
taken care of at a local hospital. 

Get this one: R&B WAMO Pitts- 
burgh and modern rock WXDX of sub- 
urban Pittsburgh will swap frequen- 
cies pending a deal that brings WAMO 
owner Sheridan Broadcasting $10 rail- 
lion for the exchange, and a better sig- 
nal for WXDX owner Secret Commu- 
nications. Pending FCC approval, 
WAMO will move to lOfi.7 with 47,000 
watts, and WXDX to 105.9 with T2,000 
watts. 

Sheridan chairman Ronald Daven- 
port sa>'s the transaction will allow the 
company to pursue the purchase of 
additional stations in high-density 
black communities. 

PROGRAMMING: MOTOWN PHILLY 

Longtime modern rock WPLY 
(YlOO) Philadelphia PD Garett 
Michaels ha.s been nameil PD at simi- 
larly formatted WHYT Detroit (Plan- 
et 96.3), replacing Rick Gillette. 
Michaels who .starts Feb. 12, will focus 
first on a new morning show; Alex Tear, 
who wa.s acting PD, will remain music 
director The station will continue in its 
modem dilution. At YlOO, as^^istant PD 
Chuck Tisa is named acting PD. 

After a year back at the helm of 
R&B oldies WGCI-AM (Dustvradio 
1390) Chicago, PD Mike Watkins 
returns to Atlanta for family reasons. 
Watkins helped the 5.000-watt AM get 
its ijest-ev^r numiiers this fall. 

Gaty McCartie, who's overseen pro- 
gramming as operations manager at 
Wdshington, D.C.'s countrv WMZQ-AM- 
FM and jazz/AC WJZW/WBZS, exits. 
Interim PD is APD/MD Mac Daniels. 
PD Steve Kosbau hangs on at WJZW 

Frank Holler is out as longtime PD 
at WDRC Hartford, Conn. He was 
responsible for the station's shift to 
oldies in the '80s. 

FORMATS: CAN7 BEAT THE BEAT 

So how long did the AM format 
battle between new R&B outlet 
WTKT (the Beat) Lexington, Ky., and 
incumbent WNVL (Power 1250) last? 
Less than a month. WNVL has 
announced that it will go gospel by 
the time you read this. PD Mighty 
Mike stays in place, with some help 
from morning gospel host the Rev. 
Raymond Ross. The station will keep 
the Power 1250 slogan. 

As WTMX (Mix 102) Chicago con- 
tinues its segue from AC to a modem- 
leaning approach along the lines of 
KYSR (Star 98.7) Los Angeles or 
KFMB-FM (Star 100.7) San Diego, 
the station has started billing itself as 
"Today's rock mix" and is running pro- 
mos aimed at crosstown modern 
WKQX (QlOl). 



WXTU's O'Neal Succeeds 
By Picking Up The Tempo 



I HANKS TO A 4.7-5;^ 12-plus surge 
in the fall Arbitrons, WXTII is top five 
in Philadeli^iia for the Hrst time since 
spring 1993. PD Kevin O'Neal, who 
arrived last March, credits a new 
aggresai\«ness at the country station. 

Althou^ it has been a 4-5 share radio 
station for aewral years now, WXTU 
spent much of its decade-long histon,' 
languishing in the ratings, despite hav- 
ing no format com()etitor. O'Neal sa>'s 
that's because WXTU "has been that 

laid-back, nonaggres- 

sive kind of station for 
12 j-ears and has never 
seeji the kind of success 
it should haw seen." 

His predecessors, 
O'Neal says, pro- 
grammed the station to 
be "conservative. The 
tempo was medium to 
downtcmpo, and there 
wasn't any exdtemenL 
I came in and redid all 
the programming to 
more of a top 40 
approach." The sta- 
tH>n's pace Is now what 
he considers "medium 
to uptempo," with usu- 
ally no more than two 
ballads an hour. 

As part of an ov^erall 
|)lan to turn the station 
into what the PD caUs "a high personal- 
ity profile-type station with a lot of 
entertainment valiK'." he added such 
features as a lunchtiine "Hot Countrj' 
Cafe" show a "Hot 5 At 5" feature, and 
an e\«ning song square-off At the same 
.time, O'Neal says, WXTU became 
"extremely aggrcssiw in the market- 
place," with staJffers showing up at near- 
ly all the professional hockey basketball, 
and football games. In addition, O'Neal 
hired new station wice Zeus to give 
WXTU a "very aggressiw" sound. 

The final change came in mornings. 
O'Neal replaced John Lodge w ith Dr. 
Michael Lynn, the fomwr PD/moming 
man at top 40 WBSS (Boss 97) Atlantic 
City, NJ., and made longtime morning 
co-host Gina Preston the focal point of 
the show: After O'Neal discovered that 
"service elements were very Hg here," 
WXTU also began doing traffic and 
weather together every 10 minutes in 
drive times and around the ckx!k during 
bad weather. 

The results speak for themselves. 
WXTU has the No. 3 morning show in 
themari(et,witha5.4 share. (Only N'T 
KYW and WYSP's Howard Stern 
ranked higher in the fall book.) In 18-34, 
WXTU is ranked No. lOandhasgrowTi 
3.0-4.5 from last ^xing. In 25-54, the sta- 
tion is ranked No. 6 and has climbed 5.0- 
A.6 from the spring book. O'Noal bctiewe 
the station still has plenty of growth 
potential and can be a top three radio 
station 12^)his and 25-64. 

Another ratii^ success stcry is the 
station's &-month-okl Sunday morning 
"Country Classics," hosted by Bill 
Quinn. That show, which focuses on the 
70b, is the No. 1 music program in its 
daypart, with an average quarter-hour 
cume of mere than 36,000 listeners. 

According to O'Neal, WXTU does 
not focus solely on country music but 
seeks out thir^ that fit the lifestyle of 
the audience. Fbr instance, staffers ha\e 
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booked comedian Bill Cosby magician 
David Copperfield, or regional politi- 
cians when they are in town. 

The station also has begim covering 
NASCAR racir^, something that has 
never been done before in Philadelphia 
rddio, and uses telemarketing directed 
at offices to beef up at-work listening. 
In a sumnKr book contest in which at- 
work listeners who heard their name an 
the air could call in to win $1,000, 
O'Neal says the winner called 70% of 

the time. 

Musically, O'Neal 
says, "we've become 
more of an uptempo,' 
recurrent-driven sta- 
tion." The mix is cur- 
rently 40% currents, 
40% recurrents. and 
20% gold, which goes 
back to the "SOs. "Peo- 
ple still want to hear 
'Tennessee River' and 
'Mountain Music,' " 
O'Neal says. "[But] 
frwn a current stand- 
point, we are exposing 
more new mlisic than 
ever before." 

WXTU is still con- 
servative on some 
recf)rcLs ("We're slow to 
work that I new stuff] 
into the mainstieam of 
the format," O'Neal admits), but he cites 
Jeff Carson, Terri Clark, Emilio, and 
IjOHListar as artists he t)cgan plajing out 
of the box. "We've liecwne ver>' aggres- 
sive in the new-music arena," he says. 
"We even have a new-artist category," 
which gets records spun 5-10 times a 
week. , 

In addition to its programming, 
O'Neal lielieves WXTlFs research was 
not ahi-ays done right, viiiich is why such 
artists as Crj-stal Gajie a^ed to test well 
there long after her hits ,stof jped. "We're 
talking to a different animal than they 
used to talk to with the research here," 
sajT* O'Neal, who is concentrating his 
efforts only toward heavy listeners of 
the station. "The exclusive cume on 
WXTU in the last three to four years 
has been declinii^. We stopped that Wfe 
went in and reteste<i all of our music 
against our c<»e listener. Rather than 
talking to the twos and threes, we stuck 
with Pis. 

"Users of [WXTUl want to hear the 
big country core acts," he says. "We 
found that those big artists like Alan 
.bcksfm and &ooks & Dunn, they flat 
out love." But WXTU is also a statXMi 
where a record like Juice Newton's 
"Queen Of Hearts" might pop up. 

O'Neal has spent most of his life in 
radio, beginning at WLLY Wilson, NC, 
a station ownod by hifi father. Aftor PD 
Stints at WPAP Panama City, Fla., 
WYGC Gainesville, Fla., WRNS 
Coastal. NC, WBIG Greensbott), N.C.. 
WOKY and WMIL Milwaukee, and 
WSM-AM-FM Nashville, he opened his 
own consultancy. Two jears later, he 
accepted the job at WXTU. 

Because he has worked for WXTU 
parent Beasley Broadcast Group sever- 
al times before. O'Neal says company 
executives "knew the type of radk) that 
I do is an aggressive, uptempo country 
statipn. Ufe're doing that here." 

PHYLLIS STARK 
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Carman Longform Is A 'R.I.O.T.' 

Christian Artist Mixes Story Line With Videos 



■ BY DOUGLAS REECE 

LOS ANGELES— Christian recording 
artist Carman is enlisting the help of Hol- 
lywood talent for his first movie-like 
music \ideo lonpform. 

Actors Bo Hopkins CAraerican Graf- 
fiti"), Sam Jones CTlaah Gordon"), and 
Mike Malota ("Don Juan DeMarco") join 
actress Teri Copley (TV's "We Got It 
Maid") in "RI.QT— The Moaie. Part V 

The video, which is being released F^b. 
22 bv Sparrcfft- (Communications Group, 
wiU retail for $19.98. 

Unlike [Kist music video releases by 
the artist, all of which have been certified 
either gold or platinum, "RI.QT" blends 
together an ambitious story line with 
music \ideos. 

"I've always wanted to do Christian 
movies. That's been my desire from the 
beginning, and it shows up in a lot of the 
8tor>v^ng t\Tdeos) done," s^-b Car- 
man, "It wtU be just as if you're watching 
a movie on TV but insteaid of cutting to a 
commercial, we cut to masic video." 

The "R.I.O.T." plot line follows an 
urban police officer (C^arman) who leaves 
the city in an effort to protect hi& family 
from violence and street gangs. Even so, 
Carman is confronted with the same 
issues in his new rural envirwimenL 

A cliffhanger ending leads into prc- 
vie\*' scenes from "R.I.O.T. — ^The Movie, 
Part IL" The second video will bow in 
June. 

Each 55-minute tape contains four 
Videos that make up ai)pruximatcly 20 
minutes of the entire pit^^ram. 

Clips will come from songs on Car- 
man's "R.I.O.T" album, which was 
relea8e<l Oct. 31 . Tracks given the video 
treatment include "R.I.O.T." "Step Of 
Faith," "No Monsters," and "God Is 
Exalted." 

The "No Nfonsters" video, which also 
premiered in the contemporary Christ- 
ian market on Halloween, features dai'k 
imagery showing eerie creatures that 
emerge from a television set 

At least one pi*ogrammer has passed 
on "No Monsters." Graham Barnard, 
manager of programming at Z Music 
Television, the only 24-hour national 
Chiistian music video channel, says that 
v>'hi\e he acknowledges Carman's draw- 
ing pwver, the station has refused to air 




some of the artist's clips because of their 
blunt content 

"(Carman Is not one for subtlety, and he 
is v«y basic and direct in that he convijys 
a portrayal of a literal heaven and hell in 
some of his videos," Bai'nard sa>'s. 
"A lot of his videos that we (lon't run 
have [frightening 
images] that por- 
tray evil, and that's 
not what a main- 
stream audience 
expects from our 
channel." 

Barnard says 
that the station 
CARMAN may play other 

clips from "RLQT" 
and that the video release will be covered 
on Z Buzz, v^'hich is the station's music 
news segments. 

}fy\e Fenton, director of national pro- 
motions at Sparrow, says the next clip to 
be serviced to Christian outlets will be 
the country-flavored "Step Of Faith," 
which vdW be released sometime in Feb- 
ruary. The clip guest-stars country 
music's Ricky Skaggs. 

At retail, Sparrow will support the 
project with a campaign that includes 
coupons and point-of-purchase displaj-s. 

Accorfhng to Jenny Lockwald, W of 
marketing at Sikutow, the video will Ix; 
stickered with an instant §3 discount at 
participating retailers during its initial 
release. 

It will also be bundled with a coupon 
book that ofl'ers dLscounLs an varifXi^i Ciir- 
man merehandLse, including back cata- 
log tides, Spanish-language albums, Um- 
itfd-ediUon "RI.O.T" tai)es packagefl m 



a special tin, and other Sparrow products. 

Sparrow will emphasize the movie 
aspect of the new release by distributing 
giveaway movie-style poster displa>'s to 
the Chr^an Bookstore Assn. 

"Carman's past tapes have all been 
compilations of music videos," sa^-s Lock- 
waW. "With this one, we are going to use 
some of the same [marketing] methods. 
We know the fan base is there and they 
want his stuff, and they know he's going 
to do music video. The spn is turning that 
desire toward the movie aspect of the 
project" 

Lockwald also says that future mar- 
keting plans w ill prolwbly involve secu- 
lar retailers, including retail giant Wal- 
Mart 

In spite of his successful track record. 
Carman says the videos, which cost "hun- 
dreds of thoasands of dollars" to produce, 
rarely return a large profit 

"There have hardly been any proceeds 
[from the videos], because they're so 
expeasi\'e that they just barely pay for 
themselves," says (^^man. 'Tj^piciUly, if 
there was anything left aver, it would go 
into our Concert Crusade ministry. We 
do our concerts for free, so we throw any 
extra money into that effort" 

Carman, who drew 71,000 fans to his 
show at Texas Stadium last October, will 
hit the road again Feb. 12 for his 90-city 
"R.I.O.T." tour. Concert vendors will 
stock tour merchandise such as T-shirts 
and posters, as well as the "R.I.O.T." 
video. 

Part II of the video series will be sup- 
ported by the second leg of the "RI.O.T" 
tour, which will begin Aug. 26. 



PRODUCTION NOTES 



LOS ANGaES 

Bedford Falls director Marty Thomas 
shot DcVante'a "Gin And Juice." Maz 
Mahkani directed photography, while 
Michael-Allen Divic, Lara M. 
Schwartz, and Frank Dileo co-pro- 
duced. Thomas is also the eye behind 
Skee-Lo's "Top Of Tlie Stairs '; William 
Macolliun directed photography. 

Director Argyle Sox recently shot 




Needful Things. Silas/MCA artist Jesse Powell and director Keith Ward recently 
completed filming the video for "All I Need." The clip is taken from Powells self- 
titled debut album. Pictured at the.shoot, from left, are Silas president/CEO Louil 
Silas Jr., Powell, and Ward. 



Mellow Judith's "\lolet" The video was 
produced by EHvic, are! Thomas executKi*- 
IJToduced. Craig Incardoni directed plio- 
tography 

Ambersun^hower's "Walter T" video 
was dint'ted by Morgan Lawley. Amy 
Taft produced few Automatic Productions. 

Van (iogh's Daughter's "Down" video 
was directed by Brian Kusso. Lyra 
Rider pnxhiced. 

NEW YORK 

I..ance "Un" Rivera Ls the eye behiral 
Little Kim's "My Time To Shine." The 
video was produced by Lara M. 
Schwartz, and Igor Sunara directed 
pbotngi'aphy for 361 Degrees Inc. 

Joseph Kahn directed AZ's "Do Or 
Die" imd "Mo Mone.v. Mo Money" clips. 
Barr>' Shapiro produced for Visages 
Films. 

Danicia Federici directed Pure 
SoulV "Slairw^4.v To Heiivvn" video, and 
Steve Willis pixiduced. Arlene Donelley 
directed pbolcgntphy for tlie shoot 

OTHER CITIES 

Joseph Kahn dii-eclixl DG's "Sojikin' 
Wet" video, and Barry Shapiro pix)duced 
in Miami. Kahn is also the e>'e behind 
Interstate*s "Peek In Your Drawers." 
dreg Tharp piYjducecl the Miami shoot- 
Bass Is Base's "I Cry" was directed 
by Daniela Federici. Steve Willis pro- 
duced the Tbronto shoot 



MTV Part Deux Coming?; 
Logan's 'Neon' Animation 



MtV2 to DEBUT? MTV Net- 
works is in advanced discussions 
to debut another music video chan- 
nel, tentatively titled MTV2, in 
1996. 

Several sources confirm that 
network executives have been 
engaged in talks in the past few 
weeks about the channel's pro- 
gramming structure and impend- 
ing launch. 

One source says that the chan- 
nel will likely be commercial-free 
when it arrives later this year. 
MTV2 is expected to be more clip- 
intensive than MTV, which has 
been criticized by some label exec- 
utives for its shrinking video 
playlist. However, MTV2 pro- 
gramming will not be exclusively 
videos, says another 
source. 

Expect some long- 
form music program- 
ming to find its way 
onto the soon-to-be- 
announced channel. 

A spokeswoman for 
MTV declined to com- 
ment on the new MTV 
spinoff, but expect 
some major announce- 
ments to be made in 
the coming months. 



The CHANGE: Garth Brooks 

pays respect to the families of vic- 
tims of the Oklahoma City bomb- 
ing in his latest clip, **The 
Change." 

"Garth wanted to commemorate 
the individual hope and courage 
that came forward in the after- 
math of the Oklahoma City blast," 
says producer Tim Miller, who 
also collaborated with Brooks on 
"We Shall Be Free." 

For the video, which was direct- 
ed by Jon Small, the production 
team gathered news footage and 
photographic images from the 
tragedy and assembled them into 
a montage that captures the tri- 
umph of the human spirit in the 
face of disaster. 

Viewers of the 
American Music 
Awards, held Jan. 29 
in Los Angeles, got a 
sneak peek at the 
stark images in the 
clip. For his perfor- 
mance on the award 
show. Brooks played 
the song live in front 
of a projection screen 
that showed the same 
images that v^ ill ap- 
pear in the forthcom- 
ing clip. 



"Neon 



Animation king: 

Medium Cool/Restless 
artist Jack Logan, 
who is know^n for his 
work as a musician and 
a cartoon artist, 
merged both talents on 
his latest music video 
Tombstone." 

The musician animated about a 
minute's worth of footage f()r the 
clip, which was directed by Ruth 
Leilman. 

"I had signed a greeting book at 
[Restless president] Joe Regis* 
house with one of my drawings, 
and he told me that I should try to 
tackle some animation In my 
video," says Logan. "I had never 
done anything like that before, 
except maybe a flip book when I 
was a kid. It really wasn't all that 
difficult to do." 

Leitman says that she was 
pleasantly surprised at the seam- 
lessness of the animation produc- 
tion process. 

"We thought everything would 
take longer than it did," says Leit- 
man of the clip's production, which 
began in September 1995 and con- 
cluded in December. "My orienta- 
tion is toward photographic 
images, while Jack brings those 
images to life through his anima- 
tion. When we had finished this 
video, it almost felt a bit anti-cli- 
mactic. We both seemed to feel 
that we could end up working 
together again in the future." 

In the meantime, Leitman is 
teaming with Margie Thorpe on 
the independent film "Alma," 
which should be finished in 1997. 
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Atwood 



Shadowfax 

LIVE: The music of 
Shadowfax founder 
Chuck Greenberg, 

who recently passed- 
away, lives on in what 
could be the last performance 
video to come from the Grammy 
Award-winning group. "Shadow- 
fax Live," which was recently 
released by Los Angeles-based 
Sonic Images, contains the act's 
unusual blend of music that defies 
categorization. A label spokesman 
says the remaining members of 
Shadowfax will likely continue to 
record for the label. 



Reel news: Emmy Award- 
winning producer Mark Haefell 
has launched Second Coming Pro- 
ductions in New York. The compa- 
ny will specialize in music videos, 
electronic press kits, and video 
news releases . . VHl has ap- 
pointed Michael Benson to the 
newly created position of VP of 
promotion and program planning. 
Benson formerly directed adver- 
tising, promotion, and marketing 
functions at KCBS-TV Los Ange- 
les .. . MTV Networks' Scott 
Schiller joins Prodigy as VP of 
advertising sales . . . Notorious 
Pictures inks director Ric 
Moslcy. 



The Eye is open on the Internet. 
Send newH itevm to brett2lS 
(a i3r.netc0m.com. 
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Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



14 hours daily 
1899 9tti SiTMt NE. 
Washinston. D.C. 2001S 

1 Monica. Baton You Wah Out Ot My LA: 

2 Joded, Lcve U 4 Ufe 

3 Monifah. I M'ss Vou 

4 ZPac, C^hlQin.i lovt 

5 Codio. Tc.; Mqi 

6 Whilrwy Houslon, EihalefShavShaopJ 

7 Chaneinf Faces. We Got It Go>n On 

8 Immaturt. WeGcjl It 

9 Soto, v/liefe Do U WaM Me To Put It 

10 LL Coei J, Hey LOvtr 

1 1 Silk. Hooked On You 

12 Mafy J. Blife. Not Gon' Cry 

13 Janet Jackson. Twenty Toreplay 

14 Patra, Dip & Fall Bach 

15 AJGrMn. Ycur Heart's In Good HarxK 

16 Total. No 0"* Elw 

17 Faitli Evans, Soon As I Get Home 
16 Tony Rich Project. Notxxry Knows 

19 MaUhCjRyl.BayzllMen.Cr«SMa - 

20 Shawn Stockman. Visions 01 A Sunset 

21 TLC, Diggr' On You 

22 Pure Soul, l Want You B^ck 

23 PM. Omn.SorTcirTC5lMi£rcuSoMjcn 

24 Brandy, S'tim' Up In My Room 

25 +. Goia 

26 Kenneth Mangram, What's Yo Name 

27 Speech. Like Marvin Gaye Said 

28 Kfh Krou, Tontte's Tha Night 

29 Groove Theory. Keep Tryvn" 

30 D'Anfeto. C'u sm 

* * NEW ONS* * 

Oteta Adams. Never Knew Lcve 
Gerald JM Eddit Levwt WtC B<r>tatt< . . 
Oonell Jones. In Da Hood 
Haml. I m Trw Ore ta Slept On 
Zoe Brothers. Sanctified 
ltoWiCMyABayzaMtn.Ci«Sw«e( Omt) 



Continuous procrammtng 
2806 Opryland Dr.. 
Nashvilte. TN 37214 

1 ShariiT«win.>r>'oL'rrM:(lriliFL'rUvFirT 

2 John MkhaH lAonlfomefy. CctAt)Oy Lcve 

3 Tern Dark, When Boy Meets Girl 

4 Faith Hill, It Manm tp Me 

5 Sawyer Brown. 'Round Here 

6 Martina McBr>de. Witd Angeis 

7 Wade Hayes, What I Meant To Say 

8 Dw>^ Yoakam, Nolhrng 

9 Joe DIffie. Bigger Ttian The Beatles 

10 Coiltn Haye. Not Tiat Oflerent 

1 1 Tracy Lawrence, tf Yoj Loved Me r 

12 Douf Si^xmaw. Emigh Hcurs In. 

13 Silly Dean. IVvWhat I Do 



14 The Mavcfida. All You Ewf Do Is t 

15 Slephante BenUey, Who's That Gin 

16 Diamond Rio, Wa k n' Away r 

17 Emlllo, Ewcn H I TnnJ t 

18 Ur»da Davit, Swne Thin^ Are Mearn .. i 

19 Rich McCready, Hang>n On t 

20 Pam TIMs. The Rr«r And The Htftway r 

21 Lonettar. No News T 

22 Jo Dee Messn. HeadsCanAna. Taili...t 

23 Travts TrW, Only You f 

24 Alabama, 11 Works 

25 BeHanty Brottiers, Old Htppie 

26 Bryan White. Ret>ecca Lynn 

27 Tim McGraw, Can't Be Really Gene 
28A«wr8w*n,MyW*'Thir*5Yciu'ie . t 

29 Mwidy Bvnett. Now That's Ml Right ..t 

30 Rhett AkiRS, Si>e S^id Yes 

31 John Prine, Am 1 Hurtin' Notiody 

32 Charlie Daniets. Same 01' Me 

33 Ty Enfland. Snx*e In Her tyes 

34 Lorrie Morfin. 5[3r>ding Tall 

35 SmoUn' AmudiNos, Lft Heart Lead 

36 Baker L Myers. Years From Here 

37 Ricky Skaccs, Solid Ground 

38 PaU OtmM, We've Got To Kov On Me- 
ss aay WaMer. Hypnotize The Moon 

40 Philip Claypool. The Strength Of A 

41 Cults Day, The Truth Is Had To SMsikw 

42 Kieran Kane. C«ol Me Down 

43 4 Runner, Ripples 

44 Trvha Yevwood. Cn A Bus To St. Ctoud 

45 Oaryle Singietao. Too Much Fun 

46 Ty HerrKlon, He.art Halt Empty 

47 Keith Stetall, 1969 

48 BotbieCiyiw.YoudThr* He'd Knew Mc 

49 RhDrebVtart.WhalfAreDoYouWart_ 

50 Oeievantes, Dnumg At Night 

t Iftdicates Hot S^wts 

* * NEW ONS* * 

Hiihway 101, WmO Ycu Gel feu Owsibr'... 
Mindy McCready, Ten Thousand Angels 
Shania Twain, You Wm My Love 
Steve Aiar, Sorr^eday 

K 

Continuous programming 
1515 Broadway. NY, NY 10036 

1 2Pac, Calttoinia Love 

2 Oasis, Wo-nderwall 

3 Bush, Glycerine 

4 Li. Cool J. Hey Lover 

5 Coollo. Too Hot 

6 Joan Ostwme. Or>e Of Us 

7 Green Day. Brain Stew 

8 Presidef<sO( Die IMkdSMei Poaches 

9 Collective Soul, ifie Worio I Kiw*. 

10 SmatfNngPutTvkns. Bum With SdllErfty 

11 Jane! Jadisen. Twenty Forepiay 

12 Brandy. SiHm* Up In My Room 

13 Rancid, Rutry Soho 

14 Whitney Houston, exhale (Shoop ..) 

15 Seven Mary Three. Cumbersome 

16 Blues Traveler. Hook 

17 Goo Goo Doll*. Naked 

18 Everclear, Santa Monica 

19 Monica, Bc^xe Ycu Walk Out Of My ute 



20 No Doubt. Jusi A Gift 

21 George MichaH. Jesus To A Child 

22 Dave Matthews Bartd, Satellite 

23 Tony Rich Project. Notiody Knows 

24 Radlohead. H And Dry 

25 M«i^CMyl.BayzllMm,QneSiA«t. 

26 Seal. Don t Cry 

27 Folk Implotlon, Natural One 

28 Spacehog, In Trie Meantime 

29 Madonna, You'll See 

30 WWte Zombie, Super Charger Heaven 

31 Alice In Chains. Grind 

32 Kris Kross. Tonite's Tha Night 

33 Natalie Merchant. Wonder 

34 Immature. Got It 

35 For Squirrels. Migfrty KX. 

36 Tha Oogg Pound. Let's Play Hotrse 

37 Soul Asylum, Promises Broken 

38 La Bouche, Be My Lmer 

39 Goo Goo Dolts, N^me 

40 Mkhael Jackson. Lann So'ift 

41 Alanis Morlsselta, Vou Oughta Know 

42 Coolto Feat. LV.. Gangsta's Paradise 

43 Cypress Hil. Throw Your Set In The Air 

44 Everything But The Girl. M.ssing 

45 TLC. Creep 

46 TLC. Waterfalls 

47 Live. Lightning Crashes 

48 Skni Temple PNob, Irterstate Lac Song 

49 Kom, Snoots And Ladders 

50 Preiidifits Of The UiUM States. Lump 

** Indicates MTV Exclusive 

* * NEW ONS* * 

Foo Tighten, Big Me 

Dog's Eye View, Everything Falls Apart 

Pate Drogt, BcauMul Girl 

Whtay Howfen t CeCe VAm. Court Or 

Bruce Springsteen. Dead Man Walking 

D'Angelo, Lady 

AODC. Center You In Oil 

Ruby. Ttny Meat 

Silverchair. tstaet's Sor 

Son Volt, Drown 

eiTNN 

THE NASHVILLE NETWORIC. 
The Heart Country 

30 hours weekly 
2B06 Opryland Dr., 
Nashville. TN 37214 

1 Ty Herndon, Heart Half Empty 

2 Jchn Hchad Montpmeiy, CcMAoy La« 

3 Wade Hayes, V^hat I Meant To Say 

4 SharHTwvi.lirycifieNctlnltFarLae)- 

5 Bryin White, Rebecca Lynn 

6 Oaz Supoiaw. Nol Lmf^ Hours )r. 

7 Owighl Yoakam, Nothmg 

8 TerrI Ctarti. Wren Boy Meets Girl 

9 Faith Hill. II Matters To Me 

10 Sawyer Brown, Rcund He-e 

1 1 Coltin Raye, Not That OiHeren; 

12 Martina McBrlde, Wild Ar^el^ 

13 Joe Drffie. B.gEe' T^ian The Beatles 

14 Daryle SIngletary, Too Much Fun 

15 Clay Walker. Hy:>.io(ize The Moon 

16 Tracy Lawrence. If You Loved Me 

17 Bilty Dean, U s What I Do 

18 Junior BiOMi. W, WA; Thtifft Ycw>e Dead 



19 Emilio. E«!n II I Tned 

20 Lonestar, No News 

21 Lorrie Morgan, Standing Tall 

22 Ricky Skaggs, Solid Ground 

2 3 Ljnda Dms, Scfns Thir^ A/e Medr.l .. 

24 The Mavencks. AJI You Ever Do ts Bnrig 

25 MandyBamelL Now TharsMR0t With 

26 Diamond Rio, Walkm' Away 

27 Rich Mccready. Hangin' On 

28 4 Runttet. Ripples 

29 Pam Tillis, Tie Rw Af>3 The Highway 

30 Jo Dee Messini. Heads Caniina. Ta«s . 

* * NEW ONS* * 

Baker t Myers. Years From Here 
Stephanie Bentley, Who's That Gid 
Bobbie Cryner, Ycu'd Think He'd Know 
Curtis Day, The Tn/lfi Is Hard To Swallow 
TTte Bellamy Brothen. OM Hippw 
Rhonda Wxtnt Whdt Men Do Y<xi Want. 



Continuous programming 
1515 Broadway, NY, NY 10036 

1 HanifiCareyABayillMnOneSwwt 

2 Wiittiey Hoislaa Ejihale iShoop SrmpI 

3 Joan OstMirw. One Of Us 

4 Janet Jackson. Twenty Fceplay 

5 HdoIm & The Blowfish. Time 

6 George Michael, Jesus To A Child 

7 Madonna, Yoti II See 

8 Natalie Merchant, Carnival 

9 Alanis Morissette. Hand In My Pocket 

10 Seal, Don't Crv 

11 Natalia Mmhant Wonder 

12 DMpBh»Same0««,Bre»&dMTABrV^ 

13 ^, Gold 

14 Bhies Traveler, Hooi> 

15 Don Henley, Trie Garden Of Allah 

16 Sophie e. Hawkins, As I Lay Me Down 

1 7 Michael Jackson. Earth Song 

18 Everything Bui The Girl, Missing 

19 Meal Loaf, Nut A Dry Lye In Ttw House 

20 Blues Traveler. Run Around 

21 Mariah Carey. Fantasy 

22 Oasis. Wonderwall 

23 TLC. WalerlalH 

24 Collective Soul, Decembei 

25 Collective SoU, The World I Know 

26 Rod Stewart So Far Aw3y 

27 Soul Asylum, Prom.ses Broken 

28 Seal, Kiss From A Rose 

29 Janet Jackson, Runa-Aay 

30 Hoolte & The BhM4Wt,Cr^ Wanna Be . - 

** NEW ONS** 

WMney HoiatDn & CeCe WInans, Count Or - - 
Alanis Morissette, Iromc 
Bruce Springsteen, Dead Man Walking 
Lenny KravA. Can't Get You Off My Mina 
Brandy, Si'.tn' Up in My Room 
Mike Oldfnld, Let There Be Lght 
Dan Zanes. Rough Spot 



THE CLIP LIST 



A SAMPLING OF PLAYLiSTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING FEBRUARY 10. 1996 



MUtJCTtUVIWH 

Continuous programming 
1221 Collins Ave 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

2Pac. California Love (Part 2) 

BOX TOPS 

Rappin' 4-Tay, Am't No Playa Uke... 
iurUor MA.F.I,JL.. Get Money 
Mel- Low, BG Thang 
Mary J. Bilge, Not Gon' Cry 
Luke, Scarred 
Total. No One Else 
Phunk Addict Crew. Get Wrth Vou 
Eaiy-E, Jt,sl Tan Let U Know 
Brandy. Sinm' Up In My Room 
Fatlh. Soon As I Get Home 
Monica, Before You Walk Out Ot.. 
Bahamadla, Uknowhowwedu 
L.A.D,, R dm' Low 
Xscape. Do You Want To 

NEW 

Alanis Mortssette, ironic 

Cypress Hill, Illusions 

Dtiat Dee. Euerytndv Wanb To Be A GwBSts 

DC Talk, .eijs Freak 

Devante, Gin & Ju.vie 

Domino. P'lysical Funk 

Frost. Ld f^amiiia 

Gerald A Eddie Lcvcrt. Wind Benealh My .. 

Goo Goo Dolh, Naked 

Goodie Mob, Soul Food 

Intro, Fee> L.ke The Ftr^t Time 

Jamal. Keep It Real 

KMFDM. Juke Joint Jezetwl 

N-Trance, Staym' Aiive 

OMa Adams. Never Knew Lcve 

Potara. Source Of Light 

Potium Olxon, Radio Comet 

R»diol>MKl. High And Dry 

Ruby, Tiny Meat 

SaR. Bluster 

Shw. Why You Treat Me So Bad 



1 1 

riH'.VfuM 4fi>;i|ia^ iVWiiurt 

Ctnltnuout programming 

3201 Dickerson Pike 
Nashville. TN 37207 

The Beatles. Fr« As A BucJ 

Deep Blue Something. Breaktast At Tillany's 

Goo Goo Dolls. Name 

Michael Jackson, Eanr> Song 

Aianis Morissette. Hand In My Pocket 

Rolling Stones, Like A Rolfing Stone 

John Secada. Es Por Ti 

Carly Simon, You're So Vain 

Michael Bolton. Can I Touch You.. There 

Mariah Carey, Fantasy 

VuKt Gill, Go Rest High On 

Sophie B. Hawkins, As I Lay Me Dowr 

Bruce Hornsby. Walk In Tr<« Sun 

Reba McEnUre. On My Own 

Pavarott^ryan Adams. Oie Sole hf>o 

Selena, i Coulc Fa'l In Love 

Rod Stewart, This 

George StraH. Chech Yes Or No 

Stcvie Ray Vaughan. Little Wing 

Brian Wlbon, Do It Again 



Six hours wetUy 

1 Centre Street, Room 2704 

Hew York, NY 10007 

Mack Da Manlak. What Goes Up 

Nondialant. b O'Ciock 

Jwior MAF.I.JL.. Get Money 

Mona Lisa. Car t Be Wasting My Time 

Mary J. Bilge, Not Gon Cry 

Mad Shillz, Move Ya Body 

Crystal Waters. What I Need 

Intro, Funny How Time Flies 

WUI Downing. Sorry I 

Ertek Sennon, Welcome 

KRS-One, Rapca: R.N. Dsmja 

Reglna Belle, Love TKO 

Fugeos, Fu-Gee-La 

D'Angdo. Lady 

Pharcyde, _ : 



Greg Nice, Set II Oft 
Lord Finesse, Hip To The Game 
Real Live. Real LnreS"! 
Faith. Soon As I Get Home 



Continuous programming 
Hawley Crescent 
London NW18TT 

Coolto Feat. L.V.. Gangsta s Paradise 
Miduel Jackson. Earth Song 
George Micfuel. Jesus To A ChikJ 
Passengers, Miss Sataievo 
Everything But The Girt. Missing 
Manah Carey I Boy? II Mm. One Sweet Day 
Backstreet Beys. We've Got It Goin' On 
Madonna, You'n See 
Tina Turner, GWdeneye 
The Bealtes. Free As A Bird 
Oisli. Wondenivsll 
Da Luniz, i Got 5 On itlRemii;) 
Skee-Lo, I Wish 

Whibwy Houston. Exhale (Shooo ShooD» 

Ace Ot Bate, Be,nutiiul Life 

Mck Caw & The Bad Seeds. Vitm The Wld . .. 

Shaggy, Bocmbastic 

Queen, A Winter's Tale 

Bl»rk, ll'sAilSoOuiel 

Tbtrapy, Diane 



Continuous programming 
2806 OpryUnd Or 
Nashville. TN 37214 

DC Talk, Jesus Freak 
Michael W. Smith, Cry For Love 
Point 01 Grace. Gather At The River 
Tramaine Hawkins, Who's Goivia Carry You? 
Clay Crosse, T.me To Believe 
Kathy TroccoU. Go Light Your World 
Out Of The Grey, Gravity 
Carolyn Arends. Sei;e The Day 
Anointed, It's In God's Hands Now 
Imagine This, Love Is Everywhere 
Petra. Think Twice 



Brian Bamett, He Slill Moves Stones 
Wayne Watson, Fieid Of Souls 
Code or ElNcs, Pica»rTt VaHey Sunday inen) 
Geofl Moore & The Distance, The Vow (new) 



One hour weekly 
216 W Oihio 
Chicago, IL 60610 

Radlohead, High And Dry 

Totl Amos, Caiigm A Lite Sneeze 

Seven Mary Three. Cumbersome 

Alice In Chains, Gnnd 

Lime Shy, So 

Levellefs. Hope Street 

Into J^lher, Mutate Me 

CIV, Cfx)-ces Made 

Noise Addict, Frail Girl 

Korn. Shoots & Ladders 

Salt. Bluster 

Cypress HiB, Throw Your Hands 

Loud Lucy, Ticking 

Blinker Thestar, Nectanna 

Presidents Of The UnMed Slates. Peaches 

Self, Cannon 

Therapy. Loose 



IV FOR U HUr IIIEM-68 



l.<'2-hour weekly 
46 Giflord St 
Brockton. MA 02401 

Schlum, Skydiver 
Ruby. Parafm 

Preskknts 01 The IJnrtied States. Peaches 

Mercury Rev, Young Man's Stride 

Kom. Shows & Ladders 

1. 000 Mona Lisa, How WouU You Know 

Guttermouth. End On 9 

Skunk Anansie, I Can Dream 

Tori Amos, Caught A Lite Sneeze 

Rev, Norton Heal, Under Dog Theme 

Lii Phair, The Tra La La Song 

Into Another, Mutate Me 

Seven Mary Three. Cumbersome 

Doe ^ Eye Vipw. L.u Vin^ fy'-, 



VERVE'S NEW HORN SET IS GOOD EATIN' 



(Continued Jrom imffc 1) 

laxetl, jam-st?ssion atmosphere. 

She pitcheti the concept to Ven e 
RecfJitis, anfl the laliel agreed. The re- 
sult, due in stores Feb. 27, is The Main 
Ingi-edient." her sixth effort since re- 
turning; to VeiTe in 1987. 

"See, back in the old days," Horn re- 
calls, "after our gigs, all the fellows 
would drop by my house, and because I 
was usually the onl>' one who wa.s mar- 
ried, there was always a pot of some- 
thing to put on the stove, so we'd eat 
some gtMid fo(Kl and play till dawn. The 
music was the main ingi-edient. I want- 
ed that feeling again." 

Music friends invited to "drop by" 
and play at the May 15-19 house party 
sessions included Horn trio regulai-s 
Charles Abies on bai>s and guitar and 
Steve Williams on drums, as well as 
tenor titan {and fellow Verve artist) Joe 
Henderson and drummers extraordi- 
naire EMn Jones and Billy Hart. 

Washington. D.C. favorites Buck 
Hill on tenor sax and Ste\'e Novosel on 
bass were also guests at the sessions. 
Faat-rising trumpet star Roy Har- 
grove, another Verve artist, was also in- 
vited, but because of scheduling con- 
flicts, he contributed solos afterward in 
overdubs. 

The tie-in between gootl music and 
good food seems a natural to Chuck 
Mitchell, senior VP/GM with the Ven e 
Group, who says the label has unique 
marketing i-ecijx's for getting the word 
out — including a series of music-and- 
food ailicles spotlighting the singer in 
culinaiy magazines and on TV and ca- 
ble cooking shows, in addition to hitting 
the jiizz press. 

"I think Shirley's concept was ge- 
nius." Mitchell says of the four-time 
Grammy nominee. "And more than 
that, 'The Main Ingredient' is a witty 
and comfortable record, perfect for 
staging at home and relaxing. The ini- 
tial reaction from our accounts has 
been very positive." 

The label has hired an outside public- 
ity firm, Shorefire, tti handle all print 
and TV. beginning with an advance 
mailing to e<litoi*s and station produe- 
ei-s that includes an electronic pi-ess kit. 

Mitchell siiys that, in addition to the 
magazine article and T\"-appearance 
plans, VeiTe has prepared point-of- 
purehase material for stores, "depend- 
ing where it's appropiiate for store lay- 
out and size." 

Horn will be supporting the album 
with a .series of club and concert dates 
l>eginning with a three-night CD party 
at New York's well-known 5 Spot 
Mai-ch 7-9 and continuing thixiugh the 
summer. 

At the se-^-^ions la-it spring, the singer 
was often on double dut\'. cooking Iwth 
in the music iwm at the Steinway and 
in the kitclien (along with her daughter 
and friends), sel■^■ing up such house- 



party favorites as tried chicken, greens, 
iiaked ham, stew, and a dozen side dish- 
es and des.sert.s. 

Horn admits that, the day when the 
remote recoi-ding truck fii-st pulled up 
out front, she was a bit sui"prised with 
the amount of eijuipment and cables 
that engineei-s brought into the house. 
"But 1 was cool," she says, 

RiU'hel I.o\ris. Verve's diixH-tor of na- 
tional promotion, says she is sure that 
the album will be a natural on jazz i-adio 
and "L'cIectic"-format public radio. 
She's also sen icing college jazz sta- 
tions and older-demo KM and AM 
shows with playlista that feature stan- 
dartls by Frank Sinatra, Tony Bennett, 
Ella Fitzgerald, and othei"s. 

Lewis believes that progi'ammers 
will particularly like the Little Willie 
John finger-snapper "Fever," which 
was a hit for Pegg>* I.*e in 1958. 

Faunee Williams. PD and morning 
host at WDCLl Washington. D.C. is en- 
thusiastic. "I loved the album, begin- 
ning to end." Williams sa>*s. "You can 
actually hear the difTerence with this 
jam-session atmosphere — it's obvious 
they're all relaxed and having fun. We'll 
certainly be pla>ing 'Fevei-,' but I think 
we can work with evei-jthing on it." 

Stan Martin, GM of "American stan- 
dards"-format WQEW New York, 
agrees. "I love the record, especially 
'Fevei-* and 'You tJo To My Head,' " he 
says. "It's just terrific — great musi- 
cianship. WTien this is released to the 
public, we're going to be playing it a 
lot." 

Ver\'e is also hoping to entice new lis- 
lenei-s by tiiking gi"aphic advantage of 
the cooking connection. 

For "The Main Ingredient," senior 
designer GiiUio Turturro ci-eated a cov- 
er that's a coloi* photo of vintage spice 
and condiment jai"s and containei's with 
the names of Horn and the musicians 
on the labels. 

In.side the 12-page color booklet are 
old-time Y&:\\ye cards {detailing the per- 
sonnel and the songs) and informal 
black-antl-white snapshots of the play- 
el's with their comments about the ses- 
sions. The inside CD-ti-a>' liner is a red- 
and-white-chLTked gingham talilecloth 
(with Horn's likeness on the red 
squares). Even the CD label is a/oMj" 
jar top. 

Ven e's design team has won numer- 
ous awai*dB for its innovative packaging 
for sets by such artists as Billie Holi- 
day. Fitzgerald, Bud Powell, and Anto- 
nio Caiios Jobim. 

International release of "The Main 
Ingredient" is set for this month, ac- 
cording to Jodi Petlin. Ven'e's dii^ector 
of publicity, though the specific date 
has not been established. Marketing 
w ill be aimed at the European jazz 
press. HoiTi is tentatively scheduled for 
a Euroijean tour beginning in July. 



BROOKS, EAGLES FLY AWAY WITH AMA AWARDS 

(('(Hiiitiiu'd tittiii pogc 12) 

Pearl Jam. 

Carey, who ojiened the show with a 
performance of the No. 1 hit single 
"Fantasy." was named favorite female 
artist in the pop/rock and soul.'^R&B 
categories. 

Boyz II Men took home awaitls for 
favorite band, duo, or group and fa- 
vorite album ("I I") in the .soul/RA B cat- 
egoi*>', while Pearl Jam was named fa- 
vorite artist in the heavy metaL''hard 
ixK'k and altemati\'e music categories. 

Other winners included Alabama, 
which took home its 14th consecutive 
award for favorite country duo or 
group; Reba McEntire, who won her 
10th consecutive award for favorite fe- 



male counto' aitist: and Shania Twain, 
who won the award for favtuite new 
countiT.' aitist. 

Also winning awards were Michael 
Jackson (favorite i>opiY>ck male artist), 
Luther Vandross (favorite soul/R&B 
male artist). Brandy (favorite 
soul'R&B new artist), Coolio (favorite 
rap/hip-hop artist), and "The Lion 
King" (favorite soundtrack). 

Country legend Tammy Wynette 
was honorenl with the Awai-d of Merit. 

The show, hosted by comedians Sin- 
bad and Jeff Fo.xw'orthy, featured sev- 
eral live performances, including 
Brooks' tribute to the victims of the Ok- 
lahoma City bombing, 'The Change." 
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FOR WEEK ENDING FEBRUARY 10, 1996 HOT100A-Z 



Hot 100 Airplay 



Compiled from a national sample at 
243 stalions are electronically monitored 'i ■ 
sions. computed by Cfoss-referencing exact times i 
is used in the Hot 100 Singles chart. 



by Broadcasl Data Systems' Radio Track service. 
^ (Is/, 7 days a tveek Songs ranked by gross impres- 
f airplay with Artitron listener dais. This data 



i 


a 
i 


z 

o 

S 


TITLE 

ARTIST 'JlStLDlSTRIBLlTlN&LiBEL 




* 

X 


s 
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S 
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TITLE 

ARTIST lULBELTllSTHIBUTING LABtil 




1 


17 


★ * NO. 1 * * 

OWE SWEET DAY 

MCWTYAnTiZaMOtmiAeM lOviaJKbl 


31) 


55 


2 


FOLLOW YOU DOWN 


3t 


37 


26 
1 


HAND IN MY POCKET 

ALAM - AVM^ it I IE ■ - ->LK'A'WT*R t«Jt> , 


2) 


2 


18 


MISSING 

EvtRTIHiNGHUT THE GIRL -ILAM 


3) 


41 


JESUS TO A CHILD 

'ji 1 PI,; M , PAtL liPLAMWORK&GEFFENI 


3) 


3 


26 


NAME 


41 


40 


18 


GOOD INTENTIONS 

TCAD THE yiTT SPROCKET ICOUJMBIAREFRISO 


4 


4 


15 


EXHALE (SNOOP SHOOPI 

WHirNET HOUSTON IP .'A 


42 


42 


14 


BLESSED 

ELTON JOHN IROCKETTSLJLNOI 


S 


S 


20 


BREAKFAST AT TIFFANY'S 

cQpauexAcTTvcniirMwawTERSOorc 


43 


43 


9 


BRAIN STEW 

GREEN r-A, "F.pr:,t 


D 


6 


14 


TIME 

HOOTIE A THE eiOwnSH (ATLANTIC} 


a) 


46 


10 


1 GOT ID 

PEARl JAM lEPICJ 


X> 


7 


18 


ONE OF US 

JOAN OSBORNE (BLUE GMTILLAItlERCURTI 


4S 


33 


17 


NATURAL ONE 

FOIKIMPIOSION LD'.^C'l l^.AI.D 


t 


S 


31 


AS 1 LAV ME DOWN 

SOPHIE B HAWKINS ".OL'JMa!* 


3) 


52 


6 


NOT GON' CRY 

MART J BLIGE apt. lA 


3> 


13 


14 


BE Mr LOVER 

lABOUCME^OA: 


31) 


50 


3 


FEB^ SO COCO ISHOW ME TOUR UVEl 
LINA -.AM.A„i.j iLMuEFiSAL 


m 


12 


12 


WONDERWAU 

OASJSiE.;;, 


3) 


48 


10 


JUSTACIRL 

NOOOUBT TRAnMAiNTEPSCOPEi 


11 


ID 


24 


TELL ME 

GROOVE THEORY if.""i 


49 


44 


21 


DREAMING OF YOU 

SELENA ifM LATIN.EMIl 


12 


9 


23 


FANTASY 

MARIAHCAAEV'CO.i MEilA 


3D 


53 


9 


SANTA MONCAOmlTX DC WOUOe 

EVERCLEAR iTIM KERR.CAPlTOLl 


D) 


16 


13 


THE WORLD 1 KNOW 

OOUECTIVE SOUL i'LANf t 


51 


49 


11 


CUMBERSOME 

SEVEN MARY THREE rMAMMOTHATlANTIC) 


3J) 


18 


12 


NAJAU^MERCHAMT (ELEKTfiA/EEGl 


32) 


56 


5 


IN THE MEANTIME 

SPACEHOCIHIFtSIRtEEQI 


E) 


19 
23 


13 


197S 

SMASHING PUMPKmS .tPG'Ni 


S3 


54 


6 


NAKED 

GOOGOO EKALS il/niC ElUWVARNEP EWX , 


9 


NOBODf KNOWS 

T-'-. ■ R'CI. PPUIECT LAFACEABISIA' 


S) 


69 


3 


CLOSER TO FREE 

BOOEANS -LAPP PEPRiiE 


11 


11 


28 


TIL 1 HEAR IT FROM YOU 

GIN BLOSSOMS A^M 


3D 


63 


3 


DOiN IT 

EL COOL ) fOEF JAW'RAL,1SEANDI 


W 


21 


30 


ROUTOME 

DEL AMITRI (AAMi 


S) 


- 


1 


ALWAYS BE MY BABY 

MARIAH CARET 'COlUMBIAl 


3i) 


20 


15 


HEY LOVER 

LL COOL J r f.- JVV PAL 1^1 ALL 


3D 


66 


3 


HEAVEN BESIDE YOU 

ALICE IN CHAINS ICOlUMBlAl 


M 


li 


32 


ONLY WANNA BE WITH VOU 

HOOTIE A THE BLrn\F)^-t lATLAMIC 


3!) 


68 


2 


PEACHES 

THE PRESIDENTS Of THE 0 S A ICOLUMBAI 


W 


27 


16 


HOOK 

BLUES TRAVELER (A4MI 


w 


51 


39 


I'LL BE THERE FOR VOU 

THE REMBRANDTS lEASTWEST^EEGl 


W 


26 


33 


KISS FROM A ROSE 

SEAL r:pt*A'AP^JEP BHOST 


60 


58 


15 


BEAUTIFUL LIFE 

ACE OP BASE lAR«TAt 


a 


14 


15 


YOU 'LL SEE 

MAOOftNA IMAVERICXWARNER EIPG^ 


(1 


47 


ID 


GET TOGETHER 

BIG MOUNTAIN (GIANTI 


a> 


28 


4 


CALIFOANIA LOVE 

:¥VCffEAT ER EFEAN) R inamtV«fXAIH REM 


62 


59 


4 


PROMISES BROKEN 

SOUL ASYLUM iT jLJMB A: 


2S 


17 


18 


DIGGIN' ON YOU 

U'. li^lAOLAR'bTA; 


<3 


57 


25 


GAMGSTA'S PARADISE 

aXILIOFEAT L V IMCA SOONCTRACKSWCAl 


2t 


24 


36 


CARNIVAL 

NATALIE MERCHANT < Fl EKTRA'EEO 


S) 


71 


2 


AEROPLANE 

RED HOT CHILI PEPPERS (WARNER BROS ) 


27 

21) 


25 


44 


RUN-AROUND 

BLUES TRAVELER (AAMI 


JD 


67 


7 


NO ONE ELSE 

TOTAL IBAD BOY/ARISTA) 


33 


10 


SITTIN' UP IN MY ROOM 

BRANDT {ARISTA) 




s« 


61 


9 


RIDIN' LOW 

LAO FtATURMl(lWVYTRAVLCB(H0U.TV«DOE 


29 


22 


27 


BACK FOR GOOO 

TAKE THAT lAftlSTA) 


17 


60 


4 


TONITE'S THA NIGHT 

KRIS KROSS (RUEFHOUSLCOLUMBlAi 


35) 


3« 


8 


IRONIC 

Al ANl^^ MWISSEnE iT^AVfRICK REPRISE; 


68 


62 


2D 


POSSUM KINGDOM 

TrWEllE'i PS'EPS':,OPr 


31 


29 


13 


GLYCERINE 

BUS'I -PAi i'/A ITFPPtOPEI 


n 


65 


19 


WHO CAN 1 RUN TO 

(iCAPE ihC'SO E;fF<-,T-|r jM9'Al 


32 


31 


13 


BEFORE VOU WALK OUT OF MY UFE 

MONIi A P' AP -,FA, 




70 


70 


7 


SATEUITE 

:iA'.T MAIIItf ,V-. BAND iPPA 


S) 


39 


9 


OON T CRY 

SEAL :jt:.VARNLRSROSI 


2D 


75 


2 


ENERGY 

DEVONE lAlJJA UUOGlLWINGIJE^LIjRr 


34 


32 


25 


RUNAWAY 

JANET JACKSON :A4M 




72 


64 


17 


BUUET WITH BUTTERFLY WINGS 

SMASHING PUMPKINS ,!Pr,:r, 


H) 


36 


18 


ANYTHING 

3T M t'L MUSei 


73 


72 


11 


SOON AS 1 GET HOME 

FAITH EVAN; l&AD BOY ARISTA) 


31 


34 


15 


SET U FREE 

PLANET SOUL ISTRCTLY RHYTHMI 


® 




1 


OHLY^ HAPPY WHEN IT RAINS 


3D 


43 


6 


1 WANT TO COME OVER 

MEUSSA CTKRIDCE (ISLANOI 


35) 




1 


EVERYDAY & EVERYNKWT 

VVETIE MICHELLE (LOUO.HCAI 



(~) Racofds with the yreatest aimtoy yains B 19% BiMboaKVBPI Communications. 



HOT 100 RECURRENT AIRPLAY 







1 


DECEMBER 

COLLECT u'E SOUL lATLANT^ 




1 


2 


WATERFALLS 

TLC LAFACEAFTlSTA: 




2 


6 


1 CAN LOVE YOU LIKE THAT 

A,L .1 ONE BLilZiATLANIIC 




6 


i; 


1 KNOW 

DIONNE FARR^S 'CauMBIAI 




4 


e 


LET ME BE THE ONE 

6LE5SIC UNtlN OF iOULS (EMU 




7 


15 


ALE. OVER YOU 

iivE :RADiOA:;TivE,Mr:A 




8 


3 


YOU OUGHTA KNOW 

ALA'Ift ".CFUaSETTT > LIA'.YTHCXVWRTJEB BROS , 




5 


22 


WHEN 1 COrtlE AROUND 

GREEN DAY REPRISE 




9 


32 


ANOTHER NIGHT 

REAL MCCOY ARISTA 




3 


4 


COME DOWN 

BUSH IIRAOMAINTERSCOPE 




14 


4 


PRETTY GIRL 

JONB TAB YUMflSO MUSIC) 




10 


4 


LUMP 

THE PRESIDENTS OFTHE USA ICOLUMBIA, 




16 


26 


IN THE HOUSE OF STONE AND UGHT 

MARTIN PAGE (MERCURYI 



14 


i; 


32 


YOU GOnA BE 

DES REE lYjj MUSIC 


15 


22 


22 


THIS IS HOW WE DO IT 

MONTELL JORDAN iPMP RAL ISLAND 


16 


25 


122 


TWO PRINCES 

SPIN OOCTOFfS (EPIC) 


17 


12 


13 


GOOD 

BETTER THAN EZRA lELEKTRA'EEGl 


11 


24 


25 


I'LL STAND BY YOU 

PRETENDERS ISIRLWARNtR B«OS > 


19 


11 


12 


SOMEONE TO LOVE 

JON B FEAT BABYFACf PIAS YUMTiSO MUSCi 


20 




U 


LET HER CRY 

HOOTIE A THE BLOWTISH lATLANTICt 


21 


19 


46 


ALL 1 WANNA DO 

SHERTL CRCW (AiM) 


22 


15 


27 


HOLD MY HAND 

HOOI E '. "HI Blo.VF PH '.ATLANTIC 


23 




11 


DON T TAKE IT PERSONAL 

MO'KA 'Pll.Vllr API-.IA 


24 


21 


52 


COME TO MY WINDOW 

MELISSA ETHER CGE : ElA'iD 


2S 


13 


10 


1 WANNA B WITH U 

FUN FACTORY ICUHB EDEbCURBl 



TITLE {Put>lisrier - Licnrain( Of| ] Stiaet Musk Olst 
2D 1979 iQnysb. BMll^ilErti BM) 

79 AucinEDOUTriMQMitKeMmunBHiaiTtiaeM) 

m* 

n lUlTHETWHG$m)WMUIWONTDO)(FTOM 
DONl BC k MEHACC TO SOUTH CCKTRAL.- fade 2 
Etea AS£JV':1*5l rrec, ASC«*Ut«r *j(rtla ASOf) 

17 ANYTHING (Id nerecL Ml 

29 ASIUrMCDOWNtN^Rartni«,ASCAPi«d«iFUe. 

flSCARHt 

31 AUTOMATIC LOVES (CAU FOR LOVE) (0w<9«Can»DCi 
33 BACK FOR GOOD lEMIVtrpn ASCAp]^ 
42 BEAUTIFUL UFEiMteiBMlCwKnW&EMOtt 
11 BEFORf rOU WALK OUT Of MT UFtUKE THIS U» 
Utt THAT (Ami ASOV .-Sabnla ASO>p.tMCasa«a 
BMlOfl a.)(J'«ixl,aAtMIHri,A.SCAP,CARP 
ASOV.T^lfmse, ASOiPi 'AWM. 

8 BEMrL0VERiP<F'^dtni9eainW^QianK«i 

85 eCWARE OF m CREW (FROM A THIK UNE BETWEEN 
LOK AND HATE) (Do^Styte, BHI.'^ BMl'Sni«sOf 

« BLESSED Wtorii k&iv. FflSHns. KXAPW. AbiCAP) HI 
Bl BOOM BOOM BOOM lOK^Stfl&ASCAPi'Zcntia 

ID BREAKFAST AT TIFFANT S CDesp BkeSatneOvK ASCAP) 
47 BULLET WTTNBUTTIRaV WINGS (QrysdK 
BMICimtii m\\ V^A 

39 CARNIVAL ifa(kr<L:hi-Bn)eASUV>> 

59 CAUGHT A LITE SNEEZE iSvwnl And Stane ASCAPI 
88 CELEBRATIOKTAKE rOUR CHANCE im GMI) 

57 CELL THERAI^ \a^>wS r«ve m'3t» Sfvt BWksOt 

fJkb. mt 
78 CRUIS]N':Bef»ii ASCAP) 
« CUMBERSOMEi7U»y3.BKUMietaciMaciieM0»l 
6S MHGER ICcp*n0IO)ntn« 
99 DMKHTDIAEU.OW LEOBCTTER yrmrt B^satla 

*SCtf'ftW>ain Irn ASOf .-W* Treaty, ASCAPi^otx* C 

htert. ASCAPi^Ufed ASCAP,-ljivr Ql ASOIP) HI 
19 DIGGIN' ON rO(Ji:Fc^eM^S»e.BI<<l) HI 
« MEAMIMGOFrOUCEMAmBMQ«scaTir«s 

ASCW.Sw.BMIJHLWM 
M EAST19«iRilNes:^Aa3CkASCAP/M3lh«ASCAP,1)ciari 

N-^oc. BMHtwru. BMtttaiMTC. BMlSonesOl FUiOam. 

mm 

70 ENERGY ^Opiti^ConnO 

87 EVEfTYBOOYBE SOMEBODY lM-W[nl,ASOV.S-noan. 

ASQV^' 

60 EVERYDAY t EVERYNIGHT (Furlonffifev Flo. BMIM &)art 

2 EXHAU<5H00PSW»P) (FROM WAITING TO EXHALD 

BW'Smy So^ BW.fw Fin BHIl WMH 
23 FANTASY (Ftye. ASCAP,^ ASCU>.Uefenil 

ASOmtfOam Intl ASOV^.^m Jwv ASCAP^. NUi & 

CaoonB. ASCWVffi ASCW^ HLVffiM 
SZ FASTUFEOMeASCAf^OwiASCAP.'Befcwnv 

Sulaoa, ASCV/ftarrvbL ASCW/t VM. ASCApF^Swrabcs. 

ASW<%inba.ASCAF?weN 

44 FEELS SO GOOD fSHOW ME YOUR LOVE) (Cyina. 
ASCAPT atsa ASCAPl 

77 FREE AS A BIRD <l«vm Bf«ScnySan^ BU)HL 

40 FU-GEE-mdetS^ttoASCAPfiaivASCW^Mne 
Cnatoi. ASUPiMc^. ASCAP.IMi^ Ma^ ASCAP/EM 
lot ASCApi^^iam Ftem ASCAP HI 

2S GAHGSTA'S PARADISE [FROM DANGEROUS MINOSl (I 
Bof. ASCAP'OBOfEiefi. ASCAPiQno Daclriy. ASCAPilany 

56 GET MONEY %P[a]a.ASCtfAJniu&BMl^ElpBe, 
ASCAP.WASCflPl 

57 GET TOGETHER ilrvniBfftweH 

» GLYCERINE ir'U^UKnWt^iBMbWra-TamBrtnL 

BWTtiirSadii^Elmak} ASCtf^MQM 
5 HEY LOVER (Scdso^i ASCAPjU Coal J ASC*P*lrnaASC« 

vm 

86 WXMEOONVOUIEMCaakbeMl^tnti.eM'ira^ 
L^rd ASOtP.-DA OxtomA BMlOryvte ASCAP.Mni. 

a HOOKiBu^ris^rnVrifi^EMDAm 

B3 I'D UE FOR YOU <AND THAFS THE TRUTH) !»B^sr^ 

9Q (IF YOU'RE NOT IN IT FOR LOVE) I'M OUHA 

HEREI/THE WOMAN IN ME CUmEdw mOavlM.tSCm 

Vim 

36 ICOTID.lOHGROADiynxHlBy^lan)er,ASCAPI 

G3 I'LL BE THERE FOR YOU/THIS HOUSE IS NOT A HOME 

S I MISS VOU (COME BACK HOME) (FROM HEW YORK 
UNDERCOVER) EMAcnl ASCAP.-E l-OtaXf&Jfm 
ASCW't«fc.ASCftnH;¥iBM 
100 INCARCERATED SCARFACES/ICE CREAM (CaRHvGML 

96 INSlNSUrVE :IW>:^).BMLfr»MrSMey,8Ml1W^ 
rtlBW 

97 I REMEMBER (Vanfefpod. BMl'Atrew BMlSiaMn Palndi. 
BHIfnsffi. m^irne fa f^te. BMSuttH Im. BMi; HL 

74 IT MATTERS TO ME iSenntii >Vnbn Grouo ASCAP>Marti 
D. ASOV.iT*w Haien EMlWet W, BM) mAtii 

52 I WILL REMEMBER YOU (FROM THE BROTHERS 
hKHULLENl Cjai'vSuiK-.BfA'Iyife.EM'^xvTuvEtsin. 
iSCJiP^Oave Mefsnda. ASOPifn rtn. SM'TCF ASCAPI 
HLWM 

53 JUSTAGIRL(Krad<Tand(UASCAPI 

71 JUST TAH LET U WWW l»ifl*ssAltx*. ASCAP^ 01 A 
PswJcpalh ASCflP,'<*ro, ASCAP) 

80 KEEPTRYIN' iDeasVvs ASCAPOmw 78 ASOV/Nrm 
ASCAP/Jmp BWScrv, ASW 

38 KISS FROM A ROSE (FROM BATMAN FOREVER) m. 
BMII 

75 LEFLAUR LEFLAH ESHKUSHKA [&tn OMtM MMi. 
ASCAP Do^nut ASCAPShai^cman. ASCDPl 

45 LETS PLAY HOUSE Si^ ASCAP,(mgnV ASCAP) 

» L0VEU4UFEiTMI>>(rtASCAP1)BSiMlgMabASCAPlHl 
90 MAGIC CARPH RIDE if^ilyGcam ASCAP! K. 

3 MISSING iScTTf rmt! BMi: HI 

7 NAME (Soap Metal BMlMdalBlad&eMlfHUviBMl'EM 

Airt. ASCAP.'TuI m) HL 
35 NATURAL ONE (FROM KIDS) OatnxR&tles sol Hfc. 
8MlBruWGBM0 

9 NOBODY KNOWS Doe 9«te,BW^^BMl« ton BMt! 



3illbcxird. 



ax 



RectiTpnts sro titles whicn na«e aoDeareo on tne Hat !00 
cniil lof 20 weeki. and hav* dfoptwO b^iow ih« top 50 



NO ONE ELSE U(vrpr«BBar\ BM»is»iCmte ASCAP, W 

Atrt ASCAP.l«fc, ASCWflOP. ASCAP^Zorfta. ASC«V% 

ConWASCAPIFfvUffiM 
£ NOT GON' CRT (FROM WAHING TO EXHAU) (Ecal 

BW^onySoK^ BMl.fwr(n BMltM ftWowod, BM>VWM 
4 ONE OF US 'Hitw Boy. AiCAfT MJV 
1 ONE SWEH DAY CSw Scre>. m/9xkPx*ei 

M ONLY WANNA B£ WITH YOU Mnca s Ftekjdance To lUb. 



FOR WEEK ENDING FEBRUARY 10, 1996 



Hot 100 Singles Sales 

Compiled fmrr a natiorul sample ot POS (pom of salel equipped letall slores and rack oullels Mtnch report 
numtief 0* units sold Id ScundScafi. Inc. Thts data Is used In EFie Hot 100 Singles cfiart- sauntiScm 



* * NO. 1 * * 



3D 



33) 50 



MACARENA IBAYSIDE BOYS MIX) 



NOBODY KNOWS 



3£) 



W 5S 



DREAMING OF VOU 



IE) 



32) 



1 

3 
4 

> 

7 

w 
w 

12 

14 

IS 

OD 

17 

OS 
B) 

a) 

21 

1^ 
23 
24 
2S 

H) 

27 

3) 

23 
31 

31 

3» 

33 
34 
3S 
31 

? 

C3 Ftecords With the greatest »«s gains. £ 1996. Bi llDoartVBPI Communications and SoundScan, IrK. 



35) 



niEi^,RiATMTr) 



I REMEMBER 



ASCAPEMApriASCM^HL 
S2 RIDIN' LOW (RUoBM) 
31 ROUTOMClFWVsnASCPlHL 
98 ROSEALIX rTtrHMi. BMft 'ABM 
41 RUN-AROUND IBLjk TrsAbi, BMIV*^ BMI) VffiM 
37 RUNAWAY (Btxi. Ice. BMl'EM Afnl ASCAP.TV«eTyrre, 

ASCAP^iWMH. 
29 SET U FREE iNnv Yol Hou». BWWai Head BMNadre 

88 SEXUAL HEAUHG (EM A{iriASCAP,'Qic Pie ASCAP/RC 
RtffiL ASCAP^ aadowod. BW K 

13 SITTIN' UP IN MY ROOM (FROM WAITING TO EXHALE) 

Ileal, m/knt Soni& BMIFck Fltn. BMII vm 

89 SOUTUDEIEMASCAP.'HarnrgDnASCAP/DAMASCAP; 

HL 

27 SOONASIGCTHOMEiOMBBatprefWIanceCarite 
BMLEMaadwodBrMrth Sheet Timl BMllj^QTnte 
ASCAPi'EMAprt ASCAP! HL 
62 STAY1N' ALIVE (OiacpM £0]. ASCAP) HL 
22 TELLME'LA^ASCAPOiXM^KASCAP.'lxpBMl^ 

iiw w-iiiwi) TisM" m\ rtewH 

72 THROW YOUR HANDS UP/GANCSIA'S PARADISE iT-^ 

BML'UseVanety m'tbet ASCAP.^Iab tSCM'/Qi 
Ony. GMl'AI laman 9. »ftMaunce Ronpsoa eMfetfi Ekte 

96 THR0WY0UR$ETINTHEAIR(SaiAss3sns.ASCAPM>L 
ASCAP,^ Fian CB Bcr( ASCAP/GMG. ASOV>) )1 

U T1LIHEARITFROHT0IVF0U0WYDUD0WN 
(Bdrn* Sd nfe. AS(»MUk OdlL ASCtfWmr 
ASCAP,«ntabamalBd ConsokHed. ASCV«« m/ttet* 



Recent, eWNewF/4eipiKes,eMl'<^' San] BOX BMO 
U TIME^lAncafRrtxanailoLcbASCAPiCMlAcitASCVlHL 
1« TONUrSTHANIGHTrSoSoDefASQV.aiAplASCSVV 

OteAitBW'hkitE.i^SMd^One BMKltftaiKGMDH. 
SB TOOH0TrTBcvASCAPBKiDxU/ASCAPMh)Fi«*, 

BMl'SflCOndDecJA- PMLW.vw lamfftane BMO MOM 
SI VISIONS OF A SUNSET (FROM MR WLUWO'S OPUS) 

ISfwii^^rtnckDJ^tise'' H-l.SnoCfFWiiarn.BMiHL 
48 WE GOT FT Jarta BMLHotomr EMl'5ean Tti Myaro" 

M«Iitf . ASCAP.'Zorta ASCAP,'Ff Mac, ASCAP.^awn Qem 

MtMHWWHL 
84 WEVEGOTITGOIN'ONrCImnASCAPiMe^i 

ASCAP/ajtrto ASCAP' 

WHEN LOVE I HATE COLUDE audponRlfcb 

ASCAP ijrfti ASGV^ rtBM 

WHERE DO U WANT ME TO PUT IT m/vi. ASCtf^flyto 

C)nw ASCiiP ^ !fac*MO0d, Wlfi^ n« Bw, BM) HL 
WHERE EVER YOU ARE 'Twd Tufl Enifl. BMkEM 

SlabiMod BMIfHl 

WHO CAN I RUN TO riVamer TamerlaneL BMD WBM 
WHO DO U LOVE :Gradn^ ASCAPW&n^Oni 
ASCAP ZnntoASCAPl'rtBM 
WONOERWALL iScn^ Sim eMkCmAn BMO M- 
WONOER llidailiMi3nde.ASCAn 
THE WORLD I KNOW <.'fliMlM2, BMrWamerCh^ 
BMI) ASM 

YOU'U SEE m. ASCAPAMn Git ASCAP.Oe Four ITvce 

BMllads. J^CAP fto Fwt BMI) IWHH 

YOU REMIND ME Of SOMETHING (Zbnte. BMftMr. 

BMDtffiM 



73 



IS 



80 
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SHANIA TWAIN LEADS JUNO AWARDS NOMINEES 



by Jerry McKen na 

Eleven and counting: For the last 11 weeks, "One Sweet Day" by 
Mariah Carey and Boyz 11 Men (Columbia) has rtsttni comfortably at No. 1, 
wliile Whitney Houston's "Exhale (Shoop Shoop)" (Arista), which was No. 1 for 
itii first chart week, has held a firm grip on the No. 2 spot. Although it may be 
difficult by now to imagine any other title occupjing one of the top two [wsitions. 
it ma>' hapiJen as eai'ly as next week if EvetylhinR But The Girl's "Missing" (At- 
lantic) continues to s)iow significant growth. It L** the only single in the top five to 
post increases in both sales and aii'play. While "Missing" could easily climb into 
the No. 2 si>ot, it is still fai- liehind "One Sweet Day" in o\'erall chait [wints. As it 
now stands, there appears to be no end in sight for "Day's" reign at the top. 

The big NEWS: Uiwn the release of commercial singles for big airplay 
ti-ackii, there ai'e two explosive debuts within the top 20 this week. The Hot Shot 
Debut, at No. 12, is the Gin Blossoms* double-sided hit "Til I Hear It From 
You"/"Follow Vou DmvTi" (A&M). Although "Follow" is officially the new single. 
"Til I Hear It" \s listed first l)ecaufie it Ls receiWng more airplay. In its 28th week 
on the Hot 1(K) Airplay chart. Til I Heai- It" mo\-es down to No. 17 after peaking 
at No. 8 several weeks ago. On the a^iune chart, "Follou'" moves 5^>-:JH in its sec- 
ond week. It is already top five at eight monitoretl stations, including No. 1 at 
\ST)RE Lx)ng Island, N.Y. "Til I Hear It" remains top fi\'e at 20 monitored sta- 
tions, including No. 2 at WMXV New York. The second-highest debut, at No. 20, 
is "K)79" by the Smashing Pumpkins (Virgin). It Is No. 2 on the Mo<iem Rock 
Ti-acks chart and No. 15 in Hot 100 aii-play. "1979" is No. 1 at KRBE Houston 
imd eight other monitoml stations. These two high-debuting singles appear des- 
tined to reach the top 10. 

Greatest gainers: Maiy J. BUge's "Not Gon' Cr>-" (Arista) achie\'es the 
biggest gain in m'ei-all chait points this week, lai-gely on the strength of a miyor 
sui-ge in single sales. It catapult'* 21-<) on the Hot lOO and S>-2 on the sales chait. 
Although more than 15^c of its chail points are fixim sales, "Cr>'" is top fi\'e at se\'- 
en monitored stations, including No. 2 at KTFM San Antonio. Texas. It also re- 
mains at No. 1 on the Hot R&B Singles chart for the second week. 

Also sho\\ing major sales growth, at No. 27, L's the winner of the Greatest Gain- 
er'Sales award, "Soon As I Get Home" by Faith Evans (Bad Boy/ Arista). It too 
deiTves more than 7n% of its points fiT)m sales. On the airplay side, "Soon" is No. 
2 at WTGC Washington. D.C. 

The winner of the Greatest Gainer/Ain'Iay award is "Wonder" by Natalie 
Merchant (Elektra^EG). It holds at No. 24 in a tight region of the chart despite 
i-otation inci-eases at radio. "Wonder" is No. 1 at K\'SR Los Angeles and top five 
at 14 other monilorefi stations. 

They AINT over YET: a few singles lose bullets and move down the chart 
this week despite picking up new aii-play at top 40 radio. Moving 16-17 is "Any- 
thing" b\,- 3T (MJJ/550 Music). It moves ;36-35 on the airj^lay chart and is top five 
at nine monitored stations, including No. 2 at KIIS (Kiss) Los Angele.'i. "Any- 
thing" loses its bullet IxHrause of a (kfreiuse in sales but could easily rebound ne.\t 
week. "Tonight's Tha Night" by Kris Kross (Columbia) at No. 16 and "Natural 
One" by the Folk lmplot>tion at No. ;i5 also lose bullet* but ciiuld relx)und in the 
weeks ahead. 



BUBBLING UNBEB 



HOT 100' 
SINGLES 



* 

i 


* 


o 
t 


TITLE 

AJtTIST (LABELHISTRIBUTING UMIEL) 






1 


CANT BE WASTING MY TIME 

WOUA lc>A 'f Al lOST boy: i.lSlANB 


2 


2 


9 


BROKEN LANGUAGE 

SMUOTHt Oft HUJ !LtH :'^'0^lLt 


3 




1 


NOT A 0R1 EYE IN THE HOUSE 

MEAT LOAt iMCA 


4 




1 


WELCOME 

EHlCA SfRIAON {DU JAWHAL'IStANDl 


i 


4 


; 


OOIN' UP YONDER 

M C HAMAtER IGlAMl 


( 


5 


6 


FUNKORAMA 

RfDMAN i;NTFRSCO'>f) 


7 


3 


6 


TAKE A LOOK 

J'SON (HOLLYWDOO) 


1 


12 


2 


A THIN UNE BETWEEN LOVE & HATE 

H TOWN IJAC UACWARNFft BROS 1 


I 


6 


4 


HOW WE ROLL 

THE BARRIO boyz; iSBKtWI 


10 


14 


2 


MR. KIRK 

d HERO (SMtlL.PROFllEl 


11 


23 


2 


REAL LAfE S"T 

RE* IM TA A DO" A LAflmO rWATLaC BEAr 


12 


11 


3 


TRIGGER HAPPY JACK 

POE ||*^0ER^ *1LA,N^^C^ 


13 


; 


9 


GO WALKING DOWN THERE 

CHRIS ISAAK (REPRISE) 



S 
I 


s 
3 


5 
* 


TITLE 

ARTIST (LABEUOISTRIBUTING UBEEI 


14 


15 


3 


NOT THAT DIFFERENT 


IS 


21 


2 


A CHANCE FOR OUR LOVE 


16 


18 


3 


WHAT 1 MEANT TO SAY 

WA3E HAYES lODLUWBlAI 


17 




1 


HYPNOTIZE THE MOON 

ClAY WAIAER IT. ftSTVYARNER BROS ) 


11 


13 


12 


STILL IN LOVE 

B«IAf« MCKNIGH" .MfOORYl 


IS 


9 


1 


UVIN' PROOF 

G»DUP HOME aONDOYi ISLAND ! 


20 


20 


2 


AUVE 

PEARL JAM lEPIC 


21 




1 


YOU WANT THIS PARTY STARTED 

SCWETHN' E0« THE PEOPl E WAftflEB BfiOS I 


22 




1 


lU SAY QOOCeVE FDR THE TWO or US 

EXPOSE lAHISTAl 


23 


17 


12 


FAIRGROUND 

SIMPLY RED lEASTWESr.EEGI 


24 




1 


COOLIE HIGH 

CAMP LO (PROFILEi 


2S 


16 


3 


AIN'T NEVER GONNA GIVE VOU UP 

PAULA AeOUL iCAPTlVt.VlRGlNl 



Of l.iti ihe lop 25 ungm unatt Ho. 100 

M yet cfiarled- 



(Contiiinf'd fniii/ jHKjv 1) 

be staged at Copps Coliseum in 
Hamilton, Ontario, March 10. 

The Timmins, Ontario, native has 
been nominated in the top female, top 
country female, top entertainer, and 
top songwriter categories. In addi- 
tion, Tw^ain's 1995 single "Any Man 
Of Mine" has been nominated for lop 
single, and her album "The Woman 
In Me" has been nominated for top- 
selling foreign or domestic album and 
top album. 

According to Doug Chappell, pres- 
ident of Mercury/Polydor, "The 
Woman In Me" has racked up domes- 
tic sales of 850,000 units to date. 

Twain might lead the pack of Juno 
nominees, which, like the Grammy 
nominees, is overwhelmingly domi- 
nated by women this year, but the 
country singer is not a guaranteed 
shoo-in to sweep the awards. 

She is squarely head to head 
against six-times-nominated singer/ 
songw^riter Alanis Morissette in the 
top album, top female, top single, top 
entertainer, and top songwriter cate- 
gories. Morissette is also nominated 
for top rock album for "Jagged Little 
Pill." 

Though Twain has achie\'ed sizable 

international stature in the past year, 
Morissette, is burning brightly in the 
spotlight today. "Jagged Little Pill," 
released last May on Maverick, has 
sold 740.000 units in Canada to date, 
according to Stan Kulin. president of 
Warner Music Canada. The album, 
however, failed to (|ualify for the top- 
selling foreign or domestic album 
category; the categorj''s sales eligi- 
bilitv period was Sept. 1, 1994-Nov, 
30, 1995. 

Not to be overlooked is EMI Cana- 
da's Inuit singer Susan Aglukark, 
who has received five nominations, 
including top female. Her album re- 
ceived the nod for top album and top 
aboriginal Canada recording. Her 
song "0 Siem" was nominated for to)) 
single and top \ndeo. 

Receiving four nominations each 
are Celine Dion and Bryan Adams. 
Dion's Columbia album "D'eux" is 
nominated for top album, top-selling 
Francophone album, and top-selling 
foreign'domestic album. Dion is also 
n^iminated in the top female catego- 
!•>'. Adams is nominated for top song- 
writer, top producer, and top enter- 
tainer; his single "Have You Ever 
Really Loved A Woman?" is nominat- 
ed as top single. 

This year's Juno Awards presenta- 
tion w ill be the first to be hosted by 
Canadian veteran artist Anne Mur- 
ray. The EMI Canada songstress 
won her first Juno for "Snowbird" at 
the first Juno show and, in the inter- 
im, she has won 25 trophies. 

"Anne is someone who takes pride 
in being a Canadian and recognizes 
and embraces the reason the Juno 
Awards exist." says Lee Silversides. 
president of the Canadian Academy 
of Recording Arts and Sciences, co- 
producer of the event with CBC-TV. 

Returning to lead the program for 
the fourth year in a row ai-e the produc- 
tion team of executive producer John 
Brunton, director Joan Tosoni, and co- 
producers Martha Kehoe and Sue Bro- 
phy, all of Insight Productions. 

In celebrating its 25-year history, 
Juno organizers have planned what 
may be the show's most impressive 
talent lineup ever. Confirmed to per- 
form are Morissette. T\v~ain, k.d. lang, 
Gordon Lightfoot, Tom Cochrane, 
Jann Arden, the Rankin Family, Our 
Lady Peace, and Murray. 

There is also the likelihood that 
Canadian superstar Bryan Adams 



will iwrform, because Murray will lie 
singing the first single, "'What Would 
It Take," of an upcoming EMI album 
that Adams wrote and performed on. 
Also, both pertbrmers are now man- 
aged by Bruce Allen. 

In addition to the live perfor- 
mances, there will be a 10-minute 
segment of historical footage of Hall 
of Fame inductees David Clayton- 
Thomas (the Shays; Blood, Sweat & 
Tears), Denny Doherty (Halifax 
Three. Mamas & Papas), John Kay 
(SteppenwolO. Domenic Troiano (the 
Mandala, Bush, James Gang, the 
(iuess Who), and ZaI Yanovsky 
(Lovin' S|H>onful). 

For the fii-st time in Juno histoiy, 
organizers have separated the award 
proceedings and Hall of Fame induc- 
tion to fully celebrate Hall of Fame 
inductees. A new separate event, the 
Hall of Fame Gala and Dinner, will 
take place at the Metro Toronto Con- 
vention Centre in Toronto March 9, 
the night preceding the Juno 
Awai'ds. This event will be hosted by 
ex-Guess Who .'linger Burton Cum- 
mings. 

"Insight Productions is filming the 
event with the intent of repackaging 
for later [TV] broadca.'^t." says Sil- 
versides. "[Separating the events] 
now allows us to take a fond look at 
our historj' and our industry' through 
the induction of these five individu- 
als." 

Besides Twain, Morissette. and 
Aglukark squaring off for much of 
the night, this year's presentations 
promise a number of other good 
fights. 

The newcomer categories offer the 
greatest suspense. For best new solo 
artist, Lara Fabian, Ashley 
Maclsaac, Amanda Marshall, Laura 
Smith, and Kim Stockwood will go 
head to head. The best new group 
award will be go to one of the follow- 
ing; Hemingway Corner, Rainbow- 
Butt Monkeys. R.\*mes With Orange, 
Sandbox, or the Philosopher Kings. 
And in the top group category, the 
Headstones, Odds, the Rankin Fami- 
ly, the Tea Party, and Blue Rodeo 
will square off. 

Last year's move of the Juno 
Awards ceremony to nearby Hamil- 
ton (an hour from Toronto) was only 
the second time the event had been 
away fi*om Toronto (in 1992 it went to 
Vancouver). The shift was prompted 
by last-minute labor problems with 
stagehand unions during the previous 
two Juno presentations in Tomnto. 

Despite widespread resenations 
within the Canadian music industry 
about holding the event outside 
Toronto — and particularly in an are- 
na built for hockey — it was the most 
lively and e.xciting Juno presentation 
ever. It was also the first time the 
public outnumbered music industry 
figures at the event (which will be 
again the case this year). 



Bruntnn promises another lively 
show in Hamilton this year. 

Following is a partial list of the 
1995 Juno nominees: 

Canadian entertainer of the 
year: Bryan Adams. Jann Arden, 
Alanis Morissette, the Tragically 
Hip. Shania Twain. 

(■roup: Blue Rodeo, the Head- 
stones, (Ddds, the Rankin Family, the 
Tea Party. 

Female vocalist: Susan Aglukark, 
Celine Dion. Rita MacNeil. Alanis 
Morissette. Shania Twain. 

Male vocalist: Tom Cochrane, 
Colin James, Charlie Major, Mario 
Pelchat. Neil Young. 

Album of the year: "This Child," 
Susan Aglukark (EMI); "Ragged Ass 
Road," Tom Cochrane (EMI); 
"D'eux," Celine Dion (Columbia); 
"Jagged Little Pill," Alanis Moris- 
sette (Maverick); "The Woman In 
Me," Shania Twain. 

Single of the year: "Have You 
Ever Really Loved A Woman?," 
Bryan Adams (A&M); "Insensitive." 
Jann Arden (A&M); "0 Siem," Susan 
Aglukark (EMI); "You Oughta 
Know," Alanis Morissette; "Any Man 
Of Mine," Shania Twain (Mercury). 

Country female vocalist: Lisa 
Brokop, Cindy Church. Patricia Con- 
roy, Shania Twain, Michelle Wright. 

Country male vocalist: George 
Fox, Charlie Major, Jason McCoy, 
Don Neilson, Calvin Wigget. 

Country group/duo: Farmer's 
Daughter, Prairie Oyster, Quartette, 
the Johner Brothers, the Rankin 
Family. 

Songwriter: Bryan Adam.'i, Anne 
Loree, Odds, Alanis Morissette, Sha- 
nia Twain. 

Producer: Bryan Adams, David 
Foster, Chad Irschick, David Tyson, 
Michael-Phillip Wojewoda. 

Best new solo artist: Lara Fabi- 
an. Ashley Maclsaac, Amanda Mar- 
shall. Laura Smith, Kim Stockwood. 

Best new group: Hemingway Cor- 
ner, Rainbow Butt .Monkeys. RjTnes 
With Orange, Sandbox, the Philoso- 
pher Kings. 

Best-selling Francophone al- 
bum: "Beau Dommage," Beau Dom- 
mage (Audiogram); "Bohemienne," 
Marjo (Musi-Art); "Carpe Diem," 
Lara Fabian (Arpege); "C'est La 
Vie," Mario Pelchat (Columbia); 
"D'eux," Celine Dion (Columbia). 

Best-selling album (foreign or 
domestic): "D'eux." Celine Dion (Co- 
lumbia); "Dangerous Minds," sound- 
track (MCA): "No Need To Argue." 
the ('ranberries; "Hell Freezes 
Over," the Eagles (Geffen); "The 
Woman In Me." Shania Tw'ain (Mer- 
cury). 

Hall of Fame Awards: David 
Clayton-Thomas, Denny Doherty, 
John Kay, Domenic Troiano, ZaI 
Yanovsky. 

Walt Grealis Special Achieve- 
ment Award: Ronnie Hawkins. 
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Aa CRIED OUT DENINE WITH COLLAGE'S ADAM MARANO 
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72 


68 


17 


I D LIE FOR YOU (AND THAT'S THE TRUTH) • ♦ MEAT LOAF 

RNEVISOS : .■.--I:'. . ,- ,'|UCA55]3A 


13 


14 


84 


82 


16 


WE'VE GOT IT GOIN' ON 

DROP ''PP' (O.POP M ','-P' -1 P Phi'lHLO.V 


♦ BACKSTREET BOYS 

ICI 10) (Ti.pjE 42329 


69 


d) 


96 


92 


9 


mUE Of m CffiW (HW ■> TWK UNE lETWEa UWlUa HtTH ♦ LEC. (XEW FEAT TMT D t SOUTH ;[i.T!Ei. 
. - " '. - ■ 't'. ■- "^ErP:!; .■iTL'\rt : ' .A'iFL :";;'»"V:-rP;" 


76 


86 


78 


75 


15 


HOOKED ON YOU 

■El:-L:h:i>, p.pPl '. iOL.SHiOLF < KARLIN.A MARTIN.K 


♦ SILK 

JONES) (CXDI IT) ixi ELEKTRA EE'i 


54 


87 


82 


89 


3 


EVERYBODY BE SOMEBODY ♦ RUFFNECK FEATURING YAVAHN 

L:-:--~p:: : L'.^ ■. ' :WILSC^ . ■-|:■AEDR^0^AR:5C^pJEr^KlNS; iCii'l 11 MAWL'.P; ."^ RHYTHM 


82 


® 


92 


95 


5 


CELEBRATION.TAKE YOUR CHANCE 

BASE B '1 i .1 '", .1 P ""i ■l..pr. :.0M 


♦ FUN FACTORY 

ICI lT)i»i CJPP in. ■ ■ , PP 


88 


89 


89 


79 


19 


SOLITUDE 

P FOX '- MPLPl'. 


♦ EDWIN MCCAIN 

ICI :D (V) LAVA 98)41 AT-A!tTIC 


72 


90 


85 


81 


18 


MAGIC CARPET RIDE 

PIZZAMAN N . ::li* 


♦ THE MIGHTY DUB KATS 

ICiiTUX) SM ;E9C!4,PRC^ILE 


58 


91 


91 


86 


17 


AUTOMATIC LOVER (CALL FOR LOVE) 

. -','1 •. . ■:p "HE BEPHPN PPE'HEP^. , 'rtr.C 


♦ REAL MCCOY 

GUlCKMIlOJEGLtTWl ICID, IM 7 , Pp'S'a PpPTt 


52 


92 


83 


87 


11 


FAST LIFE 

BUOtWILO :'l WlifO'.A BEST % jC'IE^ 


♦ KOOL G RAP 

1. IiCOLOtH IE ■. i-p. STREET - E-IP 


74 


93 


87 


88 


15 


(IF YOU'RE NOT IN IT FOR LOVE) I'M OUTTA HEREVDIE WOMAN IN ME ♦ SHANIA TWAIN 

R.Jl>NG£l5TWAIN.R,UNGEl P ^ . P r L'PY I.ASMVIL.E PPZrC* 


74 


94 


90 


93 


10 


EAST 1999 

0 J U-NEEK IBCNE 0 J U NEEK TONY CI 


♦ BONE IHUGS-N-HARMONY 
(C) :D! IT) RUTHLESS 63 32 PEEATIVITy 


62 


9S 


93 


96 


18 


THROW YOUR SET IN THE AIR 

MUGGS . " ■ .! ! : ! FPEEStI 


♦ CYPRESS HILL 

:Ci IM) IT) (X) HUFFMOUSE PBPiJp ■ -H I'.'BIA 


45 


® 


NEW^ 


1 


INSENSITIVE 

ECHERNEY lA.LOflEEl 


♦ JANN ARDEN 

<C) (X) A&M 5S1274 


96 


97 


86 


77 


11 


1 REMEMBER 

TIM i BOB IN f.-CIfrRIS w MORRIS S STKKMAN.T KELLY 


BOYZ II MEN 

BROetNSO*!) EOECli' F/PTIA', PPEPIPP 


48 


98 


94 


83 


12 


ROSEALIA 

ri PClMPHiLri(K,GRlFFIN) 


BETTER THAN EZRA 

(C) [01 (XI ELEKTRA l43P: Epg 


71 


99 


97 




2 


DAUGHTER/YELLOW LEOBETTER PEARL JAM 

p:pi|i-. JAM . ■■E.'i ..|.H lAI/ET hGOSS*PD,MMCCREADY,E,VECOEfi:i ■[ V^J' 77938* 


97 


100 


88 


78 


18 


INCARCERATED SCARFACES/ICE CREAM 


♦ CHEF RAEKWON 

lOfC ,7 . . i --P.i. -EP 


37 



CI) Rtcortlt with Ihe £rea(Ht airpisy ano utts geinj tt)t% week. #VH3eoc<ip avaiiati><ity. •Recording Irxhislry Assn. Of Amenca (RIAA) ce^jfcatim tor sate ol 500,000 units. ARIAA certiti cation tor sM5o( 1 million units, with additional million indicated a numeral tollowing lt« symool. CaAaUg numbei is tor cassette 
Sinfte. 'AUensk indiules catalog number is tot casseQe maxi-stncte. regular cassette smgw unavaitaM. IC) Cassette SJngle ai/»<libility (D) CD singla availability. (M) Cassette maKi-ungK availability (T) Vinyl rrvaxi'VnBit awailabmiy. W Vin/ single availability (X) CO m aii - si ngle sv» lability, t 1996. BilKnard/BPl Commumcatont. 
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Newsmakers 




'Key' Man. Impulsel president Tommy LiPuma. left, has announced the signing 
of venerable pianist Horace Silver. Silver's first release for the label. ' Hard Bop 
Grand Pop," will be out in June. 





There s No Artist Like Holm. 

Benson s Dallas Holm is honored at 
the Regal Maxwell House rn Nashville 
for his 25-year recording career and 
the release of his 30th album. "Face Of 
Mercy." The day was declared "Dallas 
Holm Day" in Nashville by the mayor's 
office, and presentations were made to 
Holm by SESAC and Benson Music 
Group. Shown, from left, are artists 
Steven Curtis Chapman. Twila Paris, 
Holm, and Eddie DeGarmo. 



Spreading The Word. Word Records and Music introduces its country division, 
Word Nashville. The now label s first project, "Common Ground. ' is a )Oint 
venture with Epic Records and features a stellar lineup of country artists. One of 
the tracks is "She Stays. ' written by Andy Landis and performed by Landis and 
Ricky Van Shelton; Landis has co-written a book of the same name with Bettye 
Van Shelton. Ricky's wife, that is being published by Thomas Nelson Word 
Nashville also announced its debu! artist. Brent Lamb. Shown. Irom left, are 
Susan Coker. director of publicity. Thomas Nelson: Jeff Teague, GM.VP of A&R, 
Word Nashville; Andy Landis; Roland Lundy, president. Word Records and 
Music: Bettye Van Shelton; Cliff Audretch, director of A&R, Sony Music Nashville; 
and Scott Simon, senior VP. Sony Music Nashville. 




'World' Music. Mercury's Brian 
McKnight. center, relaxes after 
performing "Every Beat Of My Heart" 
from his gold album "I Remember 
You" on the soap opera "As The 
World Turns. " The song has been 
used on the show for the past several 
months as the love theme between 
characters Mike and Rosanna. Shown 
with McKnight are actors Yvonne 
Perry (Rosanna). left, and Shawn 
Christian (Mike). 




A Box Of Monkees. The original Monkees join Rhino managing director Harold 
Bronson to announce the release of "The Monkees Deluxe Limited-Edition Box 
Set" on Rhino Home Video. The 21 -volume set is the largest video boxed set 
ever. It contains all 58 episodes of the show, a 1969 TV special, several 
Kellogg's commercials and bumpers starring the band, a bonus cassette of the 
original pilot for the show, and a 48-page color booklet. Shown, from left, are 
Monkees Peter Tork and Davy Jones. Bronson. and Monkees Mickey Dolenz 
and Mike Nesmith. 



Gibson's Glory. In recognition of the company's successful past decade, top 
executives from Gibson Musical Instruments were honored at the recent National 
Assn. of Music Merchants convention m Anaheim, Calif, Shown, from left, are 
musician Bernard Purdy, NAMM president'COO Larry Linkin. and Gibson 
partners Henry Juszkiewicz and Dave Berryman 




Rap Is In The Air. Rappers Redman, Erick Sermon, and MC Eiht join 
Ruffhouse/Columbia's Cypress Hill to film the group s video "Throw Your Hands 
In The Air." Shown, from left, are Redman; Sermon; video director McG; MC 
Eiht; and Cypress Hill s Muggs and B-Real. 




Letting His 'Voice' Be Heard. Peter Cetera socializes backstage after 
performing at the Aladdin Theatre in Las Vegas in support of his new River/North 
album "One Clear Voice." Shown, from left, are Ken Weinberg. Cetera s 
attorney; Cetera: Las Vegas mayor Jan Jones; and Glenn Schaeffer. 
presidentyCFO of Circus Circus. 
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OFF THE HOOK 
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72 
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DREAMING OF YOU 
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RUBBERNECK 
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NEW BEGINNING 
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HELL FREEZES OVER 
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THE GHOST OF TOM JOAD 
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ROLLING STONES VIRQN 41040* I10 9a>17 9ej 


STRIPPED 
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WE GOT IT 


76 


91 


30 


53 


13 
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OUT WITH A BANG 
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STEVIE RAY VAUGHAN 1 DOUBLE TROUBLE 
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BREATHLESS 
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WHEN LOVE FINDS YOU 
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105 


IID 


42 


SOUNDTRACK A priority 53959* (109^15 96) 


FRIDAY 


1 



O Albums with the greatest sales gains this week. •Recording Industry Assn. 01 America (RIAA) certification for sales of 500,000 album units (250,000 tw EPs), ARIAA cedlficaiion lor Miipment of 1 million units (500.000 tor EPs), with mulliplatinum titles indicated by 
a numeral following ttie symbol. 'Asterisk indicates LP is availatrie. Most tape pnces. and CO prices lor WEA and BMG labels, are suggested lists. Tape prices marked EQ. and all other CO prices, are equivalent prices, whictt are proiecled from wtvolesate prices. Greatest 
Gainer stiows ctiart's largest unit irKrea&e. Pacesetter indicates OiggMt percentage growth. Heaiseeker impact sitows albums removed frcm Heatseekers ttiis week, ■indicates past or present Heatseeker (ttle. c 1996, Billboard/'BPI Communications, and SoundScan, Inc. 
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-'-1^ Since the beginning of magnetic recording there's one company professionals have found to be as long-lasting as 
Its recording tape: BASF. We've got over 60 years in the business -and tapes that have come out of a vault after 50 years 
vi/orking as if they were fresh out of the box-to back that up. When you choose BASF you can count on an audio tape vi/ith no 
sticky mess, no rough winds and no fuss. And that same attention to quality and dependability applies to our full line of digital 
audio media. So when you're ready to commit your music to tape, pick a tape and a company you know will stick around. 

Xhe first namo in magnetic tape. 




BASF 



Billboard. 20Q 
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CHART 


ARTIST TITLE 

LABEL A NUMBER'dSTFHBUTIWi LABEL (SUGGESTED LIST PR^E OR EQUIVALENT FOR CASSETTEjCO) 


PEAK 
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THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS, ON 
CHART 


ARTIST TITLE 

LABEL 4 NUMBER'DISTRIBUriNG LABEL (SUGGESrED UST PRICE OR EOUWALENT FOR CASSEnttDl 


PEAK 
POSITION 


109 


99 


102 


51 


^SR!^.^Vffat5 98.B ^"'^T ''^^ YOU: A COLLECTION 


13 




IM 


146 


125 


20 


BLACKHAWK • arista I8?92 110 9al5 981 


STRONG ENOUGH 


22 








143 


130 


97 


TIM MCGRAW A' CURB ;7659(9.9ai5 98) 


NOT A MOMENT TOO SOON 




110 


lOo 


96 


28 


■'™/n268-,1*M 110,98,16 9BI "^^^ ^^^^ "^^^^ 


2 




1 




ise 


154 


166 


95 


SARAH MCLACHLAN A HETmETKie7?5AnsiA(9M1598]n 


FUMBLING TOWARDS ECSTASY 


50 


111 


102 


88 


12 


THE CLICK SICK wio n 4l662.'Jiv£n0-9e.'l!.,9e) GAME RELATED 


21 




m 


174 


185 


9 


JOHN HIATT CAPITOL 33416(10,98/15 98) 


WALK ON 


48 


112 


97 


90 


32 


"Ic"^ I2^9?^32 981 HISTORY: PAST. PRESENT AND FUTURE BOOK 1 


1 




lit 


140 


121 


13 


DWIGHT YOAKAM • REPftlSE 48051/WARNER BROS I10.9aae.9e) GONE 


30 


(E 


119 


117 


14 


BOB SEGER & THE SILVER BULLET BAND ,t'c a uvc:TrRv 


27 




IM 


172 


190 


40 


WADE HAYES •COLUMBIA e&412 19 98 Eiiis 98) n OLD ENOUGH TO KNOW BETTER 


99 












160 


158 


167 


113 


MARIAH CAREY A^ COiUUBIA 53205* 110 98 E(i'18 98! 


MUSIC BOX 




114 


103 


101 


25 


SOPHIE B. HAWKINS • COLUMBIA &33O0I10 9BEC11698) WHALER 


65 




1 


115 


107 


lOO 


It 


LISA LOEB & NINE STORIES • GEffEN 2l73t (10.90^16961 TAILS 


30 




161 


168 


161 


255 


ENIGMA A' CHARISMA a622A'VIRC^IN (9 9a 13 98) 


MCMXC A.D. 


6 










* ★ * Greatest Gainer ★ * * 






162 


159 


152 


215 


PEARL JAM A' EPlca7S&7> 110,98 EQ'l& 98in 


TEN 


2 


m 


165 


180 


3 


SPACEHOG MiFli^iRE 6l8K'rEGno9a.l5 9«; RESIDENT ALIEN 


lie 




163 


166 


160 


31 


LORRIE MORGAN • BNA66£Ogll0 9B'15 98) 


GREATEST HITS 


46 


117 


118 


108 


11 


SILK tlEKTRA felM^itEG Il0 9a'16 9SI SILK 


46 




164 


15« 


155 


46 


ANNIE LENNOX A arista 2S7L7II09B'16 98) 


MEDUSA 


11 


m 


132 


Ml 


206 


ENYAA' REPRISE 26775.WARNtR BROS n09a'16,98) SHEPHERD MOONS 


17 




165 


16« 


148 


15 


VARIOUS ARTISTS tommv boy 1136 ho 9B15 98) 


JOCK ROCK VOLUME 2 


121 


(ni; 


123 


139 


17 


TERRI CLARK MERCURY NASHVILLE &2e991 110 98 EO'lS OSl Bi TERRI CLARK 


119 




166 


141 


123 


14 


TOAD THE WET SPROCKET COLUMBIA 67394 110 98 Ea'15 96) IN LIGHT SYRUP 


37 


120 


116 


106 


13 


EIGHTBALL 1. MJG suave i5?!-wiATiviTr(i0 9e-l6 9B( ON TOP OF THE WORLD 


8 




167 


162 


173 


8 


VARIOUS ARTISTS SPARROIW 51516 (15 98(17 98) 


WOW-1996 


144 


121 


108 


103 


9 


EAZY-E HUIHUSS ■:CSJ4PRtORIIV (10 ?&'16.98) ETERNAL E 
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(M 


RE ENtm 


101 


CELINE DION A ' 550 MUSIC 575S5tPK: 1 10,98 E»16,98) 


THE COLOUR OF MY LOVE 


4 


122 


121 


122 


IB 


GERALD LEVERT & EDDIE LEVERT. SR. • p^^^ER AND SON 

EA'iJA-ES- olH^/i EEGdO WIS 98) 


20 




169 


177 


199 


5 


JOE DIFFIE EPIC 67405 1)0 98 EU'l59a) 


LIFE'S SO FUNNY 


167 














170 


151 


169 


219 


NIRVANA A COC 24425'iGEFf EN (10 9!t')5 98 


NEVERMIND 




123 


110 


115 


69 




6 




1 


124 


124 


138 


19 


JUNIOR M.A.F.I.A. UNPEASBKJ etAI 92614'i'AG (]0 9a'1 5 9BI CONSPIRACY 


8 




171 


169 


131 


19 


AL GREEN ihe mom stuff sosoocapttol i)0 98'16 98) 


GREATEST HITS 


127 


125 


113 


94 


11 


MEAT LOAF A inai iio 981 WELCOME TO THE NEIGHBORHOOD 


17 




172 


149 


137 


9 


SOUNDTRACK wali Disney 60883(io9&'i6 98) 


TOY STORY 


94 


12t 


120 


175 


U 


THE MAVERICKS MCA 11257* Il0.9ei15.9ei MUSIC FOR ALL OCCASIONS 


53 




173 


181 




2 


FOR SQUIRRELS 550 MUS]C 6/)5atP)C (7 98 Ea'l! 98)B 


EXAMPLE 


173 


127 


117 


118 


103 




2 




174 


164 


153 


35 


CHRIS ISAAK • REPRUE 4584&VYARNER BROS. (I0,9CK15.98F 


FOREVER BLUE 


31 


128 


131 


128 


12 


GROOVE THEORY E^C 57421- (lo 98EQ'l5.9ei GROOVE THEORY 


69 




175 


155 


150 


44 


REAL MCCOY A arista 18778(10.96/15-98) 


ANOTHER NIGHT 


13 


(m 


135 


129 


70 


BRANDY A ' AILANIic 826ia'AG (9 98,-1 5 98) BRANDY 


20 




176 


178 


197 


38 


2PAC A (NIERSCOPE 92399VAG (9.9&l6.9e) 


ME AGAINST THE WORLD 


1 


130 


111 


78 


28 


BETTE MIDLER • ATLANTIC 82S23;AG (10.98,16 9B! BETTE OF ROSES 


45 




177 


171 


170 


63 


ABBAA POLr0OR5l70O7.1SLAND(I0-9&l6,96) 


GOLD 


63 


131 






115 


TOM PETTY & THE HEARTBREAKERS A* rRFATF<;T u\r^ 


5 




178 


167 


156 


65 


NIRVANA A' DOC 24727',CEfFEN ||09&16,981 MTV UNPLUGGED IN NEW YORK 


1 


MCA iD8;3a09a'17 98; 






179 


175 


172 


4 


3T M)J/550 MUS)C 5745<:rtP)C (10 96 EQ/15 981 ■ 


BROTHERHOOD 


172 


132 


125 


146 


3 


KENNY WAYNE SHEPHERD Gi*NJii':.;i,-rt(i(WERBB05 nC9&l59eiBI LEDBETTER HEIGHTS 


125 








180 


179 


184 


9 


PHYLLIS HYMAN PIR 11040700 1109&'I6 98) 


1 REFUSE TO BE LONELY 


67 


133 


115 


114 


41 


RUSTED ROOT • MtRCURr 522713 (9 96 EQ lS WiB WHEN 1 WOKE 


51 














184 




22 








134 


114 


109 


29 


SHAGGY • VIRGIN 40158* no Q&lb.gei B00MBAST1C 


34 




181 




MICHAEL W. SMITH • REUf4JON83953.AR)STA))0 9&15 98 


I'LL LEAD YOU HOME 


16 


135 


122 


131 


16 


SOUNDTRACK CAPitol 32617 Il098fl6.9ei CLUELESS 


49 




182 


157 


99 


3 


VICTOR ATLANTIC 82852/AG ( 1 0.98/1 5 98) 


VICTOR 


99 






























136 


128 


149 


7 


y*"'E°^^^*cI!fo^^^^^ FUNKMASTER FLEX: 60 MINUTES OF FUNK 


108 




1>3 


153 


192 


)6 


K.D. LANG • WAf/NER BROS 4E034- (10 9^16 98) 


ALL YOU CAN EAT 


37 








114 


189 


183 


21 


RAEKVWW GUEST STARRING TONY STUIKS IGHOST FACE KIILEKI • nNl V HI III T 4 (1 iniN 1 iNl 

LOUD 66663-flCA llO 9ftl6 981 ' - 




137 


127 


119 


14 


AARON TIPPIN RCA 66740 (9 98^15 98! TOOL BOX 


63 




4 


131 


138 


120 


35 


SOUNDTRACK A' wait dknev 60B74 iio saiew) POCAHONTAS 


1 




185 


183 




11 


VARIOUS ARTISTS COLO front 6186 I8 9a i4 981 


CLUB MIX '95 VOLUME II 


142 


139 


109 


92 


8 


SPICE 1 Jivrfli5a3ii09a/i696) 1990 SICK 


30 




dD 


RE'ENIRV 


32 


BRUCE SPRINGSTEEN A- COLUMBIA 67060' (10 98 E(i l6 9 


ai GREATEST HITS 


1 


140 


134 


143 


174 


QUEEN A H0LLYWOO[)t!2651109a'16,9e) GREATEST HITS 


11 




187 


176 


171 


40 


VARIOUS ARTISTS CLASSIC DISNEY VOL. 1 

WALI DISNEY 60865(10.98/16 98) ^t-"^-^-^ ' ^^i- > 


60 YEARS Of MUSICAL MAGIC 


95 


141 


142 


144 


99 


NINF INrH NAII ^ A' MnTHiNr.rTuTiiiiiFBvrw* a9W.<u: iinwuif^ofti THF nnWNWARD <^PIRAI 


2 




188 


152 


133 


17 


CANDLEBOX • MAVER)a( 45962*.(WARNER BROS 110 9&16 98 


LUCY 


11 


142 


139 


135 


100 


iMrini A rKIVAl t MUbiL 0£l IQ ( iU 1 3.^0 7 LI V t /^ 1 1 n C MVj-n\7r ULIO 


5 




OE) 


RE ENIRI 


6 


JARS OF CLAY ESSENT)AL5)IVERT0NE 4l5B3'jrvT (10 9815 98 


■ JARS OF CLAY 


146 






162 


58 




9 




190 


161 


151 


29 


LUNIZ • NOO TRY8E 40523 19 98 13 98) 


OPERATION STACKOLA 


20 


144 


130 


124 


12 


RONMir RAITT rftmrni la^rvk n j OR.'^t^ oai ROAR TF^TFPl 


44 




191 


163 


136 


34 


SOUNDTRACK A'' ATLANTIC 82759'AG ( 1 0 98 1 7 98 


BATMAN FOREVER 


5 






132 


IS 






















145 


133 


MARTINA MCBRIOE liCA teS09 (9.9S:I5.98| WILD ANGELS 


77 




192 


186 


177 


100 


SHERYL CROW A' AiM 540126 (109^16 98)9 TUESDAY NIGHT MUSIC CLUB 


3 


14« 


147 


147 


43 


ELTON JOHN A rocket 5?691&isiand 110 9&I6 98i made IN ENGLAND 


13 




















(HD 


RE EKIRY 


86 


SOUNDTRACK A'" WALT OISNFi' 60658 ( 10 9El(l 7 96) 


THE LION KING 


1 


147 


137 


145 




THE PHARCYDE ptliciDiis vinyl 3f>lo?',€APiroi (9 98/15 98) LABCABINCALIFORNIA 


37 














9 




194 


200 




29 


VARIOUS ARTISTS • TOMMY eoY 1100(109815.98) 


JOCK ROCK VOLUME 1 


79 


141 


148 


158 


123 


MELISSA ETHERIDGE A ISLAND B48660 II0.9B/I6.93I YES 1 AM 


15 












195 


173 


159 


18 


SOUNDTRACK • unoeriworld 32438.CAProi (9 9»l3.9e) 


DEAD PRESIDENTS 


14 










°'!'™??3\!«f'»'^f'^o" ''"*NTOM OF THE OPERA HIGHLIGHTS 










149 


145 


157 


310 


46 




(HD 


NEW^ 




JERALD DAEMYON GRP 9629 19981 6.96lH 


THINKING ABOUT YOU 


196 


ISO 


136 


134 


89 


OFFSPRING A' epitaph BW32' 18 9aia 981 ■ SMASH 


4 




197 


180 


186 


5 


TERRY ELLIS EASTVYEST 61857,<EEG110.9&T69e)H 


SOUTHERN GAL 


116 


151 


126 


127 


24 


BRIAN MCKNIGHT • uERCURi 528280 (10.96 EIVI5.9ei 1 REMEMBER YOU 


22 




198 


191 


182 


13 


SIMPLY RED EASIWESl 61853<E£G(t0 98<T5 981 


LIFE 


75 


152 


144 


140 


82 


SOUNDTRACK A" fptc sounOIHAi 663?9tPlC (15 » lain 961 FORREST GUMP 


2 




199 


192 


178 


9 


MYSTIKAL e«3 BOY 41581<JIVE (10 9aT5 98) B 


MIND OF MYSTIKAL 


103 


m 


170 


187 


16 


GARBAGE ALMOSouNDseO0O4'XiEFrENilO9&i698iB GARBAGE 


127 




200 


197 




102 


ACE OF BASE A' ARYSTA 18740 (9 98 15.98) 


THE SIGN 


1 



TIP ALmn A-z (LBTD BY jumns) 



AbtH 177 

woe 85 
ActOIBa»e 44.200 
Alice h Chains 32 
TohAntOi 2 

TlwBeMM 45 

BlAGknMk tS4 

Blues Traw*f 19 

Michael BolUyi 46 

Bone Thugs- M Karmany 36 

SoyzllMen SS.dO 

Brandy 129 

Gartti Brooks 18,51 

Bush 6 

CandleCm 186 

MsnahCafey 4. 160 

Tfscy Chaoman 76 

TemClafh 119 

Tha Click 111 

ColleaiwSoul 42 

Cooln 22 

Trie CrBobernu 123 

ShvylCrow 192 

Cypress Him 63 



IheD.OC, 30 
JtnVl DMmyon 196 
O'Aneelo 59 
DC Talk 81 

Deep Blue Scxnething 49 
OelLeDpard 40 
JoeDittie 169 
Celine Oon 168 

Ea9« 77 
EaryE 121 
Eightball & MJG 120 
TewyElH 197 
Erngma 161 
Enya 9.118 

Mtiiua Elhendge 34. 148 
Faith Evans 78 
Everclear 35 
Everyltvne But T^le Girl 68 
FooFignters 97 
For Squirrels 173 
Jeff FoDrtwuriy 92 
Kenny G 104 
Garbage 153 
Genivs,CZA 105 
VirKeGill 28. 107 
GoodwMob 79 



Goo Goo Dolls 27 
AIGw 171 
Green Day 23. 127 
Groove Theory 128 
SopfM B. Hawkins 114 
Wade Hayes 159 
Don Henley 62 
JohnHiatt 157 
FaittiHril 31 
Hoolw a The Blowlish 8 
Ptfyllis Hyman 180 

Immature 90 
Chrtshaak 174 
Michael Jackson 112 
Alan Jackson 1 1 
Janet Jackson 33 
Jars Of Clay 189 
Jodeci 110 
Elton John 146 
Ouincy Jones 38 
Junior M.A.F.LA. 124 

R. Kelly 12 
Kom 72 

Alison Krauss 109 
KrIsKross 21 



La Bouche 57 

k.ij. Ung 183 

Tracy Lawrence 37 

Arwie LenrOJ 164 

Gerakl Lev«d A Eddie leven. S/. 

122 

live 52 
IL Coot J 20 

Lisa Loet> & Nir>e Star«s 1 1 5 
Patty LoMiR» 98 
lunii 190 
Madorwia !7 
Dave Mattriews Band 26 
The MavencKs 126 
Mailina McBnde 145 
RetM McCntire 66 
TimMcGrsw 48, 155 
Brian McKnight 151 
Sarah McLachlan ] 56 
MeatLoat 125 
Natalie Merclwnt 15 
MetaHica 106 
Bene Midler 130 
Monica 39 

John Michael Montgomtiy 87 
Lonie Morgan 163 
Alanis Moriuene 3 



Van Mornson Wilh Georg« Fame & 

Friends 69 

DavK) Lee MiMp^y 100 

Mysbkal 199 

Nine inch t4a<K 141 

Nirvana 1 70, 1 78 

Ho Doubt 70 

Oasis 5 

Oflspr.1^ 150 

ORIGINAL LONDON CAST 

Phanlom Of The Opera HflhlipHs 

149 

Joan Osborrw 13 
OzryOsboume 43 
Pead Jaim 162 

Tom Petty & The Hearlbreakers 131 

The Pharcyde 147 

The Presidents 01 Tfie United State 

Of America H 

Queen 140 

Raehwon Guest Starring Torry Slarks 
(Ghost Face Killed 184 
Bonnie Raili 1 44 
Rancid 67 
ColhnRave 93 



Real McCoy 175 
Red Hot Chill Peppers 60 
Ihe Tony Rich Protect 89 
Roiling Stones 84 
Ru^ed Rool 1 33 
Sade 143 
Seal 47 

Sob Seger & The S'lwr Bullet Band 

83. 113 

Selena 74 

Seven Mary Ttme 25 

Shaggy 134 

Kenny Wayne Shepfwd 132 
Silk 117 
Sfverchsir dl 
Stmpry Red 198 
Snu)Shin£ Pumphire 10 
Michael W. Smith 181 
Soto 65 
SOUNDTRACK 

Batman Forever 191 

Clueless 135 

Oaneenws Minds 56 

Dead Man walkx^ 61 

Dead Presidents 195 

Ooni Be A Menace To South 

Central .. 24 



Forrert Gwmp 152 
Friday 106 
Friends 88 

From Dusk TiU Dawn 94 

The Lion Kms 193 

Mortal Kombat 54 

Ml Holland's Oput 64 

Pocahortas 1 38 

Pulp Fiction 50 

Toy Story 172 

Waitir« To Exhale 1 
Spocehog 116 
Spice 1 139 

Bruce SpnnBSteen 82.186 
George Strait 102 
Tha Oogg Pound 29 
Aanxi Tippin 137 
TLC 16 
Toad The Wet Sprocket 166 
ToadiK 75 
TrawisTntt 95 
Shama Twain 7 

VARIOUS ARTISTS 
Clauc DisrwyVol 1 60 Years Of 
Musical Maei 187 
Club Mix '95 Volunw II 185 



Funkmaster Flet: 60 Minutes Of 
Funk 136 
Jock Jams Vol . 1 58 
Jock Rock Voturrw 1 194 
Jock Rock Volume 2 165 
MTV Party To Go Volume 7 101 
MTV Party To Go Volume 8 53 
Saturday Moming Cartoons Greatesi 
Hits 86 

Tapestry Revtsited: A Inbuie To 
Candle Kine 91 
Wow 1996 167 
Slpw Ray Vatighan & OouUe TiQuOte 



Clay Walker 96 
Bryan While 99 
White ZombM 73 
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sting Set To Get 
Worldwide Pusli 



N'EW YORK — Ai* big a.s Stiiig ia m 
Lhe U.S., two-thirds of liis sales come 
from the rest of the world. 

"Sting is an international super- 
5tai\ so we i-eally ha\'e to take into 
aecount the woiidwide market with 
e\er>' decision we make,'" saj-s Mar- 
tin Kierszenbaum. international 
rnaiiieting dii'wtor for A&M. 

So when Sting s new album, "Mer- 
:\iry Failing." comes out in Mai-ch. 
it's understandable why A&M's In- 
Lemational department tlirilleti to 
[lave its strongest promotional tool 
i>n hand — ^the man himself. 

Sting's 18-month world tour 
^pens March 9 in Amsterdam, per- 
fectly positioning the artist to appeal 
tx) Kum|X'an media and retail imme- 
[iiately after the album anives in 
stores. "Merairj" Falling" comes out 
wen.'^vhere but the 1 J.S. March 4; its 
American release date Is March 12. 

"We're .so pleased we have the 
aitist playing in the market when 
Lhe album is released. You normally 
flon't have that luxur>',*' says Kiei"- 
szenbaum. 

Sting haj* already done European 
print press prior to the album's re- 
lease. A&M is now in the process of 
booking a number of EurojK>jm tele- 
vTsitm and radio apixjarances bajsed 
around his touting schedule. 

A&M*s international department 
has iilso prt'i^i-ed an (»|)en-ended au- 
interview that features Sting 
Liilking alKuit everj' track on the al- 
lium. RiKlio stations utU \ye supplied 
rtith the disc and a transcript so they 
can tailor a siK'cial to their individual 
tnar'ket. "This is (leil'ect for the tem- 
tories, like the Latin iVnieincan niui'- 
ket, that he \wn't get to until later in 
Lhe tour," sa>'s Kiei^uK^nbaum. 

The fii-st single from the album, 
"Let Yom- Soul Be Yom- Pilot," went 
to worldwide radio Feb. '^. Unlike 



A&M UPLIFTED BY STING'S 'FALLING' 

(Continued fnpit fxige 1) 

Sting has more of a foothold at 
adult contemporary radio. "I think 
one more good solo album and he'll 
be a core artist at our format," says 
Pat Paxton, PD at KHMX Houston. 

WTien it comes to picking singles. 
Sting leaves the choice to A&M. "I 
used to know what would be a hit 
single and what wouldn't, and now I 
haven't the faintest idea," he says. 
"1 think I've been very lucky in my 
career in that popular taste has 
coincided with what I thought was 
cool. But I have to prepare myself 
for the day when what I think is the 
right thing to do doesn't coincide 
with popular taste." 

That day seems quite far away. 
Sting's last studio album, 1993's 
"Ten Summoner's Tales," has been 
certified triple-platinum by the 
Recording Industry Assn. of Ameri- 
ca, tying it with his 19S5 solo debut, 
"The Dream Of The Blue Turtles," 
as his most successful release in the 
U.S. His 1987 album, . .Nothing 
Like The Sun," has gone double- 
platinum, while 199rs "The Soul 
Cages" and I994's greatest-hits col- 
lection have both sold more than 1 
million units each. 

"The new album will be a top 10 
record for us for at least half a 
year," predicts Dennis Agreski, 
general marketing manager for mu- 
sic at Lechmere, a Woburn, Mass.- 
based electronics superstore chain. 
"We're more of an adult shopping 
area than a lot of retailers. I expect 
it to perform e.xtremely well for us." 

As pleased as A&M may be that 
Sling has .such a following among the 
VH 1 crowd, Pollak stresses the label's 
belief that Sting's audience extends 
beyond that older demographic. 

"We're not going into this auto- 
matically assuming that he's just 
VHl or just this or just that, be- 
cause every one of Sting's albums 
has new opportunities and you have 
to be able to present that to every- 




body without just assuming that 
only VHl would be interested," says 
Pollak. "His fans range from the 
late teens and early 20s on up. If we 
jusl stuck with a target audience, 
we'd be disregarding a huge core of 
Sting fans." 

To reach as many [jotential record 
buyers as possible, A&M has booked 
Sting for a number of television shows 
that appeal to all different consumers. 
He will be on "Saturday Night Live" 
Feb. 24. He is also taping interviews 
for "Live With Regis & Kathie Lee," 
"CNN." and "Good Morning Ameri- 
ca" that will run closer to the album's 
release date. Sting will appear on 
"Late Show' With David Letterman" 
April 10. 

In addition to TV appearances, 
A&M is also buying a slate of ad 
time on cable and broadcast chan- 
nels to promote "Mercury Falling." 
"His fans might not necessarily lis- 
ten to the radio." says Pollak, "so 
we're going to have the most con- 
certed TV (ad] effort we've had on 
one of his projects." 

Following a European tour. Sting 
will begin a summer U.S. outing in 
June. He is booked in America by 
Frontier Booking International. 

It may have been three years 
since Sting has had an album of new 
material to tour behind, but he's 
been represented by a dazzling ar- 
ray of side projects in the interim. 



CHINA, JAPAN FACE POSSIBLE TRADE ACTION 



(Continued fmni paqv .'t) 



Mercury Falling's' Songs 

Following is a track listing of the songs on the U.S. version of Sting's 
March 12 A&M release, "Mercury Falling." All songs were written by 
Sling, except "La Belle Dame Sans Regrets," which was co-wiitten by 
Sting and his guitaiist Dominic Miller. 

• "The Hounds Of Winter.*' A dreamy, textured tale of a man wiiose 



many other artista who g») to differ- 
ent lenitories with different ti*acks. 
Sting ha-i singles iuid videos that tuv 
often the i^^ame WTiridwide. 

"Releasing the single on the same 
date gives us a unified, complete 
wiifHdwide plan on Sting. That's real- 
ly imi;»ortant,'' says Kierszenbaum. 

However, not ever\^hing is the 
same thi-oughout the world. 

The intecniitional release (-ontiiins 
the same songs as the U.S. album 
plus a special bonus time called "25 
To Midnight" — a bouncy, fidgety, 
grabber of a track about a train- 
bound lovable loser of a musician 
who has 25 minutes to travel \:> miles 
and httok up with his long-suffering 
girlfriend or she'll leave him for 
giKKl. ("25 To MifiniglU" will l>e a B- 
HidetoaU.S. single.) 

In order to distingui.'^h it further 
fram the U.S. veraion. the interna- 
tional edition of "Metvury Falling" 
jils<» features a differently eoloiwl al- 
bum cover. 

"It's just a way t« givp Romething 
siK?cial to the international market- 
place. It's something to rally around 
the outposts, a special package for 
retiiil." says Kierszenbaum. 

Sting, who is booked by MPI in 
EuiTfiH?, will continue his lour of the 
(.'ontinent until late spring. After a 
U.S. summer tour, he will play in the 
U.K. In 1997. he will perform in 
Southeast Asia and Austi-alia. 

Thb* tour will take Sting to s<jme 
miU'kets he's never pla^x-ed Iwfore, in- 
cluding Moscow and several other 
Fastrm Run)[x'an cities. 



governments have made firm decisions 
about piracy." 

Berman added, "Do you know what 
the Chinese response was [to the nego- 
tiators] to the joint-venture offer? 'We 
alrea{iy have joint ventui-es; we don't 
need you." Meaning that the I piracy! is 
going to continue. So, I'm not happy." 

Earlier in January. Western officials 
had been hopeful about future 
progi-ess after ('hina closed six suspect 
plants and hit alleged pirates vvilh mjus- 
sive fines (Billboard, Jan. 20). 

In the meantime, Kantor, frustrated 
by Beijing's slow-moving enforcement 
of its trade agreement with the U.S., 
may be forced to haul out sanction 
threats against China. "We're deadly 
serious about this," Kantor said in a 
prepare<l statement is.sue<l Jim. 22. 

()n Jan. 30, membei-s of the Republi- 
can Entoi-tainmont Task Force, letl by 

Rep. Sonny Bono, R-Calif., met vsith 
Kantor to discuss possible sanctions 
against China. Meanwhile, Sen. Bar- 
bara Boxer. D-Calif . urged Pi-esident 
Clinton to toughen the trade stance 
with China in a letter to the White 
House dated Jan. 29. 

Kantor is also threatening to take 
Ja{)an before the WTO for its failure to 
protect pre-1971 U.S. recordings, 
many of w-hich appear on lucrative 
comt)ilation albums released by Japan- 
ese labels. 

"Japan's failure to correct this mat- 
ter by Jan. 1 . . . would appear to give 



the U.S. no other recourse," Kantor 
said. 

In announcing results of a Special 
."JOl (trade law) review Jan. 19. Kantor 
stated that Japan's unwillingne.ss to 
pi-olect the pre-1971 recitrdings would 
breach that country's Trade Related 
Intellectual Property obligations. 
TRIPs, a provision of the WTO. applies 
Article 18 of the Berne Copyright Con- 
vention, known as the "retixtactive pi-o- 
lection" i-ule. Japan is a Berne signato- 
n.' and a WTO member. 

Although the Recording Induslrj' 
Assn. of Japan has yet to take an offi- 
cial position on Kantor's action, an 
RIAJ spokesman points out that 
rolling back the protection period 
would help Japanese record compa- 
nies, esi)ecially in terms of their for- 
eign catalog preduct 

Foi*eign rcpertoii-e accounts for the 
vast majority of unauthorized but legal 
pmduct sold in Japan, as a quick .stroll 
through any busy Japanese shopping 
area demonstrates. 

Cheaply packaged compilations fea- 
turing .such acts iis Elvis Presley, the 
Beatles, the Beach Boys — in fact just 
about anybody who had a hit in the '50s 
and 'tiOs— sell for 1,000 yen ($9.40) or 
less, comjiared to the reughly 1,500 yen 
($14.15) charged for import albums 
and the 2,500 yen ($2;i.fi0) for foreign 
product pi-essed in Jaj>an. 

"Many Japanese record companies 
iCovliufK'd i)ti paffc 90) 



He's currently on the soundtracks 
of both "Leaving Las Vegas" and 
"Sabrina." In the last few years, 
he's performed with Bryan Adams 
and Rod Stewart on the chart-top- 
ping "All For One," appeared on 
Leonard Cohen and Jimi Hendrix 
tribute albums, recorded with Tam- 
my Wynette for her duels album, 
learned Gaelic phonetically so he 
could sing with the Chieftains, sung 
with Luciano Pavarotti. and re- 
corded a track for the upcoming 
"Nova Bos.sa: Red Hot + Rio" AIDS 
charity album. And that just skims 
the surface. 

"I have a real problem sajing the 
word no," says Sting with a laugh. 
"People ask me to work for Ihem, 
and I just have to say, 'OK, I'll give 
that a go.' I also like being a jour- 
neyman, being a craftsman. I think 
there's a real danger of being paint- 
ed into your ivory tower. To be 
asked to do different kinds of work, 
just to work for the money even, is 
good for your creative process." 

For Sting, the more varied the 
material — whether it is on side pro- 
jects or his own albums — the better. 
"For me, music is one big city. I 
don't see it as a compartmentalized, 
ghetto-ized kind of thing. I demand 
access to every department because 
I think music is a common language 
that links all of us." 

On "Mercury Falling," the theme 
that links the songs is a sense of re- 
demption and acceptance that 
comes to each character. 

"One of the acquisitions I've re- 
cently acquired is an acceptance of 
things that I cannot change," says 



Sting. "I think the protagonists 
here are often faced with a situation 
that simply cannot be changed, and 
the songs are about the heroism and 
courage it takes to accept that." 

Before coming to any kind of res- 
olution, however, most of the char- 
acters go through a period of isola- 
tion — a sensation with which Sting 
is familiar. "Even though I'm actu- 
ally v'ery happy at the moment with 
my family, I've been alone enough in 
my life to know that feeling very 
w'ell, for it to be burned into my 
memor>', you know." he says. 

"In the past, I would have told you 
and believed that for me to be creative 
I would have had to be in some kind of 
pain or to manufacture some kind of cri- 
sis for me to be able to write at all," he 
continues. "I don't believe that any- 
more. I think I can be the opposite. I 
can be happ.\' and have the knowledge 
of pain, but I don't have to be in pain to 
make music." 

In fact, Sting sounds lighthearted 
and downright jovial when he describes 
a .scenario that .seems impossible to 
imagine in the life of the former king of 
pain. WTien asked what he does when 
one of hLs songs comes on the car radio, 
he replies, "The funniest thing is, if 
you're in traffic and somebody next to 
you is listening to .same radio station, 
you can sort of lii>-sync the words and 
they freak out. We don't have that 
many radio stations in England, so 
you're almost guaranteed that the |)er- 
son next to you is going to be listening." 

And the reaction of the person in 
the next car? Sting chuckles and 
says, "I generally get the bird when I 
do that" 




PILOT SINGLE PACKAGE 



• "The Hounds Of Winter.*' A dreamy, textured tale of a man whose 
heart is as cold and desolate as a frigid December day since his love left. 
The opening lyrics of this song provide the album title. 

• "I Hung My Head." With a 
(juirky 9/8 time signature, this 
Western saga relives the tale of a 
man who accidentally shoots a 
stranger and pays a mighty priri*. 
Enhanced by the presence of tiif 
Memphis Horns. 

• "Let Your Soul Be Your Pi- 
lot." The first single, a rhythmic, 
midtempo exhortation to let your 
conscience be your guide. Buffeted 
by the East London (Jospel Choir. 

• "I Was Brought To My Sens- 
es." A beautiful a cappella opening 
gives way to a musically layered 
tale of a lover looking to nature t() 
see the future of his relationship. 

Branford Marsalis' lilting saxophone weaves through the last half. 

• "You Still Touch Me." Buoyant, midtempo R&B-inflected music 
belies lyrics that jxtrtray a man haunted — and yet comforted — by the 
memories of his former lover. Features Sting's strongest vocal perfor- 
mance on the album, 

• "I'm So Happy I Can't Stop Cr>'ing." In this song backed by an in- 
fectious country rhythm, a divorced father struggles and ultimately ad- 
justs to his new life. 

• "All Four Seasons." A soulful, horn-based salute to a woman 
whose ever-changing temperament keeps her man entranced. 

• "La Belle Uame Sans Regrets." A breezy bossa nova beat backs 
this French tale of a woman who feels no remorse and the man who can- 
not understand her. 

• "Valparaiso." A wistful ballad about a sailor trying to get back to 
hi.s love, who waits for him in this C'hilean seaport. 

• "Lithium Sunset." A short, pedal-steel-iilled gem about someone 
looking to the sun for some respite from his soul's sorrow.s. The song 
closes with Sting murmuring the album title. 
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FOLLOWING SUCCESS OF OASIS, EVERYTHING BUT THE GIRL, AND OTHERS, BRITPOP ACTS ARE ON INVASION ALERT 

(Continued fmni iKiye 1) 



Glory?," remains at No. 5 on The Bill- 
board 200, while Bush's Trauma/Inter- 
scope debut, "Sixteen Stone." Ls at No. 
6. 

Meanwhile on the Hot 100 Singles; 
chart, veteran British act Everjthing 
But The Girl has scored a left-field hit 
with a remixed version of "Missing," 
from its "Amplified Heart" set re- 
leased by Atlantic in 1994. This week 
the single is at No. 3. 

Atlantic co-chairman Val Azzoli says 
it Ls not a coincidence that Bush, Oasis, 
and Ever>lhing But The Girl are expe- 
riencing success in the U.S. at the same 
time. 

"There hjis been a more ojwn recei> 
tion to British acts," he says. "England 
has always been a hotbed for music. It 
was cold for a couple of years, and it 
was just a matter of time before it heat- 
ed up again. I'm not surprised at all." 

Epic Records senior VP of A&R 
David Massey, who is responsible for 
signing OiLsis to Epic in the U.S., .says 
the success isn't necessarily due to 
America being more open to British 
acts, but rather to the (juality of the 
acts themselves. 

"British music did go through a bit 
of a slump in the late 'MOs and the ver>' 




PULP 



Ix'ginning of the '*»0s." he says. "It was 
dominate{l by facele.ss dance music." 

That changed, however, in \{Ytfl and 
1993. when a new crop of British bands 
began to surface. Mitssey says. "Now 
there's a lot of interesting ban<ls com- 
ing out of the U.K. It's the quality of 
the music that is helping to o|>en up ra- 
dio here in America to British acts." 

Rob Kahane, the former manager of 
George Michael, who launched his 
Trauma Records label with the suc- 
cess of Bush, says British music has 
"always been hapix'ning and influen- 
tial." Kahane .says that Brits, who 
were brought up on a steady diet of 
pop from the Beatlos and Elton .John, 
have a much more traditional pop per- 
spective. 

"That song structure has enabled 
them to be competitive in the Ameri- 
can marketplace." he .says. 

Ironically, Bush — whose "Sixteen 
Stone" has sold 2.7 million units since 
its release In .January' U>95, according 
to SoundScan — has often l)een mistak- 
en for an American band and Ls often 
compared to Nin ana or Pearl Jam. 

That Ls starting to change, however, 
with the success of Bush's latest sin- 
gle. "Glycerine," which stands at No. 3 
this week on the Modem Rock Tracks 
chart, sounds more like the Psychedel- 
ic Furs than a grunge band. In the 
track. Bush lead singer Ga\'in Ross- 
dale's pronunciation of the title is de- 
cidedly British. 

While Bush tends to favor aggres- 
sive grunge and Oasis mines Beat- 
lesque pop and rock, Rossdale says the 
two acts do have something in com- 
mon. 

"We're both concerned with songs," 
he says. "It may be different ends of 
the spectrum, but c.s.sentially it comes 
down to having good tunes." 

While Bu.sh has so far been more 
successful than Oasis in America, 



many feel that Oasis' success will be 
more important to the band's fellow 
countrjTiien, because the band's sound 
is more traditionally British. 

Oasis' "(What's The Ston,') Morning 
Glory?" has sold more than 569.000 
copies to date, according to Sound- 
Scan, while its 1995 debut, "Definitely 
Maybe." has sold 388,000. 

Bob Bell, new-release buyer for the 
300-store. Torrance. Calif.-based 
\\Tierehouse Entertainment, .says Oa- 
sis, rather than Bush, has paved the 
way for a lot of other British bands. 

"Just prior to Oasis, if you looked at 
modem rock playlists, there may have 
been two or three acts." Bell says. 
"Now you're seeing a pretty different 
story." In fact, at thi.s time last winter 
British acts made up nearly half of the 
top 10 on Billboard's Modern Rock 
Tracks chart (Billboard, Jan. 28, 
1995). 

While such acts as Blur, Black 
Grape, and Menswear have received 
some modem rock airplay, it remains 
to be seen if they will be equally em- 
braced by the American public. 

"Some of the other bands have a 
very English sound that maybe 
doesn't translate here well," Bell adds, 
'Vhereas Oasis has a ver>- Beattest jue, 
accessible rock'n'roll sound that 
American audiences seem to get into." 

Modern mck KROCJ Los Angeles 
mu.sic director Lisa Worden concurs. 
"Blur is one of my favorite bands in the 
world right now. .so I'm hoping Oasis is 
opening the door more for this music 
to work," she .says. 

However, Worden isn't overly opti- 
mistic about the chances that Blur and 
another British ix)p act. Pulp, will find 
success in the U.S. "Pulp is in the same 
category of Blur," she says, "If Blur is 
having a tough time. Pulp is going to 
have a hard time." 

Joe Riccitelli, .senior VP of promo- 
tion at Island Records, Ls also hopeful 
that the success of Oasis will be a boon 
for Island's Pulp and London's 
Menswear. 

Island is taking the Pulp track 
"Common People" to modem rock ra- 
dio Monday (5). The band has already 
had enormous success in the U.K., as 
"Different Class" has sold more than 
800,000 copies there. The album will be 
released Feb. 27 in the U.S. 

"We're hoping that anything Oasis 
has done in the States can help us out," 
Riccitelli says, "but they are coming 
off a bigger record than w'e are." 

Meanwhile. London hasn't given up 
on Menswear. The band will visit the 
U.S. in Februarj' or Maivh, and at that 
time the label will release a new single, 
"I'll Manage," from its album, "Nui- 
sance." 

"It's been tough going for us overall, 
hut we feel that radio wants to see 
these t\T>es of bands break." RiccitelH 
says. "It's just that the dominoes are 
not in line yet for this type of band to 
break." 

Nonetheless, Riccitelli Ls optimistic. 
"Oasis helped set the table here in the 
States. an(i we're going to see if we can 
follow it up with the main course." 

BRffSONTOP40 

WTiile Island attempts to bi-eak Pulp 
at modem rock, another British act, 
Everjthing But The Girl, has found iu 
success at top 40 radio. 

For multi-instrumentalist Ben 
Watt — who, along with \'ocalist Tracey 
Thorn. L^ Ever>1:hing But The Girl — 
the triumph in the U.S. has been a long 
time in coming. 

In fact, when the duo first gained 
notice in the mid-'80s, another crop of 
U.K. acts, including the Smiths, the 



Sundays, Aztec Camera, and the 
Cocteau Twins, were their peers. 

"We were perceived as a British al- 
ternative band, because in those days 
what was coming out of the U.K. was 
the alternative scene." says Watt. "It 
was nonrock-based alteraath'e music. 
Then what hapiK'ned wius Nin'ana and 
Seattle, and basically the goal posts 
got moved. Alternative music hard- 
ened up to the point where it became 
r(.»ek again, and all those grouixs were 
sidelined. We were no longer the alter- 
native. The rules change{I." 

Many of the British bands from that 
period soon found they no longer had a 
home at American modem rock, which 
had pre\iously been a strong support- 
er. 

"A lot of our generation floundered . . . 
We were temporarily bailed out by 
(new adult contemporaryl, which I 
was completely bewildered by, but I 
was grateful, because they kept us 
afloat in America." Watt .says. "But, I 
always felt that I wanted to get a 
foothold back with something more 
mainstream, whether it was accessible 
alternative music or a leap into the pop 
mainstream." 

Watt admits that Everything But 




The Girl made a con.scious decision to 
go after a larger audience. "We just 
had to consider the routes that were 
open to us." he says. "I felt that the 
route through club music, and the 
growing acceptance of club-beal with- 
in the main.stream. was something we 
could use in our sound certainly more 
successfully than trying to turn our- 
selves into Nirvana." 

As a result, Thoni collaborated with 
Massive Attack, and Todd Terr>' was 
enhsted to remLx "Missing." 

The track initially garnered play at 
clubs in Miami before spreading 
through Florida and eventually find- 
ing its way to radio. 

The ix'sjMinse at radio was not over- 
whelming at first, but Atlantic didn't 
give up. as a few stations stayefi with 
the track. 

Says Azzoli. "It was like an Edgar 
Allan Poe poem. It was like the body 
wouldn't die. We would bury it, and it 
was still scratching." 

Finally, in late Atlantic opted 
to reissue "Amplified Heart" with the 
Todd Terry club remix version of 
"Mi.ssing" tacked on as an 11th track, 
and Atlantic promoted the song with 
full force. 

Prior to "Missing," Everything But 
The Girl's success in the U.S. had l>een 
marginal at best. In 1990, "Driving" 
from its "The Language Of Life" al- 
bum reached No. 2() on the Modern 
Rock Tracks chart, while the album 
peaked at No. 77. 

Adam Cook. PD of WXXL (XL 
10f).7) Orlando, Fla., says "Missing" Ls 
a hit simply because it's a good song. 
"It doesn't really matter where it is 
from," he says. "Everything But The 
Girl just had a great song, and that's 
why it ended up making it" 

The success of "Missing" has helped 
propel "Amplified Heart" onto The 
Billboard 200. This w^eek the album 



moves from No. aS to No. 68. The al- 
bum has sold 232,000 copies to date, 
according to SoundScan. 

Everything But The Giri isn't the 
only British act finding success at lop 40 
radio. Other recent British hitmakers 
include Seal and Take That, and now 
Oasis and Bush also aiv crossing over. 

Oasis's "Wonderwall" debuted at 
No. 21 on the Hot 100 for the week 
ending Jan. 27. This week the song is 
at No. 15 on the Hot 100, while "Won- 
derwall" is also on the Album Rock 



Tracks chart at No. 11. 

Bush's "Glycerine," meanwhile, 
climbs to No. :iO this week on the Hot 
100. 

At rock-leaning top 40 WPST Tren- 
ton, N.J.. for the week ending Jan. 21, 
"Wonderwall," "Glycerine," and 
"Missing" were all in the top 10. PD 
Michelle Stevens says the success of 
the three acts is not a fluke. 

"These songs and their albums are 
excellent," she says. "The bands are 
hip and the songs are hits." 




by Geoff Mayfield 

Softness: The weather during the Jan. 22-28 tracking week was less 
severe throughout most of the country' than it was during earlier weeks in 
the year, yet the sales figures that determine this week's standings are 
downright dreary — down from last week's numbers and down from the 
comparable HH).5 week. What gives? Although I am tempted to say this dour 
business climate is an indication of the apocalyptic fallout that one should 
e.xpect as a result of Major League Baseball owners announcing their in- 
tention Ui initiate interleague play, dismal sales figures are common this 
time of year. 

In the same 1995 week, a chart-topping debut by Van Halen and entries 
at Nos. () and 24, respectively, for Too Short and the Chieftains did little to 
drum up overall business, as just 17 of the titles on The Billboard 200 for Feb. 
11, 1995. showed a gain over prior-week sales. Discounting albums that re- 
enter The Billboard 200, only 17 titles show gains this week. 

Variances in release schedules led to more biisk business in the compara- 
ble li»92. U*98, and 1994 weeks. But, in general, this is still a time of year 
w'hen the pace of music stores gears down from December's fast sales action. 

The CAVALRY: Some sales relief comes by virtue of the Jan. 29 broad- 
cast of Dick Clark's annual American Music Awards telecast on AB(\ as 
artists who received exposure on the show — particularly those who per- 
formed — could make long strides on next week's chart. Along with those 
I>erformers mentioned in last week's column, the comedy albums of co-host 
Jeff Foxworthy could .see a bump. 

Mariah Carey, who slides to No. 4 on The Billboard 200 with a 20% sales 
drop, could end up loving this year's award sejuson. In addition to opening 
the AMAs with "Fanta.sy," she is also .scheduled to join Boyz II Men for the 
oi>ener of the Feb. 28 tJrammys ceremony on CBS. and Carey is just the 
sort of artist who zooms in the wake of such exposure. 

At least one of the AMA lx)okings could have minimal impact, Ix'cause the 
show's air date hit before the acts' new albums reached stores. Neil Dia- 
mond's new set will not street until Tuesday (6), while Lionel Richie's 
comeback disc is not slated until late April. But, all in all, the awards show 
provides a consistent and welcome boost each year in music sales. 

Higher GROUND: Beyond the American Music Awards' halo, it looks 
like music dealers might get a boost from a release schwiule that looks more 
balanced than last year's. Of course, this year is just a few weeks old, so 
we'll see, but career-high numbers for Tori Amos might be a good omen. 
She bows at No. 2 with first- week sales of nearly 109,(MK) units, the first time 
she has topped the 100,000-unit mark. Her best prior week was in February 
1 91*4. when "Under The Pink" bowed at No. 12 with 65,000 units. The album 
before that. "Little Earthquakes," peaked at No. 54. 

Look for another big debut next week when a brand-new set from the late 
rap pioneer Eazy-E hits the charts, and in two or three weeks, the new 
2Pac should roll some large numbers. 

Also NEW: Aside from Amos, this week's big chart also sees a rapper 
and a country star score top 50 debuts: the D.O.C. checks in at No. 30 
(25,000 units), while Nashville brings us Tracy Lawrence at No. 37 (20,500 
units). For Lawrence, the oiM?ning-w'eek sum is far better than any week 
seen by his live 1995 album, which only si>ent four weeks on The Billboard 
200. That set's best w^ek fell just shy of l.QOO units, but Lawrence's previ- 
ous studio albums each fared better; the best week for his '93 album was 
38.000 units, while the top week for his '94 set was 37,000 units. 

Short subjects: a "GO Minutes" profile gives a little juice to Bruce 
Springsteen, with his folkish "The Ghost Of Tom Joad" riding a3-82 with an 
8% gain and his "Greatest Hits" re-entering at No. 186 on a 13% increase 
. . . Movies continue to contribute music sales, as the soundtrack from "Mr. 
Holland's Opus," which topjied the box-office chart, enters at No. 64 (15,000 
units), while the set from George Clooney's "From Dusk Till Dawn" enters 
at No. 94 with more than 11.000 units . . , The top four albums each exceed 
100.000 units. The top six topped that mark a year ago, with Van Halen's 
aforementioned "Balance" pushing 2*)5,0(K) units. 
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TRAUMA/INTERSCOPE'S NO DOUBT KEEPS FAITH 

(Continued fwu I patu' 11} 




A \VKIiKL> U PDATE ON BBMG EVENTS & HAPPENINGS 



Music Monitor Available 



various skateboarding companies; per- 
formed at skateboarding festivals; and 
toiu*ed clubs on its awn. Now it will head 
out on its biggest tours yet as the open- 
ing act for Everclear from Feb. 1-10 and 
for Bush and the Goo G<»o Dolis from 
Feb. 12 through mid-ApriL 

The band's new-found friends at ra- 
dio can be attributed to the natural evo- 
lution of its musical direction, which po- 
sitioned it as more airplay-friendly. Its 
1992 self-titled Interscoi* debuL, which 
didn't make it to Heatseekers or The 
Billboard 200, was saturated with ska 
sounds, while "Tragic Kingdom" deliv- 
ers catchier songs in the pofVpunk vein 
with shades of ska mixed in for flavor. 

Strong live shows and support from 
modem rock radio and M'lT certainly 
paved the way for No Doubt's success. 



HOOTIE & CO. FILE SUIT 

(Coidniued f mni patje 12) 

Strong sales of "Kootchypop" in the 
Southeast brought the band to the at- 
tention of Atlantic, which signed it 

According to the suit, Fishco is the 
"sole proprietor of all rights, title, and 
interest" in the indie recordings. 

The suit alleges that the band and 
Harmon learned from Mizrahi Jan. 26 
that he "asserte<l rights" to the indie 
recordings and was in possession of 
"counterfeit masters" of the songs. 

The suit claims that "the group cur- 
rently possesses, and at all times since 
the creation of the aforesaid songs has 
pos.sessed, the original masters for the 
15 songs within the subject sound 
recordings." 

The action continues, "[Mizrahi] has 
threatened [Fishco] that if monies are 
not immediately paid ... in sums ex- 
ceeding $200,000 that [Mizrahi] will im- 
mediately sell the counterfeit masters 
to foreign third parties with whom [he| 
has been negotiating." 

The suit alleges that even though the 
hand and Harmon told Mizrahi he had 
no rights to the recordings, he "never- 
theless resjwnded that unless he was 
paid his demanded money, he would sell 
the counterfeit masters to a 'foreign 
buyer.' " 

An attorney for the band could not be 
reached for comment Neither Mizrahi 
nor his attorney could not be reached at 
press time. 



CASSwms 

IN 7 DAYS! 

300 C-12 Cassettes 



fcf only $495 




However, the album's 27-position jump 
on The Billboard 200 t\vo weeks ago can 
laj^ely be attributed to exposure on a 
closed-circuit television outlet, the 
Channel One Network, according to 
Paul Palmer, who mixed "Tragic King- 
dom" and is co-president of Trauma 
Records with Kob Kaliane. 

The band's sassy leaf! singer, Gwen 
Stefani, hosted Los Angeles-based 
Channel One's 12-minute daily news 
program Jan. 16, which aired in 12.000 
classrooms. No Doubt's .songs were 
used as the music bed between seg- 
ments. An in-store at a Blockbuster in 
Fresno, Calif., following the show drew- 
many of the students and helped fuel al- 
bum sales. 

"In our early strategj^ sessions, we 
talked about getting to high school mar- 
kets, more than just the traditional 
slickering," says Jim Martone, VP of 
marketing at Trauma, who set up the 
promotion. "We wanted [students] to be 
exposed to the hand and to Gwen. lie- 
cause she really relates to them." 

Steve Berman, head of marketing at 
Interscope, sajT> Trauma did a great job 
setting up this record with aggressive 
street campaigns in the skateboarding 
community and in schools. 

"We worked hand in hand with them 
in expanding their marketplace," adds 
Berman. "One thing we really feel we do 
well is we went under the tour markets 
and radio airplay and really pounded 
the streets with promotiODB." 



(Continued from page i,) 

tential because of Terry Ellis' track 
record. He's personally involved in 
the label and fiercely independently 
minded now, after his BMG experi- 
ence. 

"We're thinking that this can be- 
come a very big label. Obviously 
they're going to do it the independent 
way — build this step by step and not 
go crazy like some of the labels that 
are starting up with tens of millions 
of dollars. We're very encouraged by 
their realism and what they're bring- 
ing us in terms of new product." 

In March, Imago will release an 
instrumental album by Duran Duran 
guitarist Warren Cuccurullo and a 
new studio release by veteran Eng- 
lish rock unit Modern English. In 
April, the label will finally issue a 
third album by Michael Ivey's hip- 
hop group Basehead. The set was 



Tony Ferguson, the Interscoiw A&R 
executive who signed No Doubt in 1991, 
says part of the reason 'Tragic King- 
dom" fared much better than "No 
Doubt" Ls the timing. 

"We released ['No Doubt*] at a time 
when the music scene was breaking 
Pearl Jam and Nin^ana," says Fergu- 
son, "so punkLsh ska didn't really fit in. 
This is all about timing and the involve- 
ment of people like Paul and [producer] 
Matthew Wilder." 

Tony Kanal, bassist of the band, 
which also includes guitarist Tom Du- 
mont and drummer Adrian Young, says 
it took three years for "Tragic King- 
dom" to come out because the hand and 
the label weren't .seeing ej'e to eye. 

The band was .so frustrated that it re- 
leased "Beacon Street Collection," 
which Kanal refers to as Tragic King- 
dom" B-sides, on its own in eariy 1995 
and sold it at shows and via mail order. 

However, Kanal says all of the frus- 
trations are behind them now. "It was 
the kind of situation where Interscope 
was blowing up at the time, and the 
grunge thing was happening," says 
Kanal. "We definitely needed some 
fresh blood behind it and Trauma was 
really psyched about the project, so now 
we have the best of both worlds. We 
have a small staff that's really hands-on, 
and then we have Intersco[>e. which has 
develope<l intt) a good situation." 

The band is managed by Tom Atendo 
of Tom Atencio & Associates. 



completed in 1994, but its release 
was held up by Imago's distribution 
void. 

Most of Imago's acts found major- 
label homes during Ellis' yearlong 
period of inactivity. Aimee Mann's al- 
bum "I'm With Stupid," recorded for 
Imago, was released in January by 
DGC. Paula Cole's Imago debut was 
rereleased by Warner Bros. The 
Figgs have been brought to Capitol 
by A&R VP Matthew Aberle, the 
group's former A&R man at Imago. 
And Wickerman now has a deal at 
Hollywood Records. 

Punk pioneer Henry Rollins, who 
has been openly critical of his han- 
dling by Imago (ironically, after pos- 
ing with Ellis in a print ad for Apple's 
Powerbook), is reportedly close to a 
deal with DreamWorks. Ellis de- 
clines comment, other than to say 



In the UK 

Music Monitor, the Billboard Music 
Group's UK trade weekly has 
changed its publication day from 
Wednesday to Friday in order to pro- 
\ide readers with the most up-to-date 
charts and editorial coverage avail- 
able in the UK trade press. 




Misic Monitor 



The magazine, which recently 
marked its first anniversary, offers a 
unique weekly UK data package 
comprised of the following: 

Top 40 airplay charts for BBC Radio 
1 and Commercial Radio. 



that "the Rollins thing will, I'm sure, 
get sorted out in the near future." 

Koch has resolicited "Weight" and 
"The End Of Silence," two albums by 
Rollins' group, Rollins Band; the spo- 
ken-word Rollins solo album "The 
Boxed Life"; and 'Talking From The 
Box," a home video of a Rollins spo- 
ken-word performance, all of which 
were previously released by Imago. 
John Waite's 1994 album "Temple 
Bar" has also been resolicited. 

Ellis says that Imago could release 
between 10 and 15 new records 
through Koch in a year. His company 
is now operating with a pared-down 
staff of seven, all of whom will share 
diversified duties. 

"When you're a small independent 
company, everybody does every- 
thing," Ellis says. "Nobody has the 
luxury of doing one job. Nobody has a 



on Fridays 

turing top 20 singles and albums. 
These are based on across-the- 
counter sales from a national sample 
of influential indie UK music retail 
stores, sur\'eyed by Gallup. 

Q&A: a wide-ranging inter\iew with 
an industry leader in music or broad- 
casting. Recent inteniewees includ- 
ed Jack Eugster of Musicland, Alan 
McGee of Creation Records, Ric 
Blaxill of BBC-TV's 'Top of the 
Pops," and Richard Griffiths of Epic 
Records. 

Music Monitor is planning to intro- 
duce a number of new features, 
including a "song index" containing 
information about the writers, pro- 



title. Everj'body calls stores, every- 
body calls radio, everybody calls 
press, everyone sweeps up, everyone 
does A&R." 

Ellis, who notes that he founded 
Chrysalis Records as an independent 
with former partner Chris Wright in 
1969, says he is encouraged by the 
current robust health of the indie sec- 
tor. 

'To me, this is a very exciting 
time," he says. "I think that the inde- 
pendent labels are enjoying a resur- 
gence because the independent dis- 
tribution has become strong, and 
between the independent labels and 
independent distributors, they're 
senicing a sector of the market that 
the major labels don't seem to service 
anymore. All of a sudden, there is a 
real alternative to what the major la- 
bels offer." 




The members of No Doubt pose with their Heatseekers No. 1 T-shirts, which 
commemorate the band's Trau ma/In terscope album. "Tragic Kingdom," 
reaching No. 1 on the Heatseekers chart for the week ending Jan. 27. (Photo: 
Chuck Pulin/BPI.) 



IMAGO LINKS WITH KOCH INTERNATIONAL 



Power Piaylistit of such influential 
outlets as Virgin Radio, Atlantic 252 
and such leading London FM outlets 
as Capital, Kiss and Heart. 

The Independent Retail Chart, fea- 



ducers and publishers of UK hits. 

For more information on Music 
Monitor or to subscribe, contact 
Jeanne Jamin at (212) 536-5237. 



Billboard's 1996 International 
Tape Disc Directory 



Production is underway for 
Billboard's 1996 International Tape 
Disc Directory (ITTD). With over 
4,000 editorial listings from GO coun- 
tries, Billboard's ITTD is recognized 
and relied upon by a buying audience 
in 110 countries for providing con- 
tacts in the fields of duplication, repli- 
cation, manufacturing of jewel boxes, 
print labels and equipment 

Even,' year thousands of business 
managers, production managers, and 
creative indmduals are responsible 



for choosing the replicators and 
duplicators of pre-recorded music 
and video products as well as the 
packagers of entertainment soft- 
ware. ITTD saves them time and 
money by consolidating manufactur- 
ing information on music and video 
into a one-stop reference guide. 

An ad in ITTD will give you exposure 
with top management and buyers at all 
the m^jor and indie labels. The ad 
deadline is March 29. Call Ron Wlllman 
at (212) 536-5025 to reserve space. 



Billboard Online Update 



George Hess, President of ADM 
Promotion and Marketing, is 
Billboard Online's February expert 
in Larry Flick's "Ask the Experts" 
column. This month's topic is: The 
nuts and bolts of indie promotion - 
When should you hire an indepen- 



dent to work your record to radio? 

Questions are now being accepted. 

For more information on Billboard 
Online, contact Vince Beese at (212) 
536-1402. 
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PRODUCER BOB THIELE DIES 



(('otiti)iiu'i{ fmin imqc IJi 

thanks to Teresa and all the other 
artistii. I was Ow young 'hot' prwlucer. 
The brass wantefl me to be hajipj", so I 
was even allowed to record jazz with 
such greats as Terr>' Gibbs, Manny Al- 
bam. and Hot Lips Page, as long as the 
hits did not stop." 

But it was with Buddy Holly that 
Thiele's next career peak occurred. 
Demo tai>es of "TliatH Be The Da\-" had 
been shoppe<i around the mjyurs, and all 
had passed. When the song finally 
reached Coral. Thiele became excited 
about its marketplace viability. But the 
nascent nwk'n'mll .-ynind didn't jilie with 
the other music on the lal>el, and Coral, 
too. made no offer. Thiele lobbied 
adamantJy for Holly's song and was giv- 
en the go-ahead. "Thatll Be The Da/' 
went to No. 1 within weeks of its release. 

After seeing crossover success with 
Jackie Wilson's "Lonely Teardrops," 
Thiele moved his pop productions to Dot 
Records in 1959. A foray into gospel oc- 
curred when Thiele chose Harlem, 
N.Y.'s Apollo Theatre for the site of a 
live recording by the Clara Ward 
Singers. 

A brouhaha o\'er the content of a .Jack 
Kerouac album for Dot led to Thiele's 
departure. With new partner Steve 
Allen he formed Hanover-Signature, 
and together they decided to add jazz 
backgrounds to the Beat poet's verse. 

A short stint at Roulette Records in 
1961 teamed him with Louis Armstrong. 
Thiele encouraged the trumpeter to 
record Duke Ellington songs with 
Ellington himself at the piano, and the 
result was brilliant. In Gar^,' Giddins' bi- 
ography "Satchmo." the critic wrote that 
the session "'proved mutually rejm'enat- 
ing. The result is superbly played, motl- 
em and beyond catcgor>-." Later in 'Bl, 
he began at ABC Records and, within a 
year, took the job for which he is ulti- 
mately remembered by jazz fans: pro- 
ducing innumerable dales on ABC sub- 
sidiary lmpul.se! 

Here, too, Thiele'.s interests were var- 
ied. He recorded some of the label's 
most gorgeous mainstream records, 
such as the recently reissued "Duke 
Ellington Meets Coleman Hawkins." 
But he alstj made space for Iwld-facetl 
progressives, such as saxophonist 
Archie Shepp, whose "Fire Music" has 
again l^ecome available. 

Bridging the gap between Johnny 
Hodges and Albert Ayler — both of 
whom cut dates for the label — Impulse! 
became one of the most resjxjcted labels 
of the day. There. Sf)nny Rrtllins. Benny 
Carter. McCoy Tyner. Quincy Jones, 
Dizzy Gillespie, and Charles Mingus 
also came under Thiele's pur\'eyancc?. 

Without question, however, the Im- 
pulse! artist with whom Thiele is most 
associated Ls John Coltrane. When the 
pail' first met at a \'iHage Vanguard ses- 
sion, as Thiele later said, the music was 
quite spectacular. 

"Physicists have long debated about 
the existence of a 'big bang.' " Thiele 
says in "What A Wonderful World." 
"Without any question, the jazz equiva- 
lent occun^d duiing that seismic quai-- 
ter-hour. Even»'one in the audience was 
mesmerized: I was so intensely puffing 
the pifie I .smoked in those days it near- 
ly broke in my mouth, and. moi^e incred- 
ibly, [Vanguard owner) Max Gordon 
.stopped counting his receipts to look up 
and Ilstenl" 

Subsequent records with Colti-ane in- 
clude "Ballads." "John Coltrane And 
Johnny Haitman," and what many call 
the apex of their association. "A Love 
Supreme," which is one of jazz's peren- 
nial best-sellers. ha\ing been certified 
gold. 

Flying Dutchman was founded by 
Thiele in UMJ9, and its sister imprint. 



Blues Time, released records by pianist 
Otis Spann. Eddie "Cleanhead" Mnson, 
and "Big" Joe Turner. F1>ing Dutchman 
furthered Impulsel's accomplishments 
and offered progressive discs by gui- 
tarist Larr\* Corj'ell, Stodsl Gato Barbi- 
eri and. in an update of Thiele's Kerouac 
sessions, the first reconlings of |X)et Gil 
Scott-Heron. "The lievolution Will Not 
Be Tele\ised," Scott-Heron's initial re- 
lease, is oflen cited as a prime forbearer 
of hip-hop. 

In 1972, he married Teresa Brewer. 
S*.x>n afterward, he began recording her 
for his latest venture, the Doctor Jazz 
label. In the mid-'80s, a various-artists 
record titled "Blues For Coltrane" that 
he cut for MCA won a Grammy. For the 
last few years, he was the proprietor of 
Red Baron, which w^ also broad in the 
range of music it covered. 

When the film "Good Morning, Viet- 
nam" was released in 1987 it revitalized 
an Armstrong track that Thiele and 
partner George David Weiss penned in 
the mid-'60s. "What A Wonderful 
World." Thiele w~as recently consulting 
with GRP. wiiich controls the reactivat- 
ed Impulse! catalog. 

Thiele is sur\i\'ed by his wife, Teresa 
Brewer, and his son. Bob Thiele Jr., a 
songwriter signed to Wamer/Chappell 
Music. He was previously married to 
singers Monica Lewis and Jane Harvey, 
the mother of Bob Thiele Jr. A funeral 
service was scheduled for Feb. 2 in New- 
York. 



CHINA PIRACY 

(Conlhiticd fn)ni paffc S?) 

sell licensed product and pay royal- 
ties [to master rights holders]," says 
Akira Suzuki, manager of the RIA.J's 
public relations division. *'But there 
are many other smaller ones whose 
product is sold in kiosks in front of 
train and subway stations, for exam- 
ple, who don't pay royalties. So what 
the U.S. government is doing may 
help Japanese licensees." 

Suzuki adds that .since these eomi>a- 
nies ai-e not members of RIAJ, there's 
no way for the label's group to estimate 
how much of the miu*ket such sales rep- 
re-sent 

Tow'er Records Far East managing 
director Keith Cahoon says they may 
ammnt for as much as 5% of Jajmn's an- 
nual mu.sic sales of 5.2 billion yen (S4.9 
billion ). hut he stresses that it's just a 
rough guess. 

Cah(K)n says many of the companies 
marketing unauthorized product in 
Japan also manufacture some of the 
bootleg CDs on sale in the same prime 
Iwation. 

Such bootlegs mainly comprise live 
recordings of big-name foreign artists, 
including Bruce Springsteen and Mari- 
ah Carey. ("Unlicensed" is the title of 
the C:uf y liootleg.) 

There are different theories as to 
why foreign repertoire accounts for 
the overwhelming majority of both 
bootlegs and unauthorized but legal 
pre-1971 recordings. One is that pre- 
'71 Japanese pop. much of which was 
disposable "idol" fare, has dated less 
well than Western music. As for 
bootlegs. Tower's Cahoon says, 
"Japanese copyrights are strongly 
protected. American copyrights are 
rarely protected unless an American 
starts yelling about it." 

Of Kantor's warning, KIAA's 
Berman said, "I am ver>^ pleased that 
the ver>' first action the USTR has tak- 
en toward WTO compliance Ls on l)ehalf 
of the U.S. record industr>'." 
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Collins Lands 'Somewhere' On Chart 



CM 



BEAT. 



I HK I- IILST ( HAirr .AtTION for KCA's "The Sings Of 
West Side Stoiy" tribute album can lie found on the Hot 
Adult ContemfXinu^. list, where Phil Collins debute at No. 
:J8 with "Somewhere." It is one of ihix* tiihute titles on tlie 
A( ' {'hail: the othei-s aj*e Itod Stewart's "So Fai* Aw'aiT and 
Celine Dion's "(Vou Make Me Feel Like) A Natural 
Wdman." Imlh from "Tapestry Revisited: A Tribute To 
C^anile King." 

The clas.'iic Leonard BernRtein/ 
Stephen Sondheim composition 
"Somewhere" has been recorded by 
a number of pop artists since "West 
Side Storj'" first came into our con- 
sciousness in 1958, when the original 
Broadway cast album of this modern 
American musical was released. The 
highest-charting version was 
I'ecorded by former Dovells lead 
singer Len Barry, whose single 
peaked at No. 2H on the Hot 100 in \m\. The show's cli- 
mactic tune has also been recorded by artists as diverse 
as Diana Ko8s & the Supremes. 1*.J. Proby. Dionne 
Warw ick, We Five, the Four Seasons, and Aretha 
Franklin. Lady Soul recorded the song again for the 
RCA album. 

The most successful version of "West Side Storj'" was 
the oiiginal soundtrack, which entered the chart on Oct. 
2^i, HHil. It was No. 1 for 54 weeks, the longest run for a 
No. 1 album in Billboard's histoiy. Almost 40yeai's after 
the ."<{mgs were first heard, they remain frt-sh and vi- 
brant, so it will be interesting to see how high the tiibute 
album debuts next week. 

The album does not mark the first time that pop 
artists have ventured into "West Side Story" tenitoi*j*. 
Aside from the above-mentioned versions of "Some- 
where." pianists Fcrrante & Tcicher took an instru- 
mental version of "Tonight" to No. H in 19G1. And a look 
through the CD collection turns up .such "West Side Sto- 



rj'" covers as "America" by Trini Lope/, "Maria" by 
Cliff Richard, "I Have A Love" by Little Eva and an- 
other version by Marianne Faithfull. "Something's 
Coming" by Yes, and "One Hand, One Heart" by Neil 
Diamond. 



by Fred Branson 



Pay' W.\TCH: it » wiL-k N... 1 1 ul Ihe lop of the Hot 
100 Cur Mariah Carey & Boyz II Men. "One Sweet 
Day" is now one of only ,six songs in 
t he rock era to l>e No, 1 for 1 1 weeks 
or more. The other five are "Don't 
lie ('ruel"/"Hound Dog" by Elvis 
Presley (11 weeks), "I Swear" bv 
.\ll-4-One (11 weeks), "End OfThe 
Road" by Boyz 11 Men (13 weeks). 
"I Will .Always Love You" by Whit- 
ney Houston (M weeks), and "I'll 
.Make l.ove To You" by Boyz II Men 
(14 weeks). If "Day" lasts one niorv 
week. Bo.vz II Men will have three of the four longest- 
running No. 1 hit-s of all time. 

The iong reign of "Day" means that we still do not 
have the first new No. 1 title of 1!)»«. As William 
Simpson of Los Angeles [loints out, UI9f> is already in 
third place as the year with the longest wait for the 
first new No. 1 .single. In second place is 19()7. Thai's 
the year 19ti6's "I'm A Believer" remained on lop until 
the week of Feb. lis. when "Kind Of A Drag" by the 
Buckinghams took over. In first place is 1993. when 
l!)92's "I Will Always Love Vou" held sway until the 
week of March t>, when "A Whole New World" by 
Peabu Bryson & Regina Belle secured the No. 1 
position. 

Simpson notes that "One Sweet Day" will have to he 
No. I for l(i weeks to put this year in first place. I bet 
that Matiah and the Boyz will be (|uile happy to hang on 
for just 15 weeks, which would make "One Sweet Day" 
the longest-running No. 1 of the rock era. 
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WdULDN'T IT BE GREAT... 



If YOU COULD TALK TO ALL OF YOUR 

CUSTOMERS AROUND THE WORLD, 
I AT THE SAME TIME, IN THE 

SAME PLACE, EVERY WEEK? 



1 ^ ^ 



Every week, Billkoard atfrocti everyone you 
io buiincii with Retail/Diilribution, Rodio, The f 
Media, Venuei, Rccordinj Studioi, Artiih Manajeri, 
financial Initihitioni, in 1 10 counMci oreund ikc 
world. Buyinj an ad in Billboard it the equivalent of 
picking up the microphone and Icllinj them whol you're 
up to. for 101 yeori, amoiinj tkinji hove happened to 
odvertiieri in Billboard. 

THINK ABOUT IT! 
EVERYONE AT ONE TIME. 
IN ONE PLACE. 

STEP UP TO THE MIKE . . . 
ADVERTISE IN BILLBOARD. 



4 




New York: 212.536.5004 LA: 213.525.2307 Naihvillc: 615.321.4294 London: 44. 1 7 1 .323.6686 \ 

aterial 



"Remarkably juvenile." 



— Daily News 



"Mindless." 



—Lancaster Eagle-Guette 



"Inane... stupid." 



— Indianapolis Star 



'^A cyborg placed on this 
earth to torment me." 



— Columbus Weekly 



'^Hackneyed and 
utterly worthless." 



-St. Paul Pioneer Press 




Adam Sandler fans said "Blow Me!" and 
bought his first album. Well, here we go again. 

What The Hell Happened To Me? 

The new album featuring "The Chanukah Song." 
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